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Bai nghién ciru ndy nham kham pha vai trd cta hai Xu
Hudng Mua Sim (XHMS) phé bién hién nay (nhiém vu va xa hoi)
trong viéc diéu tiét tic dong cua cac nhan td thuc ddy va can trd
hanh vi mua lai Thyc Pham Hitu Co (TPHC) clia nguoi tiéu ding
Thanh phé H6 Chi Minh. Bang viéc 4p dung mo hinh 1y thuyét
SOR két hop véi 1y thuyét hai nhan t6 va thuyét chong lai su doi
moi, md hinh nghién ctru v6i ba nhom nhan té (kich thich - chu thé
- phan hdi) duoc hinh thanh. 450 bang khao sat duoc phat ra, 394
mAu chinh thtrc thu vé cho phan tich bang phuong phap chon miu
phi xac sut, léy mau thuan tién khach hang da tirng mua TPHC tai
Thanh phé HO Chi Minh. Dit liéu dwa vao phan tich bang phuong
trinh cau tric tuyén tinh SEM tiét 16 rang y thirc stc khoe chi c6 tac
dong truc tiép ¥ nghia 1én ba nhan t6 thuc day, tiép theo phuc loi
sinh thai va ham lugng dinh dudng c6 tac dong ¥ nghia va thuan
chidu con rao can sir dung c6 tac dong trai chidu 1én hanh vi mua
lai. Két qua bién diéu tiét voi MSEM kham pha rang ca hai XHMS
déu lam giam tac dong cta cac nhan té thuc ddy nhung lam tang d6
manh ctia nhan t can trd 1én hanh vi mua lai TPHC. Bai bao nay
dugc xem 1a mot dong gop y nghia khi xac dinh duoc Val tro diéu
tiét ciia xu huéng mua sim trong tac dong cua cac nhan t6 thuc day
va can trd 1én hanh vi mua lai dong thoi dé xuat mot sé ham ¥ quan
tri nham gia ting loi nhuan cho doanh nghiép.

ABSTRACT

This research explores the moderating effect of two popular
shopping orientations (Task and social) on the impact of facilitators
and inhibitors on the organic food patronage of Ho Chi Minh City
consumers. Applying the SOR framework combined with dual-
factor theory and innovation resistance theory, a research model
was identified with three-factor groups. Four hundred fifty
questionnaires were delivered, and 394 completed samples were
collected for analysis from consumers who purchased organic food
in Ho Chi Minh City by non-probability method - convenience
sampling. With Structural Equation Modeling (SEM) with
moderators (MSEM), the research result stated that Health
Consciousness only directly and significantly impacted three
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facilitators in which Ecological welfare and Nutritional Content
positively influenced, and Usage Barrier negatively influenced
shopping patronage. The moderating effect also revealed that both
shopping orientations decreased the facilitators’ impact but
increased the inhibitors’ impact on organic food shopping
patronage. This result was considered a significant contribution to
the research in exploring the moderating role of shopping
orientations on the relationship of the facilitators and inhibitors
with patronage. It came with practical implications for enhancing
the profits of companies.

1. Gi6i thiéu

Ngay nay, ngudi tiéu ding rat quan tam dén TPHC, bang ching 1a nam 2018 dat 107 ty
USD doanh thu va nhimng nim sau tiép tuc ting theo cip s6 nhan (Willer & ctg., 2020). Sy quan
tAm nay xuat phét tir thuc pham ban, s dung hoa chat doc hai anh huong dén hé sinh théi, sic
khoe ca nhan va cong ddng (Kushwah & ctg., 2019; Tandon, Jabeen, & ctg., 2020). Cho nén,
TPHC duoc nhan dinh 1a san pham tu nhién, thuan khiét, than thién moi trudng va cé lgi cho stc
khoe hon (Teng & Lu, 2016). Tai Viét Nam, nha nuéc dang don moi ngudn luc nham thyc thi
viéc canh tac nong nghiép hitu co & nhiéu dia phuong. Vi vay, TPHC dan dan hinh thanh nén
mot XHMS méi gan day. Theo udc tinh, xap xi 86% nguai Viét Nam chon TPHC do an toan vé
sinh thyc pham, nhiéu dinh dudng va mui vi thom ngot (Huynh & ctg., 2021).

C6 nhiéu yéu t6 tac dong dén hanh vi tiéu dung TPHC nhu thai d6 (Dickson-Spillmann &
ctg., 2011), uy tin, chat lwong san pham va sy thu hat (Binninger, 2017), dong co tiéu dung, y
thirc va ca tinh (Moscato & Machin, 2018) va tinh yéu thuong hiéu va gia tri ting thém (Batt &
Liu, 2012). Tuy nhién, nghién ciru vé hanh vi nay con nhiéu tranh c&i cho di nhitng gia tri mang
lai cho x& hoi va ca nhan da duoc xac nhan (Dominick & ctg., 2018). Thuyét SOR thuong duoc
g dung nham luong héa y dinh va hanh vi mua TPHC qua nhiéu bdi canh nghién ctu. Vi du,
Tandon, Jabeen, va cong sy (2020); Tandon, Dhir, va cong su (2020a); Tandon, Dhir, va cong su
(2020b) xét bdi canh & Nhat Ban; Molinillo va cong su (2020) véi ngit canh ¢ Brazil va Tay Ban
Nha; Kumar, Dhir, va cong su (2021) danh gia san pham thién nhién tai An Do; Kumar, Murphy,
va cong sy (2021) kiém dinh dic san ving mién ¢ Phan Lan.

Tai Viét Nam, ngoai cong trinh cia Le va Pham (2018), Huynh va Nguyen (2021),
Nguyen va Nguyen (2022), c6 it dé tai 4p dung mé hinh SOR xéc dinh cac yéu t6 tac dong 1én y
dinh mua. Hon nita, hau hét cac nghién ctu & Viét Nam chi dung lai ¢ ¥ dinh mua ma chua xét
dén hanh vi mua hang thyuc su ciing nhu chua kiém dinh vai tro diéu tiét caa XHMS. Cho nén,
muc tiéu cua nghién cau nay nham tra 1i cau hoi: (i) mac do tac dong cua cac nhan té anh
huong dén hanh vi mua lai thuc pham hiru co tai Thanh phé H6 Chi Minh? va (ii) vai tro cua
XHMS diéu tiét nhu'ng tac dong nay nhur thé nao? Két qua nghién cau mong mudn gop phan nang
cao tinh tong quat vé mat ly thuyét, khoa 1ap khe hdng nghién ciru va dé xuat ham y quan tri.

2. Co s6' ly thuyét va mé hinh nghién ciru
2.1. Thuc pham hizu co

Thue pham hitu co 1 loai thuc phdm an toan, giau chat dinh dudng, c6 hwong vi tu nhién
(Tandon, Jabeen, & ctg., 2020), dwoc nudi trdng dua trén hé thdng canh tac tuw nhién ma khong
st dung phan bon, thudc trir sau, hoa chét, chat ting truong va phu gia thirc an (Essoussi &
Zahaf, 2008). Ché bién nuéi trong TPHC khong duoc phép gan cong xuong, khu dan cu, dam
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bao ngudn nude tudi sach, khdng ding céng nghé bién ddi gen ké ca cong nghé nano, qué trinh
cham soc phai can than va dam bao tinh thién nhién (Ghali & Hamdi, 2015).

2.2. Hanh vi mua lai thue phdm hitu co

Hanh vi mua lai TPHC 14 sy wu tién lién tyc cia nguoi tiéu dung danh cho TPHC bét
chap nhitng giai phap thay thé caa san pham thong thudng va tra gia cao hon (Singh & Verma,
2017). Hanh vi mua lai con thé hién ¢ viéc mua thudng xuyén va lap lai ké khi phai cho nhap
thém hang khi hang hoa khong c6 san (Kumar, Dhir, & ctg., 2021).

2.3. Ly thuyét nén
2.3.1. Ly thuyét kich thich phan héi (Stimulus-Organism-Response - SOR)

Dé hiéu rd qua trinh tao nén hanh vi mua lai TPHC, nghién cau nay su dung ly thuyét
SOR dugc dé xuat boi Mehrabian va Russell (1974), dua trén tam 1y hoc méi trudng dé bién luan
khoa hoc vé hanh vi. Thuyét SOR gan day dwoc ung dung trong nhiéu linh vuc khac nhau nhu
dich vu du lich, cong nghé thong tin truyén thong, dic biét trong trai nghiém cam xdc va hanh vi
tiéu dung. Md hinh SOR (Hinh 1) dién ta tac dong cua céc tién t6 dau vao (nhan tb kich thich)
Ién qua trinh (chu thé) va sau d6 1én hau té dau ra (phan hoi), trong d6 gia thuyét rang y thic ca
nhan vé mai trudng sinh thai (bdi canh) tic dong dén sy trai nghiém, cudi cling mang lai phan
ng hanh vi. Trong bai béo nay, thuyét S-O-R dugc sir dung dé giai thich y thac sic khoe 1a yéu
t kich thich, chii thé qua trinh 1a céc yéu tb thic day va can tré hanh vi lai mua TPHC, goi la
phan hoi.
Hinh 1
M@ Hinh Ly Thuyét SOR

Kich thich (S) O Chu thé (0) O Phan hdi (R)

Nguon: Dir liéu tir “An approach to environmental psychology” bai A. Mehrabian va J. A. Russell, 1974,
The MIT Press

2.3.2. Ly thuyét hai nhan té (Dual Factor Theory - DFT)

Thuyét hai nhan té do Herzberg va cong su (1996) Iap luan rang sy chap nhan hanh vi
chiu su tac dong song song cua hai nhan tb: thic day (facilitators) va ngan can (inhibitators).
Trén bién luan nay, Rey-Moreno va Medina-Molina (2020) chitng minh rang su chap nhan hanh
vi méi hay thay d6i hanh vi cii bi anh huang boi hai nhém nhan té: (1) tich cuc tao thuan loi ra
quyét dinh nhanh hon, va (2) tiéu cuc, can tré con ngudi tdy chay. Thong thuong, thuyét nay
duoc wng dung nhiéu cho nganh céng nghe nghién clru ndy maé rong pham vi &p dung trong béi
canh TPHC. Cu thé, c4c nhan té thic day gom: phuc loi sinh thai, ham lugng dinh dudng va
thanh phan thién nhién, con cac nhan t5 ngan can gom: rao can hinh anh, rao can sir dung va rao
can rui ro.

2.3.3. Ly thuyét chong lai si d6i méi (Innovation Resistance Theory - IRT)

Thuyét IRT duoc st dung nhiéu trong linh vuc tdm 1y hoc, khoa hoc c¢éng nghé, va dic
biét trong nganh tiép thi bang cach lwong hda cac rao can dan dén hanh vi tiéu dung. Thuyét nay
lap luan rang chdng lai su d6i mai 1a két qua hanh vi xuat phat tir tu duy hop ly, chip nhan céi
méi 1am thay doi trang thai cii va di 1éch véi hé niém tin cii. Phan Gmg con ngudi quyét dinh
thanh cong hay that bai cua sy d6i moi (Ram, 1989). Thuyét IRT dé xuét hai rao can chinh, cu
thé 14 rao can chic nang (théng qua sy d6i mai trong hinh théi tiéu dung, gom: rao can gia tri, sir
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dung, va rai ro) va rao can tam 1y (duoc quy két 1a nhitng xung dot giira san pham cu thé véi hé
gia tri niém tin, gdm: rao can hinh anh va truyén thong) (Tandon, Dhir, & ctg., 2020a; Tandon,
Dhir, & ctg., 2020b; Tandon, Jabeen, & ctg., 2020). Dé tai nay dé& xuét ba nhan té can tro, hai
thudc vé rao can chirc ning 1a rao can sir dung va rai ro va mot thudc vé rao can tdm Iy 1a rao can
hinh anh.

2.4. Phat trién gid thuyét nghién ciru
2.4.1. Y thirc sirc khoe véi ba nhan té thiic ddy

Y thuc stc khoe (Health consciousness) 1a s thich noi tai hay tinh cach ca nhan quan
tam dén strc khoe va san sang chi tra dé c6 sirc khoe tot hon. Noi ham khai niém nay 1a dong co
vi ky, su tap trung, tu giac, theo doi va phong ngtra stic khoe (Bazzani & ctg., 2020). Dya trén
mo hinh SOR, Y thirc sirc khoe 14 nhan té kich thich tac dong 1én chu thé gdm céc tac nhan anh
hudng dén hanh vi mua lai, dugc xem la phan hoi dau ra. Cac tdc nhan dugc chia lam hai nhom:
thic diy va can trd theo thuyét hai nhan t6 DFT. Nghién ciru ndy tiép can ba nhan té thuc day
gom: Phuc loi sinh thdi, thanh phan thién nhién va ham lugng dinh dudng. Khach hang c6 y thirc
suc khde s¢ xem trong phuc 1gi sinh thai va cac lgi ich méi truong (Bryta, 2016; Schrank &
Running, 2018). V&i cac 1gi ich vé thanh phan thién nhién, khong sir dung hoda chat, y thirc suc
khoe thiic day tiéu dung cac san pham dugc nudi trong hitu co (Varela & Fiszman, 2013). Lee va
Yun (2015) ciing chimg minh rang y thirc strc khoe dan dat nguoi tiéu dung quan tim dén ham
lugng dinh dudng tir TPHC va céc lgi ich lién quan. Tt 14p luan trén, nghién ctru dé xuat ba gia
thuyét dau tién nhu sau:

H1: Y thitc sirc khde tde dong tich cue dén phuc loi sinh thai

H2: Y thirc sizc khée tde dong tich cue dén thanh phan thién nhién

H3: Y thitc sirc khde tde dong tich cue dén ham lwong dinh dwong

2.4.2. Y thirc sirc khoe véi ba nhan té can tré

Theo thuyét chéng lai sy d6i mai (IRT), ba nhan té can trg dugc xem xét trong nghién
ctru ndy gém rao can hinh anh, sir dung va rai ro. Theo Qasim va cong su (2019), ai cd y thtc
bao vé suc khoe thuong cha y dén hinh anh biéu tugng san pham. Do d6, nguoi nay thuong hoai
nghi vé thanh phan ty nhién trong thuc pham vi chling c6 thé anh hudng dén stc khoe. Két qua
1, rao can hinh anh tir day xuat hién. Hon nita, ngudi tiéu dung lo ling vé noi phan phoi, su sin
cd, tinh tién loi va cach st dung bao quan TPHC so véi nhitng san pham cuing loai (Hsu & ctg.,
2016). Gia dinh TPHC tuwong d6i mai, nguoi tiéu ding lai gap phai rao can xung quanh van dé
mua ¢ noi nao, cach sur dung ra sao, d trung thuc ve thong tin nhan mac hay gia ca qué cao. Cho
nén, ba gia thuyét tiép theo duoc tiép tuc dé xuat nhu sau:

H4: Y thic sizc khde tdc dong tich cuc dén rao can hinh dnh

H5: Y thirc sizc khde tde dong tich cue dén rao can sir dung

H6: Y thitc sizc khde tde dong tich cue dén rao can rii ro

2.4.3. Nhan t6 thiic ddy véi hanh vi mua lai

Phuc loi sinh thai (Ecological welfare) 12 ¥ thic vé viéc bao vé méi trudng sinh thai, su
an toan cua dong vat trong qua trinh san xuit, nuoi trong TPHC va dam bao su phat trién bén
vitng cta hé sinh thai ty nhién (Kushwah & ctg., 2019; Teng & Lu, 2016). Y thtc bao vé moi
truong va quan tim dén phuc loi sinh thai 14 nhiing tién t quan trong anh huong dén tiéu ding
TPHC (Kushwah & ctg., 2019). Theo Teng va Lu (2016), bao vé méi trudng va bao ton dong vat
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1a nhimg dong co dan dén viéc mua tiéu ding TPHC. Trong mot vai trudng hop, phiic 1oi sinh
thai c6 thé dit trén ca nhing loi ich c4 nhan (Monier-Dilhan & Berges, 2016). Mot sb nghién
ctru trude chimg minh rang Phuc loi sinh thai anh hudng tich cuc dén ¥ dinh mua TPHC (Bryta,
2016) va gia ting viéc mua sim (Birch & ctg., 2018). Cho nén, ngudi tiéu ding thudng uu tién
chon mua TPHC so véi loai théng thuong khic c6 st dung thudc ting truong (Bryta, 2016;
Schrank & Running, 2018). Gia thuyét phiic loi sinh thai ndm trong cac thudc tinh phat trién bén
virng va bao tdn sy hop nhét caa hé sinh thai méi truong béng ca hai hé thuc vat va dong vat
duoc dé xuét nhu sau:

H7: Phuc loi sinh thdi tde dong tich cuce dén hanh vi mua lgi TPHC

Thanh phan thién nhién (Natural content) 1 y thirc vé tac hai ciia héa chét hay phu gia
nhan tao va viéc van dung sinh thuc trong quy trinh san xuat va nudi trong thyc pham (Kareklas
& ctg., 2014). Vi vay, thanh phan thién nhién lién tuéng dén thudc tinh quan trong vé strc khoe
va tinh an toan (Molinillo & ctg., 2020), duoc xé4c dinh o tic dong tich cuc dén thai do (Monier-
Dilhan & Berges, 2016) va cc yéu t6 thién nhién va ngudn gbc xuét xir rd rang ting cudng tinh
xéc thuc cia san pham (Chen & ctg., 2019). Ngoai ra, TPHC c¢6 ngudn gbc ty nhién 1a nhan to
quan trong anh huéng dén y dinh mua (Nguyen & Le, 2021). Theo Moscato va Machin (2018),
ngudi tidu ding danh tron niém tin, xem thanh phan tuy nhién nhu lién tuéng thuong hiéu va la
tién dé cho ¥ dinh va hanh vi mua. Vi thé, nghién ctru nay gia thuyét rang:

H8: Thanh phan thién nhién tdc dgng tich cue dén hanh vi mua lgi TPHC

Ham luong dinh dudng (Nutritional Content) 13 ¥ thirc vé tam anh hudng ctia ham luong
dinh dudng can thiét trong thuc pham cho co thé sdng gom protein, lipit, gluxit, vitamin, khoang
chat va cac chat bo dudng khac nham duy tri sttc khoe va cac hoat dong thé chat (Escobar-
L opez & ctg., 2017). Popa va cong su (2019) cho ring xét trén khia canh dinh dudng, TPHC c6
loi cho stic khoe hon vi ¢ ham lugng héa chit thap va ham luong dinh dudng da luong va vi
lugng cao. Hién nay, moi nguoi déu nhén thire dugc ham luong dinh dudng va nhiéu loi ich stc
khoe cua TPHC vi khong chtra cac doc td, du lugng thuc vat va hoa chét (Ditlevsen & ctg.,
2019). Ham lugng dinh dudng duoc canh tac tu nhién hay hitu co 1a tién t6 quan trong trong tiéu
ding TPHC (Schrank & Running, 2018). Cac lap luan trén dan dén gia thuyét nhu sau:

H9: Ham lwong dinh dwdng tac dong tich cuc dén hanh vi mua lgi TPHC
2.4.4. Nhan t6 can tré véi hanh vi mua lap lai

Rao can hinh anh (Image barriers) 13 loai rao can tam 1y theo thuyét IRT, duogc sinh ra khi
méu thuln giita ¥ thire hay hé tu tuong chuan quan khién ngu(‘ri tiéu dung khéng tan thanh mot
san pham hay thuong hleu nao d6 (Lian & Yen, 2014). Mai thu:ong hiéu déu c6 nhan dién hay
hinh anh riéng vé ngudn gdc xuit xtr, chirc nang dic trung cé thé tic dong dén quyét dinh chap
nhan hay né tranh (Kushwah & ctg., 2019). Rao can hinh anh dugc hinh thanh khi phét sinh quan
hé trai chiéu giita san phim méi voi cac lién tudong thuong hiéu ¢d hitu hodc khi so sanh hinh
anh thuong hiéu mai véi di san hién tai (Laukkanen & Kiviniemi, 2010). Cho nén, rao can hinh
anh tac dong dén ¥ dinh sir dung san pham moi ma nghién ctru nay chinh 1a TPHC (Misra &
Singh, 2016). Do d6, nguoi tiéu diung khong chap nhan mua TPHC phéan anh hinh anh tiéu cuc
va tiép theo anh huong dén hanh vi mua. Vi thé, gia thuyét tiép theo nhu sau:

H10: Rao can hinh dnh tdc déng trai chiéu dén hanh vi mua lgi TPHC

Rao can sir dung (Usage barriers) 13 rao can chirc ning theo thuyét IRT, 13 tu duy bén
trong, cam xuc hay trai nghi¢m thuc té, dugc hinh thanh khi san pham méi khong dong nhat voi
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thoi quen, tap quan tiéu dl‘mg va quy trinh hién tai (Kushwah & ctg., 2019), khong phu hop véi
yéu cau ngudi dung khi thiéu hut san pham (Chekima & ctg., 2019; Laukkanen, 2016) hay khong
mang lai trai nghiém tot nhu trudc (Ram 1989). Rao can sur dung phat sinh khi gap tré ngai tiép
can thdi quen tiéu dung cii va la yeu t6 then chét chdng lai sy ddi méi, lam mat trang thai can
bang (Ram, 1989). TPHC khong han 1 san phim méi hoan toan nhung van lam thay dbi thoi
quen va hinh thai tiéu dung. Nhiéu nghién ciru trudc xac nhan rang viéc thiéu do phi trong kénh
phan phdi, kho tiép can va thiéu tinh 6n dinh nén doanh sé san phim hiru co bi sut giam va
khong 6n dinh vi san phdm truyén théng quen thudc, ddy dii théng tin hon. Nhimng lap luan nay
cling dé xuét gia thuyét nhu sau:

H11: R&o cdn si dung tdc dong tréi chiéu dén hanh vi mua lgi TPHC

Rao can rai ro (Risk barriers) & sw hoai nghi vé tinh chéan thyc trong chirng nhan cong bé
chat lwong san pham va thiéu niém tin trong viéc chitng nhan quy trinh san xuét, khong tin tudng
cac bén lién quan hay tinh xac thyc caa nhdn mac (Chekima & ctg., 2019; Kushwah & ctg.,
2019; Laukkanen, 2016). Rao can rui ro tac dong tiéu cuc dén cam nhan ca nhan (Torres-Ruiz &
ctg., 2018). Mot sé nghién ctu tiét 16 rang théng tin map mo trén nhan mac 1a rao can trong
quyét dinh mua (Basha & Lal, 2019; Kushwah & ctg., 2019). Cu thé, Anisimova va cong su
(2019) chirng minh rang ngudi tiéu ding hoai nghi vé tinh xac thyc trong quy trinh va sé lugng
gidy chiing nhan hitu co luu hanh trén thi truong. Tuong tw, Nuttavuthisit va Thogersen (2017)
ciing hoai nghi vé tinh minh bach trong hé théng cap giay chiing nhan va ham luong chét hiru co
c6 thé ngan can hanh vi mua nén gia thuyét tiép theo dugc Iap luan nhu sau:

H12: R&0 can rui ro tdc dong trai chiéu dén hanh vi mua lgi TPHC
2.4.5. Vai tro diéu tiét ciia xu hwéng mua sam (Shopping orientation)

Xu huéng mua sam - mot hién tuong kinh té, x4 hoi va glal tri, 1a phong céch song, tiéu
ding dic trung, bao gdm cac hoat dong, su quan tim va quan diém ca nhan trong mua sim Vva
dugc thé hién trong cac giai doan khac nhau cua quy trinh ra quyét dinh cua nguoi tiéu ding
gdm xac dinh nhu cau, tim kiém thong tin, danh gia, quyét dinh mua va hanh vi sau mua (Visser
& Du Preez, 2001). Trudc day, xu hudng ndy duoc xem nhu 1a khuynh huéng chung diéu tiét
hanh vi mua. Vi thé, hoat dong mua sam rat phong phu, biéu hién qua khia canh kinh té, tién loi,
trai nghiém, giai tri va tu thoa man (Brown & ctg., 2001). Ngoai ra, nguoi tiéu dung thudng mua
sam vi dong co cd nhan va xa hgi. Cho nén, cac dac diém nhan khau hoc va tam 1y nhu giai tﬁng
xd hoi, phong céch song va thé hé ciing gdp phan ¥ nghia dé du doan xu hudng, ciing 1a tAim
guong phan chiéu ban chit ndi tai ngudi tiéu dung (Tauber, 1972).

XHMS duogc phan ra 1am nhiéu loai va nghién ctru ndy chon cach phan loai cua Baker va
Wakefield (2012) gom: nhiém vy (task shopping orientation) va xa hoi (social shopping
orientation). Nhiém vu thé hién qua yéu cau kinh té va tinh hitu dung, khong tan huong trai
nghiém mua sam, chi mudn nhanh chéng hoan tat viéc mua sam, mua cac hang héa ho thuc sy
can. X& hoi thé hién qua mdi quan hé xa hoi, giao tiép tinh than, giao tiép ngdn ngir va phi ngon
ngit, cam nhan vé su hién dién hay hd tro ngudi khac ra quyét dinh mua sim. Cho nén, gia thuyét
dt ra 1a liéu hai xu hudng nay s& 1am ting giam mirc d6 tic dong ctia nhan tb thic day va can tro
I&n hanh vi mua lai nhu thé nao:

H13a: XHMS nhiém vu tiét dieu moi quan hé giiza Phic loi sinh thai véi hanh vi mua lgi TPHC

H13b: XHMS nhiém vu tiét diéu moi quan hé giira thanh phan ti nhién véi hanh vi mua
lai TPHC
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H13c: XHMS nhiém vu tiér diéu mei quan hé giita ham leong dinh dwéng véi hanh vi
mua lgi TPHC

H13d: XHMS nhiém vu tiét dieu mai quan hé gizza rao can hinh dnh véi hanh vi mua lgi TPHC
H13e: XHMS nhiém vy tiét dieu moi quan hé giiza rao can si dung véi hanh vi mua lgi TPHC
H13f: XHMS nhiém vy tiét dieu mai quan hé giiza rao can rui ro véi hanh vi mua lai TPHC
H14a: XHMS x& hdi tiét dieu moi quan hé giiza Phic lgi sinh thai véi hanh vi mua lgi TPHC
H14b: XHMS x& hi tiét diéu méi quan hé giiza thanh phan tw nhién véi hanh vi mua lgi TPHC

H14c: XHMS xA hdi tiér dieu maoi quan hé gitta ham lwong dinh dwrdng véi hanh vi mua
lai TPHC

H14d: XHMS x4 hgi tiér dieu méi quan hé giira rao can hinh dnh véi hanh vi mua lgi TPHC
H14e: XHMS x& hgi tiét diéu mai quan hé gigza rao can si dung véi hanh vi mua lgi TPHC
H14f: XHMS x4 hdi tiét diéu mai quan hé giiza rao cdn rui ro véi hanh vi mua lgi TPHC
3. Phwong phap nghién ciru

3.1. Thiét ké nghién ciru

Nghién ctu nay str dung phuong phap nghién ctiru hdn hop véi dinh tinh di trude va dinh
lwong theo sau. TAc gia tién hanh dinh tinh bang phong van sau truc tiép véi 08 nha quan 1y co
kinh nghiém it nhat 05 ndm trong linh vuc kinh doanh thyc pham va mét nhdém thao luan tap
trung gém 10 khach hang da tirng mua TPHC. Két qua phong van sau 1am rd noi ham céc khai
niém va mdi quan hé, dic biét kham phé vai tro diéu tiét cua XHMS dong thoi ghi nhan cac ham
y quan tri. Két qua thao luan nhom diéu chinh céc phéat biéu trong thang do va dua ra duoc bang
khao sat dinh luong hoan chinh. Nghién ctru dinh luong duoc thuc hién bang khao sat theo
phuong phap 14y mau phi xac suat va mau thuan tién. Dit liéu dugc thu nhap qua ba ngudn
chinh: (i) Chia sé duong link Google Form qua mang x& hoi; (ii) Goi qua E-mail c& nhan khach
hang; va (iii) Truc tiép tai cac diém ban. Két qua tac gia thu vé dugc 394 mau phi hop dé phan
tich bang phan mém SPSS va AMOS phién ban 24.0.

3.2. M6 td méu dinh luong

Ty 18 nir cao hon so vdi nam (72% so voi 28%). Nhom tudi tir 36 - 45 chiém ty 1& cao
nhat dén 41.5%, tiép theo 1a nhém tir 26 - 35 véi 30.7%, nhdm tré tudi tir 18 - 25 ciing gop phan
dén 20.8%, nhom con lai chiém 7%. Thu nhap trung binh tir 15 - 25 triéu dong cao nhat vai ty 18
29.7%. Nhom c6 trinh d6 hoc van cao dang va dai hoc 1a chiém uu thé véi 43.7%. Nhém nghé
nghiép chiém ty 18 cao nhat la nhan vién vin phong véi 30.1%, tiép theo la quan ly véi 20.2%.

4. Két qua nghién ciru

4.1. Kiém dinh CMB (Common Method Bias) va tinh phan phéi chudn

CMB duoc goi la hién tuong sai chéch vi phuong phap chung dugc danh gia thong qua
phan tich don nhan t6 cuia Harman (Harman’s single-factor Test) trong EFA. Két qua giai thich
25.831% ctia tong bién thién, nho hon 50% nén CMB khong phai la van dé nghiém trong. Tiép
theo, tinh phan phoi chuan ciing dugc xac nhan cho cdc phéat biéu cua thang do vai chi so
skewness nho hon 3 va kurtosis nho hon 10.
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4.2. Kiém dinh thang do bang h¢ sé tin cdy Cronbach’s Alpha va EFA

Hé sb tin ciy Cronbach’s Alpha qua kiém dinh déu Ién hon 0.70 (thap nhat 12 Y thic stc
khoe o = 0.939 va cao nhit 12 Rao can sir dung a = 0.990) va hé sb tuong quan bién-tong ciing
déu 16n hon 0.30 nén thoa diéu kién théng ké vé do tin cay (Nunnally, 1978). Két qua phan tich
EFA xac nhan rang hé s6 KMO = 0.859 (> 0.50), kiém dinh Barlett v&i sig = 0.000. Téong
phuong sai trich bang 86.668% (I6n hon 50%), gié tri eigenvalues déu 16n hon 1. Trong sb tai
nhan t5 déu rat cao (I6n nhat 1a bién NTC02 = 0.988 va thap nhat 1a bién NC03 = 0.751). Cho
nén, tam khéi niém véi 31 bién quan sat dugc trich lai ndy thoa man cac diéu kién vé gia tri phan
biét va gia tri hoi tu (Xem Bang 1).

4.3. Két qud phan tich CFA

Sau khi loai 03 bién c6 chi s6 MI cao, md hinh d¢am bao dugc tinh don huéng va kha
tuong thich vai dir liéu thi truong véi Chi-square ¥2/df = 620.181; bac tu do (df) = 349; gid tri p
= 0.000; CMIN/df = 1.777; GFI = 0.909; TLI = 0.979; CFl = 0.982; RMSEA = 0.044; Hoelter =
250 (> 200). Tam bién nghién ciru c6 hé sé tin cay tong hop CR > 0.7 va phuong sai trich > 50%
thoa yéu cau théng ké (Hair & ctg., 2010). Ngoai ra, cac hé sd tai > 0.50 nén dam bao gia trj hoi
tu (Xem Bang 1). Cudi cling, chi sé cin bac hai cua AVE trén duong chéo duoc in dam déu 16n
hon hé sé twong quan nén dat duoc gia tri phan biét (xem Bang 2) (Fornell & Larcker, 1981).

Bang 1
Két Qua EFA, Pé Tin Cdy Téng Hop, Phurong Sai Trich Trung Binh
Bién quan sdt N§i dung thang do H¢ s0 tdi
Y thikc sive khée /. = 0.939; CR = 0.940; AVE =0.795 (Nguo”‘n.' Gould, 1988)
HCO01 Toi thuong phan anh vé sikc khoe 0.940
HCO02 T6i tw y thire vé sirc khoe 0.908
HCO03 T6i canh gidc véi nhitng thay déi sire khoe 0.861
HCO04 T6i thuong nhan thirc duoc tinh trang suc khoe cua toi 0.857

Loi ich sinh thdi ). = 0.969; CR = 0.970; AVE = 0.889 (Nguon: Teng & Lu, 2016)
T6i cho rang TPHC gép phan giam thuéc diét co, triv sdu va cdc logi 0.967

EWO01 phdn bon hoa hoc

EWO02 TPHC la sdan pham thén thién méi truong 0.956
EWO03 TPHC khong gdy hai cho dong vat 0.933
EWO04 TPHC bdo vé quyén déng vit 0.912
Thanh phén thién nhién ). = 0.951; CR = 0.864; AVE = 0.680 (Nguon: Steptoe & ctg., 1995)
NCO1 TPHC khéng chira chat phu gia 0.894
NC02 TPHC chita nhiéu thanh phan tu nhién 0.823
NCO03 TPHC khéng chira cdac thanh phin héa chdt nhan tao 0.751
Thanh phén dinh duéng ). = 0.974; CR = 0.975; AVE =0.906 (Nguon: Escobar-L opez & ctg., 2017)
NTCO1 TPHC chita nhiéu vitamin va khodng chat 0.988
NTCO2 TPHC giup toi khoe manh hon 0.974

NTCO3 TPHC chita nhiéu chat dinh dwong 0.935
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Bién quan sat Noi dung thang do H¢ $6 téi
NTCO04 TPHC c6 ham lwong protein cao 0.909
Rao cdn hinh dnh ). = 0.980; CR = 0.980; AVE = 0.906 (Nguon: Kushwah & ctg., 2019)
IBO1 T6i nghi ngo vé viéc dan nhan cho TPHC 0.980
IBO2 T6i tin rang TPHC dang ban trén thi truong khéng thue sw hitu co 0.976
IBO3 Sw nhan dién thuong hiéu TPHC chua tot 0.956
Rao cin sit dung ). = 0.990; CR = 0.986; AVE = 0.960 (Nguon: Kumar, Dhir, & ctg., 2021)
UBO01 TPHC c6 date ngdn nén dé hu 0.962
UB02 T6i cam thdy cira hang kinh doanh TPHC uy tin qua it 0.956
UBO03 TPHC la théi quen méi vi t6i dd quen véi nhan hiéu san pham cii 0.952
UB04 Noi t6i thurong mua thiee phdam lai khéng c6 ban TPHC 0.946
Rao cin rii ro ). = 0.975; CR =0.969; AVE = 0.885 (Nguon: Tandon, Dhir, & ctg., 2020a;
Nuttavuthisit & Thogersen, 2017)
RBO1 T6i nghi ngo nhan mdc in trén bao bi la khong chinh xdc 0.981
RB02 T6i so rang gidy chirng nhin dat TPHC la chuea tin cdy 0.977
RB03 T6i lo ling TPHC trén thi truong cé chat lwong khong tot 0.936
RBO4 T6i thdy khé khan trong viéc danh gid chdt lwong TPHC 0.903
RBO5 T6i thdy khé phdn biét TPHC véi cdc loai thwe pham khdc 0.868
Hanh vi mua lp lgi ). = 0.947;CR = 0.948; AVE = 0.821 (Nguon: Singh & Verma, 2017)
PAO1 T6i la khach hang mua thuong xuyén TPHC 0.952
PAQ2 T6i mua TPHC ngay cd khi thire phdam thong thuwong khdc c6 san 0.946
PAO3 T6i khéng quan tam dén viéc tra gia cao cho TPHC 0.926
PAO4 To6i quay lai mua khi TPHC phai cho nhdp thém hang 0.784
Nguon: Két qua phan tich di liéu
Bang 2
Ma Trdn Twong Quan (Tiéu Chudn Fornell & Larcker, 1981)
Bién tiém 4n | HC EW NC NTC IB UB RB PA
HC 0.892
EW 0.132 0.943
NC 0.003 -0.024 0.824
NTC 0.138 0.166 -0.026 0.952
IB -0.055 0.079 0.079 0.030 0.952
UB -0.068 -0.180 -0.021 0.004 -0.143 0.980
RB -0.016 -0.147 0.018 -0.049 | -0.148 0.658 | 0.941
PA 0.256 0.409 0.131 0.325 0.081 -0.192 | -0.154 | 0.906

Nguon: Két qua phan tich dit liéu
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4.4, Két qud kiém dinh SEM

Bang 3 xé&c nhan rang 06 gia thuyét duoc ung ho & mirc ¥ nghia bang 5%. Y thic stc
khoe tac dong truc tiép ¥ nghia 1én nhéan thic vé phic loi sinh thai va dinh dudng trong TPHC
(H1, H3 chap nhan), véi trong sé hdi quy lan luot 1a = 0.175 va 0.162. Tiép theo, phuc loi sinh
thai, thanh phan tu nhién, thanh phan dinh dudng lan luot c6 tic dong thuan chiéu 1én hanh vi
mua lai (Gia thuyét H7, H8, H9 chap nhan) trong d6 phuc loi sinh thai co tac dong manh nhat
v6i B = 0.309 con thanh phan tu nhién va dinh dudng c6 B lan luot bang 0.202 va 0.272. Nguoc
lai, rao can sir dung c6 tac dong nguoc chiéu 1én hanh vi mua lai véi B =-0.111 (gia thuyét H11
chap nhan).

Béang 3
Két Qua Uéc Lieong MO Hinh SEM (Chudn Hoa)

M&éi quan hé Est. | SSE | CR P Gia thuyét
Phuc lgi sinh thai € Y thic strc khoe 0.175 | 0.067 | 2.596 | 0.009 |H1: Chip nhan
TP ty nhién € Y thirc sirc khoe 0.006 | 0.045 | 0.129 | 0.897 |H2: Bac bo
TP dinh dudng € Y thic stc khoe 0.162 | 0.060 | 2.685 | 0.007 |H3: Chip nhan

Rao can hinh anh € Y thirc stc khoe -0.076 | 0.075 | -1.023 | 0.306 |H4: Bac bo
Rio can sir dung € Y thtc strc khoe -0.087 | 0.065 | -1.331 | 0.183 |H5: Bac bo

Rio can rii ro € Y thire stic khoe -0.022 | 0.058 | -0.380 | 0.704 |H6: Bac bo

Phuc loi sinh thai € Hanh vi mua lai 0.309 | 0.041 | 7.477 | **** |HT7: Chép nhan
TP ty nhién € Hanh vi mua lai 0.202 | 0.068 | 2.972 | 0.003 [H8: Chap nhan
TP dinh dudng € Hanh vi mua lai 0.272 | 0.045 | 6.018 | **** |H9: Chap nhan

Rao can hinh anh €< Hanh vi mua lai 0.014 | 0.036 | 0.396 | 0.692 |H10: Bac bo
Rao can st dung € Hanh vi mua lai -0.111 | 0.041 | -2.686 | 0.007 |H11: Chép nhan
Rao can rai ro € Hanh vi mua lai -0.014 | 0.047 | -0.295 | 0.768 |H12: Bac bo

Nguon: Két qua phan tich dit liéu
4.5. Két qua kiém dinh MSEM

XHMS x& hoi va nhiém vu duoc gia dinh 1a bién diéu tiét c6 tac dong 1én méi quan hé
giita c4c nhan t6 thiic day va can trd hanh vi mua lai TPHC nghia 13 hai xu huéng nay c6 anh
huong hd twong (interaction effect) véi cac nhan té (bién doc 1ap) 1&n bién phu thudc (hanh vi
mua lai). Pé danh gia bién diéu tiét, 12 bién tich hd tuong dugc xac dinh gitra XHMS nhiém vu
va xi hoi v6i Phuc loi sinh thai (EWTSO va EWSSO0), Thanh phan thién nhién (NTTSO va
NTSSO), Ham luong dinh dudng (NTCTSO va NTCSSO), Rao can hinh anh (IBTSO va
IBSSO), Rao can st dung (UBTSO va UBSSO) va Rao can rui ro (RBTSO va RBSSO).

Trong trudng hgp XHMS nhiém vy, Bang 4 cho thdy rang tac dong cua hiéu tng hd
tuong gitra XHMS nhiém vu va phic loi sinh thai (EWTSO), thanh phan ty nhién (NCTSO),
Ham lugng dinh dudng (NTCTSO) Ién hanh vi mua lai ¢6 ¥ nghia (H13a, b, ¢ chap nhan). Hé s
udc luong p (EWTSO) = -0.172, B (NCTSO) = -0.076, p (NTCTSO) = -0.165 két luan ring
XHMS nhiém vu 1am giam d6 manh méi quan hé giira phdc loi sinh thai, thanh phan thién nhién
va ham luong dinh dudng véi hanh vi mua lai, nghia 1a ca nhan c6 XHMS theo nhiém vu cang
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cao thi nhan thicc vé phac loi sinh thai, thanh phan thién nhién va ham lugng dinh dudng 1én
hanh vi mua lai cang thap. Tiép theo, tac dong cua hiéu tng hd twong gitta XHMS nhiém vu va
rao can st dung (UBTSO) Ién hanh vi mua lai c6 ¥ nghia thong ké voi p < 0.05. Hé sé B
(UBTSO) = 0.148 ham y ring XHMS nhiém vu lam ting d6 manh tac dong cua rao can su dung
Ién hanh vi mua lai. Nghia Ia, cd nhan c6 XHMS nhiém vu cang cao thi taic dong cua rao can sir
dung 1én hanh vi mua lai cia ho cang cao.

Bang 4
Két Qua MSEM véi XHMS Nhiém Vy

Est. | S.E CR P Gia thuyét
Hanh vi mua lai € EWTSO -0.172 | 0.038 | -4.510 **%* |'H]3a: Chap nhan
Hanh vi mua lai €NCTSO -0.076 | 0.038 | -2.022 0.043 |H13b: Chap nhan
Hanh vi mua lai €NTCTSO -0.165 | 0.034 | -4.873 **x% | H13¢: Chéap nhan
Hanh vi mua lai <I1BTSO 0.045 | 0.049 | 0.922 0.356 |H13d: Bac bo
Hanh vi mua lai € UBTSO 0.148 | 0.046 | 3.245 0.001 |H13e: Chép nhan
Hanh vi mua lai €RBTSO 0.044 | 0.045 | 0.962 0.336 |H13f: Bac bo

Nguon: Két qua phan tich di liéu
Hinh 2
Két Quda Phan Tich M6 Hinh MSEM (XHMS Nhiém V)

Chi-square=1844,140; df=548; P=,000; Chi-square/df=3,548; GFI=,755; AGFI=,718; TLI=,904; CFI=911; RMSEA=,081
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Nguon: Két qua phan tich dit liéu
Trong trudng hop XHMS x4 hoi, Bang 5 tiét 16 thay rang tac dong hd twong gitta XHMS
x4 hoi va phac loi sinh thai (EWTSO), thanh phan dinh dudng (NTCTSO) I&n hanh vi mua lai c6
¥ nghia (H14a, ¢ ung ho). Hé sé p (EWSSO) = -0.239; p (NTCSSO) = -0.107 két luan rang
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XHMS x3 hoi ciing l1am giam do manh mdi quan hé gitra phic loi sinh thai va thanh phan dinh
dudng véi hanh vi mua lai, nghia 1a ca nhan c6 XHMS x3 hoi cang cao thi nhan thirc vé phic loi
sinh thai va ham luong dinh dudng 18n hanh vi mua lai cang thap. Tiép theo, tac dong hd tuong
gitra XHMS xa hoi va rao can sir dung (UBSSO) Ién hanh vi mua lai ¢6 y nghia va hé sb B
(UBTSO) = 0.138 ham y ring XHMS x4 hoi 1am ting d6 manh cua tac dong cia rao can st dung
I€n hanh vi mua lai. Nghia la ca nhan c6 XHMS x4 hdi cang cao thi tac dong rao can su dung I1én
hanh vi mua lai cang cao.

Hinh 3
Két Qua Phan Tich M6 Hinh MSEM (XHMS X& Hgi)

Chi-square=1626,251; df=548; P=,000; Chi-square/df=2,968; GFI=,809; AGFI=,781; TLI=,924; CFl=,930; RMSEA=,071
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Nguon: Két qua phan tich dit liéu
Bang 5
Két Qua MSEM véi XHMS X& Hi
Est. | S.E CR P Gia thuyét

Hanh vi mua lai € EWSSO -0.239 | 0.049 | -4.924 *x**  |Hl4a: Chép nhan
Hanh vi mua lai €NCSSO -0.060 | 0.043 | -1.374 0.169 |H14b: Bac bo
Hanh vi mua lai €NTCSSO -0.107 | 0.039 | -2.747 0.006 |H14c: Chap nhan
Hanh vi mua lai €< 1BSSO -0.042 | 0.050 | -0.852 0.394 |H14d: Bac bo
Hanh vi mua lai €UBSSO 0.138 | 0.045 | 3.045 0.002 |[H14e: Chép nhan
Hanh vi mua lai € RBSSO -0.020 | 0.048 | -0.423 0.673 |H14f: Bac bo

Nguon: Két qua phan tich dit liéu
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4.6. Thdo lugn két qud nghién ciru

Dau tién, ba tac nhan thuc day (phdc loi sinh thai, thanh phan thién nhién va ham luong
dinh dudng) va ba tac nhan can trg hanh vi mua TPHC (rao can hinh anh, sir dung va rui ro) bén
canh y thuc sic khoe duoc xac dinh. Nhu vy, thang do khai niém nay ké thira tir nghién ciru cua
Teng va Lu (2016); Steptoe va cong su (1995); Escobar-L"opez va cong su (2017); Kushwah va
cong su (2019); Tandon, Jabeen, va cong su (2020); Nuttavuthisit va Thogersen (2017) c6 thé st
dung duoc trong bdi canh tiéu ding TPHC tai Viét Nam bang cach diéu chinh va bd sung mot s6
thudc tinh dic trung. Thir hai, kiém dinh mé hinh ba thanh té cho thdy ring y thac sicc khoe chi
c6 tac dong dén phac loi sinh thai va thanh phan dinh dudng. Két qua nay ciing trung khép Vi
nghién ctu cia Lee va Yun (2015); Bryta (2016); Schrank va Running (2018). Y thuc stuc khoe
khong c6 tac dong y nghia dén cac loai rao can, khéac vai két qua nghién ctu ciia Qasim va cong
su (2019); Hsu va cong su (2016) duogc giai thich la: khach hang c6 y thirc bao vé sac khoe sé
tim céch tiép can TPHC, chtra nhiéu dinh dudng ma khong quan tim dén cac rao can khac. Ba
nhan t6 thuc day déu c6 tac dong ¥ nghia va thuan chiéu dén hanh vi mua lai. Didu nay tring lap
véi két qua cua Birch va cong sy (2018); Nguyen va Le (2021); Moscato va Machin (2018);
Schrank va Running (2018). Ngoal ra, trong ba nhéan t6 can tro, chi c6 rao can su dung co tac
dong y nghia va nguoc chiéu dén hanh vi mua lai nhu nghién ctru cia Ram (1989). Rao can hinh
anh va rao can rii ro khong co6 tac dong dén hanh vi mua lai gay doi chat ngac nhién nhung theo
dai da s nguoi tiéu ding Viét Nam thi cac rao can nay khdng quan trong bang viéc phai sir dung
TPHC nhu thé no, cac chiing nhan ham lugng dinh dudng ra sao ciing nhu tinh minh bach trong
khai bao TPHC. Cuébi cuing, két qua nghién ctiu vé tac dong diéu tiét cua hai xu hudng mua sam
phd bién hién nay (nhiém vy va x& hoi) cho thay rang ca hai xu hudng déu lam giam tac dong
ctia ba nhan té thuc day va 1am ting d6 manh caa rao can st dung 1én hanh vi mua lai.

5. Két luan va hamy quan tri
5.1. Két ludn

Pé tai nay co nhung dong gop 1y thuyet nhu sau: Thtr nhét, day la mét trong nhiing
nghlen ctru thuc nghiém dau tién vé tac dong diéu tiét cia XHMS 1én mdi quan hé gitra cac nhan
t6 tac dong len hanh vi mua 1a1 TPHC, dugc kham phé trong nglt canh mua sam TPHC tai Viét
Nam, noi cé nén kinh té méi néi, giup mé rong pham vi nghién ctru thyce nghlem duong dai. Thir
hai, nghién ctru nay gop phan nang cao tinh tong quat hoéa co s¢ ly thuyet bang cach ap dung mo
hinh S.O.R két hop thuyét hai nhan té va thuyét chdng lai sy d6i méi dé kiém dinh hanh vi tiéu
ding TPHC. Nghién ctru nay str dung khai niém ¥ thtc strc khoe 1am nhan t6 kich thich tac dong
truc tiép 1én trang thai ndi tai chu thé qué trinh, cu thé gém ba nhan td thuc déy: phuc 1oi sinh
thai, thanh phan thién nhién va ham lugng dinh dudng va ba nhén t5 can trd: rao can hinh anh, sir
dung va rii ro va sau d6 tic dong dén hanh vi mua lai. Thr ba, theo khao ctru ciia nguoi viét,
ngoai trir nghién cru cia Kumar, Murphy, va cong sy (2021) hién nay co it nghién clru nao ap
dung mo6 hinh SOR vao ngtr canh mua lai TPHC. Cho nén, bai bado nay mé rong viéc ap dung ly
thuyét SOR theo hai cach: (i) mo rong viéc ing dung ra theo hanh vi tiéu ding méi (hanh vi mua
lai) va (i1) m& rong theo nglt canh nghién ctru (nganh béan 1¢ ¢ Viét Nam). Thir tu, nét mdi trong
dé tai nay 1a viéc kiém dinh vai tro diéu tiét ctia hai XHMS pho bién hién nay (nhiém vy va xa
hoi). Cubi cung, dé tai st dung md6 hinh cAu tric tuyén tinh v6i bién diéu tiét MSEM cling la
phuong phéap nghién ctru méi.

5.2. Ham y vé mat qudn tri

Thet nhat, két qua nghién ctu cho thay rang ton tai mdi quan hé truc tiép gitta y thic stc
khoe vai phac lgi sinh thai va ham luong dinh duong. Cho nén, nha quan tri can nang cao y thuc
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bao vé stc khoe cho cong déng noéi chung va ¢4 nhan ngudi tidu ding noi riéng ciing nhu khoi
day tinh yéu thién nhién va y thirc bao vé méi trudng, truyén thdng rong rai vé tac hai cua viéc
tan phé ring, thai cac chat doc hai ra méi truong bén ngoai va viéc khé phan hay cua san pham
nhya. Ngoai ra, ham lwong dinh dudng ciing can minh bach cong khai dé nguai tiéu dung hiéu rd
gi tri caa TPHC so vai san phiam thong thudng khac.

Thez hai, phuc loi sinh thai, thanh phé‘ln thién nhién va ham luong dinh dudng cé quan hé
thuan chiéu, 1am gia ting hanh vi mua lai. Do d6, nha quan tri nén 1én ké hoach hanh dong cu thé
phdi hop vai té chirc phi loi nhuan, cac co quan chirc ning dé dua ra cac bién phéap ché tai, cong
khai cac doanh nghiép vi pham diéu khoan bao vé méi trudng dé ngudi tiéu ding nhan thuc rd
va tay chay nhiing san pham caa doanh nghiép nay. Ngoai ra, cac nha quan tri ciing nén kién
nghi nha nudc thanh 1ap danh myc tiéu chuan céc thanh phan thién nhién va ham luong dinh
dudng trong san pham hitu co va c6 thé ding cac chiing nhan nay dé lam truyén théng, giao duc
ngudi tiéu dung hiéu rd loi ich cua viéc dung TPHC qua d6 c6 thé gia ting doanh sé ban hang.

Thet ba, theo két qua nghién ctiu, rdo can sir dung can tré hanh vi mua lai TPHC, nén nha
quan tri nén tim cach han ché rao can nay théng qua viéc tuyén truyén vé cac diém ban dé nguoi
tiéu dung c6 thé tiép can d& dang khi c6 nhu cau mua. Ngoai ra, can c6 huéng dan st dung rd
rang vé cach bao quan nhu thé ndo vi TPHC c6 thoi gian sir dung ngan ngay va yéu cau diéu
kién nhiét ¢ khat khe hon so voi san pham thong thudng khéc.

Cubi cing, hai XHMS diéu tiét tic dong cua cac nhan té anh hudng dén hanh vi mua lai
TPHC nén nha quan tri can hiéu r6 dic diém tam Iy va vén xa hoi cua nhitng khach hang muc
tiéu. Tur d6, dua ra nhitng chién lugc tiép can va nam bat tam ly caa cac dbi tugng khach hang
tiém nang nay, bién ho thanh khach hang trung thanh.

5.3. Han ché va hwéng nghién ciru tiép theo

Bai bao ndy dua ra goc nhin méi vé hanh vi tiéu ding TPHC nhung ciing ¢6 vai han ché
nhat dinh. Th nhét, nghién ctru nay thyc hién tai Thanh phdé H6 Chi Minh nén khong 4p dung
cho dia phuong khac. Nghién ciru twong lai kiém dinh lai ¢ nhitng dia phwong khac nhau nham
so sanh sy khac biét. Thir hai, TPHC ton tai mot s6 nhan td kich thich khac nhau ngoai y thic
strc khoe. Nghién ctru twong lai nén bo sung nhan t6 méi nhu 14 gia ca va chuan cht quan. Thir
ba, dé tai nay ldy TPHC lam bdi canh nghién ctru 1am cho thao luan va ham y thiéu dic trung. Vi
thé, nén co thém nhiéu nghién ciru so sanh cho timg chung loai san phim va vin hoa ving
mién chéo.
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