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Nghién ctru nay dugc thuc hién nham danh gia nhan thac va
san 10ng chi tra cua ngudi tiéu dung ddi véi thit heo an toan co kha
nang truy xuat nguén gdc. Nghién ciru da chon mau thuan tién 395
ngudi tiéu dung tai Thanh phé H6 Chi Minh va st dung phuong
phap danh gia ngdu nhién voi hinh thire héi kép Double-Bounded
Dichotomous Choice (DBDC). Két quéa cho thiy, ngudi tiéu ding
rat quan tdm dén kha ning truy xuit ngudn gbc cia thit heo. Hon
nita, theo két qua hdi quy bang mo hinh Bivariate Probit, muc san
long chi tra ctia ngudi tiéu dung cho thit heo an toan c6 kha ning
truy xuat ngudén gbc cao hon 27.7% so véi thit heo khong cé truy
xudt ngudn gbc. Voi mirc d6 san long chi tra twong dbi cao cua
ngudi tiéu dung, cac chinh sach lién quan dén thit heo an toan co
kha ning truy xuat ngudn gdc cé thé duoc thyc thi higu qua.

ABSTRACT

This study was conducted to evaluate consumer awareness
and willingness to pay for safe pork with traceability. The study
used a convenient sample of 395 consumers in Ho Chi Minh City
and employed a random evaluation method with the Double-
Bounded Dichotomous Choice (DBDC) survey format. The results
showed that consumers are highly concerned with pork traceability.
Moreover, the Bivariate Probit regression results indicated that the
willingness to pay for safe pork with traceability was 27.7% higher
than pork without traceability. Given consumers’ relatively high
willingness to pay, policies related to safe pork with traceability
can be effectively implemented.

1. Giéi thiéu

Mic di thit heo 1a mot thuc pham rat phé bién tai Viét Nam va chiém hon 70% tong
lwong thit tiéu thy cia nguoi dan (Nguyen & ctg., 2015), nhung niém tin cua ngudi tiéu dung ddi
V6i sy an toan caa né da bi anh huéng trong nhimg nam gan day. Nhitng cudc khang hoang lién
quan dén thuc pham khdng an toan dién ra cang nhiéu, dac biét 1a lién quan dén thit heo, nhu thit
heo c6 chat tao nac, thudc tang trong, dich ta heo chau Phi va bénh heo tai xanh (Nguyen & ctg.,
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2015). Nguyén nhan cta viéc ndy chu yéu la do sir dung chit cAm trong chin nudi dé rat ngan
thoi ky thu hoach va vd béo trudc khi giét md, cling véi su thiéu dao duc caa mot s6 bén lién
quan trong chudi cung tng thuc pham (H. V. Nguyen & ctg., 2019). Diéu nay di khién nguoi tidu
ding ngay cang lo ngai vé an toan thuc pham va sin sang tra gia cao hon cho nhitng san pham an
toan hon (Novoselova, Meuwissen, van der Lans, & Valeeva, 2002; Khuu & ctg., 2019).

Dé dam bao an toan thuc phiam cho ngudi tiéu dung khi mua thit heo, mot chuong trinh
truy xuat ngudn gbc san pham di dugc Sé Cong Thuong Thanh phd Hd Chi Minh trién khai tur
nam 2017. Hé théng nay sir dung thé nhan dang dé ghi lai thdng tin vé& ngudn gbc san pham thit
heo tir trang trai, giét md, van chuyén dén co s ban Ié. Céc thong tin ndy duoc tai 1én co so dit
liéu dam may va ngudi tiéu ding co thé truy cap thdng tin cua san pham minh d3 mua bang dién
thoai théng minh (Le & ctg., 2018). Tuy nhién, gi4 caa san pham &p dung truy xuét nguon goc c6
thé cao hon dé khuyén khich sy ap dung cua nha san xuét (David & Bailey, 2002).

Nghién ciru vé muic d6 san long tra cia ngudi tiéu ding cho thyc pham an toan truy xuat
nguon goc dang dugc tré thanh cha dé quan tim dic biét trén toan cau do tinh trang quan ngai vé
an toan thuc pham ngay cang gia tang. Trong s6 d6, Loureiro va Umberger (2007) d chi ra rang,
& My, nguoi tiéu dung danh gia truy xuat nguon goc san pham déng vai trd quan trong trong dam
bao an toan thyc pham, nhung lai it duoc danh gia cao so v4i chirng nhan an toan thuc pham cua
Bo Nong nghiép Hoa Ky. Tuong tu, Verbeke, Ward, va Avermaete (2002) phat hién ra rang, tai
Bi, nguoi tiéu dung quan tim hon dén cac tiéu chuan chat luong va an toan thuc pham hon la
truy Xuat nguon gbc san pham. Trong khi d6, Lee, Han, Nayga, va Lim (2011) lai chi ra rang, tai
Han Quéc, ngudi tiéu ding rat quan tam dén truy xuat nguon goc san pham va sin sang chi tra
mot khoan gia cao hon dén 39% cho thit bo nhap khau c6 thé truy xuat nguén gdc so vai thit bd
twrong tu khdng cé truy xuat ngudn gbc. Nghién ctiu cia Ubilava va Foster (2009) ciing chi ra
rang, tai Georgia, nguoi tiéu dung danh gia truy xuat ngudn gbc san pham quan trong hon so voi
chang nhan chat luong san pham. Trong khi d6, Song, Liu, Wang, va Nanseki (2008) di dua ra
két luan rang, tai Trung Qudc, da sé ngudi tidu ding thiéu kién thirc vé hé théng truy xuat ngudn
gdc thuc pham, nhung hon 90% nguoi duoc khao sat cho rang hé thdng truy xuit ngudn gbc la
rat can thiét dé nhan biét san pham an toan. Tuy nhién, tai Viét Nam, van con rat it nghién ctu vé
muic san 10ng tra cta ngudi tiéu dung cho thue pham an toan ¢ ngudn gdc truy xuat, ciing nhu it
cha y dén tim quan trong cia sy hiéu biét cua nguoi tiéu dung dbi vai riii ro st khoé do tiéu thy
thuc phdam khong an toan. Bén canh d6, muc san 10ng tra cua ngudi tiéu dung cho thit heo an
toan ¢ truy xuat nguén gdc ciing chua duoc nghién ciru tai Thanh phd HS Chi Minh.

Pé quan ly hiéu qua lién quan dén an toan thuc pham thit heo, viéc tim hiéu mirc d6 chap
nhan caa ngudi tiéu dung d6i voi thit heo an toan cd truy xuat ngudn géc ciing nhu cung cap
thdng tin quan trong dé dé xuat cac chinh sach dam bao an toan thuc pham. Vi vdy, muc dich caa
nghién ctru 1a tim hiéu nhan thicc caa nguoi tiéu dung vé rai ro siac khoe do tiéu thy san pham
thit heo khdng an toan cling véi muac do san 10ng tra tién cua ho cho thit heo an toan ¢ truy xuat
ngudn goc.

2. Co s& 1y thuyét
2.1. Ly thuyét vé mirc sén long trd va cdc nghién civu cé lién quan

Mirc sin 10ng tra (WTP) 1a s6 tién t6i da ma mot c4 nhan sén sang chi dé s¢ hitu mot don vi
hang hoa cu thé, dugc dinh nghia boi Hanemann (1994). WTP cho phép udc tinh gi tri kinh té cua
cac loai hang hoa, dic biét 1a nhing loai khong c6 gia trén thi trudng hodc khong ton tai thi truong.
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Nhiéu nghién ctru d3 tim hiéu vé murc sin 10ng tra cta ngudi tidu diung dbi v6i cac san
pham thuc phdm an toan. Pa phan phuong phap danh gia ngau nhién (CVM) dugc sir dung dé
ude lugng mire san long tra (Khuu & ctg., 2019; Lapar & ctg., 2010; Mai, Dang, & Dang, 2018;
N. T. D. Nguyen & ctg., 2019) thong qua nhiéu dang cau hoi khac nhau nhu cau héi thir nghiém
d4u gia, cau hoi dong dang Single-Bounded Dichotomous Choice va cau hoi dong dang Double-
Bounded Dichotomous Choice. Cac nghién ciru lién quan dén muc sin 1ong tra ciia ngudi tiéu
ding cho thyc pham an toan ¢ truy xuét ngudn gdc cho thiy nhom dic diém kinh té, nhan khau
va nhan thtc anh huéng dén muc sén long tra cua ngudi tiéu dung (Angulo, Gil, & Tamburo,
2005; Liu, Zeng, & Yu, 2009; Mai & ctg., 2018; Mergenthaler & Qaim, 2009). Viéc nhan thirc
vé rai ro thuc phadm khéng an toan 1a yéu t& quan trong va anh huéng chinh dén quyét dinh lya
chon thuc phdm cta nguoi tiéu dung (Abrams, Meyers, & Irani, 2010; Wheatley, 2001). Thém
vao d6, nhan thirc cia nguoi tiéu dung ciing anh hudng dén viéc chi tra dé tiéu dung thit heo an
toan c6 truy xuat ngudn gbc (Lu, Wu, Wang, & Xu, 2016). Trong d6, nhan thirc vé rii ro strc
khoé dugc xéac dinh 13 nhan tb quan trong nhat (Bradford, McKernan, Elliott, & Dean, 2022).

2.2. Ly thuyét vé phwong phdp dinh gid ngdu nhién

Phuong phép danh gid ngiu nhién (CVM) dugc xay dung dua trén 1y thuyét t6i da hoa
hitu dung va 1y thuyét vé hanh vi nguoi tiéu ding dé danh gia gia tri ctia céc loai hang ho4 phi thi
truong thong qua mirc gia san 1ong tra (Mitchell & Carson, 1989). Phuong phap nay c6 nhiéu
dinh dang va cac dinh dang khac nhau ctia phuong phap CVM c6 thé anh huéng dén cac két qua
danh gia. Phuong phap lién tuc va phuong phép roi rac 1a hai dang cua CVM, trong d6 phuong
phap lién tuc bao gdm phuong thirc hoi dang thé chi tra (Payment card) va hoi dang mo (Open-
ended), trong khi phuwong phép roi rac hau hét sir dung phuong thirc hoi dang Iya chon nhi phan
(Dichotomous Choice - DC). Tuy nhién, cic nha nghién ctru da tranh luan vé& mirc d6 chinh xac
ctia udc tinh véi phuong thirc hoi mo dang lién tuc va hoi nhi phan dang roi rac cuia CVM.
Phuong thirc hoi mo truyén théng da bi nhiéu phé phan do nguoi tra 101 khong tiét 16 duoc mirc
san long tra thuc su cia ho (Braun, Rehdanz, & Schmidt, 2016). Phuong thic hoi lya chon nhi
phan bao gdm hai dang cau hoi: dang cau hoi don (single-bounded) va dang cau hoi kép (double-
bounded). Véi cau hoi kép, ngudi phong van ban dau s& dua ra mot mirc gia khoi diém cho
ngudi tra 101, néu nguoi tra 161 dong ¥, nguoi phong van s& hoi v6i mic gid cao hon gia khai
diém, néu ngudi tra 10i khéng dong ¥, ngudi phong van s& hoi voi muc gia thap hon gia khoi
diém (Hanemann, Loomis, & Kanninen, 1991). Trén thuc té, cach hoi dang kép phirc tap hon
dang don, tuy nhién lai hiéu qua hon (Jeanty, Haab, & Hitzhusen, 2007; Liu & ctg., 2009). Do
do, nghién ctru nay da chon phuong thirc cau hoi lua chon nhi phan dang kép (Double-Bounded
CVM) dé thyc hién danh gié.

Dya vao nghién ctu cua Patterson (1996), ly thuyét vé phuong phap Double-Bounded
CVM thé hién nhu sau:

Gia dinh cac gia tri WTP cua tong thé c6 mot phan bd xéac suat thé hién qua ham phan
phéi thong ké F (-). Ham xéc sudt mot ca nhan chap nhén (tra 16i Co) voi mirc dau gia “x” ¢6
dang: Pr [WTP > x] = 1- F(x).

V6i xi 1a mirc du gid, ni 1a sb nguoi duge hoi véi mire ddu gia va yi 1a s6 nguoi tra 10
“C6” voi mue dau gia d6 (1 =1, ..., k), ham likelihood c6 dang sau:

iza[1 = F () F ()0 1)
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Néu goi B 1a mirc dau gia khoi diém, BY 1a mirc dau gia tiép theo thip hon va BY 1a murc
dau gia tiép theo cao hon, ham Likelihood duoc phét trién thanh bén truong hop phan Gng véi
mic ddu gid khoi diém va mic ddu gia tiép theo: Khong-Khdng (NN), Khong-Cé (NY), Co-
Khong (YN), va C6-C6 (YY), cu thé cac trudng hop nhu sau:

NN: WTP < B¢

NY:BY<WTP<B

YN: B<WTP < B

YY:BY<WTP
Nhu vay ham xac suat cua bon truong hop nay lan lugt 1a:
Pr(NN) = Pr(WTP < B) Pr(WTP < BYWTP < B) = Pr(WTP < BY) = 1-F(BY) 2)

Pr(NY) = Pr(WTP < B) Pr(WTP > BYWTP < B) = Pr(BY< WTP < B) = F(B) — F(BY) (3)
Pr(YN) = Pr(WTP > B) Pr(WTP < BYWTP > B) = Pr(B < WTP < B") = F(BY) - F(B) (4)

Pr(YY) = Pr(WTP > B) Pr(WTP > BYWTP > B) = Pr(WTP > B") =1 — F(B") (5)
Ham likelihood cua cé 04 truong s€ c6 dang nhu sau:
ia[L = F(BH]™N [F(B) — F(BH]™ [F(B) = F(B)™ N [1 - F(B)]™" (6)

Trong d6 nNN, nNY, nYN, va nYY 1a sé nguoi duoc khao sat tra 10i cho timg truong hop
d6i voi mdi mirc gia khoi diém. Phuong phap Maximum Likelihood (ML) duogc sir dung dé wéc
luong cac hé s6 trong md hinh hoi quy Bivariate Probit.

3. Phwong phap nghién ciru
3.1. 86 liéu

Trong nghién ciru nay, s6 liéu so cap dugc thu thap thong qua viéc khao sat ngudi tiéu
dung thit heo, nhitng ngudi thuong mua thit heo dé ndu in hang ngay, tai cac siéu thi va cho ¢
Thanh phd HO Chi Minh. Céch xac dinh ¢& mau véi truong hop ¢& mau 16n va khdng biét tong
thé. Ap dung cong thirc tinh ctia Cochran (1977) nhu sau:

_C*f(1-f)
n= 400 ™
Trong dé: n: 1a ¢& mau (quy md mau), C: Gid tri téi han twong ung véi do tin cay lua
chon, f: Ty 1é miu (1a udc tinh ty 18 % cua tong thé), thudng 1a ty 18 wéc tinh 1a 50%, &: Sai s6
cho phép (+ 5%). Trong nghién ctru nay c¢& mau khao sat ngudi tiéu dung voi do tin cay 1a 95%,
sai s6 cho phép 1a 5%, ty 1& udc luong 13 0.5. Vi do tin cay 95% thi gia tri ti han 1a C = 1.96.
C& mau la:
2y(1— x
n=222XC209) _ 395 miu 8)
0.5
Phuong phap chon miu thuan tién trong nghién ctru s& lya chon ngudi duge phong van
tai dia diém nghién ctru. Phong van vién sé tiép can truc tiép dé phong van ngudi mua thit heo.
Hinh thirc nay duya trén su thudn tién hodc dé tiép can d6i véi ddi tuong duoc khao sat 1a nguoi
tiéu dung thit heo.

Do d6, nghién ctru s& tién hanh phong van truc tiép 395 nguoi tiéu dung thit heo tai hai
quan noi thanh 1a quan 1 va quan 5, cting nhu ngoai thanh 1a Thanh phé Tha Buc thudc
Thanh phé H6 Chi Minh. Trong sb nay, 200 nguoi s€ dugce lya chon dé khao sat tai quan 1 va
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quan 5, mdi khu vuc s& duoc phan chia déu gilta cac chg va siéu thi, trong khi 195 ngudi con
lai s& dugc khao sat tai khu vuc ngoai thanh Thanh phé Thu P, cling s€ dugc chia déu gitra
cac cho va siéu thi. Pi tuong dugc chon dé khao sat 1a nhitng nguoi mua thit heo dé niu an
hang ngay cho gia dinh, khong bao gdm nhitng nguodi mua thit heo cho muc dich kinh doanh
hodac cac muc dich khac.

Thu thép sd liéu tir ngudi tiéu ding & cung thoi gian va dia diém ma ngudi tiéu ding da
ra quyét dinh mua thit heo, ching t6i hy vong nguoi ti€u dung bdc 10 duoc sé thich that su vé
san phém thit heo ma ho da mua. Nh&ng ngu(‘)’i dong ¥ tham gia dugc moi ra khu vuc duoc
phong van vién chuan bi sin ban ghé dé ngdi tra 1oi phong van. Nhitng ngudi tham gla phong
van duo’c nhan mot phan qua tri gia 20,000 VND dé khuyén khich viéc tham gia, va mdi cudc
phong van mét khoang 20 phuit.

3.2. M6 hinh nghién ciru

M6 hinh hdi quy Bivariate Probit dugc sir dung trong nghién ctru nay nham xéac dinh gia
tri ma nguoi tiéu dung san long tra cho thit heo c6 truy xuat ngudn gbc. Sau do, wdc lugng gia tri
WTP trung binh va trung vi bang cach ap dung cong thirc dugc Jeanty va cong sy (2007) dé xuit,
sit dung hé sé udc luong cia mod hinh. Dé ude luong cac hé sd bang mé hinh hdi quy Bivariate
Probit, hai ham hoi quy lién quan dugc x4c dinh nhu sau:

Yi=oo+B1BID1+ Y%, a;X; + & 9)
Y2=o1+p2 B|D2+Z 19X + & (10)

Trong d6 Y1 va Y2 1a truong hop lwa chon ¢d gié tri nhi phan (1 = chap nhan; 0 = khong
chép nhan) ddi véi BID: la gia dwa ra hoi 1an dau va BID gi héi 1an hai dwoc dua ra; B, B, Ia
h¢ s6 cua bién mic dau gia BID1, BID2 dugc dua ra; X;, X; Ia céc bién ddc diem kinh té - xa hoi;
0, 0, la hang so; aj va 0 1a cac hé sd udc lugng ciia md hinh, &, €, 12 sai s6 ctia mé hinh.

Ngudi tiéu ding dugc gidi thidu trude kich ban bai nguoi phong van trude khi hoi ho vé
murc sin 1ong tra thém nham muc tiéu dé ngudi tiéu dung hiéu rd vé van dé ma ho sé tra 10i. Viée
xé4c dinh cac muc dau gia 1a rat quan trong vi vdy nghién ctru thuc hién khao sat thr 30 ngudi
tiéu dung sir dung cau héi mo vé muc sin 1ong tra, bén canh d6 c6 tham khao ¥ kién chuyén gia

vé thi truong thi heo. Két qua co 05 mirc dau gid dugc xac dinh va trinh bay trong Béang 1
(Hanemann & ctg., 1991).

Bang 1
Céc muc dau gia khoi diém
Mikc gia 14n diu BID: Mikc gia l1an thir hai BID (%/kg)
(%o/kg) Mikc gia thap hon Mikc gia cao hon

10 5 15
15 10 20
20 15 25
25 20 30
30 25 35

Ngudn: Két qua phan tich dit liéu cia nhoém nghién ctru
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Cau hoi d6i v6i san pham thit heo an toan c6 thé truy xuit ngudn gdc duoc dit ra 1a “Néu
¢6 thit heo an toan c6 thé truy xudt nguon goc ban trén thi truong, éng/ba c6 sdn sang mua logi
thit heo ndy khéng néu né cé gid cao hon... (%) so véi thit heo dang ban trén thi truong khéng
6 truy xudt nguon goc?” Muc gia ting thém cho mdi cAu hoi vé muc d6 sin 1ong tra cho ting
nguoi trad 101 riéng 1¢ dugce 4n dinh ngﬁu nhién & mot trong cac muc sau: 10%, 15%, 20%, 25%,
va 30% (Zhang, Bai, & Wahl, 2012). Nguoi phong van chon ngiu nhién mot muc gia ¢ trén
(BID1) 1am gia khoi diém dé hoi nguoi tiéu dung lan thir nhat. Néu ngudi duge hoi chap nhan
mirc gia d6 thi muc gia cao hon (BID2) duoc dua ra dé hoi tiép. Nguoc lai, néu ngudi duge hoi
khong chap nhan muc gia d6 thi muc gia thap hon (BID2) ciing dugc dua ra dé hoi tiép. Cac muc
gia cao hon hoic thip hon dugc trinh bay cu thé ¢ Bang 1.

Phan mém STATA 16.0 v6i phuong phap ML duge sir dung dé udc lugng mo hinh hoi
quy Bivariate Probit. Mic sin long tra trung binh ctia ngudi tiéu dung thit heo dbi véi thit heo co
truy xuit ngudn gdc qua cdu hoi ddu gia 1an dau va tuong tu cho lan tiép theo duoc tinh theo
cbng thac caa Jeanty va cong su (2007) nhu sau:

W=_(a3+a\lyl/ﬁ;) (11)

Céc bién doc 1ap va ky vong dau trong mé hinh duoc trinh bay ¢ Bang 2. C6 03 nhom
bién 13 dic diém kinh té, ddc diém nhan khau va dic diém nhén thic ciia ngudi tiéu dung. Nhém
bién dic diém kinh té bao gom: Bién BID1 12 % muc gia ting thém gia dua ra hoi lan thi nhat va
BID; 1a % muc gia ting thém duoc dua ra hoi lan thir hai, v6i mirc gia cang cao thi xac suat
dong y tra cang thip nén ki vong dau am. Bién INCOME la thu nhap ho ciia ngudi tiéu dung
duogc khao sat (triéu VND/thang), nguoi tiéu dung c6 thu nhap cao ho s& sin sang chap nhan chi
tra cao hon cho thyc phdm an toan do dé ki vong dau duong (Liu & ctg., 2009). Bién
QUANTITY la lugng thit heo tiéu thu trong mot tuan (Kg/tuﬁn) cua mot ho gia dinh. Néu mot ho
gia dinh tiéu dung nhiéu thit heo, ho c6 xu hudéng chon san phérn an toan va co ngué)n géc 10
rang. Vi vdy, nhu cau ctia ho vé thit heo an toan ¢ truy xuat ngudn goc duoc mong doi s& ting,
va diéu nay c6 thé dan dén muc gia cao hon cho san pham nay (Angulo & ctg., 2005).

Bang 2

M0 ta cac bién va ky vong dau

Bién so Giai thich bién Pon vi Ki vong dau

Pic diém kinh té

BID1, BID; Cac muc gia duara %/kg -
INCOME Thu nhép ho Triéu dong/thang +
QUANTITY Luong thit heo tiéu thu Kg/tuﬁn +

Pac diém nhin khau

AGE Do tudi Tudi +
GENDER Gidi tinh 1 = Nam; 0 = Nir +
CHILDREN S6 tré con Ngudi +

EDU Hoc van Nam +
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Bién s6 Giai thich bién Pon vi Ki vong déu

Dac diém nhén thic

Hiéu biét cua nguoi tiéu|Likert 1 - 5 (1: khong biét gi; 5:

KNOWLEDGE | 416 vé ATTP bibt rt o rang) *
RISK Lo ngai cua nguoi tiéu|Likert 1 - 10 (1: khong lo lang; N
dung vé ATTP 10: rat lo lang).
, s 1 .| 1: ban than hodc nguoi than ting
HEALTH Stre khoe bi anh hudng .\ s 466 thye pham: 0: truong ¥

do ngd ddc thuc phém

hop con lai

Nguon: Phén tich va tong hop

Nhom bién dic diém nhan khau bao gém: Bién AGE dai dién cho tudi (nim) ctia nguoi
dugc phong van. Nhitng ngudi 16n tudi thudng cha ¥ dén sire khoe ctia minh hon, do d6 ho ¢ xu
hudng lua chon thuc phém an toan hon. Vi vy, bién AGE dugc ky vong mang gia tri duong
(Mergenthaler & Qaim, 2009). Bién GENDER 1a bién dummy, véi gia tri 0 dai dién cho nit va 1
dai dién cho nam cuia nguoi duoc phong van. Trong gia dinh, phu nit thudng 13 ngudi chim soc
noi trg va c6 kién thirc vé thyc pham an toan hon, do d6 ho ¢6 xu hudng lua chon thuc pham an
toan hon. Vi vay, bién GENDER duogc ky vong mang gia tri am (Mergenthaler & Qaim, 2009).
Bién CHILDREN dai dién cho s tré nho trong gia dinh (ngudi). Gia dinh ¢6 nhiéu tré em thi s&
cang quan tdm dén thyc pham an toan hon va sin 10ng tra gia cao hon. Vi vay, bién CHILDREN
duoc ky vong mang gia tri duong (Angulo & ctg., 2005). Bién EDU dai dién cho trinh d6 hoc
van (nam di hoc) ctia ngudi dugc phong van. Nhitng nguoi ¢6 trinh do hoc vén cao c6 kién thirc
va s& can than hon khi lua chon thuc phém an toan. Do do, bién EDU duoc ky vong mang gia tri
duong (Liu & ctg., 2009; Mergenthaler & Qaim, 2009)

Nhom bién dic diém nhan thirc bao gdom: Bién KNOWLEDGE thé hién mirc d6 hiéu biét
clia ngudi tiéu dung vé an toan thyc pham trén thang do Likert tir 1 - 5. Bién nay dugc ky vong
duong vi nguoi c6 mic do hiéu biét cao hon vé an toan thuc phém s& c6 xu hudng lua chon thuc
pham an toan hon (Mai & ctg., 2018). Bién RISK thé hién mirc d6 lo ling ctia ngudi dugc khao
sat vé rui ro strc khoé do thuc pham khong an toan trén thang do Likert tir 1 - 10. Bién nay duoc
ky vong duong vi ngudi cang lo ling vé rii ro stc khoé thi cang co xu huéng lwa chon thyc
phém an toan hon, ddc biét 1a thit heo co truy xuét nguén géc (Liu & ctg., 2009). Bién HEALTH
thé hién su trai nghiém vé rui ro sitc khoé (bién dummy véi 1: da ting bi ngd doc thyc pham; 0:
truong hop khac). Nguoi di timg bi ngd doc thuc pham co thé s& ¢ kinh nghiém tiéu cuc lién
quan dén strc khoé, do d6 ho c¢6 xu hudng quan tdm dén viéc chon thuc phim an toan hon, bao
gdm thit heo c6 truy xuat ngudn gbc. Ki vong cia bién nay 1a duong, tirc 1a ngudi da timg bi ngd
doc thyc pham s& c6 xu hudng chon thyc pham an toan hon.

4. Két qua nghién ctru va thao luin
4.1. Phén tich thong ké mé ta
4.1.1. Pdc diém ciia nguoi dwot phong van

Két qua thong ké cho thdy rang phan 16n nhitng nguoi duge phong vén 1a nit gidi chiém
74.41% trong tong sb, va phan 16n c6 d6 tudi tir 20 dén 30 va 31 dén 40 chiém twong duong
23.80% va 30.63%. Ho gia dinh co tré con dudi 15 tudi chiém 48.35%, con nguoi 1on trén 60
tudi chiém 36.71%. Hon nixa, phén 16n nguoi duge phong vén ¢6 trinh d6 hoc vén cao déng, dai



82 D6 My Quyén va cong su. HCMCOUJS-Kinh t& va Quan tri kinh doanh, 19(1), 75-88

hoc chiém khoang 40%, cp 3 chiém khoang 38%, va cap 1, 2 chiém 22%, cho thay trinh d¢ hoc
van ciia ngudi tiéu dung thit heo 13 twong ddi cao. Theo sb liéu, nghé kinh doanh chiém 38.5%,
cong chirc chiém 15.9%, cong nhan chiém 17.2%, ndi trg chiém 12.2%, sinh vién chiém 2%, huu
tri chiém 4.8% va nghé nghiép khac chiém 9.4%. Cudi cung, mirc thu nhap trung binh ctia nhiing
ngudi duge phong van dao dong tir 10 - 12 triéu dong/thang/hd.

4.1.2. Thoi quen tiéu thu thit heo

Két qua khao sat cho thiy hau hét ngudi tiéu dung mua thit heo tai cac cho truyén thong
va siéu thi, chiém 48.86% va 34.94% tuong Ung, cura hang thit sach chiém 13.16%, va céac ctra
hang hoic sap tu phat chiém ty 18 thdp nhat 13 3.04%. Tan suat mua thit heo ciia nguoi tiéu ding
phd bién 12 01 tuan 02 1an (chiém 37.97%), bén canh d6 ngudi mua thit heo 01 tuan 01 1an va 01
tudn 03 1an chiém ti 1¢ tvong duong 17.22% va 17.47%. Tuy nhién, ty 1¢ ngudi mua thit heo
he‘mg ngay kha thap chi lé 15.95%. Chi c6 05 ngudi trong sd nay mua thit heo 01 thang 01 lan,
chiém ty 1& 1.27%, chu yéu do khong c6 thoi quen tiéu thu thit heo. V& luong thit heo ti€u thu
trung binh trong mot tuan ctia nguoi tiéu ding tai Thanh phd Thu Dtc, phan 16n s& tap trung vao
02 muc 14 0.5 - 1 kg va 1 - 1.5 kg, véi ty 1¢ tuong duong nhau 14 20.51%. Riéng d6i véi quan 1
va quan 5, luong thit heo trung binh tiéu thy trong mot tuan tip trung nhiéu vao mac 1 - 1.5Kg,
twong duong véi ty 1¢ 21% va 20%. Tém lai, lugng thit heo tiéu thu trung binh ctia nguoi ti€u
dung tai Thanh phé H6 Chi Minh chii yéu & mirc 1.0 - 1.5 kg/tuan véi ty 18 20.51%.

Tinh trang gian 14n trong qua trinh van chuyén va budn ban thit heo di gy anh hudng
dén sy tin tuong ciia ngudi tiéu dung. Diéu nay dan dén chi c6 6.01% ngudi tiéu dung tin tuong
vao thong tin duoc cung cap boi nguoi ban va 8.87% tin tudng vao ngudi ban quen. Phan 16n
(50.21%) nguoi tiéu dung dya trén kinh nghiém cia ban than dé lya chon san pham, trong khi
23.61% phan biét dya trén nhan mac san pham va 11.30% phan biét dya trén thong tin tir nguoi
nha, nguoi quen.

Sau khi mua thit heo v&, nguoi tiéu dung thudng ap dung mot sb bién phap dé giam thiéu
rui ro stc khode trudce khi an. Tuy nhién, chi c6 7.81% nguoi tiéu dung chon cach ludc thit that ki
trude khi sir dung. Thay vao do, rira sach bang nudc hodc gidm trude khi sir dung (chiém
25.52%), ngdm nudc 4m pha mudi (chiém 29.30%) va chan thit qua nude sdi (chiém 27.21%) 1a
nhimg cach dugc lra chon nhiéu nhat. Con 10.16% ngudi tiéu dung chon cac bién phap khac dé
dam bao an toan khi sur dung thit heo.

4.1.3. Nhdn thic ciia ngueoi tieu dung vé rui ro sirc khoe do tiéu thu san pham thit heo
khéng an toan

Tir nhitng két qua khao sat duoc thu thap, cho thiy chi c6 3% trong tong sd nguoi tiéu
ding khong co kién thirc vé& van dé an toan thyc pham. Trong khi d6, 37% biét mot cach tuong
d6i, 15% biét rat rd va 29% biét kha rd vé van dé nay. Noi chung, nhimg ngudn tin tir bao chi,
truyén hinh va cic co quan chinh phu dang dwoc ngudi tiéu ding tin tuéng hon so véi nhimng
ngudn tin khac.

Két qua khao sat cling cho thdy, t6i 90.63% ngudi tiéu dung tin ring thit heo duoc ban
trén thi truong hién nay co sir dung cac chat cim va chat bao quan. Trong d6, 46.37% ngudi tiéu
ding cho rang cac chéat nay c6 mirc do sir dung rat cao, 78% tin rang rat nhiéu, 12.85% cho rang
it va chi co 1.68% cho rang rat it. Tinh trang nay cho thdy ngudi tiéu dung dang mét niém tin vao
thit heo trén thi truong. Ngoai ra, trong sb nhiing nguoi duge phong van, ¢ 33% cho rang du
luong thude trong thit heo co thé dan dén ngd doc thuc phém, 23% cho réng st dung thit heo
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khong dam bao an toan c6 thé giy ra cac bénh ung thu, bénh nhiém khuan chiém 17% va cac
bénh vé tim mach, huyét ap chiém 13%. Mot s6 it con lo ngai rang st dung thit heo khong dam
b4o an toan ciing c6 thé gay anh hudng dén stc khoe va kha ning phat trién cua tré em, cling nhu
gdy ra cac bénh vé béo phi do sir dung cac chit ting trong.

Theo khéo sat, hau hét nguoi tiéu dung cho réng thit heo khong an toan duogc ban tai cac
sap tu phat chiém ty 1¢ cao nhét 52.71%, trong khi mét s6 chg truyén théng chiém 31.21%, va
chi ¢6 0.15% nguoi tiéu dung lua chon siéu thi. Tuy nhién, 6.17% nguoi tiéu ding khong biét vé
tinh hinh nay, va chi c6 0.56% cho réng thit heo trén thi truong khong c6 chira cac chét doc hai.
Néu nhin vao xu huéng ciia thuc trang nay, c6 téi 44.3% ngudi tiéu dung cho rang tinh hinh ton
du chét tao nac va chat tang trong trong thit heo dang ting, trong khi ty 1& ngudi tiéu ding cho
rang tinh hinh nay dang giam chi 1a 8% va 21.52% khong biét. Vé mirc d6 lo ngai ciia nguoi tidu
dung, da sd tap trung ¢ hai mirc 8 va 10 trén thang do 10 mirc d6 lo ngai (1 khong lo ngai dén 10
rat lo ngai) voi ty 1& tuong duong 26.84% va 39.75%. Tat ca cac nguoi duge khao sat déu thé
hién su lo ngai 1& rang vé nhiing van dé lién quan dén sirc khoé, dic biét 1a lugng chat cam trong
qué trinh chin nudi va cac chit bao quan trong thit heo hién nay.

4.1.4. Tam quan trong va mize dg tin cdy doi thit heo co truy xudt nguon goc

Hau hét ngudi tiéu dung danh gia rang viéc c6 thé truy xuat ngudn gbc thit heo 1a rat
quan trong va quan trong véi ty 18 chiém 49.62% va 34.43% tuong tng. Chi c6 0.25% cho rang
diéu nay khong quan trong. Vi nhan thirc nay, nguoi tiéu dung c6 thé tin tuong muic d6 an toan
ctia thit heo truy xuit nguon gdc dbi voi ho 1a rat dang tin cdy. San pham thit heo ¢é truy xuat

nguodn goc rd rang s€ tao niém tin cao cho nguoi tiéu dung.

4.2. Uébc lwong mikc sin long tri

Bang 3
Théng ké mo ta cac bién doc 1ap trong md hinh héi quy Bivariate Probit
Tén bién Trung binh | P§ 1éch chuian | Gia tri nhé nhat | Gia tri l6n nhat

Y 0.813 0.391 0 1
BID: 20.000 7.053 10 30
BID; 22.747 8.123 5 35
INCOME 6.246 2.961 2 20
AGE 41.577 12.557 21 76
QUANTITY 4177 2.114 1 8
GENDER 0.256 0.437 0
CHILDREN 0.630 0.761 0 4
EDU 12.195 3.538 1 22
KNOWLEDGE 3.377 1.009 1 5
RISK 8.549 1.599 1 10
HEALTH 0.182 0.387 0 1

Ngudn: Két xudt STATA
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Nghién ctru da khao sat 395 ngudi tiéu dung thit heo, két qua cho thay khoang 81.27%
ngudi tiéu dung dong y tra thém tién dé sir dung thit heo an toan c6 truy xuat ngudn gdc, con lai
18.73% khong dong y. Nghién ctru da sir dung mo hinh hdi quy Bivariate Probit dé uéc lugng
murc d6 san long tra thém trung binh cho thit heo an toan c¢6 truy xuat ngudn gdc, vdi cac bién
thdng ké mo ta dugc trinh bay trong Bang 3.

Bang 4
Két qua udc lugng WTP bang mé hinh hdi quy Bivariate Probit
Tén bién Hé s6 wéc lwong Sai s6 chuin Tac dong bién Mirc y nghia

Y1 (Ham d4u gia BID»)

Hing sd -4.257 1.178 0.000
BID; 7-0.044 0.022 -0.010 0.043
INCOME “70.394 0.097 0.041 0.000
AGE 0.008 0.011 0.015 0.502
QUANTITY -0.094 0.077 -0.001 0.221
GENDER 0.259 0.334 0.026 0.439
CHILDREN 0.021 0.199 0.002 0.917
EDU *-0.079 0.042 -0.010 0.057
KNOWLEDGE 0.383 0.160 0.040 0.017
RISK “70.294 0.092 0.031 0.001
HEALTH 0.382 0.419 0.037 0.361
Prob>chi2 = 0.0000 Pseudo R? = 0.1840

Log likelihood = -155.467  WTP1 = 24.2%

Y, (Ham déu gia BID,)

Hang s -5.464 1.267 0.010 0.000
BID- “7.0.113 0.021 -0.030 0.000
INCOME “"0.332 0.099 0.006 0.001
QUANTITY -0.063 0.081 -0.001 0.434
AGE 0.006 0.012 0.035 0.610
GENDER 0.414 0.356 0.005 0.244
CHILDREN 0.051 0.213 0.008 0.809
EDU “-0.084 0.044 -0.032 0.052
KNOWLEDGE “0.345 0.171 0.028 0.043
RISK “70.310 0.097 0.036 0.001
HEALTH 0.434 0.439 0.032 0.322
Prob>chi2 = 0.0000 Pseudo R? = 0.259

Log likelihood =-141.130 WTP, = 3.5%

Ghi ghﬂ: *, *%, 1% cae ky hiéu c6 y nghia v& mat théng ké & cac murc twong ung o = 10%, 5%, 1%
Nguon: Két xuat STATA
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Két qua wéc luong & Bang 4 cho thdy gid tri Prob ciia hai mé hinh déu gia déu 1a 0.000,
cho thiy mé hinh c¢6 ¥ nghia thong ké. Hé s6 R?, ciia hai mo hinh d4u gi4 lan luot 1 0.184 va
0.259, cho thay phuong trinh hdi quy cac bién doc lap c6 kha ning giai thich duoc 18.4% va
25.9% su thay d6i cua bién phu thude Y1 va Ya.

Céc bién INCOME, RISK va BID; dat y nghia thdng ké v6i mirc P-value 12 1%, cac bién
BID: va KNOWLEDGE dat ¥ nghia thong ké voi mirc P-value 1a 5%, va bién EDU dat y nghia
thdng ké voi mirc ¥ nghia 1a 10%. Tuy nhién, cac bién con lai trong mé hinh khong dat ¥ nghia
thdng ké nhuy QUANTITY, AGE, GENDER, CHILDREN va HEALTH.

Cu thé, bién QUANTITY khong dat y nghia théng ké vi khi luong thit heo tiéu thu cang
16n khi gi4 tang cao, chi phi ma nguoi tiéu dung phai tra s& cao hon rat nhiéu, vi vay ho s& lya
chon tiéu thu loai thit khac ré hon. Bién AGE cua nguoi tidu ding khong dat y nghia thong ké vi
d6 tudi cua ho khong anh huéng dén mong mudn dugc tiéu dung thit heo an toan. Bién
GENDER khong dat ¥ nghia théng ké vi van dé an toan thyc pham déu quan trong ddi véi ca hai
giéi. Cac bién CHILDREN va HEALTH ciing khong dat y nghia théng ké vi nguoi tiéu ding
cho rr:ing tré em an nhiéu thit heo s& d& gay béo phi, do dé ho c6 xu hudng lya chon hai san va
rau ¢t str dung hon. Ngoai ra, nhitng ngudi timg bi ngd doc do sir dung thuc phim khong an toan
tré nén than trong hon khi lya chon thuc pham, vi vy mét san pham truy xuit ngudén gdc van
khong du dé tao niém tin ddi vé6i ho.

Két qua udc lwong ciia mé hinh hdi quy cho thdy rang murc gia, thu nhap cia ho gia dinh,
kién thirc vé an toan thyc pham clia ngudi tiéu ding, lo lang vé rii ro sirc khoé va trinh do hoc
van cua ngudi tidu dung déu cd ¥ nghia théng ké va dung voi du doan. Cac bién BID;, BID;
mang dau am, diéu nay cho thiy xac sut nguoi tiéu dung dong ¥ tra gia cang giam khi mirc gia
dau gia cang ting. Hiéu biét vé an toan thyc phdm dong vai trd quan trong dén muc do sin long
tra clia nguoi tidu dung, vi ho s& nhén ra rang viéc sir dung thuc pham khong an toan c6 thé anh
huéng dén strc khoé cia ho. Khi thu nhap ting cao, ngudi tiéu dung sé sin 10ng tra thém cho thit
heo an toan c6 truy xuat ngudn goc cao, diéu nay twong ty nhu két qua dugc dua ra trong nghién
ctru cia Khuu va cong su (2019). Ngoai ra, khi ngudi tiéu dung lo ngai vé rui ro stc khoé, ho
cang san long tra nhiéu hon, két qua nay tuong tu voi nghién ctru ctia Lim va cong su (2014).
Tuy nhién, trinh 6 hoc van c6 anh huéng dén muirc do sin long tra thém, nhung c6 mdi quan hé
nghich bién. Diéu nay tuong (mg véi cic nghién ciru trude dé cho thay, ngudi co trinh d hoc
van cao sé& tiép cin duoc nhiéu thong tin hon va cho ring viéc truy xuat ngudn goc cé thé chua
da dé ho tin twong, nhu nghién ctru cua Jin, Zhang, va Xu (2017) va De Vriendt, Matthys,
Verbeke, Pynaert, va De Henauw (2009).

Tir két qua wdc luong mé hinh hdi quy Bivariate Probit ctia hai ham véi ddu gia BID: va
BID;, ta ¢6 thé suy ra hai mirc WTP twong tng véi timg ham déu gia. V6i ham dau gia BIDy, gia
tri WTP trung binh 1a 24.2%, con véi ham déu gia BID, gia tri WTP trung binh 1a 3.5%. Miic
san 10ng tra thém trung binh cua ngudi tiéu dung cho thit heo an toan ¢ truy xuat ngudn gbc
dugc ude tinh 13 27.7%, day 1a két qua kha chinh xac do nguoi duoc khao sat da duoc hoi hai lan
va c6 sy than trong trong viéce tra 101 (Jeanty & ctg., 2007). Két qua nghién ctru nay ciing tuong
dong vai nghién ciru ctia Khuu va cong sy (2019) cho thdy ngudi tiéu ding san 10ng tra cao hon
24% cho thit heo ¢6 truy xuat ngudn gdc. Tuy nhién, két qua nay lai thap hon so véi nghién ctru
ctia Lee va cong sy (2011) chi ra rang nguoi tiéu dung sin 1ong tra cao hon 39% cho thit bo nhap
khau c6 truy xuit ngudn gbc.
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5. Két luan va ham y chinh sach

Hién nay, su quan tdm cua ngudi tiéu dung d6i véi thit heo an toan c6 truy xuat nguén
gdc ngay cang tang. Hon 50% ngudi tiéu ding tham gia khao sét cho biét rang thit heo c6 truy
xuit ngudn gdc 1a v cung quan trong. Thém vao d6, muc do tin ciy cua nguoi tiéu ding déi voi
san pham thit heo an toan truy xuit ngudn gdc ciing rat cao. Vi vay, t6i 81.27% ngudi tidu ding
da dong y tra thém tién cho thit heo an toan c6 truy xuat nguon goc. Nhiing yéu té nhu thu nhap,
trinh d6 hoc van, lo ngai vé rui ro sic khoé va mic do hiéu biét cua ngudi tidu ding vé an toan
thuc phdm d3 anh hudng dén muc sin 1ong tra caa ho. Két qua cho thay, ngu’O’I tiéu dung san
long tra thém trung binh khoang 27.7% cho thit heo an toan c6 truy xuat ngudn gbc, va mac sin
long tra thém nay ting dang ké khi nguoi tiéu ding cd muc d6 lo ngai vé an toan thuc pham cao
hon hoac thu nhap cao hon.

Mot trong nhitng ham y chinh sach cia nghién ciru nay la can phai ting cuong giam
sat va kiém tra an toan thuc pham dé dam bao chat luong thuc pham va ting do tin cay cua
nguoi tiéu dung ddi voi thit heo ¢é truy xuat ngudn gdc. Ngoai ra, can cé chinh sach hd tro
gi4o duc va nang cao nhan thirc vé an toan thuc pham cho nguoi tiéu dung, dic biét 1a nhing
nguoi c6 mirc d6 hoc van thap hon, dé ting sy nhan thic va lo ngai vé an toan thyc pham cua
ho. Piéu nay cd thé duoc thyc hién thong qua cac chuong trinh gido duc va céc hoat dong
truyén théng cong khai.

Tuy nhién, nghién citu nay c6 han ché 1a chi tap trung vao muc sin long tra cia nguoi
tiéu dung cho thit heo an toan cé truy xuat nguon goc ma chua danh gia cac thudc tinh an toan
khac nhu thuwong hiéu thit heo, chirg nhan an toan hay phdc loi dong vat. Bong thoi, danh gia
ctia nguoi tiéu dung vé hé théng an toan thyc pham ciing chua duoc xem xét. Do do, can ¢6
nhitng nghién ctru chuyén sdu hon dé danh gia toan dién vé van d& an toan thuc pham hién nay.
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