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Tém tit: Sy phat trién nhanh chong ctia kinh doanh va sir dung hang gla nhén hiéu gay anh
huong tiéu cyc t61 ngudi tiéu dung, cac doanh nghi€p, cac nganh va nén kinh té. Vi vay, bai
viét nay c6 myc tiéu danh gid cac nhan t tic dong dén nhan thic ciia nguo*l ticu dung trong
viéc sir dung hang gia nhan hiéu, cu thé voi mét hang dién tir. Nghién ctru xem xét moi quan
h¢ cta cac tac dong tam Iy toi thai d§ hiru dung va sy hai long cling nhu y dinh str dung hang
dién tir gia nhin hiéu ctia nguoi tiéu dung dwa trén mé hinh tim 1y hoc S-O-R chinh stra. Mau
nghién ctru 20m 407 khach hang, dugc thu thap tai Ha N6i va Thanh phé H6 Chi Minh (TP.
HCM). Két qua nghién ctru cho thy thai do ctia nguoi tiéu dung ddi véi hang gia nhan hi¢u
chiu tac dong tur sy quan tam ctia khach hang vé dao dure, anh hudng x3 hoi, tiéu ding dé tao
vi thé va y thire vé gia cta san pham, trong khi y dinh st dung hang gia nhan hi¢u ctia nguoi
tiéu ding chiu tac dong tir thai do, quan tim vé dao dire va anh hudng x3 hoi.
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CONSUMER PERCEPTIONS OF USING COUNTERFEIT PRODUCTS:
AN EMPIRICAL RESEARCH OF ELECTRONIC PRODUCTS

Abstract: The rapid development of the business and the use of counterfeit products negatively
affect many consumers, companies,, industries, and the economy as well. Therefore, this study
was conducted with the aim of evaluating the factors affecting consumers' perception of the use of
counterfeit products especially in the electronics industry. The study examines the relationship of
psychological stimuli with utilitarian and hedonic attitude, and consumer intentions to use counterfeit
electronics based on the modified Stimulus-Organism-Response (S-O-R) which are models. A
sample of 407 customers was collected in the two cities in Vietnam recently, Hanoi and Ho Chi Minh
City. The results show that consumers attitudes towards counterfeit electronics are influenced by
ethical concerns, social influence, status consumption, and price consciousness, while the intention
to use counterfeit electronics is influenced by attitude, ethical concems, and social influence.

Keywords: Counterfeit, Electronic products, S-O-R model, Utilitarian attitude, Satisfaction

' Téc gia lién h¢, Email: honganh54.ftu@gmail.com

Tap chi Quan ly va Kinh te quoc te, so 129 (6/2020) 51



1. Gié6i thiéu

Hang gid nhan hiéu da phat trién tir nim 1970, sau con bdo san pham gia chiém
quyén kiém soat thi truong tur nhirng thap ky truéc (Phau & Teah, 2009) Theo
Furnham & Valgelrsson (2007), hang g1a nhan hiéu da tré thanh mot van de kinh
te va xa ho1 toan cau. Hau het hang gia nhan hiéu c6 nguén goc tu nhung nén kinh
té m&i nodi hodc dang phat tr1en va Trung Quoc duoc coi 1a qudc gia san xuét hang
gia nhan hi¢u 16n nhat, c6 thé 1am g1a moi loai hang hoa (OECD 2016) Theo Vida
(2007), su tién bo nhanh chong cua cong nghé ché tao da g1up vigc san xuat hang gia
nhén hiéu tro nén dé dang hon va khién mat hang nay ngay mot pho bién.

Viéc kinh doanh va str dung hang gia nhan hiéu gay anh huong td1 sy phat trién
cua, nh1eu cong ty, nhleu nganh cong nghi¢p, nguoi tiéu dung va nén kinh té. Tai
nhiéu quoc gia trén thé gigi nhu Phap hay Lién bang Nga, kinh doanh hang gia nhan
hi¢u va ung hd kinh doanh hang gia nhan hiéu la vi pham nghiém trong quyen SO
hitu tri tué cta cic c4 nhin va to chirc san xuat hang chinh hang. Hau hét cac hang
c¢6 uy tin, cé thuong hiéu, duoc ngudi tidu dung wa chudng déu co nguy co bi lam
gia, lam ‘nhai hang hoa. Theo Eisend & Schuchert-Giiler (2006), buén ban va sur
dung hang gia nhan hiéu da tro thanh mot van dé kinh te 16n, de doa tg1 nhiéu nganh
cong nghlep khac nhau nhu tiéu dung nhanh, thyuc pham, hay san xuat hang dién tir
(Staake & cong su, 2009) Clng co quan diém tuong tu, Ahmed & Mort (2016) cho
rang van nan hang gia nhan hiéu dang gay ra nhirng tac dong tiéu cyc td1 ca cac nudc
phat trién va dang phét trién boi vi kha nang ton hai dén nén kinh té, gay ra cac van
de chinh tri va xa hoi, cung nhu tao ra anh hudng tam 1y ti€u cuc tdi nguoi tiéu dung
dbi voi cac mat hang co thuong hiéu. Theo Marticotte & Arcand (2017), viéc lam
gia hang hoa c6 thvong hiéu 1a bat hop phép vi diéu nay co thé gay anh huong tiéu
cuc dén cac san pham chinh hang vauy tin thuong hi¢u. Dong quan diém, Poddar &
cong sy (2012) cung cho rang viéc 1am hang g1a nhan hiu c6 thé giy anh huong tiéu
cuc den niém tin cua ngucn tiéu dung doi V01 cic san pham va nhan hiéu hop phap,
6 thé de doa dén uy tin ctia cong ty, lam t6n hai tai san thuong hiéu va dan dén ton
that doanh sb cho cac cong ty lam an hop phap (Blan & Veloutsou, 2017) Doi véi
ngu0’1 tiéu dung, viéc su dung hang gia nhan hiéu c6 the dan dén viéc str dung phai
san pham kém chat lugng, anh huong tiéu cuc td1 quyén 1o ca nhan hay tham chi la
suc khoe ctua ho (Blackstone & cong sy, 2014). Nhleu nguoi ti€u dung s dung hang
gia nhan hi€u ma khong lu0’ng trudc duoc nhitng bt loi ‘hay tac dong tiéu cuc ngoai
du tinh tur loai san pham nay. Trén thuc té, nhung san pham gia nhan hiéu con khong
duoc cac nha san xuat chinh hang bao dam vé chét luong, thuong khong duoc bao
hanh hay khong dugc nhan nhirng dich vu hd trg tir ph1a nha san xuat chinh hang va
diéu nay gay ra rat nhiéu kho khan cho nguoi str dung san pham.

S liéu ctia OECD cong b trong ndm 2019 cho thay hang dién t thudc nhom 04
mat hang bi 1am gia nhin hiéu nhiéu nhét véi 12% . Nhitng mat hang xa xi, c6 chat
lugng va da dat dugc thanh cong trén thi truong la nhom mdt hang co kha nang bi
lam gia cao nhat va bao gom ca san pham dién tur. Trong nam 2017, OECD udc tinh
19% dién thoai thong minh dugc béan trén toan thé gidi 1a gia, véi sb luong ngay cang
tang. Cung nhu nhiéu mat hang bi lam gid khac, hang dién to gay ra nh1eu hé qua xau
cho ngu01 tiéu dung khi st dung. Hién nay, mot trong nhiing vi du d1en hinh chinh
l1a viéc nguoi ti€u dung su dung dién thoai gia nhan hi¢u dugc san Xuét kém, thuong
c6 buc xa cao, dé gy chay no do chat luong pin khong dam bao, hay c6 thé chita cac
nguyén t6 nguy hiém nhu chi, gy anh hudng xau toi sire khoe.

Su phat trién cta kinh doanh hang gia nhan hiéu dugc cho 1a cé sy tiép tay cua
nguoi tiéu dung. Theo Moores va Chang (2006), nhiéu ngudi stir dung hang gia nhin
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hiéu nhén ra viéc su dung loai san pham nay la vi pham quyén s hitu tri tué, nhung
su hiéu biét nay van khong khién ho glam y dinh sir dyng hang gid nhan hiéu. C6 hai
nhom nguoi ti€u dung st dung hang g1a nhan hiéu, nhém thu nhét gom nhung nguoi
tiéu dung khong phan biét dugc hang gia va nhom thir hai gdm nhung nguoi tiéu dung
c6 kha nang phan biét hang gia nhung van su dung. Phan 16n nguoi tiéu dung thudc
nhom tha hai st dung san pham gia nhan hi¢u chu yeu boi ly do tai chinh (Phau &
cong su, 2009a). Bén canh van dé tai chinh, 1y do khién nguol tiéu dung sir dung hang
gia nhan hi¢u cling dugc Eisend (2006) chi ra 14 do nhu cau dugc dicu chinh phong
cach va khao khat chay theo xu huong s dung hang nhan hi¢u 16n. Bay duoc coi la
hai ly do chinh tac dong dén nhu cau str dung hang gia cua nguoi tiéu dung.

Tai Viét Nam, Van nan st dung hang giad nhan hi¢u dang ngay mot g1a tang va tro
thanh mot van dé can dugc quan tdm. Havoscope (2016) ude tinh gia tri thi truong
hang gia nhan hiéu tai Viét Nam da chiém t61 422 triéu USD trén tong s6 654 ty USD
gia tri thi truong hang gid nhan hiéu toan cau va g1a tri nay tai thi truong Viét Nam
tirng xép thir 53 trén tong s6 hon 200 qudc gia va viung lanh thd.

Trong nhung nam gan day, Van dé sur dung hang g1a nhan hi¢u da duogc dua
ra nghién ciru nhleu hon ¢ céac quoc gia, voi cach tiép can ngay mot da dang. Tu
nhitng nghién ctru vé su sin co cla hang gia nhén hiéu trong thé ky trude (Nia va
Zaichkowsky, 2000), nhirng nghién ctru hién nay c¢6 xu hudng quan tim dén mot )
muc tiéu va nhu cau tdm ly ctia nguoi ti€u dung nhu long tu trong, dia vi va nhu cau
xa hoi (Perez & cong su, 2010; Amaral & Loken, 2016; Peng & cong su, 2013; Phau
& cong su, 2015). Nghlen ctru cua Bhatia (2018) cho thay Y thirc g1a tri, Su thuc
dung va Anh hyong xa hoi co tac dong tich cuc t61 Thai do. Thai do nay ciing dong
thoi 1am tang Y dinh sir dung hang gia nhan hiéu thoi trang cua nguoi ti€éu dung
cua ngudi dan ¢ thanh phd Mumbai. Mgt nghién ctru méi day cua Jlang & cong su
(2019) da dé cap van dé dao duc dé phan tich tac dong t6i viéc mua san pham gia xa
X1 6 quoc gia nay Trai nguoc v6i nhiéu nghién ctru truge day, bai nghlen ciru nay
cho thay Su tin cdy 1a yéu to quan trong anh hudng dén viéc mua hang gia xa xi cua
nguol tiéu dung tai Trung Qubc. Co thé thdy, xu huong nghién ctru dinh lugng vé
van dé sir dung hang gid nhan hiéu dang dugc phat trién theo nhung quan diém va
goc nhin hién dai hon. Mic du Vay, danh gia mot cach tong thé, nén tang cua cac
nghlen ctru lién quan dén van dé sur dung hang gia nhéan hi¢u van chi yéu tap trung
vao nhiing ly thuyet quen thudc vé hanh vi tiéu dung nhu Thuyét hanh vidy dinh hay
Thuyét hanh vico ke hoach, mot s6 nghién ctru da c6 nhirng hudng tiép can mai vai
nhung ly thuyet vé tim ly hoc hanh vi nhung chua that sy pho bién. Tai Viét Nam,
cac nghién ctru vé hang gia nhan hiéu van chu yeu tap trung to1y thuc ciia nguoi tiéu
dung xung quanh van dé st dung san pham gia nhan hiu cac mat hang thoi trang
hay trang phuc xa xi. Nhu’ng nghién ciru tai Viét Nam ciling c6 cach tiép can tuong
tu trong xay dung mod hinh dinh lugng khi st dung bién Thai do lam trung g1an
danh gia Y dinh cua nguorl tiéu dung (Ha & Tam, 2015; Mai & Linh, 2017). Danh gia
mot cach tong quan, cac nghién ctru vé van de su dung hang gia tai Viét Nam con it
quan tam td1 khia canh tdm Iy trong cach tlep can nghlen cuu. Vi vay, trong nghién
clru nay, nhom tac gia s& tién hanh lap 16 hong nghién ctru trén, thuc hién xay du:ng
thang do dya trén co s¢ chinh 1a md hinh tdm ly hoc S-O-R dé do ludong cac nhan to
anh huong dén nhéan thirc ciia nguoi tiéu dung.

Nhitng Iy do trén cho thay viéc do lu’ong nhan thirc cia nguoi tiéu dung déi véi viée
sir dung hang gia nhan hiéu la vo cung can th1et Vi Vay, nhom tac gia da quyet dinh lya
chon d¢ tai “Nhén thte cua nguoi ti€u dung déi vai viéc su dung hang gid nhan hiéu:
Nghién ctru thyc nghiém v61 mat hang dién tu” va tin rang day la mot nghién ctru hitu

Tap chi Quan ly va Kinh t€é quoc t€, s0 129 (6/2020) 53



ich trong bbi canh hién tai. Két qua cua bai viét s€ dong gop vao nghién ctru vé van dé
hang gia nhan hiéu tai Viét Nam, dong thdi ngudn tai liéu tham khao cho cac doanh
nghi¢p va céc nha hoach dmh ch1nh sach.

Bai nghién ctru duge thuc hién theo cau tric 05 phan nhu sau:

Phan 1: G161 thi¢u vé dé tai va van dé nghién ctru; phan 2: Trinh bay cac co s& ly
thuyét cua dé tai; phan 3: Trinh bay phuong phap nghlen ctru va quy trinh thu thap dir
liéu; phan 4: Phan tich va danh gia két qua nghién ciru va phan 5: Két luan va dé xuat.

2. Co sé 1y thuyét
2.1 Khdi niém hang gid nhan hiéu

Hang gia nhan hiéu duoc dinh ngh1a la san pham duoc tao ra tor mot loat cac hoat
dong bat hop phap c6 lién quan dén viéc vi pham quyén s6 hu.’u tri tu¢. Theo Hiép dinh
TRIPS (H1ep dinh vé cac khia canh thuong mai lién quan g dén quyén so hiru tri tué cua
WTO) nam 1994, hang gia nhan hi¢u dugc dinh nghla 1a bat ky hang hoa nio, bao gdm
cd bao bi, khong co giay phep nhan hiéu ma trung v61i nhan hiéu da duoc dang ky hop

1¢ hoac khong thé phan biét vé cac khia canh thiét yéu ctia nhan hiéu d6, do d6 vi pham
quyén cua chu s¢ hiru nhan hiéu duge dé cap theo luat cua nude nhap khau.

Khoan 2 Diéu 213 Luat S¢ hitu tri tué 2005 nudc Cong hoa X3 hoi Cha nghia Viét
Nam ciing quy dinh: "Hang hoa gid mao nhan hiéu 1a hang ho4, bao bi cua hang hoa co
gan nhan hiéu, dau hiéu trung hoic kho phan biét v&i nhan hleu chi dan dia ly dang
duoc bao ho dung cho chinh mit hang d6 ma khong dugc phép cua chi sé hitu nhan
hiéu hodc cua td chirc quan ly chi dan dia Iy".

Nhin chung, hang gid nhan hiéu dugc dinh nghia la (1) nhitng san pham mang nhan
hiéu giong hét hodc khong thé phan biét v&i nhén hiéu da dang ky cta mot bén khac
va (2) diéu dé vi pham quyén cua chu s¢ hiru nhan hidu. Hang gid la ban sao truc tiép,
trong khi hang nhai la ban sao gian tlep (Bian & Veloutsou, 2()17) Véi b01 canh nghién
ctru hién nay tai Viét Nam, chiing toi bd sung vao dinh nghla nay cac d6i tuong hang
hoa dang bi loi dung dé lira d6i nguoi tiéu dung trén thi truong, dong tho1 cling thudc
pham vi hang hoa c6 thé gay anh huong tiéu cuc dén nhirng nha phan phéi hang chinh
hang d6 1a cac mat hang xach tay, hang xuét du va hang nhai.

Nhu vay, trong pham vi bai viét nay, nhom nghlen ctru dua ra dinh nghia “Hang
gia nhan hiéu dién tir 1a nhitng san phidm dién tir c6 nhan hiéu hodc hinh dang tuong
tu hay giong hét san pham dién tr chinh hang, nhung khong dugc nha san xuét chinh
hang dam bao vé chat 1u:0’ng va khong dugc ban thong qua cac nha phan phéi chinh
thire”. Nhu vay, hang gia nhan hiéu trong nghién ctru ndy ciing bao gdm hang xuét du,
hang xéach tay va hang nhai nhan hi¢u.

2.2 Khung Iy thuyét
2.2.1 Thuyét hanh vi di dinh (TPB)

Thuyét hanh vi dy dinh (TPB) da duogc phat trién nhu mot phan m¢ rong cua Thuyet
hanh dong hop 1y (TRA) Trong TPB, Y dinh thuc hién hanh vi ciia mot nguoi dugce
xem x¢t thong qua viéc danh gia tong 'thé hanh vi (Thai do), ap luc xa h01 xung quanh
mot hanh vi (Chuan chu quan) va nhan thice kiém soat ddi voi cac yéu t0 co thé tao
thuan loi hodc trc ché hanh vi (Kiém soat hanh V1) Theo nguyen tac chung, v dinh
tham gia vao mot hanh vi cang manh mé thi cang c¢6 kha nang cao 1a n6 sé duoc thyc
hién. Nhan t6 Kiém soat hanh vi co tac dong tryc tlep dén Y dinh thyc hién hanh vi,
va neu mot ca nhan chinh x4c trong cam nhén vé mirc d§ kiém soat hanh vi ciia minh
thi Kiém soat hanh vi con ¢6 thé dy bao ca Hanh vi thyc su.
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2.2.2 M6 hinh tam Iy hoc S-O-R

M6 hinh S-O-R 1a mgt cach t1ep can tam ly hoc thong qua viéc nghién clru vé cac
tinh huéng va méi truong cu thé. Moon & cong su (2017) cho rang S-O-R cho phep
cac nha nghién ctru xem xet ki hon cac anh huong tam ly va tinh cam xi hoi ddi Vo1
mot hanh vi. M6 hinh nay duoc ciu thanh tir ba yéu t6: Kich thich (Stimulus), T6
chirc (Organism) va Phan hoi (Response) trong do:

Stimulus (chh thich): 1a yeu t6 dugc tao ra thong qua moi truong va yeu tb nay
tao cho nguoi tidu dung nhirng nhan thirc va cam xtc nhét dinh.

Organism (T6 chirc): 1a nhiing yéu to thé hién trang thai cam xtc rd rang cia
nguoi tiéu dung trong nhitng boi canh nhan thirc cu the.

Response (Phan hoi): thé hién nhitng phan g c6 cha dich cua ngudi tiéu dung
nham dat dugc muc dich cua ho.

2.3 Xay dwng mé hinh va gid thuyét nghién ciru
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Hinh 1. M6 hinh nghién ciru dé xuat

Nguon: Nhém nghién civu xdy dung

Sau qua trinh thu thp va phén tich thong tin thu cap, nhom tac gia dé xuat mo
hinh nghién ctru dua trén nén tang chinh la m6 hinh tdm 1y hoc S-O-R. Cac yéu
t6 thudc Kich thich (Stlmulus) bao gébm Y thirc ve gid, Quan tam Ve dao duc, Tiéu
chuén xa hoi, Anh huong xa hoi va Tiéu dung dé tao vi thé. ‘Hai yéu to thudc T6 chire
(Organism) bao gom Thai d§ hiru dung va Sy hai long va yéu t6 Phan hoi (Response)
1a Y dinh sir dung. Theo d6, cic nhan té Kich thich (Stlmulus) thudc yéu to dinh
huong xa hoi (Socml Drlven) duoc xac dinh 1a ¢6 tac dong dén ca Thai do hiru dung
va Sy hai long cua nguoi tiéu dung, trong khi cac Kich thich (Stlmulus) thuoc yéu to
dinh hudng nhan thirc (Cognitive Driven) dugc xac dinh 1a chi c6 tac dong dén Thai
do hitru dung (Mooon & cong su, 2018).
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2.3.1 Méi quan hé gitta Thdi dé d6i véi gia nhan hiéu va Y dinh mua hang

Eagly & Chaiken (1993) dinh nghia Thai d¢ 1a khuynh huéng tam 1y duoc thé
hién bang cach danh g1a mot van dé cy thé voi mot mic do hai long hoac khong hai
long nao d6. Nghién ctru nay dé cap dén Thai do nhu mot cau trac hai chidu, véi 02

bién 1a Théi do hiru dung va Sy hai long, duoc xay du:ng theo cac nghién ctru ctua
Moon & cong su (2018).

Thdi do hitu dung: Thai do hiru dung dugc Noh & cong su (2014) dinh ngh1a la
nhitng thai do lién quan dén danh g1a cac chic nang va cong cu. Nhu vay, nguoi tiéu
dung ¢6 thai do hitu dung vi mot san pham gia s& danh gia san pham d6 dua trén
co sO churc nang su dung.

Sw hai long: Sy hai long duoc Wang (2017) dinh nghia la thai do lién quan dén
hanh phuc su phan khich hoic nhirng cdm glac tich cuc do su dung san pham Nhu
vay, ngu01 tiéu dung c¢6 su hai long d6i voi cac san pham gia sé danh gia san pham
doé theo gia tri cam xtc.

Theo Thuyet hanh dong hop ly TRA va Thuyet hanh vi du dinh TPB, y dinh mua
hang dugc xac dinh boi thai do doi véi san pham Thai d¢ ddi v6i hang g1a nhan hidu
dong vai tro chinh trong viéc tac dong dén y dinh va hanh vi mua hang gia nhan hiéu
cua ngucrl tiéu dung (Penz & Stottinger, 2005; Gentry & cong su, 2006). Thai do cua
ngucrl ticu dung do1 v&i cac nhan hiéu gia dan den kha nang mua hang gia cao hon,
va thai do ctia nguoi tiéu dung khong thuan loi dbi v6i hang gia khién kha nang mua
hang gia giam di (Penz & Stottlnger 2005; Djuhardl & Kusumawati, 2017) vé1i bat
ké loai san pham nao (Ang & cong su, 2001). Nhiéu nghién ciru trude ddy vé hang
gia nhan hiéu (Teah & cong su, 2015; ‘Amaral & Loken, 2016; Wang, 2017) da cho
thdy mdi lién hé tich cuc gitra thai do va y dinh mua san pham gia. Tu nhiing co s&
trén, nhom nghlen cuu dua ra gia thuyet sau:

Gia thuyét HI1.1: Thai do hitu dung co tac dong tich cuc dén Y dinh sir dung cua
nguoi tiéu dung.
Gid thuyét H1.2: Sy hai long cé tac dong tich cue dén Y dinh siv dung ciia nguoi
tieu dung.
2.3.2 Moi quan hé giita Y thire vé gid va Thai @6 doi véi gid nhan hiéu
Y thuc Ve gid 1a muc do tap trung hoan toan cua ngudi ti€u dung vao vi¢c tra mot
mirc gia thap hon.

Gié cd 1a mot yeu t6 anh huong dang ké dén Thai d6 cua ngudi tiéu dung ¢ dbi
vOi cac san pham g1a (Gentry & cong su, 2006). Bloch & cong su (1993) chi ra rang
nguoi tiéu dung s¢ chon hang gia nhan hiéu thay vi san pham chinh hang néu san
pham d6 co loi thé vé gia. Cac nghlen cuu trudc day da chi ra rang muc gia cao c6
tac dong dén viéc mua hang gia, dong thoi gid cua hang gia cang thap thi hang gia
cang tro nén hiap dan (Gentry & cong su, 2006). Tuy nhién, kha nang chi tra cho
hang gid da tr¢ thanh nhu cau voi khong chi nhiing ngu’ou tiéu dung co6 thu nhap
thép, nhung nguoi khong thé mua dugc cac mit hang xa xi ma ca nhung nguoi tiéu
dung ¢c6 thu nhép cao (Gentry & cong su, 2006) Nguoi tiéu dung san sang tra muc
gia thap hon cho nhitng san pham gia han ché vé chét luong so voi san pham chinh
hang (Ang & cong su, 2001), mién la loai hang gia nay dap ung yéu cau co ban vé
chtrc nang va gia tri hinh dnh ctua ho (Furnham & Valgeirsson, 2007). Ttr nhitng co
sO trén, nhom nghién ctru dua ra gia thuyét sau:

Gid thuyét H2: Y thire vé gid ¢ tac dong tich ciee dén Thdi dé ciia nguoi tiéu ding.
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2.3.3 Moi quan hé gitta Quan tam vé dao dvrc va Thai do doi voi gia nhan hié¢u

Dao dtrc nguoi tiéu dung co thé duoc dinh nghia 1a cac quy tic, nguyén tic va tiéu
chuan dao duc di€u chinh hanh vi cia mot ¢4 nhan (hodc nhom céc ca nhan) trong
vi¢c lya chon, mua, sir dung hodc buén ban hang hoéa hay dich vu (Muncy & Vitell,
1992). Quan tam dén dao dirc dugce dinh nghia la sy quan tdm dén nhitng gia tri bén
virng va mang lai gia tri cho nhi€u ca nhan khéac nhau (Schwartz, 1992).

Tiéu thy hang gid nhan hiéu 1a hanh vi vi pham lut phéap va do d6 lam tang mdi
lo ngai vé dao dtrc (Garc1a Ruiz & Rodrlguez Lluesma 2014) Mot s6 nguoi ti€u
dung mua san pham gia bo1i tinh san c6 va kha nang tlep can de dang, trong khi mot
s0 khac phan dbi vé mit dao duc dbi voi viec mua san pham gia vi hanh dong do6 c6
thé gay ton hai cho nha san xuét cua hang chinh hang (Elsend & Schuchert Giiler,
2006). Quoquab & cong su (2017) thay rang Quan tam ve dao duc co6 tac dong ticu
cuc dén Thai do d01 voi viéc mua san pham gia. T nhitng co so trén, nhom nghién
ctru dua ra gia thuyet sau:

Gid thuyét H3: Quan tam vé dao dirc ¢6 tdc dong tiéu cuc dén Thai dé cia nguoi

tiéu dung.
2.3.4 Moi quan hé giita Anh hwéng xa hi va Thai dé doi véi hang gia

Anh hudng xa hoi dugc dinh nghia la tac dong cua nguoi khac dén hanh vi mua
hang cua ca nhan ngucn tiéu dung (Ang & cong sy, 2001). Anh huong xa hoi khlen
nguoi tiéu dung co y thitc hon vé hinh anh ban than dan dén hanh vi mua hang dé

thoa min mong doi ctia xa hoi va tao an tugng tot voi nguoi khac (Ang & cong su,
2001; Penz & Stottinger, 2005).

Nghlen clru cua Phau & cong su (2009b) cho thay Anh huong xa hoi co tac dong
manh mé& dén Thai do ctia nguoi tiéu dung d6i voi céc san pham gia. Trong khi do,
Djuhardi & Kusumawati (2017) cling phat hi¢n ra rang hinh anh thuong hiéu c6 anh
hudng dang ké dén Thai do cua nguoi tiéu ~dung véi cac san pham gia mao. Mot
nghién ciru khac cua Hsu & Shiue (2008) cling cho thay Anh huong xa hoi ¢6 tac
dong tiéu cuc dén Thai do cua ngu’0’1 tiéu dung doi voi hang gia. T nhirng co s&
trén, nhom nghién ctru dua ra gia thuyét sau:

Gia thuyét H4.1: Anh hwong xa hoi co tac dong tich cuc dén Thai dé hitu dung cua
nguoi tieu dung.

Gid thuyét H4.2: Anh hwong xa hoi c6 tac dong tich ciee dén S hai long ciia nguwoi
tieu dung.
2.3.5 Moi quan hé gitra Tiéu ding dé tao vi thé va Thai d¢ doi véi hang gid nhén hiéu
Tiéu dung dé tao vi thé 1a viéc mua, st dung va tiéu thu san pham dé dat duoc
vi thé gitta cac dong nghiép va xa hoi (Teah & cong su, 2015). Dé tao dugce vi the,
nguoi tiéu dung thuong mong muon duoc s¢ hitu cdc san phdm mang lai dia vi xa
héi cao hon, bat ké dia vi hién tai c6 nhu thé nao di chang ntra (Eastman & cong su,
1997).

Mellott ( 1983) cho rang moi nguoi tiéu dung c6 xu hu’é’ng lga chon san pham theo
dia vi cua ho va huéng dén hinh anh cua nhu’ng ngu’cn co dia vi cao hon. Néu danh
tiéng thu0’ng hi¢u 1a moi quan tdm 1on nhat cua nguorl tiéu dung va ho khong thé
mua dugc cic san pham c6 thuong hiéu dat tién, nguoi tiéu dung s€ chuyen sang mua
san pharn gia. Voi ap lyce tir cac nhom nguoi cung dia vi, nguoi tiéu dung co y dinh
tao an tugng tot véi nguou khac, bat ké pha1 mua san pham that hay gia (Bearden
& cong su, 1989). Pi c6 nhiéu nghlen ctu cho thay ngudi tiéu dung mua hang gia
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vi tin réng ho c6 duoc danh tiéng tir nhan hiéu that cua san phém do (Bloch & cong
su, 1993; Ang & cOng su, 2001). Ttr nhiing co s¢ trén, nhom nghién ciru dua ra gia
thuyét sau:

Gia thuyét H5.1: Tiéu dung dé tao vi thé cé tac dong tich cuc dén Thai do hitu dung
cua nguoi tiéu dung.

Gia thuyét H5.2: Tiéu dung dé tao vi thé cé tdc dong tich cuc dén Su hai long cua
nguoi tiéu dung.

3. Phwong phap nghién ciru

3.1 Thang do nghién ciru

Thang do dugc stir dung dé do luong cac nhén td 1a thang do Likert 7 diém. So vdi
thang do Likert 5 diém, thang do Likert 7 di€m c6 kha nang danh gia va do luong
chinh xac hon.

Bang 1. Thang do nghién ciru

Y thire vé gia (Amjad & Mahmood, 2018)

PC1 Thudng lya chon san pham theo gi4

PC2 Thudng tu minh kiém tra gia ca

PC3 Cam thay hai 10ng khi san pham c6 gia thap
PC4 San pham chinh hing c6 gia qua cao

Quan tim dén dao dirc (Jiang & cong su, 2019)

EC1 Hang gia nhan hiéu xAm pham quyén sé hitu tri tué
EC2 Hang gia nhan hi¢u gay thi¢t hai cho cac nganh cong nghiép
EC3 St dung hang gia nhan hiéu la bat hop phap

Anh hwéng xa hoi (Bhatia, 2018)

SI1  Quan sat nhirng gi ngudi khac dang mua va sir dung trude khi mua san pham
SI2  Hoi xung quanh néu c6 it kinh nghiém v&i mot san pham
SI3  Hoi y kién nguoi khac dé chon lya san pham thay thé t6t nhat c6 sn tir mot 16p san pham
SI4  Thu thap thong tin tir ban bé hodc gia dinh vé mot san pham trude khi mua
Tiéu dung dé tao vi thé (Amjad & Mahmood, 2018)

SC!1 Quan tim dén san phém gia nhan hi¢u tao vi thé ca nhan
SC2  Sén sang tra nhiéu tién hon cho san pham tao vi thé ca nhan
SC3 €6 thé mua mot san phém vi no tao vi thé ca nhan

Su hai long (Moon & Javaid, 2018)

HA1 D@ chiu khi s¢ hitu san pham gia nhin hiéu

HA2 Vui khi s& hitu san pham gia nhén hiéu
HA3 Hanh phuc khi s¢ hitu san phém gid nhan hiéu
Thai d hitu dung (Moon & Javaid, 2018)
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Y thirc vé gia (Amjad & Mahmood, 2018)
UAI  San pham gia nhin hiéu ciing dang tin cdy nhu san pham chinh hiang

UA2  San pham gia nhin hiéu c6 chat luong twong ty san phiam chinh hing

UA3  San pham gia nhin hiéu c6 cac chirc ning tuong ty nhu san pham chinh hang
UA4 Mua phém gid nhan hi¢u 1a mot lya chon khon ngoan

Y dinh sir dung hang gia nhan hiéu (Bhatia, 2018)

IT1 Sénghi vé mot san pham gia nhan hi¢u nhu mot sy lya chon khi mua hang
IT2  S& mua san pham gia nhan hiéu
IT3 Mubn giéi thidu san pham gia nhin hiéu cho ban bé va gia dinh

IT4 S&mua san pham gia nhan hiéu tir nhimg nguodi ban hang rong

Nguon: Nhém nghién cieu tw tong hop
3.2 Thu thdp dir liéu

Mau nghlen cuu gom tat ca cac cong dan Viét Nam c6 do tudi tir 18 trd 18n, hién
dang sinh song tai Ha No1 va TP. HCM. Toan bo mau nghlen cuu duogc thu thap qua
kénh khao sat truc tuyen thong qua mang xa hoi Facebook va Email. Sau qua trinh
khao sat, nhom nghién ciru thu duoc 621 phiéu tra 16i. Sau qua trinh sang loc, chi ¢6
407 phleu khao sat hop 1€ duoc dua vao nghién ctru chinh thirc (gdm 98 phleu Khio sit
tai khu vire Ha No1 va 309 phiéu khéo sét tai khu vuc TP. HCM) Céc phiéu khao sat bi
loai bé chii yéu do thiéu tinh hop 1y gilta cac cau tra 10 ciia dap vién, cu thé nhu sau:

- Bap vién khong thude pham vi nghién ctru;

- Pap vién lya chon quéa nhiéu mirc diém trung lap (diém 4) khi danh gia thang do
Likert;

- Mau thuan glua nhirng cau tra 101 ¢6 lién quan. Nhom nghién ctru da chu dong
xay dung cac cap cau nham muc tiéu danh gia tinh loglc ctia phiéu tra lo1. Cac cap cau
cu thé & day gom: Nhan dinh danh gia kha nang gdy anh huorng téi nén kinh té cua
hang gia nhan hiéu bang thang do Likert va cau hoi luya chon c6 hay khong kha nang
gay anh hucmg t61 nén kinh té cua hang gia nhan hiéu, Cau hoi Iya chon vé tan suat su
dung hang gia nhin hiéu thay cho hang chinh hing va danh gia tan suat sir dung hang
gia nhan hi¢u theo thang do Likert;

- Mau thuan trong thong tin nhan khau hoc (do tudi, trinh do hoc van, tinh trang
hon nhan).

3.3 Phwong phdp phén tich dinh luong

Sau khi thu thap va loc mau, dit liéu chinh thirc s& duogc phén tich baing phan mém
SPSS 20.0 va AMOS 24.0.

Thiz nhat, kiém dinh Cronbach’s Alpha. Hé s6 Cronbach Alpha dugc str dung dé
kiém dinh do tin cay thang do, giup do luong tinh nhat quan nodi tai cua nhan to
(Nunnally, 1978;). Tiéu chuan su dung trong nghién ctru 1a hé s6 Cronbach Alphalalon
hon 0,6 va hé sb twong quan bién téng 16n hon 0,3 (Hair & cong su, 2010);

Thir hai, phan tich nhan t6 kham phd EFA. Nhom tac g1a sir dung phan tich kham
pha nhén t6 dé danh gia gid tri hoi tu (tinh don hu’ong) cua cac nhan to ti€ém an bang
cach thu gon tor nhdm nhiéu bién quan sat ma van giai thich dugc dir liéu (Hair & cong
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sy, 2010). Cac tham s0 va tidu chi quan trong dé danh gia trong phén tich nhan t bao
gom: Hé s6 tai nhan té 16n 0,5; Chi s6 Kalser-Meyer-Olkln (KMO) 16n 0,5; Kiém dinh
Bartlett c6 p-value nho hon 0 05 va Phuong sai giai thich 16n hon 50%. Phucng phap
phan tich nhan t6 duoc su dung la phuong phap trich Principal Axis Factoring voi
phép quay Promax.

Thir ba, dé kiém dinh cac gia thuyet nghlen clru cdc tac gia sir dung phan tich bang
mo hinh ciu tric tuyen tinh (SEM) ¢ muc y nghia 5%. Do phan tich khang nhan to
CFA 1a mt dang cua phan tich m6 hinh céu triic, nhom nghién ctru sé€ dua trén phan
tich nhan t6 dé danh tinh thich hop ctia mé hinh SEM (Chi-Square/df nhé hon 3, CFI,
IFI, TLI 16n hon 0,9; RMSEA nhé hon 0,08).

Thit tu, danh gia su khic biét bang kiém dinh T-test hai mau doc 1ap va phan tich
ANOVA mot chiéu. Nghién clru sir dung phuong phap so sanh trung binh T-test va
phan tich phuong sai (ANOVA) cho tirng nhom phén loai nhan khau hoc ciia mau
nghién ctru.

4. Két qua nghién ciru
4.1 Kiém dinh thang do

Két qua kiém dinh Cronbach’s Alpha cho thay cac thang do nghien ctru déu co hé s6
dat yéu cau. Trong sb 25 bién quan sat duoc dé xuat PC2 khién hé s6 Cronbach’s Alpha
cta thang do tdng tir 0,688 1én 0,743 néu loai bién nay. Su gia tang nay 1a dang ké va hé
sO tyong quan blen tong ctia PC2 ciing khong cao (0,302), vi vay, nhom nghién ctru
quyét dinh loai bién PC2 khoi thang do nghién ciru.

Sau khi phan tich nhan t6 EFA, nhém nghién ctru thu duoc két qua la 24 bién quan
sat van gilt nguyén trat ty va khong bi thay doi. Mac du vay, cac bién quan sat cua hai
thang do Thai do hiru dung va Sy hai long da gop lai thanh mot nhan t6, nhom nghlen
ctru goi nhan t6 nay 1a Thai do. Ket qua phan tich EFA voi Slg =0, 000 < 0,05; chi so
KMO = 0,864 > 0,5 cho thay diéu kién du dé phan tich nhan to 1a thich hop. Bén canh
do, 06 nhan 6 duoc trich tai Elgenvalues 1a 1,050 va tong phuong sai trich duoc 1a
60,112% ciing cho thay 06 nhan to giai thich duoc 60,112% su bién thién cua dir lidu.

Nhém nghién ctru tién hanh diéu chinh thang do nham do luong tac dong cua 04
nhén t6 Quan tam dén dao duc (EC), Tiéu dung dé tao vi thé (SC), Anh huong xa hoi
(SI) va Y thiic vé gia (PC) dén nhan thirc cua nguoi ti€u dung (Thai d6 va Y dinh st
dung). Ngoai ra, nghlen ctru cling tién hanh phan tich moi quan hé tryc tiép giira 04
nhan t6 bién doc 1ap va nhan to Thai d§ (AT) dén Y dinh mua hang (IT). M6 hinh
nghién ctru diéu chinh duoc thé hién tai Hinh 2.

[ Quan tdm dén dao durc

Thai do
[ Tiéu dung d¢é tao vi thé l
[ Anh huéng xa hoi

Y dinh

Y thite vé gia

Hinh 2. M6 hinh nghién ctru diéu chinh
Nguén: Nhém nghién cieu xdy dung
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4.2 Phén tich héi quy mé hinh SEM

Trong phén tich nhan t6 khang dinh CFA, két qua phan tich khi diéu chinh hiép
phuong sai gitra cac sai sd ctia bién quan sat thong qua chi s6 MI (Modification Indicates)
cho thay chi s6 Chi-square/df = 2,539 nho hon 3; p-value = 0,000 c6 ¥ nghia thong ké;
CFI=0,926 va TFI = 0,914 déu 16n hon 0,9; GFI = 0,889 rét gin 0,9 va RMSEA = 0,062
nhé hon 0,08. Diéu nay chirng to6 mo hinh phtt hgp voi dit liéu thi truong (dir liu thuc té).

Bang 2. Kiém dinh médi quan hé truc tiép giira cac bién trong mé hinh

. H¢soBeta chua H¢ sb Beta Sai s6 Gia tri toi 5
Quan h¢ chuin héa chuin héa chuin (S.E) han (C.R)) p-value R
EC — AT -0,217 -0,240 0,051 -4,215 0,000
PC — AT 0,585 0,495 0,090 6,496 0,000 0.286
SI — AT -0,143 -0,132 0,075 -1,919 0,055
SC — AT 0,144 0,160 0,051 2,826 0,005
EC — IT -0,161 -0,137 0,055 -2,913 0,004
PC — IT -0,019 -0,012 0,099 -0,191 0,849
SI. — IT 0,202 0,143 0,079 2,559 0,010 0,595
SC — IT -0,001 -0,001 0,053 -0,021 0,983
AT — IT 0,948 0,728 0,084 11,309 0,000

Nguon: Nhém tdc gid phén tich bang AMOS trén mau chinh thirc

TLI =0, 914; CF1=0,926; GFI = 0,889
Chi-sqare/df = 2,539; RMSEA = 0,062

——> (6 ¥ nghia théng ké
_______ > Khong c6 y nghia théng ké

* C6 y nghia thong ké & mic 10%
% C6 y nghia thong ké ¢ mirc 5%
ok C6 y nghia théng ké & mic 1%

Hinh 3. Két qua phan tich méd hinh ciu tric tuyén tinh (chuin héa)
Nguoén: Nhém nghién ciru phan tich bang AMOS trén mau chinh thirc
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Két qua cho thay céc nhan t6 Quan tam dén dao dirc, Y thuc vé gia va Tiéu dung dé
tao vi thé déu co tac dong to1 Thai do véi muc y nghla 1%, trong khi blen Anh _huong xa
hoi cung ¢ tac dong vo1 muc y nghia 5%. Hé s6 R2 = 0,286 cho thy cac bién doc lap
trong mo hinh g1a1 thich duoc 28,6% su thay doi ctia blen phu thudc Thai do (AT) Bén
canh do, két qua ciing cho thay cac nhan t6 Quan tim dén dao dirc, Anh huong xa hdi va
Thai d co tac dong to1 Y dinh voi murc y nghia 1%, trong khi su tac dong cua 02 bién Y
thirc vé gia va khong co y nghla thong ké. Trong cac bién doc lap, Thai do 1a bién co tac
dong manh nhat den Y dinh sir dung hang gia nhan hiéu cta ngudi tiéu dung véi hé sb
Beta chuin hoa bang 0,948 (S.E. = 0,084; C.R. = 11,309; p-Value 0,000). Trong khi do,
bién Quan tdm dén dao dure ¢o tac dong nhoé nhét Vol he sO Beta chuan hoa bang -0, 137
(S E.=0,055; C.R.=-2.913; p-value = 0,004). H¢ sO R2=10,595 cho thay cac bién nghlen
clru giai thich tryuc tiép duoc 58,9% su thay d6i ctia bién phu thuoc Y dinh (IT).

Y thirc vé gia va Tiéu dung dé tao vi thé chua co ¥ nghia tic dong t61 Y dinh cuia nguoi tiéu
dung, d hai nhan t6 nay dugc xac dinh la c6 tac dong dén Thai do thong qua két qua hoi quy ctia
mo hinh nghién ctru. Ly giai cho van dé nay, nhom tac gia cho rang nguoi tiéu dung Viét Nam
van quan tim nhiéu hon dén cht luong va cong dung thuc sir cia san pham Hang g1a nhan hi¢u
duoc nhiéu ngudi tiéu ding Ia chon béi vi ho danh gia nhirg mat hang nay da dap ung cac nhu
cau ticu dung co ban, sy anh huong cta danh tiéng thu’ong hiéu hay nhu:ng tac dong lién quan
dén gi4 ca chua phai Ia nguyén nhan chinh tac dong dén y dinh str dung ctia nguoi tiéu ding,

Trén thyc t&, nhan to Y dinh khong chi chiu tdc dong truc tiép tir cac bién doc 1ap ma con
chiu tac dong gian tlep thong qua bién Thai do. Bang 3 thé hién két qua danh gia tac dong
truc tiép, tac dong gian tiép va tac dong tong hop ctia cac nhan td trong mé hinh nghién ciru.

Bang 3. Két qua danh gia tac dong truec tiép, gian tiép va
tac dong tong hop giira cac nhén t6

Bién phu thuge  Tac dong EC PC SI SC AT
Truc tiép  -0,217 0,585  -0,143 0,144 -
AT Gian tiép - - - - -
Téonghop  -0,217 0,585 -0,143 0,144 -
Truc tiép  -0,137 0,019 0,202  -0,001 0,948
IT Gian tiép  -0,206 0,555  -0,136 0,137 -
Ténghop  -0,343 0,536 0,066 0,136 0,948

Nguén: Nhém nghién ciru phdn tich bang AMOS trén mau chinh thirc

Co6 thé thdy, nhan t6 Y dinh chiu 4nh huéng tong hgp manh nhat boi bién Thai do
(AT) (A= 0,948). Trong khi do bién doc lap Tiéu dung dé tao vi thé (SI) c6 tac dong tong
hop nho nhat dén Y dinh sir dung hang gia nhan hi¢u cua ngum tiéu dung (A = 0,066).

4.3 Ddnh gid sw khdc bi¢t vé Y dinh sir dung giita cdc yéu té nhin khau hoc

Bang 4. Tong hop danh gia sw khac biét trong y dinh sir dung hang gia
giira cac nhém nhan khau hgc

Yéu to Phwong phap Két qua
Khu vuc Kiém dinh T-test Khong co su khac biét
G161 tinh Kiém dinh T-test Khong co su khac biét
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Yéu t6 Phwong phap Két qua
Do tudi Phan tich ANOVA  Khong c6 su khac biét
Tinh trang hon nhan Phan tich ANOVA  Khong ¢6 su khac bi¢t

- Nhoém ¢6 trinh d6 hoc van THPT c6 ¥ dinh thap
hon nhom ¢6 trinh d6 hoc van Tién si;

- Céc nhom trinh do hoc van con lai khoéng cho
thdy sy khac biét.

Trinh d6 hoc véan Phan tich ANOVA

- Nhom thu nhdp dudi 5 tricu ddng c6 y dinh
thap hon nhom thu nhap tir 10 dén dué6i 18 triéu
ddng;

- Nhom thu nhép tir 5 dén dudi 10 triéu dong co
y dinh thap hon nhém thu nhap tir 10 dén duéi
18 triéu dong;

- Cac nhom thu nhép con lai khong cho thay su
khac biét.

Thu nhap Phan tich ANOVA

Nguon: Nhém nghién cieu phdn tich bang SPSS trén mau chinh thirc

Két qua kiém dinh T-test cho thay vé trung binh y dinh st dung hang gid nhan hiéu
cta ngu:orl tiéu dung ¢ hai khu vuc Ha Noi va TP. HCM khong co su khac biét. Co the
thay, vO1 murc song cung trinh d6 dan tri kha cao, ngum tiéu dung & hai thanh phd
cling c6 nhiing su tuong ddng trong quan diém d01 vo1 hang gia nhan hi¢u. Trong khi
do, trinh d§ hoc van va thu nhap lai 1a nhirng yéu tb nhan khau hoc tao su khac biét
vé y dinh gifta cdc nhom nguoi tiéu dung Trén thuc té, trinh do hoc van va thu nhap
cling 1a nhung yeu tb nhan khau hoc c6 anh huong dang ké dén nhén thic cua nguoi
tiéu ding vé cac van dé dao durc, gia c4, dac diém va tac hai cua hang gia nhan hiéu.

5. Két luan va dé xuat
5.1 Két lugn

Trong béi canh van nan str dyng hang gia nhan hi¢u dang ngay cang tré' nén phod
bién, bai viét da dua ra mot sd ket qud nghién ctru dang chll y véi moi truong nghlen
ctru tai Viét Nam. Vo1 407 mau hop 1€ duoc xu Iy bang phan mém SPSS 20.0 va
AMOS 24.0, véi su két horp cta nhiéu ki thuét dinh luorng cung phucng phap phan tich
mo hinh SEM nghlen ctru da xac dinh va danh gid duoc cac nhan t6 anh hudng dén
Thai d6 (nhan to Organlsm trong m6 hinh S-O- R) va 'Y dinh (nhan t6 Response trong
md hinh S-O-R) cua nguoi tiéu dung trong viéc su dung hang gia dién tu. Cu thé, két
qua nghlen ctru cho thay Thai d§ cua nguoi tiéu dung chiu dnh huong dang ké boi tat
ca cac bién doc lap gom Quan tam den dao dtrc, Y thic vé g1a Tiéu dung dé tao vi thé
va Anh hudng xa hoi, Trong khi do, Y dinh sir dung hang gia cua ngu’ou tiéu ding chi
chiu tac dong dang ké boi cac blen Thai dg, Quan tam dén dao duc va Anh hudng xa
hoi. Trong d6, Thai do 14 nhan td ¢ tac dong truc tiép va tong hop manh nhat dén Y
dinh cua ngudi tiéu dung.

5.2 Pé xuit
Dua trén két qua phan tich, nhom nghién ctru dua ra mot so dé xuat cho doanh
nghiép nhu sau:

Thua nhat tap trung nghién ctru, phat trién thém nhiéu dong san pham de phu hop
v6i nhiéu phan khtc khéach hang hon. Két qua nghién ciru cho thay Y thirc vé gia (PC)
c6 tac dong tich cuc dén Thai do ctia ngudi tiéu dung ddi voi hang gia nhan hiéu (AT).
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Diéu nay cho thay sy ban tam dén giaca khién nguoi tiéu dung c6 xu hudng quan tam
va mong muon su dung nhiéu hang gia nhan hiéu hon. Vi vay, viéc doanh nghlep phat
trién thém nhiéu dong san pham v&i nhidu murc g1a khac nhau sé& giap ngu01 dung cé
nhiéu su lya chon véi hang héa, tir 6 giam bét ¥ dinh sir dung hang gia nhan hiéu.

Thir hai, cac doanh nghlep can xay du:ng nhu’ng dic diém riéng biét cua san pham
va cong b6 mdt cach rd rang, diéu nay gitp ngu:ou tiéu dung dé dang nhan biét dugc
hang gid nhan hiéu. Nhom tic gia dua ra dé xuat trén co s¢ xem xét tac dong cua Tiéu
dung dé tao vi thé (SC) dén Thai do (AT) cua ngum tiéu dung (AT) Viéc hang hoa
chinh hang c6 su khac biét rd rang so voi hang gia nhin hiéu s& giup nang cao vi thé
cua san pham.

Tht ba, day manh truyén théng xdy dung thuorng hiéu va tao su khac bi¢t qua chién
lugc dinh vi thuong hi¢u. Dinh vi thwong hiéu 1a no lyc dem lai cho san pham mat hinh
anh rleng, d& di vao nhan thu’c ctia khach hang Nhom tac gid duara dé xuat nay trén co
so két qua nghién ctru cua Anh hudng x3 hoi (SI) va Tiéu dung dé tao vi thé (SC).

Thir tu, cac doanh nghi€p can hop tac voi cic co quan chirc nang tién hanh cac cudc
van dong toan dan chdng hang gia. Nhom nghlen ctu duara dé xuat nay dua trén két qua
cta hai nhan t5 Anh huong xa hoi (SI) va Quan tam dén dao dirc (EC).. Mubn thay d01
nhan thirc cia nguoi tiéu dung trong viéc st dung hang g1a nhan hiéu, can c6 nhiing ké
hoach dai han. Cudc van dong duoc td chire va trién khai v6i muc dich dan thay déi nhan
thirc nguo1 tiu dung trong viéc su dung hang gid nhan hiéu thong qua viéc danh vao dao
dtrc ti€u dung Dong thoi, can cho nguoi tiéu dung thay dugc nhirng tac dong tiéu cyuc
cua viéc su dung hang gia nhan hiéu dbi vdi nén kinh t€, nhiing tac dong c6 thé ké dén
nhu lam suy gidm niém tin cua ngu:orl tiéu dung dén tinh minh bach cua thi truong hang
hoa, 1am giam uy tin ctia cac nha san xuat chan chinh, ting ty 18 that nghlop,

Tht nam, xac 1ap quyén s¢ hiru dbi voi cac tai san tri tué cia doanh nghiép Ciing
nhu céc tai san khac, hang hoa ctia doanh nghiép 1a tai san tri tu€, do do, doanh nghiép
can xac lap quyen s¢ hiru mot cach hop phap dé bao vé, phat trién va thu huong nhirng
loi ich tir tai san d6 mang lai. Doanh nghiép x4c 14p quyén so hiru dbi voi hang hoa
thong qua cong bd thong tin vé kiéu dang, chat lugng hang hoa, ding ky bao ho doc
quyen d6i voi hang hoa, thuc hién quy ché gh1 nhan hang hoa,... tudn thu theo quy dinh
cua phap luat Nha nudc. Xac lap quyen sO hitu tri tué ddi v6i hang hoa la co s nén
tang dé doanh nghlep tiép can va mo rong thi truong, 1a phuong thirc pho bién nhat dé
doanh nghlep gi61 thiéu, quang ba va tao 1ap uy tin san pham dén nguoi tiu dung, tur
do g1up nguoi tiéu dung dé nhan biét san pham ctia doanh nghiép khi mua sam, gian
tiép ngan chian sy thim nhap cua hang gia nhan hiéu trén thi truong.
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