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The study aims to examine the direct impact of social capital 

on the employment and income of workers. The research model is 

built based on Granovetter’s theory of the strength of weak-ties 

relationships, Putnam’s social capital theory, and the results of 

some related previous studies. The study used secondary data 

collected from 1,197 workers in the Dong Thap Muoi region of 

Long An province. Structural Equation Modeling (SEM) is used to 

analyze the data. The results show that social capital has a positive 

impact on the employment and income of workers, in which the 

trust factor has the most substantial influence. From the research 

results, some recommendations are proposed to increase work 

efficiency and increase employee income.  

1. Introduction 

Individuals’ social capital is a source of capital or advantage that allows them to acquire 

specific benefits through mutual support, trust, and network of social relationships (Lim & 

Putnam, 2010; Litwin & Shiovitz-Ezra, 2011). Social capital is critical to a country’s economic 

development (Woolcock & Narayan, 2000). Many studies have shown that social capital helps 

many people in overcoming financial difficulties through individual support and cooperation 

(Fukuyama, 2002), poverty reduction (Grootaert, 1999), human capital formation (Coleman, 

1988), and contributing to the development of a prosperous civil society (Putnam, 2000). 

Employment and income are two major, influential factors in a person’s life (Clemens & 

Wither, 2019; Oyebola, Osabuohien, & Obasaju, 2019). At the same time, employment and 

income of citizens are also matters of concern to governments in many countries (Schyns, 2002). 

A country prospers when the unemployment rate is at the natural unemployment rate; people’s 

income and quality of life continuously improve (Manuelli & Seshadri, 2014). Therefore, the 

study of employment and individual income is essential for each member of society and the 

country’s socio-economic development (Rindermann, Kodila-Tedika, & Christainsen, 2015). 

Over the past three decades, scholars have devoted considerable attention to exploring the 

impact of social capital on income and satisfaction (Kawachi & Berkman 2001; Lim & Putnam 

2010). Studies have shown a positive relationship between satisfaction and income (Deaton, 

2008; Stevenson & Wolfers, 2013). However, some other studies have found a negative impact 

of social capital on the job and life satisfaction (Ingersoll-Dayton, Morgan, & Antonucci, 1997; 

Yip et al., 2007). The cause of these debates stems from the multifaceted aspects of social capital 

(Coleman, 1988; Putnam, 1993). 
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In recent years, several domestic and foreign researchers have applied social capital theory 

to solve economic issues such as job search (Mouw, 2003; P. V. Nguyen et al., 2018, P. K. Nguyen 

& Pham, 2020), work efficiency improvement (Ali-Hassan, Nevo, & Wade, 2015), job satisfaction 

(Lange, 2015; Legh-Jones & Moore, 2012). Moreover, in Vietnam, research direction in the form 

of an interdisciplinary theoretical approach has begun to form and develop in recent years. To a 

certain extent, social capital can explain employment relationships (Lange, 2015; Legh-Jones & 

Moore, 2012; Shin & Lee, 2016) or income (Robison, Siles, & Jin, 2011; Yuan, 2016). 

Through the theoretical review, the author has not found any empirical studies using 

primary data to examine the impact of social capital on income through the employment of workers. 

This study focuses on the link between both aspects of social capital and worker’s job satisfaction 

and income to solve the arguments above. The study used primary data and applied econometric 

models to determine the impact of social capital on income through employees’ job satisfaction. 

Following this introduction, section 2: literature review, model and hypotheses 

development; section 3: methodology; section 4: research results and the last section: discussions 

and implications. 

2.  Literature review and hypothesis development 

According to the General Statistics Office of Viet Nam (2014), income consists of 

employment income (salaries, earnings, bonuses) and others (property ownership, property 

transfer, donation, support, etc.). Employment is defined as any activity that generates income 

and is not forbidden by law (The National Assembly Vietnam, 2013). Employment income is a 

stable income, and other income is unstable and irregular income. Therefore, in this study, 

income only counts the income earned from work, not other incomes. The employment status of 

each individual is considered in terms of job satisfaction, job engagement, or satisfaction with 

income received from work (Lange, 2015; Shin & Lee, 2016; Yuan, 2016). Herzberg’s 

motivation theory states an employee’s job satisfaction is expressed via job achievement, 

recognition of individual contribution, commitment to work, and work conditions (Herzberg, 

Mausner, & Snyderman, 1959). Among these, factors related to salary (or income) and job 

commitment are often used to measure employees’ job satisfaction (Lange, 2015; Shin & Lee, 

2016; Syptak, Marsland, & Ulmer, 1999; Yuan 2016). Therefore, in this study, job satisfaction 

and income are selected to assess the employment status of employees. 

Leading scholars define social capital at the individual level: Adler and Kwon (2002), 

Bourdieu (1986), Burt (1992), Coleman (1988), Lin (2001). Social capital has many facets and 

multi-levels, thus creating a significant difference between different concepts (Coleman, 1988; 

Putnam, 1993). Both Bourdieu (1986) and Coleman (1988) agree that social capital is expressed 

in social relationships between individuals and group members in a collective to achieve 

common interests. Bourdieu (1986) said that social capital could come from neighbors, close 

relatives, clan families, agencies/offices, etc., and be maintained for long-term use. The concept 

of social capital which is clearly stated and commonly used by researchers, is the concept of 

Adler and Kwon (2002). According to Adler and Kwon (2002), social culture is (i) trust between 

individuals; (ii) compliance with standards; (iii) social network. Social capital is the social 

resource that is embodied in the relations between people. It resides in and stems from contact, 

communication, sharing, co-operation and trust that are inherent in ongoing relationships 

(Spellerberg, 2001; Yuan, 2016). Thus, social capital is the trust, mutual help, and interaction 

between individuals in the network of relationships of individuals with the community. 

Although there is some disagreement among social capital researchers, most researchers 

view social capital from structural and cognitive aspects (Granovetter, 1973; Putnam, 1993). The 
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structural element is reflected in social relationships (Granovetter, 1995), relationship structure (Lin, 

2001), norms (Lin, Cook, & Burt, 2001). The cognitive aspect is expressed through trust (Putnam, 

2000), reciprocity (Putnam, 1995; Woolcock & Narayan, 2000), mutual support (Lin, 2001). This 

study will examine social capital in terms of the two aspects mentioned above. The structural aspect 

of social capital is reflected in norms compliance, material or spiritual support and relationships 

(Lin, 2001; Lin et al., 2001). The cognitive element is expressed through trust, reciprocity between 

people in relationships (Lin, 2001; Putnam, 1995; Woolcock & Narayan, 2000). 

Granovetter (1973) proposed the advantage hypothesis of the weak-ties relationship. 

Family and kinship partnerships are separated into two categories: (ii) strong, introspective 

interactions; and (ii) weak, extroverted relationships such as friends, neighbors, and friends 

(Putnam, 2000). Individuals’ job search success is influenced by their weak-ties relationships 

(Granovette, 1995). Workers in rural areas frequently rely on the weak-ties relationship to get a 

job, but their income is generally low (Matthews, Pendakur, & Young, 2009). 

2.1. Social capital and satisfaction (job & income) 

According to Requena (2003), social capital is a better indicator of job satisfaction than 

characteristics of employees, company or organizational characteristics, and work environment. 

Reliability is key to building and developing of relationships (Granovetter, 1995; Putnam, 2000; 

Woolcock, 1998). Several studies have shown that social capital expressed through interpersonal 

trust in relationships is correlated with employee job satisfaction (Agneessens & Wittek, 2008; 

Bateman & Organ, 1983; Fargher & Jiang, 2008; Helliwell & Putnam, 2004). Trust in 

relationships (fragile connections) is the primary feature that holds people together and is the 

core of social capital, according to Granovetter (1995) and Putnam (2000). According to P.V. 

Nguyen et al. (2018), P. K. Nguyen and Pham (2020), and Vigoda-Gadot and Talmud (2010) 

research, trust influences the job search success. Work is made more accessible when coworkers 

trust one another (Narayan & Cassidy, 2001). Workplace trust contributes to increased 

productivity and enjoyment in the workplace, as well as increased income (Helliwell & Huang, 

2010). As an outcome, our research presents the following two theories (H1a and H1b): 

H1a: Trust (TRU) has a positive influence on job satisfaction (SASJ) 

H1b: Trust (TRU) has a positive influence on income satisfaction (SASI) 

The level of Sharing and Confiding (COS) is assessed using four observed factors and a 

five-point Likert scale to examine how individuals share and confide with their family, relatives, 

and friends. This is a new set of plates based on Granovetter’s (1973, 1995) theory of weak 

connection benefits and Veronique’s (2014) measuring approach. According to Granovetter 

(1973, 1995), Cohesion among members in a community symbolizes social capital and gives 

them an edge. Shin and Lee (2016) established that individuals’ level of sharing and confiding 

with colleagues promotes job satisfaction, based on Granovetter’s (1973, 1995) theory. Vigoda-

Gadot and Talmud (2010) show that job satisfaction is influenced by social support. According 

to Zhang, Anderson, and Zhan (2011), emotional support has an indirect impact on job 

satisfaction and personal life. Intimacy (confidence), attachment, and emotional intensity, 

according to Granovetter (1995), typically encourage individuals in employment. Therefore, our 

study proposes the following two hypotheses (H2a and H2b) as follows:  

H2a: Confidence (COS) has a positive influence on job satisfaction (SASJ) 

H2b: Confidence (COS) has a positive influence on income satisfaction (SASI) 

When you’re having problems at work or in life, talk to your relatives, neighbors, and 

friends. Both Bourdieu (1986) and Putnam (2000) agree that social capital refers to the bond that 
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exists between people and community networks by actions based on ““reciprocity”.” This entails 

assisting others. Shin and Lee (2016), as well as P. K. Nguyen and Pham (2020), found that 

““reciprocity”” had a favorable impact on job searchers’ job search processes. Individuals that 

help each other thrive in their jobs (Narayan & Cassidy, 2001). The concept of ““reciprocity”” is 

best stated in Putnam’s theory (2000). Putnam (2000) used empirical investigations to examine 

the ideas of Granovetter (1973) and Bourdieu (1986) and concluded that reciprocity is a 

fundamental component of social capital. Employees benefit significantly from this in both their 

job and personal lives. As a result, our research presents two theories (H3a and H3b) as follows: 

H2a: Receive help (REH) has a positive influence on job satisfaction (SASJ) 

H2b: Receive help (REH) has a positive influence on income satisfaction (SASI) 

According to Narayan and Cassidy (2001), help makes people flourish at work. 

Individuals who receive financial assistance from their relationships are able to overcome 

challenges at work or in life (Lange, 2015; Shin & Lee, 2016; Yuan, 2016; Zhang et al., 2011). 

The group ““helping others by lending money when they are in need”” - BOR is assessed using 

four observable variables and a five-level Likert scale to identify the ability (level) to assist 

family members. When family, relatives, neighbors, and friends face challenges at work or in 

life, they can turn to family, relatives, neighbors, and friends for help. There is also the highest 

amount of attachment when it comes to demonstrating trust. The ability to lend money is defined 

by trust (according to experts). Trust (trust) has been discussed in previous studies, but merely as 

a broad term with no precise measurement. This is a new set of components incorporated into the 

model based on Bourdieu’s (1986) theory, according to Putnam (2000). On the same hand, 

experts say that in today’s society, ““borrowing money”” is a vulnerable component; it can only 

be done when you are close and trusting. People are willing to lend money to very tight, highly 

trusted acquaintances. Therefore, this is a practical scale to assess individuals’ social capital with 

their network of relationships. Therefore, our study proposes the following two hypotheses (H4a 

and H4b) as follows: 

H4a: Help others by lending money (BOR) has a positive influence on job satisfaction (SASJ) 

H4b: Help others by lending money (BOR) has a positive influence on income satisfaction (SASI) 

2.2. Job and income 

The employment status of employees is assessed through many factors. Job satisfaction 

and job income are two factors used by many researchers (Lange, 2015; Shin & Lee, 2016; 

Syptak et al., 1999; Yuan, 2016). Employees’ current employment is evaluated in two ways: 

satisfaction with the job (SASJ) and satisfaction with the amount of money they earn (SASI). A 

5-level Likert scale is used to assess each group based on two observed variables. Job 

satisfaction, as well as contentment with the level of income linked with present employment, 

were measured by Seibert, Kraimer, and Liden (2001). According to Seibert et al. (2001), 

network advantages positively impact job satisfaction but not on salaries. Remuneration, pay, job 

appropriateness, and the likelihood of success in work are all factors that drive labor mobility, 

according to Smith’s hypothesis (1976). Simultaneously, the ideas of Lewis (1954), Harris and 

Todaro (1970) describe labor mobility as a result of income considerations and job prospects. 

The study uses the Seibert et al. (2001) scale to develop the observed variables, the employee 

employment scale. Expert opinion on a research scale. As a result, our research provides the 

following two hypotheses (H5 and H6): 

H5: Job satisfaction (SASI) has a positive influence on income (INC) 

H6: Income satisfaction (SASI) has a positive influence on income (INC) 
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2.3. Characteristics of individuals, households, and income 

Production Land Area (LAN) is the variable that represents the total productive land area 

of the household (unit: m2). Research results of Pham (2015) and Phan (2019) show that 

production land has a positive impact on income. Research by Brisson and Usher (2005) proves 

that household ownership of assets (house, land) positively impacts income. Therefore, this study 

expects LAN to have a positive effect on income. 

H7: LAN positively impact income (INC) 

Experts believe that a new variable, household transaction cost, should be incorporated 

into the model. The entire amount each family spends on funerals, filial piety, joy, parties, etc., is 

used to calculate the household’s social expenses (unit: million VND/month). The number and 

quality of the bridge social capital network are likewise hidden by this variable. According to 

Granovetter (1973), Lin (2001), and Putnam (2000), having more relationships (directly or 

indirectly through family members and friends) has a beneficial impact on success at work and in 

life. As a result, this variable is projected to have a positive relationship with income. 

H8: COSF positively impact income (INC) 

Years of schooling are used to determine educational attainment (EDU). Education level 

has a favorable link with income, according to  Israel, Beaulieu, and Hartless (2001), P. K. 

Nguyen and Pham (2015), Wanberg, Kanfer, Hamann, and Zhang (2015). Israel et al. (2001) 

also found that parental education impacted their children’s educational achievement, 

employment, and occupation. 

H9: EDU positively impact income (INC) 

Pellizzari (2010) said that finding a job quickly and with a high salary depends on gender 

and education level. Gender is a dummy variable that takes one if male and 0 if female. N. Q. 

Nguyen and Bui (2011), P. K. Nguyen and Pham (2015) found no evidence that gender has an 

impact on earnings or that women find higher-paying occupations than men (Alesina & 

Giuliano, 2010). With two dependent variables, this variable is expected to have a positive 

MQH: men have higher salaries than women (Wanberg et al., 2015). 

H10: GENDER positively impact on income (INC) 

 

Figure 1. Hypothesized model 
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3. Methodology 

Research using quantitative methods. Primary data was collected by probability sampling 

method (systematic random sampling) in 03 stages: sampling by location (with three economic 

sectors), sampling by a population of the area, and sampling by household. The interviewee is 

the main laborer in the household. The number of study samples eligible for analysis was 1,197 

observations out of a total of 1,200 observations. The scope of the survey to collect data for 

service includes Kien Tuong town and districts: Tan Hung, Vinh Hung, Moc Hoa, Tan Thanh, 

Thanh Hoa, Thu Thua (07 communes). For the research’s purpose, data collecting activities took 

place simultaneously in the 07 study sites mentioned above, from May to October 2020. 

The study used a 5-point Likert scale, which is as follows: “1” Completely unreliable and 

“5” Completely dependable for the TRUST group; “1” Never for the COS, REH, and BOR 

groups. “2” Infrequently, “3” Normally. “4” a lot of the time, and “5” all of the time. “1” means 

“strongly disagree” and “5” means “strongly agree” for the job satisfaction (SASJ) and income 

(SASI) groups. 

Descriptive statistics, CRA, EFA, CFA, SEM (CB - SEM), and associated tests are done 

in the following order: descriptive statistics, CRA, EFA, CFA, SEM, and related tests. The test 

indexes for the SEM model were chosen following Hair, Black, Babin, and Anderson (2010), 

namely CMIN/df 5, 0.05 RMSEA 1, GFI 0.9, CFI 0.9.  

4. Results 

The interviewees are the main employees of the family, so they are of working age and 

have stable jobs. Interviewees in the research sample focus on the age group from 30 to under 60 

years old, the most popular of which is the middle-aged group. There is a difference in the 

proportion of men and women participating in the survey, with men accounting for 70% of the 

sample and only 30% of the research sample being female. Most interviewees only attended 

elementary and secondary school. The interviewees have working experience of at least one year 

and up to 56 years at most. Typical milestones of experience in the research sample are ten years 

(accounting for 10% of the research sample), twenty years (accounting for 9.4% of the research 

sample), and thirty years (accounting for 5.6% of the research sample). This result shows that 

workers in the surveyed area have a particular attachment to employment. Household of the land 

area ranges from above 5,000m2 to 30,000m2 (60% of the sample). The highest and most 

common dependency ratio is 50%, meaning that the household with two members has one 

person without a job. Most households’ incomes range from 05 million VND/month to less than 

30 million VND/month. The two major levels are from 05 to 10 million VND and from over 10 

million VND to less than 15 million VND/month. 

4.1. Measures 

Table 1 

Constructs and their measurement items 

Construct Code Item 

Standardized 

regression 

weights 

SMC Alpha CR KMO 

Trust 

(TRU) 

TRU1 
Level of trust in family 

members 
0.681*** 0.644 

0.837 0.817 0.539 TRU2 Level of trust in relatives 0.469*** 0.622 

TRU3 Level of trust in neighbors 0.839*** 0.704 

TRU4 Level of trust in friends 0.872*** 0.760 
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Construct Code Item 

Standardized 

regression 

weights 

SMC Alpha CR KMO 

Confiding, 

sharing 

(COS) 

COS1 

Level of comfortable 

confiding and sharing 

information with family 

members 

0.740*** 0.548 

0.861 0.858 0.601 

COS2 

Level of comfortable 

confiding and sharing 

information with 

relatives 

0.851*** 0.723 

COS3 

Level of comfortable 

confiding and sharing 

information with 

neighbors 

0.808*** 0.653 

COS4 
Level of comfortable 

confiding and sharing 

information with friends 

0.790*** 0.624 

Receive 

helping 

(REH) 

REH1 
Level of family support 

in business 
0.708*** 0.501 

0.863 0.813 0.524 

REH2 
Level of relative support 

in business 
0.585*** 0.542 

REH3 
Level of neighbors’ 

support in business 
0.796*** 0.634 

REH4 
Level of friends’ support 

in business 
0.874*** 0.763 

Provide 

helping 

(BOR) 

BOR1 
Level of providing help 

to family members (≤ 

3,070,000 VND)  

0.766*** 0.587 

0.898 0.900 0.693 

BOR2 
Level of providing help 

to relatives (≤ 3,070,000 

VND) 

0.831*** 0.690 

BOR3 

Level of providing help 

to neighbors (≤ 

3,070,000 VND) 

0.923*** 0.853 

BOR4 
Level of providing help 

to friends (≤ 3,070,000 

VND) 

0.857*** 0.734 

Satisfaction 

with Job 

(SASJ) 

SASJ1 
You have a high level of 

job satisfaction 
0.829*** 0.688 

0.854 0.855 0.747 

SASJ2 
You have a great smoothly 

working progress 
0.894*** 0.800 

Satisfaction 

with 

Income 

(SASI) 

SASI1 
You feel satisfied with 

current income 
0.779*** 0.607 

0.826 0.836 0.721 

SASI2 Equal pay for equal work  0.906*** 0.821 

Composite reliability (CR); Squared Multiple Correlations (SMC) 

Source: Author 
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4.2. Measurement model 

A total of 1,197 surveys were completed (03 questionnaires were removed due to lack of 

information). All standardized regression weights are statistically significant at the 0.001 level, 

as shown in Table 1. (Hair et al., 2010). The Critical Ratios (CRs) range from 0.813 (REH) to 

0.900 (BOR), all of which are excellent (Hair et al., 2010). All groups of observed variables have 

alpha coefficients more than 0.8, and all groups have KMO coefficients greater than 0.5. As a 

result, the scale maintains the consistency and convergence of the observed variable groupings. 

The model’s empirical data fit was outstanding, according to model fit statistics. The chi-

square 2 statistic was 1,096.021 (df = 229, p = 0.000), the CMIN/df ratio was 4.786, the GFI was 

0.928, the CFI was 0.943, and the RMSEA was 0.056. As a result, the model’s constructs can be 

said to be not just valid and dependable but also distinct from one another (Hair et al., 2010). 

4.3. Structural model 

This step is to proceed with the structural model using maximum likelihood estimation. 

This verifies a series of hypotheses developed from the hypothesized model. Model fit indices 

showed that χ2 was 1,073.312, p = 0.000 with 222 degrees of freedom. The χ2/df (4.835) lay 

between 03 and 05, implying parsimony of the model. The RMSEA was 0.057, GFI was 0.933, 

while CFI as 0.944. The findings suggested the model yields both incremental and absolute 

goodness of fit, as Hair et al. (2010) stated All associations were statistically significant. Figure 2 

and Table 2 summarized the model results.  

 

Figure 2. Results SEM 
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Table 2 

Hypotheses validated results 

Hypothesis 
Proposed 

effects 

Unstandardized 

Regression 

Weights 

Standardized 

Regression 

Weights 

P 

value 

 

Results 

H1a: TRU  SASJ Positive 0.092*** 0.255 0.005 Confirmed 

H1b: TRU  SASI Positive 0.103** 0.362 0.013 Confirmed 

H2a: COS  SASJ Positive -0.062* -0.155 0.084 Confirmed 

H2b: COS  SASI Positive 0.018 0.066 0.514 Non- confirmed 

H3a: REH  SASJ Positive 0.008 0.020 0.843 Non- confirmed 

H3b: REH  SASI Positive 0.095*** 0.353 0.002 Confirmed 

H4a: BOR  SASJ Positive 0.261*** 0.840 0.000 Confirmed 

H4b: BOR  SASI Positive 0.104*** 0.480 0.000 Confirmed 

H5: SASJ  INC Positive 0.821*** 0.326 0.007 Confirmed 

H6: SASI  INC Positive 0.659 0.182 0.094 Non- confirmed 

H7: LAN  INC Positive 0.001 0.008 0.920 Non- confirmed 

H8: COSF  INC Positive 0.191*** 0.178 0.000 Confirmed 

H9: EDU  INC Positive 0.004 0.019 0.695 Non- confirmed 

H10: GENDER  INC Positive -0.338*** -0.225 0.000 Confirmed 

Notes: *, ** and *** indicate significance at the p < 0.1, p < 0.05 and 0.01 levels 

Source: Author 

COS has no effect on SASI, while REH does not affect SASJ, according to the results of 

SEM analysis (Table 2). SASI, LAN, and EDU have had little effect on INC. SASJ, SASI, and 

INC are all affected by the remaining groupings. SASJ has a significant and favorable impact on 

INC. TRU and BOR are two organizations that consistently have a beneficial impact on SASJ 

and SASI. In addition, COSF and GENDER also have a significant influence on INC. 

5. Discussions and implications 

SASJ and SASI are influenced positively by TRU. TRU had a larger effect on SASI (B = 

0.103 at a 5% significance level) than SASJ (B = 0.092 at a 1% significance level). The findings 

show that Granovetter’s (1995) and Putnam’s (2000) theories are appropriate. This finding is 

also in line with the findings of Vigoda-Gadot  and Talmud (2010), P. V. Nguyen et al. (2018), 

and P. K. Nguyen and Pham (2020). As a result, the trust factor has a major impact on employee 

work satisfaction and earnings. Employees find it difficult to operate in an environment where 

there is a lack of trust, and productivity suffers. 

SASJ was impaired by COS (B = 0.062, 10% significance level), however, SASI was 

unaffected. In the example of Dong Thap Muoi, Long An province, this result reveals that 

Granovetter’s (1995) theory is not entirely correct. This result differs from that of Vigoda-Gadot 

and Talmud (2010), Shin and Lee (2016), and others. As a result, employees’ levels of confiding 
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in and communicating feelings do not correlate with job happiness. Individuals who 

communicate and confide in others, on the other hand, are dissatisfied with their current work. 

According to Bourdieu (1986) and Putnam (2000), ““reciprocity”” is demonstrated by 

two categories of factors: REH and BOR. Both of these groups have an impact on SASJ and 

SASI, according to the findings. In which, REH has a positive effect on SASI (B = 0.095 at 1% 

significance level), BOR positively and strongly affects both SASJ (B = 0.261 at 1% significance 

level) and SASI (B = 0.104) at 1% significance level). Thus, the research results help confirm the 

correctness of social capital theory according to Bourdieu’s (1986) and Putnam’s (2000) views. 

This research result is also consistent with the research results of Shin and Lee (2016); P. K. 

Nguyen and Pham (2020). Each individual should not only receive help but also always help 

others. Mutual support helps each person’s work be more convenient, more successful at work, 

from which he feels satisfied with his job, and his income is higher. 

SASJ has a solid and beneficial influence on INC (B = 0.821 at the 1% significance 

level). This study reveals that if employees are more than 1 level satisfied with their occupations, 

their earnings will improve by 81.1 percent. This result is in line with Harris and Todaro’s 

(1970), as well as Seibert et al.’s findings (2001). As a result, the degree of income is determined 

by employment. Employees that are happy with their jobs will contribute to an increase in their 

earnings. As a result, in order to raise their income, employees must be content with their jobs. 

Employees who are satisfied with their jobs are more likely to invest their efforts in new jobs, 

increasing their earnings. Employees that are dissatisfied with their jobs become despondent and 

lose motivation to work. The effectiveness of the work is low, thereby reducing the income. 

COSF is a measure of social capital in the home. COSF has a relatively high regression 

coefficient (B = 0.191, significance level 1 percent), according to the findings. This finding 

backs up Granovetter’s (1973), Putnam’s (2000), and Lin’s arguments (2001). As a result, the 

household’s social capital has an impact on the worker’s income. Therefore, each home needs to 

promote communication with the community to support family members in the working process. 

At the 1% significance level, the variable GENDER has B = -0.338, indicating that 

women earn more than men. This outcome is in line with the findings of a recent study (Alesina 

& Giuliano, 2010). Women made up only 1/7 of the sample, according to the statistics. Women 

commonly work in non-agricultural jobs in locations with a high concentration of agricultural 

economy, such as Dong Thap Muoi, Long An province. Off-farm employment is often paid more 

and is less dangerous than agricultural jobs (DFID, 2007). 

We can draw some implications from the research as follows: 

The job satisfaction of each individual is a factor that has a substantial and positive 

influence on the employee’s income. Therefore, each individual must do what he loves, feeling 

satisfied with his work. Each person should not be forced to do jobs that they do not like and are 

unhappy with, which does not help individuals with higher incomes. As a result, if each person 

believes that they no longer enjoy their current job or are dissatisfied with it, they should seek 

out another employment, different surroundings, or switch to a job that they enjoy in the hopes 

of increasing their income. 

Individuals must seek to develop their social capital in order to achieve personal work 

satisfaction. To increase social capital, each individual must focus on establishing trust, 

providing support, or assisting others so that they can accept help from others when they are in 

need. Employees working in any environment also need to have trust, cohesion, and support for 

each other. Among them, trust is the critical factor. Each individual must maintain their 
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credibility in all interactions with those around them. It’s not simple to gain trust in a flash. It 

takes time for people to develop trust. Building trust is difficult; keeping it is even more difficult. 

As a result, individuals must always do the right thing, maintain the word ““Prestige”,” and earn 

others’ trust. At the same time, each individual must have faith in, support, and assist others. 

Individual and group work becomes much more convenient as a result of these factors. You’ll be 

happier with the work you are doing. The practical effort will surely increase your earnings. 

Every person should regularly assist people who are in distress. Individuals will have more self-

satisfaction as a result of increased work efficiency and income as a result of mutual support at 

work or in life. At the same time, the family’s relationship with the community and local 

organizations serves as a vital link in assisting family members in increasing their income. To 

facilitate members in the working process, each family should promote this point by improving 

communication, support, or connection with surrounding persons and households. 

 

References 

Adler, P. S., & Kwon, S. W. (2002). Social capital: Prospects for a new concept. Academy of 

Management Review, 27(1), 17-40. 

Agneessens, F., & Wittek, R. (2008). Social capital and employee well-being: Disentangling 

intrapersonal and interpersonal selection and influence mechanisms. Revue Française de 

Sociologie, 49(3), 613-637. 

Alesina, A., & Giuliano, P. (2010). The power of the family. Journal of Economic Growth, 15(2), 

93-125. 

Ali-Hassan, H., Nevo, D., & Wade, M. (2015). Linking dimensions of social media use to job 

performance: The role of social capital. The Journal of Strategic Information Systems, 24(2), 

65-89. 

Bateman, T. S., & Organ, D. W. (1983). Job satisfaction and the good soldier: The relationship 

between affect and employee “citizenship”. Academy of management Journal, 26(4), 587-

595. 

Bourdieu, P. (1986). The forms of capital. In J. Richardson (Ed.), Handbook of theory and 

research for the sociology of education (pp. 241-258). Westport, CT: Greenwood. 

Brisson, D. S., & Usher, C. L. (2005). Bonding social capital in low‐income 

neighborhoods. Family Relations, 54(5), 644-653. 

Burt, R. S. (1992). Structural holes: The social structure of competition. Cambridge, UK: Harvard 

University Press. 

Clemens, J., & Wither, M. (2019). The minimum wage and the Great Recession: Evidence of 

effects on the employment and income trajectories of low-skilled workers. Journal of Public 

Economics, 170(C), 53-67. 

Coleman, J. (1988). Social capital in the creation of human capital. American Journal of Sociology, 

94, S95-S120. 

Deaton, A. (2008). Income, health, and well-being around the world: Evidence from the Gallup 

World Poll. Journal of Economic Perspectives, 22(2), 53-72. 

Department for International Development (DFID). (2007). Department for International 

Development Annual Report 2007. Retrieved April 10, 2021, from 



 

14  Pham Tan Hoa. HCMCOUJS-Economics and Business Administration, 11(2), 3-17 

https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_dat

a/file/231305/0514.pdf 

Fargher, N. L., & Jiang, L. (2008). Changes in the audit environment and auditors’ propensity to 

issue going-concern opinions. Auditing: A Journal of Practice & Theory, 27(2), 55-77. 

Fukuyama, F. (2002). Social capital and development: The coming agenda. SAIS Review, 22(1), 

23-37. 

General Statistics Office (GSO). (2014). Data warehouse - Concept. Retrieved April 10, 2021, 

from http://www.gso.gov.vn/khodulieums/Khainiem.aspx 

Granovetter, M. S. (1973). The strength of weak tie. American Journal of Sociology, 78(6), 1360-

1380. 

Granovetter, M. S. (1995). Getting a job: A study of contacts and careers. Chicago, Illinois: 

University Press.  

Grootaert, C. (1999). Social capital, household welfare, and poverty in Indonesia (Working paper  

No. 22810-6). Retrieved April 10, 2021, from https://documents1.worldbank.org/ 

curated/en/377021468774949284/pdf/multi0page.pdf 

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2010). Multivariate data analysis (7th 

ed.). Upper Saddle River, NJ: Person Education. 

Harris, J. R., & Todaro, M. P. (1970). Migration, unemployment and development: A two-sector 

analysis. The American Economic Review, 60(1), 126-142. 

Helliwell, J. F., & Huang, H. (2010). How’s the job? Well-being and social capital in the 

workplace. ILR Review, 63(2), 205-227. 

Helliwell, J. F., & Putnam, R. D. (2004). The social context of well-being. Philosophical 

Transactions of the Royal Society of London. Series B: Biological Sciences, 359(1449), 

1435-1446. 

Herzberg, F., Mausner, B., & Snyderman, B. B. (1959). The motivation to work (2nd ed.). New 

York, NY: John Wiley & Sons. 

Ingersoll-Dayton, B., Morgan, D., & Antonucci, T. (1997). The effects of positive and negative 

social exchanges on aging adults. The Journals of Gerontology Series B: Psychological 

Sciences and Social Sciences, 52(4), S190-S199. 

Israel, G. D., Beaulieu, L. J., & Hartless, G. (2001). The influence of family and community social 

capital on educational achievement. Rural Sociology, 66(1), 43-68. 

Kawachi, I., & Berkman, L. F. (2001). Social ties and mental health. Journal of Urban 

Health, 78(3), 458-467. 

Lange, T. (2015). Social capital and job satisfaction: The case of Europe in times of economic 

crisis. European Journal of Industrial Relations, 21(3), 275-290. 

Legh-Jones, H., & Moore, S. (2012). Network social capital, social participation, and physical 

inactivity in an urban adult population. Social Science & Medicine, 74(9), 1362-1367. 

Lewis, W. A. (1954). Economic development with unlimited supplies of labour. Manchester 

School, 22(2), 139-191. 

 



         

 Pham Tan Hoa. HCMCOUJS-Economics and Business Administration, 11(2), 3-17 15 

Lim, C., & Putnam, R. D. (2010). Religion, social networks, and life satisfaction. American 

Sociological Review, 75(6), 914-933. 

Lin, N. (2001). Social capital: A theory of social structure and action. Cambridge, UK: Cambridge 

University Press. 

Lin, N., Cook, K., & Burt, R. S. (2001). Social capital theory and research. New York, NY: 

Walter de Gruyter Inc.  

Litwin, H., & Shiovitz-Ezra, S. (2011). Social network type and subjective well-being in a national 

sample of older Americans. The Gerontologist, 51(3), 379-388. 

Manuelli, R. E., & Seshadri, A. (2014). Human capital and the wealth of nations. American 

Economic Review, 104(9), 2736-2762. 

Matthews, R., Pendakur, R., & Young, N. (2009). Social capital, labour markets, and job-finding in 

urban and rural regions: Comparing paths to employment in prosperous cities and stressed 

rural communities in Canada. The Sociological Review, 57(2), 306-330. 

Mouw, T. (2003). Social capital and finding a job: Do contacts matter? American Sociological 

Review, 68(6), 868-898. 

Narayan, D., & Cassidy, M. F. (2001). A dimensional approach to measuring social capital: 

Development and validation of a social capital inventory. Current Sociology, 49(2), 59-102. 

Nguyen, N. Q., & Bui, T. V. (2011). Các yếu tố ảnh hưởng đến thu nhập của người dân tộc thiểu 

số ở đồng bằng sông Cửu Long [Factors affecting the income of ethnic minorities in the 

Mekong Delta]. Scientific Journal of Can Tho University, 18a(2011), 240-250. 

Nguyen, P. K., & Pham, H. T. (2015). The effects of the Government program 135 on household 

income in Dong Thap Muoi, Long An province. Development & Integration Journal, 

25(35), 91-98. 

Nguyen, P. K., & Pham, H. T. (2020). Vốn xã hội với sự thành công trong tìm kiếm việc làm mới 

của cựu sinh viên tốt nghiêp hình thức đào tạo từ xa, vừa làm vừa học tại Trường Đại học 

Mở Thành phố Hồ Chí Minh [Social capital and new jobs search of graduates student form 

of distance learning in Ho Chi Minh City Open University]. Asian Journal of Economics and 

Banking, (173), 46-62. 

Nguyen, P. V, Nguyen, Q. L. H. T. T., Huynh, V. D. B., Quan, B. M. Q., Pham, T. Q. A., Nguyen, 

P. T., Ha, T. M., & Ngo, C. (2018). Vốn xã hội đối với sự thành công trong tìm kiếm việc 

làm của sinh viên tốt nghiệp đại học tại Tp. Hồ Chí Minh (Đề tài nghiên cứu cấp Bộ, No. 

B2017-MBS-04) [Social capital for job search success of university graduates in in Ho Chi 

Minh City (Ministry-level research project, Code: B2017-MBS-04)]. Ho Chi Minh City 

Open University, Ho Chi Minh City, Vietnam. 

Oyebola, F., Osabuohien, E. S., & Obasaju, B. O. (2019). Employment and income effects of 

Nigeria’s agricultural transformation Agenda: Evidence from cattle value chain. African 

Journal of Economic and Management Studies, 11(2), 317-329. 

Pellizzari, M. (2010). Do friends and relatives really help in getting a good job? ILR Review, 63(3), 

494-510. 

Pham, H. T. (2015). Phân tích thu nhập của hộ gia đình khu vực Đồng Tháp Mười, tỉnh Long An 

[Analysis of household income in Dong Thap Muoi area, Long An province]. Thu Dau Mot 

University Journal, 1(20).  



 

16  Pham Tan Hoa. HCMCOUJS-Economics and Business Administration, 11(2), 3-17 

Phan, H. T. T. (2019). Vốn xã hội của phụ nữ trong tiêu thụ sản phẩm tiểu thủ công nghiệp ở một 

số làng nghề truyền thống vùng châu thổ sông Hồng [Women’s social capital in the 

consumption of handicraft products in some traditional craft villages in the Red River Delta]. 

VNU Journal of Social Sciences and Humanities, 4(3b), 399-412. 

Putnam, R. D. (1993). Making democracy work: Civic traditions in modern Italy Princeton. 

Princeton, NJ: Princeton University Press. 

Putnam, R. D. (1995). Bowling alone: America’s declining social capital. Journal of Democracy, 

6(1), 65-78.  

Putnam, R. D. (2000). Bowling alone: The collapse and revival of American community. New 

York, NY: Touchstone Books by Simon & Schuster. 

Quoc Hoi (The National Assembly Vietnam). (2013). Bộ luật Lao động,  Luật số 10/2012/QH13 

của Quốc hội, ban hàng ngày 18 tháng 6 năm 2012, hiệu lực thi hành từ ngày 01 tháng 05 

năm 2013 [Labor Code, Law No. 10/2012/QH13 of the National Assembly, issued on June 

18, 2012, effective from May 1, 2013]. Retrieved April 10, 2021, from 

https://thuvienphapluat.vn/van-ban/Lao-dong-Tien-luong/Bo-Luat-lao-dong-2012-

142187.aspx 

Requena, F. (2003). Social capital, satisfaction and quality of life in the workplace. Social 

Indicators Research, 61(3), 331-360. 

Rindermann, H., Kodila-Tedika, O., & Christainsen, G. (2015). Cognitive capital, good 

governance, and the wealth of nations. Intelligence, 51, 98-108. 

Robison, L. J., Siles, M. E., & Jin, S. (2011). Social capital and the distribution of household 

income in the United States: 1980, 1990, and 2000. The Journal of Socio-Economics, 40(5), 

538-547. 

Schyns, P. (2002). Wealth of nations, individual income and life satisfaction in 42 countries: A 

multilevel approach. Social Indicators Research, 60(1), 5-40. 

Seibert, S. E., Kraimer, M. L., & Liden, R. C. (2001). A social capital theory of career 

success. Academy of Management Journal, 44(2), 219-237. 

Shin, J. I., & Lee, E. (2016). The effect of social capital on job satisfaction and quality of care 

among hospital nurses in South Korea. Journal of Nursing Management, 24(7), 934-942. 

Smith, P. G. (1976). Knowledge and Values. Wiley Online Library, 26(1). doi:10.1111/j.1741-

5446.1976.tb00710.x 

Spellerberg, A. (2001). Framework for the measurement of social capital in New Zealand. 

Wellington, New Zealand: Statistics New Zealand. 

Stevenson, B., & Wolfers, J. (2013). Subjective well-being and income: Is there any evidence of 

satiation? American Economic Review, 103(3), 598-604. 

Syptak, J. M., Marsland, D. W., & Ulmer, D. (1999). Job satisfaction: Putting theory into 

practice. Family Practice Management, 6(9), 26-30. 

Veronique, S. (2014). Measuring social capital, office for national statistics. Retrieved April 20, 

2021, from https://www.ons.gov.uk/ 

Vigoda-Gadot, E., & Talmud, I. (2010). Organizational politics and job outcomes: The moderating 

effect of trust and social support. Journal of Applied Social Psychology, 40(11), 2829-2861. 

Wanberg, C. R., Kanfer, R., Hamann, D. J., & Zhang, X. (2015). Age and reemployment success 



         

 Pham Tan Hoa. HCMCOUJS-Economics and Business Administration, 11(2), 3-17 17 

after job loss: An integrative model and meta-analysis. American Psychological Association, 

Psychological Bulletin, 142(4), 400-426.  

Woolcock, M. (1998). Social capital and economic development: Toward a theoretical synthesis 

and policy framework. Theory and Society, 27(2), 151-208. 

Woolcock, M., & Narayan, D. (2000). Social capital: Implications for development theory, 

research, and policy. The World Bank Research Observer, 15(2), 225-249.  

Yip, W., Subramanian, S. V., Mitchell, A. D., Lee, D. T., Wang, J., & Kawachi, I. (2007). Does 

social capital enhance health and well-being? Evidence from rural China. Social Science & 

Medicine, 64(1), 35-49. 

Yuan, H. (2016). Structural social capital, household income and life satisfaction: The evidence 

from Beijing, Shanghai and Guangdong-Province, China. Journal of Happiness 

Studies, 17(2), 569-586. 

Zhang, S., Anderson, S. G., & Zhan, M. (2011). The differentiated impact of bridging and bonding 

social capital on economic well-being: An individual level perspective. Journal of Sociology 

and Social Welfare, 38(1), 119-142. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Creative Commons Attribution-NonCommercial 4.0 International License. 


	1. Introduction
	2.  Literature review and hypothesis development
	2.1. Social capital and satisfaction (job & income)
	2.2. Job and income
	2.3. Characteristics of individuals, households, and income

	3. Methodology
	4. Results
	4.1. Measures
	4.2. Measurement model
	4.3. Structural model

	5. Discussions and implications

