
Hieu Cfng cua hinh anh ctra hang den 
thai dp do! vdi nhdn hang rieng 

PHAM THI LAN HlTdNG 

^ ^ hdn hdng riing vd hinh dnh caa hdng Id hai khdi niem then chot trong marketing 
^A" bdn le hiin nay. Bdi viet ndy xem xet dnh hadng cua hinh dnh caa hdng len thdi dp 

ddi vdi nhdn hdng rieng cua cdc sieu thi, dong thdi so sdnh ve hinh dnh caa hdng vd thdi dp ddi 
vdi nhdn hdng rieng giOa cdc sieu thi khdc nhau, giup cdc sieu thi cd ccf sd de xdy ditng hinh 
dnh thU(Mg hiiu cho nhdn hdng rieng nhdm thu hut khdch hdng nhiiu hcfn. 

1. Dat v a n de 

Nhan hang rieng dUdc sfl dung de md ta 
nhiJng san ph^m re hdn so vdi eac thUdng 
Meu eua nha san xud't, vdi mflc cha't Mdng 
dUde cfla hang dam bao va cM phan phdi 
trong cfla hang sd hflu nhan hang nay. Ldi the' 
cua nhan hang rieng so vdi cae thfldng hieu 
eua nha san xua't la gia thd'p hdn do t ranh 
dUdc cac cM pM quang cdo va marketing 
thUdng hidu. Vi thd', day la mdt phUdng an 
dflde da so' ngUdi tieu diing Ma chon trong bdi 
canh kinh te' khd khan, khid'n cho sU tdng 
trudng ve doanh so' va thi phan nhan hang 
rieng ngay cang manh me, nMeu nha ban le 
xem minh la cac nha lam marketing chu ddng 
cho nhan hang rieng hdn la nha lam marketing 
thu ddng cua cae thUdng Meu nha san xud't 
(Richardson va cdng sU, 1994). Tfl dd ddn de'n 
do bao phu gia tang cua nhan hang rieng tren 
qu^y hdng ta i cae sieu thi (Semeijn va edng 
sfl, 2004). Theo thdng ke cua Planet Retail 
(2012) — mdt td chflc ehuyen nghien cflu ve 
ban le - tM doanh so" nhan hang rieng trong 
ta't ea cac he thd'ng sieu thi tai Viet Nam 
chie'm khoang tfl 8 de'n 12% doanh so'cua toan 
chudi va dang cd td'c do phat trien rdt nhanh 
chdng. 

Ve pMa ngfldi t ieu dung, kM tim kiem mot 
phfldng an re hdn, ngfldi tidu dung se flu tien 
chon mot ten cfla hang quen thude hdn la mot 
cfla hang xa la de giam riii ro mua bdng 
(Baltas, 1997). Vi the', Mnh anh cfla hang 
dflde xem xet la mot nhan to' quan trong ddi 
vdi vide tao lap thai do va thue day hanh vi 

mua n h a n h a n g ridng cua ngUdi t ieu dung 
(C!olhns-Dodd va Lmdley, 2003; Lee vd Hyman, 
2008, Semeijia va cong sfl, 2004; Virvilaite va 
Dailydiene, 2012). O Viet Nam, gdn nhU chUa 
ed nghien cflu nao xem xdt tac ddng nay trong 
nganh ban le sieu thi. Nghien cflu nay dUdc 
thue hien tai 3 sieu thi pho bie'n d Da Ndng: 
Big C, Metro va Lotte Mart, trdn quy md mau 
la 300 khach hang, nhdm muc dich xem xdt 
anh hfldng eua Mnh anh cfla hang den thai do 
dd'i vdi nhan hang rieng, ddng thdi so sdnh 
binh anh cfla hdng va thai do ddi vdi nhan 
hang rieng gifla cac sieu thi. 

2. Cd sd ly luan 

• Md rpng thUcfng hieu vd nhdn hdng rieng 
Mot cMe'n lUde md rdng thUdng Meu xay ra 

kM cdng ty sfl dung mdt ten thfldng hidu da cd 
de gidi tMeu mdt san pham mdi(Keller, 2003). 
KM mdt thfldng hidu mdi ket hdp vdi mot 
thUdng Mdu da cd, thUdng Meu md rdng goi la 
thUdng Meu phu (sub-brand).ThUdng Meu 
Men tai cho ra ddi mot thUdng Meu md rdng 
dUde goi la thUdng Mdu me (parent brand), 
Ldi ich cua cMe'n Ifldc md rdng thUdng hieu 
the Men hai cMeu: mot tdn thfldng Meu me 
ndi tie'ng se tao thuan ldi cho san pham mdi 
t h a m nhap th i t rudng khi nhflng lien tudng 
tich cUc va ddc dao cua thUdng Meu me 
chuyen sang eho thUdng hieu phu, ngUdc lai 
mot thUdng hieu p h u boat ddng h ieu qua 
se gdp p h a n cung ed'va p h a t t r i^n h i n h a n h 
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thUdng Mdu me, tfl dd gia tang hidu nang 
kinh doanh eho thudng Meu me (Keller, 2003). 

Nhan hdng ridng dflde xem nhu mdt 
thUdng hieu md rdng eua thUdng hieu cfla 
hang (Colhns-Dodd va Lindley, 2004)."Vi thd', 
quan he gifla nhan hang ridng va thUdng hieu 
me la cfla bdng la tUdng tac hai chieu (nhU da 
t n n h bay d trdnj. Nhan hang ridng la thUdng 
Meu san phdm dUde sd hflu va phan phd'i bdi 
nha ban le (LmcoM va Thomassen, 2008), trong 
khi dd thUdng Mdu nha san xua't la thUdng hidu 
dude tao ra va sd bflu bdi nha san xua't mot san 
phd!m hoac dich vu (Kotler va edng sU, 2008). 
Nhan hang ridng dUde danh gia d mflc chd't 
lUdng th^p hdn so vdi thUdng Meu nha san 
xuat, do gia tha'p hdn va boat dpng truyen 
thdng ban che', cM phan phdi trong hd thd'ng 
cfla hang sd hflu thUdng hieu (Myers, 1967). 

• Hinh dnh caa hdng vd thdi dd ddi vdi 
nhdn hdng rieng 

Hinh anh cfla hang dUde xem xet nhU hinh 
anh cdng ty, mot thUdng hieu cdng ty khac vdi 
mdt thUdng Meu san ph^m d chd nd cd th^ 
chfla dflng mdt tap hdp cac lien tudng rdng 
hdn. Mdt thUdng hieu cdng ty cd th^ gdi ra 
nhflng lien tudng ve san ph^m chung, nhflng 
thudc tinh va ldi ieh chung; eon ngudi va eac 
md'i quan he; cac ehfldng trinh vd gia tri; uy 
tin cua edng ty (Keller, 2003). Nhiing lien 
tudng nay cd anh hudng quan trong len tai 
san thfldng hidu va hidu nang thi trUdng cua 
cdc san pham ddn le. Mdt nghien cflu sdm 
nhd't cua Martineau (1958), md ta Mnh anh 
cfla bdng la each thfle ma d dd cfla hang dflde 
dinh vi trong tam tri eua ngUdi mua hang, 
mot phan bdi chat Mdng chflc nang eua nd va 
mot phan bdi cae thude tinh tam ly. Ye'u to' 
chflc nang la nhflng dae did'm vat cha't nhfl 
cha't Ifldng hang hda, sfl da dang, gid, thiet kd' 
va bai tri cfla hang; ye'u to' tdm ly la nhflng 
cam xuc nhfl su phu thude, tinh cam ban bd, 
su ydu tM'eh. TUdng tU, Minshall (1994) va 
Lindquist (1974-1975) cho rdng Mnh anh cfla 
hang la mdt sfl kd't hdp eac ye'u td chflc ndng 
va tam ly ma ngUdi mua cam nhan dUde khi 
cd mat tai cfla hang. Lindquist (1974-1975) 

phat trien 9 tieu thfle do Ifldng Mnh anh cfia 
bang: hang hda, dich vu, khach hang, tiSa 
ngM vat cha't, sU tien ldi, truydV thdng, hiu 
khdng kM, nhan to* edng ty, sU hai ldng sau 
mua. Kd't qua pho bie'n la thang do Mnh anh 
cfla hang gdm 6 tieu thfle: cha't Ifldng hang 
hda, sU da dang, gia/gia tri, chat Ifldng djch 
vu, sii tien ldi, b^u khdng kM (James va cong 
sU, 1976; O'Conor, 1990; Chowdhury va cong 
sfl, 1998; Kim va Jin, 2001; Chang va Tu, 2005), 

Thai do dd'i vdi n h a n hang rieng la sU ch^p 
nhan hoac phan ddi nhan hang rieng thufic 
mot cfla hang cu the (Livesey va Leimon, 
1978). Thai do ddi vdi nhan hang ridng eu the 
quan trong hdn thdi do chung ddi vdi cac nhan 
hang rieng trong anh hudng dd'n kha nang 
san sang mua mdt nhan hang rieng (Zielke va 
Dobbelstein, 2007). Richard va cong sU 
(1996b) tim ra anh hudng cua hinh anh cila 
hang, cu thd la t inh my thua t cua cfla hang 
dd'i vdi danh gia ve nhan hang rieng ddi vdi 
thUc ph^m.Bdn canh dd, VaMe vd Paswan 
(2006) cho rang cam nhan eua ngUdi tieu 
dflng ve cha't lUdng n h a n hang ridng cua san 
pham qu^n ao bi anh hudng tich cUe bdi b^u 
khdng khi va cha't lUdng dich vu tai sieu thi. h 
pham vi rdng hdn, nhieu nghien cflu xem xdt 
vd anh hudng cua eac thanh ph^n khac nhau 
cua Mnh anh cfla hang de'n nhan hang riei^ 
cu the'. Guerro vd cong sU (2000) da chiing 
minh rang hinh anh sieu thi ddng vai trd co j 
nghia trong thai do ddi vdi nhan hdng rieng. 
CoUins-Dodd va Lindeley (2003) xem xet thai 
do ddi vdi nhan hang rieng tai 3 chudi sieu thi 
Idn d Canada, va t im thay anh hudng tich cttc 
cua cae thanh ph^n Mnh anh sieu thi (ch^t 
Mdng san pham, sfl da dang hang hda, gia tri 
hang hda, chd't lUdng dich vu, b^u khdng khi) 
de'n thai do dd'i vdi n h a n hdng rieng cu thi. 
Tudng tfl, Semeijin va cdng sfl (2004) thilc 
Men nghien cflu tai 3 chudi sieu thi d Ha Lan, 
da tim ra anh hudng quan trong va tich cUc 
eua Mnh anh cfla hang (cha't Ifldng hang hoa, 
bai tn', chd't Ifldng dich vu), trdng dd chS't 
Ifldng hang hda ddng vai trd quan trong nh^t. 

3 . Gia t h u y e t n g h i e n cutu 

Theo cd sd ly ludn t r inh bay trdn ddy, anh 
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hudng tich cfle eua Mnh anh cfla hdng de'n 
thai do ddi vdi nhan hang rieng da dUde 
khang dinh bdi nhieu ngMen cflu d My va 
Chau Au. O Viet Nam ehUa cd nghien cflu 
cM'nh thfle nao ve anh hfldng ndy. O day, dUa 
vao hai nghien cflu cMnh la cua Collins-Dodd 
va Lmdeley (2003), eung vdiSemeijin va cdng 
sU (2004), gia thuyd't thfl nha't dUdc phdt trien 
nhu sau: 

HI: Hinh dnh c^a hdng cd dnh hudng tich 
cUe den thdi dp dot vdi nhdn hdng riing sd 
hOu bdi ciia hdng. 

Cac sieu thi trong nghien cflu ndy bao gdm 
Big C, Metro va Lotte Mart . Day la cac chudi 
sieu thi khac nhau thudc sd hflu nude ngoai, 
dang hoat ddng tai Vidt Nam. Ngudi tieu 
dung ed nhiing cam n h a n khdc nhau ve cdc 
nha ban le, xua't pha t tfl cMd'n lUdc dinh vi 
khac nhau (Louviere va Johnson, 1990), Mnh 
thanh ndn nhflng hinh anh rieng cd trong tam 
tr i khach hang. Dieu nay da dUde kiem ehiing 
bdi nghidn cflu cua Collins-Dodd va Lindley 
(2003), ciing vdi Semeijin va eong sfl (2004).Vi 
thd', ta ed gia thuye't thfl hai nhfl sau: 

H2: Hinh dnh c^a hdng dUdc cam nhdn 
khdc nhau theo caa hdng. 

Nghien cflu nay xem xet thai do dd'i vdi 
nhan hang rieng cu the sd hflu bdi cae sieu thi 
khae nhau, mdi sieu thi deu cd he thdng san 
ph^m dflde dinh vi khac nhau trong tam tr i 
khach h a n g (Gordon, 1994), vi vay ngudi tieu 
dflng cd d a n h gia khac n h a u gifla cac n h a n 

hang rieng cua cac sieu thi khae nhau 
(Collms- Dodd va Lindley, 2003). Cac nghien 
cflu eua Colhns-Dodd va Lindley (2003) va 
Semeijin va cdng sU (2004) cung da kiem 
ehflng dieu nay. Cudi cung, gia thuye't thfl ba 
dUdc md ta nhu sau: 

H3: Thdi dp cua ngUdi tieu diing khdc 
nhau ddi vdi cdc nhdn hdng rieng dUdc sd hOu 
bdi cdc sieu thi khdc nhau. 

4. Phflcfng p h a p n g h i e n cutu 

• Bo ludng 
Nghien cflu sfl dung thang do Ifldng "Mnh 

anh cfla hang" eua Chowdhury va cdng sfl 
(1998), thang do nay ciing dflde kiem ehflng 
bdi Collins-Dodd va Leindley (2003) va Fraser 
(2009). d ddy, cac thudc tinh quan trong nhat 
trong cac thudc tinh cua Mnh anh cfla hang 
la: bang hda (sU da dang, chat Mdng, gia tri), 
chat Ifldng dich vti va bau khdng kM 
(Birwistle va Siddiqui, 1995; Birtwistle va 
Shearer, 2001; Semeijin va cdng sU, 2004; 
Visser va edng sU, 2006) dUdc ebon de do 
ludng Mnh anh thUdng hieu (ColUns-Dodd vd 
Leindley, 2003; Fraser, 2009). Su thudn tidn 
cua cfla hang dUde xem khdng ed anh hudng 
de'n suy Man ve cha't Mdng nhan hang rieng 
(CoUins-Dodd va Lindley, 2003). NhU vay, 
thang do ludng "Mnh anh cfla hang" gdm 5 
thdnh to': sU da dang eua bdng hda, cha't 
Mdng hang hda, gia tri hang hda, chd't Mdng 
dich vu va bau khdng khi, ta't ca gdm 15 chi 
bao (bang 1). 

BANG 1: Mo hinh do Ifldng "hinh a n h cOfa h a n g " 

STT 

1 

2 

3 

4 

5 

Nhdn td 

Su da dang hang 
hda (3 chi bao) 

Ch t̂ luong h&ng 
hda (3 chi bao) 

Gia tri hang hoa 
(3 chi bao) 

Chat luong dich 
vu (3 chi bao) 

Mu khflng idu 
(3 chi bao) 

Ma hoa 
VI 
V2 
V3 
Ql 
Q2 
Q3 

PVl 
PV2 
PV3 
Sl 
S2 
S3 
Al 
A2 
A3 

Do ludng 
Sieu thi X co su da dang v̂  san pham 
Moi thii toi c ^ d6u cd d sieu thi X 
Sieu thi X c6 nhî u thucng hieu nha san xuiit 
Sieu thi chi ban san p h ^ chSt lucfng cao 
Toi thich cac san p h ^ d sieu thi X 
Tfli tin nhflnjg sanjph^m mua d sieu thi X la tuyet vcd 
Tfli cd the mua san p h ^ v6i gia ihiCp hem d sieu thi X 
Gia d sieu thi X la hop ly 
Tfli cd th^ nhan duoc gia tri tuong dng vdi sfl' tî n bd ra 
Nhan vien sieu thi X than thien 
Sieu thi X cung ĉ ip dich vu tuyet vdi 
Hai long vdi dich vu sieu thi X 
Hinh thiic t)en ngoai sieu thj X dep mat 
Cach bai tn' sieu thi X hien dai 
Sieu thi X lufln sach se 

Thang diem do lurcmg 

Likert: 1: rSt khflng 
d6ngy;7:r^td6ngy 

Likert: 1: rat khflng 
ddng y; 7: rit ddng y 

Likert: l:rsft khflng 
ddngy; ?• rS t̂dongy 

Likert: 1; rSt khflng 
ddngy; 7:ra:td6ngy 

Likert: 1: rSt khdng 
ddng y; 7: rSt ddng y 
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Nghien cflu nay sfl dung thai do khai 
qudt dd'i vdi 1 nhan hang ridng eu the cua 
sieu thi. Dua trdn thang do thai do dd'i vdi 
thUdng hieu, thdnh phan cha't Mdng tdng 
the cam nhdn dUdc xem xdt dUa tren cdc 
nghien cflu cd trflde (Aaker, 1996; Keller, 
1993), ddng thdi dfla t ren gia t r i cam nhan 
(gia/chd't lUdng) eua khach bdng- dUdc xem 
la mdt ye'u td' quan trong trong quye't dinh 

BANG 2: T h a n g do Ifldng " t h a i 

mua nhan hang rieng (Burton va cdng s«, 
1998), ket hdp vdi cdc cM bao do lUdng thai 
dp khai quat (td't-xa'u, th ich-khdng tM'ch, 
tuydt vdi-khdng tuyet vdi) dUdc sfl dung 
trong nghien cflu t ha i dd ddi vdi nhan hang 
rieng cua Lee (2004). Cud'i cflng, 4 ehi bao 
thda man eac dieu kidn t ren dflde chpn de do 
Ifldng thai dp dd'i vdi n h a n hang rieng trong. 
bai bao nay (bang 2). 
do do i vert n h a n h a n g r i e n g " 

Khai niem 

Thii do doi vdi 
nhan hang rieng 
(4 clii bao) 

Ma hda 

An I 
Atl2 
Alt3 
Att4 

Do lirdng 

Tfli thich nhan hang Y 
Toi tin tudng nhan hang Y minh mua la tuyet vdi 
Chit luong nhan hang Y tUOng xung vdi sd tien khach hang bd ra 
Nhan hang Y cd chat luong tO'l. 

Thang diem do 
luinig 

Likert: 1: rit khdng 
ddng y; 7: rSt ddng 

• Sieu thi ud nhdn hdng rieng 

De thuan tien cho vi§c dieu tra, nghien ciiu 
nay chpn 3 sieu thi thu hiit lifdng khach 16n 
tai Da Nlng: Big C, Metro va Lotte mart. Mot 
nhan hang rieng pho bien dUdc chon cho m6i 
sieu thi; Wow (Big C), Aero (Metro) va Save 
(Lotte Mart). Doi tUdng nghien ciiu la khach 
hang da den sieu thi va da mua nhan hang 
rieng tiidng ling h tren. 

• Own mdu vd di4u tra 

Chon mau thu^n ti§n doi v6i khach hang 
den tai moi sieu thi, thdi gian dieu tra la 1 
tu4n, tif ngay 12-12-2013 de'n ngay 19-12-
2013. Ve nguyen tac, m l u dieu tra it nhat gap 
5 lan tong so chi bao do lii5ng (Hair va cong 
sii, 2006), nhli vay quy mo mau it nhat la 95 
ngiidi cho moi sieu thi. Thiic te, mhi difdc 
chon la 100 ngUcli cho mai sieu thi (ty le hieu 
liic binh quan cila bang hoi oho 3 sieu thi xa'p 
xi 10%), quy md m l u tong the la 300 ngUcii, 
trong do 78,8% la nQ gidi, thu nhap tif 2 de'n 5 
trieu ddng chie'm ty trong cao nha't la 42,5%, 
tlf 5 den 7 trieu dong chie'm 24,3%, dif6i 2 
trieu dong chie'm 22%, sS con lai co ty le th&'p 
nha't (11,2%) la thu nh&p tren 7 trieu ddng. 
Bang hdi gdm noi dung chinh diia tren 19 chi 
bao theo bang 1 va 2, va phan bd tro hen quan 
de'n dac didm nhan khau hoc cua ngUdi t ra ldi. 

5. Ket q u a n g h i e n ciJfu 

• Kiem chitng mo hinh do licifng 
Do thang do ludng cac khai niem "hinh anh 

ciia hang" va "thai do doi v6i nhan hang 
rieng" (bang 1 va 2) da dugc kiem chiing 6 
nghien ciiu go'c la Chowdhury va cdng sii 
(1998) va mot sd nghien ciiu co trUdc (CoUins-
Dodd va Leindley, 2003; Lee, 2004; Fraser, 
2009), vi the quy t r inh kidm chiing thang do 
bao gdm: phan tich do tin cay Cronbach 
alpha, phan tich nhan to' ehflng thiic CFA 
(Confirmatory Factor Analysis, tinh chi sdtin 
c4y tdng hop CR (Compostie Reability) va cuSi 
Cling la xac dinh chi sd higu liic hoi tu AVE 
(Average Variance Extracted). Ket qua phan 
tich do tin cay Cronbach alpha (SPSS 16.0) 
cho tha'y cac nhan td "gia tri hang hoa" va 
"blu khong khf' bi loai cac chi bao tUOng ftig 
la PVl va A3, do do tin cliy alpha cua nhan tfl 
tang khi loai cac chi bao nay. Chi so' Cronbach 
alpha cua cac nhan td bidn thien tii 0,75 den 
0,876 (bang 3), deu 16n hdn ngU3ng cha'p nh|ln 
la 0,6, tuong quan ciia ta't ca cac chi bao vdi 
nhan td (Item-tetal correlation) tUOng ting 
d§u 16n hdn 0,5, tudng quan giiia cac chi bao 
trong cung nhan t d (Inter-item correlation) 
deu Mn hdn 0,3 cho t a t ca cac nhan td^ Phan 
tich CFA dudc thiic hien tren AMOS 16.0. Da 
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Hi$u iing cua hinh anh . 

sd̂  cac chi bao deu dUdc ta i vao dung n h a n 
t d theo ky vong, t he hign d t rong sd chuan 
hoa ciia t&'t ca cac chi bao deu 16n hdn 0,5 
vdi p=000<0,001 (bang 3). Su phu hgp ciia 

mo hinh do lUdng vdi dii lieu thiic te la tdt: 
Chi-square=271,6; d&=104; p=000<0,001; 
RMSEA=0,073<0,1; NFI=0,905 va CFI=0,938 
d miic tdt >0,9. 

BANG 3: T r o n g so c h u a n h o a ( p h a n t i c h CFA) v a do t i n cay C r o n b a c h a l p h a 

VI 
V2" 

V3 

^Qi""" 
"Q2 

Q3 
PV2 
"PV3 

Sl 
S2 
S3 " " 
Al""""" 

""A2 
Attl" 
Att2 
Att3 
Atti" 

Cronbach's 
Alpha 

Su da dang 
hang hoa (V) 

0,842 
"""""6,"747" "" 
_ 0,890 _ 

0,876 

Chat luong 
h^ng hoa (Q) 

6,"675 
0772" 
0706"^ 

-

0,751 

Gia tri hang 
hoa (PV) 

-

"" "o",899 " 

0,878 

- - --

0,876 

Chat luvng 
dich vu (S) 

^" 07737 
0,867 
0",858 " 

0,86 

Bau khong 
khi (A) 

"""0.975" 
0,622 

0,801 

Thai do doi vdi nhan 
hang rieng (Att) 

"0,74"r 
0,886 
0720 
0,736 

0,85 

Do tin cliy tong hdp CR (Composite 
Reability) the hi$n sil gan ket npi tai giiia cac 
chi bao do liidng cung mot nhan to, nhSm 
cung CO do tin cay Cronbach alpha. Tat ca 
6nhan t6' deu co CR>0,8, chting to ta't ca cac 
chi bao do lUdng deu the hien manh me cac 

BANG 4: K^t q u a p h a n t i c h do t i n 

nhan to dong nhat va ddn hu6ng (bang 4). 
Tinh hieu lilc hoi tu cua mo hinh diidc dam 
bao khi phifdng sai trich t rung binh AVE 
(Average Variance Extract) >=0,5. Ci day ta t 
ca cac nhan to' d iu dam bao gia tri hoi tu 
(AVE de'u Idn hdn 0,5) (bang 4). 

c a y t o n g htfp CR v a h i e u lUc h o i t u AVE 

Nhan to 

Da dang hang hoa (V) 

CĥCt luong hang h6a (Q) 

Gia tii hang hoa (PV) 

Chat lacmg dich vu (S) 

B5u khong khi (A) 

Thai do ddi vdi nhan hang neng (Att) 

CR 

0,922 

0,845 

0,934 

0,918 

0,864 

0,938 

AVE 

0,686 

0,516 

0,789 

0,677 

0,668 

0,598 

Tinh hieu liic phSn bi6t giiia ta't ca cac 
n h a n td trong cung khai niem "hinh anh c i a 
hang" thoa man vi AVE cua bat ky n h a n to" 

nao d iu 16n hdn binh phugng tfldng quan giiia 
nhan t ddo v6i cac nhan t d k h a c do Ifldng cung 
khai niem "hinh anh ciia hang" (bang 5). 
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BANG 5: Hieu \iic phan biet giu'a cac 
t ieu thCfc ciia "hinh a n h ctfa hang" 

Quan he 

V (0 ,686) -Q 
(0,516) 

V (0,686) - PV 
(0,789) 

V (0,686) - S 
(0,677) 

V (0,686) - A 

(0,668) 

Q(0 ,516) -PV 

(0,789) 

Q(0 ,516) -S 

(0,677) 

Q(0,516)-A 

(0,688) 

PV "(0,789)-S 

(0,677) 

P V ( 0 7 8 9 ) -
A (0,668) 

S (0 ,677)-A 
(0,668) 

Tuong quan 
(Correlation) 

(cd y nglua 6 mite 
p=0<0,001) 

0,528 

0,576 

0,087 

0,008 

0,422 

0,479 

0,299 

0,092 

0,169 

0,506 

Binh 
phuong 

tuong quan 

0,278 

0,332 

0,007 

0,000064 

0,178 

0,229 

0,089 

0,0084 

0,028" 

0,256 

Nhu vay mo hinh v6i 6 nhan to' va 17 chi 
bao dUdc sxi dung de do lUdng hai khai niem 
nghien ciiu la "hinh anh cxia hang" va "thai do 
do'i v6i nhan hang rieng" da dUdc kiem chiing 
day du theo qui trinh hieu lUc hoa do lUdng. 

• Kiem chOng mo hinh nhdn qud 
Phan tich hoi quy da bie'n dUdc thilc hien 

t ren phan mem SPSS 16.0 nham xem xdt 
anh hUcing cua cac n h a n to' h inh anh cxia 
hang den thai do do'i vdi nhan hang rieng. 
Tat ca cac bien doc lap deu co chi so VIF <10 
(bang 6), chiing to khong ton ta i da cong 
tuyen gida cac bie'n doc lap, cho phep dat 
dUdc chinh xac mo'i quan he tuyen tinh. 
Hieu ling ket hdp cua cac nhan to hinh anh 
c^a hang len thai do do'i vdi nhan hang 
rieng co y nghta (P=0,000<0,001), vdi gia tri 
R2 =0,36 chi ra rkng 36% thay doi cua thai 
do do'i vdi n h a n hang rieng difdc giai thich 
bdi hieu iing ket hdp cua cac n h a n to' hinh 
anh cxia hang (bang 6). 

Trong so nhCtng nhan to hinh anh ciia 
hang, gia tri hang hoa co anh hUcing cao nhlit 
len thai do do'i vdi nhan hang rieng: 36,2% 
thay ddi cua thai do doi vdi nhan h^ng rigi^ 
dildc giai thich bdi bie'n s6' nay, vdi miic J 
nghia P=0,000<0,001. Tiep theo la chSt 
lUdng hang hoa, giai thich 30% cho sil bien 
ddi cua thai do doi vdi nhan hang rieng 
(P=0,000<0,001). Chat liidng dich vu anh hudi^ 
6 mtic thap hdn (P=0,002<0,01, a=0,174). Cac 
mdi quan he tren deu thuSn chie'u. Hai th^nh 
phan con lai cua hinh anh ciia h^ng la sil da 
dang cua hang hoa va b^u khong khi deu 
khong anh hudng den thai do doi vdi nhan 
hang rieng (P>0,05). Nhil v^y, gia thuygt Hi 
dildc kidm dinh ph^n Idn. 

BANG 6: Hieu i ing cua hinh anh cxi& 
hang len thai do doi v6i n h a n hang rieng 

ST 
T 

1 

2 

3 

4 

5 

R' 

F 

SigR 

Nhan td 
anh huong 

(bien doe 
lap) 

Suda 
dang 

hang hoa 
_ (V) __ 

Cha't 
luong 

hang hoa 

(Q) 

Giatri 
hang hoa 

_ _(PV)__ 

Chat 
luong 

dich vu 
(S) • 

Biu 
kh6ng 

khf 

H
e 

so
 B

et
a 

ch
ua

n 
ho

a 
(S

ta
nd

ar
di

ze
d 

co
ef

fic
ie

nt
 a

) 
-0,057 

0,300 

0,362 

0,174 

0,083 

T 

-0,965 

5,153 

6,328 

3,098 

1,511 

SigT. 

0,336 

0,000 

0,000 

0,002 

0,132 

VIF 

1,57! 

1,524 

1,476 

1,427 

1,370 

0,36 

33,402 _ 

0,0()0 

• Thong ke mo td 

Ve hinh anh ciia hang, k§'t qua thong ke i 
bang 7 cho tha'y: nhin chung da s6 cac biS'n aS 
deu CO gia tri khac nhau y nghia giiia cac siSu 
thi, duy chi co Big C va Lotte Mart kh6ng 
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khac nhau d ch^t lUdng san pham va b^u 
khong khi. Cu the: Big C chiem ilu the v^ sU 
da dang hang hoa tai sieu thi, tdc ngUdi tieu 
dung CO nhieu sil lila chon khi mua sSm; 
Metro chi§'m Uu th§' v i chat lUdng va gia tri 
hang hoa; Lotte Mart lai chiem Uu th§' ve dich 
vu va bau khong khi sieu thi. Nhil v£iy, gia 
thuyet H2 dildc kiem dinh ph^n Idn. 

Chinh vi cha't liidng va gia tri hang hda tai 
sieu thi co anh hudng quan trong den thai do 
do'i vdi nhan hang rieng, nen nhan hang Aero 
(Metro) nhan dildc sil danh gia va ila thich 
cao nhEi't. Trong khi Wow (Big C) va Save 
(Lotte Mart) khong the hien sil khac nhau y 
nghia ve thai do cua khach hang. Nhil vky, 
gia thuyet H3 dUdc kiem dinh phan Idn. 

BANG 7: So s a n h so' t r u n g b i n h b i e n so' giufa cac s ieu t h i 

Bien 
so 

V 

Q 

PV 

s 

A 

Att 

BigC 
Sd trung binh 

(do lech 
chuan) 
5,6100 

(0,85288) 

4,6633 (0,9552) 

5,0900 
(0,90559) 

4,5333 
(1,04231) 

5,2800 
(1,03797) 

4,1849 
(1,04330) 

Metro 
Sd trung binh 

(dd l̂ ch chuan) 

5,2133 
(0,85611) 

4,9700 
(0,70448) 

5,4900 
(0,85570) 

4.8367 
(0,81855) 

4,0550 
(1,35007) 

4,6134 
(0,79878) 

Lotte Mart 
Sd trung binh 

(dd lech chuan) 

4,6367 
(1.26695) 

0,4700 
(0,96351) 

3,9100 
(1,24799) 

5,3467 
(0,97087) 

5,4050 
(1,11621) 

4,1719 
(0,93914) 

Ket qua so sanh so' trung binh (Independent 
Sample T-test) 

Cac cap sieu thi d̂ u khac nhau d miic 
• ^p=0,000<0,001 

BigC - Metro khac nhau d miJc p=0,011<0,01; 
Metro - Lotte Mart khac nhau 6 mde p= 0,056<0,1; 
BigC - Lotte Man khong khac nhau (p=0,573>0,05) 
BigC -Metro khac nhau 6 miic p=0.002<0.01; BigC 

— Lotte, Metro-Lotte d̂ u khac nhau a mijc 
JD=0.000<0.001 

BigC-Metro khac nhau d mde p=0,023<0,05; BigC-
Lotte Mart, Melio-Lotte Mart deu khac nhau d miic 

j)=q,0O0<0,0()l; 
BigC-Metto. Metro-Lotte mart deu khac nhau 6 

mde p=0,000<0,001; BigC-Lotte Man khdng khic 
nhau (p^0.4l3>0.05): 

BigC (Wow)-Metro (Aero) khac nhau 6 mde 
p=0,002<0,01: BigC(Wotr)-Lolle Marl (Save) 

khdng khdc nhau (p=0.928>0,05): Menx) (Aero)-
Lotte Mart (Save) khac nhau b miic p=0,001<0,01. 

6. T h a o l u a n k e t q u a n g h i e n ciiu v a 
Ung d u n g 

Kdt qua phan tich cho th^y, gia thuyet H i 
dUdc kiem chting ph^n Idn va la phan quan 
trong. Do la anh hildng cua gia tri hang hoa, 
chat luong hang hda va chat lUdng dich vu den 
thai do doi vdi nhan hang rieng. Didu nay cung 
tUdng thich vdi cac nghien cdu cd tnldc khi 
k h i n g dinh nhQng thanh ph^n quan trong 
nhat anh hifdng den thai do va quye't dinh mua 
nhan hang rieng tai cda hang la: chat lUdng 
hang hda, gia tri, cha't lUdng dich vu 
(Birtwistle va Siddiqui, 1995; Visser va cong 
sU, 2006; Van de Velde va cpng sil, 1996). Gia 
thuyet H2 dUdc kidm dinh phan 16n, chi co 2 
sieu thi Big C va Lotte Mart la khong khac 
nhau vd cha't Iddng hang hoa va b^u khong 
khi. Su tUong ddng ve chitt lUdng hang boa 

gifla hai sieu thi co the xua't phat til chidn lUdc 
dinh vi (chat lUdng tnmg binh), trong khi do 
Metro dinh vi vdi chat lUdng cao. Bau khong 
khi (thidt ke, bai tri) khong cd sil khac bi$t 
giuta Big C va Lotte Mart xua't phat tU diem 
chung la sd hUu Chau A (Big C sd hflu bdi cong 
ty Thai Lan, Lotte Mart sd hflu bdi cong ty 
Han Quo'c), trong khi Metro dUdc sd hflu bdi 
cong ty DUc. Gia thuydt H3 dUdc kiem dinh 
phan Idn, chi co Big C (Wow) va Lotte Mart 
(Save) la khdng khac nhau ve thai do cua 
khach hang, dieu nay cd the dUdc giai thich tfl 
ket qua cua kiem dinh H2, cam nhan vd mUc 
chat lUdng chung cua hang hoa d Big C va 
Lotte Mart la nhfl nhau, d i n den suy luan ve 
cha't Ifldng nhan hang rieng khong khac nhau. 

Ve ly thuyet, nghien cflu dfla ra nhuiig nen 
tang ly luan ho trd cac nghien cflu trong tfldng 
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lai ve mdi quan he gifla hinh anh cfla hang va 

thai do ddi vdi nhan hang rieng, khong nhflng 

chi gidi han 6 loai hinh sieu thi ma c6 the phat 

trien sang cac loai hinh ban le khac. Ve thfle 

t i ln, nghien cflu giup cac nha ban le dfla ra 

chidn Ifldc marketing nham gia tang thai do 

thuan ldi doi vdi nhan hang rieng thong qua 

tac dong vao cac thanh to' cua hinh anh cfla 

hang: cha't Ifldng hang hda, gia tri va cha't 

Ifldng dich vu. Ben canh dd, viec so sanh hinh 

anh gifla cac sieu thi se giup xay dflng nhflng 

ldi thd canh t ranh dfla tren tao dflng hay cai 

thien chidn Ifldc dinh vi cua cfla hang, ket hdp 

vdi xay dflng hinh anh thfldng hieu cho nhan 

hang rieng, tfl d6 thu hut khach hang den vdi 

nhan hang rieng. 

Tdm lai, nghien cflu nay phan tich anh 

hfldng cua hinh anh cfla hang den thai do do'i 

vdi nhan hang rieng va so sanh vd cam nhan 

hinh anh cung nhfl thai do doi vdi nhan hang 

rieng gifla 3 sieu thi tai Da Nang: Big C, 

Metro va Lotte Mart. Ket qua cho tha'y anh 

hfldng tich cfle cua cac thanh phan hinh anh 

cfla hang: gia tri hang hoa, cha't lUdng hang 

va chat Ifldng dich vu, den thai do do'i vdi 

nhan hang rieng, trong dd gia tri hang hoa va 

cha't Ifldng hang hda cd anh hfldng manh hdn 

ca. So sanh gifla cac sieu thi ve hinh anh cfla 

hang va thai do do'i vdi nhan hang rieng phan 

Idn cho tha'y sfl khac biet cd y nghia./. 
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