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TUONG DUONG D!CHqTHUIf\T ANH - V!ET CAC CUM
DANH NGU TRONG VAN BAN MARKETING CUA PHILIP KOTLER

Nguyén Thi Hong Ha *

Tém tit: Nghién ciru mo ta, so sanh, dién giai va danh gia nham xac dinh murc
d6 tuong dwong cta cac nhom danh ngir ndi vé phan khuc thi truong trong vin ban
dich marketing Anh - Viét theo quan diém chtrc ning dung hoc. Vi nghién ciru nay,
phuong phap dinh tinh duoc 4p dung qua cac budc mo ta, so sanh, dién gidi va danh
gia, & dé nglr vuc cua cac nhom danh nglr dugce phan tich va danh gid dua trén mo
hinh ddnh gid dich thudt ciia House (2015), két hop voi ngudn bién thién va thdi do
ctia Ly thuyét Panh gid bdi Martin va White (2005). Cu thé, yéu t truong (field) cua
ngtt vuc dugc phan tich sdu qua nguén bién thién, va yéu td khi (tenor) dugc boc 10
qua phan tich nguén thai do. Tu do, muc do tuong duong dich thuat Anh - Viét cua
cum danh ngit néi vé phan khuc thi trudng 1a gidi tré & vin ban marketing dugc thé
hién rd. Két qua nghién ctru cho thdy phan 16n truong hop cum danh ngir ctia ban
dich dat dugc tuong duong tron ven so voi ban géc, dic biét mot sd truong hop ¢ ban
dich con di xa hon ca ban gdc. Tuy nhién, ciing c6 mot sb trudng hop & ban dich chua
16t ta hét nghia y niém va lién nhan ciia ban gbc, dan t6i sy thoat nghia mot phan, bai
vay, tuong duong biéu vat va biéu cam ciing chua dugc dién dat day du.

Tw khoa: Panh gia, twong duong dich thuat, cum dinh danh, phan khuac thi
truong, marketing.

Abstract: This descriptive, comparative, and evaluative research attempts to assess
the equivalence extent of nominal groups related to the young market segment with their
semantic modifications in an English-Vietnamese translation of a marketing text from
the functional- pragmatic perspective. The qualitative method is applied to the study,
in which descriptive, comparative interpretive and evaluative procedures are adopted
in which the nominal groups of the ST are described in terms of Register and are
analyzed and assessed based on House’s model (2015) incorporated with the Attitudinal
and Gradational resources of Appraisal theory (Martin and White, 2005). On Register,
component Field is combined with Gradational resources while component Tenor is
integrated with Attitudinal resources from Appraisal theory. As a result, the equivalence
extent of English- Vietnamese translation embedded in nominal groups is uncovered. The
findings of this study reveal that the majority of nominal groups in the translation gain
a full equivalence, especially some cases even go beyond the original. However, some
cases do not fully convey the ideational and interpersonal meaning of the original, leading
to a partially semantic loss, thus the denotative and connotative is not fully expressed.

Keywords: Assess, translation equivalence, nominal groups, market segment,
marketing text.
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1. Pit van dé
Dich van ban tir tiéng Anh sang
tiéng Viét, dac biét 1a van ban
khong thudc thé loai vin chuong, luén
mang dén nhiéu thach thirc cho dich gia,
bdi cude cach mang khoa hoc - cong ngh¢
trén thé gi6i dién ra nhanh hon bao gio hét
v6i cac khai niém va thuat ngtr madi budc
ho phai bat nhip voi téc do phét trién.
Trong khi noi dung vin ban van phdi dam
bao chinh xac theo ngdn ngi ban gdc, thi
cac dich gia ciing can thé hién dugc sy tu
nhién va gitr gin dugc nét thaim my cia
ngon ngtr va van hoa cua ban dich. Trong
bat ky ngdn ngit ndo, danh tir ludn 1a tir
loai thiét yéu nhét, nén cac nhom danh
ngit thudng co vai tro hét stic quan trong
trong chuyén tai nghia. Trén thuc té, da
c6 mot s6 nghién ctru duoc tién hanh trén
van ban marketing [3; 8; 2], tuy nhién chi
moi 14 nhimg so sanh vé cach st dung
ngdn ngit quang cio, poster, hay chir viét
hoa,... ctia thé loai vin ban nay. Boi vay,
nghién ctru so sanh nay nham xac dinh
mirc d6 twong duong vé cac bién nghia
cua cac cum danh ngir (nominal groups
- NGs) no6i dén phan khiic thi trudng gidi
tré trong ban gdc tiéng Anh “Marketing
4.0: Moving from traditional to digital”
(2017) va ban dich tiéng Viét ctia n6 “Tiép
thi 4.0: Dich chuyén tir truyén thong sang
cong ngh¢ s6” (2018). Nghién curu nay
dua theo duong hudng churc nang - dung
hoc trén mo hinh cua House [5], két hop
v6i ngudn bién thién va thai do cua Ly
thuyét Panh gia boi Martin va White [6].
2. Co 56 1y thuyét
2.1. Van dé tuwong dwong dich thuét
Twong duong dich thudt dugc coi la
van dé trung tAm va c6t 181 nhat cta nghién
ctru dich thuat. Theo Bassnett [ 1], 2002:37-
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38), twong duong dich thuat khong nén coi
1a di tim cai “giéng hét” (sameness), vi nd
khong ton tai giira hai vin ban cta hai ngdn
ngit khac nhau. Tir nhiéu goc d6 khac nhau,
cac hoc gia da phan loai tuong duong dich
thuat theo nhitng cach khac nhau. Catford
[4] phén bi¢t twrong duong theo dich nghia
den va dich nghia bong (literal and free
translation), con Nida and Taber [7] dé xuat
tuong duong hinh thirc va tuong duong
dong (formal and dynamic equivalence).
Venuti [9] coi twong duong gin véi cac
tiéu chi, nhu “chinh xac” (accuracy), “du”
(adequacy), “dung” (correctness), “phu
hop” (correspondence), “tin cdy” (fidelity),
va “dac trung” (identity). Newmark (1988)
phan loai twong dwong giao tiép va twong
duong ngr nghia (communicative and
semantic equivalence), con House [5] thi
cho rang tuong duong nghiéng vé ngdn
ngit ban gdc (overt) hay ngon ngir ban dich
(“covert”). Nghién ctru nay ap dung cach
phan loai ciia Koller (1979), bao gdm twong
duong biéu vat (denotative), twong duong
biéu cam (connotative), tuong duwong
chuén vin ban (text-normative) va tuong
duong dung hoc (pragmatic), boi chiing
twong ddi rd rang va phu hop véi yéu td
trudng va khi trong mé hinh dénh gia chat
luong ban dich ciia House theo quan diém
chirc ning dung hoc. Pé md ta muc do
tuong duong, Catford [4, p.21] dua ra khai
ni¢m khong tuong duong chirc nang (non-
functional equivalence), tuong duong
chirc ning mot phan (partially functional
equivalence) va tuong duong chiic nang
tron ven (full functional equivalence).

2.2. M6 hinh danh gia dich thuéat
cua House

M0 hinh danh gi4 dich thuat cua House
[5] dugc phat trién tir md hinh cua chinh
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tac gia qua mot thoi gian dai tir 1997 dén
2015 dya trén cac nghién ctru kinh nghiém
ctia minh véi ban dich tir tiéng Anh sang
tiéng Dirc. M6 hinh gdom c6 ba tang: ngdén
ngli/van ban (language/text), nglt vuc
va thé loai (register and genre) va chirc
nang van ban cd nhan (individual textual
function). Nghién ctru nay chi dung lai
& md ta ting mot (ngdn ngili/van ban) va
phén tich ting hai (ngit vuc va thé loai) ciia
mo hinh do don vi so sanh la nhom danh
ngit - & trén don vi tir. TAng ngdn ngit/vin
ban 1a diém khoi dau, boi nd 1a chat ligu
ngon ngit cho phép tién hanh nghién ciru.
Ngit vue 1a mdt thuét ngir “bao trum dugc
xéc dinh béi cac dic diém tinh huéng, bao
gom muc dich ngudi néi, mbi quan hé
gitra nguoi noé1 va nguoi nghe va chu canh
tao ra van ban” [2, p.476]. Ngit vuc duoc
thé hién qua ba yéu td: truong (field), khi
(tenor) va phuong tién (mode), trong do,
truong huéng t6i ndi dung dang dién ra
trong van ban, khi thé hién mdi quan hé
giita cac tham thé lién quan t6i hanh dong
ctia ho va phuong tién d& cap toi kénh giao
tiép ctia van ban. Thé loai vin ban (genre)
do vin héa ciia cong dong ngudi st dung
van ban xac dinh v&1 muyc tiéu cua riéng ho
khi dién dat ngon ngir.

Ngoai 4p dung hai tang trong md
hinh cta House, khai niém “b0 loc van
hoa™ (culture filter hay cultural filter)
cling dugc van dung dé xac dinh muc do
tuong duong. Theo Katan (2014), bo loc
van hoa gin lién vé6i kha ning cua dich
gia “dé diéu dinh nhitng trudong hop kho
cuia ngdn ngir thong qua van hdéa” va ong
cling chia ra c6 bon loai b loc, gom loc
vé tam 1y (physiological), loc vé van héa
(culture), loc cua ca nhan (individual) va
loc vé ngodn ngir (language).

Gido duc — Pao tao

2.3. Két hop Ly thuyét Panh gia cia
Martin va White vao mo hinh ciia House

Trong nghién ctru nay, chung t6i két
hop Ly thuyét Panh gia ciia Martin va
White ¢ hai mang 1a ngudn bién thién
(gradational resources) va ngudn thai do
(attitudinal resources) vi viéc phan tich
truong va khi cia mé hinh House. Cuy thé
13 ngudn bién thién s& dugc dung lam
cong cu dé phan tich truong va ngudn
hai d6 dung dé phan tich khi. Ngudn bién
thién dya vao ban chit ctia nghia dugc do
trén thang being scaled [6,p.132] theo hai
truc do 1a /uc (force) va tap trung (focus)
v6i hai chiéu 1a trén thang (upscaled) va
duéi thang (downscaled). Luc bao gdm
su ting cuong vé chdt (intensification)
va lwong (quantification): chat bao
gém chdt lwong (qualities), qud trinh
(process) va tinh thai (modalities), con
luong s& chira s6 lwong (amount) va
muc do (extent). Tap trung thi chira do
sdc bén hon (sharpen) hay lam mém di
(soften) bao gdm dién mau (prototypical/
exemplary) hay bén é (marginal).

Trong khi d6, ngudn thai do chuyén
tdi cdm nhan, tinh cam va gia tri theo
chiéu hudng tich cuc hay tiéu cuc qua ba
pham tru 1a tac dong (aftect), phan xét
(judgement) va danh gia (appreciation).
M&i pham tru lai bao ham nhiéu bién
td, chi s6 khac nhau, chéng han, nhu
vui vé (happiness), an toan (security),
hay hai long (satisfaction) ctia pham tru
tac dong; pham tru phan xét dé cap vé
tinh binh thuong (normality), kha nang
(capacity), su phu thudc (tenacity), do
trung thuc (veracity) va tinh dao duc
(propriety); hay pham tri danh gia gém
c6 tinh phan hoi (reaction), tinh hdn hop
(composition), tinh gia tri (valuation).
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3. Két qua nghién ciru

3.1. M ta ban goc

Vé yéu té truwong

Vin ban gdc dé cap toi khach hang 1a
thé hé tré, nang dong, linh hoat va nhanh
nhay tiép cén cong nghe sd va két ndi
Internet. Ho chil yéu séng ¢ thanh thi va
c6 16i séng cua d6 thi 1on. Ho 13 nhiing
ngudi sém chip nhan cac xu hudng moi,
thay dbi cac thiét ché trong xi hoi va
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dat ra trat tu maéi trong marketing cong
nghé s6. Bai vay, cac nha tiép thi phai
dit ho 1a phan khiic chi yéu dau tién trén
thi truong. Trong ban gbc, ho duoc mod
td qua cac cum danh nglr “nhling ngudi
chap nhan sém” (early adopters) cac san
pham, “nhiing ngudi thiét 1ap cac xu
hudng” (trend setters) mua hang méi va
“nhitng ngudi thay doi cudc choi” trén
thi truong (game changers).

Bdng 2.1. Ngudn bién thién thé hién & nhém danh ngir ciia ban gbc

Ngir canh

Bién thién

Luwe

Tap
trung

40.2

40.3

40.4

40.6

A new breed of customer, the one that will be the majority
in the near future, is emerging globally—young, urban,
middle-class with strong mobility and connectivity. While
the mature markets are dealing with an aging population,
the emerging market is enjoying the demographic dividend
of a younger, more productive population.

They are not only young, they are also rapidly migrating to
urban areas and embracing a big-city lifestyle.

Moving up from a lower socio economic status, they aspire
to accomplish greater goals, experience finer things, and
emulate behaviors of people in higher classes.

+ lugng. sd

+ luong. s6

+ luong. k.cach
+ luc. chat

+ luc. chat

+ luong.sd

- lyc.chét

+ luc.chét

+ luc.chat

+ luc.chét

42.4

42.6

Being digital natives, they can make purchase decisions
anywhere and anytime, involving a wide range of devices.
They value high-touch engagement when interacting with
brands.

+ lugng. 30,
pham vi
+ lugng.k.cach

533

534

It is true that being digital natives, younger customers are
the first to adopt connectivity, but they inspire their seniors
to adopt connectivity as well.

Moreover, as the world population ages over time,
digital natives will become the majority and connectivity

eventually will become the new normal. p.22

+ lyc.chat

+ luogng.sb

83.4

(4)They are facing all sorts of life challenges to realize
their full potential in education and career while managing
social dynamics among their peers.

+luong.sd
+luong.so

84.3

Today s young people, in the near future, will be the primary
and probably the most profitable customers. p.33

-luc. tinh thai
+luc. chat

92.1

We can see this from the growing youth empowerment movements.

+luc.qua trinh

(Ghi chu: + : trén thang; -
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Vé nghia y niém, khach hang thé hé
tré trong ban gdc duge mo ta qua cic nhom
danh ngit hau hét & truc trén thang vé luc
va vé lugng. Cu thé, trén thang vé luc ¢6
thé nhin thdy qua mot loat cac tinh tir so
sanh hon, nhu: younger, finer, greater,
higher va more productive, hay céac tinh tir
so sanh nhét, nhu: most profitable, most
exciting va highest, 1am cho nghia cta
cum danh ngit ting 1én vé tinh chat. Ngoai
ra, trén thang vé lugng con dugce thé hién
& céc tir chi sb luong, nhu: a breed of, the
majority, a range of all, hay pham vi, nhu:
wide range, high-touch va recent, hodc vé
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khoang céach, nhu: near future,... Viéc trao
quyén cho gidi tré ngdy mot tang ciling
duoc thé hién qua dong tir “V.ing” lam
tinh tir 1a growing véi sic thai ting luc
vé qua trinh. Duy nhét ¢6 hai truong hop
dugc dung dudi thang & ban gde khi dé
cap t&i xuat phat diém tir dia vi thap trong
x4 hoi cua gidi tré va ndi dén nhitng khé
khan ma ho dbi mat trong cudc séng.

vé yéu t6 khi

M&i quan hé giira tac gia va doc gia la
moi quan hé ngang hang (symmetrical).
Thai d§ cua tac gia véi phan khic nay
duogc thay 16 ¢ Bang 2.2. dudi day.

Bdng 2.2. Thai @) cuia tac gia véi nhém danh ngir néi vé khach hang 1a gi6i tré

~ - Thai do

Ma Ngir canh Tacdong | Phan xét | Panh gia
79.1 | Youth, for example, set the trends for their seniors,

especially when it comes to pop culture fields such as + b.thuong

music, movies, sports, food, fashion, and technology.
79.2 |Seniors often do not have the time and agility to fully

explore the fast-changing pop culture; they simply +k.nang

follow and rely on the recommendations of youth. + phan tmg
79.3 | Younger-generation consumers often become the + phan Gng

first to try new products, thus often becoming the + gia tri
79.4 \primary target market for marketers. When youth + phan ing

accept new products, those products usually reach

the mainstream market successfully. P.31-32 + gia tri
84.1 Even marketers whose products and services do + phan ting

not primarily aim at young customers pursue this + gia tri

lucrative market. + phan ting
84.3 |Today’s young people, in the near future, will + gid tri

be the primary and probably the most profitable + gia tri

customers. P.33
85.1 |Moreover, targeting youth is the most exciting + gia tri
85.2 |thing that marketers do. Marketing to them always + gid tri

involves either cool advertisements, trendy digital + b.thuong|+ phan Gng

content, celebrity endorsements, or innovative + gid tri
85.4 |brand activations.

And since the demographic size is huge, + gid tri

companies are often willing to spend heavily on

this interesting marketing segment. P.33

Tap chi 1 08
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91.2|They are often associated with irresponsible and - gid tri
selfish behaviors. - gla tri
91.4|This is because young people respond more + phan ung
quickly to
changes happening in the world, such as
91.6 |globalization and technological advances. + gia tri
In fact, they are one of the primary drivers of
change in the world. p.34
93.1|These roles—early adopters, trend setters, and
game changers—all lead to the conclusion that + gia tri
93.2 |youth are the key to mind-share. If brands want + gia tri
to influence the minds of mainstream customers, + gia tri
convincing youth is the important first step. p.35

(Ghi chu: + : tich cuc, - : tiéu cuc, b.thwong: binh thuong; k.nang: kha nang)

Tac gia ban gdc da thé hién thai do
tich cuc cia minh & 21/23 nhom danh
ngit qua cac phan xét va danh gia tot
dep ctia minh cho phan khuc nay, nhu:
primary, mainstream, key, important,
lucrative, innovative, interesting, tech-
savvy, inspiring, new, young, and trendy.
Nhitng tinh tir thé hién thai do tiéu cuc,
nhu: irresponsible, selfish, rebellious hay
danh tir anti-establishment duoc dung dé
n6i vé danh gia ciia xa hoi thudng gin
cho gidi tré.

Vé yéu t6 phwong tién

Vin ban géc duoc viét theo vin
phong hoc thuat, vdi 161 dién dat ngdn
ngtr phuec tap.

Vé thé loai vin ban

Van ban géc thudc thé loai khoa hoc,
khong phai 1a van chuong va khong hu
ciu, dé thong tin va chi dan cho nhiing
ngudi lam nghé tiép thi.

3.2. So sinh ban goc va ban dich
cac nhom danh ngir

Sau khi ban gdc va ban dich cac nhom
danh ngit n6i vé phan khuc thi truong gisi
tré duge dua vao so sanh, két qua cho
thdy hau hét cac trudng hop ¢ ban dich

déu chuyén tai duoc ddy du chirc ning ¥
niém va chirc ning lién nhan ctia ban gc.
Céc truong hop diéu bién nghia cling da
s 1a dat twong duong day du vé biéu vat
va biéu cam, dic biét co6 mot sb truong
hop, ban dich con di xa hon so vé1 ban
gbc qua viée st dung cac an du hinh anh.
Tuy nhién, mot sd it cac truong hop ban
dich bi thoat nghia, dan t&i muc tuong
duong chi dat dugc mot phﬁn.

Sau day la mot vai thi du minh hoa
cho cac nhan dinh trén.

-Ma79:

Bdn géc: (1) Youth, for example, set
the trends for their seniors, especially
when it comes to pop culture fields such
as music, movies, sports, food, fashion,
and technology. (2) Seniors often do
not have the time and agility to fully
explore the fast-changing pop culture;
they simply follow and rely on the
recommendations of youth. (3) Younger-
generation consumers often become
the first to try new products, thus often
becoming the primary target market for
marketers. p.31-32

Ban dich: Vi du, gioi tré tao nén xu
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hiéng cho ngwoi Ién tuéi dic biét 1a cdc
xu hwéng cua nén vin héa dai ching
nhw am nhac, phim anh, thé thao, am
thuc, thoi trang va cong nghé. Nguoi
16n tudi thuong khong c6 nhiéu thoi gian
va su nhanh nhay dé bat kip voi sw thay
déi nhanh ciia nén van héa dai ching:
ho chi don gian la theo sau va dya vao
cac goi ¥ cua gidi tré. Khdach hang thé hé
tré thuong sé 13 nhitng ngwoi dau tién
trdi nghigm san pham mdi, tir d6 thuong
tré thanh muc tiéu quan trong dau tién
trong con miit ciia cdc nha tiép thi. p.58.

Theo tir dién Cambridge online, tir
“fields’ (ma 79.1) duoc hiéu 1a ‘mang ban
lam viéc hoac hoc hanh cht khong phai
la van phong hay phong lab, etc.’ (https://
dictionary.cambridge.org/vi/dictionary/
english/field). Boi vy, ban dich 1a ‘cac
xu huéng’ thuc sy chua chuyén tai hét
¥ nghia biéu vat cia tir nay. Tinh tur
‘fast-changing’ (ma 79.2) duoc chuyén
cum danh tur ‘su thay déi nhanh’ & ban
dich c6 thé coi 1a twong duong xét vé y
nghia biéu vat. Tuy nhién, xét vé nghia
biéu cam, ‘fast-changing’ con cho thiy
su phan xét ciia tac gia vé kha ning
nhanh nhay nhu 1a mét déc tinh cua gidi
tré thi lai khong dugc thé hién ¢ ban
dich. Tuong tu vay, yéu td so sanh cua
tinh tr ‘younger’ trong cum ‘Younger-
generation consumers’ (ma 79.3) cling
khong duoc dich ddy du ¢ ban gdc, gay
nén thoat nghia & chiéu trén thang vé lyuc
— dac tinh cua tur géc. mot cum khac la
‘the first to try new products’ (ma 79.3),
¢ do dong tur ‘try’c6 nghia la ‘dung, lam
hodic test cdi gi d6 xem liéu né cé tot, phit
hop khéng’ (theo tir dién Oxford online
(https://www.oxfordlearnersdictionaries.
com/definition/english/try), trong khi do
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trdi nghiém & ban goc chi 1a di qua thie
té (Hoang Phé, 2020: 1365). RS rang 1a
van c¢6 mot khoang tréng vé nghia y niém
& ban gdc dan dén twong duong biéu vat
chi dat duoc phan nao. O cing mi nay,
con ¢6 cum the primary target market for
marketers dugc thay bang muc tiéu quan
trong dau tién trong con mdt cia cdc nha
tiép thi. Co thé thiy, tir market d3 khong
dugc dich din dén su thoat nghia so véi
ban gdc. Tuy nhién, dich gia da bu lai
duoc ngay didu ndy bang cach s dung
hinh anh an du trong con mdt ciia céc nha
tiép thi cho ban dich. Hinh anh trong con
mdt & ngdn ngit dich duoc dung dé chi ai
d6, cai gi d6 lot vao tim ngam cua ngudi
khéc va tré thanh muc tiéu theo dubi cua
ho. Pay c6 thé coi 1a sang tao cua dich gia
khi sir dung 16i 4n du ma ban gdc khong
6, nén da truyén dat nghia mot cach hinh
anh, ting tinh tham my cho ban dich.

- Ma 85:

Ban goéc: (1) Moreover, targeting
youth 1s the most exciting thing
that marketers do. (2) Marketing to
them always involves either cool
advertisements, trendy digital content,
celebrity endorsements, or innovative
brand activations... (4) And since the
demographic size is huge, companies
are often willing to spend heavily on this
interesting marketing segment. p.33.

Ban dich: Hon nita, viéc nhim vao
phan khic gidi tré 1a trdai nghiém thu
vi nhdt ma ngwoi lam tiép thi cé thé cé
dwoc. Tiép thi cho ddi twgng nay ludn
bao gdém nhitng qudng cdo ddy phong
cdch, cdc noi dung s6 theo trao luu, cé
sw tham gia cia nguoi néi tieng hodc
nhitng nguoi hoat dong kich hoat thuong
hiéu ddy sdng tao... Va chinh vi quy mé
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ciia din sé khd Ién, cac doanh nghiép
thuong sin sang dau tu “ning tay” vio
phdn khiic thi truong hdp dén nay. p.61.

Ma thi du 85 nay da ching kién su
tang cuong nghia cua ban dich so véi
ban gbc, khi dich gia str dung thém trang
tir trén thang ddy cho cum dich - day
phong cdch va - ddy sang tao (code 85.2),
trong khi ban gbc chi 1a tinh tir cool va
innovative. Viéc bo sung nay da lam ting
thai do tich cuc cua dich gia vé cac dic
diém ciia quang cao danh cho 16p tré, tao
cho ban dich di xa hon ban gdc vé nghia
biéu cam, boi vay twong duong biéu cam
cling day d hon. O mot trudng hop khac,
the most exciting thing dugc dich thanh
trdi nghi¢m thii vi nhat (code 85.1) cling
lam ting cudng hon nghia biéu vat cia
danh tir things. Trai lai, tinh tir huge (code
85.4) da bi mat nghia mot phan khi chuyén
sang thanh khd lon 6 ban dich, nén no chi
dat twong dwong mdt phan & ban dich.

- Ma 86:

Bdn goc:... (2) First, they are early
adopters. (3) Youth are often accused of
being rebellious and anti-establishment-
that is, they love what adults hate. p.33.

Ban dich: ...Tht nhit, ho 14 nhiing
nguoi dén nhdn sém doi véi thwong higu
hodc dich vu. Gi61 tré thuong bi xem la
néi loan va hay di ngwoc lai véi nhitng
quy tic trong xi héi- Nghia 1a ho yéu
thich nhiing gi nguoi 16n ghét. ... p.61.

O ma 86 nay, cum tir doi vdi thirong
hiéu hodc dich vu khong hé c6 & ban gbc
da duoc thém vao dé ting nghia biéu vat
cho ban dich. Ngoaira, tir ‘establishment’
voinghiala ‘mot t6 chtrc, mot co quan lon
(https://www.oxfordlearnersdictionaries.
com/definition/english/establish  ment)
dugc dich ra thanh nhitng quy tac trong

NGHIEN CUU TRAO POI

xd héi (code 86.3) cho thdy nghia biéu
vat & ban dich da vuot ra ngoai ban géc
do dich gia da dua vao ngir canh cua van
ban dé chuyén tai chirc niang ¥ niém cua
tir ndy. Tuy nhién, trudc do, tién tb anti-
nghia 1a doi ldp hay chéng lai & ngdn ngit
ngudn dudng nhu bi yéu di va nhe hon vé
tinh tiéu cuc khi chuyén sang ban dich
thanh di nguoc lai. Pidu nay cho thiy cai
nhin cua dich gia v61 nhitng hanh vi cua
gidi tré c6 vé nhu it khat khe hon va do
lwong hon so véi tac gia & ban gdc.

Ma 88:

Ban géc.' ...(2) Youth are the now
generation customers who demand
instant everything. (3) When it comes to
trends, they are very agile... (5) But the
upside is that this allows marketers to
quickly pinpoint trends that will influence
the market in the near future. p.34.

Ban dich: ... Ho la khdach hang
thudc “thé hé tirc thi” (now generation)
— nhitng ngudi yéu cau co duge moi thir
ngay ldp tirc... Nhung diéu tét chinh 1a
viéc nay cho phép nguoi lam tiép thi
xac dinh mdt cadch nhanh chéng nhiing
xu hudng anh hudng dén cac thi truong
trong tuong lai gan. p.61-62.

Tu tire thi (code 88.2) ¢ ban dich la
su ting cudng hon vé mit thoi gian so véi
cum & ban géc now generation. Dac biét
1a khi dat n6 vao ban dich thanh “zhé hé
tire thi”, dich gia da can than cho n6 vao
ngodc kép va nhic lai tir nguyén tiéng
Anh trong ngoac don ngay sau do6 nhu la
mdt sy ton trong ban géc, déng thoi danh
cho doc gia dich su kiém chung, va phan
xét xem dich nhu thé di phai 1a phuong
an t6i vu hay chua. D6 1a dau hiéu cho
thdy dich gia rat ton trong doc gia dich
trong khi vin giv dugc nghia biéu vat
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tang cudng hon so v4i ban dich. Piéu nay
con dugc nhin thay rd ¢ thi du tiép theo.

- Ma 92:

Ban goc: (1) We can see this from
the growing youth empowerment
movements... (3) Another example is
WE.org, which invites young people to
participate in world-changing events
such as a series of inspiring “WE Day”
live concerts, as well as to purchase
“ME to WE” products that have social
impact. (4) Indonesia Mengajar offers a
similar empowerment platform through
education. (5) It rigorously selects the
country’s top graduates, asking them
to forgo potentially high-paying jobs
in favor of teaching in remote village
schools for one year... p.34-35.

Ban dich: Ta c6 thé nhan thay diéu
nay thong qua cdc phong trdo trao quyén
cho gioi tré dang ngay dwec nhadn
rong... Mot vi du khac 1a WE.org, t6
churc nay kéu goi nguoi tré tham gia cac
sw kién mang tim thay déi thé gici, nhw
chudi budi hoa nhac truc tiép mang tinh
truyén cam hing “WE Day” (Ngay ciia
CHUNG T4), cling nhu mua cdc sdn
phim “ME to WE” (TOI dén CHUNG
TA) c6 dnh hwong tot dén xa héi. Té chire
phi lgi nhudn Mengajar tir Indonesia lai
mang dén moét mé hinh twong tw nham
trao quyén cho giéi tré théng qua gido
duc. TH chirc nay chon loc mot cach ky
ludng nhitng sinh vién xudt sic da tot
nghiép trong nudéc va khuyén khich ho
bo qua nhiing co hi viéc lam lwong cao
dé dén day hoc tai nhitng vung qué xa
trong mQt nam... p.63.

Co hai tén riéng & ma 92 nay: mot
1a tén cua cac budi hoa nhac truc tiép
“WE Day” va tén cua san pham “ME

Gido duc — Pao tao

to WE” (Code 92.3). Co thé thay su két
hop khéng twong thich vé mat ngit phap
cua cac cum nay, gay nén kho khan cho
dich gia. Di nhién 14 dich gia c6 thé chon
chién lugc khong dich (non-translated
strategy) tén riéng ¢ day cho ban dich.
Tuy nhién, khong chi dich ra ngdn ngtr
dich ma dich gia con trich dan lai nguyén
ban trong ngodc dé doc gia dich co thé
kiém tra lai. Diéu nay gitip cho ban dich
khong nhiing dat dugc tuong duong biéu
vat, ma con tang tinh twong dwong biéu
cam thong qua su ton trong doi véi doc
gia dich.

Trén day 13 mot vai thi du dién hinh
clia viéc so sanh giita ban gbc va ban dich
vé muc d6 twong dwong cua cac nhoém
dinh ngit n6i vé phan khuc gidi tré chia
diéu bién nghia & ban dich. C6 thé thay
dich gia da bam rat sat ban gbc va cd gang
chuyén tai sang ban dich & murc do trong
duong day du nhét co thé. Xét vé truong
(field) va khi (tenor), dich gia da bd sung
thém vao ban dich céc trang tor muc do
dung trude tinh tir, thém cac danh tir dé
gidi thich, ting cudng nghia biéu vat cho
danh tur, dung 4n du hinh anh, st dung
ngoac don lap lai tr & nguyén ban, ngoac
kép dé nhan manh tir dich nhu 13 san
pham cua ca nhan dich gia. Tuy nhién,
ban dich ciing c6 hién tugng tinh lugc
(ellipsis) tir va truyén tai chua hét nghia
biéu vat cia cum dinh danh & ban géc,
hay giam nhe bét cai nhin ti€u cuc cua
x4 hoi danh cho gidi tré. V& phurong tién
(mode) va thé logi (genre), dich gia da
trung thanh voi ban gbe dé chuyén tai 161
viét hoc thuat, ciu tric ngdn ngit phirc
tap gén chit voi thé loai van ban khoa
hoc, khong phai vin chuong, hu ciu.

4. Két luan
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Nghién ctru so sanh ndy nhim danh
danh gid mirc d6 twong trong dich Anh -
Viét cac nhom dinh ngir ndi vé phan khiic
thi trudng 1a giéi tré. Két qua nghién
ctru cho thdy, dya trén mé hinh danh gia
ciia House [5], két hop voi ngudn bién
thién va thai do tir Ly thuyét Panh gia
ctia Martin va White [6], ban dich tiéng
Viét da chuyén tai dugc twong duong
biéu vat va twong duong biéu cam vé
phan khuc nay so véi ban goc. O mot s6
truong hop, ban dich da dat duoc nghia
biéu vat va biéu cam xa hon khi b6 sung
thém trang tur, giai thich thém, dung hinh
anh an du ma ban géc khong cd, dich tén
riéng kém ngoic kép, va ngodc don nhic

Tai liéu tham khao
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lai tir nguyén gbc. Tuy nhién, & mot sd
it truong hop, tuong duong chi dat duoc
mot phﬁn do hién tuong tinh lugc, dién
dat chwa hét nghia van xay ra va yéu to
tieu cuc vé dinh kién cta xa hoi danh
cho gidi tré bi giam bat, 1am cho yéu t6
truong va khi bi giam di, dan t6i viéc
thoat mot phan nghia biéu vat va biéu
cam ¢ ban dich cdc nhém tinh nglr néi
dén phan khiic gidi tré.

Nghién ctru nay ciling gitp cho cac
dich gid ¢ van ban khoa hoc, khong hu
cu, cu thé 1a vé marketing, co thé tu
danh gia dugc chat luong ban dich cua
minh théng qua viéc két hop céc khung
1y thuyét khac nhau./.
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