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Nghlen clru nay nham kham pha cac yéu t6 va xem xét tic dong
clia cac yéu té nay dén y dinh mua thiét bi Dién Gia Dung (DGD) t6t
cho surc khde nguoi tiéu dung thong qua vai tro trung gian cua Thai
d6. Dir liéu khao sat dugc thu thap tir 329 nguoi tiéu dung tai Thanh
phé H6 Chi Minh. Két qua tir mo hinh phuong trinh cau tric binh
phuong nho nhét timg phan (SEM) bang cach str dung chuong trinh
Amos 20 chi ra ring Mdi quan tim stc khoe, Mdi quan tim moi
truong, Thai dd, Nhan thirc kiém soat hanh vi va Niém tin c6 tac dong
tryc tiép dén Y dinh mua thiét bi PGD tbt cho strc khoe ngudi tiéu
dung. Két qua tir phwong phap Process Macro duoc thuc hién trong
phan mém SPSS 25 ciing da xac dinh vai trd trung gian ciia Thai do
ctia nguoi tiéu dung trong mdi quan hé tir Mdi quan tdm sirc khoe va
Mdi quan tdm moi trudng dén Y dinh mua thiét bi DGD t6t cho sirc
khoe nguoi tiéu dung. Cudi ciing, mot vai ham Y vé viéc dé cao thai
do tich cuc, gia ting niém tin, nang tim moi quan tim ctia nguoi tidu
ding vé strc khoe va méi trudng sé gitp cho cac nha san xuat kinh
doanh thiét bi dién gia dung t6t cho strc khoe nguoi tiéu ding trong
viéc phat trién cac chién lugc hudng téi khach hang myc tiéu.

ABSTRACT

The objective of this study is to explore and examine the
impact of these factors on the Purchase intention of household
electrical appliances through the mediating role of Attitude. Survey
data were collected from 329 consumers in Ho Chi Minh City.
Results from the Partial Least Squares Structural Equation Modeling
(SEM) using the Amos 20 program showed that Health concern,
Environmental concern, Attitude, Perceived behavioral control, and
Trust affect directly to purchasing intention of consumers. Results
from the Process Macro using the SPSS 25 program have also
identified the mediating role of Consumers’ Attitudes in the
relationship between Health Concerns and Environmental Concerns
to Consumer’s Purchase intention. Finally, several suggested
governance implications will assist manufacturers and marketers in
developing targeted customer-focused strategies.
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1. Giéi thiéu nghién ciru

Trong béi canh dai dich hién nay, mdi quan tdm sirc khoe da chi phdi nguoi tiéu ding trong
viéc mua san pham, dich vu. Do dé, thi hiéu chon mua thiét dién gia dung ciing c6 su thay doi.
Bén canh thiét ké hién dai va cong nghé tién tién, tét cho stic khoe tra thanh tiéu chi khéng thé
thiéu khi chon mua thiét bi dién gia dung (Waris, Dad, & Hameed, 2021). Thiét bj dién gia dung
da tré thanh mot phan khong thé thiéu caa con ngudi, dic biét 1a nhitng san pham c6 cong ning,
tinh ning huéng dén stc khoe con ngudi lai cang dugce quan tim hon (Krishnan & Bino, 2021).

Trong kha nhiéu nghién ctru trude ddy, néu ndi vé linh vuc dién gia dung, thi nghién ctu
chi méi dung lai ¢ cac dé tai nghién ctiru nhu y dinh mua thiét bi tiét kiém ning luong cua Zhao,
Zhang, va Wang (2019); Tan, Ooi, va Goh (2017). Hoic cac dé tai n6i vé mot khia canh nhé cua
d6 gia dung nhu y dinh mua d6 dung nha bép cua khach hang cia Thai (2014). Con néi vé sic
khoe thi co cac dé tai dé cap dén y dinh mua xanh ciia Abdulsahib, Eneizan, va Alabboodi (2019),
Jaiswal va Kant (2018), hay y dinh mua thuc pham an toan cua Le (2014), nhung hiém c6 dé tai
nghién ctru nao di sau vé cé4c thiét bi dién gia dung tét cho stc khoe. Chinh vi vay, nghién ctu nay
duoc tién hanh tai Thanh phé H6 Chi Minh (TP.HCM), ding dé bd sung vao cac khoang tréng
nghién ciru trudc.

2. Co s6'ly luan

Y dinh déng vai tro quan trong trong viéc huéng dan hanh dong cia con nguoi, la tién dé
cuaa hanh vi mua ctia mot ca nhan nao do (Ajzen, 2001; Wang, Pacho, Liu, & Kajungiro, 2018).
Theo Qader va Zainuddin (2010), y dinh mua hang nhu mot ké hoach ciia mot ngudi tham gia vao
mot s6 hanh dong trong mot khoang thoi gian cu thé va xac suat ngudi d6 sé thuc hién mot hanh
vi. Rezvani va cong sy (2012) dinh nghia vé ¥ dinh mua la xu huéng hanh dong ca nhan dua vao
thwong hiéu, hogc thuc hién cac hanh dong lién quan dén mua hang dugc do luong bang kha nang
cua nguoi tiéu dung thyc hién viéc mua hang (Aristio, Supardi, Hendrawan, & Hidayat, 2019).

Mbi quan tam vé stic khoe duoc coi 1a mic d6 ma cac mdi quan tam vé sirc khoe duoc xem
xét trong céac hoat dong séng hang ngay cua ca nhan (Yadav & Pathak, 2016).

Thai d6 chinh I viéc danh gia liéu hanh vi dang duoc xem xét la tét hay xau, va liéu nguoi
d6 c6 mudn thuc hién hanh vi d6 hay khdng (Paul, Modi, & Patel, 2016). Hau hét ngudi tiéu ding
st dung c4c san pham hiru co hozc san pham xanh vi ho nhan thay rang nhitng san pham d6 ¢6 lgi
cho ban than (Prakash & ctg., 2019). Theo Yadav va Pathak (2016) cho ring su sin sang dé c6
mét 16i séng lanh manh ¢6 thé anh huong dén thai d6 va y dinh mua san pham xanh ciia nguoi tiéu
dung. Xu, Wang, va Yu (2019) d3 tim thay nhiéu tai liéu cho thiy thai do c6 thé bi anh huong tich
cuc bai y thire stac khoe.

Véi nhitng nguoi tiéu dung quan tdm dén cac san pham xanh thudng c6 xu hudng thay doi
cudc sdng hang ngay cua ho sang mot cach mai dé tiéu dung cac san pham xanh (Abdulsahib &
ctg., 2019). Theo d6, mdi quan tdm vé stc khoe cao sé& thic giuc ho str dung cac san pham xanh
(Abdulsahib & ctg., 2019). Trudc d6, Hsu, Chang, va Lin (2016) ciing cho rang, sy quan tam vé
sac khoe c6 anh huong tich cuc dén y dinh mua san pham hitu co. Két qua nghién ctu cua
Abdulsahib va cong sy (2019), ciing di chi ra rang yéu té sac khoe ¢ anh huong dén thai do va y
dinh mua san pham xanh.

H1: Mgi quan tam vé sirc khde ¢6 tdc dong tich cue doi véi thai dg mua thiét bi dién gia
dung tot cho sirc khée ciia nguroi tiéu ding
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H2: Méi quan tam vé sirc khde cé tdc dong tich cuc déi véi y dinh mua thiét bi dién gia
dung tét cho sirc khée ciia nguroi tiéu ding

Maichum, Parichatnon, va Peng (2016) dinh nghia quan tam dén moi truong 1a mot thai do
manh mé& dé bao vé méi truong. Theo Prakash va Pathak (2017), méi quan tdm vé méi truong 1a
mtc 6 Ma moi ngudi nhan thirc dwoc vé cac van dé& méi truong va sy san sang giai quyét cac van
dé méi truong cua ho. Hung, Chang, va Shaw (2019) ciing cho rang mdi quan tim dén mai truong
duoc nhan manh nhu mot trong nhimg thude do nhan thic quan trong dé du doan hanh vi than
thién vai moi truong caa mot nguoi theo thoi gian trong tai liéu nghién ctru xanh.

Trong nhitng bai nghién ctru trude, cac tac gia ciing xac dinh méi quan tam vé méi trudng
c6 anh huong tich cuc dén thai do cia ngudi tiéu dung ddi vai cac san pham xanh, diéu nay da
thiic ddy thém y dinh mua san pham cua ho (Mostafa, 2009; Jaiswal & Kant, 2018; Yadav &
Pathak, 2016).

Maichum va cong su (2016) da chi ra rang su quan tim dén moéi truong 13 mot yéu té quan
trong ¢6 anh huong dén ¥ dinh mua san pham xanh. Hoic theo Barber, Kuo, Bishop, va Goodman
(2012), chirng minh ring nguoi tiéu dung quan tim dén méi truong than thién c6 mong mudn tiéu
ding cang nhiéu san pham xanh. Trudc d6, nghién ciu cia Alam va cong su (2014) ciing cho thy
rang su quan tim dén moi trudng cé tac dong tich cuc dén y dinh mua san pham cia ngudi tiéu ding.

Trong bai nghién ctiu nay, san pham BGD t6t cho stic khoe vai mot sé tinh chét dac diém
giong vai san pham xanh, va nhitng tinh chat d6 ciing duoc xem xét khi mua san pham PGD tot
cho suc khoe.

H3: Mdi quan tam vé méi trirong c6 tac dung tich cuc doi véi thai dé mua thiét b dién gia
dung tot cho sirc khée ciia ngueoi tiéu ding

H4: Mdi quan tam vé maéi trueong cé tac dong tich cuee doi véi y dinh mua thiét bj dién gia
dung tot cho sirc khée ciia ngueoi tiéu ding

Theo Iy thuyét hanh vi ¢ ké hoach - TPB, thai 6 duoc coi 1a mot trong nhitng yéu tb
quyét dinh y dinh hanh vi. Piéu nay c6 nghia 1a thai do d6i véi hanh vi duoc hiéu nhu mot muc
d6 danh gia thuan loi hoic bt lgi cuia mot ca nhan ddi vai mot hanh vi cy thé (Ajzen, 1991). Hoic
trong mot nghién ctiu khac cho rang thai do ddi véi hanh vi thé hién sy danh gia chung ciia mot
ngudi vé hanh vi dua trén niém tin vé viéc liéu hanh vi d6 c6 dan dén két qua mong mudn hay
khong (Tan & ctg., 2017). Ha va Janda (2012) di chiing minh rang thai d6 c6 tac dong tich cuc
dén y dinh hanh vi.

HS5: Thdi 6 Ciia ngwoi tiéu ding hwdng vé thiét b dién gia dung tét cho sizc khoe co tac
déng tinh cuwe dén y dinh mua cua ho

Chuan chu quan d& cap dén tiéu ding cia cac ca nhan dudi anh huong ciia moi truedng xa
hoi hodc du luan x& hoi, d6 1a lién quan dén y thirc chuan muc va dong luc hoi nhap caa ca nhan.
Chuan muc cha quan caa ca nhan thudng bi anh hudng boi cac gié tri va thoi quen cia ngudi khac,
duoc goi la cac yéu td anh huong xa hoi (Ajzen, 1987). Chuan cha quan con dé cap dén danh gia
c& nhan cua nguoi khac vé cac wu tién va hd tro cua nguoi khac vé hanh vi (Taufique &
Vaithianathan, 2018). N6 con 1a nhan thac vé ap luc xa hoi tir nhitng nguoi gisi thiéu quan trong
(Huang & Ge, 2019).
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Theo Park (2000), ap luc xa hoi chii yéu dén tir thai ¢ hoic quan diém cua nhimmg ngudi
khac hozdc nhom c6 vai trd quan trong ddi vai mot nguoi, vé viéc liéu ngudi do co nén thuc hién
mét hanh vi cu thé hay khong. Khi xem xét méi quan hé giira cac chuan muc chu quan caa con
ngudi va y dinh hanh vi, hau hét cac nghién ciru trude day déu xac nhan rang cac chuan muc cha
quan anh huong tich cuc dén ¥ dinh hanh vi (Chen & Tung, 2014; Wee, Lee, Yu, & Wang, 2011).
Déi vai cac thiét bi DGD tdt cho strc khoe cia ngudi tidu ding, tiéu chuan cha quan ma céc ca nhan
cam nhan chu yéu dén tir gia dinh, ban bé va cac nhan vat c6 mot vi tri nhat dinh trong x4 hoi.

H6: Chudn chu quan c6 tac dong tich cuc doi véi y dinh mua thiét bj dién gia dung tot cho
surc khoe cua nguoi tiéu dung

Nhan thae kiém soat hanh vi 1a nhan thic caa mot ca nhan vé viéc thuc hién mot hanh vi
cu thé 1a d& hay kho6 (Ajzen, 1991). Theo Alam va cong su (2014), nhan thirc kiém soét hanh vi
dugc xac dinh boi niém tin vé ca yéu té bén trong va bén ngoai dé tao nén diéu kién thuc hién
hanh vi. Nhan thac kiém soat hanh vi cé hai thanh phan: mot 1a kiém soét noi bo va kiém soat bén
ngoai (Ham, Pap, & Stanic, 2018).

Dé cai thién kha nang dién giai ctia Thuyét hanh dong hop Iy - TRA, Ajzen (2001) di dua
ra bién nhan thirc kiém soét hanh vi trong TPB. Theo két qua nghién ciru cia Kim va Han (2010),
nhan thic kiém soat hanh vi c6 tac dong tich cuc dén y dinh.

H7: Nhan thire kiém sodt hanh vi ¢6 tac déng tich cue doi véi y dinh mua thiét bj dién gia
dung tot cho sirc khée ciia nguroi tiéu ding

Mot cach khac dé kiém tra y dinh hanh vi ciia ngudi tidu dung 1a danh gia muc d6 san sang
chi tra ciia ho. Sy sin long chi tra dugc dinh nghia 1a muc gia cao nhat ma nguoi mua san 10ng tra
(Barber & ctg., 2012). Gia ca la mot trong nhitng yéu té quan trong nhat dbi vai qua trinh quyét
dinh cua nguoi tiéu dung (Xu & ctg., 2019; Yadav & Pathak, 2016). Nhitng nguoi tiéu dung quan
tam dén stc khoe, d& tiép nhan cac san pham xanh sé& sin sang tra nhiéu tién hon cho cac san pham
nay (Jang, Kim, & Bonn, 2011; Kang, Stein, Heo, & Lee, 2012; Manaktola & Jauhari, 2017).

H8: Sir san 10ng chi tra ¢é tdac déng tich cue dén y dinh mua thiét bj dién gia dung tét cho
suc khoe cua nguoi tiéu dung

Giampietri, Finco, va Giudice (2016) cho rang niém tin la yéu té quyét dinh bd sung cho y
dinh trong mé hinh TPB. CAu tric niém tin bao gdm ky vong vé loi ich, cai thién sy hai long caa
ngudi tidu dung, 10ng trung thanh va giam su khdng chic chan cua nguoi tiéu dung ddi voi san
pham (Jiménez & Martin, 2014). Chen va Chang (2012) cho rang, niém tin hay cu thé hon 14 niém
tin xanh chinh Ia su sén sang sir dung mot sé hang hda, dich vu dang tin cay cu thé, hodc thuong
hiéu duogc cho 1a c¢6 tac dong dén moi truong, suc khoe. Do d6, niém tin cua nguoi tiéu dung da
g6p phan cung ¢ y dinh mua hang caa ngudi tiéu dung (Liang, 2016; Lim & Goh, 2019).

H9: Niém tin vé thiét bi PGD tot cho sirc khde c6 tac dung tich cuc doi véi y dinh mua
thiét bi dién gia dung tot cho sizc khoe ciia nguwoi tiéu ding
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3. Phwong phap nghién ciru

Nghién ctru kham pha dugc tién hanh theo phuwong phap phong véan sau déi voi nhom céc
chuyén gia va thao luan nhoém d6i vi nhom dap vién. Viée xac dinh dbi twgng phong van dya theo
phuong phép chon mau c6 muc dich. Nhém chuyén gia géom 05 ngudi, ¢6 kinh nghiém it nhat 02
nam trong linh vuc thiét bi dién gia dung va am hiéu vé mat hang thiét bj dién gia dung tbt cho st
khoe. Nhom dap vién gom 07 nguoi, 13 nguoi tiéu ding song va 1am viéc tai Thanh phé HS Chi
Minh, ¢6 thu nhap 6n dinh, c¢6 xu hudng quan tdm nhiéu dén sirc khoe ca nhan va gia dinh.

Thang do dugc xay dung tir cac thang do gdc cta: Tan va cong su (2017); Maichum va
cong su (2016); Jaiswal va Kant (2018); Prakash va Pathak (2017); Jang va cong sy (2011); Lim
va Goh (2019); Chen va Chang (2012); Prakash va cdng su (2019). Tt cic thang do nay, tac gia
da dich ra tiéng Viét, dong thoi dé xuét bang thang do 1y thuyét cho phii hop véi dé tai nghién cuau.
Dua vao thang do 1y thuyét dé& xuat; tac gia xay dung bang khao st va hinh thanh nén bang khao
sat dinh lwong so bo sau khi thao luan véi nhém chuyén gia. Sau do, tac gia tiép tuc khao sat nhém
ngudi tiéu dung 07 ngudi dé dbi chiéu, hiéu chinh 1an cudi cuing, va dua ra bang khao sét chinh
thirc dé tién hanh khao sat dinh luong.

Ap dung phuong phap 14y mau phi xac suat, cach ldy miu thuan tién bang cach gui bang
cau hoi cho nguoi tiéu dung véi hinh thic gui truc tuyén qua thu dién tir, mang xa hoi, va phat
tryc tiép tai mot s6 trung tAm thuong mai, siéu thi dién may tai TP.HCM.

4. Két qua nghién ciru

Dit liéu thu thap dwoc tir 329 nguoi tham gia khao sat, sau khi dua vao phan tich bang phan
mém SPSS, duoc két qua thong ké mé ta mau va bién nhu trong Bang 1 va Bang 2.
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Bang 1
Bang thdng ké theo nhan khau hoc
TAn sb
Ty 1€ %
N =329
Nam 133 40.4%
Gidi tinh
N 196 59.6%
22 -29 73 22.2%
) 30-39 151 45.9%
Do tuoi
40 - 50 62 18.8%
Trén 50 43 13.1%
Pho thong trung hoc 12 3.6%
Trung cip 37 11.2%
Hoc van Cao dang 92 28.0%
Pai hoc 130 39.5%
Sau dai hoc 58 17.6%
Noi trg 21 6.4%
Nhan vién van phong 110 33.4%
. Quan ly 61 18.5%
Nghé nghiép
Tu kinh doanh bu6n ban 47 14.3%
Hanh nghé tu do 31 9.4%
Khéc 59 17.9%
Dudi 05 triéu 21 6.4%
(VND) 10 dén < 20 triéu 138 41.9%
Tur 20 triéu tro 1én 98 29.8%

Ngudn: Két qua nghién ctru dinh luong
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Bang 2
Théng ké md ta bién quan st
A . & . Trung | D6 léch
Ki hi¢u Bién quan sat binh | chuin
Thai d¢ 4.23
TD1 T6i thich mua céc thiét bi dién gia dung t6t cho sirc khoe 429 (0.814
D2 DA01 VA’O’I t01.,Ayeu tF) tot ch9 suc khde cua thiét bi dién gia dung s€ 1a 415 0.756
yeu to uu tién khi mua hang
TD3 Bao vé moi truong 13 quan trong d6i véi t6i khi mua hang 4.17 0.77
TD4 Tgl nghi rdng mua thiét bi dién gia dung tot cho strc khoe 1a mot y 432 0.747
kién hay
TD5 T6i nghi rang mua thiét bi dién gia dung tot cho strc khoe 1 an toan [4.18  [0.77
Néu t6i co diéu kién lya chon giira thiét bi dién gia dung tét cho
TD6 stc khde va cac san pham thong thuong thi toi s€ chon thict bi dién|4.27 0.75
gia dung tot cho strc khoe
Chuén chii quan 4.29
ccol Gia d{nh '[O} nghi rang t6i nén mua nhitng thiét bi dién gia dung tot 424 074
cho strc khoe
CCQ2 Ban b’e to1 }1gh1 rang t61 nén mua nhiing thiét bi dién gia dung tot 434 0.745
cho strc khoe
CCO3 Nhu’ngingu(n ma t017 ton trong s€ thich t6i mua cac thiét bi dién gia 434 0.772
dung t6t cho strc khoe
Thong tin tir cic phuong tién truyén thong 1am t6i nghi dén viée
cCQ4 mua thiét bi dién gia dung t5t cho strc khoe 4.25 0.748
Nhin thire kiém soat hanh vi 4.10
KSHV1 T0} c6 du kién thirc st dung céc thiét bi dién gia dung tot cho suc 405 0.829
khoe
T6i nghi rang t6i co thé tao ra su hing thu cho gia dinh minh bang
KSHV2 cach su dung cdac thiét bi dién gia dung tot cho strc khde 4.09 0.805
KSHV/3 St dunkg cac‘;thlet l?l d{cn gia dung tot cho strc khoe hoan toan nam 414 0.849
trong tam kiém soat cua t0i
KSHV4 T0} nghi ring m'mk'l,sevmua’l cdc thiét bi di¢n gia dung tot cho suc 410 0.796
khoe ngay ca khi giad ctia no dat
Mobi quan tim méi trueong 4.09
MT1 T6i lo ngai vé 6 nhiém khong khi hién nay trén dia ban sinh séng |4.06 0.785
MT2 Toi lo ngai vé 6 nhiém nuége hién nay trén dia ban sinh séng 4.12 0.747
MT3 T6i rat quan tam dén cac van dé bao vé moi truong & Viét Nam  |4.18 0.746
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. <A . Trung | Do léch
Ki hi¢u Bién quan sat binh | chuin
MT4 "1;01 quan t?m dén nguyén vat li€u lam nén thiét bi di€n gia dung co 405 0.739
tot hay khong

MT5 Kh} can hgra chgn gitra hai sdn p‘harri ngang gid nhau, t61 mua san 406 0.693
pham it gay hai cho con nguodi va moi truong

M&éi quan tAm dén sirc khoe 421

SK1 To6i chu trong stre khoe cia t6i va moi ngudi xung quanh 4.29 0.868

SK2 Tf)l quan tdm dén nhitng san pham mang dén chat luong cude song 433 0.832
cua toi tot hon

SK3 T,01 11.1% ch?n thiét bi di¢n gia dung mdt cach can than dé dam bao 415 0.942
strc khoe tot

SK4 T6i ludn can nhéc loi ich sirc khoe khi mua san pham 4.12 0.877

SK5 T6i cho rang minh 13 ngudi tiéu dung c¢é y thirc vé stc khoe 4.18 0.863

Sw san long chi tra 3.90

SLCT1 "1101 co th’e chap nhén trd nhiéu tién hon cho thiét bi dién gia dung 388 0.889
tot cho strc khoe

SLCT? qu san sang ch} nhiéu tién hon dé mua thiét bi dién gia dung it c6 3901 0.858
hai cho moi truong hon
Tbi san sang tra thém tién cho céc thiét bi dién gia dung tt cho stre

SLCT3 |khoe con ngudi va ung hd cic nd lyc phat trién san pham vi moi[3.90 |0.843
truong bén viing
T6i cam thay hai long khi c6 thiét bi dién gia dung tot cho strc khoe

SLETA i chung dat hon cac thiét bi dién gia dung thong thuong 389 0902

Niém tin 3.91

NT1 T6i tin tudng cac thiét bi dién gia dung t6t cho sirc khoe 389 [0.812

NT?2 Tf)l tin rang cac thiét bi di¢n gia dung tot cho strc khoe 1a dang tin 384 0.869
cay

NT3 To1 cam‘r}haqn cac thiét bi dién gia dung tot cho suc khoe 1a an toan 388 0.972
cho nguoi str dung

NT4 "{01 cam Fhay (%anl? tle’ng thu’o’gg hi€u cua céc thiét bi dién gia dung 404 0.824
tot cho suc khde 1a dang tin cay

Y dinh mua 4.06

YDML }Eac suat t61 s€ mua cac thiét bi dién gia dung tot cho stic khoe 1a 404 0.764
rat cao

YDM?2 T6i du dinh mua céc thiét bi dién gia dung tot cho suc khoe trong 3908 0.74

1an mua hang tiép theo
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A . & . Trung | D6 léch
Ki hi¢u Bién quan sat binh | chuin
YDM3 | T6i mudn mua céc thiét bi dién gia dung t6t cho sirc khoe 411 |0.861

Khi ¢6 nhu cdu mua thiét bi dién gia dung, t01 s€ uu tién xem xét
YDM4 cac thiét bi dién gia dung tdt cho stre khoe 4.12 0.759
YDM5 Tgl mudn moi goi nhung nguoi than thi€t cua t6i mua céc thiét bi 404 10861
dién gia dung tot cho strc khde

Ngudn: Két qua nghién ciru dinh luong

Tién hanh thuc hién kiém dinh thang do véi 08 nhan td, két qua cho thay hé sb Cronbach’s
Alpha cua cac thang do déu dat yéu cau (> =0.7), hé so twong quan bien tong ciing dat yéu cau (> 0.3),
nhu vay thang do dat yéu cau vé sy chat ché va tuong quan gitra cac bien, khdng bi loai bién nao.

Tiép theo, nghién ciu str dung phuong phap “Principal axis factoring” véi phép quay
Promax trong phan tich nhan t6 kham pha EFA. Két qua cho thy, tir 37 bién quan sat, sau khi loai
di bién TD3 va YDML1 do hé s6 tai c6 gia tri nho hon 0.5, con lai 35 bién quan sat da duoc chia
lam 08 nhan t6, dam bao dugc gié tri hoi tu va gia tri phan biét.

Két qua phan tich CFA bang phan mém AMOS dua trén 35 bién quan sat rut ra tir phan
tich EFA ¢6 cac chi s6 khong du diéu kién. Sau khi chay CFA lan 2, loai di 3 bién la MT4, SK1,
SK5, md hinh CFA c6 cé4c chi sb: Chi-square/df = 2.276 (< 5); CFl = 0.917 (> 0.9); TLI = 0.906
(> 0.9); GFI = 0.841 (> 0.8); RMSEA = 0.062 (< 0.08). Do vay, céc chi sé déu dat yéu cau theo
cac diéu kién vé CFA, céc gid tri nay thé hién do tuong thich cia mé hinh ph hop véi dir ligu thi
truong va dam bao tinh don hudng. Két qua CFA ciing chi ra rang, cac gié tri p-value cua trong s6
hdi quy chua chuan hoa déu cé ¥ nghia thong ké (p-value < 0.05) va trong sé hoi quy dd chuan
hoa cua cac bién quan sat déu co gia tri 16n hon 0.5. Nén c6 thé két luan rang thang do cua cac
khéi niém nghién ctru dam bao tdt gia tri hoi tu. Do tin cay trong phan tich CFA ciing duoc dam
bao vi c4c bién quan sat déu c6 sé Cronbach’s Alpha > 0.7, d6 tin cay tong hop (CR) > 0.6 va tong
phuong sai trich caa mdi nhan t6 (AVE) > 0.5 (Bang 3).

Bang 3
Do tin cay tong hop va phuong sai trich

Nhan t6 Do tin c(zfg Fg)ng hop Téng ph(t;\o’\l/lé)sai trich
Mbi quan tdm Moéi Trudng (MT) 0.869 0.627
Méi quan tim Strc Khoe (SK) 0.914 0.781
Su San Long Chi Tra (SLCT) 0.905 0.704
Niém Tin (NT) 0.881 0.651
Thai Bo (TD) 0.854 0.543
Nhan thire Kiém Soat Hanh Vi (KSHV) 0.817 0.528
Chuan Cha Quan (CCQ) 0.837 0.563
Y Pinh Mua (YDM) 0.845 0.578

Nguon: Két qua nghién ctru dinh lugng
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M6 hinh nghién ctru duoc kiém dinh bao gom 08 nhan té va 32 bién quan sat. Két qua phan
tich SEM cho thdy mé hinh c6 Chi-square/df = 2.338 (< 5); CFl = 0.912 (> 0.9); TLI = 0.901 (>
0.9); GFI = 0.836 (> 0.8); RMSEA = 0.64 (< 0.08). T4t ca cac chi s6 déu phi hop. Do d6, c6 thé
két luan rang mo hinh tuong thich voi dit liéu thi trudng. Bang 4 cho thy két qua kiém dinh méi
quan hé giita cac khai niém trong mé hinh. Véi nhitng mdi quan hé ¢é p > 0.5 la nhitng mdi quan
hé khong c6 ¥ nghia thong ké va khong dat yéu cau gia thuyét da dit ra, d6 1a méi quan hé gita Y
dinh mua va Chuan chua quan, gitra Y dinh mua va San 1ong chi tra.

Bang 4
Két qua kiém dinh quan hé giita cac khai niém trong mé hinh SEM
Méitrong quan | Ee e anhan | PValue|

SK ---> TD 0.541 0.657 0.000 Ung ho
MT ---> TD 0.204 0.226 0.000 Ung ho
SK ---> YDM 0.145 0.178 0.043 Ung ho
TD ---> YDM 0.155 0.157 0.042 Ung ho
MT ---> YDM 0.154 0.174 0.002 Ung ho
CCQ ---> YDM 0.065 0.071 0.274 Bic bé
KSHV  ---> YDM 0.202 0.218 0.001 Ung ho
SLCT ---> YDM 0.058 0.072 0.207 Bic bé
NT ---> YDM 0.165 0.218 0.000 Ung ho

Ngudn: Két qua nghién ctru dinh luong

Pé kiém tra vai trd bién trung gian qua mé hinh tac dong gian tiép (Indirect Model), nghién
ctru str dung Process Macro véi Bootstrap dé kiém dinh tac dong Méi quan tim mai truong va Moi
quan tam sirc khoe dén Y dinh mua thong qua Thai do (Bang 5).

Bang 5
Két qua kiém dinh vai tro bién trung gian trong mé hinh tac dong gian tiép
 aA s ik Miic tac dong Boot Boot Kiém
Tac dong gian tiép gign tigp | CO°CE | [ Lci | uLcl | dinh
Ind1 | MT-->TD --->YDM 0.2419 0.0505 | 0.1488 | 0.3459 | Ungho

Ind2 | SK--->TD ---> YDM

0.1842

0.0484 0.0882

0.2769 | Unghd

Nguon: Két qua nghién ctru dinh lugng

Cac mdi quan hé gién tiép trong Bang 5 déu thoa diéu kién:

Méi quan hé gian tiép giita 03 yéu t6 Méi quan tém méi trieong, Thai @6 va Y dinh mua
(MT ---> TD ---> YDM) véi d6 tin cap 95% két qua cho gia tri dudi Boot LLLCI = 0.1488 va gia
trj trén Boot ULCI = 0.3459. Khoang tin cay CI = [0.1488, 0.3459] khong bao gdbm gi4 tri 0, nhu
vy ¢ tac dong gian tiép tir M6i quan tAm mdi truong dén Y dinh mua qua Thai d6 voi mire tac
dong 1a 0.2419. Do d6 Thai do c6 vai tro trung gian tac dong 1én mdi quan hé tir Mbi quan tim

mdi trudong dén Y dinh mua.
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Mbi quan hé gian tiép giita 03 yéu té Moi quan tam sikc khée, Thdi @6 va Y dinh mua (SK
---> TD ---> YDM) véi dd tin cap 95% két qua cho gia tri duéi Boot LLLCI = 0.0882 va gié tri
trén Boot ULCI = 0.2769. Khoang tin cay CI = [0.0882, 0.2769] khong bao gdm gi4 tri 0, nhu vay
c6 tac dong gian tiép tir M6i quan tim stc khoe dén Y dinh mua qua Thai d6 voi mie tac dong 1a
0.1842. Do d6 Thai d6 c6 vai tro trung gian tac dong 1én mdi quan hé tir Mdi quan tam strc khoe
dén Y dinh mua.

5. Két luAn va ham y quan tri

Théi d6 dwoc danh gia & mic trung binh 12 4.23, mot mie danh gia khé cao, cho thiy ngudi
tiéu dung dang c6 mot thai do rat kha quan va tét cho nhém hang thiét bi dién gia dung tét cho sirc
khoe. Phét biéu “T6i nghi rang mua thiét b dién gia dung tat cho sizc khde 1a mét y kién hay” duoc
danh gia cao nhat voi mirc 4.32, va phat biéu “Toi thich mua cac thiét b; dién gia dung tot cho sirc
khoe” duge dénh gia cao thir hai véi muc 4.29 trong nhom yéu té Thai do. Vi vay, doanh nghiép
nén c6 nhiing hoat dong dé dé cao thdi dp tich cuc Ciia nguwoi tiéu ding doi véi san pham. Bang
viéc 1am cho ngudi tiéu dung cd sy danh gia va cai nhin tich cuc nhiéu hon vé san pham thiét bi
dién gia dung tbt cho sirc khoe thi y dinh mua sé& cang dugc thac day. Do co thé 1a nhitng hoat
dong marketing khién cho ngudi tiéu ding s& danh gia san pham hoic thuong hiéu ¢ dang tot xau
hay thién cam hoac &c cam.

Niém tin dwgc danh gia & mic trung binh 13 3.91, day ciing 1a mirc danh gia twong ddi kha
nhung lai thudc mét trong hai yéu té ¢ anh huong it nhét (beta = 0.157) trong tat ca cac yéu t6
anh huong dén y dinh mua. T4t ca cac phat biéu cua Niém tin dugc dénh gia twong dbi dong déu,
duy c6 phéat biéu “Tdi cam thdy danh tiéng thirong hiéu cua cac thiét bi dién gia dung tét cho sic
khée la dang tin cdy” 14 ndi bat nhat voi mie danh gia 4.04. Tir d6 c6 thé thay danh tiéng vé thuong
hiéu dong gop mot phan khdng nho vao viéc cang ¢b Niém tin nguoi tiéu ding. Doanh nghiép can
xay dung hinh anh doanh nghiép gan lién voi viéc xay dung danh tiéng thuwong hiéu san pham dé
CLiNg Cé va gia tang Niém tin cho ngwoi tieu dung. Bén canh xay dung hinh anh, gia tri san pham,
thi viéc giai dap cac moi quan tdm ciia khach hang ciing 1a diéu can cha y.

Mbi quan tam vé sirc khoe trong nghién ciru ndy c6 tac dong 1én ca thai do va y dinh mua
clia ngudi tiéu ding. Mirc danh gia trung binh cho yéu té Mdi quan tam dén stic khoe kha kha
quan nam ¢ muac 4.21 véi phat biéu dugc danh gia cao nhét 13 “Téi quan tam dén nhieng san pham
mang dén chdt lwong cugc séng cua toi tor hon” véi mean = 4.33, va thap nhat 1a phét biéu “Toi
luén can nhdc loi ich sic khde khi mua san pham” véi mean = 4.12. Vi vay, cac doanh nghiép c6
thé thuc hién cac hoat dong khoi goi mdi quan tam stc khoe ciia ngudi tiéu dung bang cac hoi
thao vé stc khoe gan véi cdng nghé ma san pham huéng dén, déng thoi cai thién chat lugng va
chtrc nang ndi bat caa san pham hudng dén stc khoe cua nguoi tiéu dung dé nang tadm méi quan
tAm ciia ngwoi tiéu ding vé sirc khde.

Trong nghién ciru ndy, nhan thic kiém soat hanh vi ¢ anh huéng truc tiép tich cuc dén 'y
dinh mua thiét bj dién gia dung tét cho sic khoe. Bang thoi, mirc danh gia trung binh cua yéu t6
nay nam & mic 4.1, kha cao. Phét biéu “Si dung cac thiét b dién gia dung tét cho sitc khée hoan
toan nam trong tam kiém soét cuia t6i” duge danh gia & muc cao nhat 4.14 va phat biéu “T6i ¢é dii
kién thizc siz dung céc thiét bi dién gia dung tot cho sizc khoe” 1a thip nhit véi mean = 4.05. Vi
vay, doanh nghiép can té chirc nhiéu hoat dong dé thic ddy hanh vi tw kiém soét ciia nguwoi tidu
dung. Doanh nghiép cd thé tao nhirng cudc thi cam nhan va hiéu biét vé san pham, thudng xuyén
tuyén truyén cong nang loi ich san pham trén truyén thdng, hoic nhitng cau khau hiéu ngin gon
stic tich nhu “Séng sach, song khoe véi may loc nudce Philips”. Trong bbi canh hién tai, ngudi tiéu
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ding cap nhat cac trang xa hoi nhu Facebook, hay Youtube kha nhiéu. Do d6, doanh nghiép c6
thé hop tac voi nhimg ngudi ¢ stc anh hudng dic biét dé truyén thong.

Méi quan tam vé& méi trudng c6 tic dong dén thai d6 va y dinh mua caa ngudi tiéu dung
Véi yéu td nay, phat biéu “T6i rdt quan tam dén cac van dé bao vé méi trwong ¢ Viét Nam” duoc
danh gia cao nht véi muc 4.18. C6 thé thay ngay nay, ngudi tiéu ding tré nén quan tdm hon dén
viéc bao vé moi trudng, va nhitng ngudi ndy s& ¢ xu hudng tidu dung nhitng san pham than thién
nhu san pham xanh, hay nhu nhitng san pham tét cho sicc khoe (Abdulsahib & ctg., 2019). Phat
biéu “T6i quan tam dén nguyén vt liéu 1am nén san pham thiét bi dién gia dung c6 tot hay khong”
dugc danh gia thip nhat trong céc phét biéu véi mean = 4.05 nhung lai 6 mirc danh gid kha tbt so
v6i muac trung binh. Vi vdy, doanh nghiép san xuat va kinh doanh thiét bi dién gia dung tt cho
suc khoe can nang tdm méi quan tam ciia nguwoi tiéu dung vé méi trwong bang céch chi trong
hon dén chat luong va cong ning khi hoat dong caa san pham ra méi truong. Pong thoi can xem
xét dén nguyén vat liéu 1am ra san pham, khi né ciing dugce ngiy cang quan tdm hon trong boi
canh ngay nay. Bén canh d6, doanh nghiép nén c6 cac hoat dong nang cao nhan thic vé mai truong
cho nguoi tiéu dung.

Cudi cuing, cac nghién ciru sau ndy c6 thé mé rong thém céc yéu té khac cd thé anh hudng
dén Y dinh mua san pham caa ngudi tiéu dung nhu: thuwong hiéu, kién thic, nguon gdc, ... M6
hinh Iy thuyét va thang do dugc dé xuét trong nghién ctu thudc linh vuc va san pham nay con khé
ma&i mé va chua duoc thir nghiém bang céc nghién ctu tuong dong trude day & thi truong Viét
Nam, do d6 n6i dung thang do c¢6 thé con thiéu s6t. Cac nghién ctru sau, nén nghién ctru sdu hon
va c0 thé diéu chinh thiét ké lai dé chinh x4c hon va pht hop voi thoi diém tién hanh nghién ciu.
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