Nguyén Thi Hong Nguyét. HCMCOUJS-Kinh t€ va Quén tri Kinh doanh, 18(1), 79-91

79

Anh hwéng cia moi quan tam sicc khée dén quyét dinh lwa chon
hinh thitc mua sam truc tuyéen trong mua dich bénh Covid-19

The influence of health consciousness on consumer’s online

shopping behaviour during Covid-19 pandemic
Nguyén Thi Hong Nguyét*”

Trudng Pai hoc Tai nguyén va Mbi trudng Thanh phd H6 Chi Minh,

Thanh phé H6 Chi Minh, Viét Nam
“Téc gia lién hé, Email: nthnguyet2021@gmail.com

THONG TIN TOM TAT

DOI:10.46223/HCMCOUJS.
econ.vi.18.1.2043.2023

Ngay nhén: 25/08/2021
Ngay nhén lai: 20/09/2021
Duyét dang: 30/09/2021

Ma phén loai JEL:

M21; M31

Tur khoa:

nhan thirc rui ro; quyét dinh
mua sam truc tuyén; thai do;
y thire strc khoe

Keywords:

risk perception; consumer’s
online shopping making
decision; consumer’s online
shopping attitude; health
consciousness

Bai viét nay nham nghién ciru moi quan h¢ tac dong cua nhan
thirc rii ro va mdi quan tam strc khoe dbi voi quyét dinh mua sam

hang hoéa tiéu ding nhanh tryre tuyén trong mua dich bénh Covid-19
tai Thanh phd HO Chi Minh. M6 hinh nghién ciru bao gom céc khai

niém nhén thic rai ro, moi quan tam strc khde, nghia vu dao duec,
thai do tich cuc va hanh vi ra quyét dinh mua sam truc tuyén. Nghién
ctru dinh luong dugce thyce hién thong qua hinh thirc khao sat truc
tuyén v6i 578 ngudi tiéu dung phan héi. Két qua nghién ctu cho

thdy mo hinh nghién ctru phu hop véi dit liéu thi truong. Theo do,
nguol tiéu dung c6 nhan thuc dugc nhitng ruai ro khi thuc hién mua
sam tryc tuyén nhu riii ro vé chat lugng san pham, bao mat théng tin

tai chinh c& nhan nhung vi ly do strc khoe quan trong hon nén ho c6

thai dg tich cuc va ing ho viéc mua sam tryc tuyén hang tiéu dung

thiét yéu hang ngay.
ABSTRACT

This study examines and measures the influence of risk

perception and health consciousness on consumers’ online shopping
behaviour during the Covid-19 pandemic. The research model

comprises five concepts named risk perception, health

consciousness, ethical obligation, consumer’s attitude toward online
shopping, and consumer’s online shopping decision. A sample of
578 respondents who are consumers in Ho Chi Minh City was
surveyed to test the theoretical model. Structural Equation Modeling
(SEM) was used to analyze the data. The research result indicates
that the theoretical research model fits with market data. The

lost much time online shopping.

research result shows that consumers’ online shopping behaviour is
affected by health consciousness even though they perceived these
risks related to product quality, financial privacy information, and

1. Giéi thi¢u

Thuong mai dién tir va hinh thirc mua sam truc tuyén ngay cang phét trién va pho bién &
Viét Nam. Hon thé nira, véi khoang 49.3 triéu nguoi tham gia mua sam truc tuyén, gia tri giao
dich dat khoang 11.8 ty USD nam, mtrc do tang truéng cao tir 25% - 30%, thi truong thuong
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mai dién tr va mua sam truc tuyén ¢ Viét Nam dang trong giai doan phat trién manh mé va tro
thanh thi truong hap dan nhat khu vuc Pong Nam A (N. Binh, 2019; Duy Vu, 2021). Vi vay,
mua sam truc tuyén la chua dé dugc cac nha quan tri va nha nghién ctiru quan tam.

Hau hét cac nghién ciru vé mua sam truc tuyén dic biét 12 & cac thi trudng méi ndi nhu
Viét Nam déu dé cap dén céc loi ich vé tinh thuan tién, nhanh chéng, tién loi, tiét kiém thoi gian,
c6 thé so sanh vé gia va dugc lya chon gia ré, giai tri, ... 1a nhitng vu diém ndi bat dan dén hanh
vi mua sam truc tuyén cua ngudi tiéu dung. Tuy nhién, theo két qua phan tich cua Bo cong
thuong, Cuc Thuong mai dién tir va Kinh té sb, Thuong mai dién tir Viét Nam (2021) cho thay
c6 khoang 44% khach hang cho rang gia ca la rao can, 42% ngudi mua cho rang hang héa mua
sam truc tuyén c6 chét luong kém so véi quang cao, 33% nguoi dung lo ngai thong tin ca nhan
bi mat. Ngoai ra, khach hang ciing lo ngai cic van d& & khau van chuyén, dich vu chim soc
khach hang kém, thanh toan phuc tap, website/ttng dung khéng chuyén nghiép va dat hang truc
tuyén rac rdi khi mua sam truc tuyén (Bo cong thuong, Cuc Thuong mai dién tir va Kinh té so,
Thuong mai dién tir Viét Nam, 2021). Tuy nhién rat it nghién ciu thuc nghiém vé van dé nay
duoc dé cap.

Hon nira, tinh hinh dich bénh Covid-19 va cac bién phap phong chéng dich bénh Covid-
19 caa chinh quyén ciing da lam thay d6i hanh vi tiéu ding cia nguoi tiéu dung. Dich bénh
Covid-19 1a bénh truyén nhiém lay tir nguoi sang ngudi trong thoi gian tiép xtc ngan anh hudng
dén stic khoe va de doa dén tinh mang con ngudi ma chua ¢ thude dac tri. Nham han ché mirc
d6 lay lan cua dich bénh chinh quyén Thanh phd H6 Chi Minh di nhiéu lan ap dung chi thi 16
cua Tha tudng chinh phu (MOH 2020) véi nhiéu thong diép kéu goi moi ngudi “hdy ¢ nha”, “ai
& dau ¢ yén d6” cung voi nhiéu hinh thirc “chét chan” han ché téi da ngudi dan ra duong va hinh
phat rin de di lam thay doi théi quen tiéu ding cua ngudi dan - nhiéu ngudi dan chuyén sang
mua sim tryc tuyén thay cho mua sam truyén théng ké ca cac mat hang thuc pham tuoi song.
Thuc té, theo Sach trang Thuong mai dién tir ndm Viét Nam 2021 (Bo cong thuong, Cuc Thuong
mai dién tr va Kinh té sd, Thuong mai dién tar Viét Nam, 2021), ty 18 ngudi dung Internet tham
gia mua sam tryuc tuyén da ting tir 77% trong nam 2019 1én 88% trong nam 2020. Dir liéu diéu
tra cua Bo Cong thuong (B6 cong thuong, Cuc Thuong mai dién tir va Kinh té s6, Thuong mai
dién tu Viét Nam, 2021) ciing cho théy théi quen ti€u dung ciing thay doi trong dai dich Covid-
19; cu thé la cac mat hang thiét bi 6 dung gia dinh, quan 4o, giay dép, my pham va dic biét 1a
cac mit hang thyc pham ngay cang duoc mua sim truc tuyén.

Bang 1

Ty Ié nguoi mua hang truc tuyén theo linh vuc hang héa
Thyc pham I 520
Quaén 4o, giay dép va my pham INEGEGIGININININGE—_— o
Thiét bi d6 dung gia dinh N 539
Sach, van phong pham, hoa, quatang NG s
Vé méy bay, tau héa, 6 to NG
D6 cong ngheé va dién t NG o
Dat chd khach san/tour du lich RN 1%
Vé xem phim, canhac... NG
Dich vu tu vén, dao tao truc tuyén NN 10
Nhac/Video/DVD/Games N 3o
Dich vu spava lam dep N 7%

Hang héa/dich vu khac N &% )
(Ty 1é ngudi mua hang tructuyén)

Ngudn: Bo cong Thuong, Cuc Thuong mai dién tir va Kinh té s6, Thuong mai dién tir Viét Nam (2021)
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Diéu nay cho thay, yéu té quan tdm dén stc khoe va thuc hién cac nghia vu dao duc cua
cong dan ciing 13 nhitng yéu té then chét quan trong trong quyét dinh mua sam tryuc tuyén cua
khach hang. Tuy nhién, cac yéu té nay ciing hiém khi duoc quan tdm dé cap trong mot nghién
ctru thuc nghiém vé mua sam truc tuyén.

Nhu vay, viéc dé cap dén céac yéu té vé nhan thic rui ro, y thuc sic khoe va nghia vu dao
duc cua cong dan trong méi quan hé véi quyét dinh mua sam truc tuyén 1a can thiét khdng chi
c6 y nghia trong hoc thuat ma con 13 co s& gilp cac nha quan tri c6 céi nhin tong thé dua ra cac
quyét dinh kinh doanh pht hop, phéat trién 1au dai va bén viing.

2. Co sé 1y thuyét

Mua sim truc tuyén (online shopping) 14 hanh vi mua sim thong qua céac cira hang, san
thuong mai dién tir, trang web cong ty, hodc cac trang mang tryc tuyén (Haubl & Trifts, 2000).
Mua sdm truc tuyén 1a hinh thuc giao dich thuong mai dugc thuc hién thong qua su hd tro cua
thiét bi co két ndi Internet.

Hanh vi mua hang cua khach hang 13 phan tmg ctia khach hang trong qua trinh ra quyét dinh
mua hang; quyét dinh mua hang ctia khach hang bi anh hudng béi cac yéu té ciia van hoa, xa hoi,
c4 nhan va tam Iy trong sudt qua trinh trude, trong va sau khi mua hang (Kotler Wong, Saunders,
& Armstrong, 2005) Céc nghlen cliiu tmoc cho thay, hanh vi mua sam truc tuyen chiu anh hlmng
2015; Fang, Wen, George, & Prybutok, 2016; Ganesan-Lim, Russell-Bennett, & Dagger, 2008,
Haubl & Trifts, 2000; Hoang, 2010; Katawetawaraks & Wang, 2011; Le, 2008; Lee, Shi, Cheung,
Lim, & Sia, 2011; Masoud, 2013; Nguyen, 2009; Yan & Dai, 2009; Zhang, Cheung, & Lee, 2014).
Nhu vay, tiy vao diéu kién va hoan canh nghién ctru ma hanh vi mua sam truc tuyén duoc nghién
ctru dudi nhidu khia canh, goc d6 khac nhau va cé nhiing két qua khac nhau. Trong nghién ctru nay
s& tap trung xem xét nhan thirc c4 nhan vé cac i ro, ¥ thirc sitc khoe va nghia vu dao dic dbi voi
hanh vi mua sdm truc tuyén trong thoi gian dac biét xdy ra dai dich Covid-19.

Nhirng khai niém nghién ciru va gia thuyét nghién ciru
2.1. Nhan thirc rii ro

Nhan thtrc rai ro 1a sy cdm nhén cda khach hang vé nhitng rui ro, bét tric, nhiing diéu
khong nhu mong mudn c6 thé xdy ra. Nhan thirc rui ro cta khach hang d6i v6i hanh vi mua sam
truc tuyén co thé xay ra 1a (1) san pham khéng c6 chét luong nhu mong doi (Alkailani & Kumar,
2011; Forsythe, Liu, Shannon, & Gardner, 2006; Javadi, Dolatabadi, Nourbakhsh, Poursaeedi, &
Asadollahi, 2012; Ko, Jung, Kim, & Shim, 2004), (2) thong tin ca nhan dac biét la sb tai khoan bi
danh cip (Almousa, 2011; Forsythe & ctg., 2006; Ko & ctg., 2004; Lumpkin & Dunn, 2011; Milan,
Bebber, & Eberle, 2015; Noort, Kerkhof, & Fennis, 2007), (3) mat thoi gian (Forsythe & ctg.,
2006; Javadi & ctg., 2012; Ko & ctg., 2004; Zhang, Tan, Xu, & Tan, 2012), (4) mét chi phi co hoi
(Bauer, 1960) va (5) rai ro trong van chuyén, giao nhan hang hoa (Alkailani & Kumar, 2011;
Javadi & ctg., 2012; Zhang & ctg., 2012). Vi vay, khach hang cho rang giao dich tryc tuyén c6
nhiéu rui ro hon hinh thirc truyén thong (Ko & ctg., 2004; Noort & ctg., 2007). Do d6, nhan thirc
rii ro ctia khach hang 13 nhan té duoc khang dinh c6 anh huéng dén thai d6 va hanh vi mua sim
tryc tuyén cua khach hang (Forsythe & ctg., 2006; Masoud, 2013) Cu thé Xiao (2004) khang dinh
nhan thte rii ro ¢6 tic dong nguoc chiéu dén quyét dinh mua sim truc tuyén. Do d6, gia thuyét
duoc dé xuét la:

H1: Nhdn thizc raii ro ¢6 dnh huéng ngwrot chiéu véi thdi do mua sam tryec tuyén cua khach hang

H2:Nhdn thrc riii ro ¢ dnh huong nguwot chiéu véi hanh vi mua sam tryec tuyén cia khach hang
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2.2. Y thire sire khée

Y thire vé sirc khoe hay con dugce biét dén 13 mdi quan tim strc khoe 1a mot thuat ngir thé
hién sy sin sang ctia mot ¢4 nhan c6 thé lam diéu gi do dé bao vé sirc khoe ciia minh. C4 nhan cd
¥ thirc vé sirc khoe s& c6 hanh vi quan tdm dén sirc khoe va chi trong dén tt ca cac van dé, giai
phap nham nang cao va duy tri strc khoe ciia minh (Kraft & Goodell, 1993; Newsom, McFarland,
Kaplan, Huguet, & Zani, 2005). Theo Jayanti va Burns (1998) va Cherrier (2009) khach hang c6
¥ thirc vé sirc khoe san sang thay ddi su lwa chon thay thé lanh manh hon t6t cho strc khoe. Hon
nira, theo 1y thuyét chap nhan céng nghé (TAM: Technology Acceptance Model) ctia Davis (1989)
cho thdy su nhan thire hitu ich c6 tac dong dén thai do va hanh vi tiéu dung cta khach hang. Nhu
vay, khi khach hang c6 nhan thirc vé tim quan trong cta strc khoe thi ho s& c6 thai do tich cyc va
hanh vi ung hd cac giai phép bao vé stic khde ciia minh. Hon nira, trong dai dich Covid-19, mua
sdm truc tuyén duoc xem 14 hinh thirc mua sdm hiru hiéu trong viéc bao v¢ stic khoe vi han ché
tiép xuc truc tiép v4i ngudi, tranh 1ay lan dich bénh. Do do, gia thuyét dugc dé xuét la:

H3: Y thitc vé sirc khde c6 danh hwong tich cuce dén thdi dé mua sam triec tuyén
H4: Y thirc vé sirc khoe c6 anh hwong tich cuce dén hanh vi mua sém tryc tuyén
2.3. Nghia vu dao dvrc

Nghia vu dao duc hay con goi 1a trach nhiém dao dtrc 1a mot khai niém thé hién nhan thic
ctia nguoi tiéu dung khong chi thyc hién tbt vai tro tiéu dung cia minh ma con thé hién hanh vi
tiéu dung c6 trach nhiém dao duc voi xa hoi. Trach nhiém dao dirc chinh 1a nhitng chuan muc ndi
tai bén trong ca nhan hay cAc gié tri c4 nhan thé hién quan diém ca nhan mét cach ¢ dao dirc ctia
ngum tiéu dung (Schwartz 1977). Hay no61 cach khac, trach nhiém dao duc ctua c4 nhan chinh la
niém tin cta ca nhan d6i voi cac chuan muc gia tri duoc sit dung nhu nhitng quy tic c nhan
(Arvola & ctg., 2008; Kurland, 1995; Schwartz, 1977). Trong dai dich Covid-19, nguoi tiéu dung
khong chi c6 cach thirc bao vé€ minh khéi sy xam nhép cuia vi-rut Covid-19 ma con co6 bién phap
han ché tiép xuc l1ay lan dich bénh trong cong ddng (tuan thu 5K cia B Y té va nghiém tic thuc
hién cac bién phap phong chdng dich ctia chinh phil, chinh quyén dia phuong) thi duwoc xem 1a
hanh vi cé trach nhi€ém dao dirc hay thuc hi¢n nghia vu cong dan. Hanh vi c6 trach nhiém dao duc
thé hién dong gop nghia vu cua cong dan tot mudn lam diéu tdt cho chinh nghia, cho xa hoi tot
hon (Dean, Raats, & Shepherd, 2008). Theo Sparks va Shepherd (1992), trach nhiém dao duc la
mot phan quan trong trong qua trinh ra quyét dinh phirc tap cta ngum tiéu dung dong thoi 1a nhan
t quan trong trong du bao vé thai do, ¥ dinh va hanh vi mua sim ctia nguoi tiéu dung. Thuc vy,
tr4ch nhiém dao dirc dugc khing dinh c6 tac dong dén thai do va hanh vi nguoi tiéu dung théng
qua chudn chu quan (Ajzen & Fishbein, 1985; Manstead, 2000). Vi vdy, mot cong dan tdt co trach
nhiém dao dirc s& c6 thai do va hanh vi thé hién trach nhiém tiéu dung an toan cia minh thong qua
hinh thtrc mua sam truc tuyén dé han ché tiép xuc truc tiép ngudi voi ngudi nham dam bao cong
tac phong chong dich. Do d6, gia thuyét dugc dé cap la:

H5: Nghia vu dao dirc co anh hwong tich cuc dén thdi dé mua sam truc tuyén cua nguoi
tiéu dung

HG6: Nghia vu dao dirc ¢é dnh hwdng tich cwc dén hanh vi mua sam triee tuyén ciia nguoi
tiéu dung

Theo Ajzen va Fishbein (1985), thai do 1a cam giac tich cuc hay ti€u cuc khi thyuc hi¢n hanh
vi thuc su. Thai d6 1a nhan t6 quan trong c6 tac dong dén hanh vi (Ajzen & Fishbein, 1975, 1985;
Davis, 1989). Diéu nay c6 nghia 1a trong tinh hinh dich bénh Covid-19 dién bién phirc tap c¢6 nhiéu
thay doi trong cudc song va thdi quen ngudi tiéu dung - nguoi ti€u dung ngay cang c¢6 xu hudng cod
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thai do tich cuc voi hinh thirc mua sam truc tuyén thi s& c6 nhiéu kha nang thuc hién hanh vi mua
sam tryc tuyén. Vi vay, gia thuyét dugc de nghi la:

H7: Thdi d c6 dnh hwéng tich cwe dén hanh vi mua sam truec tuyén cia nguoi tiéu ding
3. Phwong phap nghién cau

Nghién ctru dugc thuc hién qua hai giai doan: (1) nghién ctru so bg va (2) nghién ctru chinh
thire. Ddi twong nghién ciru 1a ngudi tiéu ding c6 sir dung hinh thirc mua sam truc tuyén tai Thanh
phd H6 Chi Minh. Thoi gian khao sat 1a 15/07/2021 dén 10/08/2021 - Thoi gian Thanh phd H6 Chi
Minh 4p dung chi thi 16 ciia Chinh phu va cac bién phap ting cudng phong chéng dich Covid-19.

Nghién ctru so bo dugc thue hién trude bang phuong phap phong van siu véi dbi tugng
nghién ctru nham kham phé cac khai niém nghién ctru, hiéu chinh va bb sung cac thang do cho
pht hop véi diéu kién nghién ctru. Nghién ctru chinh thtrc 13 mot nghién ctru dinh lugng sir dung
phuong phéap léy mau thuén tién duoc thuc hién béng bang cau hoéi khao sat truc tuyén. Sé lugng
ngudi tham gia phan hoi hop 18 13 578 nguoi tiéu dung hién dang séng va 1am viéc, hoc tap tai
Thanh phd H6 Chi Minh. Dir liéu thu thap s& dugc kiém tra do tin cdy, phan tich nhan t6 kham
pha EFA, phan tich nhan t6 khing dinh CFA va phén tich mé hinh c4u truc tuyén tinh (SEM).

4. Két qua
4.1. Pic diém mdu nghién civu

Mau nghien ctru ¢6 ty 1é nam va nir gan bang nhau (nam chiém 49.8% va ty 1¢ nir chiém
50 2%) hau hét ngum tiéu dung tham gia nghlen ctru ¢6 mirc do hoc van tu trung cap trd 1én chu
yéu nam trong d6 tudi 25 dén 44 tudi (chiém 63%) Miic thu nhap chu yéu cua ddi tugng nghién
ctru ndm trong khoang tir trén 05 dén 20 triéu dong/thang.

Két qua phan tich cho thiy ty 16 mua sdm tryc tuyén trong thoi gian gan day 1a cao; thoi
gian tham gia mua sam tryc tuyén dudi mot nam chiém 22.664% va thoi gian tham gia tir mot dén
dudi hai nam 1a 43.771%. Diéu nay phan anh thyc trang c6 mot luong 16n khach hang chi moi
tham gia mua sim tryc tuyén c6 dich bénh Covid-19 xay ra. S6 liéu thong ké ciing cho thay phan
16n khach hang thyc hién mua sim tryc tuyén tir ba dén bdn lan trong mot thang (xem Bang 2).

Béang 2

Pic diém mau nghién ctru

Pic diém S6 lwong Phén trim (%)
Gigi tinh

Nam 288 49.827
Nt 290 50.173
Trinh d¢

T 16p 12 tré xudng 09 1.557
Trung cip - dai hoc 372 64.359
Sau dai hoc 197 34.083
Tubi

18 - 24 tudi 75 12.975
25 - 34 tudi 198 34.256

35 - 44 tudi 167 28.892
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Pic diém S6 lwong Phén trim (%)
45 - 54 tuoi 93 16.089
Trén 54 tudi 45 7.785
Thu nhap

T 05 triéu tré xudng 78 13.494
Trén 05 - 10 triéu 207 35.813
Trén 10 - 20 triéu 204 35.294
Trén 20 - 30 triéu 71 12.283
Trén 30 triéu 18 3.114
Thai gian tham gia mua sam truc tuyén

Du6i 01 nim 131 22.664
T 01 dén dudi 02 nim 253 43.771
Tir 02 ndm dén du6i 03 nim 104 17.993
Trén 03 nam 92 15.916
Mirc d9 thwong Xuyen mua sam truc tuyén

Tir < 602 lan/ thang 200 34.601
Tir 03 dén 04 lan/ thang 276 47.750
Trén 04 lan/ thang 102 17.647

Ngudn: Két qua phan tich dir liéu khao sat

4.2. Kiém dinh thang do

Cac khai niém nghién ctru dugc danh gia do tin cay Cronbach's Alpha va phan tich nhan
to kham pha (EFA), phan tich nhén t0 khang dinh (CFA). Két qua phan tich cho thay cac thang do
deu dat do tin cdy, gia tri phan biét, gia tri hoi tu va tinh don nguyén. Cu the, két qua phan tich dir
liéu duoc thé hién qua Bang 3 va Bang 4.

Bang 3
Két qua kiém dinh gia tri phan biét giita cac khai niém
Tuong quan giira r Se(‘r) CR P
cac khai ni¢m

RR <> NV 0.701 0.029 24.037 0.000
RR <> TD 0.576 0.033 17.231 0.000
HV <> RR 0.542 0.034 15.772 0.000
D <> NV 0.621 0.032 19.375 0.000
HV <> NV 0.697 0.029 23.770 0.000
HV <> SK 0.461 0.036 12.704 0.000
NV <> SK 0.749 0.027 27.644 0.000
D <> SK 0.672 0.030 22.190 0.000
HV <> TD 0.471 0.036 13.021 0.000
RR <> SK 0.840 0.022 37.858 0.000

Ghi cha: RR: nhan thtre rti ro, NV: Nghia vu dao duc, SK: y thirc bdo v¢ stic khoe, TD: thai do ddi v6i mua sim truc
tuyén, HV: hanh vi mua sim tryc tuyén
Ngudn: Két qua phén tich dir liéu khao sat
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Bang 4
Bang tom tit két qua kiém dinh thang do

Trung | Sai léch | Trong
binh | chuan | sé CFA

Nhgn thec rii ro: pc = 0.669; pve = 0.805; Cronbach's Alpha = 0.891

Mat thoi gian (do trang web cham, dit hang phuc tap, khdng cha
dong duoc thoi gian nhan hang, doi hang hoa dugc giao, ...)

Nguy co mét thong tin c4 nhan dic biét 1 thé tin dung 4,166 | 1.624 0.683

Bién quan sat

4.051 | 1.634 0.654

San pham thyc té khong phi hop véi hinh anh gigi thiéu trén trang
web tham chi kém chat luong

Y thiic vé sirc khée: pc = 0.587; pve = 0.607; Cronbach's Alpha = 0.646
Song trong diéu kién stic khoe tot 1a diéu rat quan trong déi véi téi| 4.731 | 1.328 | 0.615
T6i tich cuc ¢b gang ngin ngira bénh tat 4.155 | 1.397 | 0.560
T6i 1am moi thtr ¢6 thé dé giir suc khoe 4258 | 1.555 | 0.602
Nghia vu cong dan: pc = 0.637; pve = 0.794; Cronbach's Alpha = 0.785

4130 | 1.635 0.551

T6i c6 nghia vy tudn thu chi thi 16 caa chinh quyén vé han ché ra

. 4493 | 1.595 0.820
duong

L& cong dan tbt toi co trach nhiém thuc hién loi kéu goi cua chinh

quyen vé cac thong diép “hdy ¢ nha”, “ai & dau thi & yén d6” nham| 4.186 | 1.332 | 0.862
han ché tiép xuc, ngan chan dich bénh lay lan

Do murc d6 nghiém trong cua dich bénh Covid-19 nén toi thuc hién

- X o £ 4265 | 1401 0.810
nghiém khuyén cao cta co quan y té

Thdi d¢ déi véi hanh vi mua sdm truc tuyén: pc = 0.654; pve = 0.802; Cronbach's Alpha = 0.829

T6i nghi mua sam tryc tuyén 1a diéu t6t 4793 | 1.294 | 0.782
T6i nghi mua sim tryc tuyén c6 nhiéu loi ich 4741 | 1.343 | 0.833
T6i nghi mua sim tryc tuyén that tién loi 4803 | 1.282 | 0.751

Hanh vi mua sdm truc tuyén: pc = 0.649; pve = 0.781; Cronbach's Alpha = 0.834

Téi wu tién lya chon mua sam truc tuyén trong dich bénh Covid-19| 4.193 | 1.453 | 0.774

Mua sdm truc tuyén 12 hinh thic mua sdm an toan dam bao han ché

a SN s 4521 | 1.447 0.801
tiep xdc truc tiep voi nguoi khac

T6i s& tiép tuc lya chon hinh thac mua sdm truc tuyén 4205 | 1.650 | 0.810

Ghi chu: pe: hé sb tin cay téng hop, pve: hé sé tdng phuong sai trich
Nguon: Két qua phan tich dir liéu khao sat
4.3. Kiém dinh mé hinh Iy thuyét va cdc gid thuyét

Két qua phan tich md hinh cau trdc tuyén tinh cho thiy cac chi sé phan tich Chi-square =
414.478 (p = 0.000); Chi-square/df =4.409; GFI = 0.920; TLI = 0.918; CFI = 0.936; RMSEA =
0.075 dap ttng yéu cau khang dinh mé hinh nghién ctiru phu hop véi dit liéu thi trueong.
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01,454 (H4)

B3Z**{HT)

Héanh vi
mua siam
true tuven

0,14 (H2)

XAHBO) = 243,893 p = 0,000
Chi-square/df = 3,049; RMSEA = 0,058
GF1L=0950; CFI1 = 0,955; NFI = (,9%6;
Mirc v nghia * < 0,05, **<= 0,01

Hinh 1. Két qua SEM (chuan héa) cua mé hinh nghién cau
Ngudn: Két qua phan tich dit liéu nghién cau

Két qua nghién cau cho thay, nhan thirc rui ro khi thuc hign mua sam truc tuyén khdng cé
¥ nghia théng ké & mirc y nghia 5% (mirc d6 tin cay 95%) va c0 anh hudong nguoc chiéu dén thai
d6 va hanh vi mua sam truc tuyén & mic do tin cay thap hon (gia thuyét H1 va H2 déu khdng co
¥ nghia va bi tir chdi & muc tin cay 95% ). Két qua nay c6 chut khac biét so véi cac nghién cau
cuia Masoud (2013), Xiao (2004) va Forsythe va cong sy (2006) khi khang dinh rui ro cam nhan
c6 tac dong tich cuc dén thai do va hanh vi mua sim truc tuyén. Didu nay di phan anh thuc trang
1a nguoi tieu dung nhan thic rd rang vé céc rai ro ¢ thé gap khi thuc hién mua sam truc tuyén,
tuy nhién, trong tinh huéng dich bénh Covid-19 de doa dén strc khoe, tinh mang va cac bién phép
han ché tiép xdc truc tiép gitra ngudi voi ngudi caa Chinh phi, cac cho dau mdi va cho truyén
thdng ngung hoat dong da han ché sy lya chon mua sam theo cich thong thudng cia ngudi dan
nén mot s6 luong khong nho cé hién tuong “bat budc” sir dung hinh thirc mua sam truc tuyén dé
c6 thé c6 hang héa thiét yéu dap (ng nhu cau co ban caa minh.

Gia thuyét H3 va H4 cho thay c6 su tac dong tich cuc cua nhan thuc sic khoe dén thai do
va hanh vi mua sam truc tuyén. Két qua nay pht hop vai ly thuyét hanh dong hop ly, khi mot ca
nhan c6 quan tdm dén suc khoe thi ho s& uu tién tim kiém cac giai phap dé bao vé stc khoe cua
minh. Trong trudng hop nay, nguoi tiéu ding nhin nhan mua sam tryc tuyén Ia hinh thic hiéu qua
dap ng nhu cau ciia ca nhan dong thoi ciing han ché duoc kha nang tiép xdc truc tiép nguoi véi
ngudi nham bao vé sie khoe, tranh 1ay nhiém bénh nguy hiém cua thé ky, Covid-19.

Két qua phan tich cho thay gia thuyét H5 duoc chap nhan ¢ mic tin cay 95%, trong khi gia
thuyét H6 khong co y nghia vé mit théng ké ¢ do tin cay 95%. Nhu vay, ngudi dan cé trach nhiém,
nghia vu dao duc véi c& nhan va cong ddng ¢ anh hudng tich cuc dén thai d6 mua sim truc tuyén
trong mua dich Covid-19, nhung khong c6 nghia 1a khi nguoi tiéu dung co trach nhiém tuén thu
cac bién phap phong chéng dich thi ho s& thuc hién hanh vi mua sim truc tuyén.

Gia thuyét H7 cho riang nguoi tiéu dung co thai d6 tich cuc ddi voi mua sam tryc tuyén thi
ho s& quyét dinh hanh vi mua siam truc tuyén duoc khang dinh & muc tin cay 95%. Biéu nay phu
hop vai cac ly thuyét hanh dong hop 1y, ly thuyét chip nhan cng nghé va tuong ddng voi cac két
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qua cua cac nghién ctu trude. Khi khach hang co thai do tich cuc véi hoat dong mua sam truc
tuyén thi ho s€ thuc hién hanh vi mua sam truc tuyen.

Nhu vay, theo mé hinh nghién ciru dé xuat ba khéi niém nhan thirc rai ro, nghia vu dao dirc
va y thtc vé sirc khoe c6 anh huong dén thai d6 hanh vi mua sam truc tuyén thi chi co hai nhan t6
nghia vu dao duc va y thic suc khoe duoc khing dinh c6 tac dong dén thai do mua sam tryuc tuyén.
Trong d6, nhan t6 Y thirc sic khoe co tac dong & muc 52.8% I6n hon so voi mic tac dong cua
nghia vu dao dirc 14 0.224 twong duong 22.4% 1én thai d6 mua sim truc tuyén. Két qua nghién
ctru ciing cho thdy chi c6 hai trong bn nhan té c6 tac dong dén hanh vi mua sim tryc tuyén cua
ngudi tidu ding 12 y thie sic khoe va thai @6 mua sam truc tuyén. V&i mie tac dong chiém 45.8%,
yéu té y thire stc khoe van 12 yéu té quan trong nhat c6 anh huéng dén hanh vi mua sam tryc tuyén

S0 V6i yéu té thai do & muc 32.3%.

Bang 5

Heé s6 hoi quy (chua chuan hoa) ctia mé hinh 1y thuyét

Tac dong gitra cac khai niém r Se(‘r) CR P
NV — TD 0.224 0.064 3.465 0.001
RR — TD -.,020 0.081 -0.243 0.888
SK — D 0.528 0.164 3.218 el
TD — HV 0.323 0.087 3.731 Fhx
SK — HV 0.458 0.215 2.127 0.034
NV — HV 0.069 0.079 0.872 0.225
RR — HV -0.148 0.100 -1.478 0.128

Ghi chi: RR: nhan thirc rui ro, NV: nghia vu dao dirc, SK: y thitc bao v¢ strc khoe, TD: thai ddi v6i mua sdm truc

tuyén, HV: hanh vi mua sdm truc tuyén, **% <(0.001
Ngudn: Két qua phan tich dit liéu nghién ciru

Bang 6
Két qua kiém dinh céc gia thuyét nghién cau
Gia thuyét M@éi quan hé giira cac khai niém p Két luan

H1 RR— TD 0.888 Khong nhgn
H2 RR — HV 0.128 Khong nhgn
H3 SK— TD 0.000 Chdp nhdn
H4 SK — HV 0.034 Chdp nhdn
H5 NV — TD 0.001 Chdp nhdn
H6 NV — HV 0.225 Khong nhan
H7 TD — HV 0.000 Chadp nhdn

Ngudn: Két qua phan tich dit liéu khao sat
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5. Két luan va ham y quan tri

Mua sdm tryc tuyén 1a mot hinh thirc phat trién manh trong nhitng nim gan day va la linh
vure ¢6 stre hdp dan cao thu hut duoc nhiéu déi tuong tham gia Trong tinh hinh dich bénh Covid-
19 bung phat cung véi cac bién phap “ cu’ng ran” nhdm han ché nguoi dan ra ngoai ctia chinh quyén
da lam gia tang lugng ngucn dung mua sam tryc tuyen dot bién, tuy nhién nhimg khach hang “tinh
thé” nay co thé duy tri bén viing hay khéng 13 vin dé can quan tdm cua doanh nghiép. Chinh vi
vay, nghién ctru ndy nham kham pha céc van dé chung cua x4 hoi va ca nhan trong mdi quan hé
v6i quyét dinh mua hang truc tuyén ctia ca nhan.

Theo két qua nghién ctru, mic udc lugng tac dong cuia nhan thic suc khoe dén thai do 1a
0.528 va anh hudng dén hanh vi 1 0.458 tuong duong 52.8% va 45.8% - muc tac dong cao nhat
so v6i yéu t6 nghia vu dao dirc va nhan thirc rii ro. Piéu nay cho thiy nhan thirc strc khoe 13 yéu
t quan trong trong qua trinh ra quyét dinh mua sim truc tuyén cta nguoi tiéu dung trong thoi gian
bung phat cua dlCh bénh Covid-19. Vi vay, cac nha quan tri nén quan tam dén yeu t6 nhan thirc
clia ca nhan vé van dé stc khoe trong qua trinh ra quyét dinh mua sam truc tuyén. Theo do, nha
quan tri can chii trong vao van dé bao vé, nang cao stc khoe clia ngudi tidu dung. Dé dam bao an
toan strc khoe va ting cudng strc khoe nguoi tiéu dung, nha quan tri c6 thé thuc hién hoat dong (1)
dam bao chit luong san pham an toan va c6 lgi cho stc khoe, (2) cung g, phan phdi hang hoa,
dich vu tuan thu cic quy dinh ddm bdo an toan cho suc khoe cho nguoi tiéu dung, va (3) tang
cuong truyén thong cac thong tin lién quan dén strc khoe va dam bao an toan cho khach hang dic
biét v6i cac thong tin xac thyc da dugc kiém dinh, chimg thyuc. Céac giai phap nay khong nhiing 1a
nhiing giai phap mang lai hi€u qua cho doanh nghiép trong thoi gian Covid-19 ma con ky vong la
glal phap hitu hiéu bd sung lam gia ting gia tri cung cap va su hai long khach hang gitip duy tri
moi quan h¢ trong dai han.
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