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Muc dich ciia nghién ctru nay 1a diéu tra sy anh huéng cta
mot s6 yéu tb (twong tac xa hoi, k§ ning, thir thach, thanh tich, su
cha ¥ tap trung) dén ¥ dinh mua hang hoa 4o cta game thu trong
game Counter Strike 2. Nghién ctru nay ciing kiém tra cach dat
duoc “trang thai dong chay” (flow) tic dong dén ¥ dinh mua hang,
v6i y dinh s dung lau dai dong vai tro trung gian. Ddc biét, anh
hudng cua thai do d6i voi hang hoa ao va gia tri tién té khi trang
giai doc dic déi v6i y dinh mua hang ciing duge kham pha. Nghién
ctru st dung phuong phap PLS-SEM véi dir liéu dugc thu thap tr
330 nguoi tham gia thong qua biéu mau Google, duoc phan phdi
trén cac nén tang mang xa hoi. Két qua cho thiy twong tac xa hoi,
k¥ ning, su cha ¥ tap trung c6 mdi twong quan tich cuc véi trang
thai dong chay. Ngoai ra, anh huong cua trang thai dong chay ddi
v6i ¥ dinh mua hang duoc tic dong thong qua trung gian ban phan
boi ¥ dinh sir dung lau dai. Ngoai ra, thai do ddi v6i hang héa ao
(B = 0.288, p < 0.01) va gia trj tién t& khi trang gidi doc dic
(B=0.399, p<0.01) d3 anh huong manh nhat dén y dinh mua hang.

ABSTRACT

This study investigates the influence of key factors,
including social interaction, skills, challenges, achievements, and
focused attention, on gamers’ purchase intention of virtual goods
in Counter-Strike 2. It examines how achieving “flow” impacts
purchase intention, with continuous usage intention as a mediator.
It also explores the effects of attitudes toward virtual goods and
the monetary value of hitting the jackpot on purchase intention.
Using purposive sampling, data were collected from 330
participants through Google Forms distributed across social media
platforms and analyzed via the PLS-SEM method. The results
indicate that social interaction, skills, and focused attention
positively affect flow, which partially mediates its effect on
purchase intention through long-term usage intention.
Additionally, attitudes toward virtual goods (f = 0.288, p < 0.01)
and the monetary value of jackpot rewards (f = 0.399, p < 0.01)
significantly influence purchase intention.




Nguyén Hoang Pha va cong su. HCMCOUJS-Kinh t€ va Qudn tri Kinh doanh, 20(7), 40-54 41

1. Giéi thi¢u

Trong nhitng nim gan day, su canh tranh trong mang tro choi dién tir ngdy cang ting va
ngay cang tich hop nhiéu van héa cong cong hon. Hién twong nay thu hit rat nhidu sy chd y tir
cac nha dau tu, cong ty, phuong tién truyén théng va nguoi tidu ding toan cau. Thé thao dién tu
chuyén nghiép dién ra tai cAc trung tim trd choi, ciing véi céc giai déu tro choi dién tir trong
nudc va qudc té. Vao nam 2023, tong doanh thu cia quy mé thi trudng Thé thao dién tir duoc du
bao dat 1.64 ty d6 la voi ky vong ting truong toe do ting truong kép hang nam (CAGR) khoang
16.7% trong mudi nam (Global Data, 2023). Va tir nim 2018 dén niam 2030, thi trudng trd choi
FPS trén toan thé giGi s& tang truong véi toe do hang nim 1a 5.5% (Industry Growth Insight,
2022). Thi truong E-Sport b thdng tri boi mot s6 thé loai tro choi nhu dau truong truc tuyén
nhiéu ngudi choi (MOBA), tro6 choi battle royal (BRG), game ban stng gdc nhin tha nhat (FPS).
Trong truong hop game ban sing goc nhin thir nhat, c6 mot sé tya game phd bién nhu Valorant,
Counter Strike 2, Call of Duty, Overwatch 2, ... C6 thé ndi, c6 su canh tranh vé cliing khoc liét
gitra c&c tya game FPS, noi ngudi ding c6 thé dé dang chuyén sang cac tro choi khac ma khong
gap kho khin vé chi phi, yéu cau phan cing.

Cac vat pham ao trong tro choi dién tir da co tir kha lau. DI Vi cac tro choi mién phi
(F2P), loai san pham nay la mét trong nhitng ngudn doanh thu quan trong nhat déi véi ho (Lién
Minh Huyén Thoai, Fortnite, Dota 2, ...). Nhitng hang hda 4o nay c6 gia tri phan nao, vi ching
dong gop loi nhuan cho hoat dong kinh doanh. Tuy nhién, mot cau hoi dat ra: Didu gi thiic day
ngudi choi mua nhitng vat pham nay? Mot s6 nha cung cip trd choi dién tir min phi thuong cb
tinh 1am cho san pham cua ho tré nén khong tha vi trir khi nguoi choi mua cac vat pham ao.
Trong nhimng truong hop nhu vay, yéu té nao khién game tha quyét dinh sir dung tién that dé
mua cac vat pham ao nay?

Nhiéu nghién ctru trude d6 di kiém dinh viéc mua vat pham 4o, mac du khéng cé nghién
cttu ndo nhin manh cu thé loai trd choi ban stng goc nhin thir nhat, chang han nhu Counter
Strike 2 va cac san pham 4o khong anh huéng dén tro choi. Do d6, cac cau hoi nghién ciu cia
chung t6i dugc dé Xuat nhu sau:

Cau hoi 1: Nam yéu t6 tuong tac xa hoi, thir thach, ki niang, sy cha y tap trung, thanh tich
6 anh hudng dén trang thai dong chay khi game tha choi Counter Strike 2 khéng?

Cau hoi 2: Mtc do thai do ddi voi hang hda 4o va gia tri tién té khi tring giai doc dic, ciing
nhu tac dong cua trang thai dong chay dén y dinh mua vat pham trong tro choi trong Counter Strike 27?

Cau hoi 3: Liéu y dinh sir dung lau dai c6 lam trung gian cho méi quan hé giira trang thai
dong chay va y dinh mua hang khéng?

2. Co so 1y thuyét
2.1. Cac khai nigm
2.1.1. Ly thuyét trang thai dong chay (Flow theory)

Theo Mirvis va Csikszentmihalyi (1991), tac gia giai thich rang “Trang Thai Dong Chay”
(goi tit 1a TTDC) la mot trang thai duoc dic trung bai trai nghiém va sy thich tha vén cd. Trang
thai tinh than nay dan dén su tham gia, nhan thic vé thoi gian, thiéu nhan thac vé ban than va
dong luc manh mé dé tiép tuc hoat dong. Hon nira, trang thai dong chay duoc coi 1a mot trang
thai ma cac ca nhan trai nghiém hiéu qua nhan thuc, dong luc va hanh phic cung mot lic
(Moneta & Csikszentmihalyi, 1996). Khi trong trang thai dong chay, moi nguoi tré nén hoan
toan ddm chim trong cac hoat dong cuaa ho va thoi gian c6 thé duong nhu cham lai khi ho dam
minh vao nhiém vu truéc mét (Rodriguez-Sanchez & ctg., 2008).
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2.2. Phét trién gid thuyét
2.2.1. Twong tac xa hoi (Social interection) va trang thai dong chay (Flow)

Choi tro choi mang dén co hoi twong tic xa hoi, mang dén cho ngudi choi cam giac thoa
man thong qua két ndi véi nhitng ngudi khac. Bat ké gici tinh hay tudi tdc, moi ngudi thich choi
cac loai trd choi do khia canh ma n6 mang lai (Yee, 2006). Trong trd choi truc tuyén, ngudi choi
c6 co hoi tham gia, gap g, canh tranh va tham gia vao cac cudc tro chuyén véi nhirng nguoi
choi khac (Kowert & ctg., 2014). Ngoai ra, Zhou (2019) cho rang tuong tac xa hdi c6 anh hudng
dang ké dén trang thai dong chay trén mang x& hoi. Hon nira, trong bdi canh tro choi, ludng trai
nghiém cua game thu bi anh huong baoi su tuwong tac ciia con nguoi va tuong tac cia may, nhirng
turong tac nay la khia canh cua twong tac xa hoi (Liu, 2017). Tuong tac xa hoi dong mét vai tro
trong viéc cho phép ngudi choi thiét 1ap va phat trién cac két ndi va mang ludi, diéu nay gop
phan vao trang thai dong chay caa game tha (Su & ctg., 2016). Dua trén nhitng quan sat nay, gia
thuyét sau ddy da dugc dé xuat:

H1: Twong tdc xd héi anh hwéng tich cuc dén TTDC
2.2.2. Ky nang (Skill) va trang thai dong chay (Flow)

Nguoi choi trai nghiém choi tro choi khi ho budc vao trang thai dong chay, dugc dac
trung bai sy dam chim hoan toan. Trai nghiém t6i wu nay rat quan trong dé thuc day nguoi
choi tiép tuc tham gia vao cac phién choi trd choi trong twong lai, dam bao ho c6 trai nghiém
choi trd choi tét nhat c6 thé (Zhou, 2015). Bén canh do, k¥ ning cta ngudi choi game online
tang 1én theo thoi gian néu ho lién tuc danh thoi gian choi game dé tap luyén nhiéu lan (J.
Huang & ctg., 2017). Trong Counter Strike 2, thiét ké cua tro choi khuyén khich sy tham gia
lién tuc bang cach cung cap phan thudng trong trd choi cho ngudi choi khi ho cai thién ky
ning va dat dugc cip d6 hoic thtr hang cao hon. Co ché nay thuc day viéc sir dung thuong
xuyén, tir ¢6 hd tro nang cao k¥ ning cta ngudi choi. Néu do kho cua tro choi qua dé khién
ngudi choi cam thiy nham chan, nguoc lai, néu qua kho thi sy that vong s& xay ra (Chen &
ctg., 2018; Jin, 2011). Pé trd choi tré nén hip dan hon, tro choi phai dam bao thir thach va ky
ning cua ngudi choi twong thich, diéu ndy khién nguoi choi dat duoc trang thai dong chay
cling nhu dat dugc sy dam chim va thich thi khi ho dang choi tro choi dién tr (Larche &
Dixon, 2020). Do d6, gia thuyét sau day da duoc dé xuat:

H2: Ky nang anh hweng tich cuc dén TTDC
2.2.3. Thur thach (Challenge) va trang thai dong chay (Flow)

Trong bdi canh trd choi, “thir thach” lién quan dén mic do phuc tap, bao gom viéc canh
tranh voi nhitg ngudi choi khac hodc hoan thanh cac nhiém vu duoc cung cip trong tro choi
(Liu & Shiue, 2014). Counter Strike 2 1a mot trd choi day thtr thach doi hoi ngudi choi phai s¢
hitu k§ ning choi game ¢ mirc do chinh xac, ngdm ban, ban stng, di chuyén. Nhiing khia canh
nay lam cho viéc choi Counter Strike 2 tré' nén khat khe hon d6i véi nguoi choi va yéu cau ho
duy tri hiéu suit cao mot cach nhat quan. Ngoai ra, ban chat chién thuat cua tro choi doi hoi tu
duy chién luoc va tinh than dong doi, diéu nay lam ting thém mot 16p phic tap khac. Hon nia,
khi nguoi choi tham gia vao cac hoat dong lién quan dén vuot qua cac thir thach trong tro choi,
ngudi choi s& dat duoc trang thai dong chay (Catalan & ctg., 2019). Do d6, ching toi dé xuét gia
thuyét sau:

H3: Th thach dnh hwong tich cuec dén TTDC
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2.2.4. Thanh tich (Achievement) va trang thai dong chay (Flow)

Dbong luc dé choi céc tro choi truc tuyén co lién quan dén thanh tich bao gém viéc mudn
c6 duoc sic manh, thang tién nhanh choéng trong tro choi, thu thap cac dd vat ao trong tro choi,
tich lily diém hiéu suat co gia tri va tham gia vao cudc canh tranh véi nhitng ngudi choi khac
(Wu & ctg., 2010). Ngoai ra, mot ly do chinh khién moi nguoi choi tro choi truc tuyén 1a dé thuc
hién nhitng mong muén ma ho khdng thé thoa man trong thé gisi thuc hoic dé thé hién k§ ning
cua minh véi nhirng nguoi choi khac (Merhi, 2016). Theo Ghazali va cong su (2018), nguoi choi
cb ging dat dugc muyc tiéu trong trd choi bang cach tich lity vat pham va 1én cip nhanh chong,
qua trinh nay c6 thé dan dén trang thai dong chay. Do d6, chiing t6i di dwa ra gia thuyét sau:

H4: Thanh tich dnh huwong tich cuee dén TTDC
2.2.5. Sir cha y tdp trung (Focus attention) va treng thai dong chay (Flow)

Sy chi y tap trung dé cap dén hanh dong tap trung su chl y cia mot nguoi vao mot
truong kich thich cu thé (Csikszentmihalyi, 2012). Su chi y tap trung 1a mot yéu té thiét yéu dé
tao ra trang thai dong chay (Hoffman & Novak, 1997). Trong mdi truong canh tranh, su tap
trung tir bén ngoai 1a yéu té quan trong nhat gép phan tao nén trang thai dong chay 16n hon
(Harris & ctg., 2018). Trong nghién ctiu vé tro choi, mot s6 nghién ciu trude dy cho thay su
cha y tap trung 1a mot yéu té quan trong anh huong dén viée dat duoc trang thai dong chay cua
ngudi choi (Catalan & ctg., 2019; Liu, 2017). Véi ban chét cua Counter Strike 2, mot game ban
sting gdc nhin tha nhat canh tranh doi hoi phan xa, nhim muc tiéu chinh xac va ra quyét dinh
chién luoc, duy tri sy tap trung cao do vao cac hoat dong nay khi choi Counter Strike 2 13 can
thiét dé gianh chién thing trong tran du cua tro choi, sy tap trung nay lan luot gop phan vao
trang thai dong chay. Do do, chung t6i d3 x4y dung gia thuyét sau:

H5: Sur cha ¥ tdp trung dnh hwrong tich cue dén TTDC
2.2.6. Trang thai dong chay (Flow) va y dinh mua hang (Purchase intention)

Y dinh mua hang duoc dic trung boi X4c suat cac ca nhan s& mua mot san pham. Dam
(2020) va Korzaan (2003) cho rang méi trudng mua sam truc tuyén c6 kha ning tao ra trang thai
dong chay, dan dén mirc d6 hoat dong duyét website cao va cudi ciing dan dén ting mua hang.
Hon nita, ngudi ta dé xuit rang trang thai dong chay s& thuc dy cac hanh déng lién quan dén
mua hang theo hanh vi nhu mua hang lau dai, mua hang ¢ ¥ dinh va mua bbc dong (Hsu & ctg.,
2012). Thém vao d6, Liu va Shiue (2014) néi rang trang thai dong chay 1a mot cam giac sau sic
xay ra khi cac c& nhan tré nén hoan toan dam chim trong mot hoat dong. Khi cac ca nhéan di vao
trang thai dong chay, mong muén mua hang cua ho ciing ting 1én (Fu & Mao, 2023; Goli, 2021;
Hamari & Keronen, 2017; Martins & ctg., 2019). Do d6, chiing t6i dé xuit gia thuyét sau:

H6: TTDC dnh hwong tich cuec dén y dinh mua hang
2.2.7. Y d@inh sit dung ldu dai (Continuous usage intention) nhw mét bién trung gian

Muc tiéu chinh cta cac nha cung cap tro choi la duy tri 1ong trung thanh cta nguoi choi
va tao thu nhap tir ca nguoi choi hién tai va tiém ning bang cach sir dung quang céo trong tro
choi ciing nhu mua ndi dung trong tro choi (Hamari & ctg., 2017; Hsiao & Chen, 2016). Mac du
muc dich chinh cta trd choi 13 giai tri va thu hit nguoi choi, nhung cac nha cung cip tro choi
hoat dong nhu cac doanh nghiép va ho can su thanh cong vé tai chinh dé ton tai. Do do, cac cong
ty tro choi khong chi phai tap trung vao viéc tao ra trai nghiém ngudi choi tha vi thong qua noi
dung va 16i choi hap dan, ma con phai tap trung vao tinh bén viing lau dai va tao doanh thu
(Hamari & Keronen, 2017; Marchand & Hennig-Thurau, 2013). Khi nguoi dung di vao trang
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thai dong chay, biéu thi mot trai nghiém 1y tuéng, ho thudng c6 duoc niém vui vo cuing 16n va ho
c6 mong mudn tai tao trai nghiém nay. Do dé, ho c6 kha ning s& duy tri viéc sir dung dich vu
hoac san pham (Zhou, 2013). Hon nita, nhiéu nghién ctu vé ¥ dinh hanh vi trong béi canh tro
choi chi ra rang viéc tiép tuc sir dung 1a mot yéu td du doan manh mé& vé y dinh mua hang
(Ghazali & ctg., 2018; Hamari, 2015; Hamari & ctg., 2020). Dya trén tién dé nay, c6 thé suy ra
rang nhiing lya chon ma ho dua ra lién quan dén viéc sir dung va cam két 1au dai cua ho dinh
hinh déng ké y dinh mua hang cua game thu. Do dé, chung t6i dwa ra gia thuyét sau:

H7: Méi quan hé giita TTDC va ¥ dinh mua hang dwoc trung gian béi y dinh si dung
lau dai

2.2.8. Gia trj tien té khi trang giai déc dac (Moneytary Value for hitting the jackpot) va y
dinh mua hang (Purchase intention)

Trong Counter Strike 2, mua mot hop chién loi phdm twong ty nhu tring x6 $6, cac vat
pham 4o trong Counter Strike 2 khong chi dugc giao dich trén thi truong caa Counter Strike 2
ma con ¢6 thé duogc giao dich trén thi truong cia bén thi ba, noi ngudi choi dé dang rut tién mat
tir cc vat pham 4o nhan duoc dé Iy tién that. Khi néi dén cac hoat dong co bac, moi ngudi
thudng coi lgi ich ciia co bac 1a vuot qua muc thua 15. Vi su twong ddng nay, c6 co so dé noi
rang co bac 1a dong lyc dan dén ¥ dinh mua hang hoa 4o dya trén xac suat. Gianh dugc phan
thuang 1on vai viéc bo ra mot sé tién nho 1 yéu té quan trong nhat trong viéc trdng giai doc dac
(Binde, 2013; King & ctg., 2015). Trong Counter Strike 2, ngudi choi mé “hdp dung vii khi” dé
nhan dugc cac vat pham quy hiém thay vi phan thuong bang tién. Bén canh do, trong mot nghién
ctru duoc thuc hién boi Al (2021), tac gia nay phat hién ra nhan thirc vé gia trj tién té cua cd bac
anh huong tich cuc dén cac vat pham ao dya trén xac suat ¥ dinh mua hang trong trd choi truc
tuyén. Do d6, nghién ciru cua chung toi dé xuat gia thuyét sau:

H8: Gia tr; tién té khi trdng gidi dc ddic dnh hwong tich cuee dén y dinh mua hang

2.2.9. Thai dé déi véi hang hoa do (Attitude toward virtual goods) va y dinh mua hang
(Purchase intention)

Thai do dé cap dén cach mot nguoi nhin nhan hoic cam nhan vé ai d6, diéu gi d6 hoac
mét tinh hudng. Néi chung, d6 1a xu huéng phan @ng tich cuc hoic tiéu cuc khi doi mat voi mot
y twdng, hoan canh hoac con nguoi (Vargas-Sanchez & ctg., 2016). Nhin chung, thai d6 thuong
duoc coi 1a mot yéu td quan trong anh huong dén két qua hanh vi, ching han nhu y dinh mua
hang (Duarte & Silva, 2018). Tur 1au, viéc ban vat pham ao trong trd choi truc tuyén da nhén
duoc rat nhiéu thai do tiéu cuc tir nguoi choi, dic biét 1a d6i voi tro choi mién phi (Hamari,
2015). Pé minh hoa, trong nhitng nghién ctu gan day, mot sb 1oi chi trich da nham vao co ché
loot box vi n6 1a mot “cira ngd” dé choi game tir cd bac. Hamari (2015) phat hién ra rang c6 mot
méi lién hé dang ké gitra thai do ban vat pham trong trd choi va ¥ dinh mua hang trén ba thé loai
trd choi dién tir khac nhau: thé gii 40 xa hoi, game ban stng goc nhin thi nhat va tro choi mang
x4 hoi. Bén canh d¢, thai do cia nguoi choi d6i véi hang héa ao duoc coi 1a yéu té du doan
manh nhat vé ¥ dinh mua hang trong trd choi ctia ho (Hamari & Keronen, 2017; Shelstad, 2022).
Vi viy, chiing ti dé xuat gia thuyét sau:

H9: Thai dé doi véi hang héa do danh hweong tich cue dén y dinh mua hang

Tur nhitng gia thuyét trén, cac tac gia phat trién md hinh nghién ciru nhu thé hién ¢ Hinh 1.
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Hinh 1
M6 Hinh Nghién Ciru Pé Xudt

[ Tuong tac xa hoi

H1
H7 [Théi do dai v6i hang héa éoJ
[ Ky nang o [ Y dinh str dung lau dai
H8
; H3 : ; H6 ,
Thir thach Trang thai dong chay Y dinh mua hang
H4 Ho
[ Thanh tich
y [Gié tri tién té khi trung giai
L doc dac

[ Su chuy tap trung

Ghi chu: Tac gia
3. Phwong phap nghién ciu
3.1. Phwong phdp ldy mau

Nghién ciu nay st dung lay mau phi xéac suat do s lwong muc tiéu Ién 13 nhitng nguoi
choi Counter Strike 2 & Viét Nam. Viéc lay mau xac suat cua toan bo quan thé nguoi choi s&
khong kha thi va khdng thuc té do chi phi va thoi gian can thiét qua cao. Ly mau phi xé&c suat
cung cap mot giai phap thay thé thuan tién, it ton tai nguyén hon. Vi thé, nghién ctiu nay sir dung
phuong phap 1dy mau phi xac suat, cu thé 1a phuong phap 1ay miu c6 muc dich. Nhing nguoi
tham gia khao sat phai la nguoi Viét Nam va phai tung choi game Counter Strike: Global
Offensive (Phién ban tién nhiém ctia Counter Strike 2) hoic Counter Strike 2.

Trudc tién, cac cau hoi da duoc dich sang tiéng Viét dé chi ngudi Viét Nam c6 thé tham
gia khao sat. Pé dam bao rang cac cau tra 1oi chi dén tir nguoi Viét Nam (Vi ton tai kha ning
ngudi khéng phai nguoi Viét ciing hiéu tiéng Viét va tham gia khao sat), mot cau hoi loc s& duoc
thém vao: “Ban c06 phai la ngudi Viét Nam khong? C6/Khdng.” Nhitng ngudi chon “Khoéng” sé
bi loai khoi nghién ctru. Phan tiép theo cua b cau hoi bao gdm mét cau hoi sang loc nham danh
gia tinh du diéu kién cua ngudi tham gia: “Ban di choi Counter Strike/Counter Strike 2 chwa?”.
Nhimng nguoi tra 16i “Khong” s& khong tiép tuc tham gia khao sat, trong khi nhimg nguoi chon
“Co” s& dugc chuyén dén phan thong tin nhan khau hoc.

Vi nhitng nguoi choi game Counter Strike ¢6 xu hudng st dung cac dich vu mang xa hoi
dé giai tri, cac tac gia da ding link khao sat 1&n cac trang mang x& hoi.

Cau hoi nghién cau s& duoc thiét ké boi Google Forms. Su tham gia 1a hoan toan tu
nguyén. Tat ca nhitng ngudi tra loi phai sin sang dong y tham gia khao sat. Tinh an danh cua ho
sé duoc bao vé va céc cau tra loi chi dugc sir dung cho muc dich nghién ctru da néu. Nhiing
ngudi tham gia s& dugc théng bao rang cudc khao st nham muc dich moi goi sy hop tac sin
sang phu hgp véi cdc muc tiéu nghién cuu.

3.2. Do lwong

Khao sat duoc cau tric thanh hai phan chinh: théng tin nhan khau hoc va cac muc do
ludng chinh. Phan nhan khau hoc bao gom nam cau hoi: (1) Gidi tinh, (2) Tudi tac, (3) Thoi gian
choi Counter Strike 2, (4) S6 gio choi mdi tuan, va (5) Thu nhap hang thang. Muc tiéu caa phan
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nhan khau hoc 1a thu thap thong tin co ban dé md ta dic diém tong thé caa mau nghién ciu. Phan
thir hai bao gom 43 muc khao sat, dugc xay dung dua trén viéc diéu chinh va sira d6i céc thang
do da duogc cdng bd tir cac nghién ctru truée nham phu hop véi bdi canh cua Counter Strike 2.
Tat ca cac muc duoc do ludng trén thang diém Likert 5 bac (1 = hoan toan khong dong y, 5 =
hoan toan ddng y). Cac cau hoi duogc thiét 1ap ¢ ché do bat budc, dam bao ring nguoi tham gia
khong thé guri khao sat néu khong hoan thanh day du.

Danh muc cé4c bién va thang do cu thé nhu sau: Twong tac xa hoi duoc do luong bai
thang do cua Lee (2009); Ky nang st dung thang do cua H. C. Huang va cong su (2017); Thu
thach dua trén thang do cua Teng va cong su (2012); Kahn va cong su (2015); Thanh tich st
dung cac muc do luong tr Wu va cong su (2010); Xu va cong su (2012); Su chu y tap trung
dugc do luong boi Ghani va Deshpande (1994); Novak va cong su (2000); Trang thai dong chay
st dung thang do ctia Ghazali va cong sy (2018); Y dinh st dung l1au dai dua trén cac nghién ciu
cua Lee va Tsai (2010); Chang va cong sur (2014); Li va cong su (2015); Gia trj tién té dé trung
doc dac sir dung thang do cua Lee va cong su (2018); Thai d6 dbi voi hang hda ao duoc do
luong bai Shelstad (2022); Y dinh mua hang duoc do ludng boi thang do ciia Lee va Wohn
(2012). T4t ca cAu hoi da duoc thé hién trong Bang 1 (Phu luc - ban online).

3.3. Cé Mdu va phwong phdp phan tich di ligu

Theo Hair va cong su (2010), dé xac dinh ¢& mau cho mé hinh ton tai bién trung gian, ta
ldy s6 cau hoi nhan 5. Trong nghién ciu ndy, cd tong cong 43 cau hoi (khdng tinh céc cau hoi
sang loc va nhan khau hoc). Nhu vay, s6 quan sét tdi thiéu 1a 215 quan sat. Vi nghién ciu nay
chi tap trung vao nhiig nguoi choi game Counter Strike hodc Counter Strike 2 ¢ Viét Nam, nén
¢ mau thu thap duoc cd kha nang s& khong cao hay tham chi kho dat dugc con s6 toi thieu néu
trén. Do do, chung t6i s& sir dung phan mém SmartPLS 3 dé phan tich dit liéu theo phuong phap
PLS-SEM. PLS-SEM da duoc ching minh 14 rat hiru hiéu trong nhitng nghién ciu c6 ¢& mau
nho (Hair & ctg., 2017).

4. Két qua nghién ctru va thao luan
4.1. Thong ké mo td

Tong cong c6 330 ngudi dap tng du diéu kién dé duoc tinh 1a quan sat hop 18. Két qua
khao sat cho thdy dic diém nhan khau hoc va hanh vi ciia ngudi choi Counter Strike/Counter
Strike 2 c6 sy khéc biét dang ké. V& gidi tinh, da s6 nguoi tham gia la nam gisi (91%), trong khi
nir gigi chi chiém 9%. Diéu nay kha dé hiéu vi Counter Strike 2 12 game ban sing mang tinh bao
lyc cao va nam gioi thuong thich nhitng ndi dung cé xu hudng bao lyc hon nix gidi (O’Donnell
& ctg., 2024). V& d6 tudi, phan I16n nguoi choi thuéc nhom dudi 25 tuol (85%), tlep theo la
nhom 25 - 30 tudi (13%), véi rat it nguoi trén 30 tudi (2%). C6 thé thay rang do6 tudi cua ngudi
tham gia trong nghién ctru nay la kha tré. Diéu nay 1a hop ly vi nhitng ngudi tré s& c6 nhiéu thoi
gian ranh hon va ho c6 thé gianh thoi gian nay dé choi game. Ciing c6 nghién ctiu chi ra rang
nam gidi tré c6 xu huéng choi game nhiéu hon (Hamari & Keronen, 2017; Shelstad, 2022).
Ngoai ra, theo sé liéu thdng ké tir eZstah (2024), hon 70% ngudi choi Counter Strike 2 1a nam
gidi, va gan 50% ngudi choi ndm trong do tudi tir 18 dén 24. C6 thé thiy rang, vi nghién ciu nay
chi tap trung vao nhitng ngudi da timg choi game Counter Strike 2 nén viéc mau thu thap dugc
c6 mang tinh thién vi nam gigi tré 1a diéu kho tranh khoi.

Thoi gian choi game cua nguoi tham gia c6 su phan bd kha dong déu, voi nhom choi tir
03 dén 05 nam chiém ty Ié cao nhat (32%), trong khi nhém méi choi duéi ba thang chiém 15%.
Tan suat choi hang tuan cho thdy 50% ngudi choi danh dudi 06 gio/tuan, va chi 1% danh hon 72
gioftuan. V& thu nhap, phan 16n nguoi choi ¢ thu nhap duéi 05 triéu dong/thang (60%), trong
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khi ty 1¢ nguoi 6 thu nhap trén 31 triéu dong/thang chi chiém 4%. Két qua duogc thé hién trong
Bang 2 (Phu luc - ban online).

4.2. Danh gia mo hinh do lwong

Hé so tdi bén ngodi, do tin cdy nhat quén ngi bg, va tinh hgi ty

Dau tién, ta can danh gia muc d6 lién két gitra céc bién quan sat va cac bién tiém an trong
mo hinh théng qua hé so tai bén ngoai (outer loadings). Theo Hair va cong su (2019), céc tac gia
khuyéen nghi rang outer loadings can phai I6n hon 0.7 d€ dam bao cac bien quan sat c6 kha nang
giai thich tot cho bién tiém an. Trong nghién ctru nay, outer loadings cua tat ca cac cau hoéi déu
nam trong khoang tir 0.706 dén 0.927, do d6 khong c6 cau hoi nao bi loai bo.

Vé d6 tin cay nhat quan noi b, yéu té nay dugc dénh gia thong qua Cronbach’s Alpha va
Do tin cay tong hop (Composite reliability), voi ngudng toi thiéu duge dé xuét 1a 16n hon hoic
bang 0.7 (Hair & ctg., 2022). Trong nghién ctu nay, ca hai thudc do déu vugt qua ngudng yéu
cau. Vi vay, co thé két luan rang do tin cay caa mo hinh 1a chap nhan dugc. Két qua duoc thé
hién trong Bang 3 (Phu luc - ban online).

Vé tinh hoi ty, theo Hair va cong su (2022), gia tri phuong sai trich trung binh (AVE)
khong dugc nho hon 0.5. Trong nghién ciru nay, gia tri AVE cua cac ciu triic dao dong tir 0.555
dén 0.800, vi vay tinh hoi tu dugc dam bao.

Pé danh gia tinh phan biét cia md hinh, Hair va cong sy (2022) da dé xuat st dung ty Ié
HTMT. Chi sé nay 1a mot thudc do thé hién mic d6 tuong tu gitra cac cau trac. Ngudng gia tri
nhé hon 0.85 dwoc xem la chap nhan duoc dbi véi cac bién tiém an c6 su khac biét vé mat khéi
niém (Henseler & ctg., 2015). Trong nghién ciru ndy, tat ca cac bién tiém an déu co gié tri
HTMT nho hon 0.85, do d6 tinh phan biét duoc thiét 1ap. Két qua dugc thé hién trong Bang 4
(Phu luc - ban online).

T6m lai, mé hinh do ludong da dap tng day du céc tiéu chi vé chat luong chi s6, tinh hoi
tu va tinh phan biét. Vi vay, cd thé tién hanh budc tiép theo 1a danh gia mé hinh cu tric.

4.3. Pdnh gid mé hinh va kiém dinh gid thuyét

4.3.1. Kiém dinh gid thuyét
Hinh 2
Két Qua Phan Tich M6 Hinh SEM
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25
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H4 d X
0'02—1 10.630) 0. 399H(?) 000)
[ Thanh tich }

doc dac

i Gia tri tién té khi trang giai
0.323 (0.000)

—— Significant path

[ Suchaytaptrung | Non-significant path

Ghi chi: Tinh toan cua tac gia
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Két qua cua cac két qua kiém tra gia thuyét duoc trinh bay trong Hinh 2 va Bang 5 (Phu
luc - ban online). Ban dau, chdng tdi kiém tra anh huong truc tiép gitta cac bién Tuong tac xa
hoi, Ki nang, thtr thach, Thanh tich, va sy chd y tap trung dén trang thai dong chay, cho thay két
qua hd trg cho H1 dén H5. Ngoai ra, két qua chi ra rang trang thai dong chay, thai do ddi voi
hang hoa 4o va gia tri tién té khi tring giai doc dac anh huéng tich cuc dén y dinh mua.

Hon nita, ching toi phan tich trung gian caa “y dinh sir dung lau dai” dé kiém tra tam quan
trong cta nd. Thong qua bootstrapping véi 5,000 mau, két qua ching minh vai trd trung gian cua y
dinh sir dung lau dai ddi véi ¥ dinh mua hang ton tai tac dong trung gian co y nghia thong ké (b =
0.050, t = 2.494, p < 0.013). Ngoai ra, Cl bootstrap 95% cua hiéu wng gian tiép nay khéng bao
gom 0 trong pham vi gidi han dudi (0.015) va gidi han trén (0.094), vi vay méi quan hé trung gian
(H7) da dugc xac nhan. Ngoai ra, Phuong sai hach toan (VAF) duoc tinh toan va cho gié tri nam
trong khoang tir 0.25 dén 0.5 (0.25 < 0.291 < 0.5). Két qua duoc thé hién trong Bang 6 (Phu luc -
ban online). Do d6, Y dinh sir dung 1au dai dong vai tro 14 trung gian ban phan.

4.3.2. F binh phuong va kha nang dw bao

Theo Cohen (2013), tAc gia da dé xuét cac diém chuén dé danh gia do lon cua % 0.02,
0.15 va 0.35, tuong (ng voi 2 thap, trung binh, va l6n. Nhu thé hién trong Bang 7 (Phu luc - ban
online)., hai méi quan hé khong cé tac dong, nam mdi quan hé ¢ anh huang nho va ba méi quan
hé c6 anh huéng vira phai. V& kha niang dy doan caa md hinh, gia tri Q? phai duong va khong
phai bang khong dé bién tiém an doc lap c¢d kha nang du doan bién tiém an phu thudc trong md
hinh (Hair & ctg., 2022). Bang 7 (Phu luc - ban online). trinh bay mét pham vi céc gia tri Q? tir
(0.177 dén 0.546). Do d6, md hinh da duoc ching minh 13 c6 do chinh xé4c cao vé viéc du doan.

4.4. Théo lugn

Tir phan tich dit liéu, nghién ctiu cho thiy tuong tac xa hoi, ki ning, sw chd y tap trung
c6 tac dong dang ké dén trang thai dong chay, nhiing két qua nay phl hop véi nhitng phat hién
truée d6 tir Liu (2017); Wu va cong su (2010). Biéu thd vi la cac nghién ciu trude diy vé cac
yéu té anh hudng dén trang thai dong chay nhu thir thach va thanh tich khong c6 tac dong dén
trang thai dong chay trong béi canh tro choi Counter Strike 2. Mot 1oi giai thich c6 thé cho diéu
nay c6 thé 1a sy phd bién cua hack trong Counter Strike 2 khién nguoi choi thyc sy cam thay
thach thirc trong kho khin trong tro choi dé vuot qua, boi vi nhitg nguoi choi gian 1an, sir dung
phan mém trai phép dé gidp ho gianh duoc loi thé khdng cong bang. Hanh dong nay c6 thé 1am
gian doan thir thach tu nhién cua tro choi, vi vay nd khién ngudi choi that vong va khong thich
trd choi din dén trang thai dong chay cua ho bi gian doan. Bi véi mbi quan hé giira thanh tich
va trang thai dong chay, su khdng quan trong nay cé thé duoc giai thich boi thyuc té 1a dong luc
ctia nguoi choi co thé khac nhau, mot s6 ngudi choi mudn choi game dé tim kiém thir thach,
nhitng ngudi khac mudn ¢ co hdi tuong tac véi nhitng ngudi choi khac hodc chi vi so thich ca
nhan. Do d6, nhitng dong luc khac biét nay khién ngudi choi Counter Strike 2 khong quan tam
dén thanh tich an va rd rang.

Két qua nghién ctru xac nhan rang méi quan hé giira trang thai dong chay va y dinh mua
hang duogc tic dong mot phan théng qua y dinh sir dung lau dai. Cy thé, y dinh sir dung lau dai
dong vai trd nhu mét bién trung gian ban phan, cho thiy ring mac du trang thai dong chay cé anh
huong truc tiép dén y dinh mua hang, mot phan tac dong nay duoc giai thich théng qua ¥ dinh sir
dung 1au dai. Piéu nay cho thiy ngudi choi trai nghiém trang thai dong chay cé thé tiép tuc choi
trd choi, sau d6 y dinh tiép tuc ndy chuyén thanh ¥ dinh mua hang. Pang chu ¥, phat hién nay ciing
tring véi két qua nghién ciru trude day tir Ghazali va cong su (2023). Ngu ¥ ddi vai cac nha phéat
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trién trd choi FPS 1a ho nén nhan thiy tim quan trong cua viéc tao ra trai nghiém choi tro choi tha
vi dé thuc ddy hanh vi mua hang va y dinh st dung 1au dai. Hon nita, cac yéu t6 anh huong dén y
dinh mua cua ngudi choi di dugc kiém dinh, bao gom trang thai dong chay, thai do ddi véi hang
hoa va gié tri tién té khi tring giai doc dac. Tat ca nhiing yéu té nay anh huong tich cyc dén y dinh
mua hang, va két qua nay trang khép voi nghién ctu trude day tir Hamari (2015); Lee va cong su
(2018); Hsu va cong su (2012). Nhitng phat hién ndy ngu y ring game thu c6 thé mua cac vat
phdm trong trd choi néu ho hoan toan ddm chim va tham gia khi choi tro choi. Tuong tu, nhan
thirc tich cuc vé cac mat hang 4o 1am ting kha ning mua hang. Cudi ciing, dong hrc mua loot box
trong trd choi FPS c6 thé 1a do mong muén nhan duoc phan thuang phong phu.

4.4.1. Péng gép Iy thuyét

Nghién cau nay la mot dong gop hitu ich cho cac nghién ciiu vé tro choi hién cd. Nghién
ctru nay nham muc dich 1am sang to cac yéu té thic ddy game thu choi Counter Strike 2 va diéu gi
thiic day y dinh mua vat pham trong tro choi cta ho. Pau tién, nghién cau chi ra rang trang thai
dong chay caa nguoi ding Counter Strike 2 duoc tao diéu kién thuan lgi boi mot s6 yéu té nhu k§
ning, trong tac xa hoi va su chd y tap trung. Nhitng yéu té nay 1am cho trai nghiém choi game tré
nén doc déo, dan ngudi choi vao trang thai dong chay. Trang thai tam 1y nay sau d6 duy tri su
twong tac cua game tha véi tro choi. Hon nira, nghién ciu nay 1a mot trong sé it phat hién ra rang
viéc tiép tuc choi c6 mot vai trd quan trong trong viéc lién két trang thai dong chay va xu hudng
mua hang. Dic biét, nghién ctru nang cao hiéu biét ciia ching ta vé cac yéu té anh huong dén hanh
Vi Clia nguoi tiéu ding trong trd choi FPS, bang cach dé xuat thém céc bién tac dong dén y dinh sir
dung nhu thai d6 ddi véi hang hoa ao va gia tri tién té cuia viéc tring giai doc dac.

4.4.2. Péng gbp thuec tién

Céac nha san xuit trd choi dién tir truc tuyén FPS c6 thé sir dung thong tin chi tiét tur
nghién ctru ndy dé nam bat y twong vé nhitng yéu té thiic day game thu chi tién that cho céc vat
pham 4o. Van ciing c6 thé dugce huong loi theo nhiéu cach. Pau tién, cong ty co thé nam bat
hanh vi ciia ngudi choi va sau d6 dua ra mot chién lugc phd hop dé chuyén d6i nhiing nguoi
choi khong tra tién thanh nhiing nguai tra tién va 16i kéo nhiing nguoi choi tra tién hién tai tiép
tuc chi tién cho ngi dung trong trd choi. Hon nita, dé giir cho tro choi luon hap din nguoi choi,
Counter Strike 2 c¢6 thé cap nhat 16i choi, gigi thiéu ban d6 mai va trimng phat nghiém khac céc
hanh vi gian lan. Piéu nay s& giit cho tro choi ludn tha vi, duy tri co sé ngudi choi va cudi cling
g6p phan vao y dinh mua cac vat pham ao trong Counter Strike 2. Ngoai ra, Valve c6 thé thuc
hién céc chién luoc tiép thi nhan manh tién ich, tinh thim my hoic wu dai han ché dé thuc day
doanh s6 ban cac vat pham trong tro choi, diéu nay cé thé dinh hinh thai do ciia nguoi dung doi
véi hang hoa ao caa Counter Strike 2. Bén canh d6, Valve co thé tiét 16 cong khai vé ty 1& nhan
duogc “skin” khi ma loot box, cing véi viéc giam kha nang mé hop dé nhan céc vat pham hiém
hon, thuc day nguoi choi chi tiéu nhiéu hon. Piéu nay cho phép ngudi ding cam thay duoc dén
dap vi nd luyc va chi tiéu caa ho la xing dang.

5. Két luan va goi y

Mic dd nghién ciu c6 mot sé phat hién thi vi, nhung né van di kém véi mot sé nhugc
diém. Tha nhit, mau nay duogc thu thap tir mot nhdm game thu ¢ Viét Nam trén cac nén tang
mang Xa hoi, vi vay nhimg nguoi duoc hoi chi xuit phat tir mot dia diém cu thé. Co ciu cua
nhitng ngudi dugc khao sat chu yéu bao gdbm céc game thu tré c6 thu nhap kha dung thip hon,
cling nhu su “thdng tri” ctia nam gisi tham gia nghién ctru. Két qua 1a nghién ctu khdng thé khai
quat hda céc qudc gia va nhan khiu hoc khac. Thir hai, vi nghién ctu nay st dung dir liéu cat
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ngang (cross-sectional data) dé phan tich, didu ndy c6 thé dan dén maot sé su thién vi trong viéc
ldy mau. Do d6, nghién ctru trong twong lai nén mé rong viéc tuyén dung ngudi tra 1i cling voéi
cac kénh phan phéi khao sat, hay cac dién dan lién quan ma cac game thii thudng xuyén truy cap
va thu thap dix liéu theo chiéu doc (longitudinal data).

TUYEN BO KHONG CO XUNG POT LOI iCH

Céc tac gia cam két, tuyén bd khong c6 bat ky xung dot loi ich nao lién quan dén viéc
cdng bo bai bao nay.
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