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Muc dich ctia bai bao nay 1a diéu tra xem nguoi tiéu ding & thi
truong moi ndi phan tng nhu thé nao véi cac sang kién vé muc tiéu
phat trién bén viing cta cac nha tiép thi va doanh nghiép. Nghién
ctru tim cach xac dinh cac chién lugc tiép thi 4Ps xanh dong gép nhu
thé nao dé dat dugc cac muc tiéu phat trién bén viing ¢ Viét Nam.
Bai viét st dung phuong phap dinh luong théng qua khao sat 322
nguoi tiéu ding my pham xanh tai Thanh phé HO Chi Minh
TP.HCM bang bang ciu hoi diéu tra theo phuong phap thuan tién.
Két qua nghién ctru cho thay: (i) hdn hop tiép thi xanh c6 anh huéng
tich cuc dén quyét dinh mua hang xanh; (ii) quyét dinh mua xanh c6
anh huong tich cyc dén y dinh mua lai xanh. Nhimng phat hién trén
rat hiru ich dé cac nha tlép thi va nha san xuit hiéu va xac dinh lai
céc chién lugc hon hop tiép thi xanh ctia ho dé dap ung cac muc tiéu
bén vitng toan cau. Pham vi cta nghién ctru bi gidi han do tap trung
vao nguoi tiéu ding my pham xanh tai TP.HCM, nghién ciru trong
tuong lai duoc tién hanh & linh vuc khac tai cac quéc gia khac c6 thé
s& co gia tri dé xac thuc cac két qua nghién ctru nay va tong quat hoa
viéc ap dung khung dé xuét.

ABSTRACT

The purpose of this paper is to investigate how consumers in
emerging markets respond to the sustainability goals initiatives by
marketers and firms. The study seeks to determine how green 4Ps
marketing strategies contribute to achieving sustainable
development goals in Vietnam. The article uses a quantitative
method by surveying 322 green cosmetics purchasers in Ho Chi
Minh City through an analysis questionnaire according to a
convenient survey method. The research results show: (i) the green
marketing mix has a positive influence on the green purchase
decision; (ii) the green purchase decision has a positive influence on
the green repurchase intention. These findings are useful for
marketers and manufacturers to understand and redefine their green
marketing mix strategies to meet global sustainability goals. The
scope of the study was limited due to the focus on green cosmetics
consumers in Ho Chi Minh City, the future research conducted in
other sectors in other countries could be valuable to validate these
findings and generalize the application of the proposed framework.
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1. Giéi thi¢u

Viéc mua san phém xanh dé bao vé moi truong dang 1a hién tugng toan cAu va duogc coi 1a
mang lai nhitng gia tri tich cuc cho xa hoi théng qua nd luc cia cac t6 chic biang cach giam thiéu
tac dong dén méi trudng trong qua trinh mua dich vu va hang hoa (Har, Yaw, Ai, & Hasan, 2011).
Céc t6 chirc dang nd luyc xac dinh cac muc tiéu bén vimg rd rang giai thich cach tao ra san pham
ctia ho, san xudt va dich vu ctia ho ¢6 thé giai quyét cac van dé cta khach hang trong khi van phu
hop v6i nhu cau ciia ho va c6 kha ning canh tranh trong kinh doanh bang cach sir dung cac chién
luoc tiép thi xanh (Bathmathan & Rajadurai, 2019). Tiép thi hdn hop 1a mot tap hop cac thanh
phan c6 thé quan 1y duoc ma céc cong ty c6 thé thuc hanh dé tic dong dén phan tng cia ngudi
tiéu dung. N6 don gian hoa pham vi rong 16n cua khéi niém tiép thi thanh 04 chinh sach tiép thi
thuong duoc goi 1a 4P, tuc 1a san pham, gia, phan phdi va truyén thong (Kotler & Armstrong,
2018). Khi thé gii phai ddi mit véi nhitng van dé méi trudng ngay cang rd nét. Cac doanh nghiép
nhan thiy rang hanh vi mua hang caa ngu&ri tiéu dung da thay d6i theo hudng than thién hon véi
moi trudng. Cac doanh nghiép phai d6i mat véi sy nhay cam ngay cang tang cua cong dong, quy
dinh chat ché hon va ap luc ngay cang ting cua cac bén lién quan dé tap trung vao viée bao ton
moi trudng ty nhién. S6 luong khach hang chuyén hudng thich st dung cc san pham va dich vu
than thién véi moi truong ngay cang tang (Kotler, 2011).

Muc tiéu ciia nghién ctru 1a xem xét nguoi tiéu ding Viét Nam phan ng nhu thé nao véi
cac sang kién vé muc tiéu phat trién bén vimg, bao vé moi truc‘mg cua cac nha ti€p thi va COng ty.
Nghién ciru mong mudn danh gia cac yéu té ctia hdn hop tiép thi xanh anh huéng dén quyet dinh
mua hang xanh ctia ngudi tiéu dung tai Viét Nam. Phan tich cac tac dong ctia chién luoc tiép thi
xanh ddi voi quyét dinh mua hang ctia ngudi ding ¢ Viét Nam. Nghién ctru nay kham pha kha
nang gidi thiéu mo hinh ti€u dung xanh hon vao 16i song duong dai trong boi canh hién tai, noi
ma ngay cang c¢6 nhiéu San Pham Xanh (SPX). Nghién ctru ciing gop phan chi ra chién luoc tiép
thi xanh gop phan dat dugc muc tiéu phat trién bén vitng & Viét Nam. Nghién ctru cling dua ra cac
ham y quén 1y dé gitp cai thién chién lugc tiép thi xanh ngay cang phu hgp hon véi hanh vi dang
thay d6i ctia ngudi ding quan tam dén mai truong.

2. Co s& 1y thuyét va mé hinh nghién ctru

2.1. Co sé Iy thuyét

2.1.1. Hon hop tiép thj xanh

Tiép thi xanh hay con c6 thé goi 1a tiép thi méi truong duge dmh nghia la sy nhat quan cua
hoat dong thiét ké cac dich vu va co sé vat chat nham théa man nhu cau va mong muédn cua con
ngudi ma khdng gay ra bat ky anh huéng nao dén méi trudng ty nhién (Sari & Setiawan, 2017).
4Ps xanh vé co ban giong nhu 4Ps truyén thong. Su khac biét chinh gitra hai khai niém nay 1a 4Ps
truyén théng tap trung vao loi nhuan trong khi 4Ps xanh tap trung vao hanh tinh can thiét cho tat
ca con nguoi (Chen & Chai, 2010).

2.1.2. Quyét dinh mua xanh

Quyét dinh Mua Xanh (MX) cua ngudi mua la cac quyét dinh mua dugc md ta dudi goc
d6 hd trg cac cong ty xanh, mua cac SPX (Albayrak, Aksoy, & Caber, 2013). MX thé hién hanh vi
mua hang c6 trach nhiém véi méi truong cua ngudi mua san pham/dich vu bao vé méi trudng
nham giam thiéu tac hai dén méi treong (Joshi & Rahman, 2015). Khai niém vé cac MX bao gém
viéc tranh mua va tiéu thu san pham/dich vu tac dong tiéu cuc dén moi truong (Chan, 2001).

2.2. Téng quan cac nghién cizu

Céc muc tiéu toan cau vé phat trién bén viing dang dinh hinh tuong lai vé hanh vi mua
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hang thong qua cac xu hudng san xuat va tiéu ding bén viing. Cac chién lugc 4Ps xanh duoc coi
la cham diit céc chién luoc tiép thi thong thuong va 1a cong cu phé v con dudng anh huong dén
dé xuat gia tri din d¢én MX. Nhan thiic cia ngudi tiéu ding vé méi truong ngdy cang dugc nang
cao. 4Ps xanh la mot trong nhitng chién luoc cia nha san xuat dé dap g nhu cau caa ngudi tidu
ding. Gan ddy mot sb nghién ciru nham phat trién mot mé hinh ciu trdc Iy thuyét dai dién cho
nhitng anh huong cua 4Ps xanh dén MX (Astuti, Deoranto, Wicaksono, & Nazzal, 2021;
Bathmathan & Rajadurai, 2019; Hayat, Nadeem, & Jan, 2019).

Nhiéu nha nghién cttu ¢ Viét Nam ciing tim hiéu vé hanh vi tiéu dung xanh nhu Ha (2020),
Ao, Nguyen, Le, Tieu, va Thach (2021), ... Tuy vay, van khong nghién ctru nao duogc tién hanh dé
kiém tra anh hudng caa 4Ps xanh anh huong MX ¢ Viét Nam.

2.3. Gid thuyét va mo hinh nghién ciru dé xuat
2.3.1. Hon hop tiép thi xanh va quyér dinh mua xanh

Tiép thi xanh dugc dinh nghia la hoat dong tiép thi duoc thiét ké tao dleu kién thuan Iol
cho viéc dap ung nhu Cau va mong muén cia con ngudi, viéc théa man nhu cau va mong muén
giam thiéu anh huong xau dén mai truong (Kotler, 2011). Thuat ngit tiép thi xanh dwogc sir dung
thay thé cho tiép thi bén viing, tiép thi sinh thai hoic tiép thi moi truong.

Han hop tiép thi - khai niém vé 4P - (san pham, gia, phan phéi va truyén thong) cua tiép
thi lan dau tién duoc dé xuit boi McCarthy (1960). H3n hop tiép thi 1a mot tap hop céc bién cé thé
quan ly dugc ma méi quan tdm cd thé sir dung dé tac dong dén phan ang cia ngudi mua (Kotler
& Armstrong, 2018).

4Ps xanh bao gom san pham, viéc dinh gia, truyén thong va phan phdi nham bao vé moi
truong. Cac cong ty thudng bi budc phai thuc hién chinh sach xanh khi san xuat mot san pham,
dinh gia, hién thi quang céo va dua san pham ra thi truong (Davari & Strutton, 2014). 4Ps xanh la
cam két ciia to chtrc nham san xuat hang hda va dich vy vo hai, ¢d thé phan hay sinh hoc: sir dung
bao bi tai ché va dugc chitng nhan sinh théi, san xuat bén viing va st dung nang lwong hiéu qua
(Kotler, 2011).

San Pham Xanh (SPX) la san pham than thién véi méi trudng hoic sinh thai. Shah va Pillai
(2012), SPX la san pham khéng gay 6 nhidm hozc phé hiy tai nguyén, san pham co tinh ning nao
sau day duoc goi la SPX: vat liéu tai tao, khdng thir nghiém trén dong vat, tiét kiém niang luong,
tréng hiru co. SPX duoc giai thich 1a san pham duoc tao ra bang chat liéu than thién (Kumar &
Ghodeswar, 2015), va dam bao san pham du diéu kién dé duoc phan loai 1a xanh (Har & ctg., 2011).
Céc két qua nghién ciu trude cho thdy SPX ciing 1a mot nhan té tac dong dén hanh vi mua hang
xanh (Bathmathan & Rajadurai, 2019; Davari & Strutton, 2014). Vi vdy, gia thuyét H1 nhu sau:

H1: San phdm xanh sé tdc dgng tich cuee dén quyér dinh mua xanh

Gia Xanh (GX): Nhimng nguoi hiéu duoc su quan trong cua hang hoa xanh s& sén sang tra
nhiéu tién hon cho nd (Wang & Tung, 2012) Har va cong su (2011) chi ra ring mot s6 luong 16n
nguoi tiéu dung xanh san sang tra nhiéu tién hon cho cac SPX. Cac chwong trinh dinh gia xanh
lién quan dén cac thong I¢é dinh gia giai quyet chi phi kinh té va chi phi méi treong qua trinh san
Xuit ciing nhu tiép thi, trong viéc cung cap gia tri cho khach hang va loi nhuan hop ly cho doanh
nghiép (Martin & Schouten, 2012). Theo Ha (2020), GX anh huéng dén hanh vi mua hang xanh.
Bén canh do, theo Astuti va cong su (2021) GX tac dong MX. Hon nira, Amoako, Dzogbenuku,
Doe, va Adjaison (2020) ciing cho thdy méi quan hé giira GX va hanh vi mua hang. Vi vy, gia
thuyét H2 nhu sau:

H2: Gia xanh sé tac déng tich cuc dén quyét dinh mua xanh
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Truyén Théng Xanh (TTX) 12 viéc quang ba cac san pham hoic dich vu xanh cho thi truong
muc tiéu (Bekhet, Al-alak, & El-refae, 2012). Céc chién lugc truyén thdng ma doanh nghiép st
dung bao gém quang cdo cudc séng hang ngay cua ho khi dung cac SPX, biéu hién ring doanh
nghiép c6 trach nhiém voi méi truong (Wang & Tung, 2012), cling vai cac cdng cu truyén thong
khéc. Ngay nay, cac doanh nghiép trén toan thé gisi lva chon quang cao moéi truong hay con goi
la quang bé xanh dé gigi thiéu san pham cua ho (Rahbar & Wahid, 2011). Céc nghién ctu trudc
da chi rarang TTX la yéu t6 tac dong dén MX (Bekhet & ctg., 2012; Ha, 2020). Vi vay, gia thuyét
H3 nhu sau:

H3: Truyén thong xanh sé c6 anh hweng tich cuce dén quyét dinh mua xanh

Phan Phéi Xanh (PPX) dugc dinh nghia 1a mot hé thong c6 thé han ché cac giai phap thiét
ké xanh vi SPX phai d¢am bao tinh chat sinh thai. Bén canh do6, theo Arseculeratne va Yazdanifard
(2014), PPX dugc dinh nghia 1a viéc quan ly phd hop céc kénh phan phéi nham giam thiéu cac
van dé moi truong. Céc thiét hai dbi véi moi trudng bén viing chu yéu xay ra trong khi phan phdi.
Do d6, cac to chtic can dua vao cac diéu khoan an toan hoat dong trong van chuyén hang héa duoc
san xuét xanh (Arseculeratne & Yazdanifard, 2014). Dia diém xanh c6 thé dugc phd bién bang
cach &p dung mot sé thuc hanh tai cra hang nhu tach cac SPX khoi cac san pham théng thudng,
bang céch st dung céc vat liéu than thién véi méi trudng va cung cép cac co sé tai ché vat liéu tai
dia diém phan phdi cua doanh nghiép (Achola & Were, 2018). Cac nghién ctru trudc ciing tim
dugc mdi quan hé gitra TTX va MX (Astuti & ctg., 2021; Hayat & ctg., 2019). Vi vay, gia thuyét
tiép theo duoc phat trién:

H4: Phan phdi xanh sé ¢ danh hieong tich cuee dén quyét dinh mua xanh
2.3.2. Quyét dinh mua xanh va y dinh mua lgi xanh

Y dinh mua lai da duoc dinh nghia 1a mot loai hanh vi cua ngudi tiéu dung lién quan dén
thai d6 cua ngudi tiéu dung dé tiéu thu mot sé san pham hoic dich vy duoc dinh hinh trudc khi ho
dua ra quyét dinh mua (Yulisetiarini, Subagio, Paramu, & Irawan, 2017). Y dinh mua lai caa nguoi
tiéu dung dugc dinh nghia 1a s& thich va xac suat ciia ngudi mua trong viéc mua lai san pham/dich
vu trude d6 trong twong lai (Kotler, 2011). Mot khi nguoi tiéu dung di can nhic tat ca cac lua
chon va nay sinh y dinh mua, nguoi ta 1ap luan rang chi ¢d thé cd hai nhan té ¢ thé tac dong dén
quyét dinh mua dich vu hodc san pham cia nguoi dung. Y dinh mua lai 12 lya chon cia mot ngudi
dé tiép tuc mua hang trong mét té chuac tuong tu (Ariffin, Yusof, Putit, & Shah, 2016). Y dinh
Mua Lai Xanh (MLX) la loai hanh vi cua nguoi dung mua lap lai cing mot SPX hoac dich vu
xanh. Vi vay, gia thuyét H5 nhu:

H5: Quyét dinh mua xanh sé ¢6 danh hirong tich cue dén y dinh mua lgi xanh

H1{+)
H2(+) l
HS5(+H)
H3(+)
H4(+)

Hinh 1. M6 hinh nghién ciru dé xut
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3. Phuwong phap nghién ctiru
3.1. Thang do nghién ciru

Bang hoi tiép thu tir nghién ctru truéc. CAc cau hoi nay ban dau bang tiéng Anh va duoc
chuyén ngir sang tiéng Viét boi 02 ngudi Viét théng thao tiéng Anh. Ké tiép, cac bang hoi dugc
phong van thir véi 10 nguoi 1a cac khach hang ¢ hoat dong tiéu ding xanh va ddng thoi 1a cac
chuyén gia trong linh virc marketing nham hiéu chinh thang do cho twong thich véi thuc té nghién
ctru. Cau hoi khao sat gdbm 02 phan: (1) mé ta dic diém cua dap vién; (2) mo ta chi tiét vé cac khai
niém nghién cuu.

3.2. Méu va phwong phap ld'y méu

Pé kiém dinh mé hinh va cac gia thuyét nghién ctru, mot cudc khao sat da dugc thuc hién
trén nguoi tiéu dung my pham xanh tai Thanh phé HO6 Chi Minh. Mot mau thuan tién dugc sir
dung dé thiét ké nghién ctru. Nhitng ngudi tra 16i duoc dam bao bi mat va an danh, nhitng ngudi
phong van dugc huéng dan khong phong van qua nim ngudi tiéu dung tir ciing mot cira hang.
Thoi gian thu thap dit liéu kéo dai trong 03 thang (tir 05/2021 dén 08/2021). Nhém tac gia phat ra
400 bang, nhan vé va st dung 1a 322 bang.

3.3. Ky thudt xir Iy dit liéu

Dit liéu thu nhan dugc do ludng bang mé hinh phuong trinh ciu tric binh phuong tdi thiéu
riéng phan (PLS-SEM). M6 hinh do ludng dugc danh gia bang d¢ tin cay tong hop, gia tri hoi tu
va gia tri phan biét. M6 hinh cdu tric dugce danh gia thong qua tiéu chi: phan du binh phuong trung
binh gbc duge chuin hoa (SRMR), hé sé da cong tuyén (VIF), mirc d6 lién quan dy doan (Q?) va
hé s xac dinh (R?). Sir dung phan mém SmartPLS 3.

4. Két qua va thao luin
4.1. Pic diém mdu nghién civu

Mot mau gom 322 ngudi duge hoi di va dang sir dung cac SPX (m§ pham xanh) tai Viét
Nam. Chi tiét dugc trinh bay trong Bang 1.

Bang 1
Pic diém dap vién
Tiéu chi Nhém Tansuat | Ty 1é (%)
Nam 154 47.8
Giéi tinh
Nit 168 52.2
DPoc than 186 57.8
Ho6n nhan
C6 gia dinh 136 42.2
18 - 25 tudi 62 19.3
) 26 - 35 tubi 172 53.4
Do tuoi ;
35 - 50 tudi 82 25.5
Trén 50 tudi 6 1.9
Trung cip/cao dan 22 6.8
Trinh d0 J cap s
Pai hoc 212 65.8
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Tiéu chi Nhém Tan sudt | Ty 18 (%)
Trén dai hoc 88 27.3
Sinh vién 32 9.9
Tinh trang nghé nghiép | Nhan vién 186 57.8
Quan ly 104 32.3
Dudi 08 tridu 40 12.4
8 - 12 triéu 106 32.9
Thu nhép
Trén 12 - 20 tridu 90 28.0
Trén 20 triéu 86 26.7
Pi ting str dung (it nhat 01 1an) 130 40.4
Str dung SPX
DPang st dung (thuong xuyén) 192 59.6

Nguon: Két qua phan tich dir liéu

4.2. Két qud phén tich dé tin cdy thang do

4.2.1. Két qua phdn tich dg tin cdy thang do va gid tri héi tu

Két qua kiém tra d6 tin cdy thang do duoc trinh bay trong Bang 2: cho thay rang tac gia do
ludng do tin cdy bang CR = 0.819 - 0.897. Po ludng tinh nhat quan ndi bo giita cic thang do bang
cach sir dung Cronbach’s Alpha > 0.6, 1 dat do tin cAy/tinh nhat quan bén trong giita cac thang
do. Gia tri hoi tu duogc do béng cach str dung Factor loading va AVE. Factor loading = 0.752 -

0.870. AVE =0.602 - 0.722. Bat dugc gia tri phan biét.
Bang 2
Két qua phan tich d9 tin cay

Khai niém

Loading

Alpha

CR

AVE

San Pham Xanh SPX. Mean(SD) = 4.226(0.74) (ké thira tir Kumar & Ghodeswar, 2015)

SPX1: T6i sdn sang mua cac san pham c6 thanh phan khong

doc hai hon

co vat liéu ddc hai manh 0.797
SPX2: T6i mudn mua san pham c6 bao bi ¢ thé phan huy 0.871 0.795 | 0.880 | 0.709
duoc '
SPX3: T6i s& san sang mua San pham c6 thé tai ché 0.856
Gia Xanh GX. Mean(SD) = 4.054(0.828) (ké thira tir Hossain & Khan, 2018)
GX1: Toi san sang tra nhiéu tién hon dé mua san pham chat 0.829
lwong tot hon '
X2: T6i c6 thé ddng ¥ tra mot khoan phi cho cd '
GX2: Toi ¢6 the dong y tra mot khodn phi cho cong ty dong | o7 | 775 | 868 | 0.688
g061 san pham theo cach than thién véi moi truong
GX3: Toi s& san sang chi tién dé mua nhitng san pham it 0.787
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Khai niém Loading| Alpha| CR | AVE
Truyén Thong Xanh TTX. Mean(SD) = 3.934(0.833) (ké thira tir Hashem & Al-Rifai, 2011)

TTX1: T6i biét dén SPX qua cac kénh truyén thong 0.797

TTX2: Téi thay vé cac SPX qua cac gian hang tai hgi cho | 0.769 0670 | 0.819 | 0.602

TTX3: Toi biét dén cac SPX qua cac chuong trinh khuyén

e ea 0.760
mai cua siéu thi

Phan Phéi Xanh PPX. Mean(SD) = 4.095(0.759) (ké thira tir Achola & Were, 2018)

PPX1: Tbi san sang mua san ph'fim duoc ban tai cac dai ly

A LA e s 0.825
than thién v&i moi truong

PPX2: T6i s& sdn sang mua san pham ma dai 1y dang sir

dung hop dung c6 thé tai sir dung 0.854

PPX3: T6i c6 thé mua SPX thong qua cac kénh phan phdi | 0.752 | 0.859 | 0.897 | 0.637

PPX4: T6i san sang mua san pham ma dai 1y dang str dung

e 0.762
tiét kiém nang lugng

PPX5: Toi s€ mua SPX tai si€u thi dac biét than thién véi

N 0.792
mo1 truong

Quyét Pinh Mua Xanh MX. Mean(SD) = 4.105(0.792) (ké thira tir Achola & Were, 2018)

MX1: T6i thudng mua cac san pham dugc xem 13 an toan

A 0.849
vO1 mo1 truong

MX2: T6i thuong mua cac san pham an toan véi méi truong| 0.822

MX3: T6i thuong mua cac san pham sir dung bao bi than 0.847 | 0.897 | 0.687

A e A ] 0.883
thién v&i moi truong

MX4: Téi thuong mua nhimg san pham khong duoc thir

v
nghiém trén dong vat 0.756

Y Pinh Mua Lai Xanh MLX. Mean(SD) = 4.053(0.799) (ké thira tir Achola & Were, 2018)

MLX1: T6i s€ mua lai SPX tuong tu trong thoi gian téi 0.861
MLX2: Téi ¢6 ké hoach mua lai SPX tuong tu 0.892 | 0.808 | 0.886 | 0.722
MLX3: Tbi s& nd luc mua lai SPX tuong tu 0.792

Ngudn: Két qua phan tich dir liéu

4.2.2. Két qua gid tri phan biét

Tiép theo viéc kiém tra gia tri hoi tu 13 gia tri phan biét. Két qua duoc trinh bay trong Bang
3: cho thay rang tat ca cac can bac hai cta cac gia tri AVE déu cao hon gié tri trong quan cua céc
khai ni¢m so véi tat ca cac khai ni¢m khéc. Vi vay, cac thang do déu dat gia tri phan biét.
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Bang 3
Két qua gia tri phan biét
GX MLX MX PPX SPX TTX
GX 0.829
MLX 0.610 0.850
MX 0.653 0.707 0.829
PPX 0.660 0.681 0.720 0.798
SPX 0.537 0.665 0.657 0.661 0.842
TTX 0.578 0.593 0.638 0.590 0.481 0.776

Nguon: Két qua phén tich dir liéu
4.3. Két qud nghién ciru

Chung toi d3 mo hinh hoa va phan tich cac tac dong truc tiép trong mot khudn kho tich
hop. Chung t6i sir dung phan du binh phuong trung binh gdc duge chuan hoa (SRMR), hé s6 da
cong tuyén (VIF), mirc d6 lién quan dy doan (Q?) va hé s6 xac dinh (Rz) dé danh gia su phu hop
ciia mo hinh. Gia tri SRMR dugc tinh 1a 0.07. Tat ca cac gia tri VIF nam trong khoang 1.243-
2.249. Cac gia tri cua Q? 12 0.353 va 0.438. Cac gia tri R? 12 0.5 va 0.648. Vi viy c6 thé két luan
rang mo hinh ph hop véi khuon kho nghién ciru.

‘ Phén tich bootstrapping voi c& mau la 5,000. Két qua chi ra rang tat ca 05 hé s6 anh hudng
deu c6 y nghia thong ké (xem Hinh 2, Bang 5), chap nhan HI - H5.

Bang 4
Két qua kiém dinh gia thuyét
Gia thuyét M&éi quan hé U'6c hrong Gia tri P Két qua

H1 SPX>MX 0.249 0.000 Chap nhan
H2 GX>MX 0.191 0.000 Chap nhan
H3 TTX>MX 0.237 0.000 Chap nhan
H4 PPX>MX 0.290 0.000 Chap nhan
H5 MX->MLX 0.707 0.000 Chap nhan

Ngudn: Két qua phan tich dir lidu

0.249°"*
0.191%** l R-=0.648 R-=05
0.707 -
0237
F 3
0.290"""

Ghi chia: *1a 10%, "% 1a 5%, """ 12 1%

Hinh 2. Két qua mé hinh nghién ctru
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4.4. Thdo ludn két qua

H1: SPX sé tdc dong tich ciec dén MX - Dit liéu hién thi trong Bang 5 cho thidy mbi quan
hé gitta SPX va MX c6 ¥ nghia théng ké véi p = 0.249. Két qua phu hop v6i Astuti va cong sur
(2021) cho thay SPX c6 anh huéng dang ké dén MX. Ngoai ra, cic chuong trinh SPX ciing anh
hudng dén hanh vi mua hang cta ngudi tiéu ding (Amoako & ctg., 2020). Hon nita, SPX ciing 13
nhan t6 tac dong dén hanh vi mua hang xanh (Bathmathan & Rajadurai, 2019). Trong mot nghién
ctru khac, giai thich rang viéc thiéu kién thirc vé san phdm c6 thé ngan can ngudi tiéu dung cam
két mua SPX (Chen & Chai, 2010). Diéu nay khang dinh gia thuyét ring SPX tac dong tich cuc
den MX.

H2: GX sé ¢6 anh hurong tich cwe dén MX - Dit liéu tir nghién ctru nay, nhu duoc trinh bay
trong Bang 5 chi ra rang mdi quan hé giita GX va MX 1a ¢6 y nghia théng ké voi p = 0.191. Do
do, gia thuyét ring GX tac dong dang ké dén MX duoc chip nhan. Két qua phu hop véi Ha (2020)
cho thdy GX tac dong dén MX. Bén canh d6, theo Astuti va cong su (2021), GX anh huong déng
ké dén MX. Hon nita, Amoako va cong su (2020) ciing cho thdy mdi quan hé giita GX va hanh vi
mua hang xanh. C6 nghia 1a c6 nhitng ngudi dung sin sang tra thém tién dé mua cac SPX. Diéu
nay khang dinh gia thuyét rang GX c6 anh hudng tich cuc dén MX.

H3: TTX sé ¢6 anh hudng tich ciee dén MX - Dit liéu tir nghién ctru (thé hién trong Bang
5) chi ra mdi quan hé gitra TTX va MX 1a c6 y nghia thong ké vai p = 0.237. Két qua phu hop véi
Ha (2020) cho thay TTX tac dong dén hanh vi mua hang xanh. Bén canh dé, theo Astuti va cong
su (2021) TTX anh huong déang ké dén MX. Tuy nhién, Bekhet va cong su (2012) cho rang chi
riéng TTX khong dit dé dan nguoi tiéu dung dén MX. Piéu nay khang dinh rang TTX c6 tac dong
dén MX.

H4: PPX sé c6 dnh huong tich cwe dén MX - Dit liéu hién thi trong Bang 5 cho thdy mdi
quan hé giita PPX va MX ¢ ¥ nghia thong ké véi p = 0.290. Do d6, gia thuyét rang PPX tac dong
dén MX duoc chap nhan. Két qua khong phi hop vaoi Astuti va cong sy (2021) PPX khéng anh
huéng dang ké dén cac MX. Ngoai ra, Hayat va cong su (2019); Ha (2020) cho biét khong cé tac
dong dang ké nao ciia PPX dén hanh vi mua hang xanh. Ngoai ra, két qua nay phu véi nghién ctru
ctia Bathmathan va Rajadurai (2019) nhan dinh PPX tac dong dén MX. Diéu nay khang dinh gia
thuyét rang PPX c6 anh hudng tich cyc dén MX. C6 nghia 12 ngudi tiéu ding ngay cang quan tam
dén viéc doanh nghiép phan phéi san pham tai cic dia diém an toan voi méi truong, tiét kiém niang
luong, ... Trong mau nhitng dap vién tra 10i ¢ d6 tudi 18 - 35 tudi chiém 72.7%, va hoc van tir
dai hoc tr& 1én chiém 93.1%, nguoi tiéu dung xanh ¢ do tudi tré va co hoc van cao ho ngay cang
chu trong dén viéc PPX (Bathmathan & Rajadurai, 2019).

H5: MX sé c6 dnh hwong tich ciee dén MLX - Dit lidu tir nghién ciru (thé hién trong Bang
5) chi ra rang mbi quan hé giira MX va MLX 1a c6 ¥ nghia thong ké véi p = 0.707. Két qua pha
hop v6i Ariffin va cOng su (2016) Yulisetiarini va cong sy (2017) lya chon ctia nguoi ti€éu dung
dé tiép tuc mua hang trong mot to chire twong tu, mot s san pham hoac dich vu duoc dinh hinh
trude khi ho dua ra quyét dinh mua hang dé mua lai. Piéu nay khang dinh gia thuyét raing MX ¢6
anh hudng tich cuc dén MLX. Hanh vi mua cta nguoi tieu dung 1ap lai cung mdt SPX hodc dich
vu xanh do MX truéce do.

5. Két luan va ham y quan tri
5.1. Két lugn

Cac van dé moi truong trén the gidi va su can kiét tai nguyén thién nhién da lam cho nguoi
tiéu dung ngay cang quan tam nhi€u hon dén hanh vi mua cac san pham xanh. Pa c6 nhi¢u nghién
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clru trong va ngoai nude thyc hién vé hanh vi mua hang xanh cta ngudi tiéu dung (Astuti & ctg.,
2021; Bathmathan & Rajadurai, 2019; Ha, 2020). Tuy nhién, cac nghién ctru chua quan tam dén
hoat dong 4Ps xanh tac dong dén MX va MLX tai thi truong moi ndi nhu Viét Nam. Nghién ctru
nhim dénh gia tac dong cua 4Ps xanh tac dong dén MX va MLX théng qua khao sat 322 nguoi
tiéu dung tai TP.HCM. Két qua cung cip bang chung thyc nghiém quan trong cho cac nha quan
1y, nha tiép thi dé hiéu rd hon hanh vi tiéu dung xanh, tdc dong cua hoat dong 4Ps xanh 1én MX
va MLX tai thi truong Viét Nam.

5.2. Dong gop Iy thuyét

Nhitng phat hién ctia nghién ctru ndy mé ra mot chuong méi trong cudc thao luan vé tiép
thi xanh. N6 x4c nhan 4Ps xanh din dén MX. Nhiéu nghién ctru trude ciia Astuti va cong su (2021);
Hayat va cong su (2019); Ha (2020) cho rang PPX khong c6 tic dong dén MX. Bén canh do,
nghién ctru ciing cho thiy MLX bi anh huong bai viée dua ra quyét dinh mua san phim mau xanh
trude d6. Két qua cho thay bdi canh cua nghién ciru duge thuc hién tai Viét Nam. Két qua khac
biét khi nghién ctru nay duoc nhan rong trong cac bdi canh khac véi Viét Nam. Diéu nay c6 thé
dugc kham pha thém. Vi tim quan trong cua tinh bén viing trong thi tru(‘mg canh tranh ngay nay,
dong gop cua nghién clru cia ching toi cho tai li€u la dang ké & chd, st dung phuang phap md
rong quy mod nghlem ngit, ching toi da ching minh rang khai niém tiép thi xanh c6 thé duoc ap
dung cho hdn hop tiép thi va hanh vi ctia ngudi mua.

5.3. Ham y qudan tri
5.3.1. Vé san pham xanh

Két qua cho thiy: SPX 1a yéu té c6 tac dong dén MX véi p = 0.249. Piéu nay c6 nghia la
cac doanh nghiép nén dua ra cac quyét dinh va hanh dong lién quan dén san pham nham bao vé
hodc mang lai lgi ich cho méi truong tu nhién thi ngudi tiéu ding c6 xu hudng quyét dinh mua
cac SPX nhiéu hon. V& mit chién thuat, cac cong ty phai dua ra lga chon vé cach ho co thé dong
g6i va dan nhan than thién méi truong. Vé mit chién lugc, cac cong ty ¢6 thé Iya chon cac ky thuat
thiét ké SPX, thay ddi quy trinh san xuét, bit dau phét trién cac san pham méi than thién v6i moi
truong, vi du nhu phan huy sinh hoc, tai ché, san pham khong thir nghiém trén dong vat, cac san
pham my pham thuan chay, khong vi hat nhua, ... Dic biét, bién quan sat “Toi san sang mua cac
san pham co thanh phan khéng co6 vt liéu doc hal manh” ¢6 trung binh cao nhit (mean =4, 26)
Diéu nay chi ra nguoi tiéu dung Viét Nam quyét dinh mua SPX dua trén thanh phan san pham
khong chira chit doc hai manh didu niy c6 nghia 1 cac doanh nghiép nén tap trung cai tién san
pham my pham theo hudng thuan chay, khong vi hat nhya, khong chira cac chét doc hai, ...

5.3.2. Vé gia xanh

Két qué cho thiy: GX la nhan t6 tac dong dén MX véi B = 0.191. Diéu nay cho thiy ngudi
tiéu dung sin sang tra thém tién dé mua cac SPX than thién v41 moi truong. Doanh nghiép xay
dung dinh gla san pham dua trén chi phi kinh t& va méi trudng. V& mat chién thuat, cac doanh
nghlep c6 thé sir dung cac hanh dong dinh gla chang han nhu glam gia cho viéce tra lai bao bi co
thé tai ché. Vé mat chién lugc, cic cong ty tién hanh dinh gia san pham chang han nhu chi phi san
pham tir nghién ciru dén tiéu huy. Dic biét, bién quan sat “Toi sé san sang chi tién dé mua nhing
san pham it doc hai hon” c6 gi4 tri trung binh cao nhét (mean = 4.10). Diéu nay cho thiy nguoi
tiéu dung Viét Nam chip nhan chi nhiéu tién hon dé mua nhiing san pham my pham khéng chira
chat doc hai.

5.3.3. Vé truyén théng xanh
Két qua cho thay: TTX la nhan t tac dong dén MX véi B = 0.237. Diéu nay cho thiy viéc
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truyén thong cac san pham va dich vu xanh cho thi truong muc tiéu bao gdm chi tra cho quang céo,
quan hé cong ching, xtc tién ban hang, tiép thi truc tiép va khuyén mai trén website, ... din dén
MX. Trong do, bién quan sat “Téi biét dén SPX qua c4c kénh truyén thong” c6 trung binh cao nhit
(mean = 4.16). Diéu nay chi ra nguoi tiéu dung Viét Nam thudng xuyén twong tac va tim kiém thong
tin vé cac SPX thong qua mang xi hdi (nhu Facebook, Instagram, Zalo, ...) ddn dén viéc mua cac
SPX. Bén canh viéc truyén thong SPX tai cac kénh nhu siéu thi, hdi chg, ... doanh nghi€p nén trién
khai quang ba trén céc trang mang x4 hoi, nén xay dung cong dong vé viéc st dung my phdm xanh
khong chi tot, 1am dep khong gy doc hai cho co thé, ma dic biét 1 viéc bao vé méi truong.

5.3.4. Vé phan phdi xanh

Két qua cho thdy: PPX Ia 12 nhén td tic dong dén MX véi B = 0.290. Piéu nay cho thay
mot hé thong co thé han ché cac giai phap thiét ké xanh vi SPX phai dam béo tinh chat sinh thai.
Kénh phan phdi dugc chon dé dit san pham phai dam bao khong anh hudng dén méi truong dan
dén viéc mua SPX. Cu thé, cac bién quan sat “T6i s& sin sang mua san pham ma dai 1y dang st
dung hop dung c6 thé tai sir dung” va “To6i s& mua SPX tai siéu thi ddc biét than thién v6i moi
truong” c6 trung binh cao nhit (mean = 4.18). Pidu nay chi ra nguoi tiéu dung Viét Nam s& mua
SPX tai noi st dung cac thung chira c6 thé tai sir dung va siéu thi dic biét than thién véi moi
truong. Doanh nghiép my pham can phai ¢ chién luoc PPX phu hop, vi khi cac kénh phan phdi
thuc hién viéc bao vé moi truong s& gy anh hudng dén quyét dinh mua my pham xanh, vi ngudi
mua s& khong mua my pham xanh bao vé moéi truong tai noi phan phdi ma sir dung céc thiét bi
gay tac dong dén moi trudng.

5.3.5. Han ché va huéng nghién cizu tiép theo

Bét chap nhiing dong gop déng ké ma nd mang lai, nghién ciru nay c6 mot s6 han ché c6
hiru mang lai huéng di cho cic nghién ctru trong tuong lai. Thir nhat, ddy 1a mot trong nhiing
nghién ctru dau tién sir dung 4Ps xanh anh huong dén MX di duoc phan tich & Viét Nam, nhung
viée sir dung thang do ldp lai cia cac nghién ctru nude ngoai dan dén nhiéu diéu khong thé tranh
khoi nhitng bét cap. Py ciing 1a goi ¥ cho cic nghién ctru tiép theo. Thir hai, pham vi ctia nghién
ctru bi giéi han do tap trung vao nguoi tiéu ding my pham xanh tai Thanh phé H6 Chi Minh &
Viét Nam, nghién ctru trong tuong lai dugc thuc hién ¢ linh vuc khac ¢ cac quéc gia khac co thé
s& ¢6 gia tri dé xac thuc cac két qua nghién ciru ndy va téng quéat hoa viée ap dung khung dé xuat,
1a sy hién di¢n ctia tuong tac gitra nguoi ban va nguoi mua thong qua cac hoat dong tuong tac.
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