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ABSTRACT

Green marketing plays a crucial role in sustainable

development strategies for businesses, helping them differentiate

Tir khoa: by targeting environmentally conscious customers. The

dinh hudng tiép thi xanh; hanh  development of green real estate contributes to reducing negative

vi du dinh; y dinh mua bat dong impacts on the environment, society, and economy. This study

san xanh analyzes the impact of green marketing on consumers’ purchasing

behavior for green real estate in Vietnam, using the Theory of

Planned Behavior as the theoretical framework, focusing on

factors such as attitude, subjective norms, and perceived
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behavioral intention; green real  indicate that green marketing has a positive effect on customers’
estate purchase intention purchase intentions for green real estate.
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1. Giéi thigu

Trong bdi canh bién d6i khi hau va cac vin dé méi truong ngay cang gia ting, dinh
huéng tiép thi xanh (green marketing orientation) da trg thanh mot chién lugc quan trong ddi voi
nhiéu nganh cdng nghiép, bao gom linh vuc bat dong san. Viéc ap dung cac chién luoc tiép thi
xanh khéng chi gitp doanh nghiép ting cuong tinh bén vimg ma con tac dong manh mé dén
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hanh vi tiéu dung cua khach hang. Tai Hoi nghi Lién Hop Quéc vé Bién doi Khi hau nim 2021
(COP26), Viét Nam di cam két dat mac phat thai rong bang 0 vao nam 2050. Nganh bét dong
san, chiém khoang 40% tong luong phat thai (Jacob & ctg., 2023), déng vai trd quan trong trong
viéc dat dugc muc tidu ndy. Tai Viét Nam, nganh bat dong san dong vai trd quan trong trong nén
kinh té qudc gia, chiém khoang 8 - 10% GDP ca nudc. Tuy nhién, nganh nay ciing 1a mot trong
nhitng nguyén nhan chinh gay ra cac van dé méi truong, bao gom viéc tiéu thu ning lwong va tai
nguyén tu nhién 16n, ciing nhu phat thai khi nha kinh. Truéc thuc té do, viéc ap dung cac chién
lugc tiép thi xanh trong linh vuc bat dong san khong chi 1a yéu cau tir phia cong ddng va chinh
pht ma con 1a co hoi dé cac doanh nghiép nang cao vi thé canh tranh va tao dyng niém tin noi
khéach hang. Theo mot b4o céo cuia Nielsen (2022)%, c6 t6i 73% ngudi tiéu ding toan ciu cho biét
ho sin sang thay d6i thoi quen tiéu dung dé giam tac dong tiéu cuc dén moi truong, diéu nay tao
nén mot nhu cau manh mé déi voi cac san pham va dich vy xanh, bao gom ca bat dong san xanh.

Viéc nghién ctru va thic day cac chién lugc tiép thi xanh trong nganh bat dong san s& hd
trg cac cam két nay va dong gdp vao sy phat trién bén viing cia qubc gia. Ap dung cac chién
lugc tiép thi xanh khong chi giup doanh nghiép bat dong san thu hat khach hang ma con gop
phan giam thiéu tic dong tiéu cuc dén moi trudng. Nghién ctru hé théng cta Skackauskiene va
Vilkaite-Vaitone (2023) nhin manh rang cac chién lugc tiép thi xanh & mic do chién thuét cé
thé tac dong dén hanh vi mua sdm va hau mua sim cua khach hang, tao ra loi thé canh tranh cho
doanh nghiép. Thém vao dé, voi su gia ting nhan thirc vé moi trudong, khach hang ngay cang uu
tién cac san pham va dich vu than thién voi méi trudng. Theo d6, hang loat cac san pham xanh
va dich vu xanh duoc ra doi dé phuc vu nhu cau ngudi dan, trong d6 khong thé khong ké dén bat
dong san xanh. Cac nghién ctru cho thiy rang nhan thirc vé méi truong va dinh huéng tiép thi
xanh anh huéng manh mé dén hanh vi tiéu dung (Amireh, 2021; Andersén, 2022; Khandelwal &
Bajpai, 2011; Kushwaha & Kumar, 2014; Park & Kim, 2010). Viéc hiéu r& cach thirc dinh
huéng tiép thi xanh tac dong dén hanh vi ctua khach hang sé giup cac doanh nghiép bat dong san
xay dung chién lugc kinh doanh hiéu qua hon (Jacob & ctg., 2023; Skackauskiene & Vilkaite-
Vaitone, 2023). Tuy nhién, trong linh vuc bat dong san, viéc hiéu rd cac yéu t6 thic ddy y dinh
mua bt dong san xanh cua khach hang van con nhiéu han ché. Tai Viét Nam, nhiéu nghién ctru
da chi ra rang, thai do ddi v6i san pham xanh, chuin muc x3 hoi, va nhan thirc kiém soat hanh vi
la nhimg yéu t6 quan trong anh hudng dén ¥ dinh mua cua nguoi tiéu dung (Nguyen, 2023;
Nguyen & ctg., 2023). Tuy nhién, cac nghién ctru tai Viét Nam con thiéu vé viéc két hop va phan
tich toan dién cac yéu tb nay trong bdi canh tiép thi xanh thudc linh vuc bat dong san xanh, dan
dén mot khoang trdng nghién ctru can duge xem xét (Van & Nguyen, 2023).

Tir nhitng 1y do trén, viéc nghién ctru anh huong ciia dinh hudng tiép thi xanh dén hanh
vi khach hang trong linh vuc bat dong san tai Viét Nam khong chi mang tinh cip thiét ma con c6
y nghia thuc tién cao. Nghién ciru nay s& cung cp co s¢ khoa hoc va dir liéu can thiét dé cac
doanh nghiép va nha hoach dinh chinh sach dua ra cac quyét dinh chién luoc nham thuc day su
phat trién bén virng trong nganh bt dong san.

2. Co s& 1y thuyét

Nghién ciu nay duya trén Ly thuyét hanh vi du dinh (TPB) caa Ajzen (1985), cai tién tur
Ly thuyét hanh dong hop ly (TRA) cua Ajzen va Fishbein (1975). Ca TPB va TRA déu 1a md
hinh Iy thuyét quan trong trong viéc giai thich va du doan hanh vi con ngudi, dac biét hitu ich
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trong nghién ciru hanh vi tiéu ding, nhu Iya chon bat dong san xanh. Tuy nhién, TRA chi xem
Xét cac hanh vi nam trong sy kiém soét y thuc, bo qua cac yéu té bén ngoai nhu gia thanh cao,
thiéu théng tin hoic ngudn cung han ché, c6 thé can tro hanh vi thuc té.

Ly thuyét hanh vi dy dinh (TPB) ctia Ajzen (1991) md rong TRA bang cach bd sung yéu
td nhan thirc kiém soéat hanh vi, phan &nh cdm nhén cta c4 nhan vé muc do dé hay kho khi thyc
hién hanh vi, dya trén kinh nghiém va céc yéu td ngoai canh. Trong luya chon bét dong san xanh,
TPB giup giai thich tai sao nguoi tiéu dung cé y dinh mua nhung khong thuc hién do cac rao can
nhu gia cao hoic thiéu hd trg chinh sach. TPB dic biét phu hop trong bdi canh nay khi cac yéu tb
bén ngoai nhu chinh sich, dg 4n xanh, va thong tin loi ich dai han anh hudéng manh mé dén
quyét dinh. Két hop ba yéu td: thai do, chudn muc xa hoi, va nhan thic kiém soat hanh vi, TPB
cung cép md hinh toan dién dé dy doan hanh vi tiéu dung, nhan manh ra‘ing y dinh thyc hién hanh
vi chi hinh thanh khi nhéan thie vé kha nang kiém soat ¢a manh.

2.1. Dinh huéng tiép thi xanh

Dinh huéng tiép thi xanh (green marketing orientation) dugc thao luan rdng rii trong cac
nghién cuu, nhin manh cach doanh nghiép trién khai chién luge than thién véi moi truong nham
thac day su bén ving. Peattie (1992, 2001) 1a ngudi dau tién gidi thiéu khai niém nay, tap trung
vao viéc tich hop yéu t6 moi trudng dé tao loi thé canh tranh. Theo Banerjee (2002), dinh huéng
tiép thi xanh 1a cach td chuc phat trién va quang ba san phém, dich vu than thién v&i moi trudng,
dap tng nhu cau khach hang y thic sinh thai dong thoi dat muc tiéu kinh doanh. Papadas va
cong su (2017) dinh nghia day 1a mot chién lugc tich hop cac gia tri moi trudng vao toan bo qua
trinh tiép thi, v&é1 mo6 hinh gém bdn thanh phﬁn: chién lugc, chién thuét, dinh hudng ndi bo va
dinh hudng bén ngoai xanh. Nhin chung, diy 14 cach tiép can toan dién, két hop xay dung chién
luge dai han, thuc hién cac chién thuat cu thé, tuong tac voi bén ngoai, va nudi dudng van hoa
bén vitng bén trong doanh nghiép nham bao vé mai truong va phat trién bén vimg.

2.2. Tiép thi xanh

Khai niém vé hoat dong tiép thi xanh duoc diat nén mong tir nhitng nam 1970 v&i nhiéu
khai niém vé marketing xanh dwoc néu ra nhu khéi niém cia Henion va Kinnear (1976), Peattie
(1992), cic cong trinh nghién ciru trong giai doan nay da nhan thic va khuyén céo tam quan
trong cua viéc tim ra cac giai phap dé khiac phuc nhimg tic dong tiéu cuc cua hoat dong
marketing 1én méi truong sinh thai. Tuy nhién nha nghién ctru Ottman (1993) lai chi ra rang khai
niém vé tiép thi xanh trong giai doan nay ciing con kha han ché khi cac dinh nghia duoc néu ra
da phan déu chi dé cép dén cac tiéu cuc ciia doanh nghiép 1én méi trudng nhung van chua di st
thuyét phuc dé doanh nghiép c6 thé nhan thirc dugc hanh vi tiéu cuc d6 va thay ddi cac chién
lugc ctia minh (Nguyen & ctg., 2019). Theo Kotler (2011), tiép thi xanh dugc xem nhu 13 viéc
doanh nghiép thuc hién cac cam két bao vé méi trudng thong qua viée cung cip ra thi trudng cac
san phém, dich vu an toan va than thién v4i moi truong béng cach st dung céac loai bao bi c6 thé
tai str dung, d& phan huy va ap dung cac cong nghé, phuong phap dé ngin ngira 6 nhiém moi
truong va str dung hiéu qua ngudn ning luong. Tiép thi xanh 13 cong cu hiéu qua dé tuyén truyén
cho ngudi tidu dung vé tinh than thién v6i moi truong cta cac san pham va kich thich nhiéu nhu
cau hon (Suki & Suki, 2015; Van & Nguyen, 2023; Zeng & ctg., 2022) va ciing 1a céng cu hiéu
qua mang tinh x3 hdi va moi truong (Gill & ctg., 2023). Tém lai, tiép thi xanh 13 nhimg hoat
dong marketing cha trong dén van dé vé moi trudng v6i muc dich giam thiéu cac tac dong tiéu
cuc trong qua trinh san xuat va kinh doanh ctia doanh nghiép 1én méi truong cing véi do 1a
quéang ba dé cac san pham xanh tiép can dén dai da sé quan chung.
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2.3. Chién lwoc tiép thi xanh

Chién luoc tiép thi xanh 1a dinh hudng tip trung vao cac hanh dong va chinh sach vi méi
truong do 1anh dao cép cao thiét 14p (Polonsky, 2011). Theo Leonidou va cong sur (2015), chién
lugc nay khong chi hd tro bao ton méi trudng ma con thic day kinh té bén viing. Banerjee
(2002) cho rang chién luoc tiép thi xanh khac tiép thi truyén thong & chd tich hop cac gia tri
xanh vao kinh doanh thay vi chi tp trung t6i da héa doanh thu va loi nhuan. Tuy nhién, céc
nghién ctru gan day (Stoeckl & Luedicke, 2015) canh béao rang viéc tap trung gia ting tiéu thu co
thé mau thuin voi phat trién bén virng va trach nhiém méi trudong. Tém lai, chién luoc tiép thi
xanh 12 ké hoach dai han nham xanh hoa hoat dong san xuét, kinh doanh va dat muc tiéu bao vé
moi truong.

2.4. Chién thudt tiép thi xanh

Chién thuat tiép thi xanh bao gdm cac quyét dinh lién quan dén san phim nham giam céc
tac dong 1én mdi truong (Pujari & ctg., 2003), cac cong cu quang ba lam gidm tac dong ti€u cuc
cua hoat dong tiép thi xanh dén moi truong va truyén dat cac loi ich vi méi truong cla san phém
(Kilbourne & ctg., 2002). Chién thuat tiép thi xanh doi hoi nhimng thay d6i nhanh chong dé cac
hoat dong tiép thi thong thudng trd nén than thién véi moi truong hon. Bén canh d6, chién thuat
tiép thi xanh dugc danh gia 1a hanh dong nham cai thién hiéu suat moi truong trong chudi cung
ung (Zhu & Sarkis, 2004) va diéu chinh cac chinh sach gia cho cac san phém, dich vu xanh
(Chen, 2001). Noi chung, chién thuat tiép thi xanh la nhiing hanh dong cu thé trong quy trinh san
xuét va hoat dong marketing dé dat dugc cac muc tiéu bao ton nguyén li¢u, gidm thiéu 6 nhiém
dé bao vé mdi trudng nhiam mang lai loi ich cho méi trudong va viéc phat trién theo xu hudng
kinh té bén vimg (Van & Nguyen, 2023).

2.5. Bit dgng sin xanh

Bit dong san xanh duoc dé xuat lan dau tién vao nim 1960 va dang ngiy cang trd nén
pho bién trén thé gidi, dic biét 1a & cac nudc phat trién (Robichaud & Anantatmula, 2011). Khac
v6i cong trinh xanh, bat dong san xanh tap trung hién thyc hoa gia tri moi truong trong timg khia
canh nhu thiét ké dia diém khu dan cu bén ving, 1ap ké hoach, lwa chon cac vat liéu xay dung,
thiét ké k¥ thuat, xay dung, bao tri cling nhu pha d& (Jacob & ctg., 2023; Zhang & ctg., 2021).
Nhu vay, trong nghién ctru nay, khai niém vé bat dong san xanh 13 mé hinh nha dat mang lai trai
nghiém sdng trong lanh, gan giii voi thién nhién va dam bao giam thiéu cac tac dong tiéu cuc 1én
mdi trudng xuyén sudt qua trinh tir thiét ké, xay dung, van hanh, bao tri dén khau phé bo.

2.6. Hanh vi khach hang

Theo Peter va Olson (2010), hanh vi khach hang 1a qué trinh nghién ctu viéc mua va
trao d6i hang hoa, dich vu, cing véi trai nghiém tiéu dung va loai bé cac mat hang sau do.
Vé ban chat, hanh vi nay bao gdm toan bd cac hanh dong, cam xuc va suy nghi ciia ngudi
tiéu ding trong qua trinh mua sam, bat dau tir khi xac dinh nhu cau dén viéc thyuc hién cac
budc dé giai quyét nhu cau d6. Kumar (2016) bd sung rang nghién ctru hanh vi khach hang
khong chi tim hiéu ddi twgng mua hang ma con xem xét dong co va tdn suit mua sam.
Nguyen va Nguyen (2019) nhdn manh cac khia canh khac nhau ciia qua trinh ra quyét dinh
tiéu dung, tir thu thap kién thirc, tim kiém thong tin, dén phan tmg sau khi mua va tuong tac
v6i nha cung cip san pham, dich vu. Cac yéu tb bén ngoai c6 thé tac dong truc tiép hodc gian
tiép dén hanh vi nay, do d6, nha ban hang can cung cp thong tin dé dinh hinh quyét dinh
mua sam cta khach hang.
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2.7. Phdt trién gid thuyét va mé hinh nghién civu

Chién luoc tiép thi xanh tap trung vao céc chinh sach va thyc tién tiép thi nhim bao vé
mdi truong hodc giam thiéu tac dong tiéu cyc dén hanh tinh va con nguoi (Zhang & ctg., 2011).
Doanh nghiép bt dong san ap dung chién lugce nay can wu tién sir dung nguyén liéu sach, giam
khi thai cacbon, va xdy dung cong trinh than thién v6i méi trudng. Theo Ly thuyét hanh vi du
dinh, thai do, chuidn muc chu quan, va nhan thuc kiém soat hanh vi cua nguoi tiéu dung anh
huéng manh mé dén ¥ dinh cua ho. Chién luoc tiép thi xanh khong chi nang cao ¥ thirc bao vé
moi trudng ma con thay doi thai do ciia ngudi tiéu dung d6i voi bat dong san xanh. Bén canh do,
no tao ap luc tr cdng déng hodc nhom tham chiéu, thic déy chuin muc xa hoi huong dén san
pham xanh, dong thoi cai thién nhan thire kiém soat hanh vi, giup ngudi tiéu dung cam thiy viée
mua bét dong san xanh kha thi hon. Nho vy, chién luge tiép thi xanh gop phﬁn thay ddi nhan
thirc va théi d6 tiéu dung, khuyén khich hanh vi tiéu dung xanh (Cherian & Jacob, 2012). Dua
trén co s¢ nay, cac gia thuyét dugc dé xuat nhu sau:

H1: Chién lwoc tié’p thi xanh co tdac dong tich cuc dén thdi dé ciia nguoi tiéu dung trong
viéc mua bat dong san xanh

H2: Chién lwgc tiép thi xanh c6 téc dong tich cwe dén tiéu chudn chii quan ciia nguoi tiéu
dung trong viéc mua bat dong san xanh

H3: Chién luwgc tié'p thi xanh co tac dong tich cuc dén nhén thirc kiém sodt hanh vi ciia
nguoi tieu dung trong viéc mua bat dong san xanh

Chién thuat tiép thi xanh dwoc xem nhu 1a mitc d6 ma céc t6 chirc thuc hién cac gié tri
vi méi truong trong cac quyét dinh chién thuat xanh cua ho (Papadas & ctg., 2017). Muc dich
cta chién thuat tiép thi xanh 1a duy tri sy trung thyc, mang lai sy tin cdy, tdng kha nang nhan
dién thuong hiéu va cung cd niém tin cua khach héng (Padhy & Vishnoi, 2015). Tuy nhién,
chién thuat tiép thi xanh ciing c6 nhiing nét tuong dong v6i chién thuat tiép thi truyen thong
nhu myc dich tang doanh thu, loi nhuan, tao thi phan bang gla tri thuong higu va ctng ¢d vi thé
canh tranh (Vilkaite-Vaitone & Skackauskiene, 2019). Chién thuat tiép thi xanh théng qua céc
hoat dong tiép thi thuc té duge ky vong c6 thé tac dong tich cuc dén thai do cua nguoi tiéu
dung va thay d6i nhan thirc clia ngudi tiéu ding vé cac bat dong san xanh, tir d6 c6 thé thic
day hanh vi mua bat dong san xanh ctia nguoi tiéu dung. Pong quan diém nay, Jacob va cong
su (2023) cho réng chién thuat tiép thi xanh co6 tdc dong tich cuc dén hanh vi cong dan cua
ngudi tidu ding tré trong viéc mua bt dong san xanh. Dya trén co s¢ do, cac gia thuyét dugc
dé xuat nhu sau:

HA4: Chién thudt tiép thi xanh c6 tic déng tich ciee dén thdi do ciia nguoi tiéu ding trong
vigc mua bat dong san xanh

H5: Chién thudt tiép thi xanh cé tac déng tich cuc dén tiéu chudn chii quan cia nguoi
tiéu dung trong viéc mua bat dong san xanh

H6: Chién thudt tié}) thi xanh co tac dong tich cuc dén nhan thire kiém sodt hanh vi ciia
nguoi tieu dung trong viéc mua bat dong san xanh

Thai d6 nguoi tiéu dung duoc ap dung trong nhiéu cong trinh nghién ciru dén hanh vi cia
khach hang. Phan 16n cac nghién ctru trong linh vurc tiéu dung xanh noéi chung di chi ra ring thai
d6 c6 anh huong manh mé va tich cuc dén hanh vi du dinh cta khach hang (Nguyen & Nguyen,
2019; Paul & ctg., 2016; Pham & Pham, 2020; Trinh & ctg., 2024). Vi vy, chung t6i dé xuat gia
thuyét nhu sau:
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H7: Thai do nguoi tiéu dung co tac dong tich cuc dén hanh vi dy dinh cia khach hang
trong viéc mua bat dong san xanh

Chuan muyc cha quan 13 anh hudng cia nhitng ngudi gan giii va quan trong cia mot ca
nhan nhu gia dinh, ban bé va dé)ng nghiép ddi véi viéc thuc hién hoac khong thuc hién hanh vi
(Paul & ctg., 2016). Theo Chan (1999), thi truong dugc chia thanh cac phan khic dya trén ty 1€
st dung san pham xanh. Tac gia nhan thdy ring nhitng ngudi tiéu dung co ty 1& st dung san
pham xanh cao dwa trén bj anh huéng nhiéu hon béi ¥ kién cua nhimg nguoi xung quanh nhu
ban be, nguoi than va cdc nhom nguoi bao vé moi truong. Nguoce lai nhitng ngudi tiéu dung cod
ty 1& st dung san pham xanh thap lai tin rang rat kho dé tim kiém duogc cac san pham xanh trén
thi trudng. Cac nghién ciru trude ddy cho rang chuan muyc chi quan ¢ tac dong manh mé dén
hanh vi dy dinh cia khach hang. Do vy, tac gia dé xuét gia thuyét sau:

H8: Tiéu chudn chii quan cé tac déng tich cie dén hanh vi diw dinh ciia khdch hang trong
viéc mua bat dong san xanh

Trong cac yéu té tic dong dén hanh vi dy dinh ctiia khach hang theo Iy thuyét hanh vi dy
dinh, nhan thac kiém soat hanh vi dugc xem la yéu to quan trong nhét tac dong dén hanh vi du
dinh cua khach hang (Paul & ctg., 2016). Trong nghién ctru cua Pham va Pham (2020) da nhan
dinh nhéan thac kiém soat hanh vi 1a yéu té tic dong quan trong nhat tic dong dén y dinh lua
chon khach san xanh ctia khach hang. Ngoai ra nhiéu nghién ctru trén thé gi6i ciing di nhan dinh
nhén thae kiém soat hanh vi tac dong manh mé dén hanh vi du dinh cta khéach hang nhu nghién
ctru cta Taylor va Todd (1995), Kim va Han (2010), Moser (2015). Vi vy, gia thuyét sau dugc
de xuat:

H9: Nhdn thire kiém sodat hanh vi ¢é tdc dong tich cuc dén hanh vi du dinh cua khéch
hang trong viéc mua bat dong san xanh

Theo 1y thuyét hanh vi du dinh cta Ajzen (1991), hanh vi dy dinh déng vai trd trung tim
va 1a yéu t6 tot nhat dy doan hanh vi thyc té ciia khach hang. Nguoi tidu dung ngay cang nhan
thirc duogc cac hau qua vé méi truong va xa hdi cua vi¢c mua hang cua ho tir d6 ho s€ cd céc
hanh vi dy dinh vé hanh vi tiéu ding xanh cua ngudi tiéu ding ¢ Viét Nam (Nguyen & Bui,
2022). Gia thuyét nay 14 trung tdm cua TPB, khang dinh rang y dinh cia mot nguoi 1a yéu td du
béo chinh xac nhat cho hanh vi thuc té cta ho. Khi khach hang dd ¢6 ¥ dinh manh m& mua bat
dong san xanh, hanh vi thuc té ciia ho s& co kha nang cao la thyc hién viéc mua nay. Vi vay, tac
gia dé xuat gia thuyét sau:

H10: Hanh vi dw dinh cua khach hang co tac dong tich cuc dén hanh vi mua bat dong
san xanh cua khach hang

Dua vao cac gia thuyét nghién ctru, mé hinh nghién ctru duoc dé xuit ¢ Hinh 1. Trong
mo hinh nay, cic yéu t thai d6 nguoi tiéu dung, tiéu chuin chil quan, nhan thirc kiém soat hanh
vi, hanh vi dy dinh cta khach hang déng vai tro trung gian trong méi quan hé giira chién lugc
tiép thi xanh va chién thuat tiép thi xanh tic dong dén hanh vi mua bat dong san xanh.
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Hinh 1
Mo Hinh Nghién Curu

H1 o
Chién lugc —»f TD nguoi tiéu

tiép thi xanh

H7

Hanh vi
mua
BbBS
xanh

HV du
dinh cua
KH

Tiéu chuin H10

chu quan

H4

H9

Chién thuat
tiép thi xanh

Nhan thirc
kiém soat HV

Nguon: Nhém nghién ciru

3. Phwong phap nghién ciru
3.1. Thang do nghién ciru

Thang do nghién ctru dugc ké thira va phat trién tir cac nghién ctru trude day, sau d6 hoan
thién qua thao ludn nhém gém 06 ngudi (02 chuyén gia bat dong san, 02 chuyén gia marketing,
02 khach hang). Két qua 1a thang do chinh thirc gdm 36 bién quan sat, st dung thang Likert 5
muc dd, duoc thiét ké nhu sau: Chién luoc tiép thi xanh (07 quan sat, ké thura tur Papadas & ctg.,
2017): Danh gia dau tu vao cong nghé giam thiéu carbon, R&D bat dong san xanh, va hop tac
v6i doanh nghiép bao vé moi truong. Chién thuat tiép thi xanh (05 quan sét, ké thira tir Papadas
& ctg., 2017): Po ludng viée sir dung truyén théng dién tir, giam gidy to khong can thiét, va ap
dung nguyén liéu tai ché. Thai d6 cua khach hang (06 quan sat, ké thira tir Kim & Han, 2010):
Phan 4nh mong mudn, cam giac tich cyc va hai long khi sir dung bat dong san xanh. Tiéu chuan
chu quan (03 quan sat, ké thura tir Chan & Lau, 2001): Gdm ky vong tur gia dinh, ban be, déng
nghiép va su khuyén khich st dung bat dong san xanh. Nhan thirc kiém soat hanh vi (05 quan
sat, ké thira tir Yi & Gong, 2013): Tép trung vao kha niang kiém soat va quyét dinh mua cua
ngudi tidu dung. Hanh vi dy dinh (07 quan sét, ké thira tir Yi & Gong, 2013): Panh gi4 chia sé
thong tin, phan hoi doanh nghiép va duy tri bt dong san xanh. Cudi cing, Hanh vi mua bat dong
san xanh (03 quan sat, ké thira tir Hoque & Alam, 2020): Bao gdm ké hoach mua, anh hudng tir
quang c4o, va san sang chi tra.

3.2. Méu va phwong phdp liy méiu

Theo quy tic kinh nghiém duoc Hair va cong sy (1998) chi ra rang kich thuéc mau tbi
thiéu cuia cac nghién ciru c6 mo hinh ciu triic tuyén tinh (SEM) nén duoc lua chon theo quy tic:
ti 1¢ bién do ludng/bién quan sat 1a 5:1, nghia 1a 01 bién do luong can tdi thiéu 05 quan sat.
Trong bai nghién ctru nay c6 tong cong 36 bién quan sat do vAy c& mau can it nhat 1a 360 ddi
tugng. Do vay, dé dam bao kich thudc miu tdi thiéu nhu trén, nhom tac gia da lya chon kich
thudc mau can giri di khao sat 1a 600. Hinh thirc khao sat online thong qua cong cu Google
Form. Nhom tac gia st dung mang xa hoi dé khao sat dua tai cac thanh phé I6n cia Viét Nam
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gom: Ha Noi (100), H6 Chi Minh (100), Pa Ning (100), Can Tho (100), Nha Trang (50) va Pa
Lat (50). K¥ thuat chon mau duoc lya chon d6 1a mau s& duoc chon lya theo phuong phap thuan
tién v6i nhimg vu diém giam tén kém chi phi, thoi gian va tiép can déi tuong khao sat mot cach
dé dang.

4. Két qua nghién ctru va thao luin
4.1. Ddac diém mdu nghién ciru

Nghién ctru thu vé duoc 512 bang khao sat hop 1€, dugc lya chon sau khi str dung cau
héi sang loc dé dam bao rang ngudi tham gia di ting mua hodc ¢ ¥ dinh mua bat dong san
xanh trong tuong lai, dong thoi quan tim dén van dé vé méi trudng va su phat trién bén viing.
Vé gi6i tinh, mau khdo sat ¢ ty 1& nam/nir 1a 235/277 trong d6, nam chiém 45.9% va nit chiém
54.1%; d6 tudi tir 18 tudi dén 24 tudi chiém ty 1& cao nhat voi ty 18 1a 64.5%, theo sau d6 1a
nhom tir 25 tudi dén 34 tudi voi ty 16 1a 16.4%, nhom d6 tudi tir 35 tudi dén 44 tudi chiém ty 1¢
la 13.7% va nhom trén 55 tudi voi 5.5%. V& nghé nghiép, véi ty 1é 37.5% nhom nghé nghiép
sinh vién chiém ty 18 cao nhét, theo sau d6 13 nhom nhan vién vin phong voi ty 1& 18.9%,
nhém kinh doanh chiém ty 1€ 1a 17.2%, nhém ndi trg chiém ty 1¢ 8.4%, nhém nghé nghiép tu
do chiém ty 18 7.6%, nhém cong chirc, vién chirc ¢6 ty 18 5.9% va nhitng nhom nghé nghiép
khac chiém ty 1¢ 4.5%.

4.2. Phdn tich d¢ tin cdy va gid tri ciia thang do

Thang do ludng duge danh gia t6t khi hé sb Cronbach’s Alpha 16n hon hogc bang 0.7
(Nguyen, 2011; Nunnally, 1978). Theo két qua phan tich cho thay hé s6 Cronbach’s Alpha cia
07 khai niém nghién ctru nam trong khoang tir 0.710 dén 0.873, diéu d6 cho thay thang do luong
c¢6 d6 tin cdy. Tién hanh phan tich EFA bang phép trich vuéng goc Principal Axis Factoring va
phép quay Promax cho cac nhan t6 c6 Eigenvalue > 01 va bién quan sat c6 hé sb tai nhan té
Factor Loading > 0.55. Cac bién quan sat dugc tién hanh phan tich ciing nhau dé xac dinh ciu
trdc nhan t6 cing voi ma trin xoay cac bién quan sat. Pong thoi, danh gia gia tri ctua thang do
bang ky thuat phan tich nhan t5 kham pha EFA cho thdy: Hé s6 KMO 14 0.824 (16n hon 0.5) va
kiém dinh Bartlett c6 y nghia thong ké ¢ muc y nghia 1a 5% (sig < 0.05). Tong phuong sai trich
bang 65.096% tirc 1a 36 bién quan sat duge rat trich vé 07 nhém nhén té chinh co Eigenvalues
(gi4 tri riéng) > 01, trong d6 Eigenvalues nho nhat c6 gia tri 1a 1.337. Do d6, phan tich nhan t6
kham pha 13 phu hop dé kiém dinh so bd thang do, viéc ap dung k¥ thuat phan tich nhan t6 trong
trrong hop nay la hoan toan phu hop véi bo dir liu.

Tiép theo, nhom tac gia tién hanh phan tich nhan t6 khang dinh (CFA) véi két qua dugc
trinh bay cu thé tai Bang 1.

Kiém tra gid tri héi tu: DO tin cdy tong hop (CR) ctia 07 khai niém c6 gia tri tir 0.7 dén
0.9 dwoc chap nhan. Két qua nay khing dinh rang cac bién quan sat trong mdi khai niém c6 mirc
d6 nhat quan noi tai cao, dap ing yéu cau vé do tin ciy can thiét cho phan tich tiép theo. Ngoai
ra chi s6 phuong sai trich trung binh (AVE) nam trong khoang tir 0.504 dén 0.696 16n hon 0.5.
Theo Fornell va Larcker (1981), AVE > 0.5 14 tiéu chuan dé thang do dat gia tri hoi tu, tirc 14 cac
bién quan sat c6 kha ning giai thich tot hon 50% sy bién thién trong khai niém ma chung do
ludng. Vi mirc AVE tir 0.504 dén 0.696, két qua cho thay cac thang do khong chi dat gia tri hoi
tu ma con thé hién muc do phan &nh chinh xac khai niém ma ching dai di¢n.
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Bang 1
Bang Hé Sé Tin Cdy Tong Hop va Phwong Sai Trich

CR AVE YD NT CL HV TD CT CQ
YD 0.855 | 0.666 | 0.816
NT 0.835 | 0.562 | 0.084 | 0.749
CL 0.902 | 0.649 | 0.208 | 0.122 | 0.805
HV 0.882 | 0.601 | 0.466 | 0.119 | 0.217 | 0.776
TD 0.902 | 0.698 | 0.242 | 0.037 | 0.147 | 0.392 | 0.836
CT 0.902 | 0.697 | 0.107 | 0.077 | 0.008 | 0.104 | 0.097 | 0.835
CQ 0.751 | 0.504 | 0,502 | 0.076 | 0.335 | 0.524 | 0.270 | 0.130 | 0.709

Ghi chl: YD-Hanh vi mua bt dong san xanh; NT-Nhan thirc kiém soat hanh vi; CL-Chién Iugc tiép thi xanh; HV-
Hanh vi dy dinh cta khach hang; TD-Thai d6 nguoi ti€u dung; CT-Chién thudt tiép thi xanh; CQ-Ti€u chuan chi quan

Nguon: Két qua phan tich tir phin mém AMOS

Kiém tra gid tri phan biét: Bang 1 ciing thé hién cin bac hai cia AVE (duong chéo, in
dam) cua cac khai niém déu 16n hon cac hé sé twong quan twong ung cia khai niém d6 véi cac
khai niém khac. Diéu nay khfmg dinh cho gia tri phan biét cta cac khai niém (Fornell & Larcker,
1981), chtng to rang cac khai niém do luong céc khia canh khac nhau cta hién tuong nghién
ctru, khong co6 su chéng chéo gitra cac khai niém, qua do khéng dinh dugc tinh doc 1ap va ro rang
clia cac nhan t6 trong mo hinh.

4.3. Danh gia mo hinh nghién ciu

Két qua phan tich mé hinh céu trac tuyén tinh (SEM) cho thay cac chi sé Chi-square/df =
2.673; GFI = 0.885; CFI = 0.930; TLI = 0.922; RMSEA = 0.057 déu tiém c4n va nam trong cac
ngudng cho phép. Do vy, c¢6 thé noi tap dir liéu phi hop voi mé hinh kha tot.

Béang 2
Két Qua Kiém Pinh Gia Thuyét Nghién Cteu
Gia thuyét Trong s6 hdi quy | S.E. | C.R. | P-value | Két luin
H1 |CL tiép thi xanh > thai do ngudi tidu ding 0.154 0.048| 3.184 | 0.001 |Chap nhan
H2 | CL tiép thi xanh - tiéu chuin chu quan 0.194 0.031| 6.276 | *** | Chip nhan
H3 |CL tiép thi xanh - nhan thirc kiém soat hanh vi 0.096 0.038| 2.555 | 0.011 |Chap nhan
H4 | CT tiép thi xanh - thai d6 ngudi tiéu ding 0.093 0.045| 2.064 | 0.039 |Chip nhan
H5 |CT tiép thi xanh = tiéu chuan chii quan 0.07 0.027| 2.622 | 0.009 |Chap nhan
H6 |CT tiép thi xanh > nhén thtc kidm soat hanh vi 0.076 0.035| 2.151 | 0.031 |Chip nhan
H7 Thfil do\ngum tiéu dung - hanh vi du dinh cia 0.279 0.041| 6.866 xx% | Chip nhan
khéch hang
Hs Tlezu ch}lan chit quan - hanh vi du dinh cua 0.786 0.094| 8399 xx% | Chip nhan
khéch hang
H9 Nﬂhan t¥1uc k‘1em soat hanh vi = hanh vi dy dinh 0.108 0.047| 2283 | 0,022 |Chép nhan
cua khéach hang
H10 Hanh vi dy dinh cua khach hang = hanh vi mua 0.537 0.053| 10.088 xx | Chép nhan

bat dong san xanh

Nguon: Két qua phén tich tir phin mém AMOS
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Dua vao két qua nghién ctru duoc trinh bay cu thé ¢ Bang 2, tit ca cac gia thuyét tir H1
dén H10 déu dugc chap nhan (P-value < 0.05).

Hinh 2
Két Qua Hoi Quy Chudan Héa

TD nguoi
tiéu dung

Chién luoc

tiép thi xanh 0.299

Hanh vi

Tiéu chudn HV du

chi quan dinh cua mua
0.099 KH Boo
' xanh

Nhan thic

Chién thuét o
j kiém soat HV

tiép thi xanh

Nguon: Két qua phan tich tir phan mém AMOS

Nhém téc gia tiép tuc st dung phuong phap Bootstrap dé kiém dinh cac udc luong mo
hinh trong mé hinh véi sé mau lip lai 1a N = 5,000. Két qua udc luong tir 5,000 mau cho thiy
cac ty s6 gitta dg léch (Bias) va Sai s6 léch chuén cua d6 1éch (SE-Bias) déu nhé hon mirc gidi
han 13 02 ( |CR|< 02) nén c6 thé thiy do léch 1a rat nho va khong ¢ y nghia thong ké ¢ muc y
nghia 5%. Chinh vi vay, cac udc lugng trong mo hinh dang tin cdy.

4.4. Théo lugn két qud nghién ciru

Thir nhét, két qua nghién ctru da chi ra chién lugc tiép thi xanh va chién thuat tiép thi
xanh c6 tac dong tich cuc dén cac yéu té thai d6 ngudi tiéu dung, tiéu chuan cha quan va nhan
thirc kiém soat hanh vi ctia nguoi tiéu dung trong viéc mua bat dong san xanh. Két qua nay kha
twrong dong véi nghién ctru trudc ddy caa Jacob va cong sy (2023), nghién ciru nay ciing di chi
ra cac yéu t6 chién lugc tiép thi xanh va chién thuat tiép thi xanh trong dinh hudng tiép thi xanh
c6 tac dong tich cuc dén hanh vi cong dan cua khach hang trong viéc mua bat dong san xanh tai
An D6. Thir hai, nghién ctru ciing da chi ra cac yéu t thai do ngudi tiéu dung, tiéu chuan chu
quan va nhan thuic kiém soat hanh vi ¢ tac dong tich cuc dén hanh vi dy dinh cua nguoi tiéu
ding trong viéc mua bat dong san xanh. Két qua nay kha tuong ddng vdi nghién ciru ctia Truong
(2022), nghién ciru nay chi ra rang thai do nguoi tiéu ding, nhan thirc mic do nghiém trong vé
moi truong va nhan thue trach nhiém véi moéi truong c6 tdc dong tich cuc dén su san sang mua
san pham xanh. Tuy nhién, trong khi cac nghién ctru trude day chi ra rang nhan thire kiém soat
hanh vi la yéu tb quan trong nhét tac dong dén ¥ dinh lga chon khach san xanh (Pham & Pham,
2020) hodc nghién ciru cta Truong (2022) chi ra rang thai d6 ddi véi moi truong 1a yéu t6 du bao
manh nhét vé mirc d9 sin sang mua san pham xanh, nghién ctu ndy da chi ra tiéu chuan chi
quan la yéu td tac dong manh nhét dén hanh vi dy dinh cua khach hang trong viéc mua bat dong
san xanh. Thir ba, nghién ctru da chi ra hanh vi du dinh cua khach hang trong viéc mua bat dong
san xanh c6 tac dong tich cuc dén hanh vi mua bat dong san xanh cua khach hang véi trong )
hdi quy chuin hoa 0.477 (Hinh 2). Két qua nay c6 nhiéu diém twong dong vdi cac nghién ciru
trude day (Lee, 2008, 2017; Moser, 2015; Truong, 2022). Cudi ciing, nghién ciru cho thay thai
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dd nguoi tiéu dung, tiéu chuin chu quan, va nhan thuc kiém soat hanh vi dong vai tro trung gian
quan trong, lién két chién luge, chién thuat tiép thi xanh v4i hanh vi mua bat dong san xanh. Thai
d6 nguoi tiéu dung 1a yéu t6 trung gian truc tiép, giup chuyén dbi quan diém tiéu cuc hodc trung
tinh sang tich cuc khi chién luoc tiép thi xanh duoc trién khai hiéu qua. Tiéu chuén chu quan
cling hoat dong nhu cau ndi, gitp ngudi tiéu dung tin ring mua bat dong san xanh 1a lya chon
ding dua trén quan diém xa hoi. Béng thoi, chién luge va chién thuat tiép thi xanh nang cao
nhan thirc kiém soat hanh vi, gitp ngudi tiéu dung tu tin hon khi ra quyét dinh mua, nho cung
cép thong tin, hd tro va tao diéu kién thuéan loi, giam bdt rao can tam ly.

5. Két luaAn va ham y quan tri
5.1. Két lugn

Két qua nghién ctru da dong gop vé 1y thuyét bang cach khang dinh chién lugc va chién
thuat tiép thi xanh tadc dong tich cuc dén thai do, tiéu chuén chu quan, va nhan thirc kiém soat
hanh vi cta ngudi tiéu ding trong viéc mua bat dong san xanh. Nghién ctru cling cho thay cac
yéu to nay anh hudng tich cuc dén hanh vi du dinh va hanh vi mua thuc té, trong do ti€u chuin
chu quan c6 tac dong manh mé nhat. Pic biét, viéc két hop hai yéu té chién lugce va chién thuat
tiép thi xanh vao mé hinh nghién ctru duoc xem 1a dong gop moi, gitip giai thich cu thé hon tac
dong cua dinh hudéng tiép thi xanh dén hanh vi tiéu dung. Cach tiép cin ndy mang tinh hé thong
va toan dién, xay dung mot mo hinh 1y thuyét méi phit hop trong bdi canh Viét Nam. Ngoai ra,
nghién ctru lap day khoang tréng 1y thuyét khi phan tich cac yéu té lién quan dén bat dong san
xanh - linh vuc con méi mé tai Viét Nam - va mang lai nhitng két qua img dung cao, gép phan
hiéu 16 hon hanh vi tiéu dung trong linh vuc nay.

Nghién ctru nay khong chi mang tinh hoc thuat ma con c¢é y nghia thyc tién cao, dic biét
trong bbi canh Viét Nam dang nd lyc phat trién bén viing va dat muc tiéu phat thai rong bang 0
vao nam 2050. Bang cach cung cap di liéu va phan tich chi tiét vé tac dong cua tiép thi xanh dén
hanh vi tiéu dung, nghién ctru c6 thé hd trg cac doanh nghiép bat dong san va nha hoach dinh
chinh séch trong viéc xay dung cac chién luge phi hop nham thic day sy phat trién bén viing.

5.2. Ham y qudan tri

Ngay nay, phat trién kinh té bén viing trd thinh mdi quan tam 16n ciia ngudi tiéu ding va
doanh nghiép, dic biét 1a trong linh vuc bat dong san. Nghién ctru nay khuyén nghi cic doanh
nghiép bat dong san ap dung tiép thi xanh, khong chi dé ting doanh thu va danh tiéng ma con
ning cao nhan thirc nguoi tiéu dung vé tiéu dung xanh. Dé dat hiéu qua cao, doanh nghiép can
dau tu vao cong nghé giam thiéu carbon va R&D nham phat trién san pham than thién voi moi
truong, vira dap Gng tiéu chuén khét khe vira tao loi thé canh tranh bén virng. Ngoai ra, thanh 1ap
bd phan chuyén trach vé méi trudng s& dam bao chién lugc xanh duoc trién khai hiéu qua va lién
tuc cai tién.

Vé chién thuat, doanh nghiép nén ap dung phuong thirc kinh doanh va truyén thong dién
tir ¢& bao vé moi truong va tiép can khach hang c¢6 y thirc xanh. Chép nhén chi phi ting thém
trong san xuat cac san pham xanh 13 can thiét dé duy tri cam két bao vé maoi truong. Ngoai ra,
Doanh nghiép can thiét ké chwong trinh wu dii, cung cép thong tin minh bach vé loi ich bat dong
san xanh, va xay dung mang luéi hd tro x3 hodi nham thac déy chuén muc chu quan tich cyec.
Ddng thoi, ting cudng nhan thirc kiém soat hanh vi cia khach hang thong qua thong tin chi tiét,
goi hd tro tai chinh va kénh phan hoi dé cai thién san pham, qua d6 ting su gan két va trung
thanh cua khéach hang. Thém vao do, cac doanh nghi¢p can tan dung cac chinh sach hd trg doanh
nghiép phat trién bén vimng cta nha nudc, tao didu kién giam ap luc va ting hiéu qua kinh doanh
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cia minh. Ngoai ra, doanh nghiép bit dong san xanh nén dau tu vao thiét bi tiét kiém ning
luong, vat liéu xay dung xanh va san phdm ning lugng mat troi dé thu hat khach hang ngay cang
theo xu hudng ti€u dung co6 trach nhi€ém voi moi truong. Khach hang ngay cang cé thai do tich
cuc voi san pham xanh, tao co hoi 16n cho doanh nghiép bat dong san 4p dung dinh huéng tiép
thi xanh.

Tom lai, nhitg phét hién trong nghién ctru ndy di néu bat tim quan trong cua dinh
hudng tiép thi xanh trong viéc thic day phat trién kinh t& bén viing va ciing chi ra rang céac
doanh nghié¢p co thé hudng loi tir hoat dong kinh té bén viing nay. Mat khac, khi nhan thic va
moi quan tim vé moi trudng cia ngudi tidu dung ngdy cang duoc ning cao, cic doanh nghiép
khong diéu chinh dé phat trién theo xu hudng bén vimng co thé ddi mit véi nhiéu ap luc tir nguoi
tiéu dung, chinh pht1 va cac bén lién quan c6 thé khién cho doanh nghiép bi loai khoi thi truong.

5.3. Han ché va hwéng nghién civu tiép theo

Mic du két qua nghién ctru da dat dugc mot s6 thanh qua nhéat dinh, tuy nhién vin con
mot sb han ché khong thé tranh khoi. Thi nhat, md hinh nghién ctru chi thiét ké moi quan h¢
giira chién luoc tiép thi xanh, chién thuat tiép thi xanh va m6 hinh 1y thuyét hanh vi dy dinh TPB
ctia Ajzen (1991). Méi quan hé nay co thé duoc dién giai bang nhiéu yéu td khac nhu sy hai long
xanh, niém tin vé san pham xanh ciing nhu cac yéu t6 lién quan dén san pham, tai chinh dé nang
cao hon nira cac khai niém vé tiép thi xanh va bat dong san xanh. Thi hai, nghién ctru ndy van
chua dé cap dén cac rao can khac anh huoéng dén hanh vi mua bét dong san xanh thuc té cua
ngudi tiéu ding, ddy ciing 14 mot trong nhimg diém ma cac nghién clru sau can xem xét va
nghién ciru. Cudi ciing, mic du nghién ciru khdéng ¢ chu dich tuy nhién dbi twong tham gia khao
sat nam trong d6 tudi tir 18 tudi dén 24 tudi chiém ty 1é kha cao. Chinh vi vay, cac nghién ciru
trong tuong lai nén mo rong pham vi nghién ciru dam bao su can bang vé nhan khau hoc trong
nghién ctru.

Tai liéu tham khao
Ajzen, I. (1985). From intention to actions: A theory of planned behavior. Springer Press.

Ajzen, 1. (1991). The theory of planned behavior. Organizational Behavior and Human Decision
Process, 50(2), 179-211.

Ajzen, l., & Fishbein, M. (1975). Belief, attitude, intention, and behavior: An introduction to
theory and research. Addison-Wesley Press.

Amireh, E. (2021). Boosting brand citizenship behavior through internal green marketing: The
role of brand trust and willingness to be environmentally friendly. Journal of Sustainable
Marketing, 2(1), 1-11.

Andersén, J. (2022). An attention-based view on environmental management: The influence of
entrepreneurial orientation, environmental sustainability orientation, and competitive
intensity on green product innovation in Swedish small manufacturing firms. Organization
& Environment, 35(4), 627-652.

Banerjee, S. B. (2002). Corporate environmentalism: The construct and its measurement.
Journal of Business Research, 55(3), 177-191.

Chan, K. (1999). Market segmentation of green consumers in Hong Kong. Journal of
International Consumer Marketing, 12(2), 7-24.



Nguyén Thi Phuong Thao va cong su. HCMCOUJS-Kinh t€ va Quan tri Kinh doanh, 20(6), 21-36 33

Chan, R. Y., & Lau, L. B. (2001). Explaining green purchasing behavior: A cross-cultural study
on American and Chinese consumers. Journal of International Consumer Marketing,
14(2/3), 9-40.

Chen, C. (2001). Design for the environment: A quality-based model for green product
development. Management Science, 47(2), 250-263.

Cherian, J., & Jacob, J. (2012). Green marketing: A study of consumers’ attitude towards
environment friendly products. Asian Social Science, 8(12), 117-126.

Fornell, C., & Larcker, D. F. (1981). Evaluating structural equation models with unobservable
variables and measurement error. Journal of Marketing Research, 18(1), 39-50.

Gill, M. S, Kaur, K., Vij, T. S., Mohideen, A. S., & Lakshmi, M. R. (2023). Green marketing:
A study of consumer perception and preferences in India. Journal of Survey in Fisheries
Sciences, 10(3S), 6612-6619.

Hair, J. F., Anderson, R. E., Tatham, R. L., & Black, W. C. (1998). Multivariate data analysis
(5th ed). Prentice-Hall International.

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2018). Multivariate data analysis
(8th ed.). Cengage Learning.

Henion, K. E., & Kinnear, T. C. (1976). Measuring the effect of ecological information and
social class on selected product choice criteria importance ratings. Ecological Marketing
Chicago: American Marketing Association, 145-156.

Hoque, M. Z., & Alam, M. N. (2020). Consumers’ knowledge discrepancy and confusion in
intent to purchase farmed fish. British Food Journal, 122(11), 3567-3583.

Jacob, J., Chully, A. A., Godwin, B. J., & George, J. P. (2023). Young consumers’ green
marketing orientation: Role of customer citizenship behaviour in determining real estate
purchase intention in India. International Journal of Housing Markets and Analysis, 17(4),
1086-1103. https://doi.org/10.1108/1IJHMA-01-2023-0002

Khandelwal, U., & Bajpai, N. (2011). A study on green advertisement and its impact on
consumer purchase intention. Journal of Creative Communications, 6(3), 259-276.

Kilbourne, W. E., Beckmann, S. C., & Thelen, E. (2002). The role of the dominant social
paradigm in environmental attitudes: A multinational examination. Journal of Business
Research, 55(3), 193-204.

Kim, Y., & Han, H. (2010). Intention to pay conventional-hotel prices at a green hotel - A
modification of the theory of planned behavior. Journal of Sustainable Tourism, 18(8),
997-1014.

Kotler, P. (2011). Reinventing marketing to manage the environmental imperative. Journal of
Marketing, 75(4), 132-135.

Kumar, P. (2016). State of green marketing research over 25 years (1994 - 2014): Literature
survey and classification. Marketing Intelligence & Planning, 34(1), 137-158.

Kushwaha, G. S., & Kumar, A. (2014). Impact of green marketing practices on customer
satisfaction among the leather industries’ customers. Asia-Pacific Journal of Management,
10(1), 79-88.



34 Nguyén Thi Phuong Thdo va cong su. HCMCOUJS-Kinh t€ va Qudn tri Kinh doanh, 206), 21-36

Lee, K. (2008). Opportunities for green marketing: Young consumers. Marketing Intelligence &
Planning, 26(6), 573-586.

Lee, K. (2017). A comparative study of green purchase intention between Korean and Chinese
consumers: The moderating role of collectivism. Sustainability, 9(10), 1-17.

Leonidou, L. C., Fotiadis, T. A., Christodoulides, P., Spyropoulou, S., & Katsikeas, C. S. (2015).
Environmentally friendly export business strategy: Its determinants and effects on
competitive advantage and performance. International Business Review, 24(5), 798-811.

Moser, A. K. (2015). Thinking green, buying green? Drivers of pro-environmental purchasing
behavior. Journal of Consumer Marketing, 32(3), 167-175.

Nguyen, A. T. P, Le, S. K., To, N. T., Nguyen, H. T., & Nguyen, A. T. (2023). The influences
of cultural values on consumers’ green purchase intention in emerging markets: An
evidence from South Korea and Vietnam. Current Psychology, 42(34), 30293-30310.
https://doi.org/10.1007/s12144-022-04064-0

Nguyen, A. V., & Nguyen, H. T. T. (2019). Factors affect to cosumer choice motives for purchasing
pure coffee in Dalat City. VNU Journal of Economics and Business, 35(3), 22-35.

Nguyen, B. V., & Bui L. H. (2022). Ung dung mé hinh gi4 tri, thai d6 va hanh vi (VAB) trong
nghién ctru hanh vi mua hang xanh ctua nguoi tiéu dung ¢ Viét Nam [Applying the Value-
Attitude-Behavior (VAB) model in studying green purchasing behavior of consumers in
Vietnam]. Tap chi Nghién cizu Kinh té va Kinh doanh Chau A, 33(9), 51-66.

Nguyen, D. D. (2023). Evaluating the consumer attitude and behavioral consumption of green products
in Vietnam. Sustainability, 15(9), Article 7612. https://doi.org/10.3390/su15097612

Nguyen, Q. H. T., Hoang, H. T., & Nguyen, D. D. H. (2019). Cac xu hudng nghién ctu
marketing xanh - Ly thuyét va van dung thyuc tién [Green marketing research trends -
Theories and practical applications]. Hue University Journal of Science: Social Sciences
and Humanities, 128(6D), 195-209.

Nguyen, T. D. (2011). Phuwong phap nghién ciru khoa hoc trong kinh doanh [Scientific research
methods in business]. Nha Xuét Ban Lao dong - Xa hoi Ha Noi.

Nunnally, J. C. (1978). Psychometric theory (2nd ed.). McGraw-Hill.
Ochieng, T. (2011). Green building unveiled in Kenya. African Press International.

Ottman, J. (1993). Green marketing: Challenges and opportunities for the new marketing age.
Ntc Business Books, Lincolnwood, Illinois.

Padhy, N., & Vishnoi, P. (2015). Green marketing mix and sustainable development. Clear
International Journal of Research in Commerce and Management, 6(7), 34-36.

Papadas, K. K., Avlonitis, G. J., & Carrigan, M. (2017). Green marketing orientation:
Conceptualization, scale development and validation. Journal of Business Research, 80,
236-246.

Park, J. K. E., & Kim, S. (2010). Consumer behavior in green marketing for luxury brand:
A cross-cultural study of US, Japan and Korea. Journal of Global Academy of Marketing,
20(4), 319-333.


https://doi.org/10.3390%20%20/%20s%20u%201%205%200%20%2097612

Nguyén Thi Phuong Thdo va cong su. HCMCOUJS-Kinh t€ va Qudn tri Kinh doanh, 206), 21-36 35

Paul, J., Modi, A., & Patel, J. (2016). Predicting green product consumption using theory of
planned behavior and reasoned action. Journal of Retailing and Consumer Services, 29,
123-134.

Peattie, K. (1992). Green marketing M and E handbooks. Pitman Publishing

Peattie, K. (2001). Towards sustainability: The third age of green marketing. The Marketing
Review, 2(2), 129-146.

Peter, P. J., & Olson, J. C. (2010). Consumer behavior and marketing strategy. McGraw-Hill Irwin.

Pham, L. H., & Pham, U. T. T. (2020). Ly thuyét hanh vi du dinh trong nghién ctu ¥ dinh lya
chon khach san xanh cua du khéch tai thanh phé Da Ning [The theory of planned behavior
in studying tourists’ intentions to choose green hotels in Da Nang City]. Hue University
Journal of Science: Economics and Development, 129(5C), 79-93.

Polonsky, M. J. (2011). Transformative green marketing: Impediments and opportunities.
Journal of Business Research, 64(12), 1311-1319.

Pujari, D., Wright, G., & Peattie, K. (2003). Green and competitive: Influences on environmental
new product development performance. Journal of Business Research, 56(8), 657-671.

Robichaud, L. B., & Anantatmula, V. S. (2011). Greening project management practices for
sustainable construction. Journal of Management in Engineering, 27(1), 48-57.

Skackauskiene, 1., & Vilkaite-Vaitone, N. (2023). Green marketing and customers’ purchasing
behavior: A Systematic literature review for future research Agenda. Energies, 16(1),
Article 456. https://doi.org/10.3390/en16010456

Stoeckl, V. E., & Luedicke, M. K. (2015). Doing well while doing good? An integrative review
of marketing criticism and response. Journal of Business Research, 68(12), 2452-2463.

Suki, N. M., Suki, N. M. (2015). Consumers’ environmental behaviour towards staying at a
green hotel. Management of Environmental Quality: An International Journal, 26(1),
103-117.

Taylor, S., & Todd, P. (1995). Decomposition and crossover effects in the theory of planned
behavior: A study of consumer adoption intentions. International Journal of Research in
Marketing, 12(2), 137-155.

Trinh, H. T., Nguyen, T. T. P, Bach, L. V., & Nguyen, A. V. (2024). The impact of
environmental corporate social responsibility on employee green behavior - A study in the
hotel industry in Vietnam. Journal of Asian Business and Economic Studies, 35(4), 23-39.

Truong, T. D. (2022). Anh huéng cua tiép thi xanh dén hanh vi tiéu dang xanh cia sinh vién trén
dia ban Thanh phé H6 Chi Minh [The impact of green marketing on green consumption
behavior of students in Ho Chi Minh City]. Tgp chi Kinh té va Ngan hang Chau A, 192,
78-90.

Van, V. D. C., & Nguyen, B. V. (2023). Anh huéng cua chién luoc tiép thi 4Ps xanh dén quyét
dinh mua san pham xanh: Nghién ctu thuc nghiém tai Viét Nam [The impact of green 4Ps
marketing strategy on green product purchase decisions: An empirical study in Vietnam].
Tap chi Khoa hoc Dai hoc Mé Thanh phé Ho Chi Minh - Kinh té va Qudn tr; kinh doanh,
18(1), 160-172.



36 Nguyén Thi Phuong Thdo va cong su. HCMCOUJS-Kinh t€ va Qudn tri Kinh doanh, 206), 21-36

Vilkaite-Vaitone, N., & Skackauskiene, 1. (2019). Green marketing orientation: Evolution,
conceptualization and  potential  benefits. Open  Economics, 2(1), 53-62.
https://doi.org/10.1515/openec-2019-0006

Yi, Y., & Gong, T. (2013). Customer value co-creation behavior: Scale development and
validation. Journal of Business Research, 66(9), 1279-1284.

Zeng, H., Jiang, D., & Li, Y. (2022). Cooperative and non-cooperative green advertising in the
low-carbon supply chain under monopoly or competitive market. Sustainability, 14(15),
Article 9190.

Zhang, L., Fan, Y., Yang, X., & Zhang, J. (2021). Promoting green real estate development by
increasing residents’ satisfaction. Sustainability, 13(16), Article 9156.

Zhang, X., Shen, L., & Wu, Y. (2011). Green strategy for gaining competitive advantage in
housing development: A China study. Journal of Cleaner Production, 19(2/3), 157-167.

Zhu, Q., & Sarkis, J. (2004). Relationships between operational practices and performance
among early adopters of green supply chain management practices in Chinese
manufacturing enterprises. Journal of Operations Management, 22(3), 265-289.

58]

©The Authors 2025. This is an open access publication under CC BY NC license.



