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MOT SO PAC PIEM NGON NGU CUA CAU BIEU NGON
TRONG QUANG CAO SAN PHAM VIET BANG TIENG ANH
SOME LINGUISTIC FEATURES OF ENGISH ADVERTISEMENT SLOGANS

NGUYEN THI THU HUONG
(ThS; Vién Dai hoc Mé Ha Noi)

Abstract: The social development has resulted in the increasing demand for goods exchange
among countries which also help shorten the gap between producers and customers. One of the
most effective ways to make a brand to be familiar to potential consumers is advertising. The
language used in commercials can produce profit for producers so it is worth being invested as well
as studied. The research focuses on some linguistic features of English slogans of popular products

in Vietnamese market.

Slogan is considered as a very valuable invisible asset. The transfer of slogans from English into
Vietnamese is not always the word for word translation. It requires a great effort to understand their
linguistic features and other related aspects to gain comprehension of the message conveyed.

Keywords: linguistic features; advertisement slogans; popular products; Vietnamese market;

stilistic level; semantic level; invisible asset.

1. Khi xa hoi cang phat trién, nhu cau trao
ddi hang héa gitra cac qudc gia ngay cang lon.
Giao thuong toan cau da giip thu hep dan
khoang cach giita nha san xuat va nguoi tiéu
ding. Trong tién trinh hoi nhap kinh t& qudc té,
trd thanh thanh vién chinh thirc ctia T6 chirc
Thuong mai thé gidi, Viét Nam di c6 nhiéu co
hoi dé giéi thiéu san phim cua minh dén voi
thé giéi va Viét Nam ciing dang tr¢ thanh mot
thi truong diy tiém ning hap dan cic nha san
xuat nudc ngoai. Nguoi dan Viét Nam gio day
c6 thé dé dang tiép can Vi cac thuong hiéu lon
trén khap thé gi6i tir nhing san pham gia dung
don gian dén nhiing san pham cong nghé tién
tién nhat. Mot trong nhimg phuong tién quan
trong dé giup mot thuong hiéu dén gan hon voi
khich hang phai ké dén, d6 1a quang cao.
Khéng phai ngiu nhién ma cac nha san xuat
phai chi mot s6 phan trim nhat dinh tir doanh
thu dé dau tu cho cic quang c4o voi nhimg hinh
anh, 4m thanh, ngon tir hét stic dic sic, mang
diu 4n riéng cua doanh nghiép va nhin hang,

Khoéng ai ¢6 thé phi nhan sitc manh ciia quang
cao. Bai viét ndy, tir goc do tir goc do ngdn
ngit, ching t6i dén mot sé ddc diém ngon ngir
cta cac cau khau hiéu (slogan) trong quang cdo
viét bang tiéng Anh ciia cac thuong hiéu nude
ngoai hién dang kha pho bién & thi truong Viét
Nam nham gitp nguoi hoc tiéng Anh c6 mot
cai nhin khai quat hon, toan dién hon vé hién
twong ngdn ngir ndy. Tac gia cing hi vong
nhiing phan tich dugc dua ra s¢ phan nao gitp
cho viée chuyén ngir cac cau khau hiéu nay
sang tiéng Viét hiéu qua va day di hon.

2.Theo tir dién Oxford Advanced Learner’s
Dictionary, cau khau hiéu (slogan) dugc dinh
nghia 13 nhitng tir hodc cum tir dé nhé, dirgc
cac dang phdi chinh tri su dung hodc duoc
diing trong cdc quang cdo nham thu hit sy chi
¥ chit ¥ ciia moi ngwoi. Khau hiéu thuong di
kém hodc duoc 16ng ghép vao cac biéu tuong
(logo) cta cong ti, nhim nhan manh vai tro tao
4n tuong cho thuong hi¢u. Cau khau hiéu ludn
1a phan c¢6 dong nhat cia thuong hiéu, giup
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nguoi ti€u dung hinh dung thuong hiéu va san
pham nhanh chéng hon, d& dang hon.

Cau khau hiéu trong quang cdo cung véi
biéu twong 1a nhimg yéu t6 quan trong, duoc
chii ¥ dén dau tién khi khach hang tiép can
quang céo hay san phdm. Trong cong thirc
nghién cu vé& phat trién tdm 1i khach hang
AIDA do Rusell - mot chuyén gia quang céo
noi tiéng dua ra ndm 1921, gdm: A- attention
(161 cudn su chu V), I- Interest (tao sy thich thi),
D- Disire (mong muén dugc sé hitu san pham),
A- Action ( hanh dong mua san pham). C6 thé
thay, viéc 16i cudn su chii y cua khach hang
duoc xép & vi tri thir nhat, chi phdi cac yéu tb
con lai. Piéu nay cang khang dinh vai tro cua
cau khau hiéu trong quang cao. Tat nhién, mot
cdu khau hiéu hay thuong gdm nhimg yéu t6
sau:

e Dé nhé: Pay duge coi 1a mot yéu to quan
trong dé thuong hiéu co thé di vao tam tri
khach hang. Nhiing cu khau hiéu ngin gon
hodc ¢6 van diéu khién nguoi ta thich nghe va
nhéc lai. Theo mot nghién ciru cta tic gia Who
(1990), ngudi binh thudng chi c6 thé nhé lai
34% ndi dung néu cau khau hiéu it hon 6 tir va
ho s& chi nhd duoe 13% néu cau khau hiéu
nhiéu hon 6 tir. Hon nita, cac cau khau hiéu nay
con dugc gidi thiéu ra cac thi truong nudc
ngoai nén cang can phai ngin gon va don gian.
Vi vay, nhiing cau khau hiéu nhu Just do it ciia
Nike, Nothing escapes cua Konica, Think
different ciia Apple... 1a nhitng vi du dién hinh
cho ti€u chi nay. Thuong hiéu Mac Donald sau
22 lan thay doi cac cau khau hiéu ciing da gidi
thiéu cau khau hidu méi I'm lovin it rat don
gian, ngan gon nhung hién dai, d& nhé. Trong
khi d6, cac cau khau hiéu nhu The Best a Man
Can Get cua Gillette, Open for new Horizon
cia Sky Team... lai rat nhip nhang, c6 van
diéu.

o Hinh tuwong: Mot cau khau hiéu hay la mot
cau khau hiéu c6 thé khién nguodi doc, nguodi
nghe lién tudng tir nhiing ngén tir dugc sk
dung. Céac cau khau hiéu tao duoc 4n tuong
manh phai ké dén Good to the Last Drop cua
Maxcell Coffee, Melt in your mouth, not in
your hands cia keo M&M’s...Khach hang co
thé hinh dung duoc chat lugng san pham ma
nha san xuat mudn quang céo.

o Khac biét: Cac cau khau hi¢u 1 nhitng diic
diém dic trung ctia mot thuong hiéu, khong thé
14n vé6i cac cAu khau hiéu cua céac thuong hi¢u
cung loai. Chinh vi 1€ do, cau khau hiéu duoc
xem nhu 14 dau vén tay cta san pham. N6 duoc
mic dinh 1 gin lién v6i san pham do. Vi du
cting 1 san pham ca phé nhung Maxcell Coffee
phai 1a Good to the Last Drop, con cua
Nestcafé phai 1a Coffee at its Best. Hay khi
Cocacola str dung cau Everywhere in the world,
it’s Coke thi dbi thu Pepsi Co lai dua ra ngay
cau khau hiéu Here, it’s Pepsi. Piéu nay cho
thiy su canh tranh ciia cac thuong hiéu khong
chi vé chat luong, mau ma... cia san phéln ma
con & ca trong viéc st dung tir ngit trong cac
cau khéu hiéu.

e Moi goi tham gia: Nhiig cau khau hiéu
phai thé hién su thac giuc, khuyén khich khach
hang tiém nang thir nghiém sir dung san pham,
hodc thay doi theo xu huéng ma san pham gidi
thi€u. Nhiing cau khau hiéu thudc loai nay co
thé ké dén: Think different (Apple), Keep
Walking( Johnnie Walker), hay Just do it
(Nike)...

3. Co thf: théy, cau khé.}l hiu trong quang
cao san pham viét bang tiéng Anh c6 mét s6
dac diém‘chinh nhu sau o

3.1.Ve mat chir viet. D¢ tao ra sy bat mat,
cac cau khau hiéu thudng sir dung cac chit viét
hoa, in d@m, in nghiéng hoac cac cd chir khac
nhau nhung khong qué phtc tap nham thu hut
su chi y cua khach hang, Vi du:
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Connecting People

3.2.Vé mdt ngir am: Nhu da dé cap dén o
trén, mot trong nhimg yéu t6 tao nén mot
slogan d& nh¢ 14 van diéu. Dé tao van diéu cho
cac cau khau hiéu, nguoi viét thuong ding cac
tha phap nhu lap phu 4m dau, vi du: Sense and
Simpliciti (Philips); Intel Inside (Intel); Don’t
dream it. Drive it (Jaguar). Hodc sit dung cach
gico van tao nhip diéu cho cic cau khau hiéu
nhu: Hello moto (Motorola); Grace, space,
pace (Jaguar). C6 khi lai 1 sy 1ap tir nhdm muyc
dich nhin manh: On and on with Ariston
(Ariston); He keeps going and going and going
(Energizer).

2.3.Vé mdt tir vung: Viée st dung cac dai tr
nhan xung, tan ngt, tinh tir s¢ hitu ¢ ngoi tha
nhat s6 nhiéu va ngdi thir hai c6 tac dung bién
cac cau khau hiéu trd thanh nhimg 10i tro
chuyén, tao khong khi than mat gan giii, gitip
thu hep khoang cach giita nha san xudt va
khach hang. Vi du:

Your potential. Our passion (Microsoft);
We integrate, You communicate (Mitsubishi
Electrics); Because you are worth it (L’Oreal
Cosmetics); You can be sure of Shell (Shell);
Everything we do is driven by you (Ford)

Nhimg tir chi cip d9, tan sudt cao nhat,
pham vi rong nhit ciing duoc str dung dé nhan
manh sur phé bién cling nhu tién ich cta cac san
phdm duoc quang cdo. Nhimng két hop véi
every hay viéc sir dung trang tir chi tan suét
always kha phé bién. Vi dy:

Always there for you (HYUNDALI); Canon:
Delighting you always (Canon); Everyone is
invited (Samsung); Everywhere in the world,
it’s Coke (Coca cola); Intelligence Everywhere
(Motorola Mobile)

Mot diéu dang chii y nita, trong qua trinh
nghién ctu, ching t6i nhan théy su xuét hién
clia tinh tir good hay dang so sanh cao nhat ctia

tinh tr nay (best) dugc st dung kha thuong
xuyén.

Diéu nay chimg t6 tinh tir tiéng Anh nay rat
phd bién nén s& quen thudc hon véi cac ddi
twong khach hang véi cac qudc tich khac nhau.

Good to the Last Drop (Maxcell coffee); We
bring good things to your life (General
Electrics); Life’s Good (LG); The Best a Man
Can Get (Gillette); Coffee at its best (Nestcafé);
Probably the best larger in the world
(Carlsberg beer); The Best or nothing
(Mercedes Benz)

2.4. Vé mat ngi¥ phdp: Nhin chung, cac cau
khau hiéu thuong don gian vé mit ngit phap dé
c6 thé dé nghe, dé doc, d& nhé. Cac cau khau
hiéu da s6 déu dung thoi hién tai thuong dé
nhin manh tinh hién hién hitu, sdn c6 cta san
phﬁm.Vé mit ciu trac, chiing co thé 13 cic cum
tr vi du:

e Cum gi6i t: On and on with Ariston
(Ariston)

e Cum tinh t: Good to the last drop
(Maxcell Coffee)

o Cum dong tur: Make. believe (Sony)

e Cum danh tr: Sense and simpliciti
(Philips)

Céc cdu don ciing dugc sir dung hét stc
ngin gon nhw: It’s the taste (Nestle), A
diamond is forever (De Beers) hay It could only
be Heineken (Heineken). ..

Ciing ¢6 khi cau duoc cau tric dudi dang:
Tén san pham+ thuyét minh san phim nhu
trong cac vi du: Nokia Connecting people
(Nokia), Samsung Delighting you always
(Samsung) hay Panasonic Ideas for life
(Panasonic) LG Life is good (LG)...

Cau hoi ciing la mét trong nhitng hinh thtre
pho bién d¢ tao céc cau khau hi¢u nhim thu
hat sy chu y cia nguoi doc, nguoi nghe. Vi
du: Do you... Yahoo? (Yahoo), Where do you
want to go today? Microsoft (Microsoft)...

Mbt ciu triic phd bién khéc 1a cau trac song
song nham tao su dang dbi, hai hoa, tao nhip
diép khién cau khau hiéu d& nhé hon nhu
trong cac vi du sau:
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Inspire the world. Create the future
(Samsung Electronics); We integrate, You
communicate  (Mitsubishi  Electrics); No
Business Too Small, No problem Too Big
(IBM); MORE FANTA, LESS SERIOUS
(Fanta)

2.5. Vé mdt phong cich: Piém nbi bat
clia cac ciu khau hiéu 1a ludn sir dung van
phong rat gan giii voi cudc song thuong ngay
nham tao su két ndi than mat voi khach hang
tiém nang. Nhimg cdu ndi hang ngay c6 thé
tim thdy trong cic cdu khau hiéu ciia Nike:
Just do it, ctia Addidas: Nothing is impossible
hay ctia Johnnie Walker: Keep walking. Pac
biét cAu nhdn xét cuia cyu tong thong Mi
Thepdore Roosevelt sau khi thudéng thic ca
phé Maxcell : “good to the last drop” (thom
ngon t6i giot cudi cing) da tr thanh cu khau
hiéu nodi tiéng cta hang ca phé nay. Cach viét
cac cau khau hiéu cua KFC Finger-lickin’
good ( thay vi Finger-licking good), hay cua
Mac Donald I'm lovin’ it ( thay vi I'm loving
if) gibng nhu 101 cac bai hat ciing nhim tao
van phong gan giii, quen thudc voi nguoi
nghe, nguoi doc.

Dic diém ndi bat vé ngir nghia trong cac
cau khau hiéu 1a viéc sir dung bién phap choi
chit, mot thu phap rat c6 hiéu qua trong viéc
tao sy hai hudc, thoai mai cho nguoi doc,
nguoi nghe. Cach choi chir c6 thé dua trén céc
tir miéu ta san phdm nhu trong mot quang céo
cua Pioneer- mot thuong hiéu vé am thanh véi
cau khau hiéu: Everything you hear is true

Va pho bién hon khi tén cua san pham
duoc 10ng ghép trong cau khau hiéu:

My Goodness, my Guinness (Bia Guinness)

Maybe she was born with it. Maybe it’s
Maybelline (Maybelline)

The power of Dreams (Honda Dream)

The best tires in the world have Good year
written all over them (Good year tires)

Vi bién phap choi chit theo cach nay, tén
ctia san pham sé& di vao tri nhd ciia khach hang
tu nhién va dé dang hon.

3. Cau khiu hiéu co tac dung hon han bat
cir cong nghé¢ quang ba nao trong viéc thuc
hién chuc nang chinh cua thuong hi¢u la
khing dinh hinh anh va ctng ¢6 pham vi anh
huong ciia chinh tén san pham. Céac cau khau
hiéu con duogc coi nhu tai san vo hinh cua mot
doanh nghiép, dong gop rat 16n cho danh tiéng
va doanh thu cua ca cong ti.

Céc thuong hiéu qudc té khi vao thi truong
Viét Nam thuong da co san tit ca tu lidu
quang ba, truyén thong. Do vay cong ti quang
c4o chi co nhiém vy chuyén ngir sau khi hiéu
16 "cAu trac thuong hiéu" va ding ngdn ngir
dia phuong dé truyén tai thong diép nay.
Nhung chuyén ngir khéng don thuan 1a dich
thuat ma phai truyén tii ding tinh than cua cac
cau khau hiéu.

Chung t61 hi vong nhiing nghién cuu trén
day s& gitp cho ngudi hoc tiéng Anh hiéu rd
hon vé cac cau khau hiéu trong cac quang cao
san pham viét bang tiéng Anh & phuong dién
ngén ngit, dé tir d6 co thé thuc hién viéc
chuyén ngit cac cau khau hiéu tir tiéng Anh
sang tiéng Viét hay viét cac cau khau hiéu
bang tiéng Anh cho cic san pham cta Viét
Nam c6 hiéu qua.
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