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TOM TAT

Nghién ctu nay nhiam xac dinh cac tuong tac xa hoi truc
tuyén co thé anh huong dén viéc mua hang ngau hang trén
nén tang truc tuyén cia nguoi tiéu dung tai TP.HCM hay
khong va muc d6 anh huong sé nhu thé ndo? Dua vao khung
phan tng kich thich, anh huong dén con nguoi va phan @ng
(SOR) nhom téc gia da xay dung nén md hinh nghién ctu
v6i 07 khai niém thanh phan va 12 gia thuyét nghién ctu.
Thong qua khao sat 310 ngudi tiéu dung & TP.HCM, két qua
nghién ctiu cho thay: Chat lugng danh gia va Sy bat chuéc la
tién dé quan trong vé Cam nhan sy vui thich va hitu ich cua
cac danh gia tryc tuyén; Cac anh huong tich cuyc va Cam
nhan sy vui thich ¢6 anh huong tryc tiép va gian tiép dén
Hanh vi mua ngau hing thong qua Sy thoi thdc mua ngau
hirng trén cac nén tang truc tuyén cua ngudi tiéu dung tai
TP.HCM. Tuy nhién, trong nghién cau nay, nhom tac gia da
khong ching minh dwoc méi quan hé giita chit lugng danh
gi4 va cam nhan sy hitu ich. Va khéng du minh chimng théng
ké cho thay anh huong tich cuc co tic dong dén su thoi thic
mua hang ngau hang.

ABSTRACT

The purpose of this study is to ascertain whether and to what
extent online social interactions have an influence on online
impulse buying behavior made by customers in Ho Chi Minh
City. This article is based on a S-O-R framework, the authors
have constructed a research model with 07 component
concepts and 12 research hypotheses. Research results
through a survey of 310 consumers in Ho Chi Minh City
showed that: Review quality and Observational learning are
important prerequisites for Perceiving enjoyment and
Perceived usefulness of online reviews; Positive affect and
Perceived enjoyment have direct and indirect effects on
impulse buying behavior through the impulse to buy
impulsively on the online platforms of consumers at Ho Chi
Minh city. However, the authors did not prove the
relationship between Review quality and Perceived
usefulness. Additionally, there's not enough statistical
evidence to show a positive effect on online impulse buying.
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1. GIOI THIEU

Ban I¢ tryc tuyén da thu hat rat nhiéu sy cha y
trong nhitng nam gan day do tiém ning cua nd va
nhitng tac dong dang ké ddi voi ngudi mua va
nguoi ban. Tai Viét Nam, nguoi tiéu dung va dac
biét 12 gigi tré, da quen thudc voi cac thiét bi di
dong, mang x& hdi va da thich nghi vdi viéc mua
hang tryc tuyén. Hon 70% nguoi tiéu ding mua
hang truc tuyén bi anh huong bai cac trang web
thuong mai xa hoi (Jingdong & Nielsen, 2017) va
cac trang web thuong mai xa hoi nay lai c6 anh
huong dén viéc mua hang ngiu hing cia ngudi
tiéu dung truc tuyén (Chen va cong su, 2016).
Mua hang ngau hting trén nén tang truc tuyén chu
yéu lién quan dén nguoi tiéu ding, ho 1a nhiing
ngudi ¢6 hanh vi tu phat do thiéu kiém soét khi
tiép xlc véi cac yéu té kich thich truc tuyén
(Keneson va cong su, 2014).

Mua hang ngau hang bao gém mot qua trinh
mua sam cu thé va phuc tap. D6 1a, niém tin vé
nhitng rai ro tiém an khi mua sam tryc tuyén la
dong luc ban dau dé tiép tuc anh hudng dén viéc
& lai trang web cua cac ctra hang truc tuyén
(Chen va cong su, 2019). Ngoai ra, khach hang
truc tuyén cé thé dong vai tro ciia ca ngudi ding
hé théng va nguoi mua ngau hung trong cac giai
doan mua sam tiép theo (Wu va cong su, 2016).
Khéach hang truc tuyén phai danh gia rui ro tiém
an khi mua hang tir cac trang web truc tuyén, vi
vay hinh anh nhan biét dugc vé trang web bén
hang truc tuyén giup thac day mua hang (Chen
& Zhang, 2015). Khi dong vai tro la nguoi dung
hé théng, nguoi tiu dung truc tuyén st dung
trang web ban hang truc tuyén dé twong tac
nham tim kiém cac thong tin lién quan dén san
pham, cac danh gia truc tuyén, ngudn théng tin,
su bat chuéc va cac anh huong tich cyc. Ching
cling bi anh huong boi cac thuge tinh caa trang
web, Chfmg han nhu su hép dan vé hinh anh,
phong céach giao tiép bao mat va su an toan
(Aladwani, 2018).

Nghién cttu nay dugc thuc hién nham xéac dinh
va danh gia mac d6 anh huong caa cac kich thich
do nguoi tiéu dung tao ra (tuc la cac tuong tac xa
hoi) ddi véi viéc mua ngiu hing, cac twong tac
xa hoi khéng xem xét cac anh hudng cua gia san
pham, tinh sin cd cua san pham va cac hoat dong
kich thich tiép thi.

2. CO SO LY THUYET VA MO HINH
NGHIEN CUU

2.1. Ly thuyét nén nghién ciu

Trong nghién clru nay, nhom tac gia da su dung
cac 1y thuyét nén dé ap dung giai thich mé hinh
nghién cuu nhu: M6 hinh SOR (Stimulus-
Organism-Response Model); Ly thuyét hé thong
kép (Dual systems theory) bao géom hé théng
phan xa va hé thong ngau himg va M6 hinh chip
nhan cong nghé¢ TAM (Technology Acceptance
Model).

M6 hinh chdp nhdn céng nghé (technology
acceptance model) duoc dé xuét nam 1989 boi
Davis, D. Fred. M6 hinh nay ung dung rong rai
dé gidi thich, du doan veé su chép nhén va st dung
cong nghé nhu 12 nén tang truc tuyén. Hai yéu td
co ban cuia mo6 hinh la cam nhan sy hiru ich va
cam nhan sy dé sir dung.

Ly thuyét hé théng kép (dual systems theory)
cho réng hanh vi xa hdi cua con nguodi dugc
huéng dan boi hai hé théng xir 1y thong tin
song song va canh tranh (Evans, 2008; Strack &
Deutsch, 2004). Hé thdng ngiu hung tao ra su
théi thac tu dong va vo thirc dé thuc hién hanh
vi, trong khi hé théng phan xa sir dung cac quy
tic tam doan luan (kich thich - con nguoi -
phan tng) dé dua ra cac quyét dinh duoc cén
nhic (Strack & Deutsch, 2004). Theo lugc dd
xtr 1y thong tin cua 1y thuyét hé thong kép, hé
thdng ngu himg thuong tham gia vao qua trinh
xtr 1y ngay tir du, trong khi hé thong phan xa
thuong dugc tham gia sau khi hé théng ngiu
hing dugc kich hoat hodc ¢ thé bi ngit (Strack
& Deutsch, 2004).
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M6 hinh SOR (Stimulus-Organism-Response
Model) mé ta mdi lién hé giita cac kich thich
Stimulus (chang han nhu cac yéu t6 bén ngoai) s&
anh huong dén con nguoi Organism (nhu 1 nhan
thirc va cam xUc clia con nguoi) va phan ung cia
con ngudi d6i voi kich thich Response (chiang han
nhu hanh vi). M6 hinh nay da duoc &p dung rong
rdi trong cic nghién ctru lién quan dén hanh vi
mua ngau himg trén nén tang truc tuyén trén thé
gi6i (Chan va cong su, 2017; Zhang &
Benyoucef, 2016). Céac kich thich tir cac yéu tb
bén ngoai co thé kich hoat nhan thic hodc tinh
cam bén trong ctia d6i twong va sau d6 dan dén
cac hanh vi phan tng trong bdi canh mua sim
trén cac nén tang truc tuyén.

Trong nghién cru ndy, nhom tac gia dé xuét
rang cac tuong tac xa hoi nhu chat lugng danh gia
va sy bat chude (nhom yéu té kich thich) c6 thé
goi lén sy cam nhan vui thich, sy cdm nhan hitu
ich va cac anh huong tich cuc (nhém yéu t6 anh
huong dén con nguoi). Cudi cing, phan tng s&
tao ra sy thoi thuc mua hang ngau hing va dan
dén hanh vi mua hang ngiu himg thuc sy cia
nguoi tiéu ding trén nén tang tryc tuyén (nhom
yéu t6 phan tng).

2.2. Co sé Iy luan va céc gia thuyét nghién cieu

Gulfraz va cong su (2022) da nghién ctru hanh
vi mua hang ngau htng tryc tuyén thong qua cac
khia canh tdm 1y va khia canh chirc nang. Ngoai
ra, gan day trén thé giéi van con nhidu hoc gia da
nghién ctru vé van dé trén, nhu nghién ciu cua:
Goel va cong sy (2022) nghién ctru va danh gia y
dinh tiép tuc mua hang ngau himg truc tuyén cia
khach hang trong va sau dai dich toan cau, Islam
va cong su (2021) nghién ctru ¢ thi truong Hoa
Ky, Trung Quéc, An Do va Pakistan. Va cac
nghién ctru khac ctia: Chen va cong sy (2016),
Lin va cong sy (2018), Sihombing va cong su
(2020), Zhang va cong su (2020), Wu va cong su
(2021), Sarah va cong su (2021), Zhang va cong
su (2021),...

2.2.1. Chét lwong danh gid (review quality)

Chat lwong danh gid (review quality) 1a chat
luong thong tin theo cdm nhén cia nguoi tiéu dung
dua trén céc bai danh gia trén nén tang truc tuyén
(Jiang va cong su, 2021). Jiang va cong su (2021)
da chimg minh dugc sy anh huong tryc tiép cing
chiéu cta chit luong thong tin dbi voi su sin long
tiép nhan. Khi nguoi tiéu ding nhan thay cac danh
gid trén nén tang truc tuyén nhan duoc 1a dang tin
cay ho s€ ap dung céc danh gid nay va st dung
ching dé dwa ra quyét dinh mua hang. Ngoai ra,
Cheung va cong su (2009) chi ra rang thai do cua
nguoi nhan s& bj anh hudng boi chat luong thong
tin. Nguoi tiéu dung s€ st dung thong tin trén mat
nén tang tryc tuyén dé gitip ho dua ra quyét dinh
néu ho tin rang thong tin d6 1a dang tin cdy, nguoc
lai ho s€ khong chép nhan. Park va cong su (2012)
lai phat hién ra rang ngoai muc dich thyc dung cua
viéc tim kiém thong tin, ngudi tiéu ding con xem
tim kiém nhiing thong tin 4y nhu 14 mot hinh thirc
dé thuong thic. Theo Erkan va Evans (2016), thong
tin ¢6 chat lugng tt c6 anh huong tich cuc dén viée
nguoi tiu dung s€ ap dung thong tin d6. Tuong tu
nhu vay, danh gia tryc tuyén voi chat luong cao s&
tao cho nguoi tiéu dung cam gidc an toan khi mua
sam va sau d6 c6 thé dan dén cac anh hudng tich
cuc ddi véi cac nén ting mua sim tryc tuyén. Do
d6, nhém tac gia ky vong rang néu ngudi tiéu ding
tim thdy cac danh gia truc tuyén co chét luong cao
trén mot nén tang truc tuyén, thi ho c6 kha ning
thiét lap mac d§ anh huodng tich cuc cao dén nén
tang d6. Do d6, nhom tac gia dé xuit gia thuyét sau:

Hla. Chat lwong danh gid cé moi quan hé thugn
chiéu (+) voi cac anh huong tich cuc.

Ngoai ra, cam nhdn sy hitu ich (perceived
usefulness) 1a mirc d6 ma nguoi tiéu dung tin rang
ning suit mua sdm cua ho sé ting 1én bang cach sir
dung cic nén tang truc tuyén cu thé (Koufaris,
2002). Theo két qua nghién ctru cua Jiang va cong
su (2021), chat luong théng tin ¢6 anh hudng tich
cuc dén viéce tiép nhan thong tin dan dén tinh kha
thi ctia théng tin va su chip nhan cac thong tin nay
ctia nguoi tiéu ding duoc thiét 1ap. Cac nghién ctu
trude ddy ciing dd chirng minh rang ngudi tiéu ding
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c6 xu hudng tim kiém céc danh gia tryc tuyén cang
chi tiét cang t6t va ho t danh gia rang cac danh gia
nay dang tin cay va c6 ich hon so vdi cac thong tin
nhan duoc tir ngudi ban vé san pham (Cheung va
cong su, 2009). Trong khi do, Fiore va Yu (2001)
cho rang cac thong tin thi vi ¢ thé duoc khoi goi
ra néu moi nguodi doc dugc cac van ban hitu ich.
Nguoi tiéu ding s& cam thiy cac nén tang truc
tuyén 14 hitu ich néu cac nén tang d6 c6 nhiéu danh
gid voi chat lugng cao. Do d6, nhom tac gia dé xuat
gia thuyét sau:

H1b. Chat lwong déanh gid cé moi quan hé thugn
chiéu (+) voi cam nhdn sw hitu ich.

2.2.2. Sw bdt chwéc (observational learning)

S bat churde (observational learning) 1a mic do
ma nguoi tiéu dung quan sat nhitng nguoi tiéu dung
khac dd mua mot san pham trén mot nén tang truc
tuyén (Chen va cong su, 2011). Trong bdi canh
thuong mai trén nén tang mang xa hoi, Cheung va
cong sy (2015) dd nhan manh rang thong tin mua
hang truéc do nhiing nguoi tiéu dung khac cung
cap trén nén tang thuong mai xa hoi c6 thé cung cap
co so tham khao dé mua san pham cho nhimng
nguoi tiéu ding sau va thong tin nay c6 thé anh
hudng tich cuc dén quyét dinh mua hang sau nay
cta nguoi tiéu dung. Nguoi tiéu dung cé xu hudng
mua nhiéu hon d6i vdi cac san pham dd dugc ban
nhiéu trén cac nén tang mua sam tryc tuyén (Xu va
cong sy, 2020). Do d6, nhom téc gia dé xuat rang
mdt c4 nhan s& thiét 1ap cac anh hudng tich cuc dén
cac nén tang truc tuyén noi ma ¢ cic san pham/
dich vu dugc bén véi doanh sb cao. Tir d6, nhém
tac gia dua ra gia thuyét sau:

H2a. Su bat chude c6 moi quan hé thudn chiéu
(+) voi cac anh huong tich cuc.

Nghién ctru cia Chen va cong su (2011) cho rang
viéc quan sat mua hang ctuia nguoi ti€u dung khac
nhu mét twong tac xa hoi dya trén hanh vi trong cac
thiét 1ap thwong mai dién tir. Nguoi tiéu ding c¢6 xu
hudng quan sat va tim hiéu hanh vi mua hang cua
nguoi khéc, bdi vi ho thuong c6 nhiing thong tin

khong hoan hao vé san phdm ho dang cdn mua
(Park & Lessig, 1977). Thong tin vé san pham thu
thap duogc tir nhimg ngudi tiéu ding khac c6 thé 1a
ngudn bd sung két hop véi kinh nghiém cta chinh
ho, dan dén quyét dinh mua hang chinh x4c hon. Sy
bat chudc tich cuc (dem lai doanh sé ban hang cao)
mang tinh anh huéng nhidu hon sy bat chude tiéu
cuc (Chen va cong su, 2011). Sy bét chudce chi ra
rang cic ca nhan s& nhin vao doanh s ban san
phiam cao hay thip trén mot nén tang truc tuyén va
xem d6 1 thong tin hitu ich va tha vi dé xac dinh
chit lugng clia san pham va cudi ciing dua ra quyét
dinh mua hay khong. Do d6, nhom tac gia dua ra
gia thuyét sau:

H2b. Sir bt chude c¢é moi quan hé thugn chiéu
(+) voi cam nhdn s hitu ich.

Zhang va cong su (2021) nghién ctru mbi quan hé
gitta cdm nhan sy vui thich va hanh vi mua sdm
ngiu himg trong qua trinh mua sam nhan dip ngay
"L& Poc Than" tai Trung Qudc. Nghién ctru ciia
Lee va cong sy (2021) ciing da két luan rang nguoi
tiéu ding trong bdi canh mua ban qua phuong phép
phat truc tiép s& d& dang bi thoi thic mua ngiu
hung hon thong qua sy trinh bay thu hit, chuyén
nghiép ciia ngudi phat tryc tiép trong mot thoi gian
ngan va Cam nhan sy vui thich ctia nguoi tiéu ding
bi anh hudng bdi sy thu hat, sy tin cay, kién thirc
chuyén mén. Do d6, nhém tac gia mudn kiém dinh
gia thuyét:

H2c. Su bat chude ¢ moi quan hé thudn chiéu
(1) voi cam nhdn sy vui thich.

2.2.3. Cdc anh hwong tich cuc (posititive effect)

Cac anh huong tich cuc (posititive effect) dugc
xac dinh 14 nhiing cam xuc tich cyc nhu sy phén
khich va thich thu khi sir dung cic nén tang truc
tuyén dé mua sim. Anh huong tich cyc d& cap dén
cach mot ngudi cam nhén duoc su tha vi va dé chiu
khi trai nghiém mua sim trén nén tang tryc tuyén
(Beatty & Ferrell, 1998).

Holbrook va Batra (1987) d& xuat rang nhan thirc
anh huong dén quyét dinh va dan dén hanh vi.
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Parboteeah va cong sy (2009) cho rang su cam
nhan hitu ich c¢6 anh huong tich cuc dén su cam
nhén vui thich. Hoch va cong sy (1991) chi ra rang
nhén thuc ti€u cuc s€ khoi day cam xuc ti€u cuc,
lam gian doan qua trinh mua hang ngau hing. Cac
nghién ctru trude ddy da chi ra ring nhan thirc dong
mot vai trd0 quan trong trong viéc mua hang
(Weinberg & Gottwald, 1982). Trong bdi canh mua
hang trén cac nén tang truc tuyén, Parboteeah va
cong su (2009) da lap luan 0 rang rang sy cam
nhéan hitu ich ctia cic nén tang mua sim truc tuyén
(nhan thire) cé anh hudng dang ké dén su thich thd
khi twong tic v6i cic nén tang truc tuyén (anh
hudng). Moon va cdng su (2001) cling chi ra rang
sy cam nhan hiru ich clia cdc nén tang truc tuyén
khién nguoi tiéu dung cam thay d& chiu khi ho Iudt
web. Do do, trong nghién ctru nay nhom tac gia ky
vong gia thuyét:

H3a. Cdc dnh hwong tich cwe c6 moi quan hé
thudn chiéu (+) voi cam nhdan sw hitu ich.

Trong nghién ctru cua Mohan va cong su (2013),
da chi ra rang anh huong tich cuc c6 anh huong dén
su thoi thuc mua ngau himg cua ngudi tiéu dung,
trong khi céc anh hudng tiéu cuc lai khong co anh
hudng dang ké nao. Liu va cong sy (2013) cho ring
v dinh mua hang trc thi s€ dugc sy hai long kich
hoat mdt cach hi¢u qua. Ngoai ra, cac nghién cliru
gin day cho thiy anh hudng tich cuc, chang han
nhu nhu niém vui, sy kich thich, thich mua sim va
su hai 1ong thi ngay 1ap tic ciing s& anh huong dén
hanh vi mua sam clia ngudi tiéu dung trén nén ting
truc tuyén (Floh & Madlberger, 2013). Do do,
nghién cuu nay ky vong rang néu mot nguoi tiéu
dung trye tuyén co anh hudng tich cuc khi stir dung
cac nén tang mua sam truc tuyén, thi nguodi do co
kha ning dé bi thoi thuc va dan dén hanh vi mua
hang ngau himg. Vi vay, gia thuyét H3b va H3c
duogc ky vong:

H3b. Cdc dnh hwong tich cwc ¢6 moi quan hé
thudn chiéu (+) VO'l sw théi thic mua hang ngdu
hung trén cdc nén tang truc tuyen cua nguoi tiéu
ding thanh phé Ho Chi Minh.

H3c. Cdc danh huong tich cue cé moi quan hé
thudn chiéu (+) véi hanh vi mua hang ngdu himg
trén cdc nén tang truc tuyén ciia nguoi tiéu ding
thanh phé Ho Chi Minh.

2.24. Cam nhgn sw vui thich (perceived

enjoyment)

Cam nhdgn sy vui thich (perceived enjoyment)
dugc cho la mic do ma hoat dong, hanh vi mua
sim trén cac nén tang cong nghé duoc coi 1a thi vi
va ¢6 thé duoc dy doan trude (Davis, Bagozzi &
Warshaw, 1992). Ngoai ra, Mullins va Sabherwal
(2020) da mo ta sy thich tha 1a “muyc tiéu tuong tac
quan trong nhat cta nguoi tiéu ding”.

Két qua nghién ctru ciia Lee va cong su (2021)
chi ra rang, trong hai bién sy cam nhan hitu ich va
su cam nhan vui thich thi chi ¢6 sy cam nhan vui
thich dugc chirng minh 13 ¢6 tac dong tich cuc dén
su thoi thiic mua ngiu himg. Nhom tac gia da két
ludn rang ngudi tiéu dung trong bdi canh mua ban
qua phuong phap phat truc tiép s& dé dang bi thoi
thiic mua ngau himg hon thong qua sy trinh bay thu
hiit, chuyén nghiép ciia nguoi phat truc tiép trong
mot thoi gian ngan. Sihombing va cong su (2020)
cling da chiimg minh sy cdm nhan vui thich c6 anh
huéng gian tiép dén sy théi thac mua hang ngiu
himg cua nguoi tiéu dung. Nghién ciu Xiang va
cong su (2016) lai ching minh ring sy cam nhan
vui thich ¢6 anh huong tryc tiép dén su thoi thuc
mua hang ngiu himg cta nguoi tiéu ding. Vi thé,
nhom tac gia ky vong gia thuyét:

Hda. Cam nhdn sw vui thich ¢6 moi quan hé
thudn chiéu (+) voi sw théi thiic mua hang ngdu
hitng trén cdc nén ting tric tuyén ciia nguoi tiéu
diing thanh phé Ho Chi Minh.

Két qua thyc nghiém ciia Zhang va cong su
(2021) cho thay rang ca sy cam nhan vui thich va
tuong tac xa hoi déu c6 anh huong manh mé dén
hanh vi mua ngiu himg, diéu nay phu hop véi cac
cong trinh nghién ctu trudc nhu: Chan va cong
su (2017), Xiang va cong sy (2016), Zhang va
cong sy (2014)... Do do, gia thuyét sau duoc
nhom tac gia dé xuat:
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H4b. Cam nhdn su vui thich ¢6 méi quan hé
thudn chiéu (+) véi hanh vi mua hdng ngdu himg
trén cdc nén tang truc tuyén ciia nguoi tiéu ding
thanh phé Ho6 Chi Minh.

2.2.5. Cam nhdn sy hitu ich

Trong bdi canh 4p dung hé théng cong nghé
thong tin tién bo, sy cam nhan hitu ich da dugc dinh
nghia 14 x4c suat chu quan cta nguodi ding tiém
nang réng viéc str dung mdt hé théng ung dung cu
thé s& lam tang hiéu suat cong viéc ctia ho trong bdi
canh t6 chuc (Davis, 1989). Dinh nghia nay phu
hop voi bbi canh cua thuong mai dién tr. Sy cam
nhan hitu ich ctia ngudi tiéu dung trén cac nén tang
truc tuyén 1a mic do ma ngudi tiéu ding tin ring
nang suat mua sam cua ho s& ting 1én bang cach sir
dung céac nén tang truc tuyén cu thé (Koufaris,
2002).

Nghién clru cua Lee va cong sy (2021) da ching
minh dugc tac dong tich cyc cua sy cam nhan hiru
ich v&i sy cam nhan vui thich. Cac yéu t6 nhu: su
thu hat, su tin cdy va chuyén mon ciing c6 tac dong
gian tiép dén sy cam nhan hitu ich théng qua sy
cam nhéan vui thich. Nghién ctru cua Xiang va cong
su (2016) cling da chimg minh dugc cam nhan su
hitu ich c6 mbi quan h¢ tich cyc vé1 cam nhén sy
vui thich & thi truong Trung Qudc. Sihombing va
cong su (2020) chi ra rang su cam nhén vui thich bi
anh huong boi 4n tugng bén ngoai. Trong khi do,
su da dang ctia san pham, thudc tinh gia ca va chat
lugng théng tin khong c¢6 mbi twong quan véi sur
cam nhan vui thich. Tuy nhién, ba yéu té ndy c6
anh hudng tich cuc dén sy cam nhan hiru ich va su
cam nhan hiru ich lai c6 twong quan thuan chiéu
dén su cam nhén vui thich. Vi vay, nhom tac gia dé
Xuét gia thuyét:

H5. Cam nhén su hitu ich c6 méi quan hé thudn
chiéu (+) voi cam nhdn su vui thich.
2.2.6. Sw théi thiic mua hang ngdu hirmg (urge to
buy impulsively)

S théi thic mua hang ngdu himg dé cap dén
mong muon mua dot ngodt va tu phat cua nguoi tiéu

ding sau khi doc cic bai danh gia san pham hay
nhin thy sb luong san phiam di duoc ban ra. Su
théi thic mua ngau himg c6 thé dan dén cac hanh vi
mit kiém soat khi cc c4 nhan tim cach giai toa
ngay lap tuc dé thoa man tuc thi cic nhu cau va
mong mudn cu thé. Rook (1987) chi ra ring hanh vi
mua ngau hing thuc t& xay ra sau khi cam thay bj
thdi thdc mua. Ngoai ra, hdnh vi mua hdng ngdu
hirng 1a mot hanh vi cua nguoi tiéu dung dugc kich
thich boi mét sy thoi thuc mua hang dot ngdt, mot
cach manh mé& va dai dang v& mot cai gi do ngay
lap tirc (Rook & Fisher, 1995). Mac du su thoi thic
mua ngau himg khong phai ltc nao ciing ¢ thé dan
dén hanh vi mua ngiu himg vi cac rang budc tinh
hudng nhét dinh (vi du: thoi gian, tién bac va siic
manh y chi) ¢6 thé can thiép vao qua trinh mua
ngau hing, kha ning dy doan cta su thoi thuc doi
v6i hanh vi thue su da duoc thiét lap rat nhiéu trong
cac nghién ctu trude ddy, do d6 nd di dugc khing
dinh ring cac ¢4 nhan chi ¢6 thé tham gia vao mua
ngiu hing sau khi sy théi thuc mua ngiu himg
duoc kich hoat boi nhom yéu t6 kich thich (Beatty
& Ferrell, 1998; Rook, 1987). Do do, gia thuyét sau
duoc nhom tac gia dé xuat:

H6. Sw théi thic mua hdng ngdu himg c6 moi
quan hé thudn chiéu (+) voi hanh vi mua hang
ngau hung trén cdc nén tang truc tuyén cua nguoi
tiéu ding thanh phé Ho Chi Minh.

2.3. M hinh nghién ctru dé xuat

K¢é thira két qua nghién ctru cua cac tac gia trén
cling nhu cac nghién ctru trude ddy vé hanh vi mua
hang ngiu hung. Nhém tac gia dé xuét chia hé
thong ngau himg trong hanh vi nguoi tiéu ding ra
thanh 3 nhém yéu tb: (1) Nhém yéu t6 kich thich
bao gom chat luong danh gla va su bat chudc; (2)
Nhom yéu t6 anh huéng dén con nguoi bao gom:
cac anh hudng tich cuc, cam nhan sy vui thich va
sy cam nhan hitu ich; (3) Nhém yéu t6 phan tng
bao gdm: sy thoi thiic mua hang ngéu himg va hanh
vi mua hang ngau hing truc tuyén. Ba nhém yéu t6
trén dugc nhém tic gia biéu dién thanh mo hinh
nghién ciru dé xut nhu sau:
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Anh huong
tich cuc

Sy théi thuc mua
hang ngau hirng

Chét lugn g
danh gia

Hanh vi mua hang
agdu himg tryc tuyé

Cam nhén sy
vui thich

Nhém yéu t phan img
Response

Nhém yéu t6 anh huong
dén con nguoi
Organism

So @6 1. Md hinh nghién ctru dé xuat

Nhém yéu t6 kich thich
Stimulus

Nguon: Nhém tac gid dé xudt, 2023.
3. PHUONG PHAP NGHIEN CUU
3.1. Nghién ciru dinh tinh

Muc dich cua giai doan nay phuc vu cho qua
trinh xdy dung bang cau hoi khao sat véi cac
thang do li€n quan phu hop v6i Viét Nam. Dya
theo quy trinh chuyén ngu dugc dé xuat boi Cralg
va Douglas (2005), cac thang do dugc dich va
kiém tra dbi chiéu sau do, bang cau hoi nhap
dugc thao ludn voi phuong phép thao ludn nhém
(nhém 10 thanh vién) dé kiém tra mirc do phu
hop cua cac phat biéu va hiéu chinh (bd sung
hodc loai bd) cau hdi nao khong phu hop véi
nghién ctru nay.

3.2. Nghién ctru dinh lugng

Nhom tac gia st dung thang do Likert 07 murc
do cho céc blen dugce st dung dé quan sat 7 khai
niém thanh phan da de cap. Nghlen clru nay su
dung k¥ thuat chon mau phi xac suat, thuan tién
(non- probablllty samphng) Béang céu hoi khao
sat dugc gui dén ngudi ti€u dung biet dén thuong
mai dién tir, d& mua sam trén céc nén tang tryc
tuyén ¢ thanh phd HO Chi Minh tr thang 03-
05/2023. Kich thuéc mau t01 thiéu 10 1an bién
quan sat nguyen nhén 16n nhat dugce do luong cho
mdt khai niém hodc 10 lan s6 duong din 16n nhat
tac dong dén mot khai niém trong mod hinh
(Barclay va cong su, 1995). Trong nhiéu truong
h0’p, Hair va cong su (2016) khuyén nha nghién
ctru nén chon cong thirc tinh mau theo chuan cia
Cohen (1992) Vi thé, nhom tac gia lua chon kich
thudc mau la 310 dam bao dugc do tin cay voi

két qua phan tich. Cac phuong phap duoc st
dung trong nghién ctu nay la: phan tich do tin
cay Cronbach’s Alpha, d§ tin cay tong hop
(Composite Reliability) phuong sai trich trung
binh (AVE), danh gia gia tri hoi ty, danh gia gia
tri phan bi¢t, HTMT va kiém dinh mé hinh cau
tric tuyén tinh SEM.

4. KET QUA NGHIEN CUU

Panh gia d¢ tin cdy Cronbach Alpha, do tin
ciy tong hop (CR), phwong sai trich trung
binh (AVE)

Bang 1 cho thdy, tit ca cac thang do déu dat do
tin cdy Cronbach Alpha (CA), do tin cay téng
hop (CR), phuong sai trich trung binh (AVE) va
khong c6 bién quan sat nao bi loai khoi thang do.

Bang 1. Bang tong hop két qua Cronbach’s
Alpha, CR va AVE

Pé tin | Phwong

86 Hé sb

: cdy | sai trich

R K¥ hiéu | bién | Cronb A _
Kieém dinh thang do . tong trung Ket luan
bien | quan | ach’s
hep | binh

sit | Alpha

(CR) | (AVE)

Chét lreng danh gia CLDG 04 0,921 0942 0,802 | Co gia tr1 nghién ciu
Cam nhén su hiru ich CNHI 03 0,804| 0,884 0,718 | Co gia tri nghién ciru
CNVT 03 0,712 0,840 0,637 | Co gia tr1 nghién ciu

Cam nhdn sy vui thich

Hanh vi mua ngau .
MHNH 03 0,715 0,833 0,625 | Co gid tri nghién ciru

himg truc tuyén
Su bat chuée SBC 03 0623] 0792] 0559 | Cé gié tri nghién ctru
St théi thie mua ngdu .
TTMH 03 0,893 | 0933 0,824 | Co g tr1 nghén ciru
himg
Anh huéng tich cue AHTC 04 0,870 | 0912 0,721 | C6 gia tri nghién ciru
Nguon: Ket qua nghién cizu cuiza nhom tac gia, 2023.

Panh gia gia tri hoi tu cia thang do

Thong qua viée kiém dinh hé s6 tai nhén t6, két
qua cho thay hé sb tai cua tat ca nhan t6 déu 1on
hon 0,7 va phuong sai trich AVE déu 16n hon 0,5
(bang 1) thi theo Fornell va Larcker (1981) cac
thang do dé xuét déu dat gia tri hoi ty. Két qua
kiém dinh gia tri Cronbach’s Alpha, CR va AVE
clia tit ca cac bién cho thay céc chi s6 nay déu dat
va cac thang do nay c6 gié tri nghién ctru.

Danh gia gia tri phan biét

Gia tri phan biét 1a mirc do phan biét mdt khai
niém cua madt bién tiém an cu thé tir khai niém cuia
nhiing bién tiém an khac (Henseler va cong su,
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2009). Két qua danh gia cho thdy gia tri cin béc 2
ctia phuong sai trich trung binh AVE ctia mdi khai
niém déu 16n hon cac hé sb tuong quan giira cac
bién twong tng. Nhu vy, cac khai niém trong mé
hinh nghién ctru dat duoc gia tri phan biét.

Ngoai ra, dé danh gi tinh phan biét ctia thang do
ta con co thé xem xét théng qua chi sé Heterotrait-
monotrait (HTMT). Bang 3 cho thdy cac chi sb
HTMT déu nhé hon 0,9 chimg to cac khai niém
phan biét 1an nhau (Hu & Bentler, 1999).

Bang 2. Tuong quan gitra cau trac va khai niém
nghién clru

CLDG | CNHI | CNVT | MHNH | SBC | TTMH | AHTC

Chét lvong danh gia

0,896
(CLBG)

Cam nhéan sy hiru ich

0,008
(CNHI)

0,847

Cam nhén sw vui thich

-0,025
(CNVT)

0,700 | 0,798

Hanh vi mua hang
ngdu hing trire tuyén
(MHNH)

0,060 | 0,499 | 0,659 0,791

S1r bat chude (SBC) 0,197 [ 0336 0,256 0,447 | 0,747
Swu théi thiic mua hang
_ ~0,004 | 0459 0707 0,748 | 0,250 | 0,908
ngau hing (TTMIH)
Anhhué’ngﬁchc[xc
0,265 0235 0,137 0,252 | 0,447| 0,122 0,849
(AHTC)

Nguon: Két qua nghién cizu ciia nhom tac gia, 2023.

Bang 3. Két qua kiém tra chi s6 HTMT cho mé

N \
hinh do luong.
CLPG | CNHI | CNVT | MHNH | $BC | TTMH | AHTC

Chat luong danh gid
(CLDG)
Cam nhén sy hitu ich

0,058
(CNHI)
Cam nhén sw vui thich

0,131| 05918
(CNVT)
Hanh vi mua hang
ngdu himg true toyén 0,102| 0648| 0,883
(MHNH)
Sur bat chude (SBC) 0268] 0434 0338 0660
S thoi thile mua hang

N 0,024 0533 0877 0863|0309

ngau hitng (TTMH)
Anh hwong tich cue

0274 0294 0,174 0347]0616| 0137
(AHTC)

Nguon: Két qua nghién cizu ciia nhom tac gia, 2023.

Chi s SRMR (chi s6 phu hop tét nhat cho md

hinh) la sy khac bi€t gitra phan dir liu thyc te va

phan md hinh du doan. Bang 4 cho thay md hinh
du doan hoan toan phu hop véi dit liéu.

Bang 4. Bang dir liéu phan tich SRMR.

M6 hinh té¢i han | M6 hinh wé'c hegng
SRMR 0,094 0,098
d_ULS 2.433 2.672
4G 0,839 0,863
Chi-Square 144878 1471767
NFI 0,695 0,690

Nguon: Két qua nghién cizu ciia nhom tac gia, 2023.
Panh gia mé hinh ciu tric
Céc chi s6 R? tai bang 5 déu 16n hon 0,2. Trong
do, thang do Anh hudng tich cuc (AHTC) c6 chi
s0 R thap nhat 1a 0,232 va thang do Hanh vi mua
hang ngau hing truc tuyén (MHNH) 1a cao nhat
(61,5%). Mo hinh cau tric cua nghién ctru dat
dugc yéu cau dua ra.

Bang 5. Két qua R
Yéu to R? R? hiéu chinh
Cam nhén s hiru ich (CNEI) 0,523 0516
Cam nhén se vui thich (CNVT) 0,066 0,063
Hanh vi mua hang ngiu hing true tuyén (MHNH) 0,615 0,611
S théi thic mua hang ngéu himg (TTMH) 0,501 0,498
Anh huéng tich cye (AHTC) 0,232 0227

Nguon: Két qua nghién cizu ciia nhom tac gia, 2023.

Ngoai ra, m0 hinh khong c6 hién tuong tu
tuong quan thong qua kiém dinh hé sé Durbin-
Watson (d) khi 1<d<3 va hé sé phong dai phuong
sai VIF déu < 3. chtme té khone c6 hién tuong da

Chét lwgng danh

gié
4658
Cam nhgn sy hifu
igh
18358

Sur bét chudc

2872 Sy'thai thie mua
ang ngiu hiing

10.911

17.819

4216
Hanh vi mua hang

ngiu himg true
tuyén

Cam nhan sy vui
thich

So db 2. Két qua phén tich mé hinh cu trac
cuia mo hinh dé xuat

Nguon: Két qua nghién civu ciia nhom tac gia, 2023.



n S6: 02-2023

TAP CHi KHOA HOC VA CONG NGHE BAI HOC CONG NGHE DONG NAI

Bang 6. Két qua kiém dinh cac gia thuyét

Hésd | Gia | Gii

Két qui kiém dinh
Beta | triT | triP

Gii thuyét nghién ciu

Chét lrong danh gid — Anh
Hla - 0,184

2,814 | 0,005 | Chép nhin gid thuyét
hrdmg tich cuc )

Chét Trong danh gié — Cam bin

Hib 0,083 1,533 | 0,121| Bdc bd gid thuyét

sur hiru ich

Sur bét chwée — Anh huémg tich ~ B .
Hla h 0,411 8,173 | 0,000 | Chép nhin gia thuyét

e

Sir bat chwree — Cam nhan s _ B .
H2b 0.297] 4,638 | 0,000 | Chép nhin ga thuyet

hiru ich

Sir bat chwroe — Cam nhan s vul . o .
Hle| 0,024] 0,534 | 0,580 Bdc bd gid thuyét

thich

Anh huromg tich cwc — Cam nhan . :
Hia - 0,121 2,009 | 0,045 | Chép nhin gia thuyét

sur hoiru ich

Anh lirdmg tich cwe — Sir thél ~ .. ;
Hib| | . L 0,025 0,687 | 0,492| Bdc bd gid thuyét

thiie mua hang ngau himg

Anh hurdmg tich cye — Hanh vi B ]
Hic T ) 0,146] 3,972 | 0,000 | Chép nhén gia thuyet

mua hing ngan himg tnre tuyén .

Cém nhén s vui thich — Sur thai . .
Hia| | . .. 0,707] 17,819 | 0,000 | Chép nhin gia thuyét

thiic mua hang ngau img

Cam nhén s vui thich — Hanh vi . .
H4b . . . 0.239] 4216 | 0,000 | Chép nhin gia thuyét

mua hing nzan himgz tnre tuyén

Cém nhén =i hitn ich — Cam e . ;
HS . 0,694 18,5538 | 0,000 | Chép nhén ga thuyet

nhén s vui thich

Sir thoi thiic mua hang ngan himg
Hé | — Hanh vi mua hing ngéu himg 0,568 10,911 | 0,000 | Chép nhin gid thuyét
truc tuyén

Nguén: Két qud nghién ciru ciia nhém tac gid, 2023.
5. KET LUAN VA HAM Y QUAN TRI
5.1. Két lun

Két qua nghién cau cho thay, c6 2 yéu té anh
hudng dén Cam nhan sy hiru ich, d6 1a: Su bat
chuéc (B = 0,297) va Anh hudng tich cuc (B =
0,121). Trong d6, Su bét chudc vira tac dong truc
tiép, vira tac dong gian tiép dén Cam nhan sy hitu
ich théng qua yéu t6 trung gian Anh hudng tich
cuc (B = 0,411) (chi tiét xem so dd 2). Trong
nghién ciru ndy, nhom tac gia da khong co du
bang chimg théng ké dé chap nhan cac mbi twong
quan gita: Chat luong danh gia va Cam nhén sy
hitu ich, Su bat chuéc va Cam nhan sy vui thich,
Anh huong tich cuc va Su thoi thiic mua hang
ngiu hing (gia thuyét Hlb, H2c va H3b bi bac
bo).

Tuong dong véi két qua nghién ctru cia: Lee va
cong su (2021), Sihombing va cdng su (2020),

Xiang va cong su (2016)... Két qua nghién ctu
nay da chirng minh Cam nhén sy hitu ich c6 tac
dong tich cuc dén Cam nhan sy vui thich B =
0,694). Chat luong danh gia tac dong thuan chiéu
véi cac Anh huong tich cuc (B = 0,184) ciing da
duogc khing dinh théng qua nghién ciu nay.

Bén canh do, ciing c6 3 yéu td anh huong tich
cyc dén Hanh vi mua hang ngau hang trén céac
nén tang truc tuyén, d6 la: Sy thdi thic mua hang
ngau hung (B = 0,568), Cam nhan su vui thich (B
= 0,239) va cac Anh huong tich cuc (B = 0,146).
Ngoai ra, Cam nhan su vui thich cé tac dong truc
tiép dén Su thdi thic mua hang ngau hing (B =
0,707) va Sy thoi thic mua hang ngau hing co
anh huong tich cuc dang ké (56,8%) dén Hanh vi
mua hang ngau htng trén cac nén tang truc tuyén.
Tuy nhién, trong nghién ctru nay khong du minh
chung théng ké cho thiy anh huong tich cuc co
tac dong dén sy thoi thuc mua hang ngiu himg.

Ngoai ra, két qua nghién ctru cia nhom tac gia
da xac nhan lai réng thudc tinh danh gia truc
tuyén (chat lwong danh gid) cung voi sy bat
chuée ciing 13 2 yéu t6 quyét dinh chinh dén hanh
vi “khong c6 ké hoach” cuia ngudi tiéu ding trén
nén tang truc tuyén. Do d6, nhitng phat hién cia
nghién ctru ndy c6 thé 1am phong pht thém co s&
ly luan vé anh hudng cia cac bai danh gia truc
tuyén 1én hanh vi mua hang ciia ngudi tiéu dung
Viét Nam trén cac nén tang ban hang truc tuyén.

5.2. Ham y quén tri

Thet nhat, két qua nghién ctru dd minh ching
cho cac danh gia truc tuyén (bién chat luong danh
gid) va su bit chudc dé co thé tao ra su thuc day
mua hang ctua nguoi tiéu dung trong thuong mai
x& hoi. Vi vay, cac nha quan tri marketing nén két
hop cac yéu té tuong tac xa hoi truc tuyén, bao
gom céc bai danh gia truc tuyén, lich sir giao dich
va doanh s ban san pham trén nén tang truc
tuyén cua ho. Sau do, diéu quan trong la dam bao
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chat luong cua cac bai danh gia truc tuyén va do
tin cay cua cac ngudn danh gia cé thé bang cach
moi cac chuyén gia danh gia c6 tiéng va dugc
nhiéu nguoi tin tudng dé tham gia danh gia tich
cuc cac san pham caa minh, tir d6 1am tang thém
tinh chan thyuc cua cac bai danh gia cling nhu tang
thém sy bat chudc cua ngudi tiéu dung.

Thit hai, theo két qua nghién ctru cia nhom tac
gia chat luong cua cac bai danh gia truc tuyén co
tac dong clng chiéu véi anh huong tich cuc (tuc
la sy vui thich va phan khich khi dang tim kiém
thdng tin trén nén tang truc tuyén), vi vay cac don
vi ban hang c6 thé giir chan khach hang lau hon
trén nén tang caa minh va gia ting co hoi mua
hang tur cac khach hang nay. Tuy nhién, day ciing
la mot van dé can phai rat tinh té khi phai tao ra
cho nguoi tiéu dung “cam nhan chan thuc”, “cam
nhan tu nhién” ddi véi cac thong tin trong cac bai
danh gia; tranh tao ra “cam giac bai dugc tra tien
dé viét hoic danh gia”. Ngoai ra, cac doanh
nghiép ban hang truc tuyén nén tao ra céc cong
dong mang lién quan dén cac nhom san pham
hoac dich vu ma don vi minh cung cép, diéu nay
c6 thé cho phép ngudi tieu ding bao cao moi
danh gia truc tuyén néu chat luong kém va danh
gia muc do tin cay cua tat ca cac ngudn danh gia
trén nén tang truc tuyén cia don vi. N6i cach
khéc cac nén tang thuong mai tryc tuyén can phai
tao ra duogc cac twong tac xa hoi va lam cac cong
dong nay tich cuc trao doi twong tac cac thong tin
nhiéu chiéu nhu 1a cac cong ddng dan cu trong
doi séng thuc té. Va quan trong nhat 12 tao ra tinh
doc lap twong ddi cua cac bai danh gia san pham
dich vu dé dam bao “cam nhan khach quan” cua
ngudi tiéu dung khi tham gia vao cac cong dong
mang nay.

Thi# ba, theo két qua nghién cttu nhém tac gia
nhan thiy hoc hoi bat chuéc c6 anh huong tich
cuc dén sy cam nhan hitu ich (tac 1a yéu té ting
hiéu suit mua sam), vi vay c6 thé lam gia ting

doanh s cho céc nén tang truc tuyén. Pé ting
cuong hoc hoi bit chudc cua ngudi tiéu dung, cac
doanh nghiép ban hang trén nén tang truc tuyén
nén cung cap céac chi sb rd rang cho thay lich sir
giao dich va lugng ban san pham cua tit ca céac
hang hda va dich vu dang niém yét trén nén tang
thuong mai truc tuyén. Diéu nay mot mit tao ra
tinh khach quan, cung cip day du théng tin cho
khach hang; mat khac, nguoi tiéu dung co thé dé
dang nhan biét hanh vi mua hang cia ngudi mua
trudc va tir d6 phat sinh nhu cau mua sim ddi véi
c4c nhom hang hoéa va dich vy dang duoc nhiéu
ngudi mua trudc d6. Chién thuat nay ciing da
duogc cac trang ban hang truc tuyén &p dung khi
dua ra mot sé lwong hang héa ban gigi han va
cong khai sé luong hang hoa da ban ra/con lai.
Tur d0, tao ra tam ly FOMO (fear of missing out),
“s0 bo 16/ s¢ minh khong mua dugc mon hang
d6” ctia nguoi tidu dung va kich thich ho ra quyét
dinh mua nhanh chéng hon.

Thir tur, cac doanh nghiép nén ting cac cam xUcC
tich cuc cua khach hang nhu cac cam xuc vui vé,
yéu thich hodc ting hiéu qua viéc mua sim cia
ho bang cach cho ho tiép xuc cac kich thich vé
tuong tac mot cach tirc thi va dé& dang nhu tich
hop viéc livestream trén cac trang web xa hdi nhu
Facebook, TikTok, Instagram...vao céc nén tang
thuong mai dién tir ctia doanh nghiép ban hang
tryuc tuyén thay vi dé chung riéng 1¢ ¢ hai nén
tang khac nhau nhu hién nay. Diéu nay lam cho
khach hang cam thay tryc quan sinh dong hon vé
san pham ciing nhu cho phép nguoi ban hang giai
dap moi thic mic, lo ngai ciia khach hang vé san
phém mot cach tac thi tir d6 kich hoat y dinh mua
hang mot cach hi¢u qua.

Cudi cing, su thdi thiic mua hang ngiu himg 1a
ngudn gdc sdu xa anh huong dén hanh vi mua
hang ngau himg cua ngudi tiéu dung. Dé gia ting
tinh thoi thiic cdc doanh nghiép ban hang truc
tuyén nén tap trung vao viéc phan tich dir liéu cua
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ting nhom khach hang cu thé dé nhan biét so
thich, xu hudng ti€u dung cua ho tir d6 du doan
nhu cau va gidi thiéu cho ho dung thoi diém, diéu
ndy s& lam gia ting tinh thoi thuc mua ngau hing
mot cach dang ké.

Bén canh d6, v6i khdi luong thong tin twong
tac x4 hoi khong 10 tir cac cong dong mang nhur
vay s& 1a ngudn dir liu vo gid cho cac doanh
nghiép ban hang truc tuyén. Ngudn dir liéu nay s&
giup cho cac doanh nghiép ban 1¢ nhin duwogc va
phén tich dugc cac khia canh phan khuc khéch
hang khong chi ¢ cic phuong chiéu nhin khau
hoc (demographics) ma con & phuong chiéu tam
1y hoc (psychographics). Cung véi cac cong cu
thu thap dir liu tai cdc ctra hang vat 1y nhu
camera thong minh, sé giup cho cac doanh nghiép
ban 1¢ c6 di goc nhin toan dién vé khach hang.
Céc doanh nghiép ban hang tryc tuyén nén tap
trung vao viéc phan tich dir li¢u cta ting nhém
khach hang cu thé dé nhan biét so thich, xu
hudng tiéu dung va ca nhan hoa s¢ thich cua ho
tir 46 du doan nhu ciu va gi6i thiéu san pham
hodc dich vu ding thoi diém, ding mong muén;
didu nay s& lam gia tang tinh thoi thuc mua ngiu
himg mot cach dang ké va tir d6 phat sinh giao
dich mua hang truc tuyén.

5.3. Han ché cia dé tai va huéng nghién ciru
tiep theo

Ngoai nhitng két qua dat duogc trén, nghién cau
ndy van con ton tai nhiéu han ché. Han ché dau
tién 1a s6 lwong mau twong dbi nho vi vay kho co
thé dai dién hét cho hanh vi mua ngau hang cua
nguoi tiéu ding TP.HCM, nghién cau tiép theo
nén kiém dinh lai v6i mau 16n hon va phan b
rong hon. Han ché thiz hai 1a ddi twong nghién
ctu cua nghién ctru ndy la nhitng nguoi da ting
mua hang truc tuyén, nhung nghién ctu nay
khong cu thé khdm pha trén bat ky mat hang,
hang héa don 1é ndo, nganh hang cu thé hoic nén
tang ban hang truc tuyén cu thé nao. Céc nghién
ctru tiép theo trong tuong lai, c6 thé tap trung vao

mot mat hang, hang héa, moét linh vuc ban Ié cu
thé hoac mot nén tang mua ban truc tuyén cu thé
dé nghién ctru su hon va cung cap cho cac nha
khai thac nén tang truc tuyén mot tai liéu tham
khao chi tiét hon. Thir ba la sé lwong cac yéu t6
tac dong (bién giai thich) dén hanh vi mua ngau
himg con twong ddi it, cAn m& rong nghién ciu
thém. Mot han ché khac 1a nghién ciu ndy nhan
manh anh huong caa cac kich thich do nguoi tiéu
ding tao ra (tic 1a cac twong tac xd hoi) ddi voi
viéc mua hang tryc tuyén. Do d6, nghién cau
trong tuong lai ciing ¢ thé két hop véi cac yéu to
nay vao trong md hinh nghién ctru. Cac hoc gia
c6 thé nghién ctu thém xem liéu cac loai kich
thich ¢ tac dong khac nhau dén viéc mua hang
truc tuyén hay khong?
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