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TOM TAT

Nhiing nam gan day, nhiéu chuong trinh ¢6 ddng cho tiéu dung san pham san xudt tai Viét Nam, diéu nay 1am gia tang vi thé canh tranh cia thuong hiéu Viét trén
thi truong thé gidi. Tuy nhién, vé khia canh han [am, rdt it nghién ctu vé van dé nay. Do vay, nghién ctiu dap ting nhu cau nao d6 tir khia canh Iy thuyét. Mau khao sat
clia nghién ctu 1a mau thudn tién, duoc thu thap tit céc hd gia dinh tai Thanh phé H6 Chi Minh véi tdng s6 phiéu la 323. Phuang phap két hop dugc sir dung trong nghién
c(tu nay. Cu thé phuang phap nghién ctiu dinh tinh vdi kj thudt thao luan nhom nhdam diéu chinh b thang do cho phii hop véi ngit cdnh nghién citu, trong khi do nghién
c(u dinh lugng ding d€ dénh gia do tin cdy ca thang do va kiém dinh mo hinh Iy thuyét. Két qua nghién ctiu cho thdy, tdt c cac gid thuyét nghién cu déu ¢6 y nghia
thdng ké & mic y nghia 5%, cu thé: tinh vi chiing tiéu diing anh hudng tdi tinh sinh ngoai tiéu dung va xu hudng tiéu ding hang noi dia véi hé s6 lan lugt 13 -0,38 va
0,13; trong khi d6 tinh sinh ngoai tiéu duing ¢d tac dong tich cuc t6i xu hudng tiéu dung hang ndi dia vdi hé s6 1a 0,55. Két qua nghién ciu ham ¥ rang cac nha quan ly
nha nudc can thic ddy xu hudng tiéu dung hang ni bang cach tac dong vao tinh than dén toc, tinh yéu qué huong dét nudc ctia ngui dan nhdm lam tang tinh vi chiing
trong tiéu ding hang hda. Trong khi d6, ddi véi cac doanh nghiép can dinh vi san phdm theo ca thudc tinh chiic nang va tam Iy. Cudi cing cdia nghién ciu, nhém téc gia
cling néu ra mdt sd han ché clia nghién cfu nhu ky thudt Iay mau, pham vi khdo sét.

Tirkhéa: Tinh sinh ngogi, tinh vi chiing tiéu diing, hang néi dia.

ABSTRACT

In recent years, there have been many promotional programs for the consumption of products made in Vietnam, which has increased the competitive position of
Vietnamese brands in the world market. However, from an academic perspective, very little research has been done on this issue. Thus, the study fulfills some need from a
theoretical perspective. The survey of the study is a convenience sample, collected from households in Ho Chi Minh City with a total of 323 sheets. The mixed method was used
in this study. Specifically, qualitative research with focus group are used to adjust the scale set to suit the context, while quantitative one is used to evaluate the reliability of
the scale and test the model. The results show that all the hypotheses are statistically significant at the 5% level of significance, specifically: ethnocentrism affects external
trends and propensity to consume domestic goods with coefficients of -0.38 and 0.13 respectively; while external trends has a positive impact on the trend of domestic
consumption with a coefficient of 0.55. The research results imply that state officials need to promote the trend of consuming domestic goods by influencing the national
spirit and love of the homeland of the people in order to increase their ethnocentrism. In that case, business managers need to position products according to both functional
and psychological attributes. Finally, the authors also points out some limitations of the study such as sampling technique and survey scope.

Keywords: Ethnocentrism, external trends, domestic goods.
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CHU VIET TAT 1. GIGI THIEU
VCTD Vi chiing tiéu diing ) HiC?n nay qu,é trinb to'én cz“i‘u hs’)a va h0| nAhép‘qué'c té séAu
s ) rong lam cho cac quéc gia ngay cang hdi nhap va phu thuéc
TSNG Tinh sinh ngoai l&n nhau. Diéu d6 lam cho cac doanh nghiép trong nudc
XHND Xu huéng tiéu dung hang noi ludn luén phai d6i mat vai canh tranh tir cdc doanh nghiép
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tUr ngoai nudc. Vi vay cac doanh nghiép trong nudc thudng
phainé luc nhiéu han trong hoat ddng kinh doanh ctia chinh
minh. M6t trong nhimng van dé do la viéc canh tranh véi
hang hoa cling loai dugc nhap khau ti nudc ngoai. D€ thanh
céng trong tinh huéng nay, doanh nghiép phai xac dinh xem
yéu t6 chinh yéu nao tac déng vao xu hudng hang néi dia
clia nguai tiéu dung trong nudc?

Vé khia canh han lam, nhiéu nghién ctiu trén thé gisi da
xem xét nhiing yéu t6 tac dong dén viéc lua chon tiéu dung,
xuat x&t hang héa ma ngudi tiéu dung trong nudc lya chon st
dung. Nhitng yéu t6 quan trong dugc nghién cu nhu danh
gia san pham/dich vu (product judgement) [5, 10] hay d6
nhay van hoa (cultural sensitivity) [7]. Trong nhitng nam gan
day, tai Viét Nam van dé bao vé hang néi da dugc nhiéu té
chuic kinh doanh cling nhu chinh phd quan tdm nhu: chuong
trinh hang Viét nam chdt lugng cao, ngudi Viét dung hang Viét.
Mét s6 doanh nghiép da di tién phong va ciing da gat hai
nhiéu thanh qua trong cédng cudc kinh doanh ctia ho. Thong
qua xay dung thuong hiéu kich thich long tu hao dan tdc nhu
slogan cla Bitis’s “Ndng niu ban chan Viét", cia Héng Lam
“Tinh hoa qua Viét" hay cia Vinamilk “Vuong cao Viét Nam”...

Trén thuc té€ trong thuc tién kinh doanh thi dién ra kha
nhiéu nhing hoat déng ctiing c6 cho céng cudc kinh doanh
cla chinh cac doanh nghiép. Nhung vé mat han lam thi rat
it nghién ctu kham pha tap trung cho méi lién hé nay. Do
vay trong nghién ctu nay kham pha xem yéu té tac déng
vao xu huéng tiéu dung hang néi dia c6 tam quan trong déi
véi doanh nghiép trong nudc trong giai doan hién nay. Day
chinh la chia khoa thanh céng trong viéc xay dung thuong
hiéu cla cidc doanh nghiép néi dia va sé giup cho cac nha
quan tri c6 ca s& viing chic dé dinh vi lai sdn phdm cta chinh
minh trén thi trudng san nha.

Viét Nam la quéc gia dang phét trién, la dat nudc thoat ra
khoi chién tranh chua da dai, néi chung doi séng ngudi dan
trong chiing muc nao d6, cling con khoé khan, mac du nén
kinh té c6 sy tang truéng & muc cao trong gan moét thap ky
qua, trd thanh mét trong nén kinh té ¢ téc dé GDP cao nhat
thé gidi [21]. Bén canh d6 nén tang khoa hoc ky thuat van con
lac hau, kéo theo hang héa san xuat trong nudc chat lugng
cling chua cao, diéu nay phan nao d6 anh huéng dén dac tinh
“chudéng hang ngoai” clia ngudi tiéu dung trong nudc.

Délam rd van dé nay, nghién ciiu sé xem xét vai trd trung
gian cua tinh sinh ngoai tiéu dung trong méi quan hé gilta
tinh vi chding tiéu dung va xu huéng dung hang néi dia déi
vGi san pham t lanh, mot san pham kha thiét yéu va cé tang
s6 mua lap lai cao v&i dgi s6ng hang ngay.
2.CO SO LY THUYET VA MO HINH NGHIEN CUU
2.1.Khai niém vé san pham ngoai nhap va san pham néi dia

Hang ngoai nhap la loai sdn phadm dugc san xudt hodc
I3p rap hoan chinh tai mot quéc gia nao khac, sau d6 dugc
nhap vao Viét Nam. Trong khi dé hang néi dia thi ngugc lai,
hang hoéa noi dia 1a sdn pham dugc san xuat hodc lap rap
tai Viet Nam khong phan biét loai hinh doanh nghiép san
xuat ra no.
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2.2, Cac khai niém nghién ciu

2.2.1. Tinh sinh ngoai tiéu diing

Trong xu thé hoi nhap nhu hién nay, hang hoa nudc
Nngoai tran ngap vao nudc ta vdi nhiéu thuong hiéu néi tiéng
tu dét may (Zara, H&M...) cho dén an udng (Pizza Hut, KFC...)
da tac dong dén tam ly, thoi quen st dung clia ngudi tiéu
dung trong nuéc. Ngudi tiéu dung cé tam li "sinh ngoai”, ua
chudng san phdm san xudt & nudc ngoai ngay ca khi cing
mét loai sdn phdm dugc san xuat noi dia vdi chat lugng
tuong duong va gid con mém hon. Tai Viét Nam Khéng khé
dé nhan ra tam Ii sinh ngoai khi budc vao siéu thi va quan sat
ngudi mua d6 may mac, my phdm va thuc phdm. Theo Aaker
[2], gia tri cha hang hoa co lién hé chat ché véi chat luong
hang hoa d6. Tuy nhién, diéu nay ciing khong phai ltic nao
cling dugc hiéu rd. Thédng thudng khi néi dén chat luong cla
mét thuong hiéu hay mot hang héa nao dé thi ngudi tiéu
dung dua vao cdm nhan cta ho [16, 20]. Chinh diéu nay lam
cho sy danh gia cia ho cé phan sai léch.

2.2.2. Tinh vi ching trong tiéu ding

Tinh vi chling (ethnocentrism) la khai niém dugc st dung
trong linh vuc tam ly xa héi. Theo Summer [20] cho rdang
“tinh vi chiing” Ia quan diém clia ngudi cung céng déng, ho
Coi cdi gi thudc vé cong dong clia ho la chan ly, 1a trung tam.
Trong khi d6 ho coi y kién, quan diém cla nhiing ngudi
thudéc nhom khac thi khéng quan trong, th yéu. Tinh vi
chding dai dién cho khuynh huéng clia ca nhan danh gia gia
tri cGa sy vat hién tugng nao d6 dua vao quan diém cda ca
nhan minh va b6 qua nhiing y kién khéng cung quan diém.
Vé&i nhitng ngudi ¢ tinh vi ching cao, thong thudng ho tu
hao vé gia tri ban than hay cong dong clia minh va co xu
hudng ha thap chudn muc gia tri cila ngudi khac [12].

Khai niém tinh vi chiing dugc Shimp & Sharma [18] van
dung vao nghién ctu tiép thi va hai tac gia nay dua ra khai
niém vé tinh vi chdng trong tiéu dung (consumer
enthnocentrism). Theo [18] tinh vi chling trong tiéu dung la
niém tin clia ngudi tiéu dung hang héa/dich vu vé chuin
muc dao duc va su hgp ly d6i vai viéc lua chon hang tiéu
dung. Xem xét trong trudng hap cu thé nay dé chinh la viéc
tiéu dung hang néi dia hay hang ngoai nhap sé la hgp ly?

D6i v6i nhitng ca nhan véi dac tinh vi chliing tiéu dung
cao thi ho cdm thay rang viéc tiéu dung hang ngoai nhap sé
la viéc lam khéng dao duic, thi€u trach nhiém vai ngudi khac
va khéng cé tinh than dan tdc. Béi vi theo ho diéu nay sé anh
hudng dén san xuat trong nudc va sau dé la anh huéng dén
that nghiép diéu ma ho cho rang tat cd moi ngudi trong
quéc gia sé phai cé phan trach nhiém vai chinh quéc gia cla
minh. V&i quan diém nhu vay, nhiing ngudi mang dac diém
nay ho thudng cé xu huéng tiéu dung hang néi dia. Bac tinh
nay thudng thdy & ngudi tiéu dung trong nhiing nuéc phat
trién nhu Nhat Ban, D¢, Singapore [7].

2.2.3. Xu huéng tiéu dung hang néi

Theo ly thuyét hanh vi, xu huéng tiéu dung néi lén chiéu
hudng thuc hién hanh vi dé tiéu dung [1]. Xu huéng hanh vi
[a mét khai niém quan trong trong Marketing béi vi ngudi tiéu

Website: https://jst-haui.vn



P-ISSN 1859-3585 | E-ISSN 2615-9619

ECONOMICS - SOCIETY

dung sé khong bao gid ra quyét dinh mua hang héa/dich vu
néu ho khong co y dinh hay xu huéng mua. Xu hudng tiéu
dung noilén nhiing du dinh hay noi cach khac do chinh la tién
dé clia quyét dinh tiéu ding hang hda/dich vu. Trong tinh
huéng nay, dé chinh la nhitng uéc mudn niém tin doi véi
hang hoa noi dia, do chinh cac co sG trong nudGc san xuat.

2.3. M&i quan hé giiia cac khai niém va mé hinh nghién cuu

Trong tiéu dung hang héa, ngudi cé tinh vi chliing cao
thudng c6 tu tudng danh gia cao sdn pham do céng déng
cUa ho san xuat. Ngugc lai, ho khéng may tin tuéng hodc yéu
thich nhiing hang hoa do cong dong khac san xuat. Diéu nay
dugc néu Ién trong khai niém vé tinh vi chiing ctia Shimp &
Sharma [18], khi van dung vao linh vuc ti€p thi. Diéu ma cac
nha nghién cttu Marketing néi Ién thién hudng trong danh
gia gia tri cla san pham [9].

Trong khi d6 ngudi 6 tinh vi ching thap thudng danh
gia gia tri san phdm hang hoa/ dich vu théng qua xuat x
cla qudc gia san xudt. Hay ndi cach khac, tinh vi ching lién
quan chat ché d6i vai chat lugng san pham [18]. Khi danh
gid gid tri ctia hang hoéa ngoai nhap, nguai tiéu dung thudng
bi anh hudng bdi qudc gia san xuat ra hang hoa dé [11]. Cac
nha nghién ctiu vé chat lugng hang héa nhap khiu diéu dua
ra nhan dinh rang, quéc gia san xuat ra hang héa d6 anh
hudng rat manh vai nhan thic vé chat lugng clia ngudi tiéu
dung d6i vai hang hoa d6 [8] va xu hudng tiéu dung hang
noi dia [9].

Tu méi quan hé dé, gia thuyét nghién ctru dugc dé nghi
nhu sau:

H1-: C6 su tac dong nghich chiéu gilra tinh vi chiing va
tinh sinh ngoai trong tiéu dung hang hoéa clda ngudi tiéu
dung Viét Nam.

H2-: C6 su tac dong nghich chiéu gida tinh sinh ngoai va
xu huéng tiéu dung hang néi dia clia ngudai tiéu dung Viét
Nam.

H3+: C6 su tac dong thuan chiéu gitia tinh vi chiing va xu
hudéng tiéu dung hang néi dia clla ngudi tiéu dung Viét Nam.

Tu nhitng gia thuyét dugc thiét lap, mé hinh nghién cdu
dugc dé nghi nhu hinh 1.

H1-
Tinh sinh ngoai tiéu
dung (SNTD)

Tinh vi chung tiéu
dung (VCTD)

—

H3+ H2-

Xu hwong dung hang
no1 dia (DHND)

Hinh 1. M hinh nghién ctiu dé nghi
3. PHUONG PHAP NGHIEN CUU

Quy trinh nghién ciu

Tac gid thuc hién 2 giai doan trong nghién ctu nay la
nghién clru sa bd va nghién ctiu chinh thirc, cu thé dugc chia
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thanh 3 budc: (1) Téng quan ly thuyét dé xay dung moé hinh;
(2) nghién ctiu dinh tinh dé diéu chinh thang do va danh gia
so bd d6 tin cay cla thang do; (3) Kiém dinh mé hinh ly
thuyét cu thé nhu sau:

- Kiém dinh dé tin cdy Cronbach’Alpha: Phan tich do
tin cay Cronbach’s Alpha dugc thuc hién & giai doan la so
bé. Hé s6 tin cdy clia thang do dugc chap nhan khi cé 0,6
< hé sé Cronbach Alpha < 0,95 va hé s6 tuong quan bién -
téng (Correctted Item- Total correlation) cta bién do
luong = 0,3 [15].

- Phén tich nhédn t6 khdm phd EFA: Tac gia phan tich EFA
chi & giai doan so bé v&i muc dich la tim ra sy rat trich cac
thanh phan nhan t6 & cac bién do ludng. Phuong phap trich
Principal Axis Factoring v&i phép xoay Promax. Theo
Gerbing & Anderson [4], phuong phap trich Principal Axis
Factoring v&i phép xoay Promax sé phan anh cdu tric di liéu
chinh xac hon nhiing phuong phap khac.

- Phén tich nhan té khdng dinh CFA: Phan tich nhan té
khdng dinh CFA & mé hinh téi han 13 kiém dinh su phu hgp
vdi thang do. P& do ludng muic 6 phu hgp ctia mé hinh véi
dir liéu thj trudng, ngudi ta thudng st dung nhiing chi sé sau
dé danh gia: Chi-square (CMIN); Chi-square hiéu chinh theo
bac tu do (CMIN/df); Chi s6 tich hogp so sanh (CFI_
Comparative Fit Index). Chi s6 Tucker & Lewis (TLI_Tucker &
Lewis Index); Chi s6 phu hgp mé hinh (GFI-Goodness of Fit
Index); Chi sé can bac hai ciia binh phuong sai s6 RMSEA (Root
Mean Square Error Approximation). Néu kiém dinh CMIN cé y
nghia théng ké (p > 0,05) hoac CMIN/df < 3 va tat ca cac GFl,
CFI, TLI = 0,9 thi mé hinh phu hgp véi dit liéu thi truang [14].

- Méu nghién citu va thang do kiém dinh

Nghién ctu chinh thic dugc thuc hién bang cach s
dung cac cudc phdng van truc ti€p bang bang hoi. Mot mau
thuén tién gém 350 phiéu dugc phat ra dé thu thap théng
tin tU nhiing ngudi tiéu dung ta lanh tai TPHCM. Trong
nghién clu nay cac thang do dugc tham khdo tu nhiing
thang do clia nhitng nha nghién cdu truéc day nhu: Thang
do vé tinh vj ching tiéu diing (VCTD) tham khao 6 quan sat tur
[18], trong khi d6 thang do vé tinh sinh ngoai (SNTD) tham
khao tlr 4 quan sat ctia [9], cudi cing thang do xu hudng tiéu
dung hang néi (DHND) tham khdo 3 quan sat cla [5].

4, KET QUA NGHIEN CUU VA THAO LUAN
4.1. Théng ké mau khao sat

Viéc khao sat dugc tién hanh bing bang cau héi (phiéu
khdo sat) dugc danh gia theo thang do likert 5 diém, khao
sat tryc ti€p ti ngudi ch hd hodc ngudi co y kién quyét dinh
déi véi ngan sach chi tiéu cha gia dinh séng tai TPHCM. S&
phi€u phat ra khao sat trong nghién ctu chinh thic la 350
phiéu, thu vé hop | 1a 323 phiéu dat ty & 92,2%. Trong d6
€6 200 nam (chiém 61,9%) va 123 n{t (chiém 38,1%).

4.2, Két qua nghién ciu dinh tinh

Trong nghién ctu dinh tinh cGia nghién cdu nay dugc
thuc hién bang hinh thuc thdo ludn nhém véi 5 chuyén gia
dugc chon lua la cac chii hé gia dinh da tiing st dung it nhat
2t lanh (xac dinh ngudi co6 trai nghiém vé mua sam san
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pham t lanh). Muc dich 1a nham diéu chinh thang do cho
phu hgp vai ngit cdnh nghién clu. K&t qua cho thay phan
I&n cac quan sat dugc gilr nguyén véi ndi dung chicé nhiing
diéu chinh nho cho dé hiéu va phu hgp véi san phdm tu lanh.
4.3. Két qua nghién cuu dinh lugng

Phan tich d6 tin cdy Cronbach’s Alpha

Tién hanh phan tich hé s6 Cronbach’s Alpha va EFA cho
105 phiéu khao sat s bd véi 3 bién tiém &n. Sau khi phan
tich Cronbach’s Alpha cho tat ca 3 bién tiém &n & trén, tat cd
théa man ca hé s6 0,6 < Cronbach’s Alpha. Tuy nhién ta loai
bién VCTD6, bién nay bi loai la do hé s6 tuong quan bién -
téng = 0,247 < 0,30 [6] (bang 1).

Bang 1. Hé s6 Cronbach’s Alpha (so bo)

STT Biéll tiém | Hé s6 Cronbach’s Ghi chii
an Alpha
1 vab 0,798 Sau khi loai VCTD6 do tuong quan
Bién-Tong = 0,247 < 0,30
2 TSNG 0,859
3 XHND 0,811

Ngudn: Két qud nghién ctiu dinh lugng so bé tir SPSS 20

Phan tich nhén t6 khdm phd EFA
Phan tich nhan t6 dung dé danh gia dé héi tu, gia tri phan
biét clia cac bién quan sat theo cac thanh phan. Kiém dinh
KMO va Barlett’'s trong Phan tich nhan t6 c6 két qua
sig=0,000 va hé s6 KMO = 0,845 > 0,5, qua dé chiing té phan
tich nhan t6 kham pha (EFA) thich hgp dugc sir dung trong
nghién ctu nay (bang 2). K&t qua phan tich véi cac bién doc
lap véi phuong phap trich Principal Axis Factoring, phép
quay Promax trich dugc 3 nhan t6 tai eigenvalue 1,328, vGi

téng phuang sai trich TVE 13 69,91%.

Bang 2. Phan tich EFA

Ma tran xoay
Nhén to
1 2 3

Va1 0,724

V(D2 0,760

V(D3 0,824

V(TD4 0,827

V(D5 0,745

TSNGT 0,826

TSNG2 0,774

TSNG3 0,745

TSNG4 0,767

XHND1 0,783
XHND2 0,738
XHND3 0,793

Ngudn: Két qud nghién ciu dinh lugng so b tir SPSS 20

Phan tich nhén t6 khdng dinh CFA
Mé hinh t6i han bao gém 3 bién tiém &n véi 12 quan sat,
két qua nhu sau: K&t qua CFA & hinh 2 cho thay mé hinh dat
yéu cau. Chi binh phuong = 50,721 véi 51 bac tu do véi
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p = 0,485 > 0,05. Hon nlia cac chi s6 khac nhu Chi binh
phuaong hiéu chinh CMIN/df = 0,995 < 2, RMSEA = 0,000 <
0,05 va cac chi s6 GFl = 0,974; CFl = 1,000, TFI = 1,000 tat ca
déu > 0,9, do vay mo hinh thich hgp vai dir liéu thi trudng
[13] (hinh 2).

PHAN TICH CFA
Chi-quare=50.721 ; p=.485 ; df=51; Chi-quare/df=.995
:GFI=.974 : CFI=1.000 ; TLI=1.000 ; RMSEA=.000

34

Hinh 2. M6 hinh CFA t6i han

Trong s6 tai nhan té cla tat ca cac quan sat déu > 0,5 va
c6 y nghia théng k&, p < 0,001. Hé sé tuong quan gila cac
khai niém nghién ctiu déu khac 1 c6 y nghia thong ké vi vay
théa man gia tri phan biét (tat ca cac AVE > MSV), hé sé tin
cay téng hgp (tat ca cac CR > 0,5), téng phuang sai trich déu
théa man (tat ca cac AVE > 0,5) (xem bang 3).

Bang 3. Do luong gid tri md hinh

(R | AVE | MSV | MaxR(H) | XHND TSNG | VCTD
XHND | 0,725 | 0,501 | 0,363 | 0,737 0,708
TSNG | 0,827 | 0,546 | 0,363 | 0,843 |-0,603***| 0,739
VCTD | 0,851 | 0,534 | 0,145 | 0,860 | 0,338*** |-0,381*** | 0,731

Phan tich mé hinh cédu tric
PHAN TICH SEM

Chi-quare=50.721 ; p=485 ; df=51; Chi-quare/df=995
:GFI=.974; CFi=1.000 ; TLI=1.000 ; RMSEA=.000

Hinh 3. Md hinh SEM

Két qua SEM thdy mé hinh dat yéu ciu. Cu thé: Chi binh
phuong = 50,721 véi 51 bac ty do véi p = 0,485 > 0,050 tinh
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tuong ddi theo bac tu do CMIN/df = 0,995 < 2, RMSEA = 0,000
< 0,05 va cac chisé GFI=0,974, CFl=1,00, TFI = 1,00 tat ca déu
I6n hon 0,9 [13]. Nhu vay ta két ludn mé hinh thich hop vai dir
liéu clia thi trudng. K&t qua udc lugng chudn hoéa céc tham
s6 chinh dugc trinh bay trong bang 4 va hinh 3. K&t qua nay
cho thay cac méi quan hé (gia thuyét) déu c6 y nghia théng
ké & muc y nghia 5%.
Bang 4. K&t qué kiém dinh SEM chuén héa

Estimate  S.E. C.R. P

H1- TSNG <-—-- V(D -0,381 0,061 -5316 Frx
H2- XHND <-- TSNG -0,554 0,121 -6,463 Frx
H3+ XHND <-- VCID 0,127 0,083 1,842 0,048

Két qua phan tich SEM cho thay ca ba gia thuyét H1, H2,
H3 déu co y nghia théng ké diéu nay ching to tinh sinh
ngoai tiéu dung la trung gian ban phan trong maéi quan hé
gilra tinh vi chling tiéu duing va xu huéng dung hang ndi dia.
C6 nghia la tinh vi chling cé tac dong truc ti€p dén bién phu
thudc, bén canh tac dong gian ti€p ctia né.
5. KET LUAN VAHAM Y
5.1.Két luan

Mét vai két luén chinh

Nghién cru nay xem xét mot yéu té quan trong cé anh
hudng quan trong dén xu hudng tiéu dung hang noi dia
clia ngudi tiéu dung Viét Nam la “tinh vi ching trong tiéu
dung”. Boéng thdi trong nghién ctu cling xem xét vai tro
trung gian clia “tinh sinh ngoai” trong méi quan hé nay.
Phuong phap hén hgp dugc st dung trong nghién cliu nay
cu thé bang ky thuat thao ludn nhém trong nghién ciu
dinh tinh va phan tich d6 tin cay (Cronbach’s Alpha), phan
tich nhan t6 kham pha (EFA), phan tich nhan t6 khang dinh
(CFA) va phan tich mé hinh cau tric (SEM). K&t qua nghién
ctru cho thay tat ca cac méi quan hé diéu c6 y nghia théng
ké & muc y nghia 5%.

Xdy dung thang do ludng

Ba khai niém nghién cttu véi 3 bién tiém an c6 tat cd 13
bi€n quan sat tham khéo, thao luan nhom dugc thuc hién
nham diéu chinh ndi dung ctia quan sat cho phu hgp véingir
canh nghién clru va dé hiéu déi vai cac dap vién. Sau khithuc
hién nghién ctu dinh lugng sa b ¢6 1 quan sat thuéc nhém
vi chiing tiéu dung (VCTD®6) bi loai do hé s6 tuang quan bién-
téng <0,3 va 12 quan sat con lai dugc dua vao khao sat cho
giai doan phan tich chinh thuc.

Kiém dinh mé hinh

Sau khi ti€n hanh phan tich mé hinh cdu trdc cho thay tat
ca cac gia thuyét nghién ctu diéu c6 y nghia théng ké ¢ muc
95%. Két qua cho thay tinh sinh ngoai tiéu dung la trung gian
ban phan trong méi lién hé gitra tinh vi chiing tiéu dung va
xu huéng duing hang néi. Diéu nay c6 nghia la tinh vi chiing
tiéu dung vira cé tac dong truc ti€p ca tdc ddong gian ti€p dén
xu huéng dung hang ndi, trong dé tac dong truc tiép la yéu
hon (0,13 so véi 0,21 = 0,38%0,55).

Website: https://jst-haui.vn

5.2. Ham y cua nghién ctiu

Két qua nghién ctiu cho thay tinh vi ching tiéu dung c6
tadc ddéng ban phan téi xu hudng dung hang noi dia, cho thay
rang tinh vi chling clia ngudi tiéu diing déng vai tro rat quan
trong trong viéc thuc ddy xu hudng tiéu dung can ci vao
xuat xt clia hang hda dugc san xuat. Biéu nay ngu y cho cac
nha quan tri doanh nghiép trong nudc réng, dé thic ddy xu
huéng dung hang néi dia cda ngudi tiéu dung trong nudc
thi phai kich thich dugc tinh vi chiing trong tiéu dung ctia ho
bang cach khuyét khich long ty hao dan toc, tinh yéu qué
huong dat nudc cda ho.

Két qua nghién ctiu cling cho thdy c6 méi quan hé dm
gilra tinh vj chling tiéu dung va tinh sinh ngoai diéu nay cho
thay khi tinh vi chting tiéu duing cao sé lam giam di tinh sinh
ngoai diéu nay sé dan dén gia tang xu huéng dung hang néi,
¢6 nghia la ngudi tiéu dung c6 xu hudng giam tiéu dung
hang ngoai nhap. Do vay, ddi véi co quan chic nang quan ly
nha nudc, dé cho cac chuang trinh kich thich tiéu dung
trong nudc bang slogan “ngudi Viét Nam ding hang Viét
Nam” thanh cong thi nén tac ddng vao tinh sinh ngoai cla
nguoai tiéu dung, hdy tén vinh hang Viét.

Két qua nghién cdu trén cé y nghia déi véi cac doanh
nghiép trong viéc dinh vi va quang ba thuong hiéu cla
chinh minh. Theo truyén théng, cac doanh nghiép thudng
dinh vi sadn phadm theo cac thudc tich chic ndng, chi chd tam
vao cdng dung clia né ma quén yéu té tam ly, tic la dinh vi
theo Igi ich vé tdm ly. Tuy nhién, doanh nghiép cling can chu
y vao chat lugng san phdm bai vi doanh nghiép sé khong
thé kich thich dugc khach hang tiéu dung hang héa cua
minh khi chat lugng san pham khong dugc khach hang danh
gia cao.

5.3. Han ché caa nghién ctu

Cang nhu bat ky nghién cltu nao déu cé nhiing han ché
cla nd. Trong nghién ctu nay thuc hién véi ky thuat ldy mau
thuan tién, diéu nay lam cho viéc suy luan va téng quat héa
nghién cdu bi han ché. Tiép theo la mau khao sat chi dugc
thuc hién trén pham vi Thanh Ph§ H6 Chi Minh, sé la téng
quat hon néu mau khao sat dugc thu thap & nhiéu ving dia
ly khdc nhau trén cd nudc.

PHU LUC: Bang khdo sat

STT | Mahbabién | Quansat

V(D1 Mua hang héa ndi dia la hanh vi dlng dan

V(D2 Mua hang hda noi dia sé gitp san xuat trong
nu6c phat trién

1 V(TD3 Ngudi Viét Nam chan chinh ludn mua hang Viét

V(TD4 Mua hang héa ngoai nhap chi gitip cho nudc
ngoai

V(TD5 Chi mua hang ngoai nhap khi trong nuéc khong
thé sén xuat dugc
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