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Nghién ctiu nay phan tich anh huéng cda viéc st dung mang xa hoi dén y dinh du lich
TPHCM clia thé hé Z, thdng qua vai trd trung gian clia cac yéu t6 dong luc du lich. Dua
trén ly thuyét hanh vi hoach dinh (TPB) va m6 hinh dong luc du lich ddy va kéo, nghién
cltu dé xuat mé hinh bao gém bén dic diém ctia théng tin du lich trén mang xa hoi: do
tin cdy thong tin, tinh hitu ich, gid tri cdm nhan va tinh kip thai. D{ liéu khdo sat dugc
thu thap tir 312 mau va xt ly bang phuong phap SEM trén phan mém AMOS. Két qua
cho thdy hanh vi st dung mang xa hoi &nh hudng dang ké dén ca dong luc ddy va kéo,
tUr do tac dong tich cuc dény dinh du lich. Ngoai ra, c6 su khac biét dang ké gitia khach
néi dia va quéc té trong cach mang xa hoi anh hudng dén dong luc va y dinh du lich.
K&t qua mang lai ham y thiét thuc trong viéc thiét ké chién lugc truyén théng sé hiéu
qua hon, hudng dén Gen Z - nhom khéach hang cé anh hudng manh mé dén thi truong
du lich hién dai.

ABSTRACT

This study analyzes the influence of social media usage behavior on Generation Z's
travel intention to Ho Chi Minh City, through the mediating role of push and pull travel
motivations. Based on the Theory of Planned Behavior (TPB) and the push-pull motivation
model, the study proposes a conceptual framework comprising four characteristics of
tourism information on social media: information credibility, usefulness, perceived value,
and timeliness. Survey data were collected from 312 valid responses and analyzed using
Structural Equation Modeling (SEM) with AMOS software. The results show that social
media usage significantly influences both push and pull motivations, which in turn
positively impact travel intention. Additionally, there is a notable difference between
domestic and international tourists in how social media affects their motivations and travel
intentions. The findings provide practical implications for designing more effective digital
communication strategies targeting Gen Z— a generation with strong influence in the
modern tourism market.

Tirkhéa: Péng luc ddy - kéo, Ly thuyét hoach dinh hanh vi, Mang xa héi, Thanh phé H6 Chi Minh, Thé hé Z, Y dinh du lich.
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GIGI THIEU

Su blung né clia cdng nghé théng tin va su thay déi trong
xu hudng lua chon phuong thic thic du lich da thac day
nganh du lich phai thich ing bang cach tng dung céc
cong nghé thong minh hon. Mang xa hoi (MXH) khéng
chi gitip khach du lich dé dang tiép can théng tin ma con
hé trg cac bén lién quan hiéu rd hon vé hanh vidu lich, dac
biét la thé hé Z - nhém ngudi I6n 1én cing cong nghé, cé
thoi quen st dung mang xa héi hang ngay.

Mang xa héi la nén tang giao ti€p, trao d6i thong tin, hinh
thanh céng d6ng do va anh huéng dén hanh vi thuc té
(Zeng & Gerritsen, 2014). Du khach hién dai ngay nay cé
xu huéng dat niém tin cao han vao cac danh gia mang tinh
ca nhan trén mang xa héi so vai ndi dung tir cac chién dich
tiép thi truyén théng (Zivkovié va cdng su, 2014). Nhiéu
quéc gia da tan dung mang xa hoi trong chién dich quang
ba diém dén — nhu vi du néi bat cia Queensland (Boz &
Unal, 2011).

Tai Viét Nam, du lich dang huéng t6i Uing dung cac céng
nghé hién dai ciia cach mang 4.0 (Nguyén Thi Minh Nghia
& Nguyén Thi Thiy Van, 2019). Riéng TPHCM da ddy
manh chién dich truyén théng sé vai cac hashtag nhu
#VibrantHoChiMinhCity va hgp tac cuing cac KOL/KOC.
Thé hé Z 1a nhém khéch c6 anh hudng trong quyét dinh
du lich cta gia dinh, c6 xu huéng dua vao MXH va céng
nghé thong tin dé€ dua ra lua chon (Ozdemir-Guzel & Bas,
2021).Viéc hiéu rdé hanh vi va nhu ciu clia Gen Z 1a yéu té
then chét dé tang suic hut diém dén. DU da c6 nghién clu
lién quan dén Gen Z va mang xa hoi, van thiéu nghién ctu
chuyén biét tai TPHCM, phan biét khach néi dia va quic té.
Bai nghién ctiu tap trung phan tich mai lién hé gitia hanh
vi st dung MXH va cac yéu té thic ddy du lich trong viéc
hinh thanh y dinh dén TRHCM clia nhém du khach thudc
thé hé Z. Khach thé nghién ctiu la Gen Z (sinh tirndm 1997
dén nam 2010), bao gém ca khach néi dia va quéc té, cd
quan tam dén TPHCM nhu mét diém dén tiém nang.

Muc tiéu nghién cttu gém: (1) phan tich anh huéng ctia
viéc sir dung mang xa héi dén y dinh du lich ctia Gen Z
théng qua dong luc du lich ddy va kéo; (2) lam rd méi quan
hé gilta murc d6 ti€p xdc cac théng tin du lich trén mang
xa hoivay dinh du lich d&n TPHCM; va (3) so sanh su khac
biét gitta khach thé hé Z trong nudc va quéc té. Ba cau
héi nghién ctiu tuong Ung dugc dat ra dé lam rd cac maoi
quan hé nay. Nghién ctu dugc thuc hién tai TPHCM, véi
déi tugng khao sat la khach Gen Z s&t dung mang xa hoi
trong qua trinh tim kiém, chia sé thong tin hoac 1dy cam
hiing du lich. Vé y nghia hoc thuat, dé tai gép phan bé
sung va lam phong phu thém céc ly thuyét hanh vi tiéu

dung trong b8i cdnh chuyén déi s6, dic biét la déi vai thé
hé tré. Vé mat thuc tién, két qua nghién ctu hé trg xay
dung céc chién lugc truyén thong va marketing hiéu qua
hon nham thu hat Gen Z dén vai TRPHCM théng qua nén
tdng mang xa hoi.

1. TONG QUAN NGHIEN CUU / CG SG
LY THUYET

1.1. DBéng lucdulich

Thap nhu cau Maslow (1943) Ia nén tdng quan trong dé ly
giai hanh vi con ngudi, trong d6 cac nhu cau dugc phan
chia theo nam cap dé tir co ban dén cao cdp: nhu cau
sinh ly, an toan, xa hoi, dugc tén trong va thé hién ban
than (Yousaf va cong su, 2018; Maslow, 1943, trich dan tu
Tsang, 2014). Trong b6i canh du lich, nhu cau sinh ly va an
toan thé hién qua mong muén vé ché &, thiic dn va su an
toan tai diém dén (Susic, 2010). Cac cadp d6 cao hon nhu
nhu cau xa hoi, tu ton va thé hién ban than lién quan dén
viéc gan két cong déng, dugc cong nhan va mong mudn
kham pha, phat trién ca nhan théng qua cac trai nghiém
du lich (Yousaf va cdng su, 2018; Seeley, 1988, trich dan tu
Tikkanen, 2007).

Dua trén mé hinh ddy va kéo (Push and Pull Model), hanh
vi du lich dugc thuc ddy bai cac yéu té néi tai (déng luc
day) va cac yéu t6 ngoai canh tu diém dén (dong luc
kéo) (Dann, 1977; Crompton, 1979). Cac yéu té day bao
gém nhu cau tim kiém tri thiic (Thomas, 1964; Yousefi &
Marzuki, 2015), nang cao ban nga (Dann, 1977; Nikjoo &
Ketabi, 2015), giao luu xa hoi (Crompton, 1979; Aref, 2010),
thoat ly va thu gian (Iso-Ahola, 1982; Chen va cdng su,
2008). Bén canh do, yéu t6 kéo bao gobm kha nang tiép
can diém dén (Leiper, 1979; Baniya & Paudel, 2016), dich
vu giai tri (Sidi & Radzi, 2017), chi phi hgp ly (Wara va cdng
su, 2022) va hinh dnh diém dén tich cuc (Crompton, 1979;
Chu, 2018; Prayag, 2010).
1.1.1. So sdnh gita khdch trong nuéc va quéc té

Khéch du lich néi dia va quéc té thudng khac biét trong
dong luc du lich do yéu t6 van héa, kinh nghiém va kha
nang tiép can diém dén (You va cdng su, 2000). Theo Bayih
& Singh (2020), khach néi dia bi anh huéng manh béi cac
yéu t6 kéo nhu di san van hoa, thién nhién, va dé hailong
hon néu diém dén than thudc. Nguac lai, khach quéc té
thudng tim kiém sy mai mé, trai nghiém van hda va mong
mudn thé hién ban than (Yousefi & Marzuki, 2015; Prayag
& Ryan, 2011). Cac nghién cltu qudc té tai Mauritius,
Penang va Thai Lan cho thdy quéc tich déng vai tro trung
gian anh huéng dén déng luc ddy va kéo (Prayag & Ryan,
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2011; Sangpikul, 2008). Vi dy, khach tir Vuong quéc Anh,
Phép, Buic hay Nam Phi dén Mauritius c6 dong co rat khac
nhau vé gén két gia dinh, nghi ngai, hodc giao luu tim hiéu
vdn hoa.

1.1.2. Téng quan nghién ciiu vé déng luc du lich
trong béi canh Viét Nam

Xét trong pham vi cac nghién ctiu dugc thuc hién tai Viét
Nam, cac nghién ctiu cho thay khéach noi dia c6 déng co
dulich ganlién véinhu cau thu gian, két néi gia dinh, nang
cao tinh than va kham pha van héa (Ngoc va céng su,
2024; Bui & Jolliffe, 2011). Nghién cttu cdla Duong va cong
su (2023) tai Tay Nguyén nhan manh rdng déng luc day
gém mong muén thu gian, thoat ly va hoc hoi, con déng
Iyc kéo 1a hinh anh diém dén va muc d6 an toan. Trong khi
do, khach quéc té dén Viét Nam thudng bi thu hut bai vé
dep thién nhién, am thuc, van hoa ban dia va cac géi dich
vu nghi duéng tiéu chudn cao (Thach, 2021; Phan, 2010).
Tuong tu, Thach (2021) cling xac dinh rang khach du lich
Phan Lan bi hap dan béi su khéac biét van hoa va khi hau
dé chiu ctia Viét Nam, trong khi cac rao can cha yéu la chi
phiva kha nang ti€p can.

1.2. Ly thuyétvéy dinh du lich

Y dinh du lich dugc hiéu la muic d6 s&n long ctia du khach
trong viéc thuc hién chuyén di, thé hién qua hanh vi lua
chon diém dén cu thé va dua ra quyét dinh mua cac san
pham du lich lién quan. (Lu, 2009; Lee, 2009, trich dan
tU Maritz, 2013; Chen & Funk, 2010). Theo Jang va cdng
su (2009), y dinh nay phan anh khuynh huéng tam ly va
muc dich hanh vi ctia du khach. Dua trén ly thuyét hanh
vi hoach dinh (Theory of Planned Behavior - TPB) clia Ajzen
(1991), ba yéu t6 chinh anh huéng dén y dinh hanh vi la:
thai dé déi véi hanh vi, chudn muc xa héi va nhan thuc
kiém soat hanh vi.

Nhiéu nghién cdu xac nhan thai dé tich cuc c6 thé lam
tang y dinh du lich (Al Ziadat, 2014; Hsu, 2013), tuy nhién
mét s6 khac lai khéng tim thady méi lién hé rd rang (Lam
& Hsu, 2006; Sparks, 2007). Chudn muc xa hoéi, nhu anh
hudng tirban bé va gia dinh, cing dugc xem la yéu t6 thuc
day (Chien va céng su, 2012), nhung muc dé anh hudng
con phu thudc vao béi cdnh. Nhan thic kiém soat hanh
vi, dac biét nhiing yéu t6 lién quan dén thai gian va tai
chinh, dugc xac dinh la yéu t6 c6 anh hudng manh nhat
dén y dinh (Sparks & Pan, 2009). Hsu & Huang (2010) mé&
rong TPB bang cach thém yéu t6 dong ca du lich, cho thay
diéu nay gilp nang cao kha nang giai thich hanh vi. Trong
b&i canh hau COVID-19, Bui (2023) tich hgp thém bién rui
ro va niém tin, chi ra rang rui ro stic khoe lam gidam y dinh
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quay lai, trong khi niém tin vao diém dén thic day hanh vi
du khach. Tuong tu, Abbasi va cong su (2021) cho thay su
hailong va hinh dnh diém dén &nh hudng gian tiép dény
dinh quay lai théng qua vai trd trung gian ctia su hai long.

1.3. Hanh vi du khdch

Hanh vitiéu dung la qué trinh ma cad nhan hoac tap thé lua
chon, st dung sdn phdm/dich vu nhdm dap (ing nhu cau
(Solomon, 1996, trich dan tr Swarbrooke & Horner, 2007).
Theo Engel va cdng su (1995, trich dan tir Ashman va céng
su, 2015), mé hinh EKB gém 5 giai doan: nhan biét nhu cau,
tim kiém théng tin, danh gia lua chon, mua hang va danh
gia sau mua. Trong bdi cdnh chuyén déi s6, mbi giai doan
da thay déi ré rét: tir viéc nhu cdu dugc kich hoat bai noi
dung trén mang xa hoi (Ashmore va cong su, 2015; Zheng
va cong su, 2023), dén hanh vi tim kiém thong tin trén
cac nén tang danh gia truc tuyén thay vi qua dai ly truyén
théng (Xiang va cdng su, 2015; Fotis va cong su, 2012).

Hanh vi clla khach hang trong du lich cé nhiing dac thu
riéng, do du lich 1a mét san phdm vé hinh va can dugc lén
ké& hoach trudc (Moutinho, 1987). Mé hinh hanh vi tuyén
tinh ctia Mathieson va Wall (1982) gém nam giai doan, bat
dau ti nhan biét nhu cau dén danh gia sau chuyén di van
la khung ly thuyét nén tang. Tuy nhién, duéi tac dong clia
céng nghé sé, cac giai doan nay da thay déi dang ké: nhu
cau du lich thudng bt nguon tir hiéu Gng “destination
envy”trén mang xa hoi (Zheng va céng su, 2023); thong
tin diém dén dugc khai thac tir UGC nhu TripAdvisor hay
Booking (Fotis va cong su, 2012); quyét dinh du lich chiu
anh huéng ti phan hoi truc tuyén (Gonzalo, 2014); hanh
trinh du lich dugc ca nhan héa qua Uing dung cong nghé
(Dias & Afonso, 2021); va sau khi két thac chuyén di, du
khach thudng cong khai chia sé trai nghiém ca nhan, tu
do tac dong dén hanh vi du lich ctia nhitng nguai khac
(Munar & Jacobsen, 2014; Zeng & Gerritsen, 2014).

Tom lai, hanh vi khach hang trong du lich hién dai chiu tac
déng sau sac tir chuyén déi s6, dac biét la ndi dung mang
xa hoi, tir @6 nhan manh vai tro trung gian clia cac yéu to
dong lucdu lich vay dinh trong toan bd qua trinh ra quyét
dinh du lich cuéi cung.

1.4. Téng quan vé mang xd héi, eWOM va néi dung
do ngudi diing tao ra

MXH dugc dinh nghia la cadc nén tang truc tuyén cho phép
ngudi dung tao, chia sé, tuong tac va tiéu thu ndi dung s6
trong thai gian thuc v6i cong déng (Kaplan & Haenlein,
2010 trich dan tir Popesku 2014). Trong nganh du lich,
mang xa hoi déng vai trd quan trong trong viéc truyén
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cdm huiing, cung cap théng tin va anh hudng dén quyét
dinh Iya chon diém dén. Ngudi duing c6 thé tiép can théng
tin ti ban bé, ngudi néi tiéng, hodc tir ndi dung do chinh
du khach khactaora, nhu hinh dnh, danh gig, vlog, hay bai
dang trai nghiém.

Mot khai niém lién quan mat thiét la truyén miéng dién
t (eWOM - electronic word-of-mouth). Day bao gém
tat ca cac y kién tich cuc hoac tiéu cuc dugc khach hang
chia sé truc tuyén vé san pham hodc cdng ty, c6 kha nang
ti€ép can rong rai qua Internet (Hennig-Thurau va cong su,
2004, trich dan tir Sanger, 2013). eWOM c6 tac dong I6n
dén thai dé vay dinh hanh vicia du khach viné mang tinh
chan thuc, dé ti€p can, va cé kha nang lan truyén manh mé
(Zeng & Gerritsen, 2014).

Hiéu qua ctia mang xa hoi trong viéc anh hudng dén hanh
vi du lich phu thudc vao bon yéu t6 chinh:

Tinh déng tin cdy cla thong tin: Thong tin trén mang xa
hoi dugc xem la dang tin cay trong du lich vi mang tinh
ca nhan, phi thuong mai va tao cdm xic manh qua hinh
anh, video (Huertas & Marine-Roig, 2018; Ayeh va cong
sy, 2013; Jacobsen & Munar, 2012). So v&i quang cdo hay
trang chinh thuic, nguai dung tin tudng hon vao chia sé tu
ban bé va du khich khac trén cac nén tdng nhu Facebook,
blog, va dac biét la Tripadvisor (Fotis va cdng sy, 2012;
Munar & Jacobsen, 2013).

Su h(u ich cia théng tin: Mang xa héi dugc st dung manh
mé nhat trudc chuyén di dé tim y tudng, théng tin va gidm
rdi ro (Cox va cong su, 2009; Fotis va cong su, 2012; Gretzel
& Y00, 2008). Nhitng thong tin hitu ich thudng bao gom
danh gia diém dén, chi phi, tién nghi va hudng dan trai
nghiém. Trong chuyén di, muc si dung gidam nhung du
khéach bat dau chia sé hinh anh va danh gia (Text100, 2013
trich dan tir Amaro va cong sy, 2016). Sau chuyén di la giai
doan chia sé manh nhat, vGi cac néi dung ca nhan nhu
hinh anh, video clip, binh luan (Fotis va cong su, 2012;
Shao, 2009; Amaro va cdng su, 2016).

Gia tri cdm nhan: phan anh su can bang gita lgi ich va chi
phi ma ngudi dung cdm nhan dugc khi st dung mang xa
hoéi dé tim ki€m thong tin du lich (Kim va cong su, 2007;
Chung & Koo, 2015). Cac yéu t6 nhu dé tin cay, tinh hiu
ich, su thich tha hay cong stic bé ra déu anh huéng dén
gia tri nay va tac dong dén qua trinh tim kiém théng tin
dulich (Chen & Hu, 2010 trich dan tir Chung & Koo (2015);
Kitsios va cong su, 2022). Khi ngudi dung cdm nhan dugc
gia tri dem lai tU cac ndi dung, ho sé tin tudng va chia sé
nhiéu hon.

Tinh kip th&i: MXH cung cap théng tin du lich theo thai
gian thuc, gitp ngudi dung ti€p can ndi dung mai nhat
va dang tin cay dé ra quyét dinh (Agarwal & Yiliyasi, 2010;
Kim va cong su, 2017; Kamaluddin va cong su, 2023). Tinh
kip thai la yéu t6 dac biét quan trong véi nhiing théng tin
thay d8i nhanh chong, c6 tinh cap nhat cao nhu cac su
kién dién ra tai diém dén (Schwabe & Prestipino, 2005).

1.5. Théhéz

Thé& hé Z (sinh tirnam 1997 dén nam 2010) la nhém nguai
trudng thanh cing cong nghé, c6 kha nang tu hoc cao
va thudng xuyén st dung mang xa hoi dé két néi, giai
tri va tim ki€ém théng tin (Monaco, 2018; Shatto & Erwin,
2016; Bhalla va céng su, 2021). Ho quan tam dén cac gia
tri dao duc, moi trudng va tiéu dung ca nhan héa, cé muc
d6 trung thanh vai cac nhan hang thap hon cac thé hé
di truéc (Fromm & Read, 2018; Francis & Hoefel, 2018).
Thé hé Z thudng danh gia mét cach than trong trudc khi
dua ra cac quyét dinh tiéu dung, uu tién cac trai nghiém
mang tinh c4 nhan héa cao va thé hién dugc cai téi riéng
(Priporas va cong su, 2017).

Trong hanh vi du lich, Gen Z ua chudng céc trai nghiém
doc dao, két noi van hoda ban dia va dua ra quyét dinh
nhanh dua trén ngan sach, I6i khuyén tur mang xa hoéi va
ban beé (Husein va cong su, 2017; Haddouche & Salomone,
2018 trich dan tirllhan va cong su, 2022; Genro, 2022). Ho
st dung cong nghé dé tim kiém thong tin du lich, dat cac
dich vy, thanh toan va phan hoi danh gia sau chuyén di
(Ozdemir-Guzel & Bas, 2021; Popsa, 2024).

Mang xa héi anh huéng manh dén hanh vidu lich ctia Gen
Z & ca ba giai doan: trudc, trong va sau chuyén di. Trudc
chuyén di, ho tim cdm hing tir hinh anh, vlog, danh gia
diém dén (Cerna va cong su, 2023; Volo & Irimias, 2022).
Trong chuyén di, ho tra cttu théng tin, st dung ban d6 va
thuyét minh diém dén (Wu, 2017). Sau chuyén di, ho chia
sé trai nghiém va phan hoi qua mang xa hoi hodc truyén
miéng (Ozdemir-Guzel & Bas, 2021).

1.6. Téng quan cdc nghién ciu truéc
1.6.1.  Cdc nghién ctu trong nudc lién quan dén

hanh vi st dung mang xa héi va y dinh du
lich ciathé héz

Nguyén Viét Hoang va cong su (2021) khéo sat 369 Gen Z
tai Viét Nam dé phan tich tac ddng clia ndi dung do ngudi
dung tao trén MXH dén y dinh du lich, v&i dong luc ddy
va kéo la bién trung gian. Két qua cho thdy Gen Z sir dung
MXH chd yéu dé ti€p nhan cac kién thiic mdi, thich diém
dén dé tiép can va quan tam dén chi phi hop ly, nhung gia
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ca khoéng phai yéu té quan trong nhat. Nghién cu nay
ma& rdng TPB va nhan manh vai trd cla mang xa héi trong
hanh vidu lich, tuy nhién con han ché vé cd mau va khéng
xac dinh ro dia diém khao sat.

Truong Tri Thong va cong su (2023) tap trung vao cac yéu
t6 anh hudng clia mang xa hoi nhu quang cao, tinh hiu
ich, chat lugng théng tin va eWOM dén y dinh du lich ca
Gen Z."Chat lugng thong tin”la yéu té c6 anh hudng manh
nhat. Tuy nhién, nghién ctu chua dé cap dén cac yéu té
trung gian nhu déng luc ddy va kéo va khéng xac dinh
diém dén cu thé.

1.6.2. Cdc nghién ctu quéc té lién quan

Ghaly (2023) khao sat Gen Z tai Ai Cap, két qua cho thay do
tin cay, tinh hitu ich va dé chinh xac cia UGC la nhiing yéu
té anh huéng tich cuc dén y dinh du lich. Tham chinhiing
noéi dung do ngudi dung tao ra con dugc danh gid la cé
do tin cay cao hon ca ndi dung ti nhitng nguai cé stic anh
hudng (influencer).

Setiawan & Azizah (2024) phan tich tai Gunungkidul
(Indonesia), cho thdy muic do tuong tac trén Instagram
va TikTok anh hudng manh dén déng luc du lich bién,
dac biét & Gen Z - nhém dé bi tac dong bdi ban beé va xu
huéng mang xa hoi.

Ayeh va cong su (2013) st dung mé hinh TAM dé nghién
ctru y dinh dung CGM khi lap ké hoach du lich. Cac yéu té
nhutinh hitu ich, kha nang stt dung dé dang, su hiing thu
va thai dé ctia ngudi dung déu tac dong dény dinh dullich.
Nghién ctu cling chi ra rang vai tro clia su tuong déng vé
s& thich trong viéc tang muc d6 tin tudng théng tin. Tuy
nhién, nghién ctu chi khao sat tai nén tang TripAdvisor,
con han ché vé tinh dai dién.

1.7. Gia thuyét va Mé hinh nghién ciru dé xudt
Ldp ludn gia thuyét nghién ciu

Trong thai dai mang xa héi, ngudi dung khéng chi tiép
nhan théng tin ma con déng vai trd cht déng trong viéc
tao 1ap va chia sé ndi dung nhu hinh anh, danh gi3, video
du lich. Ngusi diing nao ciing cé thé trg thanh nhiing nha
sang tao ndi dung thuc thu (Li & Wang, 2011; Thevenot,
2007 trich ti Leung va cdng sy, 2013). MXH da tré thanh
khéng gian toan cau noi ngudi dung ti nhiéu nén vén
héa c6 thé trao déi kién thiic, cdm nhan va kinh nghiém
(Kaplan & Haenlin, 2010 trich tu Llodra-Riera va céng su,
2015), tir d6 anh hudng dén toan bd hanh trinh ra quyét
dinh cia ngudi tiéu dung - tir nhan thidc dén hanh dong
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(Mangold & Faulds, 2009 trich tU Fotis va cdng su, 2011).
Akram & Shahid (2020) nhan manh rang cac néi dung thi
gidc nhu anh va video du lich trén mang xa hoi khong chi
la phuong tién thé hién ban than ma con cé kha nang lan
tda cdm hing, khoi ddy mong muén du lich & ngudi xem.

Nhiéu nghién cdu trudc da ching minh anh huéng cta
mang xa hoi dén dong luc du lich. Nag & Gilitwala (2019)
cho rdang MXH anh hudng ro rét dén ca dong luc lan hinh
anh diém dén. Llodra-Riera va cong su (2015) cling cho
thdy n6i dung do ngudi duing tao ra cling véi cac ngudn
théng tin chinh thiic cé tac déng dang ké trong viéc
hinh thanh déng luc va lua chon diém dén ctia du khach.
Sharma (2022) va Liu va cdng su (2020) chi ra rang cac bai
dang, hinh anh hap dan trén mang xa héi gitip ngudi dung
xac dinh diém dén nhanh chéng, tir dé khang dinh vai tro
dinh hudng manh mé cdia mang xa hoi trong giai doan
truyén cam hing va ra quyét dinh. Dua trén lap luan do,
hinh thanh hai gia thuyét:

H1 (+): Hanh vi sit dung MXH anh huéng tich cuc dén
déng luc dulich day.

H2 (+): Hanh vi stt dung MXH anh huéng tich cuc dén
dong luc du lich kéo.

Song song, mé hinh déng luc du lich ddy va kéo da dugc
Ung dung rong rai trong nghién ctu du lich, turdu lich van
hoa (Kim, 2013), du lich thién nhién (Xu, 2016), du lich mao
hiém (Chen, 2019), dén du lich 8m thuc, tau bién, sang tao
(Duong va cong su, 2023). Vi dy, Kim Lian Chan & Baum
(2007) phét hién ca déng luc ndi tai (thoat ly, kham pha
ban than) va yéu t6 diém dén (thién nhién, van héa dia
phuong) déu anh huéng manh dén quyét dinh du lich
sinh thai. Tuong tu, Hasan va cdng su (2018) cho rang yéu
t6 day va kéo tac dong dén muic do hailong vay dinh quay
lai diém dén.

Gan day, Mansueto va cong su (2024) phan tich déng luc
cla khach quéc té dén dao Siquijor, cho thay yéu té néi
tai nhu phat trién ban than va yéu t6 bén ngoai nhu canh
quan, am thuc, ca sé ha tang, cling nhu théng tin truc
tuyén déu anh hudng dén quyét dinh diém dén. Ngoai
ra, Salsabila & Alversia (2020) phat hién yéu t6 day (mong
muén trai nghiém khac biét) c6 anh huéng manh hon yéu
t6 kéo khi ngudi khao sat chua xac dinh diém dén ro rang.
Nh{ng phat hién nay cing c6 thém hai gia thuyét con lai:
H3 (+): Dong luc day anh huéng tich cuc dén y dinh du
lich d&n TP.HCM.

H4 (+): Péng luc kéo anh hudng tich cuc dén y dinh du
lich d&n TP.HCM.
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DPONG LUC PAY
H1 H3
(+) (+)
sU DUNG Y BINH DU LICH
MANG XA HOI TAI BDIEM DEN
H2 H4
(+) (+)
PONG LUC KEO

Hinh 1: M6 hinh nghién ctu dé xuat cla tac gia
Nguoén: Tdc gia dé xudt, 2025

Mé hinh dit liéu bao gom:
B 1 bién doc lap:
(1) S&tdung MXH.
B 2 bién trung gian:
(1)Déng luc day
(2) Bong luc kéo.
B 1 Bién phu thudc:
(1Y dinh du lich tai diém dén.

2. PHUONG PHAP NGHIEN CUU DU LIEU

2.1. Phuong phdp nghién ciu

Dé tai strdung phuong phap nghién ctiu dinh lugng nham kiém dinh méi quan hé giira cac bién trong mé hinh nghién
clru dé xuat. Phuong phap nghién ctu dinh lugng cho phép thu thap ditliéu so cap tirbang hoi, phan tich bang cac céng
cu théng ké dé€ kham pha, kiém dinh mé hinh ly thuyét va cac gia thuyét dat ra. Thiét ké nghién ciru mang tinh mé ta va
gidi thich, s dung bang hoi khao sat dé thu thap dir liéu tir cac déi tugng phu hagp véi muc tiéu nghién cuu.

2.2. Thiét ké bang héi va thang do
Bang hoi khéo sat dugc thiét ké dua trén viéc ké thira va diéu chinh cac thang do da dugc kiém dinh trong cac nghién ctu
trudc, ddm bao phu hop véi béi cdnh nghién cuu tai TRPHCM va dédc diém ctia thé hé Z. Badng hdi gém 4 phan: (1) théng
tin nhan khdu hoc, (2) cac cau hoi do ludng trong viéc st dung MXH, (3) ddng luc du lich (ddy va kéo), va (4) y dinh du

lich.Thang do Likert 5 diém dugc s&r dung cho cac bién quan sét (1 = Hoan toan khéng dong y, 5 = Hoan toan déng y).

Hanh vi st dung MXH: gém 5 bién quan sat, ké thira tir cac nghién ctu ctia Chu (2018), Erkan & Evans (2016), va Han va
cong su (2022).

DPong luc du lich ddy: gém 10 bién quan sat, phan anh cac khia canh nhu kham phé tri thic, khdng dinh ban than, thoat
ly, giao luu xa hoi va nghi ngai, dugc ké thira tir Crompton (1979), Dann (1977), va Klenosky (2002).

DPong luc du lich kéo: gdm 10 bién quan sat, phan éanh cac yéu t6 nhu kha nang tiép can diém dén, hinh anh cda diém
dén, cac dich vu giai tri va gid ca hgp ly, dua theo Chiu va cong su (2019) va Han va cdng su (2022).

Y dinh du lich: g6m 3 bién quan sat, ké thita tir mé hinh Hanh vi hoach dinh clia Ajzen (1991), do ludng muc d6 mong
mudn, ké hoach va kha nang thuc hién chuyén di dén TPHCM trong tuong lai gan.
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2.3. Déituong khdo sdt va phuong phdp chon mau

Déitugng khéo sat ctia nghién ctiu la khach du lich thudc thé hé Z (sinh trong khoang tirnam 1997 dén 2010), bao gébm
ca du khach trong nuéc va quoc té, da, dang hoac cé y dinh dén TPHCM. Nghién ctiu st dung phuong phap chon mau
thuan tién, két hop phat bang héi truc tuyén (Google Forms). Tac gia da tién hanh gl bang hoi cho cac dgi tacla cong ty
It hanh ndi dia va qudc té dé tién hanh khao sat du khach. Cau héi loc dugc stt dung dé dam bao chi nhiing ngudi thudc
thé hé Z mai duoc tiép tuc khao sat.

Theo khuyén nghi ctia Hair va cong su (2010), c& mau phu hgp dé thuc hién SEM nén gap 5 dén 10 1an s6 bién quan sét.
V6i 43 bién quan sat, s6 mau can thiét ndm trong khoang tir 215 dén 430 mau. Tuy nhién, dé€ dam béo dé tin cay cho viéc
phan tich mé hinh trong diéu kién thai gian khao sat c6 phan han ché, nghién cu dat muc tiéu thu thap t8i thiéu 350
mau hgp 1& nham dam bao d6 tin cay, dai dién va kha nang khai quat héa két qua.

2.4. Quy trinh xtr ly va phan tich dir liéu

Sau khi thu thap, dirliéu dugc kiém tra tinh hap 1€, loai bd cac bang hoi khong day d, va tién hanh ma héa ditliéu trén
Excel. Sau d6, dir liéu dugc x(r ly bang phan mém SPSS va AMOS. Cac budc phan tich cu thé bao gom:

Théng ké m6 ta mau khao sat dé mo ta dac diém nhan khau hoc clia ngudi tham gia.
Daénh gia d6 tin cdy cla thang do bang hé s6 Cronbach’s Alpha.

Phan tich nhan t6 kham pha (EFA) dé xac dinh cau tric tiém &n clia thang do.

Phan tich nhan t6 khdng dinh (CFA) d€ kiém dinh dé phlu hop ctia mé hinh do ludng.

Phan tich mé hinh cdu tric tuyén tinh SEM dé kiém dinh cac gia thuyét nghién ctu, xac dinh méi quan hé gilta cac bién
tiém &n.

3. KET QUA NGHIEN CUU
3.1. Théng ké mé ta mau khdo sdt

Bang 1: Théng ké mé ta théng tin ngudi dugc khao sat

Bién quan sat Gia tri Tansuat | Phantram (%)
Gigi tinh Nam 153 49
N 147 471

Khac 12 3.8

Quéc tich Viét Nam 253 81.1
Khac 59 18.9

Nhém tudi 15 dén 17 tudi 27 8.7
18 dén 21 tudi 94 30.1

22 dén 28 tudi 191 61.2
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Bién quan sat Gia tri Tansuat | Phantram (%)

Trinh dé hoc van THPT 27 8.7

Cao déng 47 15.1

Paihoc 210 67.3

Sau dai hoc 28 2.0

Thu nhap ca nhan Phu thudc vao gia dinh 32 10.3

trung binh ném DUGi 120 triéu déng (< 10 triéu VND/ thang) 73 234
(khach noi dia)

TU 120 triéu déng — 180 triéu VND (10-15 triéu VND/thang) 129 413

Trén 180 triéu VND (>15 triéu VND/ thang) 19 6.1

Thu nhap ca nhan Phu thudc vao gia dinh 4 1.3

trun’g b‘mh..,néT Dudi 20.000 d6 la My 15 4.8
(khach quoc té)

T 20,000 dén 40,000 d6 la My 34 10.9

Trén 40,000 &6 la My 6 1.9

Tan suit stiidung Duéi 2 ti€ng mot ngay 90 28.8

mang xa hoi Tir 02 dén dudi 04 tiéng mot ngay 122 39.1

TU 04 dén dudi 06 tiEéng mot ngay 38 12.2

Tu 06 dén dudi 08 ti€éng mot ngay 9 2.9

Bat ct tc nao t6i c6 thai gian ranh 53 17.0

TONG 312 100.0

Trong qué trinh thu thap di liéu, nghién clu dat muc tiéu thu thap dugc 350 bang khao sat tir déi tuong la khach dulich
thudc thé hé Z c6 quan tdm hodc da tiing du lich TRPHCM. Tuy nhién, sau khi thuc hién sang loc dit liéu nham loai bé cac
bang tra 15i khéng day du, khéng hop 18 hodc c6 dau hiéu trd 1i thi€u nghiém tuc, téng s6 mau hop 1é dugc st dung
cho phan tich cudi cing la 312 mau.

Dai véi dac diém nhan khau hoc va hanh vi sit dung mang xa héi ctia 312 ngudi tham gia khao sat déu thudc thé hé Z
(sinh ttrnam 1997 dén nam 2010). Vé gidi tinh, mau khao sat co su phan bé kha can bang vai 49% nam, 47.1% niiva 3.8%
Iya chon gidi tinh khac, phan anh su da dang gidi trong nhom Gen Z. Vé phuong dién qudc tich, phan I6n ngudi tham
gia la ngudi Viét Nam (81.1%), tuy nhién mau van bao gom 18.9% du khach quéc té, cho thady di liéu cé tinh dai dién va
muc do da dang phu hgp véi muc tiéu nghién cdiu so sanh.

Xét vé d6 tudi, nhém 22 - 28 tudi chiém ty 1é cao nhat (61.2%), ti€p theo la nhdm 18 - 21 tudi (30.1%), va nhém 15 - 17
tudi chi chi€ém 8.7%. Diéu nay phan anh rang mau khao sat ch(i yéu tap trung vao nhém Gen Z trudng thanh, 1a nhiing
ngudi c6 muc dd st dung mang xa hoi cao va dang hinh thanh hoac thuc hién cac quyét dinh du lich déc lap. Vé trinh
dé hoc van, da s6 ngudi tham gia c6 hoc van tir cao dang tré 1én, trong dé 67.3% c6 bang dai hoc va 9% c6 bang sau dai
hoc, cho thay day la nhém c6 nhan thic cao, phu hgp dé danh gia cac yéu t6 tam ly nhu PUSH, PULL vaTI.

Vé thu nhap, nhém du khach noi dia cht yéu c6 thu nhap tir 10 - 15 triéu déng/thang (51%), trong khi nhom thu nhap
dudi 10 triéu dong chiém 28.9%. Khoang 12.6% van phu thudc tai chinh tir gia dinh. D&i v6i nhom quéc té, phan I6n ¢
thu nhap tir 20.000 - 40.000 USD/nam (57.6%), phan con lai phan bé & nhom dudi 20.000 USD (25.4%) va trén 40.000
USD (10.2%). Diéu nay cho thdy nhém Gen Z khao sat la nhiing ngudi tré cé mdc thu nhap trung binh, pht hop véi dac
diém du lich tiét kiém, tu tac hodc theo ngan sach.
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Vé hanh vi s dung mang xa hoi, tat ca ngusi tham gia
déu sir dung MXH hang ngay, trong dé 39.1% dung tu
2-4 ti€ng/ngay, 28.8% dudi 2 ti€ng/ngay va 21.5% tu 4-6

Phén tich nhén té khdm phd cho bién déc Idp (SMU)

Bang 3: K&t quad phan tich nhan t6 kham pha (EFA) cho

ti€éng/ngay. Dang chuy, 10.6% st dung trén 6 tiéng/ngay.  bién doc lap
Nh(ing con sé nay cho thdy Gen Z 1a nhém gén bé cao véi
mang xa hoi. Phit hap véi viéc xem xét SMU nhu mot bién Théng s6 Giatri
doc lap quan trong trong mo hinh. Nhan t6 dudkc trich SMU
3.2. Kiém dinh dé tin cdy thang do Initial Eigenvalues (>1) 6.919
Téng phuong sai trich (Cumulative %) 53.850%
Bang 2: T6ng hop két qua danh gia dé tin cay thang do (> 50%)
Ma héa Cronbach’s Alpha (= 0.60) KMO (> 0.500) 0.966
SMU 0.933 Sig. (< 0.050) <0.001
PUSH 0.947 Nguén: Téng hop béi tdc gid, 2025
PULL 0.929 o , ,
Bang 3 cho thay két qua phan tich EFA déi véi bién doc lap
Tl 0.878|  SMU dat yéu cau, véi KMO = 0.966 (> 0.5) va Sig. < 0.001,

Nguén: Téng hop béi tdc gid, 2025

Bang 2 trinh bay két qua kiém dinh dé tin cay Cronbach'’s
Alpha cho bén nhan t6 chinh: SMU, PUSH, PULL va TI. Tat
ca cdcnhan té déu co hé s6 Cronbach’s Alpha vugt nguéng
0.7 theo tiéu chudn cda Hair va cdng su (2009), cu thé SMU
dat 0.933, PUSH dat 0.947, PULL dat 0.929 va Tl dat 0.878,
chiing t6 cac thang do nay c6 doé tin cay néi tai rat cao.
Xét vé thong s6 Corrected Item-Total Correlation, tat ca
cac bién quan sat déu cé gia tri I6n hon 0.3 theo ngudng
clia Cristobar va cong su (2007), dao dong tir 0.638 dén
0.795. Béi véi nhan t6 SMU, cac gia tri dao déng tir 0.647
(SMUS) dén 0.768 (SMU7); PUSH tur 0.654 (PUSH13) dén
0.785 (PUSH2); PULL t&r 0.652 (PULL1) dén 0.762 (PULLS);
va Tl tir 0.638 (TI1) dén 0.795 (TI5). Diéu nay khing dinh
mai tuong quan tét gilra cac bién quan sat trong cling
mot nhan t6. Vé Cronbach’s Alpha if Item Deleted, khéng
c6 bién quan sat nao khi loai bo sé lam tang dang ké hé
s6 Cronbach’s Alpha ctia nhan t6 tuong ting, cho thay tat
ca cac bién quan sat déu dong gop hiéu qua vao viéc do
ludng khai niém nghién cuu.

3.3. Phdn tich nhén té khdm phd (EFA)

Sau khi danh gia do tin cay cta thang do (Cronbach’s
Alpha), tac gia danh gia gia tri cila thang do thong qua
phéan tich nhan t6 kham pha (EFA). Vi cdc nhan t6 cla tac
gia dugc thé hién ré rang la vai trd ddc 1ap, trung gian va
phu thudc, tac gia ti€n hanh EFA 3 1an theo thi tu EFA cho
1 nhan t6 doc l1ap (SMU), EFA cho 2 nhan t6 trung gian
(PUSH, PULL), va EFA cho 1 nhan t& phu thudc (TI).
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chiing t6 di liéu phu hop dé phan tich nhan t6. Gia tri
Initial Eigenvalues = 6.919 (> 1) va téng phuong sai trich
dat 53.850% (> 50%), xac nhan nhan t6 SMU c6 kha nang
giaithich t6t cho bién thién clia cac bién quan sat. Du chua
trinh bay cu thé cac hé s6 tai nhan té, két qua chung van
cho thay thang do SMU dat d6 phu hgp cao vdi cau tric
ly thuyét.

Phdn tich nhén t6 khdm phd cho bién trung gian (PUSH
&PULL)

Bang 4: Két qua phdn tich nhdn t6 khdm phd (EFA) cho bién

trung gian
Théng sé Gia tri

Nhan t6 duogc trich PUSH, PULL
Initial Eigenvalues (>1) 4425
Téng phuang sai trich (Cumulative %) 52.631%
(>50%)
KMO (> 0.500) 0.964
Sig. (< 0.050) <0.001

Nguén: Téng hop béi tdc gid, 2025

Bang 4 cho thay két qua phan tich EFA cho cac bién trung
gian PUSH va PULL dat yéu cau, véi KMO = 0.964 (> 0.5) va
Sig. < 0.001, chiing t6 dii liéu phu hgp dé phan tich nhan
t6. Gia tri Initial Eigenvalues = 4.425 (> 1) va téng phuong
sai trich dat 52.631% (> 50%), xac nhan hai nhan t6 nay giai
thich t6t bién thién cta cac bién quan sat. Pattern Matrix
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cling cho thay cac bién quan sat phan nhém ré rang theo PUSH va PULL, khang dinh cau tric thang do phu hgp vé mat
ly thuyét va thuc tién.

Phdin tich nhén té khdm phd cho bién phu thuéc (TI)

Bang 5: K&t qua phan tich nhan t6 kham pha (EFA) cho bién phu thudc

Théng sé Gia tri
Nhan t6 dugc trich Tl
Initial Eigenvalues (>1) 3.391
Téng phuong sai trich (Cumulative %)(> 50%) 60.280 %
KMO (> 0.500) 0.769
Sig. (< 0.050) <0.001

Nguén: Téng hop béi tdc gid, 2025
Bang 5 cho thay két qua phan tich EFA déi véi bién phu thudc Tl dat yéu cau véi KMO = 0.769 (> 0.5) va Sig. < 0.001, chiing
t6 d( liéu phu hgp dé phan tich nhan té. Gia tri Initial Eigenvalue = 3.391 (> 1) va téng phuong sai trich dat 60.280% (>
50%), cho thay cac bién quan sat déu cung do ludng mét nhan té duy nhat (TI) va c6 kha nang giai thich tét cho bién
tiém &n. K&t qua nay xac nhan thang do Tl ¢6 d6 tin cdy va gia tri phu hgp cho mé hinh nghién cuu.

3.4. Phan tich nhan tich khdng dinh (Confirmatory Factor Analysis)

Ddnh gid dé pht hop

Bang 6: K&t qua danh gia do phu hgp ctia mé hinh

Chisé Ngudng Gia tri thu duoc tu Muic d6 phu hop
chiap nhan phantich
Chi-square/df (CMIN/df) <3 1.233 Rat tot
Comparative Fit Index (CFI) >0.800 0.859 Tot
Tucker Lewis Index (TLI) >0.900 0.971 Rat tot
Root Mean Square Error of Approximation (RMSEA) <0.060 0.027 Rat tot

Nguén: Téng hop béi tdc gia, 2025

Bang 6 trinh bay két qua danh gia muc d6 phu hop ctia mé hinh do ludng thong qua bén chi sé chinh: Chi-square/df
(CMIN/df), Comparative Fit Index (CFI), Tucker-Lewis Index (TLI), va Root Mean Square Error of Approximation (RMSEA).
Cu thé, chi s6 CMIN/df dat gia tri 1.233, thdp hon dang ké so vdi ngudng cho phép la 3, cho thdy mé hinh dat muc phu
hap rat cao vai ditliéu quan sat. CFl ghi nhan & miic 0.859, vugt qua tiéu chudn t8i thi€u 0.8, phan anh su phu hop tuong
déi tét so véi méd hinh ly tudng. TLI dat 0.971, vugt xa muc yéu cau = 0.9, khdng dinh muic d6 phu hgp rat tét ctia mo
hinh. RMSEA c6 gia tri 0.027, thap hon nhiéu so vai gidi han 0.06, cho thay sai s6 gan nhu khéng dang ké gitta mé hinh
va di liéu thuc té.

Ngoaira, can luu y su khéng nhat quan nho gitta phan mé ta va bang sé liéu: phan moé ta ghi CMIN/df la 1.754, trong khi
bang cho thay 1.233.Tuy vy, ca hai déu nam dudi nguéng chap nhan va déu khdng dinh dé phu hop cao. Téng hap céc
chi s6 nay cho thdy mé hinh do ludng dat miic phu hgp tét dén rat tét, tao tién dé dang tin cdy cho budc phan tich mo
hinh cdu trac tiép theo.
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Hinh 2: Két qua phan tich CFA
Nguén: Téng hop béi tdc gid, 2025
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Kiém dinh chdt lugng bién quan sdt

DG v6i nhan t6 PUSH, toan bo 15 bién quan sat déu cé hé s6 héi quy nam trong khoang tir 0.813 (PUSH13) dén 1.062
(PUSH2), véi PUSH3 dugc st dung lam bién chudn (gid tri 1). Tuang tu, d6i véi nhan t6 PULL, 13 bién quan sat c6 hé s
dao dong tlr0.937 (PULL13) dén 1.071 (PULLS), trong d6 PULL10 dugc cé dinh lam bién tham chiéu.

VGi nhan té SMU, cac hé s6 hoi quy ctia 12 bién quan sat dao déng tir0.839 (SMU11) dén 0.991 (SMU3), va SMU9 |a bién
tham chiéu. Riéng nhan t6 Tl bao gém 5 bién quan sat c6 hé s6 tir0.747 (TI1) dén 0.945 (Tl4), vai TI5 dugce ¢b dinh.

Tat ca cac bién quan sat déu cé gia tri p < 0.001, cho thdy muic y nghia théng ké rat cao, qua do6 xac nhan vai tro dong
gop clia tiing bién trong viéc do ludng cac nhan té tiém &n. Nhiing hé s6 cao nhu PUSH2 (1.062), PULL8 (1.071) va SMU3
(0.991) cho thdy méi lién hé manh mé gilra cac bién quan sat va nhan té tuong Ung. Téng thé, cac két qua chiing minh
rang cac bién do ludng déu dat dé tin cay tot, phu hgp véi muc tiéu do ludng cac khai niém nghién ciu.

Ddnh gid dé tin cdy, tinh héi tu va tinh phdn biét

Bang 7: K&t qua danh gia dé tin cdy, tinh hoi tu va tinh phan biét

CR(=0.70) AVE (= 0.50) MSV (< AVE) MaxR(H)
PUSH 0.947 0.544 0.209 0.948
PULL 0.929 0.502 0.242 0.930
SMU 0.933 0.539 0.221 0.935
TI 0.879 0.598 0.242 0.920

Nguén: Téng hop béi tdc gid, 2025

Bang 7 cho thay tat ca cac bién trong mé hinh déu dat dé tin cay cao véi CR > 0.7 va AVE > 0.5, dam bao tinh hoi tu tot.
Chis6 MSV clia cac bién déu nho hon AVE, chiing minh tinh phén biét dugc dam bao. Cac gia tri MaxR(H) ciing thap haon
CR, cho thdy cac bién déu c6 tinh phan biét ré rang véi nhau. Téng thé, cac thang do st dung trong mé hinh dat do tin
cay, tinh héi tu va phan biét tot, ddm bao cho cac phan tich ti€p theo trong nghién ctu.

3.5. Kiém dinh mé hinh cdu tric tuyén tinh SEM
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Hinh 3: M6 hinh cau tric tuyén tinh SEM.
Nguén: Téng hop béi tdc gia, 2025
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Bdnh gid tdc déng truc tiép

Bang 8: K&t qua danh gia cac tac dong truc tiép

Hé sé héi quy .
e o v, Saiso e
Hé s6 hoi quy chuan héa o Gia tri toi .
Rk . i chuan héa GiatriP
(Regression Weights) (Standardized han(C.R.) :
. . (S.E.)
Regression Weights)
PUSH - | SMU 0.344 0.341 0.062 5.556 <0.001
PULL - | SMU 0.328 0.367 0.056 5.832 <0.001
Tl - | PUSH 0.213 0.258 0.046 4,607 <0.001
Tl - | PULL 0.374 0.400 0.056 6.710 <0.001

Nguén: Téng hop béi tdc gid, 2025

Két qua phan tich mo hinh SEM trinh bay tai bang 8 cho thay viéc sir dung MXH (SMU) c6 anh hudng tich cuc va dat y
nghia thdng ké dén ca hai nhém déng luc: ddy (PUSH) va kéo (PULL), véi hé s8 chudn hoa tuong tng 1a 0.341 va 0.367.
Dong thai, cd PUSH va PULL déu tac dong dang ké dén y dinh du lich (Tl), trong d6 PULL cho thay muc d6 anh hudng
cao han (0.400 so vai 0.258). Nhing phat hién nay cho thay mang xa hoi déng vai trd quan trong khéng chi trong viéc
hinh thanh nhan thic va ky vong clia Gen Z ma con gép phan thic ddy su phét trién cta y dinh thuc hién chuyén di.
Két qua nay cho thdy PULL cé vai trd quan trong hon PUSH trong viéc tac dong dén Tl, diéu nay dugc chiing minh qua
viéc so sanh hé s6 héi quy chudn héa ctia PULLKTI (0.4) I6n hon dang ké so véi PUSHRITI (0.258). Tuong tu, SMU ¢6 dnh
hudng manh han dén PULL so v&i PUSH, thé hién qua hé s6 hoi quy chuan hoa SMUKPULL (0.367) cao hon SMU R PUSH
(0.341) diéu nay thiét 1ap nén tang cho viéc phan tich tdc dong gian ti€p va tac dong téng hop trong cac budc tiép theo.

K&t qua cling chira vai trd trung gian clia yéu t6 day (PUSH) va yéu té kéo (PULL) trong mé&i quan hé giira SMU va TI. Pay
la minh chiing thuc nghiém cho su két hop hiéu qua gita ly thuyét déng luc du lich va mé hinh hanh vi hoach dinh,
déng thai ggi mé dinh hudng truyén thong du lich dua trén néi dung s6 danh riéng cho Gen Z trong béi canh do6 thi
nhuTPHCM.

Ddnh gid tdc ddng gidn tiép

Bang 9: Két qua danh gia tac dong gian tiép

Hé s6 héi quy chua chuan héa Hé s6 héi quy chuan héa P-value
SMU --> PUSH -->TI 0.073 0.088 <0.001
SMU --> PULL -->TI 0.123 0.147 <0.001

Nguén: Téng hop béi tdc gid, 2025

Bang 9 cho thay ca hai dudng dan gian ti€p tir hanh vi st dung mang xa hoi (SMU) dén y dinh du lich (TI) théng qua PUSH
va PULL déu c6 y nghia thong ké (p < 0.001), xac nhan vai tro trung gian cdia hai yéu t6 nay. Trong do, tac dong gian ti€p
qua PULL (B =0.147) manh hon PUSH (B = 0.088), cho thdy cac dac tinh thu hat nhu hinh anh diém dén va ndi dung hap
dan trén mang xa hdi c6 anh hudng 1én han dény dinh du lich ctia Gen Z so véi cac yéu té thic ddy noi tai. Diéu nay nhan
manh vai trd quan trong ctia déng luc kéo trong viéc két n6i hanh vi s dung MXH véi y dinh du lich.

55



Tap chi khoa hoc Trudng Bai hoc Hoa Sen (10) (2025) 43-62

3.6. Kiém dinh su'khdc biét trung binh (T-test déc Idp)

Bang 10: Kiém dinh su khac biét trung binh ctia bién quéc tich va nhan té Push va Pull

Nhan té Quéctich Gia tri trung binh SigLevene Sig T-test

A_PUSH Viét Nam 3.360 0.452 <0.01
Khac 1.960

A_PULL Viét Nam 3.160 0.011 <0.01
Khac 1.900

Nguén: Téng hop béi tdc gid, 2025

Bang 10 cho thdy co su khac biét c6 y nghia thong ké gilra du khach Viét Nam va du khach quéc té déi véi ca hai nhan té
PUSH va PULL. Du khach Viét Nam danh gia cao hon vé ca dong luc ddy (PUSH = 3.36) va dong luc kéo (PULL = 3.16) so
vai khach quoc té (PUSH = 1.96, PULL = 1.90), vai gia tri Sig. T-test < 0.01. Nhin chung, két qua tirbang 3.15 cho thay quéc
tich 1a mét bién phan loai c6 anh hudng dang ké dén muic d6 nhan thiic vé cac dong luc du lich. Cu thé, du khach Viét
Nam c6 xu hudng phén héi tich cuc han d8i véi cd nhém déng luc ddy (PUSH) 1an déng luc kéo (PULL) so véi du khéch
quéc té. Diéu nay cho thay ngudi Viét dé bi tac dong bdi cac yéu té ndi tai nhu nhu cau kham pha, thu gian cling nhu cac
yéu té ngoai tai nhu hinh anh diém dén, chi phi hay dich vu - dac biét khi cac yéu té nay dugc truyén tai qua mang xa hoi.

3.7. Thdo ludn két qua nghién ciru

Két qua phan tich mé hinh cau tric (SEM) cho thay tat ca cac mailién hé trong mé hinh déu dat y nghia thong ké véip <
0.001, qua d6 xac nhan ca bén gia thuyét nghién cliu déu dugc chdp nhan. Cu thé, viéc sirdung MXH (SMU) c6 tac dong
tich cuc dén déng luc ddy (PUSH) véi hé s6 B =0.341 va dong luc kéo (PULL) v6i B = 0.367.Bén canh d6, PUSH anh hudng
dény dinh du lich (TI) v&i p = 0.258, trong khi PULL thé hién muc anh hudng manh mé hon véi B = 0.400. Nhiing phat
hién nay lam ndi bat vai trd trung gian clia hai nhém déng luc du lich trong mai quan hé gitta hanh vi st dung MXHvay
dinh dén diém dén cta du khach gen Z.

Két qua nghién ctu chi ra rdng muic d6 tiép xuc véi ndi dung du lich trén cac nén tdng MXH c6 dnh huéng dang ké dén
ca dong luc ddy va kéo, qua d6 gép phan hinh thanh y dinh thuc hién chuyén di. Dang chu y, cac yéu té lién quan dén
diém dén nhu hinh anh truyén théng, dich vu gidi tri va khd nang ti€p can cho thdy tdc d6ng manh hon dén y dinh du
lich so véi cac yéu t6 tadm ly bén trong clia du khach gen Z. Nhiing néi dung truc quan va cu thé dugc chia sé rong réi
trén mang xa héi, chdng han nhu hinh anh thuc té, trai nghiém ti ngudi dung, cac dich vu gidi tri, chi phi hop ly hoac
tinh thuan tién trong di chuyén, c6 thé nang cao nhan thuic tich cuc va su hdp dan ca diém dén trong mét ngudi tré.

Phat hién cla nghién cltu nay nhat quan véi nhiéu cong trinh trudc d6 vé tac dong ctia MXH d6i véi y dinh du lich clia
thé& hé Z. Cu thé, nghién clu clia Hoang va cdng su (2021) va Théng va cong su (2023) déu cho thay rdng théng tin du
lich trén MXH, dac biét la cac ndi dung do ngudi dung tao ra (UGC) c6 &nh hudng tich cuc dén ca dong luc lan y dinh du
lich. V& khia canh quéc t&, cac nghién ctu ctia Ghaly (2023) va Setiawan & Azizah (2024) cling khdng dinh rang thé hé Z
dac biét nhay cdm véi tinh dang tin cay va gia tri cdm nhan ca théng tin trén internet, trong dé cac yéu té nhu hinh anh
diém dén va muc do tuang tac dong vai trd néi bat.

Két qua nay phu hgp vai nghién ctu ctia Klenosky (2002), nhan manh rang cac yéu t6 cu thé tai diém dén nhu chi phi,
hinh anh truyén théng va chat lugng dich vu thudng cé anh hudng mang tinh quyét dinh dén lua chon ctia du khach.
DPong thai, nghién cdu hién tai cing gép phan cling ¢ mé hinh déng luc du lich day va kéo trong viéc ly gidiy dinh du
lich, n&i ti€p co s& ly thuyét tir cac cong trinh trudc d6 ctia Mansueto va cdng su (2024), Chang va cong su (2015), va
Hasan, Som & Ismail (2018).
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Ngoai ra, két qua phan tich su khac biét theo qudc tich
cling cho thay khach Viét Nam cé muc dé quan tam cao
hon ro rét déi vai ca hai yéu t6 day va kéo so véi khach
quoc té (p < 0.01). Phat hién nay phu hgp véi cac nghién
cuu trudc day clia Bayih & Singh (2020) va Baniya & Paudel
(2016), trong dé6 chi ra rang cac yéu té thudc vé diém dén
(nhu hinh anh, dich vu, kha nang ti€p can) anh huéng
manh mé tGi hanh vi va muic do hailong cia du khach noi
dia. Nhiing phat hién nay cho thdy TPHCM c6 stic hap dan
dac biét vai du khach trong nudc, déng thaila co séthong
tin quan trong dé cac nha nghién clu va nha quan ly du
lich xay dung chién lugc phthgp nham dén céc tép khach
khac nhau dua trén qudc tich.

3.8. Ddng gop ctia nghién cuu

3.8.1. Hamy ly thuyét

Nghién ctru mé& réng ly thuyét hanh vi hoach dinh (TPB)
ctia Ajzen (1991) bang cach tich hgp cac yéu té dong luc
dulich nhu vaitro trung gian, dac biét trong béi canh hanh
vidulich clia gen Z tai Viét Nam — nhom tudi it dugc dé cap
trong cac nghién clru trudc. Viéc phan tich cu thé cac khia
canh dac diém théng tin du lich trén MXH (d6 tin cay, tinh
h{tu ich, gid tri cdm nhan, tinh kip thai) lam ré cach théng
tin tryc tuyén anh hudng dén cam xuc va quyét dinh du
lich ctia ngui tré. Két qua nhan manh rang ngay ca khi
hanh vi tiéu dung chiu anh huéng manh tu cong nghé,
cacyéu té tam ly bén trong van déng vai tro then chét. Cu
thé, trong nhém déng luc ddy cac yéu té nhu tim kiém tri
thiic, ndng cao ban nga hay giao luu xa hoi cé thuc day téi
y dinh du lich clia gen Z nhung khéng anh huéng manh
bang nhém déng luc kéo (hinh anh diém dén hap dan, cac
dich vu giai tri, chi phi gia ca hop ly va kha nang tiép can
thuan tién). Ngoai ra, lua chon TPHCM ciing gitp nghién
clu gop phan mé réng co sa ly thuyét trong béi canh du
lich d6 thiDéong Nam A,

3.8.2. Hamy quan tri

Nghién clu cung cap ggi y thuc tién cho nganh du lich
trong viéc xay dung chién lugc truyén thong phu hop
vGi Gen Z - thé hé ra quyét dinh dua trén néi dung mang
xa hoéi. Pau tién, ¢ thé thdy rdng cac yéu t6 thudéc nhém
déng luc kéo c6 stic &nh hudng I6n hon so vai cac yéu té
ddy. Diéu nay gai y rang cac chién dich truyén théng nén
tap trung vao viéc lam ndi bat nhimng dac diém cu thé, dé
nhan biét va c6 thé truyén tai sinh déng théng qua mang
xa héi, chdng han nhu dm thuc dudng phé, phuang tién
di chuyén thuén tién, gia ca phai chang hoic cac hoat
doéng giai tri ban dém da dang. Viéc uu tién cac nén tang
nhu TikTok, Instagram, YouTube; st dung néi dung ngan,
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tryc quan, va hgp tac véi KOL/KOC la nhiing yéu t6 quan
trong khi TRPHCM vén la mét thanh phé néng dong va tré
trung, phu hgp dé khai thac cac néi dung truc quan trén
cac nén tang nay. Ngoai ra, ting loai néi dung nén dugc
thiét ké tuong ing véiloai ddong luc ma nd cé kha nang tac
déng. Vi duy, dé thuc ddy mong mudn thoat ly hay kham
pha hoc hdi van héa ban dia (thuéc nhém PUSH), c6 thé
strdung cac doan video ké chuyén chan thuc, gan véi cam
xuc ca nhan hodc hanh trinh trdi nghiém déc ddo. Trong
khi d6, cac yéu t6 nhu gia ca, hinh anh hay dich vu (thuéc
nhoém PULL) nén dugc truyén tai théng qua hinh anh ré
nét, video ngan, bai danh gia thuc t€ hoac cac clip so sdnh
chi phi. Viéc stt dung ndi dung ding dinh huéng sé giup
truyén théng cham ding vao déng luc ra quyét dinh cla
nguai tré.

Dong thaoi, phan biét gitta khach noi dia va quéc té gitip ca
nhan héa théng diép truyén thong theo tiing phan khc.
Khach Viét Nam cé xu huéng danh gia cao ca hai nhém
dong luc, trong khi khach quéc té€ dudng nhu phan hoi
yé&u hon. Biéu nay c6 thé xuat phat tir su thi€u quen thudc
vGi moi trudng diém dén. Do d6, cac chién dich truyén
théng can dugc ca nhan héa: véi khach noi dia, c6 thé
nhan manh su gan gui, tién lgi; con véi khach quéc té, can
lam n&i bat nét dic trung van héa, su maéi mé va diém dén
an toan.

Ngoai ra, nghién cttu nhan manh tiém nang cta di liéu
MXH nhu cong cu theo ddi xu hudng, hanh vidulich, phan
héi ctia du khach va diéu chinh ndi dung mot cach linh
hoat. Viéc phat trién cac tng dung du lich théng minh tich
hgp cdng nghé sé |a budc di chién lugc dé TPHCM nang
cao nang luc canh tranh véi cac diém dén théng minh
khac trong khu vuc.

4. KET LUAN
Han ché ctia dé tai nghién cuu

Mé&c du nghién ct da mang lai cac phat hién cé gia tri vé
ma&i quan hé gilta hanh vi s&t dung MXH va y dinh du lich
clia thé hé Z, théng qua vai tro trung gian cia déng luc
ddy va kéo, van tén tai mot s6 han ché can dugc nhan dién.
DPau tién, pham vi nghién ctu chi tap trung vao khach du
lich gen Z d&n TPHCM, mot diém dén do thi, nén khé ap
dung cho céc loai hinh diém dén khac nhu du lich néng
thon hay du lich sinh thai. Dirliéu thu thap hoan toan qua
bang khao sat, phu thuéc vao danh gia chii quan va tinh
trung thuc ctia ngudi tham gia, déng thai sé lugng mau
con han ché, anh huéng dén tinh dai dién.
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Ngoai ra, nghién ctu chi ap dung phuong phéap dinh
lugng, chua két hgp ky thuat dinh tinh khi thu thap dliéu
sG cap nhu phong van sau hay thao luan nhom, nén chua
khai thac dugc cac yéu té khé do ludng nhu cdm xuc, gia
tri cd nhan hay boi canh xa hoi. Viéc khong phan tich timg
nén tdng MXH cu thé cling 1a mot han ché, vimbinén tdng
c6 dac diém thuat toan, hinh thic trinh bay va tép ngudi
dung khac nhau. Bén canh d6, nghién cttu chua xac dinh
rd yéu té kéo va ddy nao c6 dnh hudng manh nhat dén
y dinh du lich do m6 hinh va gia thuyét nghién ctu con
gidi han.

Pé xuat huéng nghién ciu tié€p theo

TU nhiing han ché da néu, nghién ctu trong tuang lai cé
thé m& rong theo nhiéu hudng nham lam ré han méi quan
hé gitta MXH va hanh vi du lich ctia thé hé Z. Bau tién, can
xem xét thém cac nhom tudi khac nhu Millennials hoac
Alpha, cling nhu tai cac loai hinh diém dén da dang hon
nhu du lich néng thén, du lich sinh thai hay du lich céng
doéng, nham tang tinh khai quat héa va so sanh su khac
biét gilta cac thé hé va béi cdnh. Ngoai ra, viéc két hgp
phuong phap dinh lugng va dinh tinh nhu phéng van
sau sé gitup kham pha cac yéu t6 khé do ludng nhu cam
xuc hay gia tri séng ctia méi ca nhan. Mot huéng di khac
dang chuy la phan tich riéng tirng nén tang MXH (TikTok,
Instagram, YouTube) d€ hiéu ré cach tirng loai ndi dung
anh huang dén hanh vidu lich, tr d6 hé tro xay dung chién
lugc truyén thong phu hgp véi ting tép khach hang. Cudi
cung, nghién cdu nay hién nay chi st dung cac diliéu thu
thap tai mot thai diém dé phan tinh may dinh du lich hoac
cacdong luc dulich clia du khach c6 thé thay déi theo thai
gian. Do d6, c6 thé ma rong dé tai nghién ctu nay bang
cach nghién ctu theo chiéu doc dé lam ré dugc nhu cau
clia du khach da thay déi va phat trién nhu thé nao trong
thai dai s6 véi su xuat hién clia cac cong cu hé trg thong
minh hon nhu ChatGPT.

Két luan

Trudc su phé bién ngay cang gia tdng cGla mang xa hoi,
dac biét trong nhom doi tugng thé hé Z, nghién cdu nay
da kiém nghiém mé hinh ly thuyét nham danh gia muic
dd tac dong cdia hanh vi sirdung MXH dén y dinh du lich,
Vi cac yéu té dong luc ddy va kéo déng vai trd trung gian.

Dua trén phan tich SEM véi phan mém AMOS trén co s&
312 bang khao sat hop 1&, két qua cho thay hanh vi s
dung MXH c6 anh hudng tich cuc dén ca dong luc day
(tim hiéu tri thic, nang cao ban nga, giao luu xa hoi, thoat
ly khéi thuc tai, thu gian) va dong luc kéo (kha nang tiép
can dé dang, dich vu gidi tri, gia cd hgp ly, hinh anh diém

dén). Ca hai yéu t6 nay déu gép phan thac ddy y dinh du
lich d&n TP.HCM clia gen Z, véi cac méi quan hé cé y nghia
théng ké cao, khdng dinh vai tro trung gian ro rét clia dong
luc du lich.

Bén canh d6, nghién clu da phat hién sy khac biét ro rét
gitta khach noi dia va quéc té, trong d6 du khach Viét Nam
€6 xu huéng phén héi tich cuc hon véi ca déng luc day va
kéo. Phét hién nay ggi y rang cac chién dich truyén théng
diém dén can dugc thiét ké theo hudng ca nhan hda, phu
hop véi tling phan khic du khach, dac biét trén cac nén
tang mang xa hoi ngi thé hé Z thudng xuyén tuong tac.

LOI CAM ON

Trudc hét, téi xin tran trong cadm on Tién si Truong Thi
HOong Minh - nguai da tan tinh huéng dan t6i tir nhing
budc dau dinh hinh dé tai, gop y chinh stia chi tiét va luén
déng hanh, dong vién t6i trong sudt qua trinh hoan thién
dé tai luan van nay. Bén canh d6, Xin cdm on Vién Sau dai
hoc & Lanh dao - Dai hoc Hoa Sen cling Ban giam hiéu
va quy thay c6 da tao diéu kién thuan Igi dé t6i c6 ca hoi
dugc hoc tap va nghién ctu trong sudt qua trinh thuc hién
chuong trinh hoc cao hoc.

Du da cé gang hoan thién tot nhat trong kha nang, téi van
hiéu rang dé tai nay kho tranh khoi nhiing thiéu sot. Toi
mong sé tiép tuc nhan dugc nhimng gép y chan thanh dé
nghién ctu nay c6 thé tiép tuc dugc phat trién sau sdc hon
trong tuong lai.

58



Tran Hai Ngoc, Truong Thj Hong Minh

TAI LIEU THAM KHAO

(1

3l

(4]

[5]

7]

(8l

)

[10]

(11l

2]

[13]

Abbasi, G. A., Kumaraveluy, J., Goh, Y. N., & Dara Singh, K. S.
(2021). Understanding the intention to revisit a destination
by expanding the theory of planned behaviour (TPB).
Spanish Journal of Marketing-ESIC, 25(2), 282-311.

(1991). The theory of planned behavior.
Organizational Behaviorand Human Decision Processes, 50(2),
179-211. https://doi.org/10.1016/0749-5978(91)90020-T
Akram, A., & Shahid, A. (2020). Social Media Use and Impact
during Maldivian Travelers'Holiday Planning. International

Ajzen, |

Journal of Social Research & Innovation, 4(1).

Amaro, S., Duarte, P, & Henriques, C. (2016). Travelers’ use of
social media: A clustering approach. Annals of Tourism Research,
59, 1-15. https://doi.org/10.1016/j.annals.2016.03.007

Aref, F. (2010). Residents’ attitudes towards tourism impacts:

A case study of Shiraz, Iran. Tourism Analysis, 15(2), 253-261.
https://doi.org/10.3727/108354210X12724863327901

Ashman, R., Solomon, M. R., &Wolny, J. (2015). An old model
for a new age: Consumer decision-making in participatory

digital culture. Journal of Customer Behaviour, 14(2), 127-
146. https://doi.org/10.1362/147539215X14373846805824
Ayeh, J.K.,, Au, N., & Law, R. (2013). Predicting the intention
to use consumer-generated media for travel planning.

Tourism management, 35, 132-143.

Baniya, R., & Paudel, K. (2016). An analysis of push and pull
travel motivations of domestic tourists in Nepal. Journal of
Management and Development Studies, 27, 16-30. https://
doi.org/10.3126/jmds.v27i0.26594

Bayih, B.E., & Singh, A. (2020). Modeling domestic tourism:
motivations, satisfaction and tourist behavioral intentions.
Heliyon, 6(9).

Bhalla, R., Tiwari, P, & Chowdhary, N. (2021). Digital natives
leading the world: paragons and values of Generation

Z. In Generation Z Marketing and Management in Tourism
and Hospitality: The Future of the Industry (pp. 3-23). Cham:
Springer International Publishing.

Boz, M., & Unal, D. (2011, June). Successful promotion
strategy in destination tourism marketing through social
media; Queensland, Australia Case. In Regional Science
Conference with International Participation with the Theme
Stable Local Development Challenges and Opportunities
(pp. 3-4).

Bui, H. T, & Jolliffe, L. (2011). Vietnamese domestic
tourism: An investigation of travel motivations. Advances
in Southeast Asian Studies, 4(1), 10-29.

Bui, T. B. (2023). Applying the extended theory of planned
behavior to understand domestic tourists’ behaviors in
post COVID-19 era. Cogent Social Sciences, 9(1), 2166450.

59

[14]

[16]

(17]

[20]

[22]

[24]

Cerna, J. T. D, Sonido, J. M. C., Rubio, D. K. M., & Sisles,
L. F. V. (2023). Analyzing Gen Z's Travel Influence in the
Digital Age: The Correlational Effect on Social Media. Int. J.
Multidiscip. Res. Anal, 7, 4580-4586.

Chen,J.S.,Prebensen, N.K., &Huan, T.C.(2008). Determining
the motivation of wellness travelers. Anatolia, 19(1), 103-
115. https://doi.org/10.1080/13032917.2008.9687061
Chen, N., & Funk, D. C. (2010). Exploring destination image,
experience and revisit intention: A comparison of sport

and non-sport tourist perceptions. Journal of Sport &
Tourism, 15(3), 239-259.

Chien, P. M., Yen, C. H, & Yeh, Y. C. (2012). Tourist
perceived value and destination loyalty: The mediating
effect of destination image. The Journal of International
Management Studies, 7(1), 129-135.

Chu, C. P. (2018). The influence of social media use and
travel motivation on the perceived destination image and
travel intention to Taiwan of the Thai people.

Chung, N., & Koo, C. (2015). The use of social media in
travel information search. Telematics and Informatics, 32(2),
215-229. https://doi.org/10.1016/j.tele.2014.08.005

Cox, C., Burgess, S., Sellitto, C., & Buultjens, J. (2009).
The
travel

role of user-generated content in tourists’

planning behavior. Journal of Hospitality
Marketing & Management, 18(8), 743-764._https://doi.
0rg/10.1080/19368620903235753

Crompton, J. L. (1979). Motivations for pleasure vacation.

Annals of Tourism Research, 6(4), 408-424. https://doi.
0rg/10.1016/0160-7383(79)90004-5
Dann, G. M. S. (1977). Anomie, ego-enhancement and

tourism. Annals of Tourism Research, 4(4), 184-194. https://
doi.org/10.1016/0160-7383(77)90037-8
Dias, A. L., & Afonso, C. (2021). Smart tourism experiences:

Conceptualization and future research agenda. Journal of
Business Research, 136, 412-420. https://doi.org/10.1016/j.
jbusres.2021.07.043

Duong, L. N., Pham, L. H,, & Hoang, T.T. P. (2023). Applying
push and pull theory to determine domestic visitors’

tourism motivations. Journal of Tourism and Services,
14(27), 136-160.

Echtner, C. M., & Ritchie, J. R. B. (2003). The meaning and
measurement of destination image. Journal of Tourism
Studies, 14(1), 37-48.

Erkan, I, & Evans, C.(2016).The influence of eWOM in social
media on consumers’ purchase intentions: An extended
approach to information adoption. Computers in human
behavior, 61, 47-55.

Engel, J.F, Blackwell, R. D., & Miniard, P.W. (1995). Consumer
behavior (8th ed.). Dryden Press.



Tap chi khoa hoc Trudng Bai hoc Hoa Sen (10) (2025) 43-62

(28]

[29]

(30]

[31]

[32]

[33]

[34]

[35]

[36]

(37]

[38]

(39]

[40]

Fotis, J., Buhalis, D., & Rossides, N. (2011). Social media
impact on holiday travel planning: The case of the Russian
and the FSU markets. International Journal of Online
Marketing (IJOM), 1(4), 1-19.

Fotis, J., Buhalis, D., & Rossides, N. (2012). Social media use
and impact during the holiday travel planning process.
In M. Fuchs, F. Ricci, & L. Cantoni (Eds.), Information and
communication technologies in tourism 2012 (pp. 13-24).
Springer. https://doi.org/10.1007/978-3-7091-1142-0 2
Francis, T, & Hoefel, F. (2018). ‘True Gen’: Generation Z and its
implications for companies. McKinsey & Company. https://www.

mckinsey.com/industries/consumer-packaged-goods/our-

insights/true-gen-generation-z-and-its-implications-for-companies
Fromm, J., & Read, A. (2018). Marketing to Gen Z: The rules
for reaching this vast--and very different--generation of
influencers. AMACOM.

Genro, M. B. (2022). Gen Z Online Customer Decision
Journey on Travel Buying.

Ghaly, M. A. (2023). The influence of user-generated
content and social media travel influencers credibility

on the visit intention of Generation Z. Journal of Tourism
Futures. https://doi.org/10.1108/JTF-07-2022-0201
Gonzalo, F. (2014). PhoCusWright Study: Travelers read reviews

before booking. Retrieved from https://fredericgonzalo.

com/en/phocuswright-study-travelers-read-reviews-
before-booking/.

Gretzel, U., & Yoo, K. H. (2008). Use and impact of online
travel reviews. In P.O’Connor, W. Hépken, & U. Gretzel (Eds.),

Information and communication technologies in tourism
2008 (pp. 35-46). Springer. https://doi.org/10.1007/978-3-
211-77280-5 4

Hoang, N.V,, Le, T.T,, & Tran, D. H. (2021). Travel intention
to visit tourism destination: A perspective of Generation

Z in Vietnam. The Journal of Asian Finance, Economics
and Business, 8(4), 1235-1244. https://doi.org/10.13106/
jafeb.2021.vol8.n04.1235

Huertas, A, & Marine-Roig, E. (2018). User reactions to

destination brand contents in social media. Information
Technology & Tourism, 20(1), 17-47. https://doi.org/10.1007/
540558-018-0108-6

Husein, R., Karim, A., & Fadzil, M. (2017). Travel decisions
among Gen Z: Factors influencing destination selection.
Asia Pacific Journal of Tourism Research, 22(9), 937-949.
Hsu, C. H. C. (2013). Formation of tourist behavioral
intention and actual behavior: The moderating role of risk

perception. Tourism Management, 36, 585-593. https://
doi.org/10.1016/j.tourman.2012.09.006

Hsu, C. H. C,, & Huang, S. S. (2010). An extension of the
theory of planned behavior model for tourists. Journal of
Hospitality & Tourism Research, 36(3), 390-417. https://doi.
0rg/10.1177/1096348010390817

60

[41]

[42]

[43]

[44]

[45]

[46]

[47]

[48]

[49]

[50]

[51]

[52]

llhan, O. A, Balyali, T. 0., & Aktas, S. G. (2022). Demographic
change and operationalization of the landscape in tourism
planning: Landscape perceptions of the Generation Z.
Tourism Management Perspectives, 43, 100988.

Iso-Ahola, S.E. (1982). Toward a social psychological theory
of tourism motivation: A rejoinder. Annals of Tourism
Research, 9(2), 256-262. https://doi.org/10.1016/0160-
7383(82)90049-4

Jacobsen, J. K. S, & Munar, A. M. (2012). Tourist
information search and destination choice in a digital age.

Tourism Management Perspectives, 1, 39-47. https://doi.
org/10.1016/j.tmp.2011.12.005
Jang, S., Bai, B, Hu, C,, & Wu, C. M. E. (2009). Affect, travel

motivation, and travel intention: A senior market. Journal

of Hospitality & Tourism Research, 33(1), 51-73. https://doi.
0rg/10.1177/1096348008329666

Jang, S, & Cai, L. A. (2002). Travel motivations and
destination choice: A study of British outbound market.
Journal of Travel & Tourism Marketing, 13(3), 111-133.
https://doi.org/10.1300/J073v13n03 06

Kamaluddin, A. Rohani, M. M., & Abdul Rashid, N. R.
N.

tourist decision-making through social media platforms.

(2023). The influence of real-time information on

International Journal of Academic Research in Business and
Social Sciences, 13(2), 1456-1472. https://doi.org/10.6007/
IJARBSS/v13-i2/16376

Kim, S.E., Lee, K. Y., Shin, S. 1., &Yang, S. B. (2017). Effects of
tourism information quality in social media on destination

image formation: The case of Sina Weibo. Information &
management, 54(6), 687-702.

Kim Lian Chan, J., & Baum, T. (2007). Motivation factors
of ecotourists in ecolodge accommodation: The push
and pull factors. Asia Pacific Journal of Tourism Research,
12(4), 349-364.

Kitsios, F., Mitsopoulou, E., Moustaka, E., & Kamariotou,
M. (2022). User-Generated Content behavior and digital
A SEM-neural

information trust in social networking sites. International

tourism services: network model for
Journal of Information Management Data Insights, 2(2),
100056. DOI: 10.1016/j.jjimei.2022.100056.

Klenosky, D. B. (2002). The “pull” of tourism destinations: A
means-end investigation. Journal of Travel Research, 40(4),
385-395. https://doi.org/10.1177/0047287502040004005
Lam, T., & Hsu, C. H. C. (2006). Predicting behavioral
intention of choosing a travel destination. Tourism
Management, 27(4), 589-599. https://doi.org/10.1016/j.
tourman.2005.02.003

Leiper, N. (1979). The framework of tourism: Towards a

definition of tourism, tourist, and the tourist industry.
Annals of tourism research, 6(4), 390-407.



Tran Hai Ngoc, Truong Thj Hong Minh

[53]

[54]

[55]

[56]

[57]

[58]

[59]

[60]

[61]

[62]

[63]

[64]

[65]

Leung, D., Law, R, van Hoof, H., & Buhalis, D. (2013). Social
Media in Tourism and Hospitality: A Literature Review.
Journal of Travel & Tourism Marketing, 30(1-2), 3-22.
https://doi.org/10.1080/10548408.2013.750919

Liu, X, Mehraliyev, F, Liu, C, & Schuckert, M. (2020).
The roles of social media in tourists’ choices of travel

components. Tourist studies, 20(1), 27-48.

Llodré-Riera, I, Martinez-Ruiz, M. P, Jimenez-Zarco, A.
I, & Izquierdo-Yusta, A. (2015). Influence of social media
on motivations for visiting a destination and image
formation. International Journal of Technology Marketing,
10(4), 413-430.

Llodra-Riera, I, Martinez-Ruiz, M. P, Jiménez-Zarco, A. |,
& Izquierdo-Yusta, A. (2015). Assessing the influence of
social media on tourists’motivations and image formation
of a destination. International Journal of Quality and Service
Sciences, 7(4), 458-482.

Maritz, A., Yeh, S. P, & Shieh, C. J. (2013). Effects of
personality trait on perceived risk and travel intention in
tourism industry.

Maslow, A. H. (1943). A theory of human motivation.
Psychological ~Review, 50(4), 370-396. https://doi.
0rg/10.1037/h0054346

Maslow, A. H. (1958). A dynamic theory of human
motivation. In C. L. Stacey & M. DeMartino (Eds.),
Understanding Human Motivation (pp. 26-47). Cleveland:

Howard Allen.

Monaco, S. (2018). Tourism and the new generations:
emerging trends and social implications in Italy. Journal of
Tourism Futures, 4(1), 7-15. doi:10.1108/jtf-12-2017- 0053.
Moutinho, L. (1987). Consumer behaviour in tourism.
European Journal of Marketing, 21(10), 5-44._https://doi.
org/10.1108/EUM0000000004695

Munar, A. M., & Jacobsen, J. K. S. (2013). Trust and
involvement in tourism social media and Web-based travel

information sources. Scandinavian Journal of Hospitality
and Tourism, 13(1), 1-19._https://doi.org/10.1080/150222
50.2013.764511

Munar, A. M., & Jacobsen, J. K. S. (2014). Motivations
for sharing tourism experiences through social media.
Tourism Management, 43, 46-54. https://doi.org/10.1016/j.
tourman.2014.01.012

Nag, A. K, & Gilitwala, B. (2019). Social media and its

influence on travel motivation and destination’s image

formation. International Journal of Scientific and Technology
Research, 8(12), 3261-3267.

Nikjoo, A. H., & Ketabi, S. (2015). The role of push and
pull factors in the way tourists choose their destination.
Journal of Travel & Tourism Marketing, 32(7), 1-14. https://
doi.org/10.1080/10548408.2014.883950

61

[66]

[70]

[72]

[75]

[76]

(78]

Nghia, N. T. M., & Van, N. T. T. (2019). DIEM DEN DU LICH
THONG MINH: KHAI NIEM VA CAC XU HUGNG NGHIEN
CUU HIEN NAY. Hue University Journal of Science: Economics
and Development, 128(5A), 129-146.

Ngoc, H. N., Omar, S. I., & Ngan, N. N. C. (2024). EFFECTS
OF TOURIST MOTIVATION ON TOURISM PLANNING: A CASE
STUDY OF DOMESTIC TOURISTS IN VIETNAM. PLANNING
MALAYSIA, 22.

Ozdemir-Guzel, S., & Bas, M. (2021). A study on Generation
Z's travel preferences and use of social media in the
tourism industry. Journal of Tourism and Services, 23(12),
172-189. https://doi.org/10.29036/jots.v12i23.254
Ozdemir-Guzel, S., & Bas, T. (2021). Gen Z tourists and the
use of smart devices. Journal of Tourism and Leisure Studies,
6(2), 77-95.

Phan, T. K. L. (2010). Tourist motivation and activities: a case

study of Nha Trang, Vietnam (Master’s thesis, Universitetet
i Tromsg).

Popesku, J. (2014). Social media as a tool of destination
marketing organisations. Sinteza 2014-Impactofthe Internet
on Business Activities in Serbia and Worldwide, 715-721.
Popsa, R. E. (2024). Exploring the Generation Z Travel
Trends and Behavior. Studies in Business and Economics,
19(1), 189-189.

Prayag, G. (2010). Images as pull factors of a tourist
destination: A factor-cluster segmentation analysis.
Tourism Analysis, 15(2), 213-226. https://doi.org/10.3727/
108354210X12724863327884

Prayag, G., & Ryan, C. (2011). The relationship between the

“push”and“pull”factors of a tourist destination: The role of
nationality—An analytical qualitative research approach.
Current Issues in Tourism, 14(2), 121-143. https://doi.
0rg/10.1080/13683501003623802

Sanger, C. A. N. (2013). The effect of traditional and
electronic word-of-mouth on purchase decision. Jurnal

EMBA: Jurnal Riset Ekonomi, Manajemen, Bisnis dan
Akuntansi, 1(4).

Sangpikul, A. (2008). Travel motivations of Japanese senior
travellers to Thailand. International Journal of Tourism
Research, 10(1), 81-94.

Schwabe, G., & Prestipino, M. (2005). How tourists
use guidebooks: An ethnographic study. Information
Technology & Tourism, 7(1), 41-62. https://doi.
0rg/10.3727/1098305054517324

Setiawan, W., & Azizah, N. (2024). From Feeds To Beaches:
Social Media Driving Coastal Tourism. In Proceedings

International Conference on Marine Tourism and Hospitality
Studies (Vol. 1, No. 1, pp. 147-154).

Shao, G. (2009).
user-generated media:

the of

and gratification

Understanding
A
perspective. Internet Research, 19(1), 7-25. https://doi.
0rg/10.1108/10662240910927795

appeal
uses




Tap chi khoa hoc Trudng Bai hoc Hoa Sen (10) (2025) 43-62

(80]

[81]

[82]

[83]

[84]

[85]

[86]

[87]

[88]

(89]

[90]

[91]

[92]

[93]

[94]

Sharma, R. (2022). Influence of social media in travel
decision making. REST Journal on Data Analytics and
Artificial Intelligence, 1(3), 42-50. https://doi.org/10.46632/

jdaai/1/3/6.
Shatto, B., & Erwin, K. (2016). Moving on from millennials:

Preparing for Generation Z. Journal of Continuing
47(6), 253-254._ https://doi.
0rg/10.3928/00220124-20160518-05

Sidi, M. A. M., & Radzi, W. M. (2017). A study of motivation

in outdoor recreational activities. International Journal

Education in Nursing,

of Academic Research in Business and Social Sciences,
7(3), 366-379.

Sparks, B.(2007). Planning a wine tourism vacation? Factors
that help to predict tourist behavioral intentions. Tourism
Management, 28(5), 1180-1192. https://doi.org/10.1016/j.
tourman.2006.11.003

Sparks, B., & Pan, G. W. (2009). Chinese outbound tourists:
Understanding their attitudes, constraints and use of

information sources. Tourism Management, 30(4), 483—
494, https://doi.org/10.1016/j.tourman.2008.10.014
Susic, V. (2010). Safety as a factor of tourist destination

choice. Tourism & Hospitality Management, 16(2), 203-212.
Swarbrooke, J., & Horner, S. (2007). Consumer behaviour in
tourism (2nd ed.). Routledge.

Thach, P. M. (2021). How Vietnam as a travel destination is
perceived in Finland [Master's thesis, Haaga-Helia University
of Applied Sciences]. Theseus. https://www.theseus.fi/
handle/10024/499935

Thomas, J. A. (1964). What makes people travel. ASTA travel
news, 1,169-172.

Théng, T. T, & Bao, H. T. (2023). Anh huéng cla truyén
théng mang xa hoi dén y dinh du lich cta du khach thé
hé Z & Viét Nam. Tap chi Khoa hoc Bai hoc Béng Thdp,
12(4), 82-92.

Tikkanen, I. (2007). Maslow’s hierarchy and food tourism
in Finland: five cases. British food journal, 109(9), 721-734.
Tsang, N. K., Lee, L. Y. S, & Liu, C. K. (2014). Understanding
the shopping motivation of mainland Chinese tourists

in Hong Kong. Journal of China Tourism Research,
10(3), 323-346.

Volo, S., & Irimias, A. (2022). Online information search
and travel planning behavior of Gen Z. Tourism Review,
77(2),419-431.

Wara, K. U, Jan, S., & lhsan, A. (2022). EXAMINING THE
INFLUENCE OF AFFORDABILITY AND ACCESSIBILITY
ON TOURIST DELIGHT. Sarhad Journal of Management
Sciences, 8(1).

Wu, B. (2017). Technology and tourist decision-making.
Tourism Management Perspectives, 24, 1-9.

62

[95]

[96]

[97]

[98]

[99]

Xiang, Z., Magnini, V. P, & Fesenmaier, D. R. (2015).
Information technology and consumer behavior in
travel and tourism: Insights from travel planning using
the internet. Journal of retailing and consumer services,
22,244-249.

Yousaf, A, Amin, I, & C Santos, J. A. (2018). Tourist’s
motivations to travel: A theoretical perspective on the
existing literature. Tourism and hospitality management,
24(1),197-211.

Yousefi, M., & Marzuki, A.(2015). An analysis of international
tourists’ motivation by push and pull factors: A case study
in Penang, Malaysia. International Journal of Hospitality &
Tourism Administration, 16(1), 40-56. https://doi.org/10.10
80/15256480.2015.991986

Zeng, B., & Gerritsen, R. (2014). What do we know about
social media in tourism? A review. Tourism Management
Perspectives, 10, 27-36.  https://doi.org/10.1016/j.
Zheng, Y. H., Xu, T, Shi, G., & Jiang, L. (2023). | want to
go there too! Tourism destination envy in social media

marketing. Heliyon, 9(12).

[100] Zivkovi¢, R., Gaji¢, J., & Brdar, 1. (2014). The impact of social

media on tourism. Marketing, 45(3), 231-240. https://
www.doi.org/10.5937/markt1403231Z




