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Muc dich cta bai béo nay 1a tim hiéu va danh gia murc d6 tac
dong cua cac yéu tb tac dong dén niém tin khi tham gia tai tro trén
Internet; tir d6 dwa ra nhitng goi y dé cac té chirc mudn gay quy dé
c6 thé xac dinh dugc niém tin cua nha tai tro tiém ning (trong do
c6 t6 chirc GIVE.asia Viét Nam). Nghién ctru duoc thuc hién théng
qua phuong phap phan tich dinh luwong véi 234 nguoi tham gia khao
sét truc tuyén, 1a nhitng ngudi da ting tai trg it nhat mot 1an trén
c4c nén tang gay quy online hoic trén mang xa hoi, trén website
cua cAc to chuc. Két qua cho thay, nam yéu 6 téc gia s dung dé
do luong: ey dic diém cua trang website gay quy, (2) thong tin vé
d6i tuong can dugce gitp dd, (3) danh tiéng cua to chirc ding ra gay
quy, (4) danh tiéng cua bénh vién tham gia vao qua trinh diéu tri,
va (5) dic diém cia nha hao tam déu anh huong tich cuc dén niém
tin cua ho; trong do6, thang do thong tin ddi tugng can duoc gitp d&
¢6 anh huong 16n nhét.

ABSTRACT

The purpose of this paper is to find out and evaluate the
impact of factors affecting trust when donating online by
benefactors to help poor patients in Vietnam, thereby providing
solutions and recommendations for organizations that want to
deploy a fundraising platform to build the trust of potential
benefactors (including GIVE.asia Vietnam). An online survey with
234 respondents are people who have sponsored at least once on
online fundraising platforms or social networks on our
organization’s website. The results show that five factors the author
used to measure in the study such as (1) characteristics of the
website calling for funding, (2) information about the beneficiaries,
(3) the reputation of the fundraising organization, (4) the reputation
of the hospital, and (5) the benefactor’s characteristics both
positively affect the trust of the benefactor, in which, the
information of the beneficiaries has the strongest influence.

1. Giéi thiéu

X3 hoi hién dai dang ngay cang thay d6i bai Internet, cac phuong phap giy quy truyén
thdng dang ngay mot tré nén 15i thoi, cac hoat dong quyén gbp ciing da duoc thay doi nham phu
hop v6i su phat trién ctiia cong nghé (Hoefer, 2012). Huy dong von tir cong dong dang duge xem
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la mot sy lwa chon tdt dep, né thay thé cho cac du an gép von kiéu truyén thdng trude diy
(Belleflamme, Omrani, & Peitz, 2015; Mollick, 2014).

Cac nén tang gy quy tai Viét Nam da gip rat nhidu khé khan khi thyc hién cac hoat dong
thién nguyén, nguyén nhan can ban la ngudi dan dang ngay cang it tin vao hoat dong tir thién ctia
Céc to chirc. Binh (2017) cho rang sy ra doi cua to chirc giy quy 1a do cac thanh vién sang lap bi
mét niém tin vao cac héi doan khi ching kién nhiéu vu tham nhiing trong hoat dong ctru tro. Ho
mudn ty thuce hién cac hoat dong tir thién nhu trao qua ting cho cac nan nhan. Nhu ciu nhin thiy
hodc tham gia tryc tiép vao cac hoat dong tur thién da han ché nguoi dan dong tién cho céc to chue.
Day chinh 1a thach thirc ma céc t6 chirc nhu t6 chirc phi chinh pha, Quy, Hoi s& gap phai néu mudn
gay quy tu nguoi dan.

Vi vay nghién ctru nay khdng chi gilp xac dinh dugc nhitng yéu té tic dong dén niém tin
ctia Nha tai trg online, ma n6 con gilp céac t6 chirc trién khai nén tang gdy quy, dong thoi 1a tai
liéu tham khéo htru ich véi céc nha nghién ctru trong linh vuc nay.

Diém méi cuia nghién ctru 1a tac gia 1y bénh vién 1am nén tang dé gay dung long tin tir
nha hao tim; dong thoi, tac gia da ké thira cac mbi quan hé tir cac nghién ctru trude ddy, két hop
v6i qua trinh trién khai thuc té cia GIVE.asia Viét Nam, tir d6 xay dung mo6 hinh nghién ctru dya
vao két qua thuc té. Trén thuc té, chua c6 nghién ctru nao dugc thuc hién dé cap dén dﬁy du 05
yéu t6 nhu trong mé hinh ctia nghién ctru ndy, dic biét viéc dwa danh tiéng cta bénh vién diéu tri
1a bién doc lap, va viéc xem xét niém tin ciia nha tai trg 1a bién trung gian trong mo hinh.

2. Co s& 1y thuyét va mé hinh nghién ctru
2.1. Khai niém niém tin, gay quy céng dong, nén tang gay quy céng dong

Theo Eid (2011), viéc khach hang tin twéng mot trang thuwong mai dién tir s€ khong anh
huéng dén viée kinh doanh thuong mai dién tir cua trang website. Tuy nhién, sy tin tudng, an ninh
thong tin, bao mat 13 rit quan trong d6i voi su thanh cong ciia thwong mai dién tir. Khach hang
ludn tir chdi, hodc c6 su lua chon thay thé va dua ra cac y kién tiéu cuc trén mang xa hoi hodc cac
trang website ctia d6i thil gay ra nhiéu ton hai. Pac biét, khi huy dong vén qua nén tang truc tuyén
tor cong déng, niém tin lai dic biét quan trong va nhay bén hon.

Gay quy cong dong nham thu hdt cic ngudn tién dudi nhiéu hinh thirc nhu: (1) phan
thudng, (2) quyén gop, (3) chimg khoan ng hodc ¢d phiéu cua cong ty (Wallmeroth, Wirtz, &
Groh, 2018; Vismara, 2018). Theo Ahlers, Cumming, Giinther, va Schweizer (2015), c6 ba cach
huy dong vén tir cong dong 1a: quyén gop, dau tu, va phan thuong.

Theo Scataglini va Ventresca (2019), hoat dong ctia cac nén tang thanh cong nhat hién nay
nhu Crowdrise va Generosity by Indiogogo (M¥), JustGiving (Anh) 1a twong ty nhau va déu dugc
van hanh dya trén nam giai doan: (1) Xac nhan giy quy, (2) kich hoat va quang ba chién dich, (3)
quyén gop, (4) quan trj tai chinh, va (5) két thic chién dich.

2.2. Cac ly thuyét lién quan

M5 hinh nghién ctru str dung mot sb 1y thuyét nén. Thuyét hanh dong hop 1y (TRA - Theory
of Reasoned Action) do Ajzen va Fishbein (1980) dwa ra, giai thich rang ¥ dinh dan dén hanh vi,
va y dinh duoc quyét dinh boi thai d6 ca nhan ddi v6i hanh vi 6. Thuyét hanh vi dy dinh (TPB -
Theory of Planning Behaviour) duoc Ajzen (1991) mé rong tir TRA, thé hién mdi quan hé giira
niém tin va hanh vi cia mot ca nhan. Ly thuyét chap nhan cong nghé (TAM - Technology
Acceptance Model) ciing dugc Davis va Arbor (1989) dua ra ciing dya trén TRA. Theo d6 kha



Trinh T. Anh, Vi X. Thanh. HCMCOUJS-Kinh t& va Quan tri kinh doanh, 19(4), 3-15 5

nang chép nhan cua mot hé théng duoc xac dinh béi hai yéu t§ chinh: nhan thuc tinh hiru ich
(perceived usefulness) va nhan thic dé str dung (perceived ease of use). Ngoai ra, hanh vi ngudi
tiéu dung & ddy rat dic biét, khong phai 13 hanh vi mua sdm, kinh doanh binh thudng ma dé 1a
hanh vi trao ting, cho di s tién ctia minh dé gitp d& ngudi khac, chinh vi vay, tac gia con st dung
1y thuyét kich thich - cha thé - phan hdi (SOR - Stimulus Organism Response) cia Mehrabian va
Russel (1974). Thuyét nay giai thich cac kich thich tir méi trudng c6 thé tac dong dén chu thé va
tir 46 dan dén cac phan Gmg cu thé.

Thuyét trao d6i xa hoi (Social Exchange Theory) ctia Blau (2017), cho rang nhiing tuong
tac xa hoi s€ duoc thuc hién khi cac ca nhan tin réng vao nhiing loi ich nhét dinh c6 duoc tir cac
hanh vi trao d6i. Kahneman va Tversky (1979) dua ra 1y thuyét trién vong (Prospect Theory), cho
rang xu hudng tranh rui ro 1a tat yéu & con ngudi, vi thé nha tai tro sin sang tai tro trén nén tang
truc tuyén ma ho cam nhan duogc su tin tudng.

3. Gia thuyét va mé hinh nghién ciru
3.1. Méi quan h¢ giia trang website kéu gei tai tre' va niém tin ciia nha tai tro

Trén cac trang thuong mai dién tir, niém tin cia ngudi ding vao cac giao dich trong qué
khir s& quyét dinh niém tin vao két qua giao dich twong lai. Nhiing yéu t6 ndy bao gdm: cach hoat
dong cua trang, cach str dung cta khach hang, su quen thudc véi trang website (Gefen, 2000). Khi
cac trang website huy dong von tir cong dong co thé gia ting quyén riéng tu va tinh bao mat thi
long tin cua nguoi dung sé tang 1én (Kim, Ferrin, & Rao, 2008). Ahlers va cong sy (2015) ciing
cho rang céc thach thirc 16n d6i v6i long tin ciia nguoi ding vé trang website lién quan dén xam
pham quyén riéng tu va bao mat thong tin khach hang. Tir d6 tac gia dé xuat gia thuyét sau:

HI: Bdc diém cia trang Website goi tai tro co tac dong tich cuc dén niém tin ciia nha tai tro
3.2. Méi quan hé giira thong tin ciia déi twong cin dwoc gilip dé va niém tin ciza nha tai tro

Muc tiéu tai trg anh hudng dén viée tai trg thanh cong (Koch & Siering, 2015). Ngoai ra,
mo ta dbi twong giup dd, thoi gian thyc hién du an, sb lwong hinh anh trén website va céc video
trén website ciing c¢6 anh huong dén su thanh céng ciia du an (Koch & Siering, 2015; Mollick,
2014). Dua vao cac nhan dinh trén, tac gia dé xuat gia thuyét sau:

H2: Théng tin doi twong can dirge givip dé ¢6 tac dong tich cwee dén niém tin ciia nha tdi tro
3.3. Méi quan h¢ gi@a danh tiéng té chirc gay quy va niém tin ciia nha tai tro

Theo Koch va Siering (2015), viéc cac nha tai trg tiém nang dénh gia vé du an s& phu thudc
vao nguoi lanh dao du an d6. Bé thuyét phuc du 4n, Chen, Yao, va Kotha (2009) cho ring, niém
dam mé va kha nang trinh bay ctia ngudi sang 1ap du an rat quan trong, Mt khac, viéc trao doi va
phan hoi thong tin nhanh chdng giira to chitc gay quy va nha tai tro ciing goép phan mang lai sy
thanh céng cho du an. Tir d6 dé xuat gia thuyét:

H3: Danh tiéng t6 chitc gdy quy co tdc dong tich cwe dén niém tin ciia nha tai tro
3.4. Méi quan h¢ gi@a danh tiéng bénh vién diéu tri va niém tin cia nha tai trer

Niém tin ctia khach hang, ngudi bénh, chinh phu, nha tai trg, t6 chirc tir thién d6i v6i bénh
vién phu thudc vao su trung thuc va dang tin cdy cua bénh vién (Yang, Kang, & Cha, 2015). Ngoai
ra, gia tri cdm nhan cua khach hang va su tin tudng ctia ho cting phu thudc vao hinh anh, thuong
hiéu bénh vién (Limbu, Pham, & Mann, 2020). Vi vay ta c6 gia thuyét:

H4: Danh tieng bénh vién diéu tri co tac dong tich cwc den niém tin cua nha tai tro
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3.5. Méi quan h¢ giita dic diém va niém tin ciia nha tai tre

Gerber, Hui, va Kuo (2012) di danh gi4 viéc huy dong von tir cong dong. Nguoi tham gia
mong mudn giy quy, ho s& nhan danh gia tir moi ngudi, két nhan rong kinh nghiém thanh coéng va
mo rong kién thirc vé cong viéc thong qua truyén thong trong x3 hoi. Nha tai tro thi dé tim kiém
phan thudng, hd trg nhitg ngudi gay quy, ting cudng két ndi va tré thanh mot phan cua du an.
Grabosky (2001) di néu 13 ban chit ciia niém tin online 14 phu thudc vao cam nhén va dic diém
ca nhan. Berliner va Kenworthy (2017), Gutsche va Sylla (2018), Block, Colombo, Cumming, va
Vismara (2018) danh gia mot trong cac yéu t6 thanh cong cia viée gay quy cong dong 1a niém tin
ctia nha tai tro va didu d6 dugc quyét dinh boi dic diém c4 nhan ho. Tur d6, tac gia dé xut gia
thuyét nhu sau:

H5: Pdc diém cia nha tai tro ¢é tac dong tich cuc dén niem tin cia nha hdo tam
3.6. Méi quan h¢ gi@a niém tin cia nha tai tre' va y dinh tai tro

Trong bdi canh x3 hoi, niém tin la yéu td dau tién can duge thiét lap dé moi nguoi co thé
trao d6i va ky vong c6 nhing hanh vi dang trong doi (Gefen, 2000). Sy tin tudng ctia nguoi ding
v6i nén tang huy dong von tir cong dong phu thudc vao mirc d6 tin cdy ctia nha tai tro voi tinh xéac
thuc cua du an; hé théng thanh todn; sy trung thuc, dang tin cay va ndi tiéng ciia nén tang gay quy;
tir 6 anh hudng tryc tiép dén niém tin cta ngudi ding thwong mai dién tir dén ¥ dinh mua hang
(Gefen, 2000; Kim & ctg., 2008; Teo & Liu, 2007). Do d6, tac gia dé xuat gia thuyét:

H6: Niém tin cia nha tdi tro c6 dnh hwong tich cuc dén y dinh tai tro
3.7. Mé hinh dé xuit

Ly thuyét trién vong - Prospect Theory (Kahneman & Tversky, 1979) va cac nghién ctru
trude day cua Behl, Dutta, Sheorey, va Singh (2023), Gerber va cong su (2012), Koch va Cheng
(2016), Zhang, Tan, Sun, va Yang (2020), Gutsche va Sylla (2018) di cho thay céc yéu tb tac dong
dén niém tin trong mo hinh 1a rat phu hop cho nghién ciru nay. Vi vay, tac gia dé xuit mo hinh
nghién cru nhu Hinh 1 sau.

Dic diém trang web
kéu goi ta1 trg

Théng tin 461 tugng
duge giip 2
Danh tiéng cia td > cha nha ta L » tror
chirc gy quy tro )

Danh tiéng cua bénh
vién diéu tr

Bic diém cia nha ta
trg

Hinh 1. M6 hinh nghién ctru dé xuat



Trinh T. Anh, Vi X. Thanh. HCMCOUJS-Kinh t& va Quan tri kinh doanh, 19(4), 3-15 7

Dic diém trang website goi tai tro duoc do ludng thong qua cac bién: trang website cung
cap day du thong tin vé t6 chirc, dugce nhiéu nguoi biét dén, d& dang thuc hién cac thao tac khi tai
trg trén trang website, khach hang co thé an danh trong qua trinh quyén gop, sir dung thong tin ca
nhan cta khach cho cac muc dich khéc, khach c6 thé d& dang lién hé voi nguoi gy quy qua trang
website (theo Ahlers & ctg., 2015; Gefen, 2000; Kim & ctg., 2008; Zhang & ctg., 2020).

Thong tin déi tuong nhan su gitp d& dugc do ludng thong qua viée cung cap thong tin da
va dang tin cay vé ddi twong can duo’c glup dd, c6 muyc tiéu gy quy 10 rang, cac video, hinh anh
ctia d6i twong can glup duoc cung cap rat chuyén nghiép, thudng xuyén cap nhat thong tin clia dbi
tugng can giup dd, két qua cua déi teong duoc giup d& dugc trinh bay rd rang, ddi tuong duoc
gitp nhan duoc sy quan tAm cta bao chi va cong dong (theo Gutsche & Sylla, 2018; Koch &
Siering, 2015; Koch & Cheng, 2016; Mollick, 2014).

Danh tiéng ctia to chirc gay quy bao gdm: thanh tich ctia t6 chirc giy quy, nha tai trg c6 thé
chia s¢ y kién trén trang website gay quy, kip thoi phan hoi thong tin cua nha tai trg, giao tiép voi
nha tai tro trung thuc va thang than, ngudi sang lap cia t6 chirc dé mén, c6 khat vong dam mé
(Koch & Cheng, 2016; Limbu & ctg., 2020; Yang & ctg., 2015).

Danh tiéng bénh vién diéu trj bao gém: bénh vién c6 chit lugng dich vu tdt, trung thuc va
dang tin cay voi khach hang, c6 danh tiéng va vi thé cao, c6 dong gop vao cac chién dich va du an
thuc déy phuc loi xa hoi, cung cép dﬁy du va chinh xac vé dich vu cia minh cho khach hang (theo
Limbu & ctg., 2020; Usman, 2017).

Dic diém nha tai trg bao gdm: sy dong gdp clia ca nhan nha tai trg gitp du an dat myc tiéu,
gitp tao ra cac co hoi madi cho cac ddi tuong, nha tai tro tin ré‘mg khi ho gitp ai d6 thi s€ nhan duoc
sy giup do tor nguoi khac khi ho gap kho khén, nha tai tro c6 kha nang tuong tac véi nguot dung
khéc trén trang website kéu goi tai trg, nha tai tro tham gia vao sudt dy an va tré thanh mot phan
ctia nd, néu du an dong gbop khong dugc thyuc hién thi tién clia nha tai tro s& van dugc sir dung theo
mot cach hiru ich khac (theo Ahn & Sura, 2017; Block & ctg., 2018; Chen & ctg., 2009; Koch &
Cheng, 2016; Zhang & ctg., 2020).

Niém tin ctia nha tai trg dugc do ludng thong qua: nha tai tro tin tudng hé thong thanh toan
dién tir ciia trang website, trang website kéu goi tai trg dugc danh gia la dang tin cay, thu hut su
dong gop tir khip noi trén thé gidi, khong phat hién lién quan dén lira dao (Behl & ctg., 2023;
Jarvenpaa, Tractinsky, & Vitale, 2000; Kim & ctg., 2008; Zhang & ctg., 2020).

Y dinh tai trg ctia nha hao tdm bao gom: khach hang du dinh s& truy cap trang website
trong tuong lai, khach hang sin sang dong gop cho cac dy an t6t trén trang website, khach hang
mudn tham gia kéu goi tai tro cho ddi twong hudng loi khac trén trang website khi c6 thé, khach
hang s& gi6i thiéu cho ban bé dé tai tro trén trang website (Ahn & Sura, 2017; Zhang & ctg., 2020).

4. Phuong phap nghién ciru

Tac gia st dung phuong phép thuan tién vi c6 thé tiép can voi nhitng ngudi tra 10i san sang
hoan thanh bang hdi, mat khac thoi gian hoan thanh bang hoi giam bdt va giam chi phi thu thap
théng tin. Theo Hair, Anderson, Tatham, va Black (1998), dé chon kich thudc mau phi hop véi phan
tich kham pha (EFA) thi c& mau t6i thiéu 1a N >= 5*x (x 1a tong s bién quan sat). Dé tién hanh phan
tich hdi quy tuyén tinh boi, theo Hair va cong su (1998) thi mau tbi thiéu 1a N >= 8m + 50 (N 13 ¢&
mAu, m 13 tong s6 bién ddc 1ap ctia mé hinh). Trong nghién ciru ndy, tac gia s& lwa chon mau dé dam
bao cé hai dé nghi cua phuong phép nghién ctru phan tich kham pha EFA va phuong phéap phan tich
hoi quy 1a N >= max 5*x + 5%*x*10% (thém 10% sb luong bang cau hoi khi khao sat). Nghién ctru
c6 38 bién quan sat nén mau duoc xac dinh can 1a: 5%38 + 5*38*%10% = 209 mau. T4c gia giri 500
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bang khao sat dén cc c4 nhan thong qua facebook; Email, Zalo va thu vé 260 bang khao sat (trong
ung 87%), sau khi loc nhitng cau tra 161 khong hop 1€ thi con 234 bang khao sat (78%).

Céc ddi tuong chua timg tai trg cho mot trong cac kénh trén thi s& khong tham gia khao
sat. Dbi twong khao sat 1a nhitng nguoi da timg tai tro cac té chirc nhu Lién hop qudc, Unicep,
Unesco, WHO, Save the Chieldren; hoac da tirng tai trg khi doc cac thong tin qua mang xa hoi
nhu Facebook, Linked; hodc d3 ting tai trg trén cac nén tang giy quy online nhu Gofundme,
Kickstarter, Indiegogo, Kindmate, Ketto, GIVE.asia, GIVE.asia Viét Nam.

Tac gia st dung thang do cua Likert, tir mirc “Khong hoan toan dong ¥ dén “Hoan toan
ddng ¥ dé do luong cac yéu té anh hudng dén niém tin khi tai trg online. Khao sat dwoc thyc hién
tir thang 08/2022 dén thang 11/2022. Dt liéu dinh lugng duogc thu thap dugc xir Iy bang phan mém
SPSS 25 va PLS-SEM 3.0 thdng ké va danh gid mé hinh.

5. Két qua phan tich va thao luin
5.1. M0 td ddgc diém mdu

Phan tich 234 két qua khao sat vé gidi tinh: 79 1a nam (34%) va 155 1a nit (66%). Vé d6
tudi tham gia khao sat: tir 31 dén 60 tudi véi 123 ngudi (53%), tir 15 dén 22 v6i 53 ngudi (23%);
tir 23 dén 30 c6 51 ngudi (22%) va cudi cung 14 trén 60 tudi c6 07 ngudi (3%). DPdi twong tham
gia khéo sat ¢ trinh do dai hoc chiém ti 1é cao nhat (162 nguoi - 69%), tiép dén 1a sau dai hoc véi
22% (52 nguoi), trinh d6 trung hoc phd thong chiém 7% (16 nguoi) va ddi tugng khéc 1a 2% (04
ngudi). Khi dugc hoi thu nhap hang thang cua cac ddi tugng tham gia khao sat va khu vyc dang
sinh séng thi 104 nguoi tra 161 c6 thu nhap tu 08 dén 20 triéu, chiém ti trong cao nhat véi 44%; va
da phan dang song trong cac thanh phd 16n cua Viét Nam, voi 164 nguoi tra 101 (70%). V& s6 1an
tai tro trén nén tang gay quy, 135 nguoi cho biét da tai tro dudi 03 1an (58%) va 1a ti trong cao
nhat; 74 nguoi da tai tro tir 04 dén 10 1an (32%); 14 nguoi tai tro trén 20 1an (6%) va cudi cung 13
11 nguoi tai tro tir 11 dén 20 1an (5%).

5.2. Danh gia mé hinh do lwong
5.2.1. Pdnh gid vé dé tin cdy ciia thang do

Pé danh gia do tin cy cuia thang do thi can cin ctr vao cac hé sé nhu Cronbach’s Alpha (can
> 0.6), d tin cay tong hop CR (déu dam bao dat tir 0.7 dén 0.9). Két qua phan tich cho thiy céc
thang do BV, DT, NT, NHT, TC, WEB, YD c6 hé s6 Cronbach’s Alpha tir 0.796 dén 0.976; va hé
sO CR ¢6 gia tri tir 0.868 dén 0.981. Nhu vy, cac thang do déu dat do tin cdy can thiét (Bang 1).

Bang 1
Do tin cay cua thang do
Cronbach’s Alpha Pj tin cay tong hop

BV 0.976 0.981

DT 0.975 0.979

NT 0.796 0.868

NHT 0.901 0.922

TC 0.853 0.896

WEB 0.908 0.929

YD 0.891 0.924

Ngudn: Phan tich dit liéu cua tac gia
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5.2.2. Pdnh gid vé gid tri ciia thang do

Gi4 tri cua thang do trong nghién ctru duoc do luong bang gid tri hoi tu va gia tri phan biét.
Gi4 trj hoi tu dugce xac dinh thong qua hé sb tai ngoai (outer loadings) (phai co gia tri > 0.7) va
phuong sai trung binh AVE (phai dam bao > 0.5). Gia tri phan biét dugc xac dinh thong qua hé sb
Heterotrait-Monotrait HTMT (dat khi c6 gi4 tri < 1). Phan tich cho thdy, hé so tai cua tat ca cac
bién quan sat déu > ngudng tdi thiéu 14 0.7 va chi sb AVE déu > 0.5. Riéng bién DT7 ¢ hé sb tai
14 0.086 (< 0.7). Nhu vy, thang do cta bién nghién ctru DT7 chua dat gi tri hoi tu nén sé bi loai
khoi mé hinh. Sau khi loai DT7 thi tit ca cac bién con lai déu c6 hé sb tai ngoai > 0.7 va hé sb
AVE déu > 0.5. Vi thé khing dinh duoc cac khai niém con lai dd dam bao gié tri hoi tu.

Gia tri phan biét cuia thang do duoc kiém dinh théng qua hé s HTMT. Henseler, Ringle,
va Sarstedt (2015) cho rang HTMT < 1 thi thang do dat gia tri phan biét cao. Két qua duoc thé
hién trong Bang 2.

Bang 2
Gia tri phan biét cua thang do HTMT
BV DT NT NHT TC WEB YD
BV
DT 0.802
NT 0.837 0.852
NHT 0.401 0.344 0.567
TC 0.417 0.446 0.690 0.520
WEB 0.443 0.490 0.634 0.412 0.480
YD 0.489 0.447 0.635 0.537 0.451 0.474

Ngudn: Phén tich dir liéu cua tac gia

Nhu véy, sau 02 lan danh gi4 thang do thi c6 thé khang dinh rang cac khai niém trong mo
hinh da théa man do tin cay, gia tri hoi tu va gia tri phan biét.

5.2.3. Pdnh gid mé hinh cdu tric

Phén tich VIF

Bang 3
Hé sb phong dai phuong sai VIF
BV DT NT NHT TC WEB YD
BV 2.718
DT 2.795
NT 1.000
NHT 1.393
TC 1.463
WEB 1.439
YD

Ngudn: Phan tich dit liéu cua tac gia
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TAt ca cac hé sb VIF déu < 5, nhu vay khong xay ra hién tugng da cong tuyén trong mo
hinh (Bang 3).

Phén tich hé s6 R? hi¢u chinh
Bang 4
Gia tri R? hiéu chinh

R? R? hi¢u chinh Mikc y nghia
NT 0.725 0.719 0.000
YD 0.291 0.288 0.000

Ngudn: Phén tich dit li¢u ciia tac gia

Hé s R? nam trong khoang (0 - 1) 12 phu hop, c¢6 gia trj va c6 tinh chinh xac cao. Hé s R?
ctia bién NT (niém tin nha tai trg) 14 0.725 duoc danh gia 1a c6 tac dong dang ké, tirc 1a bién doc
1ap trong nghién ctru c6 tac dong rat manh dén bién phu thudc NT (Bang 4). Hé s6 R? caa bién YD
(¥ dinh tai tro) 1 0.291 dwoc danh gia 1a co tic dong yéu. R? hiéu chinh cho thiy mé hinh nghién
ctru giai thich duoc 71.9% sy bién thién cta bién NT (niém tin nha tai trg) va 28.8% sy bién thién
ctia bién YD (y dinh tai trg).

Phan tich h¢ s6 f2higu chinh

Bang 5
Heé sb tac dong f2 hiéu chinh
BV DT NT NHT TC WEB YD
BV 0.112
DT 0.158
NT 0.410
NHT 0.039
TC 0.104
WEB 0.041
YD

Ngudn: Phén tich dir liéu cua tc gia

Hé sd tac dong f2 tir 0.039 dén 0.158 c6 nghia 1a tat ca cc bién doc lap déu c6 tac dong.
Trong d6, thong tin ddi twong duoc gitip d& (DT) anh huéng manh nhit dén niém tin cua nha tai
trg (NT). Pdc diém ctia nha hao tim (NHT) ¢4 anh hudng thap nhat ddi v6i niém tin ciia nha tai

tro (Bang b5).
Phan tich h¢ s6 SRMR
Bang 6

Su phu hop ctia m6 hinh nghién ctu

Mo hinh t6i han Mo hinh wéc lugng
SRMR 0.059 0.069
d_ULS 2.425 3.384
d_G 1.136 1.164
Chi-Square 1445.786 1470.450
NFI 0.836 0.834

Ngudn: Phan tich dit liéu cua tac gia
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Chi s SRMR 14 0.059 (Bang 6), thap hon so véi gia tri tiéu chuan 13 0.08. Nhu vay, dit
li¢u khao sat thuc t€ khong chi phu hop voi mo hinh dé€ xuat ma con phu hop véi boi canh nghién
ctru thue té tai Viét Nam.

5.2.4. Panh gida mo hinh nghién cuu
Bang 7

Két qua kiém dinh hé sé duong dan

huyét | quanhe | beta | chuin | KeT | PVelues | Kétqua
WEB -> NT H1 + 0.127 0.044 2.856 0.004 |Chap nhan
DT ->NT H2 + 0.349 0.063 5.576 0.000 |Chip nhan
TC->NT H3 + 0.205 0.048 4.298 0.000 |Chap nhan
BV ->NT H4 + 0.290 0.066 4.375 0.000 |Chap nhan
NHT -> NT H5 + 0.122 0.039 3.096 0.002 |Chip nhan
NT -> YD H6 + 0.539 0.061 8.798 0.000 |Chip nhan

Ngudn: Phén tich dir lidu cua tc gia

Két qua thé hién trong Bang 7 cho phép két luan nhu sau:

Gia thuyét H1: Pac diém cua trang website kéu goi tai trg (WEB) ¢6 tac dong tich cuc dén
niém tin ctia nha tai trg (NT). Két qua phan tich mé hinh PLS-SEM cho thay hé sb beta 0.127
(duong) va gia tri P value 0.004 (< 0.05). Nhu vay WEB ¢0 tac dong tich cuc dén NT. Vi vay, gia
thuyét H1 duoc chap nhan.

Gia thuyét H2: Théng tin d6i tuong dugc giup d& (DT) c6 tac dong tich cuc dén niém tin
ctia nha hao tdm (NT). Hé sb beta 0.349 (duong) va gié tri P value 0.000 (< 0.05) cho thay DT
ciing c6 tac dong tich cuc dén NT. Vi vay, chip nhan gia thuyét H2.

Gia thuyét H3: Danh tiéng T6 Chtic gay quy (TC) c6 tac dong tich cuc dén niém tin cta
nha tai trg (NT). Hé sb beta 13 0.205 (duong) va gié tri P value 13 0.000 (< 0.05) théa man cac tiéu
chi kiém dinh. Do d6, chip nhan gia thuyét H3.

Gia thuyét H4: Danh tiéng ctia Bénh Vién diéu trj (BV) c6 tac dong tich cuc dén niém tin
ctia nha hao tam (NT). Hé s6 beta 14 0.290 (duong) va gié tri P value 0.000 (< 0.05). Nhu vay BV
c6 tac dong tich cuc voi NT va gia thuyét H4 duoc chap nhan.

Gia thuyét H5: Pic diém ciia Nha Hao Tam (NHT) c6 tac dong tich cuc dén niém tin cua
nha hao tdm (NT). Hé s beta 1a 0.122 (duong) va gia tri P value 1a 0.000 (< 0.05), NHT c6 tac
dong tich cyc dén NT. Tur do, chap nhan gia thuyét HS.

Gia thuyét H6: Niém tin ctia nha hao tim (NT) 6 tac dong tich cuc dén y dinh tai trg (YD).
Hé s6 beta 1a 0.539 (duong) va gia tri P value 13 0.000 (< 0.05). NT c6 tac dong tich cuc (cling
chidu) v6i YD. Gia thuyét H6 dugc chap nhan.

6. Két luan va ham y quan trj

6.1. Két lugn

Nghién ctru cac yéu t6 anh huong dén niém tin cua nha tai tro khi tham gia tai tro online
d4 cho thay 05 yéu t6: ddc diém cua trang website kéu goi tai tro (WEB), thong tin ddi twong dugc
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giup d& (DT), danh tiéng ciia T6 Chirc gay quy (TC), danh tiéng ciia Bénh Vién diéu tri (BV) va
cudi cung 13 dic diém ctia nha tai trg (NHT) c6 anh huéng dén niém tin nha tai trg va ¥ dinh tai
trg ctia ho. Nha tai tro tai tro hay khong thi khong phu thudc vao viée dbi twong can duogc giup d&
¢6 nhan dugc su quan tAm, truyén thong cua bao chi, cong dong hay khdng.

Céc nghién ctu trude chua dua ra mo hinh day da céc yéu to, chua xem xét yéu to niém
tin nha tai trg 1a bién trung gian nhu & nghién clru nay.

Kiém dinh mé hinh cho thiy yéu t6 anh huéng manh nhat dén niém tin cta nha tai tro 1a
thong tin ddi trong duoc gitp dd (DT), véi hé sd beta 0.349; trong khi d6 yéu t6 anh hudng yéu
nhét 13 dic diém cta nha tai trg (NHT), ¢6 hé s6 beta 0.122. Nhu vy, cac to chirc mubn thuc day
viéc trién khai nén tang gay quy online tai Viét Nam, thi can dau tur thoi gian, cong stic, tai chinh
phit hop dé c6 thé xay dung dugc niém tin ciia nha tai trg. Pay 1a yéu t6 tién quyét anh huong dén
quyét dinh tai tro ctia ho. Nha tai trg s& c6 ¥ dinh tai tro cho cac d6i twong can giup d& néu nhu
niém tin cta ho duoc xay dung vimg chic véi 05 yéu té nhu trong mé hinh nghién ctru nay.

6.2. Ham y quan tri
6.2.1. Ham y Vé théng tin déi twong dieoC gitip do

Duya vao phan tich ta thay thong tin ddi tuong duoc gitp d& c¢6 gia tri trung binh tir 3.863
dén 4.256, trong d6, chi bao DT2 (Xéac dinh rd muc tiéu gy quy nham giup dbi tuong duoc gitp
do) dat gia tri trung binh cao nhét; va DT7 (Déi tugng duogc giup do nhén dugc su quan tdm cua
bao chi) dat gia tri trung binh thap nhat.

Pay 14 goi ¥ gitp cac to chic tao duwoc niém tin cta nha tai tro khi van dong cho cac ddi
tugng can giap do.

6.2.2. Ham y vé danh tiéng cia bénh vién diéu tri

Dua vao phan tich c6 thé thay, nhidu nha tai tro quan tm téi danh tiéng ctia bénh vién. Gia
trj trung binh ctia yéu t6 nay twong ddi cao (tir 3.863 dén 4.06). Trong d6 chi bao BV2 (Bénh vién
trung thyc véi khach hang va dang tin ciy) co gia tri cao nhat va BV3 (Bénh vién c6 danh tiéng
va vi thé cao) co gia tri thap nhat.

Dang chii y 1a nha tai tro ciing it quan tim dén danh tiéng va vi thé cao ctia bénh vién s&
diéu tri cho ddi twong kho khan. Nhu vy, khi bénh vién sin sang cung cép day du chimg tir, minh
bach, trung thuc, co chét luong dich vu tt thi nha tai trg sdn sang hd trg. Do d6, cac td chuc gay
quy va bénh vién can hop tac chit ché véi nhau, dé dam bao tinh minh bach, cung cdp day du
thong tin vé dbi tuong duoc gitip d& cho nha hao tam.

6.2.3. Ham y vé danh tiéng cua té chirc gay quy

Theo két qua phan tich, danh tiéng ctia t6 chirc gdy quy c6 gia tri trung binh rit cao & tat
ca céc tiéu chi (dat tir 4.274 dén 4.573). Trong d0, gia trj cao nhét 1a TC4 (Trung thuc, thing thin
trong viéc giao tiép voi nha tai tro); va thap nhat 1a 1a TC1 (T6 chirc gdy quy c6 nhiéu thanh tich).

Két qua nghién ctru nay 13 mot ngudn dong luc rat 16n cho cac t6 chirc ¢6 v dinh phat trién
nén tang gdy quy online. Nhu vay, mot yéu cau dit ra danh khi cac td chire mudn van dong gy quy
gitip d& ngudi c6 hoan canh kho khan, 14 can phai giao tiép mot cach trung thyue, minh bach, va ngudi
sang 14p can c6 niém dam mé, kip thoi phan hoi thong tin va ling nghe y kién ctia nha tai tro.
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6.2.4. Ham y vé ddc diém cua trang website kéu goi tai tro

Két qua phan tich cho thiy dic diém cta trang website kéu goi tai tro ¢6 gia tri trung binh
rat cao, dat tur 3.957 dén 4.453. Tiéu chi WEB2 ¢6 gia tri cao nhat (Trang website cung cap day
dua thong tin); va WEB4 ¢6 gia tri thap nhat (Trang website sir dung thong tin ca nhan cua toi).

Sy trung thyc, ddy di, minh bach thong tin cta té chirc dung ra giy quy 1a mot diéu tbi
quan trong, dac biét la trong boi canh tinh hinh hoat dong thién nguyén ctia Viét Nam thoi gian
gan day va viéc gay quy thong qua nén tang online 1a mot hinh thirc maéi mé.

6.2.5. Ham y vé ddc diém cua nha tai tro

Dic diém cua nha tai tro cling c6 gia trj trung binh cao, tir 4.128 dén 4.389. Trong dé tiéu
chi ¢6 gia tri trung binh cao nhat 13 NHT2 (Su déng gop ctia nha tai trg tao ra nhitng co hdi gitp
d5 mai dbi voi ddi tugng), va tidu chi c¢o gia tri trung binh thap nhit 1a NHT7 (tién van dugc sir
dung theo mot cach hiru ich khac néu du an khong duoc thuc hién).

Céc t6 chire khi mudn c¢6 duoc niém tin cta nha tai trg, thi can tim duoc sy dong hanh cua
ho. Thay vi chi tai trg mot 1an, néu ¢ thé tim ra sy ddng cam thay vi su thuwong hai, thi c4c nha tai
trg co thé tiép tuc dong hanh tai trg cho ddi twong can su giup d&. Pay ciing chinh 1a mot goi y
hiru ich tir két qua nghién ctru ctia dé tai ma cac td chic can quan tam.

6.3. Han ché ciia nghién ciru va hudéng nghién civu tiép theo

béi tuong bénh nhan nghéo khi tham gia diéu tri tai cac bénh vién & Viét Nam la d6i tuong
nghién ctru hién tai. Do d6, két qua chua mang tinh dai dién cho tong thé. C&c nghién ciru tiép theo
€6 thé m¢é rong hon doi twgng thu hudng dé co tinh dai dién cao hon.

Mit khéc, trong nghién ctru chua dé cap dén sy hai 10ng clia bénh nhan nghéo khi duoc
gilp da, dé danh gia su tac dong dén niém tin cta nha tai trg. Pay ciing cé thé duwgc xem nhu mot
g1 y cho céc nghién ctru tiép theo.

Déi twong thu hudng cia nghién ciru nay 13 cac to chire, ca nhan ¢6 mong mubn trién khai
nén tang gay quy. bé c6 duge va duy tri dugc sy tai trg va déng hanh cuta ho, thi sy hai long cta
nha tai tro 14 rat dang quan tdm. Céc nghién ctru tiép theo ¢ thé xem xét dén su hai long cta nha
tai tro can cur vao cac két qua da tao ra dbi véi dbi tuong dugce nhan tai trg.
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