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Nghién ctru phan tich tic dong cua cac cong cu digital
marketing dén hiéu qua kinh doanh ctia c4 thé kinh doanh tai Thanh
phé Hb Chi Minh. Théng qua viéc khao sat 340 c4 nhan kinh doanh
c6 str dung cac cong cu digital marketing tai Thanh phé H6 Chi
Minh, két qua phan tich nhan t6 khdam pha (Exploratory Factor
Analysis - EFA) da chi ra 04 yéu té tac dong dén hiéu qua kinh
doanh ciia c4 thé kinh doanh, d6 1a: truyén thong mang xa hoi, toi
wu hoa cong cu tim kiém, trang web/blog va quang c4o hién thi. Két
qua hoi quy da bién cho thay yéu t6 quang céo hién thi c6 anh hu0'ng
manh nhat dén hleu qua kinh doanh ciia ca thé kinh doanh. Két qua
nghién ciru cung cap nhiing thong tin hitu ich gitp cho ca thé kinh
doanh phéan bd ngudn ngan sach hop 1y cling nhu khai thac triét dé
céc cong cu digital marketing dé nang cao hiéu qua kinh doanh.

ABSTRACT

Research and analyze the impact of digital marketing tools on
the business performance of business individuals in Ho Chi Minh
City. Through a survey of 340 business individuals using digital
marketing tools in Ho Chi Minh City. The results of Exploratory
Factor Analysis (EFA) have shown four factors affecting the
business performance of business individuals, which are: social
media, search engine optimization, Web/Blog, and display
advertising. Multivariate regression results show that display
advertising has the strongest influence on the business performance
of business individuals. Research results provide useful information
to help businesses allocate reasonable budgets as well as fully
exploit digital marketing tools to improve business efficiency.

1. Giéi thiéu

Ngudi 1am marketing dang phai d6i mat voi nhimg thach thie va co hoi trong thoi dai k¥
thuat s6 hién nay. Digital marketing (Truyén thong trén nén tang k¥ thuat sd) 1a viéc cac nha tiép
thi str dung céc phuong tién dién tir dé quang ba san pham hodc dich vu vao thi trudng. Muc tiéu
chinh cua digital marketing la thu hat khach hang va cho phép ho tuong tac voi thuong hi¢u thong
qua cac phuong tién k¥ thuat s6 (Yasmin, Tasneem, & Fatema, 2015). Dube va Rossi (2019) da
phan tich vu thé cua digital marketing so v6i cac cong cu marketing truyén thong vé mit chi phi
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thu thap, luu trit va phan tich dir liéu khach hang thip. Qua do, sir dung digital marketing gitip
giam nam loai chi phi d6 1a: Chi phi tim kiém, chi phi nhan rong, chi phi van chuyén, chi phi theo
ddi va chi phi x4c minh mong mudn ciia khach hang véi danh tiéng céng ty. So v&i marketing
truyén théng bi gidi han boi 1anh thd dia 1y, digital marketing c6 thé tlep can lugng khach hang
muc tiéu vo tan ma duoc diéu chinh theo cic tidu chi phi hop véi timg chién dich cu thé. Nhd vao
nhirng wu thé ndy ma hang loat nhitng nghién ctru ctia: James (2020), Omondi (2017), Mutanu
(2017), Onyango (2016), Yasmin va cong su (2015) déu minh chimg cho thiy tac dong cia cac
cong cu digital marketing dén doanh thu ban hang, hiéu qua kinh doanh.

Viét Nam trong bdi canh cudc cach mang cong ngh¢ 4. 0 nham nang cao 101 thé canh tranh,
t6i wu hoa quan tri doanh nghiép, viéc ung dung nén tang sé 14 xu thé tit yéu. Theo bao cao
VietNam digital marketing Trends 2021 dugc thyc hién béi Novaon Communication (2021), uéc
tinh téng doanh thu quang céo truc tuyén tai thi truong Viét Nam nam 2021 dat mirc 955.7 tricu
USD. Ngoai ra, béo céo cho thay 70% khach hang cta cac doanh nghiép nam trong tong dan sb
su dung Internet tai Viét Nam. Thoi gian ma nguo’i dung sur dung nhimg nén tang cong nghé sd
nay nam trong khoang 3.5 glo/ngay, day 1a diéu kién thuan loi dé cac doanh nghiép ciing nhu thi
trudng quang co tryc tuyén cua Viét Nam phat trién hon trong twong lai.

Mot s nghién ciru tai Viét Nam hién nay dang di theo hudng phén tich tac dong cia cac
cong cu digital marketing dén hanh vi ngudi tiéu ding (P. T. Nguyen & Nguyen, 2021; T. N. B.
Nguyen & Nguyen, 2015), hodc phan tich cac yéu té tic dong dén viéc chon ap dung cac cong cu
digital marketing (H. Nguyen & Ngo, 2018), hay di tim nhitng yéu t6 va giai phap nham nang cao
hiéu qua st dung cac cong cu nay. Tuy nhién, d6i vdi mot doanh nghiép noéi chung va cé thé kinh
doanh noi riéng thi viéc kinh doanh c6 hi¢u qua lai la diéu kién séng con cta moi doanh nghiép.
Hudng nghién ctru tac dong ctia cac cong cu digital marketing dén higu qué kinh doanh lai chwa
dugc chu ¥ quan tam tai Viét Nam.

Trén thé giGi, cdc nghién ctru vé linh vyc nay thuong chu trong vao ddi twong doanh
nghiép. Tuy nhién tai Viét Nam, theo N. Tu (2021) ca nuéc c6 hon 5.6 triéu ho kinh doanh c4 thé,
gap 08 1an s6 lugng doanh nghiép, cho thay vai trd trong yéu ctia thanh phan kinh té nay. Theo két
qué khao sat cho thdy, trung binh cic ca thé kinh doanh trén dia ban Thanh phd H6 Chi Minh danh
tir 5% dén 10% doanh thu cho viéc quang cao san pham trén nén tang digital marketing. Cau hoi
dit ra 1a cac cong cu digital marketing hién nay c6 ho trg hoat dong kinh doanh cua cac ca thé hiéu
qua khong va dau 1a cong cu mang lai hiéu qua t6t nhat. Do do, viéc thuc hién nghién ctru tac dong
cua cac cong cu digital marketing dén hiéu qua kinh doanh dic biét cta ca thé kinh doanh tai
Thanh pho Ho6 Chi Minh, khéng chi ¢6 ¥ nghla trong pham vi Thanh phd HO Chi Minh ma day
con 1a dbi twong nghién ctru kha méi trén thé gidi.

2. Co 56 ly thuyét va mé hinh nghién ciru
2.1. Co sé Iy thuyét
2.1.1. Cac khai niém lién quan

Digital marketing c6 thé duoc dinh nghia 13 khoa hoc tao va phat trién cac mdi quan hé gin
két vi moi nguoi thong qua trai nghiém k¥ thuat s6 (nhu viée sir dung cong nghé thong tin) va
két qua mang lai 1a loi ich cho ca hai bén: Doanh nghiép va khach hang. Tuy nhién, digital
marketing khong chi 13 viéc hiéu vé cong nghé ma 1a hiéu vé con ngudi, thai do, nhan thirc cua
khach hang, cach khach hang sir dung cic cong nghé d6. Va cach ma cac nha tiép thi c6 thé tan
dung dé cung cap nhiing trai nghiém ngudi ding doc dao bang cach thu hut khach hang vé lau dai
(Ryan & Jones, 2012).
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V& hiéu qua, theo Anthony (1965) 1 nhimg dong gbp co gia tri dé dat duoc cac muc tiéu
cta mdt doanh nghiép trong mot khoang thoi gian cu thé. Vi thé, chung ta c6 thé danh gia hiéu
qué theo nhiéu khia canh nhu ning sut, hiéu qua, loi nhuan, thi phan. Viéc do luong, hi€u qua
lién quan dén viéc xac dinh, giam sat va truyén dat két qua bang cach su dung cac chi so cua hi¢u
quéa (Brudan, 2010). Trong linh vuc kinh doanh, mét sb yéu t6 c6 thé duoc bd sung vao hidu qua
hoat dong kinh doanh nhu gia ting chit luong san phim, gia ting ning suét, giam thiéu chi phi
hoat dong hoac danh gid mac do hi¢u qua cta cac cong cu tiép thi, nhiing diéu do it nhiéu déu anh
hudng dén hiéu qua kinh doanh (Omondi, 2017).

Vé mbi quan hé giira cac cong cu digital marketing va hiéu qua kinh doanh, digital
marketing cho phép céc ca thé kinh doanh/doanh nghiép tuong tac véi khach hang cia minh ngay
1ap tirc va c6 duoc nhitng kinh nghiém sau sic vé viéc théa man mong mudn, sy hai long cua khach
hang. Diéu nay giup gia ting giao tiép giita khach hang va cac ca thé kinh doanh/doanh nghiép,
giup gia tang long trung thanh véi thuong hi€u va gia tdng su hai long cua khach hang (Tuten,
2014). Viéc su dung digital marketing tac dong tich cuc dén hiéu qua kinh doanh cta cac doanh
nghiep vira va nho bang cach hai hoa khéach hang va quy trinh kinh doanh cua ho véi cong nghé
dé dat duoc tang trudng vé loi nhuan (Nyawira & Karugu, 2015). Theo Klthlnjl (2014), digital
marketmg cho phép céac cong ty tiép can khach hang méi, nang cao nhan thirc vé thuong hiéu va
giam thiéu phan nan cua khach hang, do dé cai thién lgi nhuén.

2.1.2. C4c nghién cuiu thyc nghi¢gm

Hau hét nhirg nghién ctru lién quan déu cho thay tac dong tich cuc cua cac cong cu digital
marketing dén hi€u qua kinh doanh cua cac doanh nghiép. Cac cong cu d6 la: T61 vu hda cong cu
tim ki€m, truyén thong mang xa hdi, quang cado online, trang Web, ti€p thi qua E-mail, tiép thi qua
di dong, cac nén tang trén di dong. Phuong phéap nghién ctru dugc cac tac gia trudc day sir dung
chu yéu la cac phan tich nhan t6 kham pha EFA va phan tich hoi quy da thirc. Khai quat nhitng
nghién ctru nay dugc thé hién trong Bang 1 sau day:
Bang 1

Tom tat cac nghién ctu ¢6 lién quan

Ngudn Bdi canh C;“ Phu’(,)'ng Thanh phén bién
mau phap

Maina  Céc doanh nghiép 145  HOiquyboi (1) Giai phap v&é Web (+)

(2017)  trong linh vyc bat (2) Truyén thong mang xa hoi (+)

dong san tai

Narobi (3) Tiép thi qua di dong (+)

(4) Tiép thi qua E-mail (+)
Onyango Caccongtyxuidt 97  Phantichhdi (1) Trang Web (+)

(2016) khau hoa tai quy logistic () Quang co online (+)
Kenya da thie (3) Truyén thong mang xa hoi (+)
(4) Youtube (+)

(5) Tin nhin (+)

(6) Thiét b hién thi (+)

(7) Tiép thi qua Email (+)

(8) Cac nén tang trén di dong (+)
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Co Phuong

x . Thanh phin bién
mau phap

Nguon Boi canh

Omondi Cac doanh nghiép 255  Phantich (1) Truyén thong mang x hoi (+)

(2017) V':raNVél_ n}lf') tai nhﬁr,l E(;ls:;m (2) Tra tién cho mdi lugt nhap chudt (+)
airobi pha , ) , )
Phan tich hoi (3) Quang cao online (+)
quy boi (4) T6i wu hoa cong cu tim kiém (+)

(5) Tiép thi di dong (+)
(6) Tiép thi qua E-mail (+)
James  Cac doanh nghi¢p 167 Phén tich (1) Quang cao online (+)

(2020)  vira va nho tai nhén t6 khdm (2) Cang cu SEO (+)
Nam A pha (EFA), X A e n
Phan tich hdi (3) Truyén thong mang xa hoi (+)
quy da thac ~ (4) Tiép thi qua E-mail (+)

Mutanu  Cac doanh nghiép 100 Phéan tich nhan (1) Truyén thong mang xa hoi (+)

(2017) Vﬁalza nho tai gillfhéfnhpﬁég (2) Téi uu hoéa cong cu tim kiém (+)
enya an tich hoi
quy bdi (3) Trang Web/Blog (+)

(4) Quang c4o hién thi (+)

Ngudn: T4c gia tong hop

Céc nghién ciru trén c6 ciing quan tim dén viéc do luong hiéu qua cac cong cu digital
marketing mang lai. Tuy nhién, tiy vao dic diém vé qudc gia va nhitng loai hinh kinh doanh ma
cac cong cu digital marketing dugc dua ra phan tich la khac nhau. Tai Viét Nam, bon cong cu dugc
céc ca thé kinh doanh sir dung nhiéu nhat cho viéc quang ba san pham trén nén tang k¥ thuat s6 1a
truyén thong mang xa hoi, t6i uu hoa cong cu tim kiém, trang Web/Blog va quang céo hién thi. D6
1a Iy do md hinh nghién ctru dé xuét tap trung vao bdn cong cu cha yéu trén.

2.2. Mé hinh va gid thuyét nghién ciru

Duya trén 1y thuyét nén tang va két qua ciia cac nghién ciru c6 lién quan dén tac dong ciia
cong cu digital marketing 1én hiéu qua kinh doanh, m6 hinh nghién ctru dugc d¢ xuat vai cac nhan
t6 sau:

’

Yeu to “Truyén thong mang xa hoi’

Céc trang mang x hoi ¢ thé duoc chia thanh cac thé loai nhu: Cac trang mang x4 hoi noi
nguoi ding ty do tao hd so cho minh va chia sé né cho nhiing nguoi ding khac. La noi moi ngudi
chia sé thong tin va y tudng vé cac chu dé cu thé. Céc trang mang xa hoi tong hop ndi dung cho
phép ngudi dung tu do chon ndi dung ma ho mudn xem trén Internet (Kimani, 2014). Viéc sir dung
cong cu truyén thong khong can ¢6 mot sy dau tu nhiéu, béi vi tao mot trang mang xa hodi gén nhu
hoan toan mién phi. Doanh nghiép c6 cho minh c4c trang mang xa hoi 1a mot cach dé dang va don
gian dé chia sé san phém/dich vu cua ban dén céac dbi tuong muyc ti€u (Evans, 2008). Bén canh do,
mang x4 hoi 1a mot phan trong cudc sdng hang ngay ciia ngudi ding do do, viée sir dung cac trang
mang x4 hoi c6 thé 1am ting hiéu qua cac chién dich tiép thi (Castro & Huang, 2012). Vi thé,
nghién ctru nay dé xuét gia thuyét:

HI: Truyén théng mang xd hji c¢6 anh hwéng dén hiéu qua kinh doanh ciia cé thé kinh doanh
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Yéu to “Toi wu hoa cong cu tim kiem”

Chién luoc tiép thi k¥ thuat s dé cap dén cac chién luoc ma cac doanh nghiép st dung dé
quang cao cac san pham ctia minh va cai thién trai nghiém ctia nguoi dung théng qua cac kénh ky
thuat s6. Cac kénh nay bao gdbm phuong tién truyén théng x3 hoi, E-mail, trang Web, quang co
biéu ngit, Blog, cac nén tang di dong va ti vu hoa cong cu tim kiém (SEO) (Jalang’o, 2015). Bén
canh d6, cac nghién ctru khéc ciing cho rang toi uvu hoa cong cu tim kiém ciing 1a mot trong nhing
cong cu khién doanh nghiép tiép can dén khach hang ctia minh. Cac cong ty c6 thé cai thién thu
hang ctia minh trén cac céng cu tim kiém khac nhau nhu Google va Yahoo khi ngudi ding tim
kiém thong tin lién quan dén ho, SEO duoc thuc hién béng cach st dung cac tir khéa ma nguoi
ding coéng cu tim kiém d nhap dé xac dinh mirc d6 lién quan ciia mot trang Web v6i nhu cau cia
ngudi dung (Park, Ahn, & Park, 2010). Vi thé, nghién clru nay dé xuat gia thuyét:

H2: T6i wu héa céng cu tim kiém (SEO) anh hwdng dén hiéu qua kinh doanh ciia cd thé
kinh doanh

Yéu t6 “Trang Web/Blog”

Theo Armstrong, Adam, Denize, va Kotler (2013), cac trang Web da dang vé nhiéu noi
dung. Trang Web co ban nhét 13 trang Web cta cac doanh nghiép/thuong hiéu. Cac trang Web nay
nham muc dich dé xdy dung thién cam cta khach hang. Cac ca thé kinh doanh/doanh nghiép
thudng cung cip nhiéu loai thong tin hodc céc tinh ning dé 1am thoa man nhu cu cua khach hang
va xdy dung mbi quan hé v&i ho. Khi mot cong ty st dung tiép thi ky thuat sb, viéc do luong hiéu
qué tré' nén dé hon vi ho c6 thé kiém dinh s6 lugng khach truy cép vao trang Web hodc céc trang
truyén thong xa hoi, s6 1an nhap chudt vao mot quang cao, sd 1an mua hang truc tuyén dugc thuc
hién va luong thoi gian khach hang & trén trang Web (Eagleman, 2013). Bén canh dé, strc hip dan
ctia mot trang Web 1 dua trén co hoi hién thi thong tin vé san pham va thong tin cong ty, nhu mot
dau hiéu nhan dang cong ty va dé lién lac ndi b, tao khach hang tiém ning, hd trg nguoi ding &
ca hai chiéu trudc va sau mua hang, ding cic chi nhanh cong ty va thu thap thong tin nguo1i tiéu
ding dé str dung (Hughes va Fill, 2007). Do d6, nghién ctru nay dé xuét gia thuyét:

H3: Trang Web/Blog c6 anh hwéng dén hiéu qua kinh doanh ciia cd thé kinh doanh

2

Yéu to “Quang cdo hién thi

Theo Park va cong su (2010), Quang c4o hién thi bao gdm ca quang céo biéu ngit va quang
c4o xudt hién trén céc trang Web ma khach hang tiém niang dang truy cap vao. Nhimg quang céo
hién thi ndy ré hon so v6i quang céo truyén thong thong thuong va dé dang c6 thé tao duge. Ngoai
ra, C4C trang mang x3 hoi pho bién da c6 nhitg dong thai cho cac quang co hién thi tiép can nhiéu
hon dén ngudi ding. Nghién ciru ctia Kimani (2014) khang dinh rang tiép thi truyén thong trén
mang xa hoi, nhu viéc ddt quing céo trén cac trang truyén thong xa hoi nhu Facebook, Twitter va
Instagram cho cac doanh nghiép tai nhitng noi ma moi nguoi c6 thé quang ba san pham va dich
vu ctia minh. Vi dy nhu Twitter va Facebook cho phép cac ca thé kinh doanh/doanh nghiép quang
ba san pham va dich vu ctia minh va tuong tac voi khach hang. Didu nay cai thién kha ning giai
quyét van dé, tang sy hai 1ong cua khach hang va cai thién trai nghiém cta ngudi dung. Do do,
nghién ctru dé xuat gia thuyét:



Lé Thi Tuyét Thanh va cong su. HCMCOUJS-Kinh t& va Qudn tri Kinh doanh, 18(1), 66-78 71

H4: Qudng cdo hién thi anh huéng dén hiéu qua kinh doanh ciia cd thé kinh doanh

TRUYEN THONG
MANG XA HOI

4y,

TOI UU HOA CONG

CU TIM KIEM Hy(+)
HIEU QUA

Hs(H) KINH
/ DOANH

TRANG WEB/BLOG

QUANG CAO
HIEN THI

Hinh 1. M6 hinh nghién ctru dé xut
Ngudn: Téc gia dé xuit
3. Phwong phap nghién ciru
~ Theo website World Population Review (2021), dan sd cla Thanh phé Ho6 Chi Minh tinh
dén thang 07/2021 dat 8,837,544 ngudi. Minh Hiep (2021) cho biét trén dia ban Thanh phé Hd

Chi Minh dén ngay 30/06/2021 c6 s6 lwong ho kinh doanh con hoat dong 1 196,084 ho. Dbi véi
quan thé 16n hon 10,000 thi ¢& mau duoc xac dinh theo cong thirc cua Cochran (1977) la:

p(1-p) (1)

n_Zl a/2 g2

Voi:
e p: Ty 1& u6c tinh. Dé dam bao tinh an toan nén chon P = 0.5;
e d: Sai sb bién (0.5);
e Zi.4»: Phan vi ciia phan phéi chuan binh thuong tai (1- o/2). C& mau mudn tinh ¢ mirc
tin cdy 95% thi 0=0.05 va Z1.¢2 = Zo.975 = 1.96.

Tir 6 & mau t8i thiéu duoc tinh todn la: n = 1.96> 2222 = 384

Déi twong khao sat 13 cac ca thé kinh doanh c6 sir dung cac cong cu digital marketing trong
thoi gian tir quy 1 ndm 2020 dén quy 2 ndm 2021 trén dia ban Thanh phé H6 Chi Minh. Do kho
khin trong viéc tiép can ddi twong khao sat vi dich bénh, nghién ctru sir dung cach thirc ldy miu
thuan tién. Bang khao sat dugc giri dén dap vién thong qua cic kénh lién lac nhu: Email, Zalo,
Facebook, ... nham muc dich nhan duoc cau tra 1o6i mot cach hiéu qua trong thoi gian s6m nhét.
Sau khi phat phiéu khao sat cho 400 ca thé kinh doanh c6 st dung dich vu digital marketing tai
Thanh phd H6 Chi Minh, s6 lugng phiéu thu vé dugc lam sach va con lai 1a 340 phiéu dat yéu cau.

Céc bién s6 duogc do luong bang thang do Likert 5 mirc do (1- Hoan toan khong dong y; 2
- Khong dong y; 3 - Trung 1ap; 4 - Pong y va 5 - Hoan toan dong v).
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Sau khi duoc lam sach, dir liéu dugc st dung dé phan tich théng ké mo td nhim miéu ta
mAau nghién ctru. Budc tiép theo 13 tién hanh danh gia do tin ciy thang do bing hé sb Cronbach’s
Alpha. Thong qua phén tich nhan t6 kham pha (EFA) s& dinh 1& duogc gid trj thang do bang viéc
loai dan cac bién ma co trong s6 nho hon 0.5. Theo Othman va Owen (2002), khi hé sé6 KMO nam
trong khoang tir 0.5 - 1 va theo Gerbing va Anderson (1998) khi Eigenvalue 16n hon 1 va tong
phuong sai trich duoc bang hodc 16n hon 50%, thi thang do dwoc chap nhan.

4. Két qua nghién ctru
4.1. Méu khdo st

Trong s6 340 cé thé kinh doanh c6 st dung cong cu digital marketing tai Thanh phé H6
Chi Minh tham gia khao sat thi c6 dén 31.7% kinh doanh mit hang thoi trang, 30% kinh doanh
mit hang tiéu dung, 27.6% kinh doanh my pham lam dep, chi ¢6 11.9% hoat dong trong linh vuc
cay canh/hoa va 8.8% bén cac mat hang thuc pham. Ca thé kinh doanh c6 quy mé doanh thu trong
nam tir 01 - 02 ty chiém 39.1%, ké dén la c4 thé kinh doanh c6 quy mé doanh thu tir 500 triéu - 01
ty chiém 25.9%, quy mé trén 02 ty doanh thu trong mot nam chiém 23.5%, va quy md tir 100 -
500 triéu chi chiém c6 11.5% trong mau khao sat. Mau khao sat dugc phan bd theo linh vuc kinh
doanh nhu Hinh 2 va theo quy mé doanh thu nhu Hinh 3.

<<

= M§ pham lam dep = Tiéu dung
Thoi trang = Thyc phdm
» Cay canh/hoa B 100 triéu - 500 triéu m 501- 1000 triéu
1001 - 2000 triéu  m > 2000 triéu
Hinh 2. Linh vyc kinh doanh cua cac ca thé Hinh 3. Quy mé doanh thu cuia cac c4 thé

kinh doanh trong nam 2020
4.2. Phén tich nhan té va danh gid dp tin cdy

Bang 2 trinh bay két qua thang do cac yéu té thong qua hé s Cronbach’s Alpha. Két qua
cho thiy hé sé Cronbach’s Alpha tir 0.820 - 0.849 (déu 16n hon 0.6). Céc bién ctia thang do c6 hé
sO tai nhan t6 nho nhét 14 0.520, déu 16n hon muc cho phép 1a 0.3. Theo Nunnally va Burnstein
(1994) danh gia, cac thang do nay da dat duoc do tin cdy va budc phan tich nhan t6 EFA tiép theo
c6 thé stir dung. Bén canh nhiing gia tri ctia phan tich hé sé Cronbach’s Alpha, thi gia tri phuong
sai trich = 62.065% (> 50%) va Eigenvalue = 1.422 (> 1) dat tiéu chudn cta phuong phap phan
tich nhan t6. Két qua phan tich nhan t6 dwoc danh gia 1a déng tin cdy v6i hé sé6 KMO (Keiser -
Meyer - Olkin) = 0.085.
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Bang 2
Két qua phan tich Cronbach’s Alpha va EFA thang do yéu t6 trong mé hinh nghién ctru

Hg¢ so0 Cronbach’s HE¢ so tai

Yéuto Alpha nhan t6

Truyén théng mang xi hoi 0.827
Truyén thong mang xi hoi 1am ting sé lwong khach hang 0.566
Truyén thong mang x4 hoi lam ting su thoa mén khach hang 0.673
Truyén thong mang x4 hoi lam ting sé luong ban hang 0.657
Truyén thong mang x4 hoi tiép can thi trudng moi va khach 0.520

hang méi
Truyén thong mang xa hoi lam ting sy trung thanh cua khach 0.713
hang

T6i wu héa cong cu tim kiém 0.849
SEO lam tang sb lugng khach hang dén thaim Website 0.634
SEO lam tang sb lugng bam vao cac bai quang cao 0.667
SEO 1am tang sb lugng dén thim cac trang mang xa hoi 0.700
SEO tiép can duoc thi truong mai va khach hang mai 0.672
SEO cai thién viéc nhan biét thuong hi¢u 0.622

Trang Web/Blog 0.847
Trang Web/Blog cai thién sy théa man cta khach hang 0.666
Trang Web/Blog xam nhap dugc vao thi truong méi va thu hut 0.650

duoc khach hang mai

Trang Web/Blog cai thién viéc nhan biét thuong hiéu 0.714
Trang Web/Blog gia ting sb lugng ban hang 0.707

Quang cao hién thi 0.820
Quéng céo hién thi 1am tang khach hang dén tham nhiing trang 0.611

web/blog
Quang co hién thi lam ting khach hang dén tham nhiing trang 0.528
mang truyén thong
Quaéng céo hién thi 1am tang luwgng tiéu thy hang hoa 0.633
Quaéng cao hién thi 1am gia tang thi phan 0.509
Quang cao hién thi xam nhép dugc vao thi truong mai va thu 0.588
hat dugce khach hang méi

Quang co hién thi lam tang d6 nhan dién thuong hiéu 0.633

Hiéu qua kinh doanh ciia ca thé kinh doanh 0.844
Digital Marketing nang cao gia tri cua thuong hi¢u 0.602
Digital Marketing lam ting doanh sé ban hang 0.584
Digital Marketing tiép can thi truong méi va khach hang méi 0.673
Digital Marketing gia tdng su hai long cta khach hang 0.684
Digital Marketing nang cao hiéu qua cta chién dich tiép thi 0.717

Ngudn: Két qua phan tich dit liéu
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4.3. Phén tich héi quy béi

Két qua hoi quy:
Bang 3
Két qua phan tich hdi quy
Tén bién Hg b hdi quy chua Hg b hdi quy Hé s6 Sig.
dugc chuan hoa duwgc chuan hoa
Hing s6 0.048 0.830
Truyén thong mang xa hoi 0.229 0.248 0.000
Téi wu héa cong cy tim kiém 0.334 0.264 0.000
Trang Web/Blog 0.146 0.182 0.000
Quang c4o hién thi 0.272 0.312 0.000

R2 = 0.571; R? hiéu chinh = 0.565; Hé sd Durbin - Watson = 1.456

Ngudn: Két qua phan tich dit liéu

Phén tich hdi quy bdi duoc tién hanh sau khi phan tich nhan t6 kham pha. Kiém dinh F
dugc ding dé kiém dinh mirc d6 phii hop ciia mé hinh héi quy. Gia tri F duge ghi nhan 1a 111.285
v6i mie ¥ nghia Sig. = 0.000 diéu d6 cho thdy mé hinh hdi quy 1a phu hop. Tiép dén, Bang 3 thé
hién gia tri R? hiéu chinh = 0.565 thé hién 56.5% su bién thién ctia bién phu thudc duoc giai thich
bang 04 nhan t6 Truyén théng mang xa hoi, Toi wu hod cong cu tim kiém, Trang Web/Blog va
Quang cao hién thi. Hé sb Durbin - Waston = 1.456 va hé s6 VIF < 10 cho théy dir liéu phan tich
khong vi pham gia dinh vé da cong tuyén.

Duya vao két qua hoi quy tai Bang 3 cho thay, 04 cong cu cia digital marketing (Truyén
thong mang x4 hoi, trang web/blog, quang c4o hién thi va tdi vu hoéa cong cu tim kiém) déu mang
lai tac dong tich cuc dén hiéu qua kinh doanh cua ca thé kinh doanh tai Thanh pho H6 Chi Minh.
Trong s6 do, quang céo hién thi c6 tdc dong manh mé& nhat dén hiéu quad kinh doanh cuta ca thé
kinh doanh so v61 cac cong cu khac.

Kiém dinh T-Test va One-way ANOVA:

Bang 4
Kiém dinh T - Test va One-way ANOVA

Gia tri trung binh:

Gidi tinh Do tudi Linh vye kinh doanh
Nam 4.16 18 - 25 tudi 4.24 My phdm — lam dep 4.46
Nir 4.36 26 - 35 tudi 4.42 Hang tiéu ding 4.22
36 - 45 tudi 4.14 Thoi trang 4.34
Thuc pham 4.01
Cay canh/hoa 4.03
Gia tri Sig. cua Phdn tich Levene: (< 0.05)
0.000 | 0.004 | 0.001
Gida tri Sig. cua bang ANOVA/ T-TEST: (< 0.05)
0.003 | 0.001 | 0.000

Ngudn: Két qua phan tich dir liéu cua tac gia
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Tai kiém dinh T - Test va ANOVA, nhan thiy c6 su khéc biét giita d6 tudi, gisi tinh va
linh vuc kinh doanh khi n6i vé hiéu qua kinh doanh cua cé thé kinh doanh trén dia ban Thanh phd
Ho6 Chi Minh. Cu thé gidi tinh nit duoc danh gid cao hon so v6i nam, d6 tudi tir 26 - 35 tudi va
linh vuc m¥ pham lam dep dugc danh gia cao hon.

5. Két luan va goi y

Mic du cac cong cu digital marketing c6 anh huéng dén hiéu qua kinh doanh, nhung s&
khong dat dugc hidu qua tot nhat néu nhu khong c¢6 phan b chién dich phi hop theo timg linh vuc
kinh doanh va muc dich kinh doanh cy thé. Tir két qua phan tich dit liéu, sau day 1a mot s kién
nghi, giai phap dé gop phan ning cao hiéu qua cac cong cu digital marketing:

Ve “Truyén thong mang xa hoi”

Truyén thong mang xa hoi 1a mot cong cu hitu ich trong viéc gia ting khach hang mdi,
cham soc khach hang va nudi dudng khach hang trung thanh. Do mang xa hoi 1a mot phan quan
trong trong cudc song mdi ngudi hién nay, C4c ca thé kinh doanh nén tap trung cham séc ndi dung
thong tin vé san pham doanh nghiép, dong thoi gia ting dich vu cham soc khach hang bang viéc
giai dap thac méac trong muc messenger dugc tich hop boi cac cau hoi thuong gap co san. Viée gia
tang 6 nhan dién thuong hiéu, giai quyét cic van d& phat sinh trudc va sau khi mua hang dong
thoi tra 1oi khach hang trong khoang thoi gian sém nhét 13 mot trong nhirng cach gia ting sb luong
khéach hang méi, gitt chan khéach hang cii. Tur 6, hi€u qua kinh doanh ngay mot dugc cai thién.

Ve “Toi wu hoa cong cu tim kiem”

Nhu d néu trong muyc két qua phan tich, nhan t6 “tdi uu hoa cong cu tim kiém” c6 anh
hudng thr hai sau nhan té quang cdo hién thi dén hi¢u qua kinh doanh. Viéc nay 1a dé hiéu vi néu
c6 mdt dich vu cham séc khach hang tdt, mot ngué)n hang tdt cung chién luoc kinh doanh hép dan
nhung lai khong dugc moi nguoi biét dén thi déu khong dat duoc muc tiéu cao nhét. Va “tdi uu
héa cong cu tim kiém” s& gitp ich trong viéc khién nhiéu nguoi biét dén ca thé kinh doanh/doanh
nghiép bang cach dwa két qua vé san pham/dich vu ctia ho 1én nhitng vi tri du tién trén thanh cong
cu tim kiém dé khach hang tiém ning c6 thé thay dugc trong khoang thoi gian ngin nhat. Dé c6
thé hién thi ding voi nhiing nguoi dung c¢6 nhu cau mua hang, cac ca thé kinh doanh nén tap trung
viéc tim hleu tir khoa nao 1 t6t cho khach hang nhat, pht hop theo timg linh vyc kinh doanh ciing
nhu nhu cau ma khach hang mong muédn.

Vé “Trang Web/Blog”

Trong 04 nhén t6 anh hudng dén hiéu qua kinh doanh cua ca thé kinh doanh trén dia ban
Thanh phd H6 Chi Minh, yéu t6 trang web/blog duoc danh gia c6 anh hudng thap nhat. Didu d6
cho thay da phan céc cé thé kinh doanh wu tién thiic ddy vao viéc kinh doanh trén cac nén tang co
luong ngudi sit dung 16n hon va dé dang tiép can hon. C6 ¥ kién cho rang trang web/blog gilp ich
trong viéc khang dinh thuong hiéu va thé hién tinh chuyén nghiép cho doanh nghiép. Nhung da
phan khach hang s& biét t6i san pham/dich vu cta cac ca thé kinh doanh trén cac nén tang mang
x4 hoi va trén két qua tim kiém trudc, sau d6 t6i tham nhitng trang web/blog dya trén dudng dan
Ma c4c c4 thé kinh doanh cung cip. Diéu d6 ciing phan anh cac tép khach hang ciia cac ca thé kinh
doanh thuong 1 nhitng nguoi tré. C6 hing tha mua hang khi san pham/dich vu dé dugc hién thi
trén cac thiét bi dién tir ciia minh. Viéc hién thi san phém/dich vu thuong xuyén trén céac nén tang
ho sir dung da thiic ddy hanh vi mua sam ciia ngudi tiéu dung.

Vé “Quang cdo hién thi”

Quang c4o hién thi 1a nhan t6 c6 anh huong nhiéu nhét dén hiéu qua kinh doanh cua cac ca
thé kinh doanh. B¢ anh huong cua nd gip 1.71 lan d6 anh huong cia nhén t6 thap nhat (trang
web/blog). Néu doanh nghiép mudn tap trung dau tu phat trién thém céng cu quang céo hién thi
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nay cho cac khach hang cua minh, thi hiéu qua kinh doanh cua cac khach hang s& dugc nang cao
1d rét. Nhu da dé cap O trén, viéc hién thi san pham/dlch vu thuong xuyén trén cac nén tang ma
ngudi dung st dung di thuc ddy hanh vi mua sim cta ho. Bén canh dé, cic nén tang 16n, nhiéu
nguoi dung nhét tai Viét Nam, c6 anh hudng rat 16n dén sy cap nhat thong tin, dinh hudng du luan
nhu Facebook, Instagram hay Tiktok déu c6 nhitng chinh sach hd trg cho viée cac cong ty truyén
thong hay cac ca thé kinh doanh c6 thé chay quang cdo trén nhirng nén tang nay.

Vé “Gici tinh”

Nhan thiy c6 su khac biét vé gidi tinh khi noi vé hiéu qua kinh doanh cua cac c4 thé kinh
doanh, cuy thé 1 gidi tinh nit c6 chi s6 cao hon (4.36). Piéu d6 giai thich rang hiéu qua kinh doanh
ctia ca thé kinh doanh, gidi tinh nit dugc danh gid cao hon. Nhu ching ta biét, trong moi viéc,
nguoi phy nir s€ c6 kha nang chu toan va lo lang moi viéc can than hon. Trong kinh doanh, ho s&
ti mi trong viéc 1én ké hoach, sap Xep moi thir that thich hop theo timg giai doan. Phu nir cling rat
hiéu tam ly cia khach hang, ho biét khach hang can gi, muén gi va biét minh can cai thién nhiing
diém nao dé c6 thé nang cao chat lugng kinh doanh. Nhét 13 trong loai hinh kinh doanh c4 thé, khi
ngudn nhan lyc con it va pham vi kinh doanh con chua 16n. Nhitng nguoi cha kinh doanh nao ¢6
thé doc 1ap, tu phan bd ké hoach tir khau 1y hang, chét hang va giao hang cho khach hang cua
minh, nguoi d6 s& c6 mot hiéu qua kinh doanh tét.

Ve “D¢ tuoi”

Trong ba d6 tudi duge khao sat trong bang cau hoi, nhan thay do tudi trong khoang 26 - 35
tudi co chi s6 cao nhat so véi hai d6 tudi con lai khi néi vé hiéu qua kinh doanh. D& dang nhan
thiy néu céc ca thé kinh doanh 1a nhitng ngudi trong d6 tudi tir 18 - 25, ho s& ndm bat dugc nhing
xu huéng digital marketing méi nhat. Nhung trong d6 tudi van con kha tré nay, nhiing ca thé kinh
doanh s& khong c¢6 qua nhiéu kinh nghiém kinh doanh. B&i vi kinh doanh trén nén tang k¥ thuat
s6 ma chi nim bat duoc nhitng xu hudng kinh doanh théi 1 chwa du. Bé c6 thé dat duoc hiéu qua
kinh doanh t6t nhét, cac ca thé kinh doanh s& phai c6 thém nhiing kinh nghiém dén tir qua trinh
thuc hién kinh doanh. Khac véi do tudi tir 18 - 25, d6 tudi tir 36 - 45 o rat nhidu kinh nghiém &
linh vyc ma ho dang hoat dong. Vi nhiing c4 thé kinh doanh & d9 tudi nay khi phét trién kinh doanh
trén nén tang k¥ thuat sd, nghia 1a ho di kinh qua loai hinh kinh doanh truyén thong trude do.
Nhung ¢ do tudi nay cling thé hién duge rﬁng, ho s€ cham trong viéc cdp nhat nhiing xu hudng
moi cua digital marketing. Viéc cham cép nhat nhitng xu huéng méi it nhiéu s& anh huéng dén
hiéu qua kinh doanh vi qua thoi gian mot vai cac tiép can dén khach hang trén nén tang ky thuat
s6 s& khong co phi hop nita. Do vy, do tudi tir 26 - 35 1a d6 tudi dwoc danh gia cao hon hai nhom
con lai. Pay 1a d6 tudi vira c6 kinh nghiém trong kinh doanh, vira ¢6 kha ning cap nhat xu hudéng
digital marketing méi nhét.

Vé “Linh vuc kinh doanh”

Trong nhiing linh vuc kinh doanh dugc phén tich trong nghién ctru, thi linh vuc my pham
- lam dep duoc danh gia cao hon so vdi cac linh vyc con lai. Ly giai vé diéu nay, nhan thay nguoi
tiéu dung, dac biét 1a phu nit ludn bi hap dan boi nhiing quang cao vé cac san pham lam dep va
cham soc sic dep. Cac quang cdo nay lién tyc hién 1én trén thiét bi cia nguoi dung, sau do da hinh
thanh thoi quen va thuc day hanh vi mua hang (Quang cao hién thi va t6i wu hoa coéng cu tim kiém
ciing 12 hai cong cu c¢6 anh hudng nhiéu nhat dén hiéu qua kinh doanh). Linh vuc my pham lam
dep co tac dong dén hidu qua kinh doanh 1 do linh vyc nay thanh cong trong viéc ndm bat tam 1y
nguoi dung. Vi sy phat trlen cia mang x& hoi, con ngudi ngay cang mudn vé ngoai ciia minh
dugc tot 1én. Bén canh do6, nén tang chia s¢ nay cling cung cap thong tin vé lam dep, cham séc ban
than, nhimg thong tin d6 thuc day nguoi tiéu dung chi tidu cho nhitng san phdm chim séc ban than
nhiéu hon.
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