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Nghién ctru xac dinh céc yéu tb mau sic bao bi san pham anh
hudng dén hanh vi mua hang ngiu himg ciia nguoi tiéu dung thong
qua cac bién trung gian nhu Su hung phan, Sy théi thiic va Mua
ngoai ké hoach. Nghién ciru dinh tinh dugc thyc hién dé danh gia
thang do sir dung trong nghién ctru, sau d6 tién hanh nghién ctru dinh
luong khao sat 300 ngudi tiéu dung mua san pham nude giai khat tai
clra hang tién lgi & Thanh phd H6 Chi Minh. Két qua phan tich cho
thdy, Mau sic bao bi san pham c6 tic dong tryc tiép dén Hanh vi
mua ngau hing. Thém nira, Mau sic bao bi san phdm anh huong
gian tiép dén Hanh vi mua ngiu himg thong qua cac yéu té cam xuc
1a cac bién trung gian. Tl d6, nghién ctru dé xuat cac ham y quan tri
lién quan dén hanh vi mua ngiu hing dé doanh nghiép c6 thé diéu
chinh, thay doi thiét ké bao bi nham thu hat khach hang, ting doanh
thu cac san pham nudc giai khat tai kénh cira hang tién 1oi.

ABSTRACT

The study identifies factors of product packaging color that
affect the impulse buying behavior of consumers through mediating
variables such as Arousal, Impulsion, and Unplanned buying.
Quialitative research was carried out to evaluate the scale used in the
study, quantitative research is conducted on 300 consumers buying
beverage products at convenience stores in Ho Chi Minh City. The
analysis results show that product packaging color has a direct
impact on impulse buying behavior. In addition, product packaging
color indirectly affects Impulsive buying behavior through
emotional factors which are mediating variables. From here, the
study proposes managerial implications related to impulsive buying
behavior in order to suggest firms adjust and change their packaging
designs to attract consumers and increase sales of beverage products
at convenience store channels.
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1. Giéi thi€u nghién ctiru

Binh quan nguoi Viét tiéu thu nudce giai khat trén 23 lit/nguoi/nam. Theo Hiép hoi bia rugu
- nude giai khat, cac dong san pham nhu nudce ngot, tra udng lién, nudce ép hoa qua cac loai va
nudce tang luc, ... chiém lugng san xuét va tiéu thu 1én dén 85% san lugng cua ca nude va nudc
khoang chiém 15% phan con lai (Giang, 2016). Theo du bao cia BMI va Nielsen, tai Viét Nam
linh vuc thyc phdm dd udng c6 mirc ting truong trong khoang tir 14% dén 15% véi su tham gia
ctia nhiéu don vi trong linh vuc (Cong ty C6 phin Quén Iy Quy Phii Hung, 2021). Didu niy dan
dén sy canh tranh khdc liét 1a diéu khong tranh khoi. Cac doanh nghiép trong nganh nude giai khat
khong nhing phai canh tranh & cAp do giita doanh nghiép voi doanh nghiép, ho con phai quan tim
chi tiét dén ting san pham cu thé dé san pham cua minh c6 thé canh tranh voi san pham cua d6i
thii trén toan kénh phan phdi néi chung va tai kénh ctra hang tién loi noi riéng. Hau hét nhiing
ngudi mua hang ngiu hing thuong khong nghi muyc tiéu mua hang nao trude khi dén cira hang,
viéc mua hang ngiu himg nay chi xay ra khi khach hang cam thiy c6 mét su thuc ddy manh mé
kich thich hanh vi mua (Beatty & Ferrell, 1998). Cac yéu t6 trang thai cam xtic bén trong va moi
truong bén ngoai anh hudng 1én hanh vi nay. Vi thé cac yéu tb mau sic bao bi ctia san pham 13
mot trong nhitng yéu t mdi trudng bén ngoai kich thich viéc mua hang ngiu himg. Day ciing
chinh 1a cong cu tiép thi manh mé& gitip nhiing nha phat trién san ph'fim nude giai khat tao duoc
hinh anh tich cuc gitip san pham bat mat ngudi mua hon.

Nghién ciru ndy nham muc tiéu xac dinh cac yéu t6 mau sic bao bi san pham anh huong
dén hanh vi mua hang ngiu hig ctia nguoi tiéu dung. Ngoai ra, nghién ctru con chi ra yéu t6 mau
sdc bao bi san pham anh hudng gian tiép dén hanh vi mua hang ngiu hing cua nguoi tiéu ding
thong qua cac yéu té sy hung phan, su thoi thiic va mua ngoai ké hoach. Nghién ctru dinh tinh va
nghién ctru dinh luong dugc trién khai dé do ludng muc do tac dong va chiéu hudng tac dong cia
cac yéu t6 mau sic bao bi san pham cung cac yéu t6 trung gian 1én hanh vi mua hang ngau htng.
Tir két qua cua nghién ciru, nhom téc gia dé xuat cic ham y quan tri dé cc nha quan 1y hiéu yéu
t6 mau sic trén bao bi san pham anh hudng nhu thé nao dén hanh vi mua hang ngau nhién néi
riéng. Dua vao d6, c6 thé diéu chinh thay doi thiét ké bao bi nham thu hat khach hang tai Thanh
ph6 H6 Chi Minh va ting doanh thu cho cc san pham trong nganh nudc giai khét tai kénh phan
phdi ctra hang tién loi.

Bén canh nhimng phuong hudng co ban dé doanh nghiép c6 thé hoan thién cac hoat dong
phat trién san phém ctia minh, nghién ctru khong tranh khoi nhirng han ché vé vi tri dia 1i; s6 luong
mAu quan sat; nghién ctru chuyén sau vao timg nhom mau sic, loai mau sic; nghién ctru chuyén
sau vao timg khai niém mua hang ngiu htng ciing nhu nghién ciru trén timg kénh phan phéi khac
nhau. Va day cling chinh la nhitng huéng nghién ctru trong tuong lai.

2. Co st Iy ludn
2.1. Hanh vi mua hang ngdu hing

Beatty va Ferrell (1998) cho biét hanh vi mua hang ngau hing xay ra khi ngudi tiéu ding
¢6 mong mudn dot xuat va khong co nhiéu suy tinh ludng Iy hodc suy nghi nhidu. Khi nguoi tiéu
ding 1an dau tiép xuc v4i san pham, cac tac nhan kich thich va tao cam giac dot nhién mudn mua,
mang tinh tu phéat s& dan dén hanh vi mua hang ngau himg. Hanh vi khong duoc xép vao cung
khai niém 13 khi ngudi mua mua mot san pham da c6 sian trong danh myc mudn mua trudc, mua
lai mQt san phém da tirng sir dung hodc nhé lai mot nhu cau khi bt gdp mot san phém. Ngoai ra,
Kacen va Lee (2002) ting cho rang mua hang ngau himg 1a hanh vi béc dong duoc khoi ddy va
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khong dugc cudng lai voi it sy thdo luan va can nhéc tuong tu nhu khi mua sdm theo ké hoach co
san tir trude. Quyét dinh mua hang duoc dua ra khi nguoi ta suy nghi nhanh trong thoi gian ngin
50 v6i binh thudng khi mua cac san pham hodc dich vu twong duong (D’ Antoni & Shenson, 1973).

Quad trinh mua hang cua con ngudi thuong trai qua 05 giai doan theo tirng muc dich riéng,
tuy nhién cac quyét dinh mua hang khong nhét thiét phai trai qua day du ca 05 giai doan nay ma
ho ¢ thé bo qua mot sb budc dé di thing tir giai doan y thirc nhu cau dén ngay giai doan quyét
dinh mua hang. Pay 1a nguyén nhan din dén hanh vi mua hang ngiu hing (Engel & Blackwell,
1982). Khi ly tri khong kiém soat duoc hanh vi mua ngiu himg thi sau khi nhan thtc nhu cau ho
s& bo qua cac giai doan nhu tim kiém thong tin va xem xét thay thé ma di dén quyét dinh mua
hang. Hanh vi mua hang ngau himg duoc mo ta nhu sau:

Y thuc vé nhu cau

Tim kiém thong tin
Hanh vi mua
hang ngau hing

banh gia cac phuong an

Quyét dinh mua hang

Hanh vi sau khi mua

Hinh 1. M6 hinh hanh vi mua hang ngau himg
Ngudn: Engel va Blackwell (1982)

Hanh vi mua hang ngau himg dua ra quyét dinh mua mét cach nhanh theo sat véi dién bién
tinh cam clia nguoi mua hang, né thién vé cam tinh hon so véi 1y tinh (Bayley & Nancarrow,
1998). Quyét dinh nay mang tinh chét tiéu khién, xay ra ngay bén trong ctra hang khi ngudi mua
khong c¢6 y dinh mua hang trudc d6, nd dugc thodi thic boi cam giac thuc diy manh mé, dot ngot
va khong thé cudng lai khat khao mua moén hang mic cho thiéu qua trinh tim hiéu thong tin trudc
d6 vé san pham dé can nhac va lya chon (Kacen & Lee, 2002). Khi khach hang mua mét san pham
ma ho d3 ting c¢6 du dinh mudn mua trude do, d6 khong phai 1a mua hang ngau hing.

2.2.M6 hinhS-0-R

M6 hinh S - O - R 1a mé hinh lién quan dén hanh vi mua sim ctia con ngudi bi anh hudng
boi cac yéu té moi trudng bén ngoai va cam xic bén trong ctia mdi ngudi. Theo do, S - O - R dugc
viét tat viét tir 03 yéu té “Stimulus (kich thich) - Organism (d6i twong) - Response (phan tmg)”.
Theo d6, bau khong khi 1a yéu té kich thich (S) khién cam xtc ctia khach hang phan tng (O) va
ké dén 14 nay sinh hanh vi mua hang boi ho (R). Sherman, Mathur, va Smith (1997) cho biét trong
linh vyc tam 1y hoc, méi trudng yéu t6 kich thich tac dong 1én cam xiic ciia ngudi mua hang chinh
1a bau khong khi. Nhin chung, sy kich thich ciia bau khong khi cira hang dugc cac nha ban 1é ky
vong s€ tac dong tich cuc dén cam xtc, vé sau s& tac dong mat cach tich cuc dén hanh vi mua sam
cua khach hang tai ctra hang.
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Kich thich Phan g
() (R)

Bau khong Cam xtc
khi cura hang khach hang

Hanh vi mua

Hinh 2. M6 hinh Stimulus - Organism - Response
Ngudn: Sherman va cong sy (1997)
2.3. M6 hinh M - R

So v6i mod hinh S - O - R chi m6 ta bau khong khi tai moi truong ban 1é 1a mot yéu tb kich
thich, mé hinh M - R xem xét tinh cach ca nhan cta khach hang (Zentes, Morschett, & Schramm-
Klein, 2007). V& mit kich thich cua yéu t6 khong khi, né anh huéng dén mot sé ngudi mua sam
mua san phém hodc dich vu trong cac loai moéi truong cira hang cu thé. Tinh cach von ¢6 cla nguoi
mua sam anh huéng dén cam xuc va viéc mua hang ctia ho tai cac ctra hang thyc (Adelaar, Chang,
Lancendorfer, Lee, & Morimoto, 2003; Shahjehan, Qureshi, Zeb, & Saifullah, 2012). Trong mo
hinh M - R, dé c6 thé danh gia sy tic dong ctia mdi truong mua sam dén hanh vi ciia nguodi mua,
ta co thé xem xét hai yéu t6 trung gian co ban 1 sy hung phan (arousal) ciing niém vui (pleasure).
Theo Zentes va cong su (2007) niém vui nhu mtc d6 cam xtc tich cuc con sy hung phan nhu 13
su phan khoi va kich thich cam xtic. Cu thé hon khi khach hang c¢6 nhiéu niém vui hon thi ho s&
danh nhiéu thoi gian hon cho viéc mua sim va kha ning mua hang ma khong c6 ké hoach trudce
cling theo d6 ma tang nhiéu 1én va nguoc lai. Do d6 cac nha ban 1¢ can thiét ké va tao diéu kién
mua sam thoai méai dé khach hang & 1au trong ctra hang hon nham khién ho mua hang héa nhiéu
hon va quay lai mua sim & nhiing 1an sau.

(DA A 7\ 4 \ 4 \
Bau khong khi H

A . anh vi
Niém vui A A
cira hang tiép can
/ /
+ 4 \ -
Catinh né tranh

— —
Hinh 3. M6 hinh M - R

Ngudn: Zentes va cong su (2007)

2.4. Pic diém ciia mau sic bao bi

Mau sic ciia bao bi chinh 1 yéu t6 mang dén cho khach hang trai nghiém tri giac phirc tap
tich hop gifta nhitng ddc diém cua san pham, noi tai ciia ngudi mua va méi trudong xung quanh
(Stockman & Brainard, 2010). V& tam Iy, mau sic bao bi s& anh huong dén cam giac va nhén thirc
dan dén hanh dong ddi véi khach hang. Tinh chét cua bao bi san pham s& khac nhau bai n6 phu
thudc vao dic tinh cta timg khu vue, dan toc. Mau sic trén bao bi san pham gitp doanh nghiép c6
thé thé hién duoc ngén ngit cho san pham ma ho mong muén truyén dat. Néu mau cha dao caa san
pham 1a mau do, diéu d6 twong trung cho mdt hinh anh niang dong, tran day nhiét huyét hoac néu
san pham mang mau chu dao 1a den s& mang dén cam giac huyén bi nhung sang trong, gidp thu
hat su to mo. Theo Birren (1963), Bruno, Martani, Corsini, va Oleari (2013), Genschow, Reutner,
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va Wanke (2012), mau sic bén ngoai san pham c6 tac dong 1én hanh vi tiéu dung. Do dé, cac nha
san xuat nudc giai khat can nghién ciu lya chon va diéu chinh bao bi san pham gilp tao yéu to
kich thich khién ngudi mua dé y va mua san pham caia minh.

2.5. Moi lién h¢ gitta mau sac bao bi va hanh vi mua hang ngdu hirng

Theo Passewitz (1991) d chi ra rang ¢ khoang 60% dén 75% thong tin duoc ngudi tiéu
ding thu thap tir méi trudng xung quanh trong cira hang dén tir sy hd tro cua thi giac. Do d6 mau
sic cua bao bi san pham nuéc giai khat 1a yéu té chu chét tac dong I18n viéc mua hang. Piqueras-
Fiszman va Spence (2012) ciing da ting tim hiéu vé su thay d6i mau sic cua bén ngoai ciing da
duogc xac dinh 1a ¢ tdc dong manh I1&n nhan thic caa moi ngudi vé do dn va thac udng. Birren
(1963), Bruno va cong su (2013), Genschow va cong su (2012) ciing chi ra rang hanh vi tiéu ding
bi tac dong boi mau sic bén ngoai san pham. Bellizzi va Hite (1992) con chi ra duoc su anh huéng
ctia nhdm mau ndng anh hudng kich thich dén hanh vi cua khach hang nhiéu hon so véi nhém mau
lanh. Ngoai ra, anh huéng caa mau sic bén ngoai san pham déi véi cam nhan vé mui vi va huong
vi la do viéc thay doi mau sic méi truong xung quanh ciing sé tac dong dén tam trang caa con
ngudi, va do d6 nd da anh huong mét cach gian tiép dén cam nhan thirc an cua ho (Evans, 2002).

3. Céc gia thuyét nghién ciru

Ballantine, Jack, va Parsons (2010) phat hién ra rang mau sac anh huong dén viéc mua bén
canh nhiing yéu té trong méi trudng ban 1¢, sy kich thich va cam giéc dé chiu cua ho ciing nhu
hinh anh ctra hang. Véi nghién ciu cua Zentes va cong su (2007), trong thi truong hién dai, tm
ly mau sic thudng dugc cac nha béan Ié ap dung vao viéc thiét ké ctra hang, tac 1a sy khac nhau
ciia mau sac s& gay nén nhiing anh huong tim 1y khac nhau d6i vai tirng khach hang khac nhau.
Vi dy, mau tring va xanh lam mang hinh anh caa su binh tinh va sach s&, con nhitng mau nhu mau
do, cam va vang mang dén cam giac kich thich va khoi day, dong thoi ciing thuong dugc lién két
véi sy 4m ap va hanh dong (Solomon, Russel-Bennett, & Previte, 2013).

H1: Mau Sdc bao bi ¢6 tdc dong tich cuee dén hanh vi mua hang ngau hing ciia nguoi mua
hang nuoc giai khat

Mau sic bao bi san pham nudc giai khat 1a mau sic chi dao duoc thiét ké trén bao bi dong
g61 cua mgt mat hang. Mau sdc c6 thé duoc thé hién 1én trén lon nhom hodc trén tem nhén ni long
bén ngoai d6i véi cac san pham nude dong vao chai PP, PET va chai thuy tinh. Déi véi san pham
nude giai khat dong chai, thong thuong mau sic thiét ké bao bi s& dong nhat véi mau sic ciia nip
chai dé dong nhit theo mau chii dao ciia san pham.

Két qua nghién ctru ciia Xu (2007) mdi trudng ctra hang c6 anh hudng dang ké dén cam
xtc nhu niém vui va hung phan, tir 46 anh huéng d&én hanh vi mua sdm ctia khach hang trong ctra
hang. Su hung phan va su thdi thic 1a 02 yéu té thudc pham tri cam xuc, yéu t nay dugc tac dong
khi c6 kich thich bai diéu kién maéi truong bén ngoai. Ayad, Ainous, va Maliki (2016) di khing
dinh thong qua nghién ctru caa minh rang mau sic ¢6 anh huéng gian tiép dén hanh vi mua hang
ngau hung caa khach hang thong qua mot s6 bién cam nhan caa cam xuc.

H2: Mau sdc bao bi c6 tic dong tich cue dén hanh vi mua hang ngdu hiing thdng qua suw
hieng phdn Ciia nguwoi mua nwdc gidi khét

Mehrabian va Russell (1977) cho rang su hung phan tuong tu nhu mot trang thai cam giac
c6 lién quan dén hoat dong tinh than. Sy hung phan 12 su két hop cua su tinh tao vé tinh than va
hoat dong thé chat theo nhu dinh nghia ciia Mehrabian (1996). Va theo Osgood (1963), 6ng da st
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dung hé sb hoat dong cho céc loai hoat dong khac nhau, tir hoat dong sinh Iy va hoat dong tri 6c
dén hoat dong thé chat, trong dé hoat dong thi giac ciing c6 lién quan dén sy hung phan.

Theo nhiing két qua nghién ctu trude, sy hung phén c6 lién quan dén tat ca céc loai dac
tinh kich thich c6 xu huéng nang cao sy tinh tao (Berlyne, 1966). Tuy nhién, mic 6 hung phan
cing can duoc duy tri & mirc do vira phai vi 1y do co ban 1a mutc d6 thap c6 thé khién nguoi mua
hang mat hirng thi véi cira hang trong khi mirc d6 cao c6 thé khién ho roi khoi cira hang trong thoi
gian ngin nhat hoic tranh cira hang trong twong lai do cam thay khong thoai mai vé mat cam xtc
(Turley & Milliman, 2000; Zentes & ctg., 2007).

H3: Mau sdc bao bi c6 tic dong tich cue dén hanh vi mua hang ngdu hiing théng qua suw
thoi thac cua nguoi mua nuoc giai khat

Theo Beatty va Ferrell (1998) hanh vi mua hang ngau hing bi tic dong truc tiép boi cam
giac thoi thiic mua ngau himg. Cam gic nay 1a mot sy ham mudn khi nhin thdy mot mat hang tai
mot noi nhat dinh, voi Rook (1987), cam giac nay 12 ty phat, dot ngot va théi thiic. Weinberg va
Gottwald (1982) ciing da timg luu ¥ rang cam giac thoi thiic mua ngau himg va viéc mua ngiu
hing 14 hai khai niém hoan toan tach biét.

Fatmawati va Dinar (2021) da chtng minh dugc rang méi trudng cta ctra hang gdm céc
yéu to nhu mau sic, trung bay, théng tin khuyén mai, am thanh, ... tic dong lén viéc mua ngiu
himg. Mbi truong tac dong tich cuc 1én viée mua ngoai ké hoach duoc trung gian boi cam xic tich
cyc. Thir nghiém gia thuyét két luan rang cam xic tich cyc anh hudng dén cam xtc tich cuc giita
moi trudng cira hang va viéc mua hang ngoai ké hoach & nguoi tiéu dung dai siéu thi toan cau.
Mot thiét ké moi truong cira hang tot ¢6 thé tac dong 1én hanh vi khién ho tin huong khong khi
clia cira hang nhiéu hon dé danh thoi gian 1au hon. Ho s& xem qua cac mit hang duoc trung bay
va ban tai ctra hang, dan dén viéc nguoi tiéu dung mua hang ngoai ké hoach.

H4: Mau sdc bao bi ¢é tic dong tich cue dén hanh vi mua hang ngau hizng théng qua viéc
mua ngoai ke hoach cua nguwoi mua nwoc giai khat

Theo Fatmawati va Dinar (2021), mua khong ké hoach 1a hanh dong mua ma trude do
khong c6 su can nhic trude khi vao ctra hang. Mua hang khéng cé ké hoach hinh thanh bai su thoi
thic manh mé va kién tri khién ngudi ta phai mua mot san pham khong duoc I1én ké hoach tir trudc.
Nguoi tieu ding mua hang ngoai ké hoach s& c6 xu huéng khéng can nhic dén hau qua. Khi cé
hanh vi mua hang ngoai ké hoach, khach hang thich théa man sy ham muén xuét hién dot ngot.

V6i nghién ctiu cua Zentes va cong su (2007), khi niém vui ciing sy hung phéan cia khach
hang ting 1én & mic do6 16n s& khién ting cao kha ning mua hang ngiu hting. Zentes va cong sy
(2007) ddng thoi ciing cho rang d6i khi nhitng cam giéc tich cuc nhu sy hung phan tré nén du
manh dé ngudi ta thuc hién hanh vi mua ngiu hirng. Donovan va Rossiter (1982) cho rang trong
mot moi truong ban I¢ thich thd, sy hung phan noi 1én nhu mot yéu t6 du bao dang ké vé cac hanh
vi mua siam nhat dinh. Kaltcheva va Weitz (2006) tham chi con dé xuét gitra sy hung phan va hanh
vi mua sam c6 mdi lién quan bi tac dong boi yéu té trung gian caa niém vui.

H5: Sw hung phdn ciia ngwoi mua nwdc gidi khat doi Véi yéu té mau sdc 6 tac dong tich
cue dén hanh vi mua hang ngdu hing cia ho

Theo Dholakia (2000); Rook (1987) ngudi mua dé cé phan ing boi cam xdc hoic trang
thai tinh cam c6 kha nang bi thdi thlic mua hang khong thé cudng lai. Sy xuat hién gia ting cta
hanh vi mua hang do ngudi tiéu ding mudn thay déi hoic kéo dai tdm trang hoic trang thai cam
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xuc cling da dugc ching minh trong cac phat hién cua cac nha nghién ctru khac nhu Gardner va
Rook (1988); Rook (1987); Rook va Gardner (1993). Beatty va Ferrell (1998) cho biét viéc mua
hang du cho trude dé khong cé y dinh, hanh dong dién ra mét cach dot ngot, bat chot dugc xem 1a
mua hang ngau hung. Pay 1a diéu xay ra tir cam giéc bi thdi thiic mua san pham dong thdi né mang
xu huéng ty phat trong khi khong cé nhiéu sy can nhic.

H6: S théi thic ciia nguwoi mua medc gidi khat doi véi yéu té mau sdc co tac dong tich cuc
den hanh vi mua hang ngau hing cua ho

Rook va Gardner (1993); Weun, Jones, va Beatty (1998) cac nha nghién ciru dong v rang
mét hanh vi phan tng, dugc didu khién truc tiép boi su kich thich déi vai cac yéu td trong tinh
hudng mua, phét sinh tir mot su thdi thic khdng cd ké hoach, khong duoc kiém soat thi d6 chinh
la mua hang ngau hing. Mic do ma mot ngudi ¢d thé thyc hién cac giao dich mua hang khong co
ké hoach, tic thoi va khong can nhic con thé hién dac diém tinh ngau hiing cua viéc mua hang
(Lin & Chuang, 2005). C4c nha nghién ctru da phan biét gitta mua khong cé ké hoach va mua hang
ngau hirng. Cobb va Hoyer (1986) da thuc hién mot nghién ciru xac dinh ba loai ngudi mua - nguoi
lap ké hoach, nguoi 1ap ké hoach tirng phan va ngudi mua ngau hing. Nhitng ngudi lap ké hoach
du dinh mua ca danh muyc san pham va thwong hiéu muén mua, nhitng ngudi 1ap ké hoach mot
phan dy dinh mua danh muc san pham nhung khong quan trong thuong hiéu va nhitng ngudi mua
ngau hang khéng ¢ ¥ dinh mua danh myc san pham hoic thuwong hiéu tuong tmg. Pdi voi mot s6
khach mua sam, mong mudn hanh dong ngau himg duoc dan dén hoan toan khong chu y dén két
qua cta viéc mua. Mua ngoai ké hoach thuoc vé nhan thac caa khach hang, nhan thic nay sé dan
dén c6 hay khdng hanh vi mua hang ngau hing.

H7: Viéc mua ngoai ké hoach ciia nguwoi mua nwéc gidi khat doi véi yéu té mau sdac co tac
dong tich cuce den hanh vi mua hang ngau hirng cua ho

Twr cac gia thuyét trén, mo hinh nghién ctru dugc dé xuat nhu sau:

‘ H1 ( \
)
H2 | H5
Su hung phan Hanh vi
Mau sac \ ) .
. . mua hang
sao bi H3 H6 <
Sy thoi thuc ngau hirng
~——
)
H4 | Mua ngoai H7
ké hoach

Hinh 4. M5 hinh nghién ctru dé xuat

Ngudn: Tac gia dé xuét (2021)

4. Phuwong phap nghién ciru

Nghién ctu nay sir dung phuong phap hon hop caa nghién ciru dinh tinh va nghién ctu
dinh luong. Xem xét s6 lwong bién quan sat nhan 5, ta tinh dwoc sé lwgng mau can dé thuc hién
cho mé hinh nghién ctru 1 300 ngudi. V6i doi twong khao sat 1a ngudi tiéu dung da tieng mua hang
ngau hing mat hang nuéc giai khat tir nhitng cira hang tién loi ¢ Thanh phd H6 Chi Minh c6 do
tudi tir 18 dén 50 tudi.Viéc ldy mau dugc thuc hién truc tiép céc khach hang da thuc hién mua sim
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nudc giai khat tai nhiing cira hang tién loi trén dia ban Thanh phd H6 Chi Minh. Bong thoi thuc
hién 1dy mau tir khach hang 1a déi twong muc tiéu bang bang cau hoi truc tuyén. Nghién ciru dinh
tinh duoc thuc hién boi ki thuat thao luan tay doi dé thu thap dit liéu dinh tinh véi cac déi tuong
khach hang d3 tirng mua sam mat hang nuéc giai khét tir nhitng ctra hang tién loi tai Thanh phd
Hd Chi Minh. Nghién ctru dinh tinh thuc hién khao sat véi 05 ngudi, trong d6 ¢6 04 nir va 01 nam
trong do tudi tir 22 tudi dén 35 tudi. Pa sb cac dap vién déu 1a nhan vién van phong véi trinh d6
hoc van Dai hoc. Trong d6 c6 mét ngudi hién da 1ap gia dinh con lai hién trong tinh trang doc
than. Thu nhap caa cac dap vién nam trong khoang tir 15 dén dudi 25 triéu dong/thang. T4t ca céc
dap vién hién dang sinh sdng va lam viéc tai Thanh phé H6 Chi Minh. Tai budc nghién ctu dinh
lwong so bo, tac gia xay dung bang cau hoi dua trén thang do so bd va khao sat nham thu thap di
liéu cho thang do so bo. Sau khi di c6 dit liéu, tac gia thyuc hién kiém dinh hé sé tin cay Cronbach’s
Alpha ddi véi timg thang do dong thoi tién hanh phan tich nhan té EFA dé tir d6 loai bo nhiing
bién khéng phu hop. Cubi cuing, két qua s& cho ra thang do chinh thirc dé tién hanh nghién cuu.
Két qua phan tich dinh lugng so b, tai budc phan tich nhan té, tir 21 bién dugc rdt trich thanh 05
nhan t6, nhém tac gia xac dinh thang do chinh thie dé tién hanh khao sat dinh lugng chinh thic.
Nghién ctru chinh thtrc (nghién ciru dinh luong), nhém tac gia da gui di 330 bang cau hoi bang
phuong phap 14y mau tir khach hang 1a d6i tugng muyc tiéu bang bang cau héi tryc tuyén va nhan
vé 300 két qua hop 1¢ sau khi d3 loai di nhitng dbi tuwong khao sat khdng phi hop véi tong thé dé
tai nghién cau. T4c gia dua 300 bang cau tra 1o dat chuan dé phan tich dinh luong chinh thirc bang
cac ky thuat phan tich kiém tra do tin cdy cua cac thang do bang hé s Cronbach’s Alpha; phan
tich nhan té kham phéa (EFA); phan tich nhan t6 khang dinh (CFA); phan tich twong quan; phan
tich hdi quy tuyén tinh; phan tich mé hinh cau tric tuyén tinh (SEM) va Phan tich t-Test va phan
tich ANOVA.

5. Két qua nghién ciru chinh thirc
5.1. M0 td mdu khdo sat chinh thic

Bang cach tao bang ciu hoi tryc tuyén va giri cho cac dap vién, nghién ciru da giri di 330
bang cau hoi phong van. S lugng phan hoi 1a 322 bang (ty 1 97.5%), sau khi gan loc cac bang
tra 10i sai, khong tra 1oi hét hodc dong nhat 01 cau tra 10i, s lugng bang cau hoi hop 16 1a 300
bang. Véi két qua thong ké thi nix gisi chiém sb lugng nhiéu hon nam gidi, cu thé nir gisi chiém
74.0% trong khi ¢6 nam giéi chiém 26.0%. Trén tong thé mau khao sat, do tudi phan bo nhiéu nhat
& nhom tudi tir 22 tudi dén dudi 35 tudi, chiém 60.6%. Sau d6 1a nhom tudi tir 18 tudi dén dudi 22
tudi chiém 30.7% va khoang tir 35 dén 50 tudi chiém thap nhit vai 8.7%. Nhém mau khao sat ¢6
trinh d6 hoc van dai hoc chiém phan 16n vé&i 78.3%; trinh d6 sau dai hoc chiém 14.3%; trinh d6
cao dang va trung cap chiém 5.0%, cudi ciing nhém mau c6 trinh d6 trung hoc phd théng chiém
2.3%. Nhom ddi twong doc than chiém dai da s voi 80.0%; tiép theo 1a nhom da 1ap gia dinh
chiém 19.7% va cudi cting 1a nhém ly hén chiém 0.3%.

Nhom déi twong duoc khao sat 1a nhan vién van phong chiém da sé véi 46.0%; ké tiép 1a
nhom hoc sinh, sinh vién chiém 37.7%; nhom cha doanh nghiép chiém ty 1¢ 4.7%; nhém dbi tugng
la gi4o vién chiém 3.0%; nhom d6i twong ndi trg chiém 2.3%; nhom dbi twong tiéu thuong va
nhém thudc nhitng nghé nghiép khac dong chiém 2.0%, nhom déi tueong lao dong phd thong chiém
1.3% va cubi cting 1a nhdm vién chirc nha nudc chiém 1.0%. Nhom ddi twong khao sat c6 muc thu
nhap it hon 05 triéu/thang va tir 05 triéu dén dudi 10 triu/thang chiém phan 16n véi 28.3% va
20.0%; tiép theo 1a nhoém ddi twong cd muc thu nhap tir 10 triéu dén dudi 15 triéu/thang chiém
19.7%; nhom dbi twong c6 muc thu nhap tir 15 triéu dén dudi 25 triéu/thang chiém 19.3% va cudi
cung 1a nhom dbi twong cd mirc thu nhap tir 25 tridu/thang tré 1&n chiém 12.7%.
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5.2. Két qud kiém dinh céc gid thuyét ciza md hinh nghién citu

Ban dau md hinh nghién cau c6 07 gia thuyét thé hién méi lién hé giira cac bién doc 1ap va
phu thudc gém 04 md hinh hdi quy nho. Qua qua trinh phan tich md hinh hdi quy ban dau, két qua
kiém dinh cac gia thuyét trong mé hinh nghién cau sau:
Bang 1
Két qua kiém dinh cac gia thuyét trong mé hinh

Gia thuyét Néi dung Sig. | Hé sé Beta| Két qua

Mb hinh hai quy 1

Mau sic bao bi c6 tac dong tich cuc dén hanh vi
H2 mua hang ngau hting théng qua sy hung phan caa|0.000| 0.587 | Chap nhan
nguoi mua nudc giai khat.

Mb hinh hai quy 2

Mau sic bao bi cd tac dong tich cuc dén hanh vi
H3 mua hang ngau hang théng qua su thdi thic caa| 0.000 0.476 Chép nhan
ngudi mua nudc giai khat.

M® hinh héi quy 3

Mau sic bao bi c6 tac dong tich cuc dén hanh vi
H4 mua hang ngau hang thong qua viéc mua ngoai| 0.000 0.410 Chép nhan
ké hoach cua ngudi mua nudc giai khat.

Mb hinh hdi quy 4

Mau sic bao bi c6 tac dong tich cuc dén hanh vi
H1 mua hang ngau hiing ctia ngudi mua hang nuéc| 0.000 0.240 Chép nhan
giai khat.

Sy hung phan cua ngudi mua nudc giai khat doi
H5 véi yéu td mau sic co tac dong tich cuc dén hanh|0.032| -0.108 | Chip nhén
vi mua hang ngau hang cta ho.

Sy thi thlic ctia ngudi mua nude giai khat déi voi
H6 yéu td mau sic co tac dong tich cuc dén hanh vi| 0.000| 0.272 | Chip nhén
mua hang ngau hing cua ho.

Viéc mua ngoai ké hoach cua ngudi mua nudc
H7 giai khat d6i voi yéu tb mau sic co tac dong tich| 0.000|  0.443 | Chap nhan
cuc dén hanh vi mua hang ngiu htng cua ho.

Ngudn: Nhom tac gia (2021)
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M6 hinh nghién ctru diéu chinh nhu sau:

) + Y\
H1
0.240
H2t , ) H5-
Su hung phan . .
Miu s 0.587 X ) 0.108 Hanh vi mua
au sac 5
hang ngau
sao bi H3t ([ \ He* hg, 8
A 4 ll’ng
0476 Su thoi thic 0.272
. J
4 N\ +
H4+ Mua ngoai H7
0.410 ké hoach 0.443
\. J/ . J . S/

Hinh 5. M6 hinh nghién ctru diéu chinh sau khi phan tich hdi quy
Nguon: Nhom tac gia (2021)

5.3. Phan tich mé hinh cdu tric tuyén tinh (SEM)

Tir xem xét d6 tin cay va gid tri hoi tu caa cac bién boi phan tich nhan t6 khang dinh, bén
canh kiém bang hoi quy, tac gia tiép tuc kiém céc gia thuyét bang phan tich mé hinh ciu trac tuyén
tinh (SEM).

Chi-square=284,460
df=130
Chi-square/df=2,188
GFI=,903

CFl=,943
RMSEA=,063

PCLOSE=,017
° @ PCLOSE=,017

42 59 40 70
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Hinh 6. Két qua phan tich mé hinh cau tric tuyén tinh (SEM)
Ngudn: Nhom tac gia (2021)

Két qua cho thay chi sé Chi-square = 284.460; CMIN/df = 2.188 (< 3); CFI = 0.943 (=1)
va RMSEA = 0.063 (< 0.08). Céc chi s6 nay déu thoa man diéu kién phu hop tét, do d6 c6 thé két
luan m6 hinh do lwong phu hop véi di liéu thi trueong.
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5.4. Kiém tra tic déng gian tiép tong hep

Bang 2

Két qua hé sd tac dong gian tiép chuan hoa

MS HP TT MNNH
HP .000 .000 .000 .000
TT .000 .000 .000 .000
MNNH .240 .000 .000 .000
HP2 445 .000 .000 .000
HP5 531 .000 .000 .000
HP3 436 .000 .000 .000
HP4 .580 .000 .000 .000
TT2 .360 .000 .000 .000
TT3 451 .000 .000 .000
TT4 479 .000 .000 .000
TT1 403 .000 .000 .000
NH2 294 -.072 315 .000
MN2 410 -.100 439 .000
MNS 327 -.080 350 .000
NH5 462 -.113 495 .000
NH4 488 -.119 522 .000
MS1 .000 .000 .000 .000
MS5 .000 .000 .000 .000
MS2 .000 .000 .000 .000
MS4 .000 .000 .000 .000
MS3 .000 .000 .000 .000

Ngudn: Xir ly trén phin mém AMOS ciia Nhom tac gia (2021)

Véi két qua tai bang trén, ta c6 thé thady méi quan hé gian tiép tir MS 1én MNNH, c6 gia tri
sig = 0.009 < 0.05 (mirc ¥ nghia 5%) nhu vay ton tai mbi quan hé gian tiép tir MS 1én MNNH. Do
do, co ton tai mdi quan hé trung gian tir MS 1én MNNH. Tiép theo, theo két qua xu ly dit liéu tai

Bang 2, ta biét duoc hé s6 tac dong gian tiép chuan hoa cia MS 1én MNNH 14 0.240.
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5.5. Kiém tra tic déng gian tiép riéng biét

Bang 3

Két qua phan tich quan hé gian tiép riéng biét

Indirect Path Unstandardized | Lower | Upper |P-Value| Standardized
Estimate Estimate
MS --> HP --> MNNH -0.113 -0.248 | 0.003 | 0.110 -0.093
MS --> HP --> MNNH --> NH4 -0.113 -0.248 | 0.003 | 0.110 -0.093
MS --> HP --> MNNH --> NH5 -0.111 -0.236 | 0.001 | 0.105 -0.093
MS --> HP --> MNNH --> MN5 -0.076 -0.164 | -0.002 | 0.090 -0.093t
MS --> HP --> MNNH --> MN2 -0.097 -0.206 | -0.001 | 0.096 -0.093t
MS --> HP --> MNNH --> NH2 -0.059 -0.139 | 0.000 | 0.099 -0.093t
MS --> HP --> HP4 0.533 0.453 | 0.627 | 0.000 0.580***
MS --> HP --> HP3 0.395 0.311 | 0.479 | 0.001 0.436**
MS --> HP --> HP5 0.505 0.409 | 0.600 | 0.001 0.531***
MS --> HP --> HP2 0.484 0.384 | 0.602 | 0.000 0.445%**
MS --> TT --> MNNH 0.406 0.298 | 0.555 | 0.001 0.333***
MS --> TT --> MNNH --> NH4 0.406 0.298 | 0.555 | 0.001 0.333***
MS --> TT --> MNNH --> NH5 0.396 0.296 | 0.537 | 0.001 0.333***
MS --> TT --> MNNH --> MN5 0.271 0.200 | 0.380 | 0.000 0.333***
MS --> TT --> MNNH --> MN2 0.347 0.258 | 0.486 | 0.000 0.333***
MS --> TT --> MNNH --> NH2 0.211 0.145 | 0.306 | 0.001 0.333***
MS -->TT-->TT1 0.513 0.397 | 0.651 | 0.001 0.403***
MS -->TT -->TT4 0.594 0.449 | 0.737 | 0.001 0.479**
MS -->TT -->TT3 0.509 0.392 | 0.613 | 0.002 0.451**
MS -->TT -->TT2 0.483 0.370 | 0.612 | 0.001 0.360***
MS --> MNNH --> NH4 0.378 0.180 0.571 0.001 0.275**
MS --> MNNH --> NH5 0.369 0.180 | 0.547 | 0.001 0.260***
MS --> MNNH --> MN5 0.253 0.123 | 0.398 | 0.001 0.184***
MS --> MNNH --> MN2 0.324 0.167 | 0.487 | 0.001 0.231***
MS --> MNNH --> NH2 0.197 0.092 | 0.328 | 0.001 0.166***
TT --> MNNH --> NH4 0.790 0.620 | 0.981 | 0.001 0.522%**
TT --> MNNH --> NH5 0.770 0.615 | 0.952 | 0.001 0.495***
TT --> MNNH --> MN5 0.529 0.401 | 0.686 | 0.001 0.350***
TT --> MNNH --> MN2 0.676 0.525 | 0.860 | 0.001 0.439***
TT --> MNNH --> NH2 0.411 0.303 | 0.550 | 0.001 0.315***
HP --> MNNH --> NH4 -0.213 -0.460 0.017 0.127 -0.119
HP --> MNNH --> NH5 -0.208 -0.441 0.014 0.123 -0.113
HP --> MNNH --> MN5 -0.142 -0.302 | 0.006 | 0.115 -0.080
HP --> MNNH --> MN2 -0.182 -0.390 | 0.008 | 0.114 -0.100
HP --> MNNH --> NH2 -0.111 -0.256 | 0.006 | 0.120 -0.072

Ngudn: Nhém tac gia (2021)
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Két qua phan tich quan hé gian tiép riéng biét tai Bang 3 cho thay toan bo cac méi quan hé
trung gian c6 trong md hinh gdbm ca bién quan sat va bién tiém an. Tai day, ta can xét mdi quan hé
gian tiép theo hai bién trung gian 1a HP va TT.

HP khong c6 tac dong trung gian 1én mdi quan hé tir MS 1én MNNH do p-value = 0.110 >
0.05, hé sd tac dong chudn hoa 1a -0.093.

TT c6 tac dong trung gian 1én mbi quan hé tir MS 1én MNNH do p-value = 0.001 < 0.05,
hé sb tac dong chuan hoa 1a 0.333.

Tinh tong hai hé sé chuan hoa nay lai, ta s& c6 hé s6 tac dong gian tiép tir MS 18n MNNH
1a -0.093 + 0.333 = 0.240. Gi4 tri nay bang véi 0.240 13 hé s6 tac dong gian tiép chuan hoa tir MS
Ién MNNH & phan kiém tra tac dong gian tiép tong hop. Hé sé tai phan kiém tra tac dong gian tiép
téng hop bing tdng céac hé sé tai phan kiém tra tac dong gian tiép riéng biét cong lai.

6. Thao luin két qua nghién ciru

Pé tai nghién ciru mang dén két qua cho thay duoc yéu to mau sac caa bao bi san pham cé
tac dong lén viéc mua ngau hang. Pong thoi, dé tai cho biét dwoc mic d6 anh huong cua yéu to
mau sic bao bi dén quyét dinh mua nuéc giai khat caa khach hang tai ctra hang tién loi trén dia
ban Thanh phd H6 Chi Minh.

Xac dinh yéu t mau siac bao bi san pham tac dong 1én hanh vi mua hang ngau hing cua
khéch hang tiéu dung.

Nghién ctru da dua ra dugc moi lién hé mau sac bao bi sdn pham tac dong truc ti€p 1€n viéc
mua ngau hirng.

Nghién ctru da dua ra dugc moi li€én hé mau sac bao bi san pham tac dong gidn tiép dén
viéc mua ngau hing thong qua cac yeu to thudc vé cam xtic gobm su hung phan, sy thoi thic va
yeu to thudc vé nhan thirc 1a mua ngoai ké hoach.

Po luong mirc do anh hudng va chiéu tac dong cia yéu t6 mau sic bao bi san pham Ién
viéc mua ngau hung.

Tai su tdc dong truc tiép clia mau sic bao bi san phém, murc d§ anh huong boi mau sdc bao
bi san pham 1én hanh vi mua hang ngau himg ctia khach hang tiéu ding. Vi Beta = 0.240, yéu t&
méu sic bao bi dong goi tic dong manh 1én viéc mua ngiu himg khi mua nudc giai khat tai cira
hang tién loi. Két qua thu duoc dong nhat voi két qua ctia Ayad va cong sur (2016) do két qua ciing
chap nhan gia thuyét vé sy tic dong ciia mau sic dén viéc mua ngau himg.

Tai su tac dong gidn ti€p ciia mau sac bao bi sdn pham, ta co thé phan chia cac yeu to thanh
02 nhém gdm cac yeu to tir sdn pham va cac yéu to tir cdm xtc va nhan thue.

Tai nhom yéu t6 tir san pham, theo két qua hdi quy ta xac dinh mau sic bao bi san pham
anh huong manh nhat 1én viéc mua ngiu himg boi sy hung phan voi Beta = 0.587, tiép theo 1a mau
sdc bao bi san pham anh hudng manh nhi 1én hanh vi ndy béi su thoi thiic voi Beta = 0.476 va cubi
cling mau sic bao bi san pham anh hudng manh thir ba 1én viéc mua ngau himg bdi mua ngoai ké
hoach v&i Beta = 0.410.

Vé6i nhom cac yéu t6 bén trong thudc vé cam xtic va nhan thirc ciia khach hang, nhan thirc
mua ngoai ké hoach ctia khach hang anh huéng manh nhat 1én hanh vi mua hang ngau htng thong
qua yéu tb mau sic bao bi san phdm véi Beta = 0.443, ké dén 1a yéu t6 su théi thic tac dong tich
cuc 1én viéc mua ngiu htng thong qua mau sic bao bi san pham véi Beta = 0.272. Con yéu tb su
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hung phén cta khach hang anh huéng nghich chiéu 1én viéc mua ngau himg thong qua mau sic
bao bi san pham voi Beta = - 0.108.

Nha san xuit nudc giai khat co thé tham khao két qua nghién cau dé biét duoc vai tro cua
mau sic bao bi dbi véi hanh vi mua hang ngau hing caa ngudi tiéu ding san pham nudc giai khat.
Tir co s¢ d6, nhitng nha san xuat nudce giai khat sé dinh vi dugc nhdm khach hang muc tiéu; hiéu
rd su tac dong ciia mau sac bao bi nham diéu chinh va phét trién san pham mang tinh sang tao gidp
duy tri va quan li dwoc trai nghiém cam xtc caa khach hang. Diéu d6 giup tac dong tét hon va hiéu
qua hon dén hanh vi mua hang ngau nhién cua khach hang.

7. Ham y quan tri
7.1. Déi véi mau sic bao bi sin phim

Theo nghién ctu mau sic bao bi san pham nuéc giai khat tac dong tich cuc dén viéc mua
ngau hing ¢ cira hang tién loi tai khu vuc Thanh phé H6 Chi Minh. Nha phét trién bao bi san
pham can cap nhat xu hudng va biét dugc tm 1y ciia ngudi mua dé mang dén nhiing thiét ké mang
nhitng mau sic khién khach hang thich thi, 16i kéo duoc su chl y cia khach hang. Piéu nay vira
gitip ting mirc d6 quan tam cua khach hang dén san pham, vira 1am thay d6i hinh anh thuong hiéu
ctia nha kinh doanh san pham theo huéng tich cuc. Nha phat trién can cha y dén yéu tb thoi vu
nham diéu chinh thiét ké theo nhirng sy kién dién ra trong cudc séng nhu 18 tét, nhitng ngay I dic
biét nhu ngay 18 tinh nhan, giang sinh hoac su kién bong da, ... dé 16i kéo sy cha y d6i voi san
pham, giup khach hang nhanh chéong dua ra quyét dinh mua hang hon. Bén canh dé, khi san pham
mang nhitng mau sic thl vi va bat mat s& dugc cac nha ban Ié kinh doanh san pham cha y hon tir
do6 trung bay san pham & nhimg noi dé bt gap hon. Khi d6, co hoi khach hang mua san pham s&
tang lén giup tang doanh thu ban san pham.

7.2. DPoi véi sw hung phin

Nha phét trién san pham can tap trung vao nhitng mau sic gitip gia ting sy hung phan cta
nguoi mua hang khi bat gap san pham. Viéc str dung nhitng mau sic gitip tang sy hung phan Ién
céc thiét ké bao bi dong gbi khién cho khach hang nhanh chéng thuc hién mua hang ngiu hing.
Sy hung phan ¢ anh huong nghich chiéu vai viéc mua ngau hing boi mau sic bao bi san pham.
Diéu nay giai thich rang viéc mua ngau hing sé tang 1én khi sy hung phan béi mau sic bao bi san
pham giam xuéng. Do do, nha phat trién san pham ciing can luu y diéu tiét mau sic bao bi san
phdm hai hoa dé thoa méan duoc vira di sy hung phan. Vi nhiing san pham c6 thiét ké bao bi
nham chan, it sang tao khién khach hang it dé tim dén san pham hon din dén ho s& khdng mua
mit hang d6. Sy hung phan dén tir mau sic caa bao bi san pham nudc giai khat 1a mot trong nhirng
ly do khién cho khach hang quan tim dén san pham va thwong hiéu nhiéu hon va tir d6 ho s& c6
xu huéng mua sim hon méc du trude d6 ho khong hé c6 y dinh.

7.3. Doi véi sw théi thiic

Khi khach hang dén cira hang tién loi chua c6 y dinh mua nuéce giai khat hoac du dinh la
s& mua nudc giai khat nhung chua dinh sin san pham hay thuong hiéu mudn mua thi theo nghién
ctru, théng qua yéu té sy thdi thic mau sac bao bi san pham c6 anh huéng 18n viéc mua ngau hing.
Theo d6 su thdi thlic ciia khach hang gia tang khi nhin thdy mau sic cia san pham nudéc giai khat.
Do d6, nha nghién ciru thiét ké bao bi can tim hiéu nhitng mau sac khi thé hién I1&n bao bi s& khién
ngudi tiéu dung ting kich thich mong muédn sé hitu san pham khi nhin thiy san pham. Piéu nay
s& tao nén sy thoi thiic, kich thich khach hang qua d6 c6 thé ting tan sudt mua ngau hung cua ho.
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1.4. Doi voi vigc mua ngodai ké hoach

Mbt san pham nudc giai khat mudn duoc nguoi tiéu ding chi y thi yéu tb mau sic trén bao
bi dong gbi s& anh huong dén khach hang dau tién. Mot san pham ¢ thiét ké doc la, mau sic bt
mét va da dang trong thiét ké s& khién cho khach hang chu tam dén san pham nhiéu hon, dé phan
tmg dén viéc mua ngau hing caa ho. Theo két qua cua dé tai, ta co thé thay nhan thac mua ngoai
ké hoach thong qua yéu t6 mau sic caa khach hang anh huong manh nhat viéc mua ngau hing.
Diéu nay giai thich rang tuy dén cira hang tién loi ma chua c6 ké hoach sin rang s& mua nudc giai
khét, thé nhung khi ngdm nhin cc san pham va thdy mau sic cia san pham nudc giai khat thi didu
nay s€ anh hudng lén viéc mua hang ctia ngudi tiéu dung mot cach manh mé, du cho ho nhan thic
duoc rang d6 khong phai 1a san pham ho dinh mua trude do.

8. Két luan, han ché ciia nghién ciru va cac hwéng nghién ciru ké tiép

Cac nha quan ly can phdi hop vai cac nha tiép thi dé phat trién mau méa san pham gitp duy
tri va khoi ddy duoc xu hudng ciia khach hang vé mua ngau hing. Viéc dau tién ho can phai lam
1a dinh vi duoc cac nhém khéach hang muc tiéu khac biét, tir ¢6 hinh thanh cac kiéu bao bi dong
g6i mang nhitng mau sac thich hop véi ting phan khic khach hang. Nha phét trién bao bi can nang
cao trai nghiém cua khach hang. Bang cach sir dung mau sac hap dan timg nhém khach hang ma
ho nham dén, nha phat trién san pham c6 thé khoi goi dugc cam xic va nhan thic tir bén trong
ban than mdi khach hang, tir d6 ho c6 thé khién khach hang hanh dong ra quyét dinh mua hang.
Bén canh viéc trinh bay mot cach 1 rang c6 can cir mot cach hop 1y va thé hién dugc muyc dich,
nghién ctru con chi ra duoc yéu té mau sic bao bi san pham c6 phan anh dén viéc mua ngau hing
ctia ngudi mua khi ho mua nudc giai khat tai cira hang tién loi khu viac Thanh phé H6 Chi Minh.

Tuy nhién, nghién ciru nay khdng tranh khoi nhitng han ché nhat dinh nhu sau: mét 13, kha
ning tong quat cia md hinh thip do pham vi chi thic hién nghién ciru tai Thanh phd H6 Chi Minh.
Két qua thu duoc mang tinh dai dién cho phan nho khach hang sinh séng va mua sim tai dia
phuong. Hai I, nghién ciu thuc hién 1dy mau véi phuong phap 1dy mau thuan tién va thu duoc
két qua véi kich thuéc mau nho 1a 300 nén tinh dai dién caa mau chua cao. Ba I, nghién ciu chi
nhic dén mau sic cua bao bi san pham chi nghién ctru chuyén sau vao tirng nhém mau sic hoic
tirng loai mau sac s& ¢6 anh huong nhu thé ndo 1&n hanh vi mua sim ngau hing cua nguoi tiéu
ding. Ban 14, nghién ciru chi méi néi vé viéc mua ngau hing néi chung tuy nhién hanh vi nay la
khéi niém phuc hop bao gdm: mua ngau hang thuan tdy, mua ngau hing nhac nha, mua ngau hang
dé nghi va mua ngau hitng hoach dinh. Ném la, nghién cttu chi méi thuc hién véi nhém ngudi &
ctra hang tién loi trong khi déi voi timg loai hinh k&nh mua sim, hanh vi khéch hang khéc nhau
do d6 két qua cua nghién ctru chua cé tinh tong quat chung cho toan bo dbi twong khach hang.

Nhiing nghién ctru vé sau c6 thé thuc hién tai nhitng ving dia Iy khac nhu Ha Noi, Hai
Phong, Pa Ning, Can Tho, ... nhiing khu vuc ¢ dan tap trung nhiéu véi mirc 6 mua sam cao sé
gitip ting cao hon tinh tong quat cia md hinh nghién ciu. Pong thoi ting s lugng mau khao sét
1én dé ting mirc d6 dai dién cho mau 1én nham gidp md hinh nghién ctu ting do tin cay. Nhing
nghién ctru sau nay c6 thé tién hanh tim hiéu chuyén sau vé cac nhdm mau sic nhu nhém mau
lanh (xanh duong, xanh la cdy, tim, ...) va nhém mau néng (do, cam, vang, ...) s€ phan tng ra sao
Ién viéc mua ngiu htng hoic cy thé hon tirng mau sic xanh, do, vang, tim, ... s& phan tng ra sao
dén hanh vi cia khach hang. M rong nghién citu mau sic bao bi phan ung 1én viéc mua hang
ngau hing tai tirmg kénh phan phdi khac nhau ngoai cira hang tién nhu siéu thi, cira hang giam gia,
may ban hang tu dong, ... 1a nhimg hudng di cua nhitng nghién ciu vé sau. Nhat 1a khi hién nay
moi ngudi ¢6 hudng chuyén sang mua hang truc tuyén nén viéc nghién ciru mau sic bao bi san
pham phan tng dén viéc mua ngau hing trén nén tang truc tuyén s& 1a chu dé nghién cau thi vi
c6 tinh chat cap nhat xu hudng cao.
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