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Nghién ctru sir dung phuong phap danh gia ngau nhién CVM
va ly thuyét hanh vi tiéu ding dé udc lugng gia tri cia san pham
thii cOng my nghé luc binh chuan hod OCOP hay sy sin 10ng tra
thém cho san pham thi cdng my nghé luc binh. Két qua khao sét
101 nguoi tiéu ding & Thanh phé Can Tho cho thdy c6 69.3%
ngudi san sang chi tra thém cho san pham. Dya trén két qua CVM
cho thiy nguoi tiéu dung ddng V tra cao hon 23.2% cho san pham
OCOP so véi san pham thii cOng m§ nghe luc binh CUng loai. Két
qua hoi quy Probit cho thay c6 05 yéu t6 anh hudng dén thi hiéu
ngudi tiéu ding gom gia, tudi, thu nhap, qui md gia dinh, nhan thirc
vé OCOP va y thirc m0i truong.

ABSTRACT

The study employed the Contingent Valuation Method (CVM)
and the theory of consumer behavior to estimate the value or the
willingness to pay for OCOP - standardized water-hyacinth
handicrafts. Survey results of 101 consumers in Can Tho City show
that 69.3% of respondents are willing to pay a higher price premium
for the products. The results from the CVM method show that the
consumers are willing to pay a premium of 23.2% for the OCOP
standardized products as compared to the products of the same type.
In addition, the results from the Probit model show that there are five
factors affecting the consumers’ willingness to pay for OCOP-
standardized water-hyacinth handicrafts, namely price, age, income,
family size, awareness of OCOP, and environmental consciousness.

1. Giéi thiéu

Theo s liéu thong ké, nudc ta c6 téng cong khoang 5,411 lang nghé va lang c6 nghé, trong
d6 s6 lang nghé va nghé truyén thong duoc cong nhan lan luot 1a 1,868 va 115. Cac san pham do
tht cong my nghé Viét Nam dd c6 mit trén 163 qudc gia va rat dugce wa chudng ¢ thi truong thé
gi¢i (Lan Anh, 2021). Nam 2019, téng kim ngach xuat khau ctia nganh dat 2.35 ty USD véi mirc
d6 tang truong binh quan khoang 10%/nam. Trong d6, san pham gém sir dat kim ngach xuét khau
khoang 539 triéu USD, xép thtr hai 1 san phadm dan luc binh, may tre, c6i, tham véi kim ngach
xudt dat 484 triéu USD, thtr ba la san phdm théu, dét tha cong khoang 139 triéu USD. Nam 2020,
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mic du dién bién dich bénh phirc tap nhung kim ngach xuat khau van duy tri & mirc ting hon 3%
s0 v6i nam 2019. Cac mat hang thu cong my nghé¢ co gié trj gia ting cao va duoc thi trudng thé
gii chip nhan do né vira 14 san pham, vira 1a mot tac pham nghé thuat ¢6 tinh sang tao (H Nguyen

2020). Ngay nay khi ngum tiéu dung c6 thu nhap 6n dinh va giau c6 thi mua sim 1a dé nang tim
cudc song, ho mong muon dugc trai nghlem nhung g1a tri va san pham moi, thwong hiéu moi,

nhirng san pham bao vé mdi trudng dé thé hién dang cip, dong thoi c¢6 loi cho stre khoé (H. B.
Nguyen, 2020). Hién nay, trong bdi canh phat trién, hanh vi tiéu ding ctia con ngudi ngay cang
quan tdm hon dén céc san phém than thién moi trudng, c6 nguyén li¢u tuy nhién nhu may, tre, coi,
luc binh, ... va nhitng san phim nay dang c6 co hoi 16n xuat khau sang cac thi truong 16n nhu My
va Lién minh Chau Au. Trong bdi canh anh huéng cua dich bénh, s lwong don hang qudc té giam
dang ké, khoang 50 - 60% (Lan Anh, 2021). Ciing theo Lan Anh (2021), thi trudng ndi dia ca cac
san pham tha cong my nghé 1a rat 16n va con nhidu du dia dé phat trién, lugng hang san xuit trong
nudc & mot sd dia phuwong nhu Phan Thiét, Pa Ning, Phti Quéc ting khoang 30% vi cac doanh
nghiép d3 bo qua phan khiic nay trong thoi gian qua. Do vdy, viéc nghién ctru vé thi hiéu ctia ngudi
tiéu ding trong nudc dbi véi san pham thu cong my nghé 13 rat can thiét trong giai doan hién nay
dé gop phan dé xuat giai phap phat trién nganh hang thi cong my nghé trong thoi gian t4i.

DPong Bang Soéng Ciru Long (DBSCL) ¢6 khoang 210 lang nghé thu cong truyén thong,
dong vai tro quan trong trong phat trién kinh té néng thon, giit gin truyén théng va ban sic dia
phuong ciing nhu mang vé ngudn ngoai té 16n thong qua xuat khau hon 50 qudc gia trén thé gidi
(Truong, 2018). Trudc ddy, mdy, tre, triic 1a nhitng san pham phd bién ¢ khu vuc PBSCL nhung
gan day cac mat hang tir luc binh di vuon 1én ding dau. Tir ngudn nguyén liéu luc binh, doanh
nghiép va ngudi dan dia phuong da sang tao nhiéu san phim dep mét nhu gio, tham, hop dung
ruou, ... Tai tinh Hau Giang, ngudn nguyén liéu luc binh kha d6i dao nén day duoc xem 1a nguon
nguyén lidu quan trong dé gdp phan thyc hién cac dy an xo6a doi giam nghéo va phat trién kinh té
khu vuc néng thon. Hién trén dia ban tinh Hau Giang c6 01 san phém OCOP tur nguyén li¢u luc
binh 13 “Gio ban nguyét”, dat chuan 03 sao. Bén canh d6, huyén va tinh ciing dang tién hanh xc
tién thém cac san pham khac. Nho vao nhan hiéu chimg nhan OCOP, thong qua hé théng danh gia
cua Nha nudc, co6 xem xét dén nhiéu yéu t vé nguyén liu, tinh cOng déng, bdo v¢€ mdi truong, ...
cung v6i hé thdng tuyén truyén rong khip nén cac san pham OCOP ngay cang duoc ngudi tiéu
ding quan tdm. Tuy san pham thu cong my nghé dang dugc ua chudng tai cac thi truong qubc té
nhung thi truong trong nudce lai chua duge quan tim va khai thac nén nghé dan Iat luc binh ciing
con nhiéu khé khian, cu thé (1) Trong bdi canh dich bénh thi tinh hinh xuat khau gip nhiéu kho
khan; (2) Thu nhép cta nhitng ho tham gia dan 1at con thap; (3) Phat trién san xuat ciing con nho
1¢, thiéu su lién két giira cac tac nhan trong chudi; (4) Trinh d6 tay nghé con thap do chua dugc
qua dao tao bai ban va miu ma kiéu dang chua da dang; (5) Mot s6 san pham thu cong my nghé
tir lyc binh ctia tinh Hau Giang dugc tiéu thy tai Thanh phé Can Tho nhung sé lwong kha khiém
tén. Vi vy dé tai “Udc lwong sw san long chi tra doi véi do thii cong my nghé luc binh chudn hod
OCOP ciia nguoi tiéu ding Thanh phé Can Tho” nham xéc dinh thi hiéu cling nhu cac yéu té anh
huong dén thi hiéu va sy sin 1ong chi tra ciia ngudi tiéu ding Thanh phd Can Tho ddi véi san
pham dan luc binh.

2. Muc tiéu nghién ctru

Phan tich thi hiéu va cac yéu té anh huong dén thi hiéu ctia nguoi dan Thanh phd Can Tho
nham xéac dinh muc sin long chi tra cho san phdm thu cong my nghé tir luc binh dé gdp phan dé
Xuét cac giai phap nham cai tién san phdm va nang cao thu nhap, cai thién doi sdng ciia nong hod
san xuat san pham thii cong my nghé tir luc binh dwgc 6n dinh hon.
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Dé thyc hién duoc muc tiéu chung thi nghién ctru dé& xuit mot sé muyc tiéu cu thé nhu sau:

- Phan tich thi hiéu ngudi tidu ding dbi v6i cac san pham thu cong my nghé tir luc binh cua
nguoi dan ¢ Thanh pho Can Tho?

- Udc luong sy san 1ong chi tra cho san phdm thi cong my nghé tir luc binh chuin hoa OCOP.

- Dé xuat giai phap phat trién nganh hang thii cdng my nghé tir luc binh cho tinh Hau Giang
noi riéng va DPBSCL noi chung theo nhu cau thi truong.

3. Tong quan tai liéu
3.1. Tong quan tai ligu nghién ciru

Nghién ctru vé thi hiéu ctia ngudi tiéu ding ciing nhu su sdn 10ng chi tra cta nguoi tiéu
ding ddi véi san pham chira nhitng thudc tinh chwa c6 gia trj trén thi truong di duoc nhiéu nha
nghién ctru trong va ngoai nudce thuc hién. CAc tac gia trong nude thuong st dung md hinh CVM
dé danh gia su san 10ng chi tra ctia nguoi tiéu ding cho cac san pham chua cO gia trén thi truong
(Halstead, Lindsay, & Brown, 1991) hoic cac thudc tinh dic biét nhu bao vé mbi trudng, bao ton
rimg, da dang sinh hoc, ngudn gbc xuét xtr rd rang, an toan cho strc khoé cia nguoi tiéu dung, cai
thién dich vu nudc sach, quan ly chét thai sinh hoat, ... (Do, Do, Tran, & Nguyen, 2015; H. T.
Hoang, 2018; D. T. N. Huynh & Ho, 2013; K. V. Huynh & Hoang, 2020; H. B. Nguyen, 2017; H.
V. Nguyen, Nguyen, Pham, & Tran, 2019; T. V. Nguyen & Vo, 2011; S. V. Nguyen & ctg., 2011;
Ngo, Tran, & Vu, 2015; Pham & ctg., 2020; Phan & Tang, 2014). Nhiéu nha nghién ctru ngoai
nude sir dung phuong phap danh gia ngau nhién (CVM) dé wdc lugng mirc sin sang chi tra cua
ngudi dan va cong ddng cho cac dich vu mdi truong va sinh thai (Alves & ctg., 2015; Carson &
Mitchell, 1993; Mitchell & Carson, 2013), bao ton da dang sinh hoc va cac dong vat qui hiém dang
bi de doa (Indab, 2006).

Dbi v6i nghién ctru vé thi hiu, da phan céc tac gia tim hiéu ngudi tiéu dung s& yéu thich
thudc tinh nao ciia san pham, yéu t6 nao anh huong dén quyét dinh mua sam va san 1ong chi tra
cho san pham cta khach hang (Q. T. T. Hoang, Le, & Tran, 2021; D. M. Nguyen & Dang, 2015).

3.2. Co s6 Iy thuyét
3.2.1. Hanh vi mua sdm ciia ngueoi tiéu ding

Hanh vi tiéu ding 1a mot qua trinh ra quyét dinh va hanh dong ctia c4 nhan tir khi danh gi4,
mua sam, str dung va virt bo (Loudon & Della, 1993). Theo Schiffman va Kanuk (1997), hanh vi
ngudi tiéu dung 13 qué trinh tir diéu tra (tim hiéu), mua sim, st dung, danh gia va loai bo san phdm
hay dich vy nham thod man nhu cau cta ho. Nhu vdy, c¢6 thé thdy hanh vi ngudi tiéu dung khong
chi tap trung vao biéu hién bén ngoai ma con lién quan dén qua trinh tu duy, can nhéc cia ngudi
tidu dung trudc khi quyét dinh mua sim, chi tra hay ngung sir dung hang hoa hay dich vu.

Theo D. M. Nguyen va Dang (2015), nghién ctru vé hanh vi ctia ngudi tiéu dung la kha
phirc tap, bao gdm céc khia canh nhu thai do, hanh dong, phan mg. Hanh vi mua sim ctia nguoi
tiéu dung chiu anh huong cua 03 yéu t6 chu yéu: Cdc yéu to xd héi (mbi quan hé xa hoi, qui mo
gia dinh); Cdc yéu t6 thudc vé cd nhan (tudi, trinh 6 hoc van, gidi tinh, nghé , thu nhap, va phong
céch song) (Kotler & Armstrong, 2011); Cdc yéu té Marketing (san pham, gia ca, phan phdi, chiéu
thi, ...). Cac yéu td nay sé& 1a can cir dé nha san xuét hay nha kinh doanh c6 thé tiép cén va phuc
vu ngudi mua hiéu qua hon (D. M. Nguyen & Dang, 2015). Nhan thirc ctia nguoi tidu ding cé thé
hinh thanh khac nhau truéc nhimng tac dong gidng nhau, qua trinh nhén thic dwoc hinh thanh qua
03 budc: sang loc, chinh dén Va khic hoa. Tt hanh vi mua sim, ngu:m tiéu dung s€ dua ra quyet
dinh mua hay khdng mua va séan 10ng chi tra hay khdng cho san pham c6 thudc tinh thoa két qua
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mong doi cta khéch hang. Trong nghién ctru ndy, tir 03 nhdm yéu té anh huéng dén hanh vi mua
sam thi nguoi tiéu dung s& quyét dinh chi tra hay khong cho san pham thu cng my nghé tir luc
binh chuan hod OCOP.

3.2.2. Khdi niém thii cdng my nghé tir luc binh va san pham OCOP

San pharn thu cOng m¥y nghe truyén thong la nhitng san pham vira c6 gia tri sir dung vira
c6 gia tri thim my, dugc san xuat dwa vao ngudn nguyén liéu dia phuong, phan anh nét dic sic vé
van hoa ban dia va dugc san xuat thong qua quy trinh tha cong 1a cha yéu. Nhin chung, mit hang
dugc cOdng nhan 1a thu cOng my¥ nghé cAn mang nhu:ng dic diém sau: (1) Hinh thanh va phét trién
lau doi; (2) Puoc san xuat tap trung boi cac lang nghé; (3) C6 nhiéu nghé nhan.

San pham thu ¢6ng my nghé tir luc binh nhu tli, gid, mil, quat, ... dugc cac tho tha cong
dan bang nguyén liéu chinh 12 luc binh. Lyc binh dugc trong va phét trién ty nhién & cac mién
séng nude cho dén khi duoc 03 thang tudi, than c6 chiéu dai khoang 60 - 90cm, thi s& dugce dem
di lam vat liéu dé san xuit san pham m¥ nghé, ngudi dan thu hoach va xir 1y so bd sau d6 dem
phoi nang 05 - 06 ngay.

Theo Thu tudng chinh phu (2018), thi san pham OCOP |a san pham c6 ngudn gdc (nguyén
ligu, lao dong va san xuét) tir dia phuong, dugc cac chu thé gom doanh nghiép vira va nho, hop
tac x4, to hop tac, cac hd san xudt c6 dang ky kinh doanh san xuét. Nhu vay san pham thi cong
my nghé tir luc binh & Hau Giang c6 ngudn gbc tir dia phuwong (lang nghé c6 tir lau tai dia phurong),
khai thac loi thé so sanh tai dia phuong (diéu kién tu nhién phu hop tréng luc binh).

4. Phuwong phap nghién ctru
4.1. Phwong phdp thu thép sé li¢u

Nhu di trinh bay, thi trudng ndi dia tiém nang ciia san pham thi cong my nghé 12 nguoi
dan thanh thi, c6 thu nhap va mirc séng cao. Do vdy, nghién ciru di chon Thanh phé Can Tho lam
dia ban nghién ctru. Can Tho dugc xem 14 trung tdm kinh té cta khu vuc Pong bang séng Ciru
Long, voi tong dan sd khoang 1.2 triéu ngudi, trong d6 dan thanh thi khoang 860 ngan ngudi
(chiém khoang 71.6%). Thanh ph Can Tho gom 05 quéan va 04 huyén, nghién ciru chon 02 quén
(quan Cai Rang va quan Ninh Kiéu) va 01 huyén (Phong Dién) dé thyc hién nghién ctru. Viéc lua
chon 02 quén trung tdm va 01 huyén ving ven d6 thi nham tang tinh dai dién va phan anh chinh
X&c vé murc sin 10ng chi tra cho san pham thu ¢6ng my nghé. Do sy gidi han vé ngudn lyc, dé tai
da st dung phuong phap chon mau thun tién va thyc hién phong van 101 nguoi tiéu ding tai
Thanh phé Can Tho. Mau nghién ctru 14 nhitng ca nhan tao ra thu nhap va trén 18 tudi, da dang
nghé nghiép. Diéu tra vién thyuc hién phong van truc tiép ngudi tidu ding tai cdc co quan, doanh
nghiép, ho gia dinh, nhitng ngudi dang mua tai cac noi ban san pham thu cong tir luc binh, cho va
cac siéu thi.

Thiét ké nghién ciru danh gia ngdu nhién CVM

Dé xac dinh duoc gia tri san pham thil cdng m¥y nghé tir luc binh nghién ciru s& di Xac dinh
murc san 10ng chi tra ciia nguoi tidu ding cho san pham thi c¢Ong luc binh, nghién ctru tién hanh
xay dung mot kich ban “ngudi tiéu dung s& dugc trinh bay vé nhiing loi ich ctia san pham thu cong
my ngh¢ tur luc binh chuén hoa OCOP nhu than thién véi moi truong, bdo vé stc khoé va thé hién
phong cach ngudi str dung”. Mot trong nhitng cach dé duy tri va phat trién hang thu cong my nghé
la tang thu nhap cho nguol trong va dan luc binh. Néu nguoi néng dan cé thu nhap cao hon tur viéc
trong va san xuét san pham thu cong my nghé tir luc binh thi ho s& chii dong dau tu va phat trién
md hinh. Do sy da dang vé san phdm va mirc gia ban khac nhau cho timg san phdm cu thé, nén
thay vi str dung mirc gia tang thém tuyét ddi, nghién ctru sir dung cac mirc gia bid theo ty 1& % (sd
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turong ddi) cao hon, cu thé gom 04 mirc do: cao hon 10%, 15%, 20%, 25%. Cac mirc gia ndy s&
duoc chon ngau nhién dé phong van ngudi tiéu dung.

4.2. Phwong phdp phin tich so ligu

Mtc sin long chi tra ctia ngudi tiéu dung ddi véi san pham thu cong my nghé tir luc binh
dugc ude lugng bang phuong phap danh gia ngau nhién (Contingent Valuation Method - CVM).
Theo Govindasamy, DeCongelio, va Bhuyan (2006); Feldman (2012), ham hiru dung dugc mo ta
bang ham tuyén tinh sau:

Uz w) = 2B + w (1)

Trong 0, i (i= 1, 2, ... n) 1a quan st (nguoi tiéu dung) tha i; j (j =1, 2, ... k) 1a bién doc lap

thir j trong m6 hinh; z;; 1a bién giai thich thir j ctia nguoi tiéu ding thi i ¢ dnh hudng dén mie sén
long chi trd ctia nguoi ti€u dung, B; 1a cac tham s6 can ude lugng va u; 1a sai s6 ca phuong trinh.

Tu ket qua lugc khao tai li¢u, cac bién zj; duge xem xét dua vao mo hinh dai dién cho 03
nhom yeu to v€ xa hdi, ca nhan va marketing, dugc thé hién cu thé trong Bang 1:

Nhay cam vé gia (price sensitivity) 1 mot trong nhimng yéu t6 quan trong, ¢ anh hudng ty
1& nghich dén hanh vi tiéu dung hay lya chon ciia ngudi tiéu dung (Do & ctg., 2015; Suwannaporn
& Linnemann, 2008; Vo, Kopp, Nguyen, Kontoleon, & Yabe, 2021). Bdi véi nhdm cac yéu té vé
c& nhan, tudi, thu nhap va trinh d6 duoc ky vong ¢ anh huong ty 18 thuan dén sy san long chi tra
cho san pham thi cong my nghé (Dang, Pham, Tran, Dam, & Nguyen, 2020; Kontoleon & Yabe,
2006; Vo & ctg., 2021). Nit gidi s& san 1ong chi tra cao hon so v6i nam gii dbi voi san pham thi
cong my nghé. Nhan thirc vé san pham ciing 1a mot trong nhing yéu td quan trong c¢6 anh hudng
dén ¥ dinh Iwa chon cta ngudi tiéu dung (Macdonald & Sharp, 2000). Theo Loureiro, McCluskey,
va Mittelhammer (2001); Terano, Yahya, Mohamed, va Saimin (2015), quy md h¢ s€ c6 anh hudng
ty 1 nghich dén su sin long chi tra ciia ngudi tiéu dung. Nhan thirc vé méi truong (environmental
concern) 1a mot trong nhitng bién quan trong va ky vong c6 anh hudng ty 1é thuan dén sy sén long
chi tra cua nguoi tiéu dung (Kontoleon & Yabe, 2006; Vo & ctg., 2021).

Bang 1

Céc bieén anh huong dén su san long chi trd ciia nguoi tiéu dung

Nhom Ténbién  Giai thich bién KY  Nguén

> Su san long chi tra
Bién phu

thube Y (1= Dén% v 0 = khong
) dong )
. Kotler ~va  Armstrong
. 0 0
Gi4 bid Céc mire gia bid: 10%, 15%, 5091y, k. V. Huynh va

20%, 25%.

. Hoang (2020)
Nhém bién
Marketing . . Vo va cong su (2021); Do
Nhay cam vé CoO nhay cam v¢ gia hay khong ~ va  cong sy (2015);
gia (1 = c6; 0 = khong) Suwannaporn va

Linnemann (2008)

Phan va Tang (2014);
+ Kotler va  Armstrong
(2001)

Nhém bién Tudi Tudi ciia ngudi dugce
canhan phong van
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Ky

Nhém Tén bién  Giai thich bién Nguon
vong
Trinh d6 hoc S6 nam di hoc cta ngudi duoc N Kotler ~va  Armstrong
van hoi (2001); K. V. Huynh va
o Hoang (2020); Do va cong
Gi6i tinh 1=Nam; 0=Nuw - su (2015)
Thu nhap 4 Do va cong su (2015);

Phan va Tang (2014)

Do va cong su (2015);
Phan va Tang (2014)

Qui mo gia
dinh

S6 thanh vién gia dinh

Nhan thite v 1 = ¢6 hiéu biét vé san phdm

Nhém bién bCOP OCOP; 0 = hoan toan chua + I U,

X3 hoi nghe vé OCOP Hal yéu t0 moi can kiém

) . , dinh trong truong hop

1 = c0 quan tdm dén san pham nghién ctru ndy.

bao vé moi tuong; 0 = khong
quan tam dén moi trudng

Y thtc veé
moi trudng

+

Nguon: Két qua xir Iy tir dir liéu dicu tra
Theo cach tiép can ndy, mtc d6 hitu dung ctia mot nguoi tiéu dung khi tra 101 “dong y”
dugc gia dinh s€ 16n hon so v1 muc hitu dung véi mie gid dugce néu ra khi phong van. Nhu vay
xac suat dé nhan dugc cau tra 101 dong y ¢ muc gia nghién clru va cac bién so giai thich cua mo
hinh dugc the hién bang cong thure sau:
Pr(y; = 1|z;) = Pr(U; = p;)
=Pr(z;f + w; = py)
=Pr(u; = p; — zp)

Néu nhu chung ta gia dinh u; tun theo phan phéi chuan u;~ N(0, §;), ta c6 duoc

Y
Pr(yi = 1|Zi) = Pr <v[ = %)
— 2] )
bi Zj
1— —_—
o5
Al B 1
Pr(y; = 112) = 022~ p;3)
Trong d6, v; 1a sai s6 ¢6 phan phdi chuén tic v6i v;~ N(0,1) va @() 1a ham sé tich (3)
lily chuén tac. M6 hinh nay c6 thé dugc udc luong dua trén hoi quy Probit. .

Nhu vay, gia tri ky vong cua su san 10ng chi tra nhu sau:

PN

EWTP 12,8) = 2 (-5) () (4)

6
Trong do, 2] 1a gia tri quan sat cua cac bién giai thich; @ = /8,0 =—-1/6 va B =
(—a/9).
Ta c6 thé tinh su sdn 1ong chi tra ciia cho cac muc gid khac nhau bang cach sir dung gia tri

2; cia trng nhom ma ta quan sat, vi du nhu sy san 1ong chi tra clia nguoi tiéu dung cho ting mirc
giéd khéc nhau.
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5. Két qua va théo ludn
5.1. Théng tin chung vé ngwoi tiéu dung

Ngudi tiéu ding san pham thi cong my nghé tir luc binh ¢6 ca nam gigi (chiém 45%) va
nit gidi (55%), do tudi trung binh cua dap vién 1a 39 tudi (D6 Léch Chuan (BLC) 12.63). Trinh do
hoc van duoc tinh theo sé nim di hoc, trung binh 12 nim. Nhan khau trung binh 04 ngudi/ho (46
léch chuan 1.39), trong d6 nhan khau nit trung binh 02 (BLC 0.91), Sé lwong nhan khau duogc ky
vong la c6 anh hudng téi thi hiéu va mac san 1ong chi tra cho cac hang hoa hay san pham.

Vé Nghé nghiép: Ty lé dap vién 1a cdng chuc, vién chac chiém 20.79%, cong nhan 1a
32.67%, ho kinh doanh 31.68%, ndng dan 10.89%, sinh vién 0.99%, va noi tro 2.97%.

Thu nhap cua dap vién trung binh 25.19 tridu ddng/thang (PLC 1a 21.37), ddy la mic thu
nhap kha cao va cao hon thu nhap binh quan cia ngudi dan & Can Tho nam 2020 (97 triéu
dong/ngudi/nam twong duwong 8.08 triéu ddng/nguoi/thang (Nhan Nam, 2020). Sy khac biét I6n
vé thu nhap so véi trung binh chung cua thanh phé do mau quan sét trong nghién ciru gom nguoi
tiéu ding cac san pham tha cong my nghé. Két qua nay hoan toan phd hop véi thuyét nhu cau 05
cap d6 cuia Maslow (1943), theo d6 nhu cau duoc sip xép theo mot thir ty tir thap dén cao thanh
05 bac, d6 1a sau khi dat dugc nhu cau vé sinh hoc (an, mic, &, ...); nhu cau vé an toan (duoc che
cha, bao vé, an ninh, ...); nhu cau x& hoi (tinh yéu, tinh ban, ...); nhu cau duoc ton trong (dia vi,
uy tinh, ...) va cudi ciing nhu cau thé hién minh s& duoc vu tién. C6 30.69% nguoi ¢ thu nhap tir
11 - 20 triéu dong/thang, thu nhap 21 - 30 triéu ddng/thang chiém 22.77%, day 1a hai muc thu nhap
phd bién khé cao cua ngudi dan séng tai thanh phd, tiép theo 1a mac tir 31 triéu dong/thang tro
Ién, chiém 25.74%, mic thu nhap dudi 10 triéu dong/thang chiém dén 18.81% va trén 51 triéu
ddng/ thang chi chiém 1.98%.

Bang 2

Thu nhap cua ngudi tiéu dung

Thu nhép (triéu dong/ thang/ hj) TAn s6 Ty 1€ (%)
<10 tri¢u 19 18.81
Tu 11 -20 31 30.69
T 21 -30 23 22.77
Tu 31 -40 17 16.83
Tu 41 - 50 9 8.91
> 51 triéu tré 1én 2 1.98
Tong 101 100.00
Thu nhap trung binh 25.19
Thu nhap nho nhat 8
Thu nhéap 16n nhat 200
Do léch chuéan 21.37

Ngudn: S6 liéu khao sét (2020), n = 101
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5.2. Gid va dia diém mua sin pham thii cong my nghé
Két qua khao sat cho thiy cac san pham nguoi tiéu dung hay mua 1a i sach véi gia trung
binh mua la 325,000 dong/san pham; gio/sot vai gia trung binh la 275,000 dong/san pham; va cuoi
cung la tham vaéi gia trung binh 160,000 dong/san pham.
30
25
20

15

10

B

250.000 -  350.000 - 200.000 -  300.000 - 120.000 -  180.000 -
300.000 400.000 250.000 350.000 150.000 200.000

Tui sach Gid/ sot Tham

Hinh 1. Cac mtc gia mua san pham theo ting loai cia NTD
Ngudn: S§ ligu khao sat (2020), n = 101
, Két qua nghién ctru cho thay noi mua san pham thu cong my nghé dan luc binh pho bién
nhat 1a tai cdc ctra hang trong thanh pho chiem 40.59%, ké tiep la mua online trén cac mang x& hoi
nhu, Lazada, Shopee, Facgebook, ... chiém 22.72%, mua O cho chieém 15.84%, h(f)i’ cho/khu du lich
chiem 12.87% va mot phan nho 6 siéu thi 2.97%. Ket qué,ngl}ién clru qéy cho thay viéc xéy dung
CacC ctra hang trung bay san pham thi cOng m¥y nghé la rat can thict dé quang cao san pham dén
nguoi tiéu ding, noi dat cira hang trung bay c6 thé gan két voi cac diém du lich ¢6 khach quoc té
dé khai th&c hiéu qua cac phan khdc thi truong.
45
40
35
30
25
20
15
10

Cheg Cira hang online hdi chg/khu du siéu thi
lich

Hinh 2. Noi mua san pham
Nguon: S6 liéu khao sat (2019), n = 101
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5.3. Sw hai long vé chdt lwong sin phim

Trong 101 nguoi duge phong van va da st dung san pham co 83% (84 ngudi) hai long vé
san pham va 17% (17 nguoi) khong hai long dbi véi san pham tha cong my nghé dan tir luc binh.

83%

. Khdng hai long Hai long

Hinh 3. Sy hai 10ng vé chat lugng san pham cia NTD
Ngudn: S6 liéu khao sat (2020), n = 101

Ly do cho su hai long 14 nguoi tiéu dung tin vao chét lugng cta san pham, tin vao tay nghé
ctia tho va ngudn gbc nguyén liéu. Con lai 17 ngudi khong hai long vé chat luong vi gia san pham
cao hon so v6i cac loai san pham khéc trén thi truong va chua c¢6 ching nhan rd rang. Nguoi tiéu
ding chi yéu quan tdm dén hoa van, mau sic va ngudn gdc xuat xtr, chiém 85%. Khi dugc hoi vé
nhu ciu sir dung san pham trong twong lai thi c6 62% c6 y dinh ting s luong mua béi cac 1y do
sau (1) san pham than thién va bao vé moi trudng séng, (2) gia ca hop 1y, (3) San pham mém mai,
thé hién phong cach nguoi sir dung; 32% khong c6 y dinh mua thém do khong c6 nhu cau va 6%
giam str dung do khong hai long vé thoi gian ciing nhu chét lugng ctia san pham.

Tur nhitng két qua nay cho thay, mic dui han ché vé ¢& miu trong nghién ctru nhung phan
nao cho thiy thi trudng nodi dia ¢ cac thanh phd 16n c6 thé 1a thi trudng tiém ning cho cac san
pham thi cong m§y nghé tir luc binh.

5.4. Nhén thikc ciia nguoi tiéu diing vé san pham thii cong my nghé tiv luc binh

Mua sam xanh va tiéu dung xanh 14 hai thuat ngir thuong dugc sir dung pho bién trong thoi
gian gan day. Dé gop phan thuc hién 17 muc tiéu thién nién ky, cac khia canh vé san xuét an toan,
bao vé stic khoe cong dong, sir dung ngudn niang lwong téi tao va kinh té tuan hoan ngay va dic
biét 1a hanh dong xanh théng qua hoat dong tiéu dung cang quan trong. Tiéu dung xanh dong vai
trd quan trong trong giam thiéu khi thai gay hiéu ang nha kinh va gop phan bao vé méi truong.
Két qua nghién ctru cho thay nhan thirc va hanh vi cta nguoi tiéu ding ddi voi san pham than thién
v6i moi trudng tuong ddi cao.
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Bang 3

Hanh vi cta ngudi tiéu dung d6i véi san pham than thién méi truong

Trung Do léch

STT Tiéu chi binh chuin

T61 thuong xuyén so sanh gid cua san pham san xuat than thién voi

! moi trudng (hodc san pham hitu co) véi san pham thong thudng. 3.049 1.259

2 Dfltvnhan.bleu san pham “than thién voi moi truong” chi 1a céi cd 3514 1316
de tang gia cao hon.
Toi thuc su khong biét du thong tin vé san pham “than thién véi

3 At e x 3y AR 1A s PP , 3.475 1.285
moi truong” dé bién minh cho viéc tra tién cho no.

4 T01‘ khgng thay bat ky loi ich ciia san pham “than thién véi moi 2534 0.995
truong”.

5 T0A1. khopg E,hay Cf) nhlgu kha}c biét glu’a san pham “than thién voi 2742 0.996
moi trudng” va san pham thong thuong.
T6i nghi rang san pham thu cong my nghé tir luc binh san xuét theo

6 A LS . 3.158 1.163
tiéu chuan “than thi¢n véi moi truong” s€ an toan hon.
San pham thu cong my nghé duoc san xuit “than thién v4i moi

7 e 1a Az S S 2 . 3.138 1.166
truong” la ddng gid dong tién bo ra d€ mua no.

8 TO} thuq{lg mua dy trit sdn pham thu cong m§ nghé tir luc binh khi 2 881 1935
chung giam gia.

9 To1 di dén nhiéu ctra hang dé tim kiém cac san pham c6 gia tot nhat 2732 1.406

khi d¢i mua sam.

Ghi ,chﬁ: Bugc cham diém theo thar}g do Likert 5 muc do: 1 = hoan toan khong dong y; 2 = khong dong ¥; 3 = khdng
y kié‘n; 4= dong y; 5 = hoan toan dong y
Nguon: So liéu khao sat (2020), n = 101
Dbi voi tiéu chi t6i khong thay rd lgi ich va co nhiéu khac biét giita san pham “than thién
v6i moi trudng” va san pham thong thuong, toi thuong mua du trit san pham thi cong my nghé tir
luc binh khi chung gidm gia déu duoc danh gia & mic khong dong ¥ dén khong co ¥ kién 1an luot
la 2.53; 2.742; 2.88, két qua nay phan nao cho thiy ngudi tiéu dung chua thyce sy thdy duoc cac loi
ich tir san pham thu cong my nghé luc binh. Do vay, viéc tuyén truyén nang cao nhéan thiic ctia
ngudi tidu dung vé cac loi ich cta san pham thu céng my nghé & cac khia canh moi trudng, xa hoi
va phat trién cong dong 1a rat can thiét. Bén canh do, san pham thi cong m¥y nghé tir lyc binh khong
phai 1a mac hang thiét yéu nén viéc giam gia cling khong anh hudng 16n dén hanh vi tiéu dung.
5.5. Sw séin long chi trd ciia ngwoi tiéu dung

Béng 4 cho thdy, sy san 10ng chi tra ctia ngudi tiéu ding giam khi murc gia bid ting, cu thé
1a d6i voi muc gia ting thém 10% hay 165,000 dong/san pham thi ¢6 100% ngudi dong Y chi tra,
giam xudng con 92% voi mirc gia 1an lugt 172,500 dong/san pham (hay ting thém 15%); giam
xudng 46.15% d6i v6i muc gia 180,000 dong/san pham va cudi cling & muc gia 187,500 dong/san
pham giam xudng con 37.5%. Nhimg 1y do chinh cho sy khdng dong V chi tra thém ¢ mirc gia cao
la d6 tin cdy vé thong tin va san pham duoc ban online, mot sé cho rang gia qua cao so véi mirc
gié trung binh.
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Bang 4

Théng k& md ta vé sy sdn 10ng chi tra cua ngudi tiéu ding déi v6i san phdm thi cOng m§ nghé tir
luc binh

Tra 10 vé sw sin 10ng chi tra

Mikc gia bid

N S6 quan sat Df")ng y chi tra Khong dﬁng y
(dong) - -
SO0 nguoi (%) S0 nguwoi (%)
+10% 26 26 100 0 0
+15% 25 13 92.00 2 8.00
+20% 26 12 46.15 14 53.85
+25% 24 9 37.50 15 62.50
Tf)ng cong 101 70 69.30 31 30.70

Ngudn: S6 liéu khao sét (2020), n = 101

Két qua khdo sat tai dia ban nghién ctru cho thay 1y do cho su dong Y chi tra thém cho
nhitng san pham tha cOng my nghe tir luc binh (1 ho mong mudn tiéu dung san pham c0 do an
toan cao va (2) c6 ngudn gbe xuat xi 18 rang chiém ty 1é cao nhat; (3) thé hién phong céch song,
hay dang cap trong x& hoi 12 nguoi quan tdm dén bao vé moi truong, ... ; (4) ting da dang sinh
hoc do st dung it thudc bao vé thyuc vat, ... Qua dé cho thay, hinh thirc mua béan d6 thii cong my
nghé nay c¢6 co hoi duy tri va phét trién & thi truong trong nurdc va tuong lai 12 cac qudc gia quan
tam nhiéu dén van dé mai truong.

Két qua phan tich cho thdy mirc gia cang cao thi sy dong ¥ chi tra cang thap, dé tim hiéu
cac yéu t6 anh huong dén muc sin 10ng chi tra thém cho san pham thu cong my nghé nghién ctru
str dung md hinh Probit. Bién phu thudc nhan hai gia tri 1 san 10ng hay khong ¢ mirc gia duoc
khao sat. Bién doc 1ap ctia mo hinh 1a céc bién thudc 03 nhém bién nhu di néu & Bang 1.

Bang 5

Céc yéu t6 anh huong dén muc san 1ong chi tra cia NTD ddi v6i san pham tha cong my nghé tir
luc binh

Tén bién Hé sb goc s.e. Giatriz dy/dx
Gia -0.218"™ 0.067 -3.26 -0.018
Nhay cim vé gia 0.785 0.707 1.11 0.065
Tuéi 0.014 0.029 0.50 0.001
Trinh dg hoc vin 0.155" 0.088 1.76 0.012
Gigi tinh 0.369 0.655 0.56 0.030
Thu nhép 0.009™ 0.003 3.05 0.001
Qui mé gia dinh -0.606™" 0.203 -2.99 -0.050
Nhin thirc vé OCOP 0.949 0.741 1.28 0.078
Y thikc vé moi truong 1.649" 0.892 1.85 0.137
Hé sb tw do 0.626 2.105 0.30

Log-likelihood -15.23
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Tén bién Hé sb goc s.e. Gia triz dy/dx
Pseudo R? 0.755
LR y2 94.09
Prob > y? 0.000
Hé s6 dy doan chinh xéc 94.06%

Ghi chi (*); (**); (***) c4c bién c6 y nghia 1an luot & mirc 10%; 5%; 1%
Ngudn: S6 liu khao sat (2020), n = 101

PseudoR* =1 — (LLfyu/LLy), trong do6 LLgyy la gid tri log-likelihood ctia mé hinh va
LLg la gid tri log-likelihood ciia md Winh null, chi bao gom hé sé chan (intercept).

Nghién ctru di kiém tra hién tugng da cong tuyén, két qua cho thay hé s6 VIF va mdi tuong
quan gitra cac bién doc lap 1a rat nho, vi thé ta c6 thé két luan rang khdng co hién tugng da cong
tuyén. Hé s6 Pseudo R? (thuong duoc goi 1a McFadden’s R?) bang 0.755, 16n hon nhiéu so véi 0.4
nén céc bién doc lap trong md hinh c6 kha ning dy bao tét. Phan traim du bao dung cua md hinh
1a 94.06%, cho thay cé&c bién trong md hinh giai thich duoc dén 94.06% su bién dong cua sy san
[0ng chi tra ctia nguoi tiéu dung.

Két qua phan tich cho thay c6 05 bién anh hudng c6 ¥ nghia thong ké dén sy sin 1ong chi tra
ctia nguoi tiéu dung. Trong do, c6 03 bién anh huodng ty 1é thuan 13 trinh d hoc van, thu nhap va y
thirc bao vé mdi truong va 02 bién anh hudng ty 18 nghich 13 gia va qui mé gia dinh. Nguoi tiéu ding
c6 thu nhép va trinh do hoc van cang cao thi su san long chi tra s& cang cao vi ho nhan théy duoc
nhitng loi ich ma san phdm mang lai nhu bén, an toan va thé hién phong cach sdng cta ho, ngoai ra
nhitng ngudi c6 y thirc bdo vé moi treong s& san 1ong chi trd cao hon nhitng nguoi khong quan tim
dén méi trudong 13.7%. Két qua nghién ctru cling hoan toan phi hop véi 1y thuyét theo thap nhu cau
ctia ctia Maslow (1943) 1a khi cac diéu kién cudc sdng co ban dugc dap ung thi thu nhap cang cao
con ngudi s& nghi dén viéc dap tmg nhitng nhu cau cao hon ctia ban than. Tuy nhién, nhiing ho c¢6
cang dong thanh vién thi su sin 10ng chi tra s& cang thap vi ho phai chim lo cho cudc séng cua cac
thanh vién va cac chi tiéu sinh hoat khac. Mirc gia bid cang cao thi sy san long chi tra s& cang thap
diéu nay hoan toan phu hop véi diéu kién thyc té. Két qua nghién ciru nay ciing phu hop vdi cac
nghién ctru trude (K. V. Huynh & Hoang, 2020; Kontoleon & Yabe, 2006; Pham ctg., 2020; Phan
& Tang, 2014; Vo ctg., 2021).

Tir két qua nghién ctru trén ta co thé udc luong mic gid sin long chi tra thém trung
binh cta nguoi tiéu dung doi véi san pham thu cong my nghé chuan hoa OCOP theo cong thirc (*)
nhu sau:

WTP = 23.2% ()

Két qua wéc lugng cho thay mirc san long chi tra thém cho san pham thii cong my nghé
chuin hoa OCOP ting thém 23.2% so véi gia tri hién tai ctia san pham. Hay n6i cach khac, néu
ngudi tiéu dung sir dung tai sach véi gia 325,000 ddng/san pham thi ho san sang tra cao hon 75,400
dong/san pham, gio thi tra cao hon 63,800 dong/san pham, tham thi tra cao hon 37,120 dong/san
pham so v&i nhirng san pham truyén thong hién tai dang sir dung. Viéc quyét dinh dung thir va
chip nhan chi tra cho cac san pham thu c6ng my nghé chuan hoa OCOP phy thudc vao cac yéu td
nhu gia bid, tudi, thu nhap, trinh d§ hoc vén, nhan thitc v& OCOP va quan tam dén nhitng san
pham bao vé méi trudng.

Tir két phan tich trén nghién ctru da dé xuat mot sd giai phap dé nang cao muc san long chi
tra cho san pham thi cong my nghé chuan OCOP nhur sau:
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(1) Nguoi tiéu dung dan quan tam hon dén nhirng san pham bao v¢ mdi truong nén khi san
xuat va bay ban san pham can dé ro xuat xr nguyén li€u, thoi gian sir dung bao 1au va kha nang
phan huy trén nhan mac ctia san pham;

(2) Do thu nhap trung binh cua dap vién dat gan 25.19 triéu dong/thang/hd va muc thu
nhap cang cao thi sy sdn 1ong chi tra cang cao két hop véi qui mo gia dinh cang dong thi sy sin
1ong chi tra cang thip nén doanh nghiép/don vi kinh doanh/ san xuét can da dang hon nita miu
mi, kiéu dang cac san phim véi gia tién phu hop cho ting ddi tuong, dé ai cling c6 thé mua ma
khong riéng gi ngudi co thu nhép cao. Bén canh d6 ciing can c¢6 nhiing san pham chét lugng cao,
mau ma doc ddo dé dap tmg nhu cau thé hién dfmg cép, thé hién ban than trong xa hdi ciia mat
nhom ngudi tiéu dung c6 thu nhap cao;

(3) Lap website chung ctia doanh nghiép cong ty dé théng tin vé san pham thu cong my
nghé dan luc binh, website ngoai viéc cung cdp cic doanh myc san pham con bd sung thong tin:
thong tin vé k¥ thuat dan lyc binh, nguyén liéu tir thién nhién than thién v6i moéi truong,
khuyén mai, tiép nhan yéu cau cua khach hang, chuyén muc giai dap thic mic, y kién doc gia,
nguoi tiéu dung;

(4) Thuc hién tét chién dich tuyén truyén, quang cao, dic biét cho nhoém ngudi tré tudi vi
gi6i tré khong quan tim nhiu dén ngudn gdc xuét xtr hay san pham than thién moi trudng.

6. Két luan

Bang cach str dung phuong phap diéu tra truc tiép 101 ngudi tiéu ding & Thanh phé Can
Tho vé thi hiéu cling nhur cac nhan t6 anh huong dén hanh vi tiéu ding san pham thii cong my
nghé chuan ho4 OCOP va miic sin 10ng chi tra thém cho san pham thi cdng my nghé tir luc binh
chuan hoa OCOP. Két qua nghién ciru cho thay ngudi tiéu dung mua san pham phé bién tai céc
ctra hang va online trén céc trang mang x& hoi, va twong ddi hai 1ong véi chat luong san pham.
Khi mua san pham, ngudi tiéu dung thuong quan tdm dén hoa vin, mau sic va Xuat x@r cia san
pham. Két qua nghién ctru cho thiy c6 69.31% sb ngudi ddng y chi tra thém cho san pham tha
céng m¥ nghé chuan hod OCOP. C4c yéu t anh huong dén sy san 1ong chi tra ctia dap vién la gia,
trinh d6 hoc van, thu nhap, nhan thirc vé OCOP va y thic vé moéi truong. Két qua nghién ciru ciing
cho thiy murc gi sin sang chi tra thém trung binh cho san pham tha c6ng my nghé chuan hda
OCOP 12 23.2%. Nhiing yéu t6 trén sé& 1a co so dé san xuat, kinh doanh mit hang thii cong m¥
nghé phtl hop véi nhu ciu thi truong va nhu cau ctia ngudi tiéu ding trong twong lai.
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