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Thi truong thyc phdm hitu co ngdy cang ting truéng manh
mé trén toan cau nhung ¢ Viét Nam dang trong giai doan khai
dau va tiém nang. Thi trudng ngudi tiéu ding ndy ¢ cic tinh
thanh ven thanh ph 16n chiém ty trong kha 16n nhung phan 16n
chua dugc quan tam trong cac nghién ctru trude. Do vay, nghién
ctru nham muc dich kiém tra ciach Y Thic Strc Khoe (YTSK),
Kién Thirc ctia nguoi tiéu dung (KT), va thai do cia nguoi Tiéu
Dung (TD) dén Y Pinh (YD) va mirc San Long Chi Tra (SLCT)
cho Thuc Pham Hiru Co (TPHC) ciing nhu xem xét vai tro cia
cac trung gian tun ty cia KT va TD trong khuon kho mé hinh
Kich thich - Qué trinh - Phan hoi (S-O-R). Dit liéu duoc thu thap
thong qua khao sat nguoi dan séng va lam viéc tai ving Dong
Bang Soéng Ciru Long (PBSCL) di dén tai cac trung tam mua
sam, siéu thi, cua hang TPHC, cura hang bach hoa c¢6 ban TPHC
thong qua phuong phép 1dy miu ngiu nhién phan tang. Véi 311
mau hop 1€, nghién ciru st dung k¥ thuat “mo hinh héa phuong
trinh c4u trac binh phuong nho nhat timg phan” (PLS-SEM) dé
phan tich. Cac phat hién cho thdy YTSK, KT va TD déu co tic
dong dang ké dén YD va SLCT cho TPHC, trong d6 TD tac dong
manh nhét. Két qua cho thay yéu t6 trung gian tuan tu gdm KT va
TD lién tiép tac dong dang ké dén YTSK va YD ciing nhu YTSK
va SLCT. Két qua nghién ciru cung cip hiéu biét sau sic dang
khich 1€ cho cac hoc gia, cac nha marketing va nha ban 1¢ c6 giai
phap hitu hiéu thuc didy mua TPHC cua ngudi tiéu dung, gitp
ting cuong su phat trién thi truong TPHC & cac tinh, thanh ven
thanh phd 16n.

ABSTRACT

The organic food market is growing strongly globally, but in
Vietnam, it is still in its early stages. This consumer market in the
provinces and cities around big cities accounts for a large
proportion but has not been paid much attention in previous
studies. Therefore, the study aims to examine how health
consciousness  (YTSK), consumer knowledge (KT), and
consumer attitudes (TD) influence intention (YD) and willingness
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to pay (SLCT) for organic food and examines the role of
sequential intermediaries of KT and TD within the framework of
the Stimulus - Process - Response (S-O-R) model. Data was
collected through direct interviews with people living and
working in 13 provinces and cities in the Mekong Delta region,
going to shopping centers, supermarkets, organic food stores, and
department stores. Grocery stores that sell organic food through a
stratified random sampling method. With 311 valid samples, the
study used the PLS-SEM technique for analysis. The findings
show that YTSK, KT, and TD all have a significant impact on
YD and SLCT for organic food, in which TD consumption has
the strongest impact. The results showed that the sequential
mediating factors, including KT and TD, consecutively had
significant impacts on YTSK and YD, as well as YTSK and
SLCT. The study results provide encouraging and valuable
insights for researchers, marketers, and retailers to find practical
solutions to promote consumer purchases of organic food,
permitting an increase in the expansion of the organic food
market in small cities and the suburbs of big cities.

1. Giéi thi¢u

Trong thoi gian gan day, chung ta thdy rang c6 sy gia ting rd rét trén toan cau vé sy quan
tAm cta ngudi tiéu dung ddi véi thuc pham dugc trong bén vimng, cu thé thuc phém hitu co. Su
quan tdm ngay cang tang nay dbi v6i thuc pham hiru co duoc cho 1a do thuc pham hitu co “bao
gdém cac miat hang thuc pham ty nhién khong chtra hoa chat nhan tao nhu phan bon, thude diét
c6, thudc trir sau, khang sinh va sinh vat bién ddi gen”, khong sir dung hoa chét tong hop trong
qua trinh san xuét, dugc san xuat tir néng nghiép hitu co, thudc tinh than thién voi sinh thai va
dong vat (Rana & Paul, 2017, tr. 158). Thi trudng thyc pham hiru co da ting truong dang ké voi
su xuat hién cua cac cira hang ban 1€ chuyén biét tap trung vao thuc phém tr nhién hodc hiru co
va mot sO clra hang ban 1¢ da ting cudng phan bd khong gian ké cho danh muc thyc pham hitu
co (Talwar & ctg., 2021). Theo mdt bao cao gin ddy cua Mordor Intelligence (2024), quy md
ctia thi truong thue phdm cing dd udng hiru co toan ciu ude tinh x4p xi 174.37 ty USD vio nim
2024 va duoc du bao sé dat 233.56 ty USD vao 2029. Tai Viét Nam, TPHC da duoc chinh thuc
dura vao vin ban qui pham phap luét, thudc “san pham ndng nghiép hitu co hay san pham hitu co
la thyc pham, duoc lidu (bao gdom thude duogc liéu, thudc cb truyén), my pham va san pham khéc
hoac gidng cay trong, vat nudi; thic dn chian nudi, thirc an thuy san duoc san xuat, chang nhan
va ghi nhan phu hop theo Nghi dinh 109/2018/NB-CP vé néng nghiép hiru co” (Chinh phu,
2018, tr. 02). Chung nhan san xuat dat tiéu chuin nong nghiép hiru co dugc quy dinh cu thé
trong Nghi dinh s6 109/2018/ND-CP cuia Chinh phu vé Nong nghiép hitu co voi bay nhém ¢ linh
vuc tréng trot, ba nhom & linh vuc chan nu6i; mdt nhém ¢ linh vuc thiy san va hai nhom & linh
vuc 1am nghiép, dat ching nhan san pham phu hop véi Tiéu chuan Viét Nam vé noéng nghiép
hiru co va viéc st dung cum tir “100% hitu co,” “hittu co” hoac san xuat tir thanh phén hitu co
dugc ghi nhin theo quy dinh (Chinh pha, 2018). Theo Cuc Ché bién va Phat trién thi truong
nong san, thi truong thyc phdm ndng nghiép hiru co tai Viét Nam tép trung vao nhém thuc pham
rau ci, qua, sita hitu co va tap trung chu yéu, cac san pham thit hitu co con han ché & cac kénh
ti€u thu hién dai nhu hé théng trung tam thuong mai, dai siéu thi, chudi siéu thi, cira hang tién
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loi, thye pham an toan (Trung wong Pang Cong san Viét Nam, 2022). Ty 1¢ cac loai TPHC nhu
rau, cu, qua, ... dugc nguoi ti€u dung Viét Nam Iya chon dang tang 1én dang ké. Cu thé, thi
truong tiéu thy & Vit Nam ndm 2022 dat 32.6 tri¢u USD va dy kién dén ndm 2025 dat 33.9 tri¢u
USD, ting gép 5.1 1an so v6i 2016 (Global Organic Trade Guide, 2024). Theo két qua khao sat
ctia Vién Nghién cru néng nghiép hitu co, dién tich san xuit néng nghiép hitu co & Viét Nam
dugc ching nhén ting 1én 16 rét, tir 53.358ha nam 2016 (chiém khoang 0.5% dién tich dat canh
tac) tang 1én 237.693ha, chiém 2.2% dién tich dit nong nghiép va hudng dén muc tiéu dat 3%
dién tich dit nong nghiép vao nim 2030 (Bui, 2022). Qua d6 co thé thiy, day la dinh hudng
dung din, gin véi ty 16 san xudt va tiéu dung tai Viét Nam thdng qua tiéu chuén organic ngay
cang gia tang.

Tai liéu hién c6 da ghi nhan nhiéu nd luc nham nang cao hiéu biét vé dong co khac
nhau ddi voi hanh vi caa ngudi tiéu dung (Feil & ctg., 2020) va céac 1y do tai sao nén tiéu dung
TPHC (Tandon & ctg., 2020) nhu s& thich, sy chu trong cia nhitng ngudi tiéu dung dén cac
van dé nhu an toan thuc phém, suc khdée (Nguyen & Le, 2021), niém tin vé lua chon thuc
pham co thé gop phan giam bét nhitng thach thirc vé méi truong (Katt & Meixner, 2020), cac
van dé vé tinh bén vimng kinh té va xa hoi cua trang trai (Laos-Espinoza & ctg., 2024). Mot
dong luc khac cua viée tidu thy TPHC c6 thé 1a YTSK va céac dic tinh cta san pham lién quan
nhu chit luong va gia tri dinh dudng, ... (Katt & Meixner, 2020) bao gdm phat sinh rui ro
nhiéu bénh tat nhu ton thwong ndo, ung thu cho ca nguoi san xuét va nguoi st dung do thude
trir sau, diét co (Laos-Espinoza & ctg., 2024). Hon nira, Lin va cdng sy (2021) cling chi quan
tam dén cac yéu to vé chat lugng san pham, thong tin san pham, yéu t6 nhan khau hoc, loi ich
strc khoe va tinh sén c6 cila cic san pham hitu co ma van chua xem xét mdi quan hé ciia bén
yéu td YTSK, KT, TD, YD cila ngudi tiéu ding dbi véi Thanh phd HO Chi Minh cho thay chi
c6 YTSK méi c¢6 anh huong dén YD thyc té clia nguoi tiéu dung & Thanh phé Ho Chi Minh,
cling chua xem xét dén yéu t6 KT c6 mdi lién hé nhu thé nao dén hanh vi mua. Nhiing nghién
clru trén tap trung xem xét YD & nhitng thanh phd 16n, con khoang tréng thi truong ngudi tiéu
dung tai cac do thi, thanh phé truc thugc tinh hodc ban thanh thi cling can phai dugc xem xét.
Ngoai ra, mot s6 nha nghién ciru d cung cdp mot cai nhin sau sic vé hanh vi chung cia ngudi
tiéu dung voi TPHC. Tuy nhién, vin chua c6 su thong nhét vé cach khoi goi SLCT cho nguoi
tiéu dung mot cach thong nhit nén can phai kiém tra k¥ ludng vi cac k¥ thuat khoi goi khéc
nhau dan dén nhimng két qua khac nhau dang ké (Katt & Meixner, 2020). Tiéu dung TPHC la
mot hién tugng nang dong va bi tac dong tur nhiéu yéu t6 nhu ap luc xa hoi, khéc bi¢t van hoa
va dia ly (Tandon & ctg., 2020).

Vi vay, chiing t6i dé& xuat viéc phat trién cac nghién ctru trude d6 véi cach tiép can mo
hinh kich thich - qua trinh - phan (mg hanh vi ngudi tiéu dung sir dung TPHC bang cach kham
pha co ché tir yéu t kich thich - Stimulus (S) (YTSK, KT), yéu t6 Qua trinh - Organism (O)
(TD) va yéu té phan tng - Response (R) (YD, SLCT). Qua d6, chung t6i xem xét liéu rang ngudi
tiéu ding & céc tinh thanh ven thanh phd 16n ¢6 YTSK, KT, TD thi YD va SLCT vé TPHC nhu
thé nao. Pic biét, nguoi tiéu dung cang c6 KT va TD tich cuc thi ¢6 1am ting YT va ting muc do
anh huong dén YD va SLCT hay khong. Chuing t6i, v6i hy vong rang s& dong gop mot cach moéi
la vao viéc nghién ciru cac hién twong quang cao doc déo va dua ra nhitng hiéu biét thau dao va
gia tri nham déy manh hanh vi d6i vé6i viéc mua TPHC tich cuc hon, phat trién mot thi truong vé
TPHC day tiém ning.
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2. Co so Iy thuyét
2.1. Mb hinh SOR trong tiéu diing thuwe phim hitu co

M6 hinh kich thich - qua trinh - phan tmg (SOR) 1 khung 1y thuyét nham lam rd tac dong
kich thich tir méi truong dén nhén thirc con ngudi (Mehrabian & Russell, 1974). Mot s6 nghién
ctru trude ddy cé ap dung mo hinh SOR vé TPHC di nhén manh cac kich thich nhu YTSK tac
dong dén qua trinh nhu TD va phan Gng 1én YD (Tandon & ctg., 2021; Qi & Ploeger, 2021)
nhung van con nhiéu khoang tréng nghién ciru cin xem xét cu thé & cac tic nhan. Tac nhan kich
thich (S) lién quan dén TPHC 1a nhimng tin hiéu tic dong dén tdm Iy cia mot ca nhén
(Teangsompong & Sawangproh, 2024) thudng bao gdm nhiéu tac nhan nhu: YTSK (Tandon &
ctg., 2021), KT (Sultan & ctg., 2021; Qi & Ploeger, 2021), su hap din véi cam xtc, 16i song, moi
truong, gia ca (Laos-Espinoza & ctg., 2024). Mit khac, qua trinh (O) la qua trinh nhan thirc sau
khi tiép nhan tac nhan kich thich (Kim & ctg., 2020). Cac nghién ctru vé TPHC xem niém tin va
TD la cac yéu t6 qua trinh (O), phan anh nhén thirc vé cam xuc clia ngudi mua hang (Parashar &
ctg., 2023; Teangsompong & Sawangproh, 2024). Cudi cing, phan tmg (R) 1a két qua sau khi
nhan cac tac nhan va qua trinh nhan thirc vé van dé (Tandon & ctg., 2021). Cac nghién ctu trudce
day xem céac yéu t6 (S) nhu 16i séng va méi truong c6 anh hudng t6i yéu to qua trinh TD (O) dén
hanh vi mua hang nhu YD mirc tiéu thy, dong co sé hitu va tiéu dung (R) (Khalil & ctg., 2024;
Laos-Espinoza & ctg., 2024). Tuy nhién, nhitng nghién ctru trude it cha trong vao SLCT mac du
SLCT ciing 1a két qua tir yéu t6 kich thich va qua trinh cam nhan. D¢ giai quyét sy khong chic
chan nay, dua trén khung SOR, nghién ctru nay xem xét vé KT va YTSK nhu nhiing tac nhan
kich thich (S) co6 mébi lién hé v6i TD (O) va YD ciing nhu SLCT cho san pham hitu co (R).

2.2. Phdt trién gia thuyét nghién ciru

Thyc Pham Hitu Co (TPHC) 12 loai thuc pham dugc ap dung k§y thuat va cac phuong
phap nudi trong than thién moi truong, giau dinh dudng, an toan véi stc khoe con ngudi
(Parashar & ctg., 2023). Y Thirc Strc Khoe (YTSK) 1a viéc mdi ¢4 nhan nham xac dinh va tao
nén thoi quen an udng lanh manh (Talwar & ctg., 2021). Kién Thirc tiéu dung (KT) 1 nhan thirc
va sy am hiéu cta ca nhan vé mot san pham nhat dinh (Lin & ctg., 2021). Tandon va cong sy
(2021) quan niém rang YTSK s& gop phan gitip nguoi ding ¢6 KT va cha ¥ nhiéu dén co thé.
YTSK gitip nguoi ding san pham hitu co c6 thé chon mua nhiing loai tuoi ngon, giau ham luong
dinh dudng va tot cho co thé. Dya vao md hinh SOR, chung t6i nhan dinh ring YTSK gitip mdi
c4 nhan chi dong thu thap nhiéu kién thirc vé TPHC. Vi vay, gia thuyét sau duoc dua ra:

H1: YTSK c¢6 anh hwong tich cuc dén KT ciia nguoi tiéu ding TPHC

Thai d6 cua nguoi Tiéu Dung (TD) 1a viéc mdt ca nhan danh gia tich cuc hodc khong tich
cuc vé mot hanh vi cu thé (Ates, 2020). Khi thai do caa ngudi tiéu dung tich cuc hon d6i véi mot
san pham, ¥ dinh mua hang cia ho s& manh mé& hon (Ajzen, 1991). Dy kién rang TD tam ly tiéu
ding s& tich cuc hon khi ho cho rang viéc str dung san pham hitu co gitp ich cho stc khoe cua
ho (Cabuk & ctg., 2014). Vi vay, gia thuyét dugc dé xuat:

H2: YTSK c6 dnh huong tich ciee dén TD vé TPHC

Kién Thirc nguoi tiéu dung (KT) duge cho 14 phan anh ca nhan cam nhéan hodc biét vé
mdt san pham nao d6 gan voi viée tim kiém thong tin (Park & ctg., 1994). Hiéu biét vé TPHC sé&
lam ting sy tich cuc cua TD (Roh & ctg., 2022). Tuy theo mirc d6 hiéu biét anh huéng dén TD
thi s& c¢6 su khac biét nhu ¥ nghia céng dung ciing nhu phuong phap nudi trong phi hop véi tiéu
chuan, quy trinh kiém tra TPHC, ... (Aertsens & ctg., 2011). Céc tai liéu trudc cho thiy sy am
hiéu v& TPHC va ngudn thong tin ngiy mot nhiéu hon vé thi trudng niy c¢6 anh hudng tich cuc
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dén TD (Li & ctg., 2021; Parashar & ctg., 2023). Thay vi chd doi khach hang tu xdy dung KT,
cac cong ty ban TPHC c6 thé ting cuong long tin, ning cao thai do tng ho dya trén kién thirc
theo cach chu dong cung cip ngudn thong tin. Cu thé, gido duc ngudi tiéu dung bang cach dua ra
dinh nghia 13 rang céc tiéu chuan ciia TPHC, day 1a cach tot nhat gop phan gdy dung uy tin véi
ngudi tidu dung (Padel & Foster, 2005). Vi vay, gia thuyét dugc dé xuét:

H3: KT ¢6 anh huong tich cuc dén TD uing hé TPHC

Khuynh huéng hodc kha nang ¢ thé mua mot san pham cuy thé cia nguoi tidu dung dugc
xem 1a mot YD (Meet & ctg., 2024). Nhiéu nghién ctru di diéu tra YD vi day 1a bién s quan
trong nhat din dén mua hang thuc té. Thong thudng, TD phan tmg tich cuwe dén YD ¢6 lién quan
dén viéc nguoi tiéu dung tin tuong rang TPHC ngon, hitu ich cho stc khoe va moi trudng (Laos-
Espinoza & ctg., 2024; Nagaraj, 2021). Do d6, gia thuyét sau dugc dé xuat:

H4: TD ¢6 tic dong tich cuc dén YD ciia ngueoi tiéu ding

Khalil va cong su (2024) dé xuat rang SLCT dé cép dén muc sin 1ong tra cao gia ma
khach hang mong mudn cho mét dich vu hodc san pham. Theo Bertini va cong su (2012), khach
hang sin sang tra cao gia hon khi ho nghi rang san pham 4y an toan cho strc khée va méi trudng.
SLCT cho TPHC bi anh hudng manh mé tich cuc bdi nhan thirc ctia nguoi tiéu dung khi ho nghi
réng tiéu thu nhiing san phém do 1a du dé ngan ngura bénh tat (Jorge & ctg., 2020). Vi vay, TD
dugc xem 13 yéu t6 qué trinh trong mo hinh SOR, ngudi tiéu ding cang hudéng sy quan tim vé
moi trudng thi thai d6 cang tich cuc va su san long chi tra ctia ho cho TPHC ciing nhiéu hon. Do
vay, gia thuyét duoc dua ra:

H5: TD iing hé TPHC c6 tac dong tich cwe dén SLCT ciia nguoi tiéu ding

Kién thirc vé strc khoe 1a yéu t6 then chdt dé mua TPHC (Roh & ctg., 2022). Lin va cong
su (2021) cho rang KT ¢6 chtrc nang diéu tiét YD ctia ngudi tiéu dung. Smith va Paladino (2010)
cho rang KT ¢6 anh huéng manh mé tich cyc dén su thay d6i TD v6i TPHC. Nhiéu nghién ctru
cho rﬁng KT vé moi truong co tac dong tich cuc dén TD, YD va viéc mua thuc t& cac san phém
hitu co (Parashar & ctg., 2023; Roh & ctg., 2022). Mit khéc, nghién ctru trude d6 dd nhan manh
rang thai d6 tich cuc ciia nguoi tidu dung c6 thé anh huong manh mé dén YD (Lin & ctg., 2021).
Théi d6 nay hinh thanh tir nhiing hiéu biét ma nguoi tiéu ding thu thap duoc vé mot san pham.
Do d6, nghién ciru nay cho rang chirc ning trung gian tuan ty cia KT va TD gitp ich cho viéc
tac dong dén YTSK va YD. Vi thé, gia thuyét duoc dé xuét:

H6: KT va TD cang cao thi cang c6 YTSK cao va YD nhiéu hon

Aertsens va cong su (2011) da ching minh KT vé TPHC khong nhiing 1am gia ting thai
d6 ctia khach hang va kha ning mua hang; ma con c6 thé gia ting dugc mic chi tidu ciia nguoi
mua. Céac nghién ctru khéc ciing cho rang KT c6 tac dong hét sire tich cuc dén SLCT cho TPHC
(Garg & ctg., 2024; Li & ctg., 2021; Parashar & ctg., 2023). Su sin long chi tra nhiéu hon cta
ngudi tiéu dung dé cap dén sy sin 1ong thanh toan mot mirc gia cao hon danh cho mét san pham
nao d6 hoic dich vu (Shin & ctg., 2017). Dong thoi, Khalil va cong sy (2024) da khang dinh
ngudi tiéu dung cang c6 thai do ung ho dung TPHC cang cao thi cang san 1ong chi cho viéc mua
TPHC nhiéu hon. Vi thé, gia thuyét dugc dua ra:

H7: Nguoi tiéu ding cé KT va TD tich cuwc uing hé vé TPHC cang cao, thi ho ¢6 YTSK
cang nhiéu va SLCT cao hon khi mua TPHC
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Hinh 1
Mé Hinh Nghién Ciru Dé Xudt
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Nguon: Két qua phan tich dir liéu ctia nhém nghién ciru

3. Phuwong phap nghién ciru
3.1. Thang do bién quan sdt

Nghién ctru str dung bang cau hoi ban cau tric dé thu thap dir liéu tir nguoi tiéu dung da
dén cac dia diém c6 ban TPHC. Céc kich thich - S bao gém 02 bién 1a YTSK (05 bién quan sat)
va KT (04 bién quan sat) dua trén nghién ciru ctia Parashar va cong sy (2023) va nghién ctru ctia
Li va cong su (2021). Qua trinh - O bao gdm TD (03 bién quan sat) dugc sir dung theo thang do
ctia Pittawat va Salinee (2016). Thang do vé YD (03 bién quan sat) va SLCT (03 bién quan sat)
ké thira tir Pittawat va Salinee (2016). Cac cau hoi déu st dung thang do Likert 7 murc do tir 1
dén 7 (tir hoan toan khong dong ¥ dén hoan toan dong ¥) nham dem lai d6 tin cay va cé tinh phan
biét cao (Preston & Colman, 2000). B¢ thang do dugc phat trién tir cac bai nghién clru trudce va
diéu chinh cdu hoi sao cho thich hop v&i ngudi tiéu dung tai ving PBSCL, dwa vao phuong
phap nghién ctru ciia Nguyen (2013) quyét dinh khao sat thi diém véi 15 ngudi tiéu dung. Sau
khi xay dung bang cau hoi so bd va cac y kién da dugc dong gop, bang cdu hoi duoc diéu chinh
cau tir pht hop va dé hiéu.

3.2. Thu thdp dir liéu

Dé kiém tra cac yéu td anh hudng dén YD, ching t6i tién hanh thu thap dit liéu qua viéc
xay dung bang cau hoi cau tric va thyc hién khao sat ngudi dan dang lam viéc va sinh séng ¢ 13
tinh thuoc PBSCL bang cach phong van truc tiép ngudi tiéu dung di dén tai cic trung tim
thuwong mai, cira hang ban TPHC, ... qua phuong phap 1y mau ngiu nhién phan tang. Bang cau
hoi duoc thiét ké nghién ctru vé tiéu dung thuc pham hitu co, bt dau trong phan gidi thiéu co
kém theo dinh nghia thuc pham hitu co, sau d6 1a cac cau hoi sang loc gdm “Anh/Chj d3 mua va
str dung thuc pham hitu co trong khoang 12 thang tré lai day hay khong?” Nhimg nguoi tra 16
“Co” s€ tiép tuc tra 101 céc cau hdi lién quan dén “Anh/Chi c6 dia diém quen thudce dén mua thuc
pham hitu co hay khong?” va “Anh/Chi tiéu ding thyc pham hitu co c¢é thuong xuyén hay
khong?” Nhitng ngudi tra 101 “C6” sé& tiép tuc hoan thanh khao sat chinh bang cach tra 15i cac
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cau hoi con lai. Dit liéu di dugc thu thap tir thang 04 dén thang 06 nim 2023. Tong bo dit lidu
ban dau thu duoc 14 335 mau, tién hanh sang loc va chi 311 miu duoc xem la ddy du va hop 18
dé tién hanh phan tich dit lidu (92.8%). Két qua Bang 1 cho thdy, nguoi tiéu ding nit chiém phan
16n trong nhom ngudi tidu dung, do tudi chiém uu thé 1a tir 26 - 40 tudi, chiém 42.4% tong sb
ngudi duoc hoi. Phan 16n nguoi tham gia c¢6 trinh do chuyén mén 1a dai hoc (46.5%) va thu nhap
tap trung tir 15 - 25 triéu ddng chiém ty 18 nhiéu nhat véi 35%. Do d0, co thé suy ra ring ngudi
tiéu ding mua TPHC ¢ PBSCL da phan c6 trinh d6 vé hoc vén tir dai hoc va c6 thu nhap hau hét
¢ muc trung binh.

Bang 1
M Ta Pdc Piém Mau
Gioi tinh Tan s6 | Ty 18 (%) | Thu nhip hang thang | Tansé | Ty 1é (%)
Nam 133 42.77  |Dudi 04 tridu dong 12 4.0
Nir 178 57.23  |Tur 04 - 08 triéu dong 33 10.6
Tong 311 100 |Tu 08 - 15 triéu dong 104 33.3
P tudi Tan sé | Ty 18 (%) |Tur 15 - 25 triéu dong 109 35.0
Tir 18 - 25 tudi 31 10.00 | Trén 25 triéu dong 53 17.1
Tir 26 - 40 tudi 132 42.40 |Tong 311 100
q Mirc chi tiéu trung| Tansé | Ty 18 (%)
Tir 40 - 55 tuoi 113 36.30  |binh/thang cho thyc
pham hiru co
Trén 55 tudi 35 11.30  |Tu 05 - 10% thu nhap 27 8.7
Tong 311 100 |Tu 11 - 20% thu nhap 136 43.7
Hoc vin Tan sé | Ty 18 (%) |Tir 21- 30% thu nhap 135 43.4
Chua tot nghiép THPT 17 5.60  |Trén 30% thu nhap 13 4.2
T4t nghiép THPT 35 11.30
Dai hoc 145 46.50
Sau dai hoc 81 26.00
Tién si 33 10.60
Tong 311 100

Nguon: Két qua phan tich tir dit liéu khao sat (2024)

4. Két qua nghién ctru va thao luin

\
A

“Mb hinh phuong trinh ciu trac binh phuong bé nhit timg phan” (PLS-SEM) dugc ap
dung do tinh thich hgp ciia n6 trong viéc kiém dinh nhitng mé hinh phirc tap (Hair & ctg., 2020)
nhu mé hinh nghién ciru nay di dung lan luot ca hai bién trung gian 1a KT va TD dé xem xét do
anh hudng dén YD. Bén canh d6, PLS-SEM con rat hitu ich trong vi¢c nhan manh vao nang luc
dir doan cua bién phu thudc trong nghién ctru (Henseler & ctg., 2015). Muc dich ctia nghién ctru
tap trung vao dy doan YD sau khi bi tdc dong bdi YTSK, KT va TD ctia nguoi tiéu dung. Do do,
trong nghién ctru ndy dung SmartPLS 4 dé phan tich mé hinh do luong va cau truc.
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4.1. Pdnh gid d¢ chudn xdc ciia thang do

Nghién ctru nay thuc hién hai giai doan riéng biét dé phan tich mé hinh do ludng va céu
trac nham xem xét do chinh xéac cta thang do (Sarstedt & ctg., 2019). Dit liéu hién thi & Bang 1
cho théy, thang do cua cac bién diéu duoc dam béao khi c6 hé sd Cronbach’s Alpha va h¢ s6 do
tin cdy tong hop (CR) 16n hon 0.70 (Hair & ctg., 2020). Phuong sai trich trung binh (AVE) cta
cac bién ciing déu dwoc dam bao gia tri hoi tu khi c6 gia tri 16n hon 0.50 (Hair & ctg., 2020).
Diéu d6 cho thiy cac bién tiém an trong mé hinh déu dat d6 tin cdy. Ngoai ra, cac cac thanh phan
khac déu dat hé sb tai 16n hon 0.70; dong thoi, 16n hon hé sb tai vao cc bién an khac (Hair &
ctg., 2020). Do do, co thé ching minh réng cac thanh ph?m déu dat do tin cay va tinh hoi tu.

Bang 2
Phan Tich D6 Tin Cdy va Tinh Hoi Tu cua Thang PO
M4 hoa | Cronbach’ Alpha| CR | AVE | Hé s6 tai ngoai

Y thirc vé stic khoe YTSK 0.830 0.880 | 0.595 | 0.731-0.829
Kién thtc ctia ngudi tiéu ding KT 0.871 0.912 | 0.724 | 0.750 - 0.888
Thai d6 cta nguoi tiéu dung D 0.742 0.854 | 0.662 | 0.757 - 0.866
Y dinh mua TPHC YD 0.825 0.896 | 0.741 | 0.830-0.899
Muc sin 10ng chi tra TPHC SLCT 0.794 0.880 | 0.709 | 0.796 - 0.890

Nguoén: Két qua phan tich tir dit liéu khao sat (2024)

Tiéu chuan Fornell - Larcker va gia tri Heterotrait-Monotrait dugc diung dé xem xét tinh
phan biét trong moé hinh do ludong. Véi yéu cau cin bac hai AVE déu 16n hon mbi twong quan
v6i bat ky bién nao khac (Hair & ctg., 2019), két qua dit liéu ¢ Bang 2 thé hién cac thanh phan
nghién ctru ciia moé hinh déu dugc dam bao. Pong thoi, ty 16 Heterotrait-Monotrait clia cac mdi
tuong quan phai co gia tri thip hon 0.95 (Henseler & ctg., 2015) cho thay tinh phan biét dbi véi
cac bién trong mo hinh déu dat yéu cau (Bang 3). Diéu nay la thich hop véi cac nghién ciru trude
d6 véi gia tri theo tiéu chuan Heterotrait-Monotrait nho hon 0.90 (Hair & ctg., 2020). Qua do, c6
thé chimg minh céc thanh phan trong nghién ctru dat gia tri phan biét.

Bang 3
Gia Tri Phan Biét theo Tiéu Chudn Fornell-Larcker va Heterotrait-monotrait
TD KT YTSK YD SLCT

TD *0.813 **0.699 **0.794 **0.738 **0.757
KT *0.564 *0.851 **0.662 **0.761 **0.811
YTSK *0.632 *0.569 *0.772 **0.870 **0.724
YD *0.580 *0.649 *0.716 *0.861 **0.883
SLCT *0.581 *0.674 *0.594 *0.719 *0.842

Ghi ch(: *Gia tri Fornell-Larcker; **Gia tri Heterotrait-monotrait
Nguon: Két qua phan tich tir dit liéu khao sat (2024)
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4.2. Kiém dinh gid thuyét nghién ciru

Két qua danh gia mé hinh cAu tric (xem Hinh 2) véi hé s6 xac dinh R? cua KT, TD, YD va
SLCT cua ngudi tiéu dung lan luot 13 0.323; 0.461; 0.336 va 0.337 twong tng v6i mirc d trung
binh (Hair & ctg., 2020). Diéu nay thé hién muc do giai thich cia cac thanh phan trong nghién
ctru 1a kha t6t. Ngoai ra, hé s6 Q ciia KT, TD, YD va SLCT lan luot 14 0.225; 0.297; 0.239 va
0.229 déu 16n hon 0, do d6 ching minh sy lién quan c6 thé du doan cua céc tiém an khac (Hair
& ctg., 2020) va mo hinh nghién ctru dugc nhan dinh la thich hop.

Hinh 2
Két Qua Kiém Pinh Mé Hinh Nghién Ciu

R?=10.323
Q?=0.225

»1 h 2 »
Kién thirc cua

R? = 0.336
Q*=10.239

Y dinh mua

===, (=)

nguoi tién dung thye pham hiru co

: H3 = 0.302% B _ 100; /

b £=0.115 - : H4 = 0.580*

i e f2=0.508

|| H1=0.569* -

i B=0478 Thai d¢ cua

| nguwoi tién dimg

b R? = 0.461 HS = 0.581*

| H2 = 0461* Q*=0.297 £ =0.510

£ = 0.267 o
=0.26 H7 = 0.100* \
Y thike v& sitc khoe | Mikc san sang chi tra
thye pham hirn co
R? =0.337
Q*=0.229
— I Anh hwdmg truc lii;p |

Anh hwémg gian tiep
(Moi quan hé trung gian)

Nguon: Két qua phan tich dit liéu ciia nhém nghién ctru

Mdi quan hé gia thuyét trong mé hinh nghién ctiru dugc danh gia qua kiém dinh t-test va
bootstrapping v6i 5,000 mau lap lai (Hair & ctg., 2020). Bang 4 cho thay tit ca cac gia thuyét vé
mbi quan hé tryc tiép dat ra déu duogc chép nhan (H1, H2, H3, H4 va H5). Cu thé, YTSK tac
dong manh mé va thuan chiéu dén KT (B = 0.569, p < 0.001); TD tac dong manh va thuan chiéu
dén YD va SLCT véi hé sé duong dan lan luot 1a p = 0.580; p = 0.581 (p < 0.001). Mt khac,
YTSK va KT 1a c6 tic dong yéu hon dén TD véi hé sé lan luot 1a p = 0.461, p = 0.302 va
p < 0.001. Cac gia thuyét H6 va H7 vé tac dong gian tiép dén YD déu duoc chap nhan khi hai
mdi quan hé trung gian “Y thuc stc khoe — Kién thirc — Thai 6 — Y dinh mua TPHC” va «Y
thirc strc khoe — Kién thirc — Thai do — Sin 10ng chi tra” déu c6 hé s6 p bang 0.1 (p < 0.001).
Vi khoang tin cay 1a 95%, dit liéu thé hién & Hinh 2 va Bang 4 thé hién tit ca cic bién trung
gian c6 hé sb tac dong khac 0 va co ¥ nghia thong ké. Do d6, két qua cho thay tng ho gia thuyét
H6 va H7. Nghia 13, YTSK c6 tac dong thuan chiéu 1én YD va SLCT thong qua hai bién trung
gian tudn ty 1a KT va TD.
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Bang 4
Két Qua Kiém Pinh Gia Thuyét trong Md Hinh

H¢ s6 duwong | P9 1éch

2
din (B) chuin t-value | P-values | VIF f

Gia thuyét M&bi quan hé

Anh huong trye tiép

HI1: Chip nhan YTSK — KT 0.569* 0.046 | 12.409 | 0.000 | 1.000 | 0.478
H2: Chip nhan YTSK — TD 0.461* 0.062 | 7.459 0.000 | 1.478 | 0.267
H3: Chap nhan KT —-TD 0.302* 0.060 | 5.016 0.000 | 1.478|0.115
H4: Chap nhan D —- YD 0.580* 0.055 | 10.600 | 0.000 | 1.000 | 0.508
H5: Chap nhan TD — SLCT 0.581* 0.051 | 11.351 | 0.000 | 1.000 | 0.510

Anh huong gidn tiép

YTSK — KT —

. A A *
H6: Chap nhan D — YD 0.100 0.023 | 4.288 0.000 n/a
et YTSK — KT — .
H7: Chap nhan D — SLCT 0.100 0.024 | 4.180 0.000 n/a
RZ QZ

Kién Thirc cia nguoi

tiéu dung (KT) 0.323 0.225
Thai BJ cua nguoi

tiéu dung (TD) 0.461 0.297
Y Pinh mua thuc

phém hitu co (YD) 0.336 0.239
Mirc San Long Chi

Tra thuyc pham hitu co 0.337 0.229
(SLCT)

Ghi chl: *p < 0.001; n/a: khong c6 gia tri
Nguoén: Két qua phan tich tir dit liéu khao sat (2024)

5. Két luin
5.1. Pong gop vé Iy thuyét

Tir 1y thuyét SOR, ching t6i dua moé hinh nghién ctru nhim khdm pha nhiing yéu t6 nao
anh huong dén mirc d6 sin saing mua TPHC tai c4c tinh thanh ven céc thanh phd 16n. Chiing toi
ldy YTSK va KT lam hai yéu té chinh dé kham pha co ché anh hudng, dic biét vai tro trung gian
lién tiép cia KT va TD dén YD va SLCT. Két qua thuc nghiém cho thdy YTSK va KT tac dong
tich cuc dén TD, diéu ndy bao quat nghién ctru trude ddy vé hanh vi ctia nguoi tiéu ding TPHC -
két qua nay nhat quan v&i Samala (2021). C6 thé thay, YTSK 1a yéu tb rat quan trong tac dong
tryc tiép dén TD ddi voi TPHC. Khi nguoi tidu dung ¢ ¥ thirc bao vé strc khoe ctia ban than va
gia dinh, ho s& lua chon TPHC trong bita dn hing ngay vi tinh bd dudng, an toan, 1am cho thai
d6 v6i TPHC ciia nguoi tiéu dung ngay mot tét hon. Hon nita, chung ti ciing nhan thiy rang
YTSK chi phdi nhiéu hon KT dén TD - nghia 1a ngudi tiéu dung c6 YTSK s& quan tim hon dén
viéc mua TPHC.Nghién ctru ctia chung toi xac nhan rang thai d6 ing ho TPHC cua ngudi tiéu
dung lam thay d6i mot cach tich cuc dén YD (Roh & ctg., 2022; Samala, 2021). Piém sang cua
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nghién ciru nay chi ra TD vé TPHC tac dong tich cuc dén ca YD va SLCT ciia ngudi tiéu ding
TPHC. Piéu nay nhdn manh ring viéc gia ting thai d6 cam nhan c6 thé ning cao dang ké YD va
SLCT. Hon nira, TD c6 tac dong dén SLCT dang ké hon TD tic dong dén YD. Tur cic quan
diém cua nhitng ngudi di duoc phong van, 42.4% la nhém ngudi tré ¢6 thu nhap trung binh. Dbi
véi ho, mua TPHC thién vé hoan thanh nhiém vu mua sdm mot cach an toan, nhanh choéng va
hiéu qua hon nhung ciing nhay cam gia c4, quan tdm dén viéc dinh danh xuét xir, ... Mt khac,
két qua nay lai vo6 cung phu hop v6i ving PBSCL vi thu nhép binh quin dau nguoi, diéu kién
kinh té, trinh d6 phat trién cta cac tinh tai day chwa dong déu va chua cao, chi c6 mot sb tinh
nhu Long An, Can Tho, Tra Vinh 1a ¢6 diéu kién kinh té cao hon so véi céc tinh khac. Diéu nay
khién ngudi tiéu dung khong c6 du kha niang dé c6 thé sir dung TPHC thudng xuyén trong bira
an hang ngay, lam anh huong khong nho dén thai d6 cua ho ddi vai loai thyc pham nay.

5.2. Pong gop thuee tién

Nghién ctru xem xét tac dong trung gian cho thdy KT va TD 1a hai bién trung gian tuan tu
anh hudng dén ca YTSK va YD. Két qua ndy mo rong cac nghién ciru trude ddy vé tac dong
trung gian ctia TD (Roh & ctg., 2022), 1am rd ca YTSK va KT anh huong nhu thé ndo dén YD
va lam phong pht thém nghién ctru vé tién dé va cac bién két qua cia TD (Lin & ctg., 2021).
Diém dong gop dang gia ctia nghién ctru nay da chi ra tac dong trung gian tuan tu ctia KT va TD
dén SLCT va két qua cho thay KT va TD 1a hai bién s then chét trong viéc thuc diy SLCT cua
nguoi tieu dung. Vi vay, dé cai thién YD va SLCT TPHC, viéc hinh thanh YTSK va KT phai di
trude, va thai do ung ho nguoi tiéu dung vé TPHC dong vai trd quan trong trong moi quan hé.
Diéu nay chi ra rang ngudi ban nén cung cap kién thirc cho ngudi tiéu ding 1am co s quan trong
cho viéc thiét ké nén tang, thay doi thai ¢ d6i véi TPHC tir d6 san sang chi tra trong lya chon
mua thuc phém nay. Cu thé, thiét ké thong tin kién thuc cu thé, & rang cho nguoi ti€u dung, giup
cai thién TD va thiic ddy YD va SLCT. Céch tiép can nay s& mang lai cho nén tang san xuit va
kinh doanh mang lgi thé canh tranh bén viing.

Nghién ciru nay cho rang ngudi tiéu ding sin sang mua va tra nhiéu tién hon cho TPHC
khi ho coi trong strc khoe va hiéu biét vé thuc pham nay. Hon nita, nhimg ngudi c6 thai do quan
tam dén TPHC c6 y dinh mua va kha ning tra nhiéu tién hon cho hitu co. Cac phat hién trong
nghién ctru duoc dua ra vé khia canh YTSK, KT, TD va YD ctia ngudi tiéu dung. Dé kich thich
nhan thie vé sirc khoe va cung cép kién thirc gia tri vé TPHC cho ngudi tidu dung, cac nha tiép
thi trong nganh san xuat, kinh doanh ban 1é c6 thé quang ba st ménh san xuat, kinh doanh va tiéu
ding TPHC hoic trach nhiém cua ho vé sitc khoe. Pé truyén tai nhitng thong diép nhu vay,
nhitng nguoi ban 1€ cling nén cai thién ky ning giao thi¢p cua nhan vién, chi trong hon & thi
truong tinh thanh ven thanh phd 16n. Két qua cta nghién ctiru nay hi vong c6 thé dong gop vao
céc tai liéu nghién ciru c6 lién quan dén nganh TPHC.
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