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Toan cau hoa va cudc cach mang cong nghi¢p 4.0 da tao ra sy
thay ddi 16n va doi héi cao hon trong linh vyc tim viéc lam, dac
biét d6i voi ngudn nhén luc tré 1a Sinh Vién (SV) méi ra trudng.
Nghién clru nay tap trung kham pha vai tro trung gian vé viéc tao
an tuong dau tién cia nhng dbi tugng nay trong viéc xay dung
thwong hiéu c4 nhan nham nang cao kha ning duoc tuyén dung.
Nghién ctru dugce thyce hién tai 06 truong Pai Hoc (PH) truc thudce
Théanh ph6 Ho Chi Minh véi mau khao sat gom 608 SV tir ndm hai
dén nam tu thudc khdi nganh Kinh Doanh, véi 03 truong cong 1ap
va 03 trudng ngoai cong lap. Dit liéu dugc phan tich bang Smart
PLS 4.0.9.2 da chimg minh dugc viéc tao an tuong dau tién, bao
gdm 4n tugng vé trang phuc va niang luc thuyét trinh dong vai tro
trung gian vao mdi quan hé tich cuc cua xiy dung thuong hiéu ca
nhan va cam nhéan vé kha ning duoc tuyén dung. Nghién ctru mang
y nghia trong viéc dinh hudng co s& gido duc chil trong dén viéc
trang bi nhing kién thirc va k¥ nang c nhan nham xay dung chién
lugc toan dién cho sinh vién, sau khi t6t nghiép c6 dugc kha ning
duoc tuyén dung cao, phat huy ning luc téi da co hoi nghé nghiép
ding vai chuyén nganh da hoc.

ABSTRACT

Globalization and the 4.0 industrial revolution have created
significant changes and higher demands in the field of job seeking,
especially for young human resources professionals who are new
graduates. This study focuses on exploring the mediating role of
first impressions of these subjects in building personal brands to
improve employability. The study was conducted at 06 universities
in Ho Chi Minh City with a survey sample of 608 students from
the second to fourth year of Business, with 03 public schools and
03 non-public schools. Data analyzed using Smart PLS 4.0.9.2
demonstrated that first impressions, including clothing impression
and presentation competence, play a mediating role in the positive
relationship  between personal branding and sense of
employability. The study is meaningful in orienting educational
institutions to focus on equipping personal knowledge and skills to
build a comprehensive strategy for students, after graduation, to
have high employability, maximize capacity, and career
opportunities in accordance with the major they have studied.
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1. Giéi thi¢u

Khedher (2019) nhdn manh thj truong viéc lam hién nay ddy thach thirc, doi hoi nd luc
16n dé dat duogc vi tri phit hop. Géan ddy, cac nha nghién ctru d3 quan tdm nhiéu hon dén Xay
Dung Thuong Hiéu C4 Nhan (XDTHCN). Waller (2020) khing dinh XDTHCN 14 cong cu quan
trong giup nguoi im viée xac dinh diém manh dé thu hut nha tuyén dung, con Gorbatov va cong
su (2019) xem d6 la mot hanh vi nghé nghiép hi¢u qua, dic biét vdi SV va nguoi tré. Rampersad
(2009) nhan manh “san phadm” quan trong nhit ma SV can tiép thi 1 chinh ban than thong qua
XDTHCN. DU Rangarajan va cong sy (2017) dé cao XDTHCN trong thu hut céng viée, nhung
chua 1am 13 tac dong ciia né dén Cam Nhan Vé Kha Niang Puoc Tuyén Dung (CNVKNDTD)
dic biét trong qua trinh thé hién ban than qua Tao An Tuong Pau Tién (TATDT) Mot so nghlen
ctru khac (Chlsty & ctg., 2007; Srivastava & Khare, 2012) chi ra ky ning mém nhu giao tiép,
phan tich, thuyét trinh, ngén ngit va nhay bén kinh doanh 1a yéu t6 quan trong trong TATDT.
Nhiéu nghién ctru cling da bat dau quan tim dén yéu t6 ngoai hinh nhu trang phuc, khuén mit,
va phong thai trong qua trinh phong van (Lorenzo, 2010; Naumann, 2009; Zebrowitz, 2017).
Latifah va Prazetya (2024) cong nhén sitc manh cia XDTHCN, tuy nhién SV van con thiéu hiéu
biét vé& khai niém nay (Khedher, 2019). Gorbatov va cong su (2018) thyc hién tong quan hé
théng dau tién v4i 100 bai bao, nhan manh tiém nang cia XDTHCN trong nang cao co hdi nghé
nghiép nhung ciing chi ra ring can thém nhiéu nghién ctru thuc nghiém. Gorbatov va cong sur
(2019) khang dinh XDTHCN du d tro thanh mot linh vue doc 1ap nhung van phan manh, thiéu
ly thuyét va tinh toan cau.

Tai Viét Nam, nghién ciru vé mdi quan hé gitta XDTHCN va CNVKNDTD ctia SV PH
con han ché. Mot sb nghién ctru gan day cho thiy tac dong tich cuc cia XDTHCN dén kha ning
tim viéc lam qua mang xa hoi (Tran & ctg., 2022), dén cam nhan CNVKNDTD qua yéu td tu
thé hién, tuong tac xa hoi, gia tri cd nhan (Nguyen & ctg., 2023), hay cé trong bdi canh sir dung
tmg dung két ban (Nguyen & ctg., 2024). Pang chu ¥, chi c6 mot nghién ctru dé cap truc dién
dén mbi quan h¢ gitta XDTHCN va CNVKNDTD v6i TATDT la bién trung gian va thai do tich
cuc 1a bién diéu tiét (Vo, 2023).

Thuec té, theo Tong cuc Thong ké (2024), ty 1¢ that nghiép & thanh nién thanh thij 20 - 24
tudi 14 12 2%, cho thay tinh trang SV ra trudng that nghiép dang lo ngai. S& heu nam 2019 cling
chi ra rang ty 1¢ that nghiép ¢ cir nhan DH 14 2.8%, cao hon trinh do trung cap (1.1%). Riéng tai
Thanh phd H6 Chi Minh (TP.HCM), ndm 2022 c6 gan 46,000 lao dong c6 trinh d6 DH tro 1én
nhan trg cap that nghiép. Trong khi d6, cac béo céo tir trudng DH cho thay ty 1& SV c6 viée 1am
sau mot nam thuong tir 85% - 100%, nhung chi dya trén 50 - 70% s6 SV phan hoi, nén chua
phan anh chinh x&c toan canh.

Tir tong hop cac nghién ctru trong va ngoai nude cing dit liéu thuc té, co thé thiy thi
truong lao dong hién nay vo ciing canh tranh. XDTHCN 1a cong cu nghé nghiép cap thiét nhung
chua duoc nghién ctru sau, nhét 1a tai Viét Nam. Dic biét, SV khéi nganh Kinh Doanh - nhém
¢6 nang luc linh hoat va thuong xuyén thay ddi cong viée - lai c6 ty 1& viéc lam thyc té khong
cao nhu ky vong.

Khoang tréng 16n h1en nay 1a thiéu nghlen ctru vé mbi quan hé giita XDTHCN va
CNVKNDTD thong qua cac yéu to trung gian, cy thé la TATDT thong qua trang phuc va nang
luc thuyét trinh - hai yéu t6 dwoc nhiéu nghién ctru quc té cong nhan co anh huéng manh dén
danh gia ctia nha tuyén dung. Do d6, muc tiéu ctia nghién ciru nay 1 1am 16 cac moi quan hé
tryc tiép va gian tiép gitra XDTHCN, TATDT va CNVKNDTD cuia SV khéi nganh Kinh Doanh.
Két qua s& dua ra cac ham y quan tri thiét thuc cho cac co so gido duc trong viéc thiét ké chuong
trinh dao tao giup SV ting co hoi nghé nghiép thuc su.
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2. Co s& 1y thuyét va gia thuyét nghién ciru
2.1. Ly thuyét nén

Nghién ctru dua trén ba 1y thuyét nén’ tang: Ly thuyét kich nghé (Goffman, 1959a), ly
thuyét tu quyet (Ryan & Deci, 2000), 1y thuyét tin hi¢u (Olson, 1977).

Véi 1y thuyét kich nghé, Goffman (1959a) cho rang mdi ca nhan 1a mot “dién vién” trén
“san khau xa hoi”, cd ging tac dong dén cach ngudi khac nhin nhin qua hanh vi thé hién bén
ngoai. Nghién ctru ndy van dung Iy thuyét dé 1am rd ban chat cia XDTHCN 1a qua trinh “san
khiu hoa” hinh anh chuyén nghiép cua SV nham giy an twong voi nha tuyén dung, thong qua
trang phuc va thuyét trinh (Goffman, 1959b). Diém mdi 1a thay vi ding 1y thuyét dé giai thich
tuong tac x4 hoi chung, nghién ctru tmg dung cu thé vao bdi canh tuyén dung.

Véi 1y thuyét tu quyét, Ryan va Deci (2000) giai thich ring dong co ndi tai thuc day
hanh vi. Khi SV nhan thirc TATDT la yéu t6 quan trong, dong luc bén trong s& khién ho chu
dong thé hién nang lyc, tir d6 nang cao CNVKNDTD. Nghién ctru mo rong 1y thuyét nay tu bbi
canh hoc tap sang qua trinh thé hién thuong hiéu ca nhan, cho thdy TATDT la mot yéu t6 trung
gian thé hién dong co ty than trong hanh vi tim viéc.

V6i Iy thuyét tin hiéu, Olson (1977) ly giai vai tr6 cua tin hiéu manh nhu trang phuc va
thuyét trinh trong TATDT, gitip nha tuyén dung danh gia nhanh mirc d6 phu hop trudc khi thiy
duogc nang luc that sy. Khéac vdi cac nghién ctru chi xem CV hay thanh tich 1a tin hi¢u chinh,
nghién ciru ndy tip trung vao tin hiéu phi ngdn ngit truc tiép - mot diém mai quan trong.

Toém lai, ba 1y thuyét trén két n6i chat ché va 1am rd méi quan hé trong md hinh nghién
ctiru, d6 1a XDTHCN (nhén thirc va thé hién ban than) kich hoat TATDT (dong co ndi tai), tir d6
thuc day CNVKNDTD, vira dam bao nén tang hoc thuat, vira mang tinh tmg dung thuec tién cao.

2.2. Méi quan hé giita xdy dung thwong higu cd nhan va cim nhin vé khd ning dwoc
tuyén dung

2.2.1. X&y Dung Thuong Hi¢u Ca Nhan (XDTHCN)

Céc nghién ctru nhdn manh rang XDTHCN 1a sy phan anh cac ky nang, kha ning va 16i
song clia nguoi do (Hearn, 2008; Gehl, 2011). Theo Rampersad (2009) cho rang XDTHCN la
mot qua trlnh tién hoa phai xac thyc va dya trén viéc moi ca nhan tim kiém ban sic c4 nhan,
dam mé va sin sang phan d4u khong ngimg dé hoan thién ban than. Scheidt va cong su (2020) da
dé xuat mot dinh nghia méi cho XDTHCN & goc d6 qua trinh, rang day 1a toan bo qua trinh thiét
1ap, duy tri va phat trién thuong hiéu con ngudi cia mot ngudi, 13 tai san vo hinh gan lién véi ca
nhan dé. Latifah (2020) chi ra XDTHCN s& tao nén mot dong lyc manh mé cho dbi tuong SV.

Khedher (2019) 1ap luan XDTHCN la mét qua trinh duoc 1én ké hoach trong d6 moi
nguoi no luc tiép thi ban than. Labrecque va cong su (2011) dinh nghia rang “XDTHCN doi hoi
phai nim bat va phat huy diém manh va nét doc ddo ctia mot ca nhan ddi véi dbi twong muc
tiéu” (tr. 38). Theo Vallas va Chrlstln (2018), XDTHCN nhu mot hanh vi nghé nghiép ca nhan
c6 chu dlch dap tmg v6i sy xuat hién cua cac cong nghé truyén thong moi trong moi mat cua
cudc sdng va cong viée cua con ngudi cling nhu nhung thay doi trong thi truong lao dong.
Gorbatov va cong su (2018) da dinh nghia chi tiét vé XDTHCN bang viéc thiét lap cac hanh vi
lam viéc chu dong, sir dung cac chién lugc va chién thuat tiép thi dé dat dwoc loi ich nghé nghiép
gom ba yéu t6 cdu trac: Xay Dung Chién Luoc (XDCL), Khac Biét Hoa (KBH) va Hiéu Biét
Vé Cong Nghé (HBVCN).

Xay Dung Chién Luge (XDCL): Trong khi mot s6 hanh vi thé hién ban than khac tir ciing
mdt linh vuc, chang han nhu quan 1y an tuong, c6 thé co ca y thue va vo thic thi viéc xay dung
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thuong hi€u cd nhan s€ mang tinh chién lugc, nghia la cac hoat dong dugc phéi hop va chi ra
mot hudng xac dinh nham muc tiéu dén mot doi tuong cu thé (Bolino & ctg., 2016).

Khéc Bi¢t Hoa (KBH): XDTHCN hiéu qua dat duogc su khac biét ctia ban than dugc tiép
thi, truyén dat cac dic diém ca nhan co gia tri va doc dao so voi ddi tha canh tranh hodc khung
tham chiéu. N6 bdo hiéu loi ich hodc truyén dat 161 hira mang lai két qua duogc nguoi khac danh gia
cao, dong thoi phu hop véi ky vong ctia mét linh vyce (Parmentier & ctg., 2013). Trong cac nghién
clru vé hanh vi ctia con nguoi, diéu nay duoc goi la “su khac biét t8i wu,” hodc nhu cau canh tranh
dé ddng hoa, hoa nhap va nhu ciu phan biét v6i nguoi trong nhom (Leonardelli & ctg., 2010).

Hiéu Biét Vé Cong Nghé (HBVCN): Mot loat cac nghién ctru di chi ra XDTHCN ngay
nay phu thudc rat nhiéu vao viéc xem cong nghé 1a phuong tién chinh dé truyén tai hinh anh cho
thuong hi¢u cd nhan tr¢ nén hitu hinh va thyc té (Pera & Viglia, 2016; Pagis & Ailon, 2017).

2.2.2. Kha Néing Puoc Tuyén Dung (KNPTD)

Hillage va Pollard (1998) dinh nghia ring KNDTD la kha ning nhan ra tiém ning thong
qua viéc 1am bén ving. Trong khi d6, Fugate va cong su (2004) dinh nghia vé KNDTD la kha
nang xac dinh va nhan ra cic co hdi nghé nghi¢p ciia mdt nguoi.

Xét vé dbi tugng tuyén dung 1a SV DH, Varghese va cong su (2009) dinh nghia KNDTD
ctia SV 1a kha nang duoc nhan thic dé dat duoc viée 1am bén vitng phu hop véi trinh d6 chuyén
mon cua ¢4 nhan SV d6. Rehman va Mehmood (2014) téng két rang KNDTD 1a mét tap hop
cac thanh tich, k§ ning, hiéu biét va thudc tinh ca nhan - gilp SV tét nghiép c6 nhiéu kha ning
kiém dugc viéc 1am va thanh cong trong nghé nghiép da chon, mang lai loi ich ban than, luc
luong lao dong va cong dong.

Philbrick va Cleveland (2015) chi ra viecc XDTHCN gitp ung Vién tom tat va truyén dat
ngin gon nhiing gi khién mg vién trd nén dic biét trong thé gidi nghe nghlep Rangarajan va
cong sy (2017) khang dinh viéc XDTHCN ciia SV mang y nghla rat l(m dén cac quyet dinh
tuyén dung. Két qua nghién ciru ctia Gorbatov va cong sy (2019) dé xuét rang nhimg nd luc thiic
day ban than thong qua XDTHCN sé& dan dén KNDTD cao hon.

2.2.3. Cam Nhdn Vé Kha Nding Puoc Tuyén Dung (CNVKNDTD)

Déi voi dé tai nghién ciru nay, dbi twong dugc thuc hién nghién ciru 1a SV do d6 bién phu
thuc duoc hinh thanh ban chét diéu tra theo cam nhan va goc nhin vé kha ning dugc tuyén
dung ctia d6i tuong nay.

Vanhercke va cong su (2014) da dinh nghia CNVKNDTD 13 mét dang nhan thirc tuyén
dung ma khi d6 ddi tuong cd cdm giac minh lam chu duogc két qua vé viéc dat duoc co hdi vé
nghé nghiép.

Dua trén céac lap luan trén, gia thuyét thtr nhéat duge dé xuit 1a:

H1: Xdy dung thirong hiéu cd nhdn (xdy dung chién e, khdc biét héa va hiéu biét vé
cong nghé) tac dong tich cuc den cam nhan vé kha nang dwoc tuyén dung

2.3. Moi quan h¢ giita xdy dwng thwong hiéu cd nhén va tao én twong diu tién

Tao An Twong Pau Tién (TATDT)

Littrell va cong su (1990) cho rang n twong dau tién (TATDT) luén hinh thanh ngay khi
con ngudi gip nhau. Nhiéu nghién ciru khing dinh TATDT 1a budc khdi ddu trong moi mdi

quan hé (Hamilton & Zanna, 1974; Klimmt & ctg., 2006) va dugc xem nhu qua trinh ca nhan
tao dung hinh anh tinh than vé ngudi khac (Adotey & ctg., 2016; Florea, 2007. TATPT chiu
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anh hudng boi tinh cach trang phuc (Biesanz & ctg., 2011; Bhargave & Montgomery, 2013;
Forsyth, 1985) va c4c yéu t6 nhu vai tro, ngir canh, 16i néi, hanh dong (Hearn, 2008; Labrecque
& ctg., 2011; Shuker, 2014). Trong nghién ctru nay, TATDT dugc do bang hai yéu td: An tuong
trang phuc (ATVTP) va Nang Lyuc Thuyét Trinh (NLTT).

Vé ATVTP, nhiéu nghién ctru som di khing dinh trang phuc anh huéng manh dén an
tugng ban dau (Rucker, 1981; Molloy, 1975), sau d6 duoc tiép tuc cung ¢ boi cac nghién ciru
hién dai (Adotey & ctg., 2016; Howlett & ctg., 2013), cho thay trang phuc truyén tai tinh cach,
ning lyc va sy dé mén.

V& NLTT, De Grez (2009) dinh nghia day 1a su két hop giita kién thuc, k§ ning va théi
d6 trong viéc néi trude cong chung nham truyén dat, két ndi va thuyét phuc. Nhiéu yéu tb moi
truong hoc tap duoc xac dinh gitip phat trién NLTT mot cach thuyét phuc 1a phan hoi (Bourhis
& Allen, 1998), danh muc bai phat biéu (Jensen & Harris, 1999), su chuin bi (Bayless, 2004)
va cong cu hd tro (Tucker & McCarthy, 2001).

Cudi cting, XDTHCN c6 mdi lién hé chit ché véi TATDT (Baltezarevic & Milovanovic,
2014; Rangarajan & ctg., 2017), trong d6 hinh anh ca nhan dugc xem la thuong hi¢u hién tai
ctia mdi ngudi. Theo Rampersad (2008), XDTHCN gitp c4 nhan gay dung an tugng dau tién
chuyén nghiép va dang tin cay. Vi vy, gia thuyét thir hai duoc dé nghi 1a:

H2: Xay dung thuong hiéu cda nhdn tac dong tich cuc dén tao dn tuwong dau tién (dn
tuwong vé trang phuc va nang luc thuyéet trinh)

2.4. Méi quan hé ciia tao én twong ddu tién va cam nhén vé khd ning dwoc tuyén dung

Nhiéu nghién ctru da khang dinh TATDT anh huéng manh dén quyét dinh tuyén dung,
khi nha tuyén dung thuong dwa ra danh gia nhanh duya trén an tugng ban dau (Anderson, 1960;
Springbett, 1958). TATDT tic dong dén cach xép hang mg vién va tir d6 anh huong dén
CNVKNDTD (Barrick & ctg., 2010; Swider & Barrick, 2016). Trong ca phong van cdu tric, g
vién tao TATDT t6t van c6 diém cao va nhiéu co hdi thuc tap hon (Barrick & ctg., 2010; Van
Iddekinge & Roth, 2011). Rehman va Mehmood (2014) nhém manh viéc truyén dat o rang gitp
tang kha nang thanh cong. Florea va cong su (2018) cho rang TATDT tac dong truc tiép dén két
qua phong van qua dong co nhén thirc, lam tang kha nang dugc tuyén dung. Vi vy, gia thuyét thir
ba duoc dé ngh la:

H3: Tao dn twong dau tién tac dong trung gian tich cuc dén cam nhdn vé kha nang duoc
tuyén dung
Hinh 1
M@& Hinh Nghién Ciru Bé Xudt

H1

AN TUQNG VE NANG LUC
TRANG PHUC THUYET TRiNH
XAY DUNG
CHIEN LUQC
XAY DUNG . . A A i
KHAC BIET HOA - THUONG HIEU TAO AN TUONG Kﬁ‘}“ﬁ Aleé fu%c
CA NHAN. DPAU TIEN £ ;
TUYEN DUNG
HIEU BIET VE
CONG NGHE

Ghi cha: Dit liéu tir “Mbi quan hé giita xdy dung thuong hiéu ca nhan va kha ning dugc tuyén dung cua sinh vién
dai hoc khoi nganh Kinh Doanh [The relationship between personal branding and employability of business
university students] [Doctoral dissertation]” bdi Y. T. N. Vo, 2023, Ho Chi Minh Open University
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Mb hinh nghién ciru duge hinh thanh tir cac gia thuyét nghién ctru tai Hinh 1 nhu sau:

Hinh trén thé hién mbi quan hé truc tiép gitta XDTHCN (gdm ba thanh phan XDCL,
KBH va HBCN) va KNDTD béng gia thuyét H1. Vai tro trung gian TATDT (gém hai thanh
phan ATVTP va NLTT) két ndi mdi quan hé gian tiép giira XDTHCN va CNVKNDTD bang
gia thuyét H2 va H3.

3. Phwong phap nghién ctiru
3.1. Nghién ciru nay da dwoc thuc hién qua hai giai doan

Giai doan I: Nghién ctru dinh tinh bang cach phong van sau nham 1am 13 cac khai niém
chinh trong bdi canh Viét Nam va diéu chinh thang do dinh lugng di dugc ké thira tir cac nghién
ctru trude va da chuyén ngir Anh - Viét. C6 28 nguoi tham gia, dugc chia thanh hai nhém: nhoém
doanh nghiép (10 trudng phong/chuyén vién tuyén dung) va nhém SV (18 SV PH tai Thanh
phd H6 Chi Minh) c6 hiéu biét viéc XDTHCN va CNVKNDTD trong tuong lai. Thong qua
nghién ciru dinh tinh cac bién quan sat da dugc bo sung va diéu chinh cho phu hop véi quan
diém, tir vung thong dung ctia SV. Tir d6 mot bang cau hoi chinh thirc dugc hinh thanh gém 32
bién quan sat va cac thong tin ca nhan ctia dap vién dé thu thap dir liéu. Khai niém Xay dung
Thuong Hiéu C4 Nhan (XDTHCN) duoc do bai 03 bién bac mot (tham khao tir Gorbatov &
ctg., 2019), gdm Xay Dyng Chién Lugc (XDCL1 - XDCL6), Khac Biét Hoa (KBH1 - KHB6),
Hiéu biét vé Cong Nghé (HBCN1 - HBCN6). Khai niém Tao 4n twong dau tién (TATDT) dugc
do boi 02 bién bac mot 1a An Tugng Trang Phuc (ATTP1 - ATTP4, tham khao tir Khedher,
2019) va Niang Lyc Thuyét Trinh (NLTT1 - NLTT4, tham khdo tir Barrick & ctg., 2012); bién
phu thudc bac mot 1a Kha Nang duoc Tuyén Dung (KNTD1 - KNTD6, tham khao tir Gonzélez-
Roma & ctg., 2018). Thang do Likert 5 mirc d6 (tir 1: Hoan toan khong dong y dén 5: Hoan toan
ddng y) duoc dung dé do ludng cac bién quan sat.

Giai doan 2: Nghién ctru dinh luong chinh thic bang bang cau hoi dugc phét cho dap
vién theo cach chon mau thuén tién, yéu cdu dam bao cac diéu kién gan loc g@)m SV nam thu
hai dén nam thir tw khdi nganh Kinh Doanh, dang hoc tap tai 06 truong DH cong lap va ngoai
cong 1ap. Ho c6 quan tdm dén XDTHCN va CNVKNDTD cho viéc 1am sau khi tot nghiép. S6
phiéu khao sat dugc phat ra 1a 900 phiéu khao sat tai 06 truong PH, mdi truong 14 150 phiéu.
Két qua thu vé duoc 859 phiéu tra 101, dat ty 1€ thu hdi 14 95.4%. Sau khi tién hanh gan loc va
loai bo cac phiéu tra 151 khong hop 1¢, nghién ciru thu duge 608 phiéu du diéu kién, ty 1¢ phiéu
tra 10i dat chat luong 12 70.7% trén tong s6 phiéu phat ra ban dau.

3.2. Phwong phap xw ly dir liéu

M® hinh nghién ctru cta dé tai 14 mé hinh c6 chira thang do bac hai (Second - Order
construct), nd 1a mot ciu tric khai niém dwge hinh thanh tir nhiéu thang do bac mat (First -
Order constructs). Viéc xir 1y thang do bac hai phtrc tap hon vi phai xét dén mdi quan hé giira
cac bién quan sat v6i tirng bién bac mot va xét mdi quan hé giira cac thanh phan con bac mot
v6i cac cAu trac khai niém tong quat 13 bién bac hai. Phuong phap xt 1y bién bac hai duoc sir
dung trong nghién ctru nay 1a phuong phap tiép can hai giai doan (Two - Stage Approach) bgi
day 1a mo6 hinh nghién ctru dang formative (nguyén nhan) va s€ giup cho mirc dé phuc tap ctua
mo hinh dugc giam tai. Viéc sir dung phuong phap nay trai qua hai giai doan: Giai doan 1 tién
hanh chay mé hinh chi véi cac thang do bac mot. Sau d6 luu lai gid tri nhan t6 (Latent variable
scores) cila cac thang bac mot. Giai doan 2 st dung cac gia tri nhan td vira lyu 1am bién quan
st cho cAu trac bac hai. Sau d6 phén tich tiép mé hinh méi.
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Cac bang tra 161 dat duoc diéu kién gan loc s& tién hanh qua hai budc 1a xir 1y dir liéu va
phan tich dir liéu théng qua phan mém SPSS va SMART - PLS phién ban 4.0.9.2. Theo Wong
(2013), SMART - PLS 1a mét c6ng cy hitu ich va manh mé& cho cac nha nghién ciru mudn phan
tich md hinh PLS - SEM. Cheah va cong su (2014) khing dinh véi giao dién than thién, tinh ning
da dang va kha nang xt 1y dir liéu hiéu qua, SMART - PLS 4.0.9.2 1a m{t lya chon tbt cho ca
ngudi mai bt dau va nhitng nha nghién ciru c6 kinh nghiém. Dé tai nghién ctru c6 chira thang do
bac hai, do d6, viéc sit dung SMART - PLS 4.0.9.2 1a mét lya chon ti wu va hop ly.

Céc budce phan tich dir liéu trong nghién ctru dugc tién hanh theo tht t nhu sau: M hoa
dir liéu; théng ké mo ta; danh gia mé hinh do ludng cdu tao (Giai doan 1); danh gid mé hinh cu
trdc (Giai doan 2).

Trong giai doan 1 danh gid mé hinh do ludng céu tao, cac bién tiém an bac mot s& duoc
danh gia v&i cac tiéu chi nhu sau: Do tin cdy cua thang do thong qua hé s6 Cronbach’s Alpha
v6i chi b4o o > 0.7 (Hair & ctg., 2010); D6 tin ciy nhat quan ndi bd véi hé sé mirc do tin cy
nhat quan ndi bo 1a CR véi diéu kién CR > 0.7 hodc CR > 0.6 cho nghién ctru khdm pha (Sarstedt,
2017). Mtrc d6 chinh xac vé sy hoi tu va su phan bi¢t do mirc do chinh xac vé su hoi tu thong
qua hé s tai ngoai > 0.7 (Hair & ctg., 2014), chi sé hoi tu AVE > 0.5 (Gétz & ctg., 2010) va
gia tri phan biét cta chi s6 HTMT < 0.9 (hoic < 0.85 tiiy theo yéu cau cia tap chi) dé dam bao
tinh phan biét, Néu HTMT > 0.85 (hodc 0.90) thi tinh phan biét khong duoc dam bao (Hair &
ctg., 2021). Trong giai doan 2 danh gia mo hinh cau trac, sé tién hanh viéc danh gia cac méi
quan hé giita cac bién tiém an trong mo hinh ciu trac, trong d6 kiém tra hé sb dudng dan p (path
coefficient) va gi tri P - values thé hién y nghia thong ké cua B dé xac nhan gia thuyét. Gia tri
tuyét ddi cua § thé hién do manh ctia mdi quan h¢, voi |B] thé hién cuong do mbi quan h¢; B
dwong (+) chi mdi quan hé thuan chiéu, p 4m (-) chi méi quan hé nghich chiéu.

4. Két qua nghién ctru

S6 liu cua céac phiéu tra 101 dat chat luong dugc ma hoa va tién hanh xur 1y dinh lugng
bang phan mém SMART - PLS 4.0.9.2. Bang 1 thong ké mo ta thong tin mau khao sat n = 608.

Bang 1
Pdc Piém Mau Khdo Sat
Tiéu chi Phan loai S6 SV Ty 18
DH Kinh Té TP.HCM 112 18.4%
Truong bH Mo TP.HCM 120 19.7%
DH Tai Chinh Marketing 99 16.3%
DH Vian Lang 98 16.1%
DH Hoa Sen 88 14.5%
bH Coéng Nghé TP.HCM 91 15%
Nam Hai 185 30.5%
Nam hoc Nam Ba 187 30.8%
Nam Tu 235 38.7%
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Tiéu chi Phan loai S6 SV Ty 18
Quan tri marketing 180 29.6%

Quan tri kinh doanh 160 26.3%

Quan tri kinh doanh quc té 100 16.4%

Chuyén nganh Quan tri du lich nha hang khach san 88 14.5%
Quan tri van hanh va ngudn nhén lyc 80 13.2%

Nam 220 36.2%

Gi6i tinh

Nir 388 63.8%
19 185 30.4%
20 180 29.6%
Tudi 21 175 28.8%
> 21 63 11.2%
SV dd/dang di lam Dang di [am thém 394 64.8%
thém Pa di lam thém 214 35.2%
Cho cé nhan 149 24.5%
Don vi lam thém Cho to chtic 230 37.8%
Tu do 229 37.7%
< 02 triéu dong 211 34.7%
Thu nhap ) 02 - 04 triéu ddng 218 35.9%
k;?gipﬁschvug I;};h‘:)hzrr?q) > 04 - 05 triéu ddng 78 12.8%
> 05 - 07 triéu dong 51 8.4%

> 07 triéu dong 50 8.2%

Ghi cha: Dir lidu tir “Mdi quan hé giira xay dung thuong hiéu ca nhan va kha ning duoc tuyén dung cia sinh vién
dai hoc khdi nganh Kinh Doanh [The relationship between personal branding and employability of business
university students] [Doctoral dissertation]” boi Y. T. N. Vo, 2023, Ho Chi Minh Open University

Bang 1 cho thdy 100% céc SV quan tdm dén viéc XDTHCN cua minh va CNVKNDTD
tich cuc. Trong do, két qua phiéu khao sat thu vé cho thay trong 06 truong DH di lya chon,
nhém 03 truong DH cong 1ap co ty 18 phiéu khao sat hop 1¢ nhiéu hon, chiém 54.4% so v&i
nhom 03 truong DH ngoai cong 1ap. Bén canh d6, vdi ty 1€ SV nam thir tu tham gia khao sat
chiém 38.7% cao nhat, ké dén 13 nhém SV nam th ba va nam thi hai, cho théy muc do cua SV
nam cudi chudn bj ra trudng quan tdm vé van @& XDTHCN va CNVKNDTD chiém ty 1¢ hon
han cac SV con dang trong qua trinh hoc tap. SV chuyén nganh Marketing chiém ty 1& quan tim

deén chu dé nghién ctru hon han cac SV chuyén nganh con lai.
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Két qua théng ké 32 bién quan sat phan 4nh sau bién tiém an bic mot nhu sau:

Bang 2
Thong Ké Két Quda Bién Quan Sat
Bién quan Lz A Tri Hfi .S6 Tirlh da ?6
sat Tom tat ngi dung tryng tal‘ _ conrg léch

binh | ngoai | tuyén |chuin

Xay Dung Chién Lugc (XDCL)
XDCL1 |Trai nghiém nang cao hinh anh nghé nghié¢p 382 | 0.804 | 2.218 | 1.115
XDCL2  |NJ luc mé rong mang ludi nghé nghiép 3.89 | 0.812 | 2.202 | 1.074
XDCL3 |Tao su chuyén nghiép trén mang xa hoi 3.61 | 0.818 | 2.215 | 1.119
XDCL4 |Tich cuc phat trién hinh anh chuyén nghiép 3.83 | 0.847 | 2545 | 1.117
XDCL5  |DPiéu chinh hinh anh chuyén nghiép theo ki vong 3.77 | 0.816 | 2.137 | 1.142
XDCL6  |C6 chién lugc truyén dat thong tin ban than 362 | 0.770 | 1.184 | 1.111

Khac Biét Hoa (KHB)

KBH1  |Tim kiém su ching thuc ciia ngudi khac 3.65 | 0.791 | 2.103 | 1.137
KBH2  |C6 ho so ca nhan vé chuyén mon that khac biét 3.67 | 0.807 | 2.215 | 1.182
KBH3  |Chia sé nghé nghiép v6i mang ludi chuyén mén 352 | 0.799 | 2.015 | 1.155
KBH4  |Thé hién ban than khac biét véi ngudi cing lira 3.49 | 0.790 | 2.357 |1.182
KBHS5  |Thong bao ban than mang t6i nhiing viéc c6 gid tri | 3.56 | 0.778 | 2.081 | 1.158
KBH6  |Cho thay diéu minh lam dugc moi ngudi cong nhan | 3.84 | 0.762 | 2.070 | 1.119

Hiéu Biét vé Cong Nghé (HBCN)
HBCN1 |Dung dit liéu udc tinh tac dong v6i nghé nghiép 341 | 0.800 | 2.216 | 1.162
HBCN2 |Dung cong cu, chi s tryc tuyén dé danh gia 3.41 | 0.837 | 2.596 | 1.137
HBCN3  |Phén tich thwong hiéu ca nhan thong qua hé théng | 3.64 | 0.831 | 2.226 | 1.114
HBCN4  |Tich cuc trao d6i vé nghé nghiép trén mang xa hoi | 3.55 | 0.784 | 1.090 | 1.148
HBCN5  |[Pam bao hd so truc tuyén ban than day du 3.78 | 0.746 | 1.686 | 1.104
HBCN6  |DPing cac miu md ta truc tuyén vé du an cong viéc | 3.55 | 0.762 | 1.821 | 1.155

An Twong Trang Phuc (ATTP)

ATVTP1 |C6 ké hoach trang phuc khi tham gia tuyén dung 3.97 | 0.795 | 1.819 | 1.036
ATVTP2 [Chon trang phuc thich nghi véi hoan canh cu thé 399 | 0.819 | 1.916 | 1.088
ATVTP3 |Chon trang phuc ddm chit ca nhan dé gay 4n twong | 3.63 | 0.778 | 1.753 | 1.075
ATVTP4 Ell}ll(éllll dt;e;gg phuc cung mau thuong hi¢u nha 369 | 0.805 | 1.828 | 1.078

Ning Luc Thuyét Trinh (NLTT)
NLTT1 |Thé hién trinh d6 qua cach thuyét phuc nguoi khac | 3.85 | 0.790 | 1.622 | 1.056
NLTT2 |Thé hién pham chét c4 nhan qua cach thuyét phuc | 3.83 | 0.791 | 1.649 | 1.073
NLTT3 |C6 k¥ ning ling nghe va tra 10i dung trong tim 3.83 | 0.802 | 1.674 | 1.008
NLTT4 |Phong pht ngoén tur trong 101 noi 380 | 0.789 | 1.619 | 1.055
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Tri Hé¢ s6 | Tinh da bo
Tém tit ndi dung trung | tai cong | léch
binh | ngoai | tuyén |chuin

Bién quan
sat

Khi ning duoc tuyén dung (KNDTD)
CNVKNTD1 |Cé muc tiéu rd rang voi linh vuc nghé nghiép chon | 3.78 | 0.793 | 2.007 | 1.093

CNVKNTD2 |Cé ¥ tudng rd rang vé noi xac dinh sy nghiép 3.74 | 0.791 | 2.023 | 1.077

CNVKNTD3 |Giai quyét duoc cac van dé phia tuyén dung yéu cau| 3.70 | 0.801 | 2.062 | 1.074

Thuc hién duogc cac thir thach ma bén tuyén dung

CNVKNTD4 | ",
yéu cau

3.68 | 0.758 | 1.819 | 1.024

CNVKNTD5 [C6 thé d6i pho duoc voi nhitng that bai phai ¢6i mat| 3.71 | 0.792 | 1.925 | 1.094

CNVKNTD6 |Thé hién duoc mbi quan hé mang ludi nghé nghiép | 3.60 | 0.768 | 1.793 | 1.119

Ghi chd: Dir lidu tir “Mdi quan hé giira xdy dung thuong hiéu ca nhan va kha ning duoc tuyén dung cua sinh vién
dai hoc khoi nganh Kinh Doanh [The relationship between personal branding and employability of business
university students] [Doctoral dissertation]” bdi Y. T. N. Vo, 2023, Ho Chi Minh Open University

Pénh gia mo hinh do lwong & giai doan 1

Bang 2 cho thay cac dap vién c6 muc do dong thuan cao, véi tri trung binh ciia cac chi
bao déu vuot 3.0. Hé sb tai ngoai dao dong tir 0.770 dén 0.847, déu 16n hon 0.708; cho thiy cac
bién quan sat dat yéu cau. Chi s6 VIF < 5.0 chirg minh khong c6 da cong tuyén vugt ngudng
(Hair & ctg., 2011). Do 1éch chuan ctia cac bién trong ddi dong déu, cho thiy khong c6 su chénh
léch 16n giita cac cau tra 1oi. Két luan, cac bién quan sét c6 ¥ nghia va phi hgp trong mé hinh
do luong. Tuy nhién, nghién ctru luu y kha nang sai 1éch tiém an do dit liéu thu thap tir goc nhin
cua SV.

Bang 3 x4c nhian 06 bién bac mot (XDCL, BHH, HBCVN, ATVTP, NLTT,
CNVKNDTD) déu dat do hoi tu vai CA > 0.8, CR > 0.8, AVE > 0.6. Gi4 tri can bac hai cua
AVE dao dong tir 0.792 dén 0.811, déu nho hon 0.5, dam bao do phan biét trong md hinh.
Bang 3
Két Qua cac Chi S6 CA, CR, AVE ciia cdc Bién Bdc Mot

Chi s d9 tin cdy nhat Chi s0 d9 tin cdy | Chi sd gia tri | Ciin béc 2 cia
quan ndi by (CA) tong hop (CR) | hditu (AVE) AVE
ATVTP 0.812 0.876 0.639 0.799
HBVCN 0.882 0.911 0.631 0.794
KBH 0.881 0.910 0.627 0.792
KNDPTD 0.875 0.905 0.615 0.792
NLTT 0.803 0.871 0.629 0.793
XDCL 0.896 0.920 0.658 0.811

Ghi chi: Dir lidu tir “Mbi quan hé giita xay dung thuong hiéu ca nhan va kha ning dugc tuyén dung cua sinh vién
dai hoc khdi nganh Kinh Doanh [The relationship between personal branding and employability of business
university students] [Doctoral dissertation]” boi Y. T. N. Vo, 2023, Ho Chi Minh Open University
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Theo Henseler va cong su (2015), gia tri cta chi sé gid tri trung binh cta cic mbi twong
quan cua chi bao giita cac cu triic S0 vé6i gia tri trung binh cua cac mdi trong quan trung binh
ctia cac chi s6 do ludng cung mot cdu trdc HTMT nho hon hodc bang 0.9 s& chimg minh cip
thang do dat dugc murc do chinh xéc vé su phan biét con néu 16m 0.9 s& kho dat duoc mutc do
chinh xac vé sy phén biét giira cac cip thang do.

Bang 4
Panh Gid Mirc B¢ Chinh Xac vé Su Phan Biét qua HTMT

ATTP HBVCN KBH KNDTD NLTT XDCL
ATVTP
HBVCN 0.709
KBH 0.716 0.847
CNVKNDTD 0.677 0.733 0.759
NLTT 0.847 0.696 0.673 0.724
XDCL 0.716 0.814 0.872 0.778 0.708

Ghi chd: Dir lidu tir “Mdi quan hé giira xay dung thuong hiéu ca nhan va kha ning duoc tuyén dung cua sinh vién
dai hoc khdi nganh Kinh Doanh [The relationship between personal branding and employability of business
university students] [Doctoral dissertation]” béi Y. T. N. Vo, 2023, Ho Chi Minh Open University

Két qua bang 4 cho thiy cac gia tri HTMT déu < 0.9, chtng té cac bién tiém an bac mot
gom XDCL, KBH, HBVCN, ATTP, NLTT, CNVKNDTD dat mtc d§ phan biét, dam bao do
chinh xac cua mo hinh do luong.

Pinh gia mé hinh ciu tric & giai doan 2

Béng 2 va 3 cho thay cac hé s6 tai ngoai déu 16n hon 0.7, chimg minh cac bién bac mot
(ATVTP, NLTT) giai thich tot cho bién bac hai TATDT; va cac bien HBCN, KBH, XDCL giai
thich duge cho XDTHCN. Piéu nay khang dinh thang do dugc ké thira thanh cong trong mé hinh.

Theo Bang 5, chi s CA ctia cac bién bac mot (XDCL, KBH, HBVCN; ATVTP, NLTT)
deéu dat yéu cau ve do phan anh, d¢ tin cay ndi bg, gia tri hoi tu va CR, qua do ti€p tuc xac nhan
tinh hop 1& ctia cac bién trong mé hinh. Bén canh d6, Inner VIF dao dong tir 1.000 - 2.279
(<5) cho thay khong c6 hién tugng da cong tuyén giira cac bién tieém an trong mo hinh cau truc.

Bang 5
Do Tin Cay va Sw Hoi Tu cua Thang Po Bién Bdc Hai
Chi s6 dd tin cAy nhat | Chi s6 dd tin cAy tong | Chi s gia tri hoi
quan ndi b (CA) hop (CR) tu (AVE)
TATDT 0.813 0.914 0.842
XDTHCN 0.900 0.938 0.834

Ghi chi: Dir lidu tir “Mbi quan hé giita xay dung thuong hiéu ca nhan va kha ning dugc tuyén dung ctia sinh vién
dai hoc khdi nganh Kinh Doanh [The relationship between personal branding and employability of business
university students] [Doctoral dissertation]” bai Y. T. N. Vo, 2023, Ho Chi Minh Open University

Bang 6 cho thy gi tri can béac hai cta AVE (phan gia trj ddu mdi cot trén dudng chéo)
16n hon cac hé sé twong quan giita cac bién tiém 4n v6i nhau, do d6 thang do cac khai niém
nghién ctru dat duoc sy phan biét.
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Bang 6

Mirc B Chinh Xdc vé Sw Phén Biét cia Thang Do

ATTP HBVCN KBH KNDTD NLTT XDCL
ATVTP 0.799
HBVCN 0.599 0.794
KBH 0.607 0.749 0.792
CNVKNDTD | 0.571 0.644 0.668 0.784
NLTT 0.684 0.586 0.569 0.608 0.793
XDCL 0.612 0.726 0.778 0.690 0.601 0.811

Ghi cha: Dir lidu tir “Mdi quan hé giira xay dung thuong hiéu ca nhan va kha ning duoc tuyén dung cua sinh vién
dai hoc khdi nganh Kinh Doanh [The relationship between personal branding and employability of business
university students] [Doctoral dissertation]” boi Y. T. N. Vo, 2023, Ho Chi Minh Open University

Két qua phan tich bootstrap (5,000 1an lap lai) tai Bang 7 cho thdy rang tt ca hé s6 hoi
quy cta cac mdi quan hé trong mo hinh déu dam bao do tin cay trén 95%. Do chénh 1éch cua
gi4 tri hoi quy gitra mo hinh gdc va mé hinh bootstrap gan nhu khong c6, nén c6 thé thay rang,
hé s6 hdi quy mé hinh gbe dam bao tin cay tdt.

Bang 7
Pdnh Gid Mé Hinh Cdu Triic va Két Ludgn Gid Thuyét Nghién Ciru
, Hgsohoi | Gidtrj | GA®IT |y ool
Moi quan h¢ tich ewe | quy mo hinh | trung | (JO/STDE Ket luan
gbc (0) |binh(M)|  yp | (P-Value)
Chép nhan
TATDT -> KNDTD 0.138 0.139 3.291 0.001 H3
Chép nhan
XDTHCN = TATDT 0.711 0.710 24.835 0.000 H2
Chép nhan
XDTHCN = KNDPTD 0.403 0.403 7.843 0.000 1
Chép nhan
XDTHCN = TATDPT > .'
CNVKNDTD 0.098 0.099 3.127 0.002 trupg glfm
mot phan
Nang lwc du bao ctiia mo R binh R binh phwong .
hinh nghién ctru phuong hi¢u chinh Q binh phuong
TATDT 0.505 0.504 0.423
KNDTD 0.614 0.611 0.372

Ghi cha: Dir lidu tir “Mdi quan hé gitra xay dung thuong hiéu c4 nhan va kha ning dwoc tuyén dung cua sinh vién
dai hoc khdi nganh Kinh Doanh [The relationship between personal branding and employability of business

university students] [Doctoral dissertation]” bdi Y. T. N. Vo, 2023, Ho Chi Minh Open University
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Bién XDTHCN giai thich duoc 50.4% sy bién thién ciia bién TATPT, va bién TATDT
giai thich dugc 61.1% su bién thién cta bién KNDTD. Tuan theo ngudng danh gia cia Hair va
cong su (2019) vé mirc d6 du bao theo chi sd Q? trong khoang 0.25 - 0.5 1a dat kha ning du bao
trung binh (Q? = 0.423 va 0.372).

Dua trén két qua hé s6 hdi quy va muc ¥ nghia p < 0.05, cho thay trong m hinh nghién
ctru ¢6 cac mdi quan hé truc tiép tich cuc tir XDTHCN d&én KNDTD (O = 0.403), tir XDTHCN
dén TATDT (O = 0.711) va tir TATDT d&én KNDTD (O = 0.138). Nhu vay két luan cac gia
thuyét H1, H2 va H3 déu duoc chip nhan.

Két qua hé s6 duong dan B (path coefficient) & Bang 8 da thé hién thé hién mdi quan hé
thuan chiéu cia XDTHCN va CNVKNDTD. Khi XDTHCN ting, CNVKNDTD s¢ ting.

Bang 8
H¢ S6 Puong Ddn B ciia M6 Hinh Céu Triic

ATDT KNDTD
TATDT 0.138
CNVKNDTD
XDTHCN 0.711 0.403

Ghi cha: Dir lidu tir “Mdi quan hé giira xay dung thuong hiéu ca nhan va kha ning duoc tuyén dung cta sinh vién
dai hoc khdi nganh Kinh Doanh [The relationship between personal branding and employability of business
university students] [Doctoral dissertation]” boi Y. T. N. Vo, 2023, Ho Chi Minh Open University

Budc nay thyc hién nhim dénh gia mirc do giai thich cua cac bién 1én bién phy thudc
thong qua hé so anh hudng la f binh phuong. Két qua phan tich nhu sau:

Bang 9
Pdnh Gia Hé S6 Anh Huong F?

TATDT CNVKNDTD XDTHCN
TATDT 0.041
CNVKNDTD
XDTHCN 1.021 0.165

Ghi chd: Dir lidu tir “Mdi quan hé giira xay dung thuong hiéu ca nhan va kha nang dugc tuyén dung ctia sinh vién
dai hoc khéi nganh Kinh Doanh [The relationship between personal branding and employability of business
university students] [Doctoral dissertation]” bai Y. T. N. Vo, 2023, Ho Chi Minh Open University

Theo Cohen (1988), ngudng so sanh Effect Size: f Square dugc quy dinh nhu sau: <
0.02: tac dong rat nho (khong tac dong); > 0.02: tac dong nho; > 0.15: tac dong trung binh; >
0.35: tac dong manh. Nhu vay tir két qua & Bang 9 cho thiy ring XDTHCN c6 hiéu qua tac
dong manh mé dén TATDT véi f binh phuong 14 1.021; con TADT c¢6 hidu qua tic dong manh
dén CNVKNDTD.

Pinh gia tic dong trung gian cia bién Tao 4n twong dau tién

Két qua kiém dinh Bootstrap (Bang 7) cho thdy TATDT déng vai tro trung gian c6 y
nghia trong mbi quan hé XDTHCN — CNVKNDTD véi O = 0.098; P = 0.002 < 0.05 (Hair &
ctg., 2010). TATDT la bién trung gian mot phan, gop phan vao téng tac dong truc tiép va gian
tiép cua XDTHCN 1én CNVKNDTD véi hé s6 0.501; P = 0.002.
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Bang 10
Tong Mirc Tac Péng Truc Tiép va Gidn Tiép béi Bién Trung Gian

Truec tiép Gian tiép Téng mirc tic dong

Tac dong Hé s6 hoi quy | Mire y | Hé s6 hoi quy | Mire y | Hé s6 hdi quy | Mikc ¥
MO hinh goc | nghia | mo hinh goc | nghia | mé hinh goc | nghia
Mobi quan hé (O) P 0) P (®) (P)

XDTHCN >
CNKNDTD

0.403 0.000 0.098 0.002 0.501 0.002

Ghi cha: Dir lidu tir “Mdi quan hé giira xay dung thuong hiéu ca nhan va kha ning dugc tuyén dung cta sinh vién
dai hoc khoi nganh Kinh Doanh [The relationship between personal branding and employability of business
university students] [Doctoral dissertation]” bdi Y. T. N. Vo, 2023, Ho Chi Minh Open University

Két qua nghién ctru dugc tong hop ¢ Hinh 2.
Hinh 2

Két Qua Phdn Tich Mé Hinh Nghién Ciru
0.403 (0.000)

AN TUQNG VE NANG LUC
TRANG PHUC THUYET TRINH

XAY DUNG
CHIEN LUQC

0.711 (0.000) 0.138 (0.000)

CAM NHAN VE
KHA NANG PUQC
TUYEN DUNG

XAY DUNG THUONG
HIEU CA NHAN

KHAC BIET HOA

TAO AN TUQNG
PAU TIEN

HIEU BIET VE
CONG NGHE

Ghi cha: Dir lidu tir “M&i quan hé giira xay dung thuong hiéu c4 nhan va kha ning duoc tuyén dung cua sinh vién
dai hoc khoi nganh Kinh Doanh [The relationship between personal branding and employability of business
university students] [Doctoral dissertation]” boi Y. T. N. Vo, 2023, Ho Chi Minh Open University

5. Théo luin nghién ciru

Két qua kiém dinh mo hinh cho thdy XDTHCN tic dong truc tiép va manh nhét dén
TATDT (O = 0.711), phu hop vdi cac nghién ctru cia Labrecque va cong sy (2011) va Shuker
(2014). XDTHCN ciing anh huéng manh thi hai dén CNVKNDTD (O = 0.403), trong khi TATDT
tac dong ¢én CNVKNDTD & mirc O = 0.138. Diéu nay chimg minh SV n lyc TATDT vdi nha
tuyén dung qua cac yéu t6 nhu trang phuc va thuyét trinh. Téng anh huong truc tiép va gian tiép
ctia XDTHCN dén CNVKNDTD dat O = 0.501, khang dinh TATDT dong vai tro trung gian mot
phﬁn, lam sdu sdc thém céc nghién clru ctia Barric va cong su (2012) va Florea va cong su (2018).
Vé phuong phap, nghién ciru tiép can tir géc nhin va cam nhan ciia SV, mang tinh tng dung cao
khi chinh SV 14 ngudi thé hién hanh vi xay dung hd so nghé nghiép. Piém méi 1a pham vi khao sat
rong, tap trung vao SV khdi nganh Kinh Doanh - nhém chiém ty trong 16n trong cac truong DH.
Ngoai ra, nghién ciru két hop phong van dinh tinh v6i nha tuyén dung, tao nén goc nhin hai chiéu.
V& mau nghién ctru, khao sat dugc thuc hién tai 6 truong DH tai TP. HCM, gdm ca cong lap va tu
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thuc, gitip két qua khach quan va toan dién hon. Mot lan nita, tong anh huéng O = 0.501 tir
XDTHCN dén CNVKNDTD, cung véi O = 0.711 tir XDTHCN dén TATDT, cho théy rd tinh cép
thiét va gia tri thyuc tién cua nghién curu, déc biét 1a vai tro cia TATDT.

6. Ham y quan tri

Néu xem SV la “khach hang” va co sé gido duc 1a “don vi cung cép dich vu”, thi nhu
cau cua SV khong chi 1a chit lvong dao tao ma con 1a co hoi nghé nghiép cao sau t6t nghiép.
Két qua nghién ctru 1a diém twa quan trong dé dé xuat cac ham ¥ quén tri giup cac co s& gido
duc dinh huéng SV nhén thirc vd XDTHCN ngay tir khi con ngdi trén ghé nha truong, tir 6
nang cao CNVKNDTD. Ddong thoi, nha tuyén dung ciing s& dé dang chon dugc nhiing g vién
phtt hop va chit lugng. Tir két qua va thao luan, nghién ciru dé xuat cac ham y quan tri danh cho
co s& giao duc nhu sau:

e Tich hop ndi dung XDTHCN vao chuong trinh dao tao theo ting chuyén nganh.

e Trang bi cho SV k¥ ning c4 nhan hoa hinh anh va str dung cong nghé dé truyén thong THCN.

e Hudng dan SV xdy dung hd so ca nhan ni bét trén cac nén tang mang xa hoi.

e Tao diéu kién SV tham gia sy kién va hoi thao nghé nghiép dé md rong mang ludi
quan h¢.

e Tb chiic cac cudc thi/thach thirc sang tao c4 nhan dé SV ty tin thé hién ban than.

e Két ndi SV voi nha tuyén dung thong qua cac chwong trinh giao luu, hoi thao, gilp
SV rén luyén k¥ nang giao ti€p va tao an tugng dau tién, thu hut co hdi nghe nghi¢p sém.

e Tao co hoi hoc hoi tir chuyén gia tré c6 THCN ndi bat.

e Thiét 1ap cac chuyén dé thyc tién dé SV dinh hinh hinh mau 1y tudng va xay dung
chién lugc ca nhan hoa phu hop.

e Mo cac khoa hoc vé TATDT, hudng dan SV dinh hinh phong cach c& nhan, lya chon
trang phuc chuyén nghiép.

e Dio tao SV k¥ ning thuyét trinh, xtr 1y tinh huéng, giao tiép tmg tuyén, bao gdm tim
hiéu doanh nghiép, ling nghe va phan bién hiéu qua.

7. Han ché va hwéng nghién ctru trong twong lai

Bén canh nhiing két qua tich cuc, nghién ctru van con mot sé han ché. Thtr nhét, mau
nghién ciru thiéu tinh dai dién, do su khac biét vé chuyén nganh trong khéi Kinh Doanh giita
cac truong, anh hudng dén kha nang khai quat hoa két qua trong bdi canh van hoa, dia 1y va doi
twong khac nhau. Tht hai, pham vi nghién ctru con hep, can mé rong sang cac nganh dio tao
khac dé ting tinh toan dién. Cudi cung, vi dit liéu thu thap tir SV, két qua c6 thé bi sai léch
do nhan thirc chit quan, do d6 can thém nghién ciru tir phia nha tuyén dung dé nang cao tinh timg
dung thuc tién.

PONG GOP KHOA HQC

Bai bao xéc dinh rd khoang tréng nghién ciru; bai béo goi mé cac huéng nghién ctu tiép
theo; bai bao dé& xuat md hinh ly thuyét hoic mé hinh phan tich mai; bai béo phét trién phuong
phap mai hoic cai tién phuong phap hién c6; bai bao cung cip bo dir liéu méi hodc bang chung
thuc nghiém mai; bai bao c6 ¥ nghia théng ké va thuc tién 16 rang; bai bao dwa ra ham ¥ chinh
sach, quan tri hodc cong nghé; bai bdo goi m& cac huéng nghién cau tiép theo.
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PONG GOP CUA TAC GIA

CRediT: Hoang Thi Phwong Thao: Dan dit xay dung y tudng va thiét ké nghién cau,
Thiét ké, hudng dan soan thao ban thao ban dau, Diéu phdi dong gop cung tac gia lién hé, Bao
dam tinh trung thuc khoa hoc cua cac két qua chinh, Phai dap (ing toan bo tiéu chi tac gia cua
ICMJE; V& Thi Nhw Y: Lén y tudng nghién ciru va trién khai y tuéng nghién ctiu theo s hudng
dan cua tac gia chinh, Thuc hién cung viét noi dung va hiéu dinh lai trong sudt qué trinh thuc
hién ndi dung tir ban thao ban dau, Thuc hién phan quan trong cua viéc thu thap va phan tich di
liéu, Thuc hién viéc nop bai cho Tap chi, Phu trach toan b trao doi trong qua trinh phan bién,
Dam bao tat ca tac gia phé duyét ban thao cudi, Quan 1y thay ddi tac gia va khai bao lién quan,
La dau mdi lién hé sau khi bai bao duoc xuit ban, Bao dam tuan thu quy dinh dao dirc va chinh
sach Tap chi, Phai dap ung toan bo tiéu chi tac gia caa ICMJE.

TUYEN BO KHONG CO XUNG POQT LQI iCH

Céc tac gia cam két, tuyén bd khong co bat ky xung dot loi ich nao lién quan dén viéc
cong bo bai bao nay.
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