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TOM TAT

Nghién ctru nay dugc thuc hién bang phuong phap dinh lugng thong qua dit liéu 380
khach hang c6 su quan tim dén than tuong 4o lam dai dién thuong hiéu bang bang héi truc
tuyén. Dit liéu thu thap dugc xt 1y bang phin mém SMART- PLS3 thong qua md hinh ciu trac
tuyén tinh SEM. Két qua nghién ciru di cung cap thém mot bang ching vé tac dong tich cuc
ctia nhitng nhén t lién quan dén dai dién thuong hiéu 14 anh hudng cua than twong do dén do
nhan dién va hinh anh thwong hiéu. Nghién ciru ciing d giup cing cb thém co so 1y thuyét vé
tac dong cia do nhan dién thuong hiéu dén hinh anh thuong hiéu.

Tir khoa: dai dién thuwong hiéu, hinh anh thuong hiéu, nhan dién thuong hiéu, than tuong
do, thwong hiéu

IMPACTS OF VIRTUAL IDOLS ON THE BRAND IMAGE OF PRODUCTS:
THE MEDIATING ROLE OF BRAND AWARENESS

ABSTRACT

This study was conducted based on a quantitative method using data from 380 customers
who showed their interest in virtual idols as brand ambassadors. Collected data was processed
by SMART- PLS3 software using SEM (Structural Equation Modeling). The purpose of this
study was to investigate the factors of virtual idols that influence brand image and brand
awareness. Results of the study have provided more evidence of the positive impact of factors
related to virtual idols as brand ambassadors on brand awareness and image. The study has also
consolidated the theoretical basis of the impact of brand awareness on brand image.

Keywords: brand, brand ambassadors, brand awareness, brand image, virtual idols

1. PAT VAN PE ding ciing 1a mét hoat dong khong kém phan

T truGe dén nay, khi bat ki mot san pham ~ quan trong (Todor, 2014). Trong thoi dai
ndo ra doi, ngoai viéc nghién ctru va dau tw  cdch mang cong ngh¢ lan thir tw, bén canh
cho chat lugng san pham dugc tot nhat thi than tuong that, mét xu hudng quang cao mai
viéc quang ba thuong hi€u dén véi nguoi tiéu da ra doi, d6 chinh la st dung than tugng ao.
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“Théan twong 40” da tré thanh mdt tir pho bién
trong nhiéu linh vyc va thu hit cac nha san
xult trd choi, hoat hinh va cac cong ty
Internet. Khong gidng nhu giai tri truyén
thdng, than tuong ao co dic diém ndi bat 1a
thu nhép cao, bén bi vé thé Iyc va kha ning
kiém soat tot. Ddng thoi, cac cong ty giai tri
truyén thong di ra mit nhoém than tuong ao
ctia ho, hodc tao ra cac than tuong 4o voi tu
céch 13 thanh vién cua cong ty ho dé cung cap
dich vu (Ruolin & nnk, 2021). O Trung Qudc,
thi truong than tuong do ting 1én manh mé
vao nam 2020. Theo iMedia Research, quy
md nganh cong nghiép than tuong 4o cuia
Trung Quéc 1a 517,6 triéu USD vao nim
2020, tang 70,3% va c6 thé dat 930,5 triéu
USD vao nam 2021. Phi tai trg cho Luo
Tianyi, mot ngoi sao than tuwgng ao ndi tiéng
& Trung Qudc, co thé dat 138,9 triéu USD.

Céc nghién ciru vé dai dién thuong hiéu va
thuong hi€u da tr¢ thanh mot chi d¢ quan
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Su phu hop cua than tuong
ao voi thwong hiéu

Tinh 6n dinh vé danh tiéng

trong trong linh vyc marketing. Cac nghién
ctru chu yéu dén tir nuée ngoai cho thy, thin
tuong ao co tac dong ctia sy phu hgp vai nhan
hang va tuong tac a0 dbi véi gia tri thuong
hiéu cta ngudi ndi tiéng truc tuyén va y dinh
mua hang ctia nguoi hdim m¢ (Liu & nnk.,
2020), cling nhu dong luc ti€u dung cia
ngudi hdm mo than tuong 4o & Trung Qudc
tr goc do danh tinh (Zhou, 2019). Tai Viét
Nam, chua c6 nghién ctru nao di sau vao chu
d@ than twong 40, hay dai dién thuong hiéu la
thin twong 4o. Tuy nhién, ciing dd c6 mot s6
nghién ctru vé tac dong cua dai dién thuong
hiéu dén gia tri thuong higu. Nghién ctru nay
di sau vao nghién ctru mé hinh gdm hinh anh
thuong hi€u va nhan dién thuong hiéu la bién
phu thudc. Trong do, bién nhén dién thuong
hiéu c6 vai trd trung gian anh hudng dén bién
con lai va 6 bién doc 1ap gdm: do tin cdy, su
hép dén, su yéu thich, sy quen thude, sy phu
hop, va dic biét 1a bién méi — tinh 6n dinh vé
danh tiéng (Hinh 1).

Po nhan dién
thuong hiéu

Hinh anh
thwong hiéu

Hinh 1. Mé hinh nghién cttu do nhém tac gia dé xuét
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2. MO HINH VA PHUONG PHAP

NGHIEN CUU
2.1. Co sé Iy thuyét
2.1.1. Hinh anh thuong hiéu

Theo Kotler (2002), hinh anh thuong hi¢u
1a nhan thirc ciia khach hang vé thuong hi¢u
dua trén tuong tac ctia ho. N6 c6 thé phat
trién theo thoi gian va khong nhat thiét lién
quan dén viéc khach hang mua hay sir dung
san pham/dich vu cua doanh nghiép vi khach
hang c6 thé c6 y kién khac vé thuong hi¢u
ctia ban. Piéu quan trong 1a phai co chién
dich tiép thi phu hop dé duy tri hinh anh
thwong hiéu nhat quan.

Mot thuong hiéu co thé duogc xem nhu
mot hinh anh téng hop cia moi thtr, moi
ngudi lién két voi ndé (Newman, 1957).
Hinh anh thuong hiéu duogc dé cap nhu la
nhan thac ly tinh hodc cam tinh ctia khach
hang danh cho mét thwong hiéu nhét dinh
(Keller, 2003).

2.1.2. Nhan dién thuong hiéu

Nhan dién thuong hi¢u dugc xem la stc
manh vé sy hién dién cua mot thuong hiéu
trong tdm tri cua khach hang (Aaker, 1991).
Theo Keller (1993), nhén biét thwong hiéu
bao gdm hai yéu t: goi nhd thwong hi¢u
(Brand recall) va doan nhén thuong hi¢u
(Brand recognition). G¢i nh¢ thuong hiéu la
khi khach hang nhin thiy mot loai san pham,
ho ¢6 thé nh¢ lai tén thuong hi€u mdt cach
chinh xac. Poan nhéan thuong hié¢u lién quan
dén kha ning cta khach hang nhan ra mot
thwong hiéu nao d6 da biét khi cac goi y vé
thuong hiéu d6 da dua ra.

2.1.3. Than twong truyén thong va than
tuwong dao

Than twong truyén thong

Trong vén hoa dai ching Nhat Ban, tu
"than twong" (aidoru, von 1a dich tir "idol"
trong tiéng Anh sang tiéng Nhat) 1a mot thuat
ngit dic trung dung dé chi nhiig ngoi sao
tré/ngoi sao dang 1én, dugc dao tao vara mét
nham hudng téi viée cong chung say mé sy
dé thuong cua ho (Daniel, 2008). Tir “than
tu:cmg trong van hoa ngudi ham mo o Han
Qudc duge ding dé chi mot nguoi ndi tiéng
hoat dong trong linh vuc Kpop, vai tu cach
la thanh vién ctia nhom nhac hoac hoat dong
don 1¢ (Roulin, 2021). Than tugng ciing ding
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dé no6i dén nhing hinh mau ly tuong. Nhimg
ngudi dugc coi la than tugng can duy tri hinh
anh t6t trudc cong chiing va 1a tAm guong cho
gi61 tré noi theo.

Than twong do

Than tugng a0 14 nhirg ngdi sao truyén
thong do may tinh tao ra, 1a két qua cia su
giao thoa gilia ba khia canh: gi¢i tinh, cong
nghé va thim my (Daniel, 2008). Theo dinh
nghia ctia Zhang (2018), than tugng do 1a mot
hinh anh ao, khong c6 that, thuc hién cac hoat
dong cua than tuong nhu ca hat va nhay maa
trong canh thuc hodc ao thong qua d6 hoa va
cac cong nghé khac dua trén mdt thuat toan
nhit dinh. Thoéng thuong, d6 hoa va cong
nghé chi cung cAp hinh anh va tinh cach cua
than tuong a0 mot cach chinh thire, sau dé s€
tuy thudc vao cong dong ngudi ham mo dé
bd sung ndi dung va hinh anh bd sung cho
nhén vat. Dinh nghia nay khach quan va toan
dién hon, ddng thoi co thé phan anh tbt hon
ban chét cia cc thin tuong do ngdy nay.
Ruolin & nnk. (2021) d3 dua ra ba dic diém
ctia thin tuong o:

- Than tugng ao co thu nhap cao: Trong
nhirng nam gan dy, nganh cong nghi¢p than
tuong ao & Trung Qudc da bung nd. Theo
mot bdo cdo veé than twong ao do Cong ty truc
tuyén iQIYI cua Trung Qubc cong bd, 64%
ngudi tir 14 dén 24 tudi 1a tin do cua than
tugng do. Thoi gian xem trung binh hang
thang cta cac ludng tryc tiép than tugng 4o
trén Bilibili da tang 225%.

- Than twong do co cdc dac diém nhdn
tao: Than tuong ao la tri tué nhan tao voi cac
hanh vi cta con nguoi, duge xay dung dua
trén khung dir liéu. Do do, cac than tuong ao
c6 thé gidi thidu hinh anh ao phu hop véi
thAm my dya trén so thich cta ngudi ham mo
0 cac khu vuc khac nhau va cong nghé tao
mau ngay cang hoan thién.

- Than tuwong do co thé duoc kiém soat
manh mé: Trong bdi canh Covid-19, trong
khi cac budi hoa nhac, chuong trinh cua than
tugng truyén théng bi hodn lai, huy bo thi
nganh cong nghiép thn tuong a0 duong nhu
it bi anh huéng va tham chi con phat trién t6t
hon. Khi thdi gian ¢ nha nhiéu hon, tré choi
giai tri truc tuyén tré nén phd bién, su chu
clia cac than tugng 4o va gia tri kinh doanh
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da tang Ién dang ké. Hon nira, cc than tuong
40 c6 thé biéu dién ma khong bi gidi han ve
dia diém va thoi gian, gitp giam thiéu ton
that do dai dich.

Bén canh d6, nhu chung ta da biét, hiéu
suat clia con ‘nguoi bi anh huong chu yéu boi
tinh trang thé chat tam ly, va con nguoi ciing
c6 thé gap cac vén de rui ro khac. Tuy nhién,
than twong 4o chu yéu dwa vao cong nghé. Ho
s€ khong bi anh hudng bdi bénh tat, tir do tang
cuong tac dung cua hiéu sudt va ting kha
nang hoan thanh cac man trinh dién gy nguy
hiém néu con nguoi thuc hién. Ngoai viée
kiém soét cac riii ro khi diéu khién bang cong
nghé, cac than tuong a0 con ¢o thé kiém soat
t6t hon vé cam xuc, giao tlep va y thic.

Mic di nhitng nguoi ndi tiéng xuét hién
dé 1am hai long khan gia, nhung sy quan tim
qué mic dén doi tu cta than tuong da dan
dén nganh cong nghiép thin twong khong
lanh manh. Vi vay, than tuong ao tao cho
ngudi hdm md cam giac an toan va dang tin
cdy hon so véi thin tugng truyén thong.

2.2. Mé hinh nghién ciru va gia thuyét
nghién ciru
2.2.1. D¢ tin cdy ciia than twong do

~ Nguot tiéu dung thuong coi nhirng nguoi
ndi tleng la nguon thong tin giao tlep dang
tin cdy (Goldsmith & nnk., 2000). Osei &
nnk. (2019) da ching minh ring sy dang tin
cdy cua dai st thuong hiéu c6 anh hudng
cung chidu dén y dinh mua cua ngudi tiéu
dung. Theo Utami & nnk. (2020), xem céc
danh gia tryc tuyén dang tin cdy tir dai sir
thuong hiéu s€ hiru ich cho nguoi tiéu dung
trong viéc xdy dung niém tin cta ho vao y
dinh mua hang. Nhiing nguoi noi tiéng dang
tin cdy c6 thé thuyét phuc nguoi tiéu dung
tin vao nhirng tuyén bd vé thuong hiéu néu
ho c6 kién thire, k§ nang hoic kinh nghiém
phu hop va duoc coi la khong thién vi
(Ohanian, 1990).

Danh nhiéu thoi gian trén mang xa hoi,
nhitng nguoi thude thé hé Z sin sang theo doi
nhitng nguoi c6 mat trong mang xa hoi ma
ho tin tudéng (Janusz, 2020). Theo Harvard
Business Review, 19% nguoi tiéu dung My
da mua hang hoa hodc dich vy vao nam 2018
do cac dé xudt cua mot nguoi co anh huong
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k§ thuat s6. O nhom ngudi tiéu dung dudi 25
tuoi, ty 1€ nay cao gan gap doi - Ién tdi 36%.
(Audrezet & Charry, 2019)

Vi vy, nhom nghién ctru dua ra gia thuyét:

Hla: Do tin cdy cua than tuwong do co anh
hwong tich cuc dén do nhan dién thuong hiéu.

HIb: D¢ tin cdy cua than tuwong ao co anh
hieong tich cuc dén hinh dnh vé thwong hiéu.
2.2.2. S hdp dan ciia than twong do

Ngoai hinh thu hat ciua dai dién thuong
hiéu dwoc cho 1a trung tim trong su thay ddi
thai d6 ctia khach hang d6i véi thuong hiéu
(Kahle & Homer, 1985). Viéc xac nhan
ngudi ndi tiéng dwa trén sy hip dan cua
ngudi ung hd hau nhu déu tao ra hiéu tng
tich cuc dbi voi ngudi tiéu dung. Nhin chung,
nhitng dai dién thuong hiéu v6i vé ngoai hip
dan s& cho ra két qua quang ba hiéu qua hon
s0 Voi viée vé ngoai khong hap dan (Till &
Busler, 1998).

Thén tuong ao dugc tao ra boi ban tay cua
con ngudi cung véi sy giup suc cua cong
nghé dua trén khung dit liéu c6 sin. Do do,
c6 thé xdy dung nhiing than twong do c6 vé
dep phul hop voi xu hudéng tham my va pha
v giéi han ciia nhitg ngudi ndi tiéng truyén
thdng dé c6 hinh anh ma con ngudi khong co.

Dua trén nghién ctru, nhom nghién ctru dé
Xuét gia thuyét:

H2a: S hdp dan ciia than twong do cé danh
huong tich cuc dén dé nhan dién thuwong hiéu.

H2b: Sy hdp dan ciia than tirong do ¢é dnh
hieong tich cwee dén hinh dnh thiuong hiéu.
2.2.3. Sw yéu thich doi véi than twong do

Su yéu thich d6i voi than twong 4o chinh
la tinh cam nguoi tiéu dung danh cho ho. Ho
c6 thé yéu thich vé ngoai dang yéu, kha ning
nhay, hat.. . Néu su yéu thich dbi véi mot
ngudi ndi t1eng dat dén mirc cyc do, n6 cd thé
duoc goi la than tugng ngudi ndi tiéng. Than
tuong nguoi ndi tiéng dugc xem nhu 14 mot
ngoi sao quoc gia hodc toan cAu, tham chi 1a
mdt nhan vét giéng nhu than thanh cho phép
ngudi hAm m¢ nghiéng vé thuong hiéu dugc
cac ngdi sao yéu thich ctia ho xac nhén. Hung
& nnk. (2011) d3 nghién ctru bang viée tra 10
ctia khach hang Trung Qudc voi ngudi ndi



¥ HOA HOC XA HOI

tiéng qudc gia ciia ho 1a Liu De Hua, Yao
Ming va nhdn thiy ring méi quan hé thin
tuong ngudi ndi tiéng gan lién véi viée danh
gia thuong hiéu va y dinh mua hang. Cu the,
khi khach hang thich mét nguoi noi tleng, ho
s€ thich nhimg thuong hi¢u gan lién voi
ngudi ndi tiéng d6. Su yéu thich ddi véi than
tuong trong cac quang cao tao ra do nhan
dién thuong hiéu.

H3a: Suw yéu thich doi véi than twong do
co anh hwong tich cuc dén do nhan dién
thuong hiéu.

H3b: Su yéu thich doi véi than twong do
c6 dnh hwong tich cwc dén hinh anh vé
thuong hiéu.

2.2.4. Su quen thugc déi véi than tuwong do

Su quen thudc co thé dugce chuyén tiép,
trong do cac dédc diém ngoai hinh hodc hinh
anh bat nguon tir nhitng ngudi noi tiéng co
thé duoc chuyén sang cic san phim ma ho
Xac nhan (Belch & Belch, 2013). Nhiing
ngudi ndi tiéng duoc cho 1a thuong xuyén
dua tin trén cac phwong tién truyén thong
dugc tin tuong hon nhitng ngudi ndi tiéng
khong thuong xuyén dugc chi y (Friedman
& nnk., 1978). Khi khach hang tiép xiic gan
v6i nguodi noi tiéng va khoang thoi gian tiép
xuc tré nén dai hon, tdc dung clia sy quen
thudc s€ cai thién thai do cua khach hang dbi
véi thuong hi€u. Nguoc lai, anh hudng la tiéu
cuc khi ho tiép xtic ¢ khoang cach xa va
khoang thoi gian tiép xuc ngin hon
(Bornstein, 1989).

Néu xét trén khia canh mang xa hi,
nhung ngudi nbi tleng trén nén tang truc
tuyén, hay nhitng nguoi c6 anh huéng trén
mang x3 hoi, thuong dugc cong nhén la
nhimg cd nhan c6 anh huong xa hoi vi co rat
nhiéu nguoi theo doi (Jin & Phua, 2014).
Nhu’ng ngudi nbi tleng truc tuyen gan giii va
d& tiép can hon v6i nguoi dung mang xa hoi
(Hwang & Zhang, 2018).

H4a: Sy quen thugc déi véi than tuong do
co anh hwong tich cuc dén do nhan dién
thuong hiéu.

H4b: Sy quen thudc déi véi than tuong
do ¢6 anh hwéng tich cuc dén hinh anh
thuwong hiéu.

S6 03 (2022): 17 - 28

2.2.5. Sw phit hop cia than twong do véi
thwong hiéu, san pham

Nhén xét vé sy phu hop cia ngudi nbi
tiéng v6i thuong hiéu/san phdm, Amos &
nnk. (2008) dé cap dén su hai hoa vé su phu
hop giita nguoi chimg thyc va san pham duoc
xé4c nhan. Mirc d6 phu hop trong su két hop
gilta mot thdn twong va mot san phim dang
dugc quang cao co tac dong tich cuc dén hiéu
quéa chimg thuc cua dai dién d6, diéu do s&
dan dén quang céo hiéu qua va hinh anh ciing
nhu d6 nhan dién thuong hiéu dugc tang 1€n
(Kahle & Homer, 1985). O’Mahony &
Meenaghan (1997) ndi rang ngudi tiéu dung
mong doi su phu hop giita hinh anh cua than
tugng ching thuc va thuong hiéu duoc
chung thyc. Viéc nhan dién va ghi nho
thuong hiéu duoc kich dong manh mé baoi sy
lién két gitra nguoi ndi tiéng va thuong hiéu
(Shani & Sandler, 1991). Nhiing nguoi
chung thue ki thuat s cling c6 thé dong gop
tac dong dén thuong hiéu hodc san pham lam
cho nguoi tiéu dung s& nhé dén san
pham/dich vu va quan tim mua hang (Chi &
nnk., 2011). Déi véi cac cong ty, nhiing
nguoi cd anh hudng trén mang xa hoi dugce
coi 1a thich hop dé truyén tai thong diép dén
nguoi tiéu dung tiém nang, dac biét 1a nhiing
ngudi hiéu biét vé k¥ thuat sé hién dang 1a
thé hé Millennials (nhiing ngudi sinh trong
khoang 1981 — 1994) va Z (nhitng nguoi sinh
trong khoang 1995 - 2012) (Arum
Nurhandayani & nnk., 2019). Do @6, nhém
dua ra gia thuyét:

H5a: Sy phu hag ctia than twong ao voi
thwong hiéu, san pham co anh huong tich cuc
dén hinh anh thirong hiéu.

H5b: Sy phu hag ctia than twong ao voi
thwong hiéu, san pham co anh huong tich cuc
dén do nhan dién thuong hiéu.

2.2.6. Tinh én dinh vé danh tiéng cua than
tuwong ao

Céc than tugng a0 duoc tao ra boi cong
nghé, bdi con nguoi, vy nén, nhitng nguoi
tao ra thin tuong dé c6 thé kiém soat duoc
ngudn théng tin xung quanh than twong ao
cling nhu kiém soat dugc hinh anh cua ho
(Ruolin Kong & nnk., 2021). Than twong o0
khong c6 nhu cau cu thé ciia con ngudi nhu
tinh yéu va ho cé thé lam viéc khong mét
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moi, khong chiu anh huéng tir bénh tat hay
gip cac van dé tam 1y trong su nghiép. Voi
su ho trg cua cong nghé, ho ¢o thé tiép tuc
hoc hoi, tién bd va ludn gilt dugc hinh anh
dep trong tAm tri ngudi hAm md. Tinh 6n dinh
vé danh tiéng ctia than twong 4o gop phan
lam cho hinh anh thudng hi€u dep hon trong
mét nguoi tidu dung, twong ty véi d6 nhan
dién thuong hi¢u. Do d6, nhom nghién ctu
dua ra gia thuyét:

H6a: Tinh 6n dinh vé danh tiéng cia than
twong do co anh huong tich cuc dén dé nhan
dién thuong hiéu.

HG6b: Tinh 6n dinh vé danh tiéng cia than
twgng do ¢6 dnh hieong tich cue dén hinh dnh
thuong hiéu.

2.2.7. Do nhdn dién thuong hiéu va hinh anh
thuong hiéu

D6 nhén dién thwong hiéu 1a mot yéu td
quan trong, hinh thanh nén hinh anh thuong
hiéu. Néu nguoi tiéu ding c6 thé nhé mot
thuong hiéu rd rang, ho sé c6 kha nang tao ra
mot hinh anh tich cuc vé& thuong hiéu do
(Keller, 1993). Macdonald & Sharp (2000)
ching minh quan diém cua Keller va ho thiy
rang nhiéu kha ndng nguoi tiéu dung c6 nhan
thirc tich cuc vé cac san pham quen thudc hon
la khong quen thudc. Schuiling & Kapferer
(2004) ciing cho rang d6 nhan dién thuong
hi€u c6 lién quan tich cuc voéi hinh anh
thuong hi€u. Mgt nghién ctru thuc nghiém
ctia Manthiou & nnk. (2013) chi ra rang d6
nhan dién thuong hiéu cua nguoi tiéu dung
¢ tac dong tich cyc dén hinh anh thuong
hi€u. Sy quen thudc voi thuong hi¢u cua
nguoi tiéu dung 1a mét khia canh quan trong
cua d6 nhan dién thuong hiéu, co thé duoc
kich thich béi cac chién Iuge truyén thong
khac nhau cta cong ty. Cang c6 nhidu ngudi
tiéu dung nghe, quan sat va nghi vé mot sb
thuwong hiéu nhét dinh, nguoi tiéu ding cang
dé co lién twong bo nhd; vi vay, trong truong
hop nay, s€ lam tiang hinh anh thwong hiéu
clia ngudi tiéu ding. Nhu vy, c6 thé két luan
rang d6 nhan dién thwong hiéu co tac dong
tich cuc dén hinh anh thuong hiéu. Do do,
chung t6i dé xuét gia thuyét sau:

H7. Do nhdn dién thuong hiéu tdac dong
tich cuc dén hinh anh thuwong hiéu.
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2.3. Phwong phap nghién ciru

2.3.1. Phurong phdp thu thdp sé liéu

Mau s& dugc chon theo phwong phap
thuan ti¢n, 1a hinh thie chon mau phi xac
suat. Theo Hair & nnk. . (20006), d6i voi phén
tich kham pha thi c& mau tbi thiéu phai gap 5
lan sd blen quan sat: n = 5k, trong d6: n 1a sd
mAu can khao sat, k 13 s6 luong bién quan sét.
Vi vay, sé lugng mau tbi thiéu cho nghién
ctru ndy 1a 210 mau cho 42 bién quan sat.

Viéc thu thap dir ligu duogc thyc hi¢n
thong qua thyc hién khao sat trén Google
Form, v6i d6i tuong khao sat thudc thé hé
Millennials va thé hé Z tai Viét Nam. Thong
qua két ndi ca nhan, nhém nghién ctru t1ep
can dén khoang 530 nguoi ¢ trong do tuoi
khao sat. Khao sat duoc tién hanh trén moi
truong mang véi sy bao mat thong tin va moi
ngudi chi duge dién khao sat mot 1an. Khao
sat dién ra trong khoang thoi gian tir 25/02
dén 15/03/2022.

Tir 530 bang hoi gui di, s6 luong cu tra
101 thu v& 1a 410. Sau khi loai nhing céu tra
101 khong hop 18, 380 cau tra 10i dugc tiép tuc
tién hanh phan tich, dap tmg kich thudc mau
yéu cau cho mé hinh SEM.

2.3.2. Phwong phap xdy dung thang do

‘Trong nghién clru nay, tac gia do luong
bién phu thudc “hinh anh nhan hang/san
phim” véi su tac dong truc tlep qua sau bién
doc lap la: sy dang tin, sy hap dan, sy yéu
thich, su quen thudc, su phu hop véi nhan
hang/san pham va thong tin bén viing c6 thé
kiém soat dugc va tac dong ctia mot bién
trung gian 1a d6 nhan di€n nhan hang/san
phim bang viéc thiét 1ap cac muc hoi véi
thang do likert 5 mutrc d9 (1- hoan toan khong
dong ¥, 2 - khong dong ¥, 3 - binh thuong, 4
- dong ¥, 5 - hoan toan déng ¥). Viéc lwa
chon thang do Likert 1a do nhém tac gia
khong chi don thuan nhan cau tra 10i ¢6 hodc
khong tir phia nguoi dugce hoi, ma con mong
muén nhan dugc danh gid tir phia nguoi
duoc hoi theo cac muc d6 ¥ kién tir 1 dén 5
tuong tng véi cac cau hoi (quan sat) do
lwong thudc cac nhan té dugc thiét ké trong
mo hinh nghién ctru.

2.3.3. Phwong phap phan tich dir liéu

Trén co so dit li¢u thu thap va xir 1y so b,

nhom tac gia danh gi4 mo hinh do luong dé
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kiém dinh su tin cay cua thang do, hé sb tin
cay tdng hop (Composite reliability) khong
chi cho biét cac do ludng co lién két voi nhau
hay khong ma con cho biét can bo di va gitt
lai bién quan sat nao. Tiép dén 1a danh gia cac
chi s6 & budc danh gia mo hinh cau trac. Tiéu
chuin chinh dé danh gid md hinh cdu tric
trong PLS-SEM 1a mirc ¥ nghia cac hé s6

1

dudng dén, gia tri R%, hé s6 tac dong f2 su
lién quan du bao Q2 va hé sb tac dong g% Véi
mdi chi s6, s& c6 mot gia tri dé so sanh va
danh gia kha niang thé hién cac khai niém
khong quan sat dugc trong céac mdi quan hé
nay va xét dén cac sai s6 do luong trong qua
trinh udc lugng. Hai phuong phap nay nhom
tac gia str dung phin mém SmartPLS 3.
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(Nguon: Phdn tich tir s6 liéu khdo sdt)

Hinh 2. Két qua mé hinh

3. KET QUA VA THAO LUAN
3.1. M6 ta mau khio sat

Thong tin thu thap vé gi6i tinh, do tudi,
trinh d¢ hoc Van thu nhép hang thang c6 sy
chénh 1éch nhit dinh. Tubi cia nhirng ngudi
dugc khao sat tir dudi 16 cho dén 42 tudi, ty
1¢ thuoc nhom 16 dén 27 tudi, thé hé Z
(53,75%) va 28 dén 42 tudi, thé hé
Millennials (46,25%). S6 ngudi dwoc hoi
chua c6 thu nhip chiém ty 1& cao nhét
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(49%), dén nhom co thu nhap dudi 5 triéu
ddng (35,25%), tir 5 dén 10 triéu dong (8%),
tr 10 dén 20 tridu ddng (6%), cudi cing la
trén 20 triéu dong (1, ,75%). Nhin chung,
mau khao sat tuong dbi dan trai, bao quat
duoc tat ca cac nhom dbi trong cia tdng thé.

3.2. Panh gia m6 hinh do luwong
Danh gia mé hinh do luong bao gdm déanh
gia d6 tin cay cua thang do, do tin cdy nhat
quan ndi bg, gia tri hdi tu va gia tri phan biét.
ap chi khoa hoc
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Do tin cdy duoc kiém dinh qua hé $6
CronBach’s Alpha. Céc gia tri Cronbach’s
Alpha thugc tir 0,88 dén 0,952, déu 16n hon
0,7, chtrng t6 mo6 hinh nghién ctru dam bao
vé do tin cay. Tuong tu, hé sb tin cay téng
hop (Composite reliability) ding dé kiém
dinh d6 tin cay nhét quan ndi bo thudc
khoang 0,926 dén 0,962, 1én hon 0,7, chirng
t6 md hinh dam bao vé do tin cay nhat quan
noi bo. V& gia tri hoi tu, gia tri phuong sai
trich trung binh (Average variance extracted
— AVE) dugc st dung. Chi s6 AVE cuia thang
do trai tir 0,749 dén 0,861, 16n hon 0,5 chung
td thang do c6 gia tri hoi tu. Gia tri phan bi¢t
cua thang do dugc danh gia dya trén chi s6
Fornell Larcker. Cu thé, gia tri can bac 2 cla
AVE ciia mot bién phai 16n hon gié tri twong
quan 16n nhat véi mot bién bat ky khac
(Fornell & Larcker, 1981). Két qua kiém
dinh cho thiy, mo6 hinh dam bao vé gia tri
phan biét.

Nhu vy, m6 hinh dam bao vé do tin cay,
do tin cay nhit quan tong hop, gia tri hoi tu
va phan bi¢t (Hinh 2).

3.3. Danh gia mé hinh ciu tric

Bang 1. Panh gia mdi quan hé trong mé
hinh cau truc

Magia  Tacdgng  HE sb tac dong

thuyeét truc ti€p chuan héa
Hla TC -->ND 0,046
Hlb TC -->HA 0,093
H2a HD -->ND 0,148
H2b HD -->HA 0,060
H3a YT -->ND 0,176
H3b YT -->HA 0,025
H4a QT -->ND 0,023
H4b QT -->HA 0,082
H5a PH -->ND 0,201
H5b PH -->HA 0,156
Ho6a BV -->ND 0,331
H6b BV -->HA 0,166
H7 ND -->HA 0,381

(Nguon: Phén tich tir s6 liéu khdo sdt)

Mo hinh khong c6 hi¢n tuong da cong
tuyén vi céac chi so VIF déu nhd hon 5. Xét
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gia trj R%, 6 bién doc 1ap ciia md hinh co thé
giai thich 64,7% su bién dong trong gia tri
ctia d6 nhédn dién thuong hiéu, bién d6 nhan
dién co6 thé giai thich 69,8% su bién dong
trong gia tri ciia hinh anh thuong hiéu.

Cohen (1988) di chi ra rang cac gia tri f2
- 0,02; 0,15; 0,35 dugc xem la nho, trung
binh va dang ké. Theo két qua, d6 tin cay cua
than tuong 4o, sy quen thude dbi vé6i than
tuong 4o c6 anh hudng rat thiap dén do nhan
dién thwong hiéu va hinh anh thuong hi¢u. Sy
hap dan ciia than tugng 4o va su yéu thich ddi
voi than tugng 4o cling anh hudng rat thap
dén hinh anh thuong hi¢u. Céc bién con lai
c6 anh huong dang k& dén do nhan dién
thuong hi¢u va hinh anh thuong hiéu.

Theo két qua & Bang 1, tinh én dinh vé
danh tiéng c6 tac dong truc tiép va manh nhét
dén d6 nhan dién thuong (0,331) va hinh anh
thuong hiéu (0,292). Két qua nay giéng véi
nghién ctru cua Ruolin & nnk. (2021). bay la
dic diém ndi bat nhét cua riéng than tuong do
s0 voi than tugng binh thuong. Ngay nay, véi
vi¢c thong tin tran lan va kho kiém soat, dic
diém nay cua than tuong 4o chinh 13 diém
manh dé thuong hi€u co thé tin tudng chon
ho 1am dai dién thwong hi¢u dé ting d6 nhan
dién va hinh anh dep cho thwong hiéu. Sy phu
hop cua than twong 4o véi thuong hiéu co tac
dong manh thtr hai dén d6 nhan dién thuong
hiu (0,148) va hinh anh thuong hiéu (0,233).
Két qua nay glong v&i nghién ctru cua Till &
Busler (2000). Biéu nay cho thiy rang sy phu
hop cta guong mat dai dién dong vai tro quan
trong dbi véi thuong hidu do, dic biét khi xu
huodng tiéu dung cua gioi tré ngay nay ngay
cang chiu nhiéu tac dong dén tir cac d6i twong
KOLs, Reviewer. Vé dd nhan dién thuong
hiéu, sirc hap din ctia than tuong 4o c6 mirc
tac dong vira phai (0,148). Sy yéu thich dbi
v6i than tugng ao co tac dong thip dén do
nhan dién thuong hi€u véi p-value 1a 0,019.

Mot diém moi trong nghién ctru nay chinh
la d6 tin cay, sy quen thudc dbi voi than
tuong 4o co tac dong thip dén do nhan dién
va hinh anh cua thwong hiéu. Sy yéu thich déi
v6i than tugng 4o ciing tic dong yéu dén hinh
anh thuong hi¢u. Cac d6i tuong khao sat chu
yéu biét vé than tugng 4o 1 nhitng ngudi dén
tir Trung Quéc, Han Qudc, Nhat Ban, qua cac
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nganh nghé ca si, dai dién game nén ho cé su
yéu thich va su quen thudc nhét dinh. Diéu
nay cho thay rang thyc té tai Viét Nam, viéc
than tuong 4o lam dai dién thuong hiéu van
con la khai niém méi mé, chua xuét hi¢n
nhidu. Co hoi dé khach hang biét vé hién
tuong nay cling khong cao do ¢ nudce ta chua
c6 thuong hiéu nao ap dung mo hinh nay.
Mot phan nita ciing do ha tang cong nghé
thong tin & Viét Nam van con gip nhiéu han
ché nén nganh c6ng nghiép than tugng 4o dén
nay van chua c6 nhiing guong mit thin
tuong noi bat.

3.4. Phan tich tac dong bién trung gian do
nhan dién den hinh dnh thwong hi¢u

Béang 2. Tac dfng giin tiép ca nhan

Hé¢ s tac dong

chuén hoa
TC -> ND -> HA 0,017
HD -> ND -> HA 0,056
YT ->ND -> HA 0,067
QT ->ND ->HA 0,009
PH -> ND -> HA 0,077
BV -> ND -> HA 0,126

(Nguon: Phan tich tir sé liéu khdo sdt)

Nhu vay, chi ¢ su yéu thich ddi véi than
tugng 40, sy phit hop cia than tuong ao voi
thwong hiéu va tinh 6n dinh vé danh tiéng la
c6 tac dong gian tiép dén hinh anh thuong
hi€u thong qua d6 nhan di¢n thuong hiu.
Con d¢ tin ciy ctia than tuong ao, sw hip dan
cta than tuong 40 va su quen thudc ddi vai
than tuong 4o thi co tic dong gian tiép thip
1én hinh anh thuong hiéu thong qua d6 nhan
dién thwong hiéu. Li do c6 thé duoc giai
thich twong tu khi phan tich hé s tac dong
chuan hoa (Bang 2).

4. KET LUAN
4.1. Pong gép vé mit Iy thuyét

Vé mit ly thuyet nghién ctru da cung cb
thém ly thuyét vé tai san thuong hiéu (Keller,
1993) théng qua viéc chung minh tac dong
tich cuc ctia d6 nhan dién thuong hiéu dbi voi
hinh anh thuong hiéu, dong nghia voi viéc
néu ngudi tiéu dung nhd mot thuong hiéu rd
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rang, ho s€ cd lién tudng tich cuc vdi hinh
anh thuong hi¢u do.

Bén canh d6, nghién ctru chitng minh tac
dong cua dai dién thuong hi¢u trong phan
doan xtc tién san phim theo mod hinh
Marketing mix (McCarthy, 1960), dic biét
dai dién thuong hi¢u 14 than twong 4o 1a mot
nhén t méi chua duoc nghién ctru nhiéu, tur
d6 giup nguoi doc ¢o6 cai nhin khach quan va
day du hon vé anh huong cua than twong do
dén hinh anh thuong hiéu.

Cudi ciing, nghién ciru ndy mang tinh dinh
hudng trong viéc ing dung dai di€n thuong
hiéu 1a thin twong 4o vao quang cdo san
phélm/thuong hi¢u cho cac doanh nghiép va
cung cap co s¢ thang do ciling nhur s6 liéu cho
nhitng nghién ctru tiép theo vé cong nghé mai
nay tai Viét Nam.

4.2. Ham y chinh sich

Dua trén két qua nghién ctru thu duogc,
nghién ctru dé¢ xuat mot s ham ¥ chinh sach
nham hd trg doanh nghiép hiéu rd tac dong
clia cac nhn td trong mo hinh dé c6 thé tan
dung t6i wu nhat nhimg dic tinh cta than
tugng 4o, tr d6 nang cao gia tri thuong hi¢u
va kich thich y dinh mua cta khach hang.
4.2.1. B¢ tin cdy cua than twong do

Ly thuyét vé do tin cdy va cac nghién ciru
lién quan d chimg minh rang sy dang tin cy
cua dai str thuong hi€u c6 anh hudng cung
chidu dén ¥y dinh mua cia ngudi tiéu dung.
Tuy nhién, khi dai di¢n thuong hi€u la than
trong 4o, than tuong 4o khong thé trai
nghiém thyc té san pham dé cung cip cho
nguoi ti€u dung cac thong tin, cam nhén that
su vé san pham Do do6, doanh nghié€p can dua
san phdm dén gan vé6i khach hang hon thong
qua nhiéu cach quang céo, tiép thi san pham
nhu céc chuong trinh khuyén mai, dung thir
san pham dé nguoi tiéu dung c6 co hoi trai
nghiém chat luong san phdm. Sau khi san
pham da c6 su khang dinh thyc té tir khach
hang va c6 dd tin cay nhat dinh trén thi
truong thi s& két hop tot hon voi do tin cay
ctia dai dién thuong hiéu 1 thin twong 4o dé
lam vi tri ciia san pham/thuong hiéu viing
chéc, co tinh canh tranh cao hon, dn dén N
dinh mua cua khach hang tang cao.

ap chi Rfioa hoc
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4.2.2. Sy hdp dan cia than twong do

Két qua nghién ctru cho thdy doanh
nghiép nén lya chon dai dién thuong hi€u co
hinh anh thu hut, hip dan nguoi tiéu dung dé
tang do nhan dién cling nhu tang hinh anh
thwong hiéu. Trong thuc té ngay nay, thin
tugng 4o ngdy cang dugc phat trién va cai
tién lién tuc, ngoai hinh va cac tinh nang cua
than tuong 4o khong chi anh huong 16n dén
khach hang 14 ngudi hdm md ma cong nghé
mai nay con thu hiat khdng it nguoi ti€u dung
khac. Trong cic quang cdo cho san phim
m&i, viéc dua hinh anh than tugng 4o vao sé
1am hinh anh ctia san phdm méi hoan toan dbi
vGi ngudi tidu dung, gitup hinh anh san pham
trd nén dep hon, thu hut sy chd ¥ va to mo
cua khach hang; tir do khuyén khich khach
hang mua san phe‘im. bac biét, viéc su dung
hinh 4nh than tugng o trong quang c4o nén
huéng dén dbi tuong khach hang tré vi nhom
khach hang nay phan 16n quan tim dén sy
hap dan, sy dep mt ctia san pham.

4.2.3. Sir yéu thich doi véi than twong do

Ngay nay, van hoa than twong ngay cang
phat trién va diéu nay khong ngoai 1& voi
than tuong do, khi ngudi hdm mo ngay cang
ton tho than tugng ciia ho dong nghia véi
viéc ho sin sang mua va ung ho nhiing san
phim ma than twong lam dai dién thuwon
hiéu. Dé tan dung dugc lugng cAu khéng 16
nay thi ngudn cung cta cic doanh nghiép
khong chi nén phat trién rong rii ¢ thi truong
trong nudc ma con nén quang bd, dua san
pham/thuong hiéu ra thi truong qudc té & cac
qudc gia nhu Nhat Ban, Trung Qudc, Han
Qubc... Ngay khi thuong hiéu/san phim da
c6 chd dung trén thi truong thi s& c6 budc
dém dé thuong hiéu/san phim phat trién
manh ¢ thi trudng mai trong linh vuc nay 1a
thi truong trong nude.

4.2.4. Su quen thudc déi véi than twong ao

Doanh nghi¢p nén lya chon nhiing than
tuong ao da c6 do phu song cao va lugng 1on
nguoi ham mo dé dat loi ich cao hon khi chon
than tuong ao lam dai dién thuong hiéu. Can
tang cuong dua hinh anh nhimng than tuong
40 méi dén v6i khach hang thong qua cac
chién dich quang cao dé dat duoc hiéu qua
tang d6 nhén dién va hinh anh than tuong 4o
cling nhu thuong hiéu.
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4.2.5. Si phit hop cua than twong do doi véi
thuong hi¢u

Su lién két gitra dai dién thuong hiu va
san phdm c6 tac dong hoan toan tich cuc dbi
v6i cach nhin nhin ban dau cua khach hang
t6i san phdm/thuong hiéu. Vi vay, dé néng
cao hinh anh, d6 nhan dién thuong hiéu va dé
duoc khach hang ghi nhé dé dang hon, doanh
nghiép nén tan dung thé manh co thé thay doi
ngoai hinh, ddc tinh nh¢ cong nghé cao ctia
th::in tugng do. Khi nghién ciru thi truong
tiém nang, doanh nghiép s& nam bét duoc cac
tiéu chi dé thiét ké va cho ra san pham méi.
Céc tiéu chi do ciing co thé duoc ap dung dé
c4c nha nghién ctru than tugng 4o dua ra sy
thay doi cta than tugng a0 pht hop nhat véi
san pham, boi trong khi con ngudi co gidi
han vé su thay d6i ban than thi thin tugng a0
lai c6 thé dot pha theo timg thoi ky.
4.2.6. Théng tin/hinh anh ciia than tiwong do
la bén vitng va co thé kiém sodt

Tir thyc té, doanh nghi€p va cac nhan
hang c6 thé rat ra bai hoc vé sy kém 6n dinh
v€ thong tin cling nhu hinh anh cua nguoi noi
tiéng/than tuong truyén théng vi ho c6 thé
thay d6i va gay ra cac danh tiéng x4u bit cur
lac nao. Pidu d6 khong chi anh hudéng dén
ban than nguoi dai dién ma con anh hudng
sdu sdc dén hinh anh, do tin ciy cua thuong
hiéu/san pham dac biét la sy quay lung cua
khach hang db6i véi san phim gay ra doanh
thu giam sut ning né. Vi vy, nhian hang va
doanh nghiép nén dung dai dién thuong hiéu
1a than tuong 4o de dam bdo niém tin cua
khach hang luén 6n dinh; thay vi ndi lo giai
quyét hau qua do thong tin x4u tir dai dién
thuong hiéu 1a con ngudi thi ¢6 thé tap trung
cai tién san pham nhiéu hon.
4.3. Mot sb kién nghi

Trong qua trinh nghién ctru va thao luén
két qua, nhom tac gia nhén thdy nhitng han
ché can dugc xem xét ciia bai nghién cuu.
Dau tién, nghién ctru chi khao sat cac yéu td
tac dong t61 d6 nhan dién thwong hi¢u, hinh
anh thuong hiéu nhung chwa nghién ctru vé
kha ning tai chinh ciing nhu sy phat trién
khoa hoc cong nghé ciia Viét Nam dé thuc
hién hoa viéc ap dung cong ngh¢ than tuong
40. Thtr hai, nghién ctru nay da 1iy mot mau
dai dién 1a nhimg ngudi c¢6 sy quan tim dén
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than twong ao tr nhom thé hé Millennials va
thé h¢ Z. Mic du thé h¢ Millennials va thé hé
Z 1a dbi tuong quan trong trong chién luoc
marketing st dung dai dién thuong hi¢u la
thin tuong hién nay, nhung ho khong hoan
toan dai dién cho tat ca cac nhom tiéu dung
tiém ning. Do d6, nghién ciru trong twong lai
1a can thiét vé cac nhom ngudi khac (vi du,
tang 16p doanh nhan, tré em) dé giap phat
trién két qua khai quat hon.

Nghién ctru ciing cho thy tiém ning cta
viéc ung dung than twong dao lam dai dién
thuong hiéu & Viét Nam, tuy nhién, cong
nghé than twong 4o con chua phat trién manh
& Viét Nam va can c6 thoi gian dé thi truong
Viét Nam quen thugc hon voi than tuong 4o.
Vi vy, huéng nghién ctru tiép theo ¢ thé mé
rong ra ddi véi tap khach hang qudc té, cu thé
la cac nudc Nhat Ban, Trung Quéc, Han
Quéc vi than tuong ao da co vi thé nhét dinh
va ¢6 sb6 luong ngudi ham mod ciing nhu
ngudi biét dén déng dao & cac nudc nay,
trong khi d6 nghién ciru dinh lugng vé tac
dong ctia than tugng 4o con rat han ché.

Bén canh d6, nhém tac gia ciing kién nghi
nha nudc nén dau tu va phat trién cong nghé
tao ra than tugng 4o & Viét Nam, df”)ng thoi
¢6 nhitng chinh sach khuyén khich, thu hut
cac doanh nghiép quan tdm dén than tuong
40 dé tir d6 dau tu, ap dung than twong 40 vao
lam dai dién thuong hi€u cho céc san phérn
cua minh.
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