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TOM TAT:

Mang xa hoi dang phat trién manh mé va
ngay cang tré thanh mét phén khéng thé
thiéu trong cudc sbng thuong ngay cda
nguoi dan trén toan thé gidi, nén quéng cao
treee tuyén trén mang xa héi la mot thi truong
ddy tiém ndng va xu thé dé cac doanh
nghiép huéng t6i. V&i sw phéat trién nhw vi
b&o cta thé hé web 2.0 thi quang céo truc
tuyén dang c6 nhiing budc chuyén bién
déng ké, céc nha tiép thi Viét Nam dang dan
tiép can véi hinh thirc quéng cdo trén cac
trang mang xa& hoi nhw facebook, zingme,
google+, linkedin, twitter, yume... Céc nghién
ctru cho thay sw phé bién réng rai cia quang

Twr khod: Céc yéu t6 téc déng dén quéng
tuyén.

1. GIOI THIEU

Mang xa hoi dang phét trién manh mé va ngay
cang tré thanh mot phan khong thé thiéu trong
cudc song thudng ngay clia nguoi dan trén toan
thé gi6i, nén quang céo truc tuyén trén mang xa
hoi 1a mot thi trudng ddy tiém ning va xu thé dé
cdc doanh nghiép huéng t6i. Tinh dén nam 2012
thi trén thé gidi c6 trén 300 mang xa hoi, mang
xa hoi ding dau 1a facebook véi s6 lugng tham
gia xap xi 1 ti nguoi ding, twitter 12 khoang 500
triéu nguoi dung, google+ la khoang 400 triéu
nguoi dung, linkedin la khoang 200 triéu nguoi

céo truc tuyén trén mang xa héi la hét sirc
cén thiét. Trong nghién ciru nay, mé hinh
duoc dé xuét Ia mé hinh chdp nhan quéng
cdo trure truyén trén mang xa hoi & Viét Nam.
Két qua nghién ctru cho théy céc yéu t6 doc
lap cé tédc déng dén thai d6 huwéng dén
quéng cédo va thai d6 hwéng dén quéng céo
c6 tac dong dén sw chdp nhén quang cdo
triee tuyén trén mang xa hoi; tat ca cac gid
thuyét dat ra cia mé hinh déu duoc chép
nhédn. Mé hinh nghién ctu gidi thich duwgc
khoéng 72,9% nhikng bién déng cda sw chép
nhén quéng céo truc truyén trén mang xa
hoi.

cdo, s chép nhén, mang xa héi, quang cao truc

dung...[1]. Tbe do phat trién manh mé cta mang
xa hoi da mang lai ngudn thu 16n cho quang cdo
truc tuyén. Theo du bdo cua E-Marketer thi
doanh thu quang cdo trén mang xa hdi cua toan
thé gi6i s& dat muc khoang 10 ty USD vao nim
2013. Trong khi d6 mang xa hdi 16n nhét hién
nay la facebook véi doanh thu nidm 2012 dat
khoang 5,06 ty USD va du dodn nam 2013 la

I theo téng hop ciia D. Steven White (2013) -
www.dstevenwhite.com v€ s6 lugng ngudi tham gia mang xa
hoi trén toan the gidi.
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khoang 6,72 ty USD[2]. Divine (2012) ddnh gia
rang trén pham vi toan thé gidi thi cic mang xa
hdi 1a cong cu vo cung hitu hi€u cho cic doanh
nghiép, 12 phuong thirc méi ciia chién lugc tiép
thi trong thoi dai ngy nay. Theo thong ké cia
Vinalink media (2012) thi ¢ Viét Nam mang xa
hoéi da thu hdt sé ngudi diung 16n thir 2 chi sau
doc tin tarc (trén 90%), mang xa hdi khoang 84%,
tim kiém khoang 79%... Tuy nhién, thi truong
tiém ning nay lai chua dugc cic doanh nghiép
thuc su coi trong. Theo bang xép hang 100 mang
x4 hdi hang diu tai Viét Nam thi céc trang mang
xd hoi c¢6 sb lwong ngudi ding nhidu dwoc xép
theo thu tu la facebook, zingme, google+, go,
yume, tamtay, banbe.... twitter va linkedin 1a 2
trang rat dugc wa chudng trén thé gii nhung &
Viét Nam chi cé khodng 9% ngudi dung Internet
st dung. Trong d6, facebook c6 khoang 12 triéu
nguoi st dung tai Viét Nam, zingme v6i khoéng
8,2 triéu nguoi sir dung, bo xa cdc mang xa hoi
con lai... Tuy nhién, sé doanh nghiép st dung
facebook chi ¢ mtrc 0,04%, trong khi dé con )
nay & My 1a 70,3%". Theo Hiép hoi quang cdo
Viét Nam (2012) thi khoang 85% thi phin quang
cdo trong nudc thudc vé céc dai truyén hinh, ké
dén 1a bdo chi; thi phan quang cdo truc tuyén chi
chiém khoang hon 1% tong thi truong quang cdo,
day la con s6 khd khiém tén. Nhu vay, mét thi
truong diy tiém ndng lai dang bi cdc doanh
nghiép Viét Nam bo ngo.

Theo két qua khéo sat ciia Strong Mail thi xu
hudng tiép thi nam 2013 1a bién ddi va phat trién
theo hudng truc tuyén, chii trong theo 2 hudng la
tiép thi qua dién thoai di dong va truyén thong xa
héi (Strong Mail, 2012). Vi sy phat trién nhu vii
bdo cua thé hé web 2.0 thi tiép thi tryc tuyén néi
chung va quang cdo truc tuyén ndi riéng dang cé

21" theo du bdo ctia E-Marketer (2011) - www.emarketer.com

vé doanh thu tir quang cdo ciia mang xa hoi facebook trén
toan the gidi.

B theo bdo cdo cia We Are Social (2011) -
www.wearesocial.net vé tinh hinh st dung mang xa hdi ¢
Viét Nam va trén the gioi.

nhitng budc chuyén bién déng ké, céc nha tiép thi
Viét Nam dang tiép cin véi cac hinh thirc quang
cdo trén cac mang xa hdi nhu facebook, zingme,
google+, linkedin, yume... Tinh dén thoi diém
hién tai trén thé gi¢i dd c6 rt nhidu nghién ciru
vé sy chdp nhan quang céo tryc tuyén trén mang
xd hoi nhung c6 rat it nghién ctru vé& sy chip
nhan quang cdo truc tuyén trén mang xa hoi & thi
truong ddy tiém nang nhu Viét Nam. Trong
nghién clru nay, dya trén cdc mo6 hinh nghién ctru
trude ddy, md hinh méi dugce dé xudt 1a mé hinh
chép nhan quang céo tryc tuyén trén mang xa hoi
& Viét Nam.
2. MO HINH NGHIEN CU'U
2.1 Téng quan co so 1y thuyét
2.1.1 Quing cdo truc tuyén trén mang xa hji
Quang cdo truc tuyén cung cap thong tin, day
nhanh tién d¢ giao dich giita nguoi mua va nguoi
bén, khéch hang c6 thé twong tic voi quang cdo,
c6 thé nhén vao quang cdo dé ldy théng tin cling
v6i madu ma san pham va khdch hang c6 thé mua
san pham tir cdc quang cdo truc tuyén (Cooper va
Schindler, 2006). Quéang cdo tryc tuyén cho phép
cong bd thong tin va ndi dung ngay lap tiic ma
khong bi gidi han bai vi tri dia 1y hay thoi gian.
Céc hinh thirc quang cdo truc tuyén 1 quéng cdo
SEO
Optimization), email, banner, logo, da phuong

theo ndi dung - (Search Engine
tién, quang cdo qua mang xa hdi... Mang xa hoi
la mot trong nhitng kénh truyén thong xa hoi c6
nhitng tinh ning nhu chat, chat c6 tiéng néi, chat
c6 hinh anh, email, phim anh, chia sé tap tin,
blog, xa ludn... V&6i mang xa hdi moi ngudi co
thé két néi voi nhau, cho ca nguoi c6 mit hay
khong cé mat trén mang. Mang xa hoi gidp cho
céc nha tiép thi c6 co hoi twong tic v6i khach
hang thong qua céc tmg dung, mang cong dong,
céac fanpage... (Zarrella, 2010). Quang cdo trén
mang xa héi 13 hinh thtre st dyng hé théng truyén
thong xa hoi dé tiép thi, quang cdo, ban hang truc
tuyén, quang ba san phdm, giai ddp thic mic...
Céc quang cdo trén mang xa hoi phd bién hién
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nay nhu facebook, twitter, linkedin, google+,
youtube, zingme... Piéu khac biét cta truyén
théng xa hoi 1a ndi dung bai viét, nhém khach
hang, nhém cdc trang web... dugc tao ra badi
chinh nhitng ngudi st dung Internet, chtr khong
chi riéng tir cdc nha cung cip dich vu. Céc loai
hinh quéang cédo trén mang xa hoi 12 banner xudt
hién mot phén trén trang mang xa hoi, quang cdo
chen gilra nhitng thong tin chia sé cla trang mang
xa hoi (nhu news feed, sponsored cia facebook),
quang cdo chtra cdc dudng link din téi cic trang
web, cdc dang quang cdo do cd nhan nguodi st
dung tu tao...
2.1.2 Co'sé Iy thuyét

Ducoffe (1996) d& xuit mé hinh nhdn thic gid
tri va thai d6 dbi voi quang cdo tryc tuyén, trong
d6 thai d6 d6i véi quang céo tryc tuyén phu
thugc truc tiép vao gid tri quang cdo, mo hinh nay
cling di xdc nhan lai nghién ctu Brown va
Staymen (1992) vé ciia thdi d6 ddi véi quang cdo
1a cam xtc phan tng ddi v6i quang cdo. Brackett
va Carr (2001) tiép tuc thira k& va xdc nhan lai
két qua nghién ciru cia Ducoffe (1996) ddng thoi
b6 sung thém 2 yéu t6 1a su tin ciy va cc yéu td
nhan khéu hoc ¢6 tic dong dén thai do hudng toi
quang cdo truc tuyén. Nghién ctru ciia Cho va
Leckenby (1999); Wu (1999); Sukpanich va
Chen (2000) dua ra yéu tb tinh twong téc c6 anh
huéng dén sy nhan thirc ciia nguoi tiéu ding vé
gid tri va thdi do d6i voi quang cdo. Zhang va
Wang (2005) ké thira nghién ctru ciia Ducoffe
(1996) déng thoi m¢é rong mo hinh gid tri nhan
thirc va thdi d6 di v6i quang cdo c6 thém yéu tb
tinh twong tic vao nghién ctru, 4p dung nghién
cuu cho quan ly quan hé khach hang. Trong md
hinh cdc yéu t6 kinh té xa hoi tic dong dén thai
do quang cdo cua Pollay va Mittal (1993) dua ra
céc yéu t& vi mo va vi md c6 anh huong dén thai
d6 huéng dén quang cdo. Ly thuyét hanh dong
hop 1y - TRA (Theory of Reasoned Action) la md
hinh nghién ctru theo quan diém tdm 1y xa hoi
nhim xdc dinh cdc yéu t6 clia xu hudng hanh vi

c6 y thuc (Fishbein va Ajzen, 1975; 1980). Mo
hinh chip nhan céng nghé - TAM (Technology
Acceptance Model) dua trén nén tang cua ly
thuyét TRA cho viéc thiét 1ap cac méi quan hé
giita céc bién dé giai thich hanh vi ciia con ngudi
vé viéc chip nhan st dung hé théng thong tin
(Davis va cdc cong su, 1989; 1993). Soares va
cdc cong su (2012) da chi ra vai trd cia mang xa
hoi trong su tuong tuong tic tir xa hoi dén tiép
thi.

2.2. B¢ xudt mé hinh chip nhin quing cio
true tuyén trén mang xa hoi

Tir cdc didu kién thyc tién vé& tinh hinh st
dung mang xa hoi va quang cdo tryc tuyén tai
Viét Nam ¢ thoi diém hién tai, dong thoi dya trén
co s6 1y thuyét ciia cdc md hinh nghién ciru lién
quan, tic gid d& xudt mo hinh chép nhan quang
céo tryuc tuyén trén mang xa hoi ¢ Viét Nam.

Thdi d¢ hudng dén quang cdo (ATA) 1a thai 4o
tich cyc hay ti€u cyc ¢ géc do chu quan cia
ngudi ding; thai do déi voi quang cédo 1a mot
trong nhitng yéu té quyét dinh dén thai do dbi voi
mot quang cdo cu thé (Lutz, 1985). Theo Mehta
va cac cong su (1995; 2000) thi thdi do hudng
dén quang cdo anh huong dén sy thanh cong cua
bat ky hinh thitc quang cdo nao, c6 kha ning du
doan dugc khuynh huéng chip nhan hay khong
chép nhan khi sir dung. Theo Soares va cdc cong
su (2012) trong nghién cuu v& vai trd cla mang
xa hoi trong tiép thi da chi ra ring thai do hudng
dén quang cdo chju su tic dong cta quan hé xa
hoi va su tin tuong.Thang do ATA dua theo
nghién cru gid tri nhan thic khach hang va thai
d6 hudng dén quang cdo cua Ducoffe (1996);
Lana va Benjamin (2001); Tan va Chia (2007);
Ling va cac cong su (2010); Eze va Lee (2012),
nghién ctu ctia Mehta va cic cong sy (1995;
2000), nghién ctru thdi d§ nguoi dung quang cdo
tryc tuyén so véi cdc hinh thirc truyén thong khdc
cua Brackett va Carr (2001); Ko va cac cong su
(2005), nghién ctru thdi d6 huéng dén quang cdo
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trén thiét bi di dong cua Tsang va cdc cong su
(2004); Parissa va Maria (2005).

Tinh giai tri (ENT) 1a muc d§ cam xtc mang
lai cho nguoi dung khi xem quang cdo. Nghién
ctru cia Ducoffe (1996) cho thdy tinh giai tri
trong thong tin quang cdo truc tuyén cé tic dong
tich cuc dén gid tri nhan thic va thdi d cia
nguoi tiéu dung. Mirc d6 thich thd cao va sy 161
cudn trong qud trinh twong tic voi cic phuong
tién truyén thong s& anh huong tich cuc trong
cam nhan va tdm trang cua nguodi ti€u dung
(Hoffman va Novak, 1996). Thang do ENT dua
theo nghién ctru gid tri nhan thirc khach hang va
thdi d6 huéng dén quang cdo ctia Ducoffe (1996);
Lana va Benjamin (2001), nghién cuu thai do
nguoi diing quang céo truc tuyén so véi cac hinh
thirc truyén thong khéc ciia Brackett va Carr
(2001); Ko va cac cong su (2005), nghién cuu vé
thai do hudéng dén quang cdo trén thiét bj di dong
cua Tsang va cic cong su (2004); Parissa va
Maria (2005). Gia thuyét HI dwoc phét biéu nhu
sau:

HI*: Tinh giai tri c6 tic dong ddng bién 1én
thai d6 hudng dén quang cdo.

Yéu 16 thong tin (INF) 1a lugng thong tin ma
nguoi tieu dung thu nhan duoc tir quang cdo.
Theo Ducoffe (1996) thi t6 thong tin la yéu t6
quan trong ddi v6i quang cdo trén Internet, khach
hang tiém ning thudng doi hoi cic thong tin bd
sung cho san phim ma ho c¢6 nhu ciu. Theo
Soares va cac cong su (2012) trong nghién ctru
vé vai trd clia mang xa hoi trong tiép thi da chi ra
rang yéu té thong tin chiu su tic dong ciia quan
hé xa hoi va su tin tuong. Thang do INF dua theo
nghién cru gia tri nhan thic khach hang va théi
d6 hudng dén quang cdo cua Ducoffe (1996);
Lana va Benjamin (2001); Petrovici va Marinov
(2005); Ling va cac cong su (2010); Eze va Lee
(2012), nghién ctru thdi d6 nguoi dung quang cdo
truc tuyén so véi cc hinh thirc truyén théng khac
cua Brackett va Carr (2001); Ko va cac cong su
(2005), nghién ctu vé vai trd coa mang xa hoi

trong tiép thi ctia Soares va cac cong su (2012),
nghién ciru thai d6 huéng dén quang cdo trén
thiét bi di dong cua Tsang va cdc cong su (2004);
Parissa va Maria (2005). Gia thuyét H2 duoc
phat biéu nhu sau:

H2*: Yéu t6 thong tin c6 tic dong ddng bién
1én thai d6 hudng dén quéang céo.

Sw kho chiu (IR) 1a muc d9 khé chiu ma quang
cdo mang lai cho nguoi dung. Theo Ducoffe
(1996) thi khi quang cdo st dung cdc k¥ thuat
gy ra su khé chiu, sy xic pham hay thai qua,
ngudi titu ding thuong s& cam thiy nhing tdc
dong khoéng mong mudn va khé chiu tir quang
cdo d6. Su khé chiu lam gidm di tinh hiéu qua
clia quang cdo, cam gidc gdy nén su phién todi
déi voi nguoi tiéu dung. Thang do IR dwa theo
nghién ctru gid tri nhan thic khach hang va thai
d6 hudng dén quang cdo cua Ducoffe (1996);
Lana va Benjamin (2001), nghién ctru thai do
nguoi diing quang céo truc tuyén so véi cac hinh
thic truyén thong khac ciia Brackett va Carr
(2001), nghién ctru thai d6 huéng dén quang cdo
trén thiét bi di dong cua Tsang va cdc cong su
(2004); Parissa va Maria (2005). Gia thuyét H3
dugc phat biéu nhu sau:

H3": Su khé chiu c6 tic dong nghich bién 1én
thdi d6 huéng dén quang cdo.

Sw tin cdy (CR) la mic d¢ tin cdy cua nguoi
ding dbi v6i quang cdo. Sy tin cdy vao quang
cdo chi mtrc d6 tin tuong cuia ngudi tiéu dung
vao thong diép cua quang cdo va dua trén co sO
long tin dit vao ngudn gdc clia cic miu quing
cdo va niém tin vao ngudi ding quing cdo
(MacKenzie va Lutz, 1989). Theo Goldsmith va
cdc cong su (2000) thi su tin cay da duogc chirng
minh 12 ¢6 anh huéng trye tiép, tic dong tich cyuc
dén thai do dbi v6i quang cdo, thai do ddi vei
thuong hiéu va y dinh mua hang cta nguoi ti€u
dung. Thang do CR dya theo mo hinh nghién ctru
thdi do nguoi dung quang cdo truc tuyén so véi
cdc hinh thtrc truyén théng khéc ciia Brackett va
Carr (2001), nghién ctru théi d6 huéng dén quang
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cdo cua Ling va cidc cong su (2010), nghién ctu
thdi d6 huéng dén quang cdo trén thiét bi di dong
cua Tsang va cic cong su (2004); Parissa va
Maria (2005). Gia thuyét H4 dwoc phét biéu nhu
sau:

H4*: Sy tin cdy c6 tic dong dong bién 1én théi
d6 hudng dén quang cdo.

Tinh twong tdc (INT) 1a muc dg tuong tic gitta
nguoi dung véi cdc loai hinh quang cdo. Cho va
Leckenby (1999); Wu (1999); Sukpanich va
Chen (2000) dua ra khéng dinh v& tinh tuong tac
theo 3 nhém la twong tac “ngudi - nguodi”, “nguodi
- théng diép” va “ngudi - mdy tinh”. Dbi véi
quang cdo truc tuyén thi Sukpanich va Chen
(2000) phan loai su tuong tac 1am 3 loai la tuong
tdc “mdy”, “ndi dung” va “ngudi”. Nhirng nghién
ctru nay da chi ra rang tinh twong téc 12 yéu té c6
anh huong dén thdi do ctia ngudi sir dung dbi vai
quang cdo. Zhang va Wang (2005) ciing da
khing dinh ring tinh tuong tic c6 tic dong dén
gid tri va thai do huéng dén quang cdo truc
tuyén. Thang do INT dya theo mé hinh do luong
tinh twong tic trén web cua Liu (2003), nghién
ctru cdc yéu tb tic dong dén gid tri nhan thic cia
khach hang va théi d6 quang cdo ctia Brackett va
Car (2001); Wang va cdc cong su (2002); Zhang
va Wang (2005), nghién ctru ctia Ko va cidc cong
su (2005). Gia thuyét H5 dugc phat biéu nhu sau:

H5*: Tinh twong tic c¢6 téc dong ddng bién lén
thai d6 hudng dén quang cdo.

Vai tro xa hoi (SOC) 1a mirc d tic dong ma
xa héi mang lai cho nguoi st dung tr d6 anh
huong dén thdi do. Theo Pollay va Mittal (1993)
thi vai tro xa hdi 1a sy hoa nhép, tAm anh hudng
ctia xa hoi gy tdc déng dén hinh anh thuong hiéu
trong quang cdo dén ngudi ding. Theo
Korgaonkar va cdc cong su (2001) thi quang cdo
truc tuyén ciing nhu cic hinh thirc quang cdo
khic, viéc dua ra nhiing thong di¢p mang tinh
twong tic cao dén cic cong dong xa hoi, tir nhing
¢4 nhan c¢6 tim anh huéng trong xa hoi s& téc
d6ng manh dén thai d6 cua nguoi sir dung quang

cdo. Thang do SOC dua theo md hinh nghién ctru
céc yéu td tién tich c4 nhan va cdc yéu to kinh té
xa hoi tic dong dén thai do huéng dén quang cdo
cua Pollay va Mittal (1993); Petrovici va
Marinov (2005); Eze va Lee (2012), nghién ctru
cua Ko va cdc cong su (2005), nghién ctru vé yéu
t6 xa hoi trong sy chip nhan cia ngudi ding véi
quang cdo tryc tuyén trén mang x4 hoi clia Zeng
va cdc cong su (2009), nghién ctru vé vai trd cua
mang xa hoi trong tiép thi cia Soares va cdc cong
su (2012). Gia thuyét H6 dugc phat biéu nhu sau:

H6": Vai trd x4 hoi ¢ tic dong ddng bién 1én
thai d6 hudng dén quang cdo.

Chdp nhdn qudang cdo truc tuyén (AOA) 1a
viéc chdp nhan quang cdo truc tuyén trén mang
xa hoi hodc c¢6 y dinh mua san pham quang cdo
trong tuong lai. Theo Maclnnis va Stayman
(1993) thi y dinh mua 1a phan Ung cta khich
hang v6i nhitng wu ddi vé san phim & tao ra
phan tng tich cuc hodc tiéu cuyc dbi voi quang
cdo va la mic d¢ y dinh cia nguoi tiéu ding dé
mua mot san phém do thdi d¢ tich cuc hay tiéu
cuc dbi v6i quang cdo. Thang do ATA dya theo
mo hinh che‘ip nhéan cong ngh¢ (TAM) cta Davis
va cdc cong su (1989; 1993), mdé hinh TAM 2
cua Venkatesh va Davis (2000), nghién ctru cia
Ko va cic cong su (2005). Gia thuyét H7 duoc
phit biéu nhu sau:

H7*: Thai d6 huéng dén quing cdo ¢ tic
dong dodng bién 1én sw chip nhan quang céo tryc
truyén.

Cdc yéu t6 nhan khdu hoc (MID) 1a nhimng
thong tin lién quan t6i cd nhan. Thang d6 céac
thanh phan nhan khau hoc sir dung nhiing thng
tin nhu gi6i tinh, d6 tudi, trinh do, nghé ngiép va
kinh nghiém dé xem xét su khdc biét 1én thai do
huéng dén quang cdo tryc tuyén va s chip nhan
quang cdo truc truyén trén mang xi hoi. Gia
thuyét H8 va H9 dugc phat biéu nhu sau:

HS: C6 khdc bi¢t vé thii do hudng dén quang
cdo theo cdc yéu té nhan khdu hoc.
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HY: C6 khdc biét vé chip nhan quang cdo truc
truyén theo cdc yéu té nhan khdu hoc.
3. KET QUA VA THAO LUAN

skype, céc trang mang xi hoi, cdc dién dan va gui
ban in cau hoi truc tiép dén d6i tuong khao sat 1a
nhiing nguoi da ting st dung cdc mang xa hoi.

Cic bién quan sat cia nghién ctu duge do
béang thang do Likert 7 diém va duoc gii di dudi
dang bang cau hoéi trén google docs qua email,

Dir liéu sau khi thu thdp dugc lam sach va dua
vao phén tich bang phdn mém SPSS 18.0 v&i 280
mAu khao sdt ciia 33 bién quan sat.

Bing 1. Céc thang do ctia m6 hin h sy chép nhan quang céo trén mang xa hoi

Thanh phan khéi niém S6 bién Dién giai tham chiéu
Dé xuét|Sir dung|

Tinh giai tri 4 4 Ducoffe (1996); Hoffman va Novak (1996); Lana va Benjamin (2001);

(Entertainment) Brackett va Carr (2001); Tsang va cac cong su (2004); Ko va cac cong
su (2005); Parissa va Maria (2005).

Thong tin 4 4 Ducoffe (1996); Lana va Benjamin (2001); Brackett va Carr (2001);

(Informative) Tsang va cac cong su (2004); Petrovici va Marinov (2005); Ko va cac
cong su (2005); Parissa va Maria (2005); Ling va cac cong su (2010);
Eze va Lee (2012); Soares va cac cong su (2012).

Su khé chiu 4 4 Ducoffe (1996); Lana va Benjamin (2001); Brackett va Carr (2001);

(Irritation) Tsang va céc cong su (2004); Parissa va Maria (2005).

Su tin cdy 4 4 MacKenzie va Lutz (1989); Goldsmith va cdc cong su (2000);

(Credibility) Brackett va Carr (2001); Tsang va cac cong su (2004); Parissa va
Maria (2005); Ling va cdc cong su (2010).

Tinh tuong tic 6 5 Cho va Leckenby (1999); Wu (1999); Sukpanich va Chen (2000);

(Interaction) Brackett va Car (2001); Liu (2003); Wang va cdc cong su (2002);
Zhang va Wang (2005).

Vai tro xa hoi 4 4 Pollay va Mittal (1993); Korgaonkar va cic cong su (2001); Petrovici

(Social role) va Marinov (2005); Ko va cac cong su (2005); Eze va Lee (2012);
Soares va cdc cong su (2012).

Théi d6 hudng dén quang cdo 4 3 Lutz (1985); Mehta va cdc cong su (1995; 2000); Ducoffe (1996);

(Attitude toward the advertising) Lana va Benjamin (2001); Brackett va Carr (2001); Tsang va cdc cong
sy (2004); Parissa va Maria (2005); Ko va cdc cong su (2005); Tan va
Chia (2007); Ling va cdc cong su (2010); Eze va Lee (2012); Soares
va céc cong su (2012).

Chép nhan quang cdo truc tuyén 3 3 Davis va cac cong su (1989; 1993); Maclnnis va Stayman (1993);

(Advertising online adoption) Venkatesh va Davis (2000); Ko va cédc cong sy (2005).

Téng cong | 33 31

3.1 Théng ké mé ta méu

Gidi tinh: c6 su chénh 1éch dang ké voi ty 1€
nam 12 58,60% va nit 13 41,40%. D¢ tuéi: 2
nhém tudi 12 nhém tir 18 t6i 24 tudi chiém da sb
Vv6i ty 16 39,30%; nhém tudi tir 25 t6i 29 tudi
chiém ty 1& 29,60%; con lai 1a cdc nhém tudi
khac. Trinh dé: dai hoc chiém ty 1& cao nhit véi
60,00%; trinh d6 sau dai hoc 1a 21,10%; céc trinh
d6 khac chiém ty 18 thip. Vi tri nghé nghiép:
nhan vién chiém ty 1€ cao nhét 38,90%; ké tiép la
sinh vién véi 32,50%, quan ly cap thép la

14,60%, quan 1y cip trung 1a 11,43%... Kinh
nghiém: tir 1 t6i 5 nam chiém ty 1é cao nhét la
41,40%; tir 6 dén 10 nim 1a 20,70%; c6 21,40%
sO ngudi chua c6 kinh nghiém. .. Thong ké tir két
qua khao sit cho thdy ¢ Viét Nam ty 1¢ nguoi
dung mang xa hoi facebook chiém da sb véi ty 1€
72,90%; tiép theo 1a zingme va google+ véi 1an
luot 1a 9,60% va 9,30%; cidc mang xa hdi khéc
chiém ti 18 khong ding ké. Thoi gian sit dung
Internet hang ngay tir 3 t6i 6 gio chiém ty 1¢ kha
cao voi 75,7%; tu 1 toi 3 gio 1a 24,30%. Thoi
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gian su dung mang xa h¢i hang ngay hon 1 gi¢

chiém ty 1& 56,4%; tir 15 phit dén 1 gio 1a

39,60%...

3.2 Xir ly thang do va mo hinh

3.2.1 Phan tich d¢ tin cdy (Cronbach Alpha - a)
Chi tiét vé& sb bién d& xult va st dung; cédc

tham chiéu cta thang do dugc trinh bay nhu ¢

Béang 1.

Sau khi loai bé di 1 bién ATA, ciia thanh phan
thdi d6 hudng dén quang cdo do c6 hé sb twong
quan cua yéu t6 thép < 0,60 (theo Nunnally va
Burnstein, 1994). Phan tich d¢ tin cdy cua tat ca
nhitng bién cua cdc thanh phin trong thang do
déu dat yéu cau va la thang do tbt v6i 7 trong 8
thanh phin c6 hé sb Cronbach a > 0,79. Tt ca 32
bién nay (sau khi loai bo 1 bién) s& dugc dung
cho phan tich nhén té kham pha.

Bing 2. Két qua phan tich nhén t6 kham pha ciia céc thanh phan doc lap

Céc yéu t&
Tuong tac, Su Su
Tinh gidi . .
» xa B khé tin Thong tin
Cdc bicn quan sat . tri . A
hoi chiu cay
(IN-SO) | (ENT) (IR) (CR) (INF)
1 2 3 4 5
C6 thé nhan dugc thong tin vé san phém/dich vu thuong
IINT, ~ 0,754
uyén.
INT, |Gitip mua/tiép cén san phdm/dich vu d& dang hon. 0,746
IC6 thé nhip vao cdc lién két va nhén thong tin san phim mot
IINT; 0,745
icdch nhanh chéng.
Mang xa hoi gitp biét duge xu huéng sir dung/phat trién tir
SOCI _.;\gX 01 g1up D1 OC Xu g S ung/p. 1 0’745
nhiéu linh vuc khac nhau.
INT;  [Mang lai mirc d6 nhan biét vé san phdm/dich vu cao. 0,692
Thich mdi khi dwoc nhidu ngudi quan tim chia s& vé san
SOC; L . 0,653
ipham/dich vy dang str dung.
Gitp biét dwoc moi ngudi dang thich mua va sit dung san
SOC, o 0,651
ipham/dich vy nao.
(Gitip biét dugc nhimg san pham/dich vu nao phit hop véi dic
soc, .AP et due g p! 1 ! phu hop g 0.629
diém cd nhan.
IC6 thé trao ddi thong tin thudng xuyén véi moi ngudi vé sén
IINT,; < 0,611
lpham/dich vu.
ICam thay hai long khi xem quang cdo truc tuyén trén mang xa
ENT, a y 2 quang e tuy ang 0793
hoi.
ENT, |Quang cdo tryc tuyén trén mang xa hoi rit thi vi. 0,770
ENT, |Quéng céo tryc tuyén trén mang xa héi bat mét. 0,763
ICam théy vui thich khi xem quang cdo tryc tuyén trén mang xa
[ENT; N 0,747
hoi.
R, Bi 1am phién béi quang cdo trén mang x4 hoi. 0,821
R Quang cdo trén mang xa hoi gdy phan cam. 0,806
R 3 Cam thay kho chiju véi quang cdo trén mang x3 hoi. 0,786
R4 Cam thdy cdc quang cdo trén mang xa héi la lira bip. 0,781
ICR, Cam thdy cdc quang cdo trén mang xa hoi 1a déng tin cy. 0,830
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CR Quang cdo trén mang xa hoi 1 trung thyre, mot phin xuat phét 0818
" ltir nhimg nguoi da biét. ’

ICR,4 Cam thiy quang cdo trén mang x4 hoi 1a ding sy that. 0,743
IXem quang cdo trén mang xa hoi nhu mot tai li¢u tham khao

CR; . 0,539
khi mua hang.
Quang cdo trén mang xa hoi lam tang su hidu biét v& san

IINF3 L 0,803
lpham/dich vu.
L2 kénh thong tin cap nhat kip thoi vé chit luong san phdm

IINF, . 0,732
dich vu.
Goi y cho biét cic thuong hiéu, san pham/dich vu dang tim

INF, P} 0,699
kiem.
Cung cap thong tin hitu ich vé cdc thuong higu, san phdm/dich

IINF, 0,683
vy.
Hé s6 tin cdy (Cronbach a) 0,902 0,921 0,864 0,831 0,834
Gid tri riéng (Eigenvalues) 9,632 2,616/ 2,395 1,284 1,089
Phwong sai trich (Variance extracted) 38,529 10,463 9582 5,136 4357

3.2.2 Phén tich nhén t6 khdm phd - EFA
(Exploratory Factor Analysis)

Phén tich nhan t6 kham phd (EFA) 1an 1 véi
26 bién cua cdc thanh phin doc 1ap thi c6 1 bién
INT, cta thanh phin tinh twong tic bi loai khoi
thang do do c6 h¢ sb tai nhan t6 cua bién thap <
0,50 (theo Hair va céc cong su, 2006). Phan tich
nhan t6 1an 2 vé6i 25 bién con lai cua cdc thanh
ddc 1ap cho thiy cdc bién tir 6 thanh phan theo
mo hinh d& xuit ban dAu chi rit trich lai dwoc 5
thanh phan, trong d6 cdc bién ciia 2 thanh phan
INT va SOC duoc gop lai thanh 1 nhan t6, téc gia
dé xudt dit tén moi cho nhan t6 gdp nay la
“Twong tdc - xd héi (IN-SO)”, véi hé sb
Cronbach o cua thanh phé‘ln IN-SO 1a 0,902, khi
nay 2 gia thuyét H5 va H6 s& duoc phat biéu lai
thanh gia thuyét H5-6 nhu sau:

H5-6": Tuong tic - xa hoi c6 tic dong dong
bién 1én thdi d6 hudng téi quang céo.

Két qua phan tich EFA dwoc trinh bay nhu &
Bang 2. Hé s6 KMO sau khi phén tich EFA 1an 2
1a 0,850 v&i mic y nghia théng ké 1a 0,000, cho
thdy phéan tich yéu t6 khdm pha ciia cdc thanh
phan doc 1ap 1a phit hop, Téng phuong sai trich
la 68.067% nén thang do giai thich duoc
68.067% su bién thién cua dit liéu.

Hé s KMO cua 2 thanh phin ATA va AOA
lan luot 12 0,667 va 0,727 v6i muc ¥ nghia théng
ké 1a 0,000, cho thdy phan tich yéu t6 kham pha
clia cdc thanh phan phu thudc 1a phit hgp.
Phuong sai trich cia ATA va AOA lan lugt 1a
70,012% va 78,363% nén giai thich kha tot su
bién thién cua dit liéu.

3.3 Kiém dinh mé hinh va gia thuyét
3.3.1 Hoi quy da bién

Phuong trinh hdi quy biéu didn méi quan hé
gilta cdc yéu t5 doc 1ap va thai d6 hudng toi
quang cdo (ATA) c6 dang nhu sau:

Y1 =B+ BuuXit + BraXiz + ProXiz + PraXis +
+ BraXis + [y

3.1

- Y, la thanh phin thé hién gid tri thai do
hudng t6i quang cdo (ATA)

- Bui 1a cic hé s6 hoi quy; (1) 1a sai s6 ngdu
nhién

- X,; 12 cdc thanh phin ENT, INF, IR, CR va
IN-SO.

Phuong trinh hdi quy biéu didn méi quan hé
gitta thdi d§ hudng t6i quang cdo (ATA) va su
chap nhin quang céo truc tuyén trén mang xa hoi
(AOA) c6 dang nhu sau:
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Yo = Bao + BaXar + T
(3.2)

- Y, 12 thanh phan thé hién gid tri cia su chip
nhidn quang cdo truc tuyén trén mang xa hoi
(AOA)

- B»i12 hé sb héi quy; [ 1 sai s6 ngdu nhién

- X5, la thanh phén thdi d6 hudng t6i quang
cdo (ATA).

Két qua phan tich hoi quy dugc trinh bay chi
tiét nhu & Bang 3, voi gid tri cdc bién quan sat
dya trén diém yéu td (factor score) duge luu tir
phan tich nhan t6 kham ph4. Theo nhu Bang 3 va
Cong thire (3.1) thi két qua phan tich hdi quy cho
thdy 5 yéu t6 anh huong dén ATA gdom ENT,
INF, IR, CR va IN-SO. Phuong trinh hdi quy
duogc trinh bay nhu sau:

ATA = 0431ENT + 0,119INF "~ - 0,199IR" +
+0,166CR" + 0,451IN-SOC” + [,

5

0,000

) P
" p=0,007

Mtic ¥ nghia thong ké trong kiém dinh t cua
céc yéu t6 ENT, INF, CR va IN-SO Ia 0,000; yéu
t6 IR 1a 0,007. H¢ sé R,” diéu chinh 1a 0,461.
Kiém dinh F v6i muc ¥ nghia théng ké 1a 0,000
nén phuong trinh hdi quy phit hop véi tap dir liéu
va ¢6 thé sir dung dugc.

Theo nhu Bang 3 va Cong thic (3.2), két qua
phén tich hdi quy cho thay nhan t6 ATA c6 anh
huéng dén AOA. Phuong trinh hdi quy duoc
trinh bay nhu sau:

AOA =+ 0,698ATA" + (1,

" p=0,000

Miic ¥ nghia thong ké trong kiém dinh t cua
yéu t6 ATA 1a 0,000. Hé sé R,” diéu chinh Ia
0,486. Kiém dinh F véi mtc ¥ nghia théng ké 1a
0,000 nén phuong trinh hdi quy phit hop véi dit
lidu va c6 thé sir dung duogc.

Bang 3. Tdng hop két qua phan tich hdi quy va cdc gia thuyét ciia mo hinh

Gia thuyét Thanh phan B Léch chuén | Bchuinhéa |  Gidtrit Mic y ghia Két qua
(H) (SE) (p-value)
ATA va cédc thanh phan doc lap: R 2=0,470; R,>diéu chinh = 0,461
(Hg sb gbc) otk 0,044 ok 1,000
HI1* ENT 0,431 0,044 0,431 9,813 0,000 Chap nhén
H2* INF 0,119 0,044 0,119 2,699 0,007 Chip nhan
H3" IR -0,199 0,044 -0,199 -4,523 0,000 Chip nhan
H4* CR 0,166 0,044 0,166 3,771 0,000 Chip nhan
H5-6* IN-SO 0,451 0,044 0,451 10,257 0,000 Chap nhén
AOA va ATA: R*=0,488; R,’diéu chinh = 0,486
(Hé s6 gbce) sk 0,043 sk 1,000
H7* ATA 0,698 0,043 0,698 16,267 0,000 Chap nhén

**%% Bt <0,0001

3.3.2 Phén tich dwong dén - PA (Path Analysis)

Phéan tich duong din (PA) 1a mot dang mo
rong cua phan tich hdi quy da bién. Theo Ullman
(1996) thi phan tich dwong dan cho phép kiém
dinh cic mbi quan h¢ gita mot hay nhiéu bién
ddc 1ap hodc mét hay nhiéu bién phu thudc. Theo
Pedhazur (1997) thi hé sé xdc dinh R? tong thé
cua mo hinh dugc tinh nhu sau:

R’=1-(1-R’)(1-R)
(3.3)

Theo Bang 3 thi Cong thtic (3.3) ¢6 két qua 1a:

R*=1-(1-0470)(1-0,488) = 0,729

Két qua phan tich PA cho thdy hé sb xéc dinh
R’ tong thé ciia mo hinh 1a 0,729. Pidu d6 c6
nghia 12 cdc bién doc lap ciia mo hinh da giai
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thich dugc 72,9% su bién dong cua bién phu
thudc.
3.3.3 Phan tich phwong sai (ANOVA)

Két qua phan tich ANOVA dé kiém dinh sy
khéc biét ciia thdi do hudng dén quang cdo truc
tuyén va chép nhan quang cdo tryc truyén theo
céic yéu t6 nhan khiu hoc dwoc trinh bay nhu &
Béang 4.

Bang 4. Phan tich ANOVA ctia thdi d6 huéng t6i quang céo truc tuyén va sy chdp nhan quang cdo trén

mang xa hoi

Gidi tinh Do tudi Trinh d6| N. nghiép K. nghiém
ATA, [Thich xem quang cdo trén Internet. Khdc biét - - Khac biét
(0,002) (0,013)
ATA, [Thich xem quéng cdo truc tuyén trén mang xa | Khdc biét - - - -
hoi. (0,039)
ATA; [Thich nhiing quang céo truc truyén trén mang Khdc biét - - -
a hoi tir sy chia s€ cua ban be. (0,041)
AOA, [Tim hiéu vé quang cdo truc tuyén trén mang xa  Khéc biét Khac biét - - -
hoi trong thoi gian tdi. (0,037) (0,003)
AOA, [Xem quang cdo tryc tuyén trén mang xa hoi Khdc biét - - -
thuong xuyén trong tuong lai. (0,019)
AOA,; [SE chia s& cdc thong tin quang cdo truc tuyén Khdc biét - - -
trén mang xa hoi cho ban be. (0,012)

T6m lai, két qua kiém dinh gia thuyét cho thiy
tat ca cdc gia thuyét déu dugc chip nhan. Theo
d6, cdc gia thuyét H1, H2, H4 va H5-6 1a céc yéu
tb tinh giai tri (ENT), thong tin (INF), su tin cdy
(CR) va tuong tic - xa hoi (IN-SO) c6 quan h¢
ddng bién voi thai do hudng dén quang cdo
(ATA); gia thuyét H3 1a yéu t6 sy khé chiu (IR)
¢6 quan hé nghich bién véi thai d6 hudng dén
quang cdo (ATA); gia thuyét H7 1a thai do hudng

dén quang cdo (ATA) c6 quan hé dong bién véi
su chdp nhian quing cdo (AOA). Theo két qua
phin tich ANOVA thi gia thuyét H8 1a thai do
huéng dén quang cdo (ATA) c6 khic biét véi 3
trong 5 yéu t6 nhin khau hoc; gia thuyét H9 1a su
chép nhan quang cdo (AOA) c6 khac biét voi 2
trong 5 yéu t6 nhan khiu hoc véi muc y nghia
théng ké p < 0,05.
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Tinh giai tri . 0431 Cacyéutd Cac yéu té
inh giai tri HE o nhan khdu hoc nhan khau hoc
(Entertaiment) (Macro Impact (Macro Impact
of Demographic) of Demographic)
{ H8 © HY
3/5 yéu to 25 yéuto
Thong tin 0.119 : :
(Informative) ©on : :
0199 i A b L 0698 P oA
o H3 Thai dé hwéng H7 Chap nhan quéang
Sw kho chiu (©.000) 2 X < (©.000) . 2
: : > dén quang cao > céo trwe tuyén
(1rritation) (Attitude Toward the Advertising) (Advertising Online Adoption)
Sw tin cay
(Credibility)
Twong tac - Xa hoi _04sl
(Interaction - Social) Hs-6 (0,000)

Hinh 1. M6 hinh chap nhan quang cdo tryc tuyén trén mang xa hoi

3.4 Thio luin két qua

Két qua nghién ctru theo nhu Hinh 1. Theo d6
thi yéu t6 phat sinh sau khi phén tich yéu t5 kham
pha (EFA) 1a tuong tic - xd hoi (IN-SOC) va tinh
giai tri (ENT) c6 hé s6 hdi quy (B) tuong dbi 16n
lan luge 1a 0,451 (v6i mirc ¥ nghia théng ké p =
0,000) va 0,431 (p = 0,000) nén 2 yéu té nay cé
tdc dong tich cuc dén thdi d6 huéng dén quang
cédo (ATA); cac yéu t6 su tin cdy (CR) va thdng
tin (INF) c6 hé sé hdi quy (B) nho hon véi lan
luoc 1a 0,166 (p = 0,000) va 0,119 (p = 0,007)
nén cé anh huéng it hon dén thai d6 hudng dén
quang cdo (ATA); yéu t tinh khé chiu (IR) c6 hé
s6 hdi quy 4m (B < 0) 12 —0,199 (p = 0,000) nén
c6 su tic dong theo chidu hudéng tinh khé chiu
cang cao thi thdi d¢ hudng dén quang cdo (ATA)
cang thap. Tong thé cdc hé s6 B ciing khd cao nén
cdc yéu t6 doc 1ap ctia mé hinh 1a trong ddi phi

hop v&i mé hinh nghién ciru d& xuét; Ngoai ra,
thai d6 huéng dén quang cdo (ATA) cang cao thi
su chdp nh4n quang cdo tryc tuyén trén mang xa
hoi (AOA) cang nhiéu théng qua mbi quan hé
gitra 2 yéu t& nay 1a hé s6 hoi quy (B) khé cao Ia
0,698 (p = 0,000). Phan tich phuong sai
(ANOVA) cho thy thai d6 huéng dén quang cdo
(ATA) c6 sy khdc biét theo 3 yéu t§ nhan khiu
hoc 1a gi6i tinh, d6 tudi va kinh nghiém; sy chp
nhidn quang cdo truc tuyén trén mang xa héi
(AOA) c6 su khac biét theo theo 2 yéu t6 nhan
khéu hoc 1a gidi tinh va do tudi. Trinh d¢ va vi tri
nghé nghiép khong c6 su khic biét dang ké theo
thai d6 huéng dén quang cdo (ATA) va su chip
nhan quang céo tryc tuyén trén mang xa hoi
(AOA).

Két qua nghién ctru giai thich kha tot sy chap
nhan quang cdo truc tuyén trén mang xa hoi &
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Viét Nam. Tuy nhién, quang cdo tryc tuyén trén
mang xd hoi vin chua dugc cdc doanh nghiép
quan tam nhidu. Theo Vinalink media (2012) thi
nguyén nhan mét phan thugc vé ban than linh
dao céc doanh nghié¢p do chua tham gia mang xa
hoi nhiéu nén chwa nhan thiac duoc vé cdch sir
dung kénh thong tin nay. Mat khic, & Viét Nam
chua c6 trung tim dao tao chuyén vé mang xa hoi
nén ngudi phu trach chién luge quing cdo chua
¢6 kién thic chuyén siu vé linh vuc nay kém
theo nhitng lo ngai vé tinh rui ro cao.
4. KET LUAN

Két qua nghién ctru cho thdy cdc thang do
nhén t§ anh huong cia nhitng bién doc lap; thai
d6 huéng dén quang cdo va sy chip nhin quang
céo truc tuyén trén mang xa hoi déu dam bao do
tin cdy. Phan tich nhin t5 khdam phd cho thiy 4
yéu td 1a tinh gia tri, thong tin, sy khé chiu va su
tin cay duoc rit trich ra dugc theo ding mo hinh
dé xuét; 2 yéu td tinh tuong tdc va vai tro xa hoi
rit trich lai thanh 1 yéu té va dwoc dit tén la
tuong tdc - xa hoi. Phan tich hdi quy da bién cho
thdy 5 yéu t6 doc lap (4 yéu t6 dé xuét va 1 yéu
t6 phat sinh trong phan tich nhan t6 khdm phd)

déu c6 ¢ nghia théng ké d6i v6i thdi do hudng
dén quang cdo; thdi do huéng dén quang cdo cé y
nghia thong ké d6i véi su chap nhin quang cdo
truc tuyén trén mang xa hoi. Phan tich duong dan
cho thiy hé s6 xdc dinh R? tdng thé cia md hinh
12 0,729, diéu d6 c6 nghia 1a cdc bién déc lap cia
mo hinh da gidi thich dugc 72,9% su bién dong
ctia bién phu thudce.

M5 hinh nghién ctru sw chap nhan quang cdo
tryc tuyén trén mang xa hoi & Viét Nam da dat
duogc nhitng myc tiéu dé ra ban dau. Tuy nhién,
dir liéu thu thap dugc theo phuwong phap thuan
tién nén chua c6 sy ddéng déu va nglu nhién.
Trong cédc nghién ctu tiép theo s& tién hanh mo
rong hon vé s6 lugng mau, ddi twgng va pham vi
nghién ctru. S€ hi¢u chinh lai cdc thang do cho
phit hop hon véi tinh hinh phét trién ciia quang
cdo truc tuyén trén mang xa hdi ¢ Viét Nam. Bb
sung thém cdc yéu té mdi vao thang do dé nang
cao sy giai thich cia md hinh. Ngoai ra, m6 hinh
céu tric tuyén tinh - SEM (Structural Equation
Modeling) s& duogc su dung dé phan tich s6 liéu
nghién ctu.
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Proposing the online advertising on social
network adoption model in Vietham

e Nguyen Duy Thanh
e Tran Dinh Nghia
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e Pham Manh Cuong
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ABSTRACT:

Social network is strongly growing and is
increasingly becoming an integral part of the
daily life of people in all over the world;
online advertising on social networks is a
potential market for the business towards.
With the booming development of web 2.0,
online advertising is showing a remarkable
transformation, Vietnam marketers are
approaching the new form of online
advertising on social network such as
facebook, zingme, google+, linkedin, twitter,
yume... The studies showed that the

popularity of online advertising on social
networking is essential. This study proposes
a new model that is online advertising on
social network adoption model in Vietnam.
Research results shows that independent
factors affect to attitude toward advertising
and attitude toward advertising affects to
online advertising on social networks; all
proposed hypotheses are accepted. The
model explains 72.9% of variance in the
online advertising on social network
adoption.

Keywords: Adoption, advertising online, factors affect to advertising, social network.
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