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Tém tat: Bai viét kham pha vai trd ciia ngudi anh hudng (Influencer) trong viée
thic day tiéu dung thuc pham cua gidi tré. Téng cong 560 phan hodi hop 1é nhan
duogc tir cude khao sat tai 5 truong dai hoc kinh té va 4 truong trung hoc phd
thong trén dia ban Ha Noi dugc su dung dé tao 1ap dir li¢u nghién ctru. Phan tich
mo hinh cau trac tuyén tinh cho thdy mot s6 két qua sau. Thir nhét, su tin cdy cia
ngudi tiéu dung tac dong manh nhat téi tin nhiém cua nguoi anh hudng, sau d6 1a
nang luc chuyén mon ciia ngudi d6. Thir hai, sy cong bang vé mit thong tin tac
d6ng manh nhat, trong khi 4n tuong ngoai hinh tac dong yéu nhat t6i tuong tac
xa hdi cia nguoi anh huong voi nguoi tiéu dung tré. Thir ba, mic d§ tuong tac
x4 hoi cia ngudi anh hudng b vai trd quyét dinh trong viée tao 1ap ¥ dinh tiéu
dung thue phdm cta gidi tré. Tir cac két qua trén, nghién ciru goi mé cac khuyén
nghi gitip nang cao tin nhiém, kha ning twong tac xa hoi va sy 161 cudn ctia ngudi
anh hudng, qua d6 thac ddy c6 hiéu qua y dinh tiéu dung trong gi6i tré théng qua
marketing nguoi anh hudng (Influencer marketing).

Tir khoa: Marketing nguoi anh huéng, Truyén thong mang xa hoi, Tiéu dung
thyc pham, Nguoi tiéu ding tré

THE ROLE OF INFLUENCERS IN SHAPING FOOD
CONSUMPTION TENDENCIES AMONG YOUNG PEOPLE

Abstract: This paper sheds light on the role of influencers in fostering food
purchase intention among young consumers. The data were collected using a
questionnaire survey of 560 participants from five economics universities and
four public high schools in Hanoi. The results of structural equation modeling
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suggest that: (i) consumer trust has the strongest impact on the credibility of an
influencer, followed by his or her expertise; (ii) informational fairness has the
strongest impact, while physical appearance has the weakest impact on influencers’
parasocial interactions with young consumers; (iil) parasocial interactions of
influencers play a decisive role in forming people’s intention to purchase food.
From these findings, recommendations are provided to enhance the credibility,
parasocial interaction, and physical attractiveness of influencers, thereby fostering
purchase intentions among urban youth through influencer marketing.

Keywords: Influencer Marketing, Social Network Communication, Food
Consumption, Young Consumer

1. Gidi thiéu

Nguoi anh huong (Influencer) trén nén tang truc tuyén co thé tao anh hudng toi
hanh vi tiéu dung cta nhiing nguoi theo doi ho (Yuan & Lou, 2020). Lou & Kim
(2019) chi ra rang gia tri giai tri ctia ndi dung do ngudi anh hudng tao ra va sy tin
nhiém déanh cho ho déu tao ra hiéu ung tich cuc, thic déy quan h¢ tuong tac trén mang
xa hoi, tir do tao 1ap y dinh ti€u dung cua nhirng nguoi theo doi. Trong khi do, theo
Lou & Yuan (2019), nguoi anh huong tao dung uy tin tir gi tri thong tin bai viét ho
mang lai. Nhiing thong tin nay tac dong tich cuc téi niém tin va mong muén mua hang
ctia nguoi theo doi. Ngoai ra, Lou & Yuan (2019) ciing khing dinh qua trinh giao tiép
dong vai tro quan trong trong mdi quan hé ngudi anh hudng - ngudi theo ddi. Nghién
clru vé su tuong tac xa hdi trong linh vuc thoi trang - lam dep, Sokolova & Perez
(2021) thay rang néu thé hé Y quan tam vé cac yéu td tao nén su tin cdy ctia ngudi anh
hudng trude khi ra quyét dinh mua, thi thé hé Z lai c6 xu hudng tiéu dung san pham
clia ngudi ma ho gin bo va theo ddi thudng xuyén. RS rang, cac nha tao 1ap noi dung
(Content creator) hay “nguoi anh hudng” trén nén tang sd da lam thay doi cach cong
chung lua chon va tiéu ding thue pham, dién hinh trong d6 13 giGi tré.

Ha Noi co ty I¢ dan sb trong do tudi thanh nién cao, 1a noi quy tu nhiéu nha hang,
quan an da dang (Nguyen & cong sy, 2003). Viée chia sé vé mon an hay trai nghiém
tir nguoi anh huong c6 thé khién gidi tré hao hing, mudn kham pha nhiéu phong
vi Aam thuc méi, du chua biét thue hu chét luong dd dn ra sao hay li¢u do c6 phai la
mot hinh thirc quang céo dé tang doanh thu cho cira hang (Savelli & cong su, 2019).
Mit khac, giéi tré hién nay c6 xu hudng gin két trai nghiém véi nhan xét danh gia
clia ngudi anh hudng, dong thoi ciing kha himg tha voi cac video hudng dan niu dn
ctia ngudi anh hudng (Wang, 2011). Vi vy, viéc nghién ctru dé tai gin véi gi6i tré
thanh thi 1a mot diém méi phu hop véi bdi canh duong dai.

Céc hoc gia qudc té thuong danh gia riéng 1& ting khia canh tac dong cua viéc
tiép thi san pham thong qua ngudi anh huong (marketing nguoi anh hudng hay
Influencer marketing) t61 viéc nhan di¢n thuong hi¢u ciia ngudi tiéu dung trén mang
xa hoi. Tai Viét Nam, cac nghién ciru vé& ngudi anh hudng va nganh dich vu an udng
(F&B) van con kha han ché va méi chi dung ¢ viéc danh gia tdc dong cua mot sb
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nhan t6 toi thai d6 nguoi tiéu dung ddi voi thuong hiéu duoc quang bé, trong khi
hanh vi tiéu dung ngay cang phirc tap khi dat trong bbi canh phat trién khong nglng
ctiia marketing va truyén thong sb. Nhan thiy ddi twong ngudi tré ludn chiém da sb
trong trao luu st dung mang xa hdi va tiéu dung thuc phém, nhom tac gia thuc hién
nghién ctru ndy nham cing ¢b co so ludn cir cho viéc dé xuit giai phap thuc day
hanh vi ti€u dung trong gidi tré thanh thi.

CAu tric bai viét gom nam phan. Phan 1 14 gidi thiéu. Phan 2 trinh bay co so 1y
thuyét va mo hinh nghién ctru dugc trinh bay. Phan 3 mo ta phuong phap nghién
ctru. Phan 4 trinh bay két qua nghién ctru. Phan cudi 1a két luan va khuyén nghi.

2. Co s6' Iy thuyét va mé hinh nghién ctru
2.1 Ly thuyét cdc yéu té anh hwéng dén hanh vi nguwoi tiéu ding
2.1.1 M6 hinh cua Sokolova va Kefi (2020)

Theo Sokolova & Kefi (2020), muc d6 tin nhi¢m va tuong tac xa hdi cua nguoi
anh hudng déu co tac dong nhat dinh t6i y dinh mua hang cua ngudi theo ddi. Diéu
nay ham ¥ rang ngudi theo ddi c6 thé phai trai qua ca qua trinh cam tinh dé mua
mot san pham. Mat khac, mo hinh ciing chi ra rang yéu t6 hip dan vé ngoai hinh c6
thé it quan trong hon ddi voi cac khach hang dang tim kiém san pham thoi trang va
lam dep trén thi trudng dai chung so vai thi truong xa xi.

2.1.2 M6 hinh cua Lou & Kim (2019)

Mo hinh 1y thuyét ctia Lou & Kim (2019) dé xuat 11 yéu tb thudc vé nguoi anh
hudng c6 thé tac dong toi ¥ dinh tiéu dung. Két qua nghién ctru cho thay gid tri giai
tri cua ndi dung truyén thong va cac khia canh tin nhiém, su hép dan va sy tuong
déng tur phia nguoi anh hudng c6 tac dong tich cuc tdi su tao 1ap quan hé twong tac
trén mang x4 hoi, tir d6 tic dong toi quan niém cha nghia duy vat va thic day y dinh
mua hang ctia ngudi theo ddi. Ngoai ra, cc tac gia cling nhan manh khi ngudi theo
ddi dénh gia vé chat luong/do uy tin ctia bai viét dang tai boi nguoi anh hudng, gia
tri thong tin nhan duoc 1a hét stre quan trong. Mot khi mbi quan h¢ trén mang xa hoi
gitta nguoi anh hudng va nguoi theo doi da hinh thanh, nguoi theo doi thuong chu
trong hon vao gia tri giai tri khi trai nghiém cac noi dung dugc truyén tai.

2.1.3 Mo hinh cua Lou & Yuan (2019)

Theo Lou & Yuan (2019), gia tri thong tin ciia ngudi anh huong cé tac dong tich
cuc toi 1ong tin ciia ngudi theo ddi ho ddi voi cac bai viét cia ngudi anh hudng ciing
nhu ¥ dinh mua hang. Mot két qua dang cht y khac tir mé hinh 1y thuyét nay lién
quan dén tac dong cua tin nhiém ngudn (Trustworthiness), kién thirc chuyén mon
(Expertise) va stic hip dan (Attractiveness) ctia ngudi anh hudng téi sy tin tudng
ctia nguoi theo ddi va nhan thirc vé thuong hiéu. Song, céc tac gia ciing luu ¥ rang
tin nhiém nguodn cta ngudi anh huong cé thé tac dong tiéu cuc téi nhan thic vé
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thuong hiéu va ¥ dinh mua hang. Nghién ctru cling xem xét vai tro cia mot yéu to
ca nhan quan trong khéc 1a sy 16i cuon (Involvement) trong qua trinh tao lap sy tin
tuong danh cho nguoi anh huong.

2.1.4 M6 hinh cua Yuan & Lou (2020)

Kiém dinh mé hinh 1y thuyét cta Yuan & Lou (2020) cho thay: (i) Mdi quan hé
xa hoi dong vai trd quan trong trong viéc thau hiéu gia tri cia ngudi anh hudng trén
mang xa hdi va su cong b'flng duoc nhéan thire ciia nhitng nguoi theo doi trong qua trinh
giao tiép 13 mot yéu to quan trong can xem xét khi dénh gid sttc manh cua mbi quan
hé x4 hoi; (ii) Trong s 4 dic trung gan v6i ngudi anh huong, su hap dan va tuong
déng duogc xac dinh c6 tac dong thuc déy mdi quan h¢ xa hoi. Piém méi ctia mo hinh
nam & viée kiém dinh vai trd clia sy cong bang trong viée hinh thanh quan hé nguoi
anh huong - nguoi theo ddi. Két qua nghién ctru ciing cho thdy du sy cong bang vé
mit thong tin (Information fairness) va su cong bang trong phan phdi théng tin duoc
chia s¢ (Distributive fairness) khong anh hudng dén méi quan hé ngoai xa hoi, hai loai
cong bang ndy co vai trd quan trong trong cam nhén loi ich san phdm ciia ngudi dung.

2.2 M6 hinh va gia thuyét nghién civu
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Hinh 1. M6 hinh nghién ciru dé xuit

Nguon: Dé xuat cua nhom tac gia
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Céc nghién ctru trude day thudng duoc tién hanh ¢ cac qubc gia ma tai 4o, ngudi
anh huong co tac dong nhét dinh t&i hanh vi va phong cach séng cua gidi tré. Piéu
nay kha tuong dong véi thuc tién Viét Nam hién nay, khi xu huéng Influencer
marketing dang ngay cang phat trién. Hon nira, két qua cac nghién ctru trude ciing
da chi ra méi lién hé chit ché gitta ngudi anh hudng va ¥ dinh tiéu ding néi chung
va y dinh tiéu dung thuc phdm néi riéng. Tir 46, nhom tac gia tip hop mot s6 nhom
gia thuyét quan trong tir cac nghién ctru da c6, dong thoi hidu chinh mot s nhéan t6
cho phu hop véi bdi canh nghién ctru mdi nham hinh thanh mé hinh nghién ctru.

Dua trén khao ctru cac mo hinh 1y thuyét, nhém téc gia tién hanh sang loc va lua
chon cac bién phtl hop nhu sau: (i) Bién ning luc giao tiép x4 hoi, d6 tin nhiém va
twong tac xa hdi cia nguoi anh hudng, y dinh ti€u dung cua gidi tré (Sokolova &
Kefi, 2020); (ii) Nhom bién anh huong gin v6i ndi dung truyén thong va ca nhan
ngudi anh huong (Lou & Kim, 2019); (iii) Bién sy 16i cudn ctia ngudi anh hudng
(Lou & Yuan, 2019); (iv) Nhom bién su cong bang trong tuong tac (Yuan & Lou,
2020). Theo d6, nhom tac gia dé xuat mo hinh nghién ctru nhu ¢ Hinh 5.

Gid tri thong tin (1V)

Gia tri thong tin deé cap dén tinh gia tri hoac hiru ich cua thong tin (Foster &
Clough, 2018). Theo do, tinh thong tin cta quang céo tao diéu kién cho cac quyét
dinh sang sudt va sy hai 10ng khi mua hang sau d6 ctia ngudi tiéu dung. Lou & Yuan
(2019) cho rang gia tri théng tin ctia ndi dung do nguoi anh huong tao ra anh hudng
tich cuc dén 1ong tin cia nguoi theo doi.

Khi két hop cac tai liéu vé gid tri ndi dung ciia nguoi anh hudng, nhom tac gia
1ap luan rang gia tri thong tin va gia tri giai tri ctia ndi dung ma nguoi anh huong
mang lai dong vai tro 14 nén tang cho viéc hinh thanh méi quan hé tuong tac giira
nguoi theo doi va nguoi anh hudng.

H1: Gia tri thong tin cua noi dung do nguoi anh hwong tao ra sé anh huong tich

cwee dén tin nhiém ciia ngwoi anh hwong gdn véi néi dung cé thwong hiéu.

H7: Gia tri thong tin cua noi dung do nguoi anh hwong tao ra sé anh huong tich

cuwee dén quan hé twong tdc giita nguoi dnh hwong va nguoi theo doi.
Gia tri giai tri (EV)

Gia tri giai tri ciia quang cao tan dung tiém ning quang céo cho muyc dich giai
tri. Noi dung ding 1én boi nguoi anh huong thuong cung cip thong tin vé cac lua
chon san pham/ndi dung chtra dung thong tin hiru ich. Khi nghién ctru vé Influencer
marketing, Lou & Yuan (2018) 1ap luan rang yéu td giai tri cua bai dang do nguoi
anh huong tao ra s& anh hudng dén su tin cdy ctia nguoi tiéu dung dbi voi ndi dung
quang cdo. Bén canh d6, Lou & Kim (2019) cho rang gia tri giai tri ctia ndi dung ma
ngudi anh hudng mang t6i dong vai tro 1a nén tang cho viéc hinh thanh mdi quan
hé tuong tac gitra nguoi theo doi va nguoi anh hudng.
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H2: Gia tri giai tri cua ngi dung do nguwoi anh huong tao ra sé anh huong tich
cuyc den tin nhiém cua nguoi anh hwong gan voi noi dung co thwong hiéu.

HS8: Gia tri gidai tri cua noi dung do nguoi anh huong tao ra sé anh huong tich
cuc den quan hé twong tac gitta nguoi anh hwong va nguoi theo doi.

Nang lyc chuyén mon (EX)

Nang luc chuyén mon cua nguoi anh huong dugc dinh nghia la mic do0 ma
nguoi d6 dugc nhin nhén la co “kién thirc va kinh nghiém vé mot linh vuc”, tic 1a
duogc danh gia qua kién thuc, kinh nghiém hodc k¥ ning dé truyén thong, gi6i thiéu
san pham (Reichelt & cong sy, 2014). Yéu t6 chuyén gia 1a diéu c6 thé dinh hinh
thai d6 va y dinh chi tra ctia nguoi tidu dung (Lou & Kim, 2019). Ciing theo két qua
ctia Lou & Kim (2019), ning lyc chuyén mon c6 anh hudng tich cuc dén sy twong
tac gilra nguoi c6 anh hudng va nguoi theo doi ho.

H3: Nang lwc chuyén mén ciia nguoi anh hwong sé anh hwéng tich ciee dén tin

nhiém cia ngwoi anh hwong gan véi néi dung cé thwong hiéu.

HY: Ning lyc chuyén mén ciia nguwoi dnh hwong sé anh hwéng tich cue dén quan
hé twong tac giita nguoi anh huong va nguoi theo doi.

Sw tin cd@y (TRUST)

Su tin cay dugc dinh nghia la sy chan thuc, chinh truc, trung thuc va mirc do co
thé tin tudng duoc cua ngudi chimg thue (endorser) (Erdogan & cong su, 2001).
Lou & Yuan (2019) cho rang néu thong tin ctia ngudi truyén tai c6 do tin cdy va tinh
xéc thue cao s& co thé anh huong 16n toi ngudi theo ddi va quyét dinh tiéu dung cua
ho. Ngoai ra, két qua nghién ctru ciia Lou & Yuan (2018) cho thiy su tin ciy va su
tin nhiém c6 mdi quan hé tich cuc. Thém vao d6, Lou & Kim (2019) da chi ra rang
su tin cay c6 anh huong tich cuc dén su tuong tac.

H4: Su tin cdy sé anh hiong tich ciee dén tin nhiém cia nguoi anh huéng gan
vOi ngi dung co thuong hiéu.

HI0: Sy tin cdy sé dnh huéng tich cwc dén quan hé twong tac giita nguoi dnh
hwong va nguoi theo doi.
An twong ngoai hinh (PA)

Nghién ctru ciia Lou & Yuan (2018) cho thdy an twong ngoai hinh 1a mot yéu
td tac dong tich cuc dén sy tin nhiém cua nguoi theo doi ddi véi cac bai dang cua
ngudi anh hudng. Cac nghién ctu trude day ciing chi ra rang ngudi theo ddi sé tao
ra tuong tac manh mé hon v&i ngudi anh huong ma ho cam thay co strc hap dan vé
ngoai hinh (Bond, 2018; Giles, 2002; Tian & Hoftner, 2010).

HS5: An tiwong ngoqi hinh ciia ngwoi dnh hwéng sé anh hieéng tich cwc dén tin
nhiém cua nguoi anh huong gan voi ngi dung co thuong hiéu.
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HI1: An twong ngoai hinh ciia nguwoi dnh hwong sé anh hwéng tich cue dén quan
hé twong tac gitra nguoi anh huong va nguoi theo doi.

Sw twong dong (SIM)

Su twong dong dé cap dén mirc 46 gidng nhau giita ngudi theo ddi va ngudi anh
huong va 1a mot yéu td quan trong trong viée lira chon ngudi anh hudng (Bergkvist
& Zhou, 2016). Sy twong dong ciing duoc cho 1a ¢6 anh hudng nhét dinh dén hanh vi
mua hang, cu thé, theo Woodside & Davenport (1974), su tuong dong c6 xu hudng
thac day y dinh mua hang cta nguoi tiéu dung. Vi vay, sy tuong dong ciing ¢ tac
dong tich cuc tdi tuong tac gitta nguoi anh hudng va nhirng nguoi theo doi ho.

HG6: Sy twong dong sé anh hwong tich cuc dén tin nhiém cia nguoi anh hudng
gdn véi ndi dung cé thuong hiéu.

HI2: Sy twong dong sé anh hudéng tich cuc dén quan hé twong tdc gitta nguoi
anh huong va nguoi theo doi.

Sw cong bang

Sy cong bang dugc nhin nhan trén 4 giac d. Thir nhat, sy cong bang trong phan
phéi thong tin (DF) 13 nhan thire gan voi két qua mo ta mic d6 ma ca nhan nhan
dugc két qua cong bang tir mot quyét dinh (Thibaut & Walker, 1975). Thir hai, su
cong bang trong viéc dua ra y kién (PF) 1a mot thanh phan phi két qua, tirc 1a tap
trung vao cac hanh vi lién quan dén qua trinh dua ra két qua, mot ngudi c6 thé thoai
mai dua ra y kién gop ¥ v6i nguoi kia (Van den Bos & Van Prooijen, 2001). Thit ba,
su cong bang vé mat thong tin (INF) 1a mot thanh phan phi két qua - tap trung vao
hanh vi lién quan dén qua trinh dua ra két qua. Colquitt (2001) lap luan ring moi
ngudi co quyén tiép can cong bang véi thong tin trong qué trinh ra quyét dinh. Thir
tu, su cong bang trong giao tiép (INTERF) gitra nguoi theo ddi va ngudi anh hudng,
cling 1a mot thanh phan phi két qua va co thé dugc hiéu 1a mirc 46 ma ngudi theo doi
cam théy duoc ddi xr mot cach ton trong va lich sy ddi véi cac bai viét, qué trinh
tuong tac voi nguoi anh huong (Bies, 2005).

HI13: Sir cong bang trong phdn phéi théng tin ¢6 tac déng tich cue dén quan hé
twong tac gitva nguoi anh hwong va nguoi theo doi.

HI14: Sy ¢éng bang vé viéc dwa ra y kién c6 tdc dong tich cuc dén quan hé tuwong
tdc gitta nguoi anh hwong va nguoi theo doi.

HI15: S cong bang vé mdt thong tin cé tac dong tich cwc dén quan hé twong tdc
gitta nguoi anh hwong va nguoi theo doi.

HI6: Si céng bang trong giao tiép cé tac dong tich ciee dén quan hé twong tdc
gitta nguoi anh hwong va nguoi theo doi.
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Ndng lwc giao tiép xd héi (SA)

Nang luc giao tiép xa hoi dugc xac dinh 1a mot tin hi€u ngoai vi manh mé cho
viéc ra quyét dinh. Theo Kelman (1958), mot dién gia hap dan c6 thé anh huong dén
khan gia théng qua qua trinh “xac dinh”, theo d0, khan gia s& cam thdy mudn giéng
véi dién gia va tao mbi quan hé tich cuc vdi ho. Ngoai ra, Sokolova & Kefi (2020)
cho ring tuong tac gitra ngudi anh hudng va nguoi theo ddi co sy anh huong tich
cyc tir nang lyc giao tiép ctia ngudi anh hudng.

HI17: Nang lyc giao tiép xd hdi ciia nguwoi anh hwong c¢é dnh hwéng tich cuc dén
sy twong tdc gitta nguoi anh hwong va nguoi theo doi.

Tin nhiém cua nguoi anh huong (CRE)

Trong Influencer marketing, tin nhi¢m cta nguoi anh huoéng dugc Hovland &
Weiss (1951) nhan dinh 12 mot trong nhirng yéu td quan trong 1am nén su thuyét
phuc cho viéc xuc tién nhin hang. Su tin cdy duoc danh gia thong qua cach thic
nguoi tiép nhan thong diép cam nhan sy trung thyc, chan thanh va ding dan vé
ngudi anh huong (Giffin, 1967). Nghién ctru ctua Sokolova & Kefi (2020) cho thay
su tin nhiém c6 xu hudng tac dong tich cuc dén y dinh mua hang cua nguoi theo doi.

HI8: Tin nhiém ciia nguoi anh hwong cé anh hiedng tich cwee dén y dinh tiéu
diing thuwe pham ciia nguoi theo doi.

Twong tac xa hoi (PARA)

Tuong tac x4 hoi, theo nghia hep, phan d4nh mdi quan hé gitta mot khan gia va
mot nghé si biéu dién (Horton & Wohl, 1956); con theo nghia rong, ham y chi su
than mat nhu d6i voi cac mdi quan hé giira cac c4 nhan véi nhau (Dibble & cong
su, 2016). Ngudi ding mang xa hoi c6 thé tao mbi quan hé nhu vay véi cac blogger
bang cach dang ky kénh/blog va theo ddi bai viét ctia ho dang tai trén mang xa hoi.
Cudi cung, su trong tac xa hoi ciing dugc Sokolova & Kefi (2020) cho ra két qua
gidng voi bién tin nhiém da duoc trinh bay ¢ trén. Cu thé, sy tuong tac giita nguoi
anh huéng va ngudi theo ddi ciing gop phan anh hudng tich cuc dén y dinh tiéu
dung cua nhirng ngudi theo doi.

H19: Su twong tac gitta nguoi anh hwong va nguoi theo doi co tac dong tich cuc

dén y dinh mua hang ciia nguoi theo doi.
S 16i cuon (INVOL)

Theo Lou & Yuan (2018), ngudi dung mang xa hoi bi anh hudéng boi “sy 161
cudn” cia cac vliog/bai viét do ngudi anh hudng dang tai vé mot san pham tir d6
lam nay sinh y dinh ti€u dung.

H20: Si 16 cudn ciia chi dé truyén thong cé tac dong tich cuc dén y dinh mua

hang cua nguoi theo doi.
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Y dinh tiéu ding (PUR)

Spears & Singh (2004) dinh nghia y dinh tiéu dung 13 “ké hoach c6 ¥ thirc cta
mdt c4 nhan nham nd lyc mua mot nhin hiéu”. Boi 18 y dinh tiéu dung ham y néi vé
kha niang nguoi tiéu dung sin sing mua sim mot san pham nhét dinh trong twong
lai, De Magistris & Gracia (2008) cho rang y dinh mua c6 truéc hanh vi mua thyc té.

3. Phwong phap nghién ciru
3.1 Bdng hoi va thang do

Nhoém tac gia thiét ké thang do cho cac bién tiém an trong mo hinh dya trén tham
khao nghién ctru ctia Lou & Kim (2019), Lou & Yuan (2019) va Yuan & Lou (2020).
Dé phu hop véi thuc tién tai Viét Nam noi chung va Ha Noi noi riéng, nhom tac gia
d3 lya chon mot s6 bién phit hop ciing nhu dién dat lai cac phat biéu mot cach 16 rang
va dé hiéu nham dam bao tinh chinh xac ctia phan hdi thu vé. Tuong tu cac nghién
ctru trude (Dang & Pham, 2020; Pham & cong su, 2020), mot cudc thao luan nhom 8
ngudi (gdm 6 sinh vién va 2 giang vién) di duoc trién khai nhdm danh gia chat luong
céc phat biéu do ludng va tiép nhan cac gop ¥ chinh stra. Tir d6, cac tac gia rit ra bang
hoi hoan thién gém 63 bién quan sat cho 15 khai niém chinh (Bang 1) va ap dung
thang do Likert 5 mirc d, tir (1) Hoan toan khong ddng ¥ — (5) Hoan toan dong ¥,
dé lugng hoa cac bién.
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3.2 Thu thip dit ligu

Kich thude mau du kién duoc xac dinh theo quy tac cua Hair & cong su (2010).
Theo d6, d6i véi mo hinh chita dung trén 7 nhén t6 tiém an (trong d6 co thé ton tai
nhan té ¢6 it hon 3 bién quan sat), mau thich hop cho phan tich cu trac tuyén tinh
t6i thiéu phai dat 500 quan sat.

Mau nghién ctru duoc chon theo phwong phép thuan tién. Dbi tuong khao sat
muc tiéu 13 hoc sinh, sinh vién va can bo giang vién (tudi tir 15-33) dang hoc tap/
cong tac tai 5 trudong dai hoc khdi nganh kinh té va 4 truong THPT trong diém trén
dia ban Ha Noi. Cudc khao sat dugce trién khai trong vong 03 thang, tir ngay 09/08
- 12/11/2021 (giai doan dich COVID-19 tai Ha Noi dang c6 nhiing dién bién phirc
tap va cang thang) dua trén viéc tin dung moi quan hé c6 sin cia nhom tac gia véi
ddng nghiép tai cac truong dai hoc va thong qua kénh Thanh doan Ha Noi. Tong sb
d6i tuong dugc dé nghi khao sat 1a 1480, duoc phan bo trén co s twong quan quy
mo chi tiéu tuyén sinh nim 2021 giira cac trudng va ty 1& dap vién dén tir trudong
dai hoc: truong THPT 14 2:1, cu thé: Truong Pai hoc Ngoai thuong (235), Truong
Pai hoc Kinh té Quéc dan (288), Hoc vién Ngan hang (265), Hoc vién Tai chinh
(146), Truong Pai hoc Kinh té - Pai hoc Quéc gia Ha N6i (110), THPT chuyén Ha
Noi - Amsterdam (114), THPT chuyén Ngoai ngtt (81), THPT Chu Van An (117)
va THPT Kim Lién (124). Két thuc cudc diéu tra, nhom tac gia thu duogc 625 phiéu
tra 101 (ty 1é phan hoi dat 42,23%), trong d6, chi 560 phiéu dat yéu cau ding cho
phan tich dir li¢u.

3.3 Phwong phdp nghién ciru

Sau khi sang loc, ma héa va lam sach dir li€u, nhom téc gia tién hanh phan tich
thong ké mo ta, danh gia do tin cay thang do voi Cronbach’s Alpha, phan tich nhan
t6 kham pha (EFA), phan tich nhan t6 khang dinh (CFA), phan tich mé hinh cau
truc tuyén tinh (SEM) dé nhan dién cac nhan td tac dong té1 y dinh tiéu dung thuc
pham cta nguoi tiéu dung tré.

4. Két qua nghién ctru
4.1 Két qua théng ké mé ta

Trong qua trinh x4y dung bang hoi, nhom tac gia phan loai d6i tuong khao sat
theo mot sb tiéu chi nhu do tudi, gisi tinh, hoc van, thu nhip hang thang cua gia
dinh, chi tiéu hang thang cta ca nhan cho 4n udng va thoi luong truy cip mang xa
héi hang ngay (Bang 2).

Trong s6 560 phiéu hop 1€, ntr chiém ty 1€ vuot troi (61,4%) va da ) dap vién co
hoc van dai hoc (62%). Vé cac chu dé trén mang xa hoi, théng ké cho th?iy am thuc
thu hat sy quan tdm 16n nhat (75,2%). Pa sd dap vién dam mé am thuc (Foodies)
t6 ra thich tha voi cac video blog danh gia trai nghiém am thuc (75% tan thanh).
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Bing 2. Thong ké mé ta mau (N = 560)

Tiéu chi Pic diém Tén suat %
Do tudi < 18 tudi 87 15,5
19-25 tudi 400 71,4
26-30 tudi 54 9,6
> 30 tudi 19 3,4
Gidi tinh Nam 216 38,6
Nir 344 61,4
Hoc van THPT 126 22,5
bai hoc 347 62,0
Sau dai hoc 87 15,5
Thu nhap gia dinh (triéu dong/ thang) <5 42 7,5
5-10 64 11,4
11-20 276 49,3
21-50 97 17,3
> 50 81 14,5
Chi tiéu ca nhan cho an udng <1 62 11,1
(triéu dong/thang) 13 202 36,1
3-5 178 31,8
>5 118 21,1
Thoi lugng truy cap mang xa hoi (tiéng/ngay) < 1 35 6,3
1-3 245 43,8
3-8 207 37,0
>8 73 13,0

Nguoén: Tinh todn ciia nhom téc gia
4.2 Kiém dinh dé tin cdy ciia thang do véi Cronbach’s Alpha

Hé sb Cronbach’s Alpha dugc dung dé kiém dinh mutc d6 chit ché ma céac cau
hoi trong thang do tuong quan véi nhau, tir d6 gitip loai bo bién/thang do khong phu
hop. Thang do duogc coi la c6 do tin cay cao néu o> 0,8 va tin cdy 0 muc chép nhan
duogc néu a trong khoang 0,6-0,8. Ngoai ra, khi danh gia twong quan giita cac bién
khi cing do luong mot khai niém, hé s twong quan bién tong phai > 0,3 thi bién
doé mai dat yéu ciu (Nunnally & Bernstein, 1994; Thu & Nhung, 2020; Zikmund &
cong sy, 2013). Tu két qua ¢ Bang 1, co thé két luan cac bién trong mo hinh dat tin
cay dé st dung cho cac phan tich tiép theo.
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4.3 Phén tich nhan té kham phd EFA

Phén tich nhan t6 kham pha EFA véi phép trich nhan td theo truc va phép quay
Promax, nhom tac gia thay rang cic bién quan sat déu dat yéu cau dé thuc hién
phan tich tiép theo. Nhom tac gia tién hanh phan tich EFA hai 1an nham thu vé két
qua tot nhat. Qua phan tich EFA 1an 1: chi s6 KMO thu dugc = 0,958 > 0,5 ham y
diéu kién du dé phan tich 1a thich hop; tri s6 P cua kiém dinh Bartlett < 0,05 chiing
t6 cac bién quan sat twong quan véi nhau trong tong thé. Két qua EFA 1an 1 con
cho thdy 12 nhan t6 dugc trich tai Eigenvalues = 1,048 va tong phuong sai trich
72,263% > 50% cho thdy 12 nhom bién nay giai thich dugc 72,263% sy bién thién
cac bién quan sat. Tuy nhién, sau khi thuc hién phan tich nhan t6 kham pha EFA,
két qua cho thay co 5 bién gdbm: DF1, DF2, INTERFI, INTERF2 va INTERF3
c6 hé s tai nhan té < 0,5. Didu nay cho thdy phan tich nhom nhan td trén co thé
khong thich hop véi tap dit liéu nghién ciru. Vi vay, dé két qua nghién ciru duoc
chinh xac nhat, nhom tac gia quyét dinh loai bé 5 nhan té nay ra khoi nhom bién
nghién ctru. Két qua cac kiém dinh quan trong ctia phan tich EFA 1an 2 vé co ban
thoa man ngudng diéu kién, cy thé theo Bang 3: (i) Kiém dinh KMO nham dénh
gia sy thich hop cua phan tich nhan té cho tri sé danh gia = 0,957 trong khoang
0,5-1; (ii) Kiém dinh Bartlett danh gia tuong quan giira cic bién quan sat trong
nhan t6 cho tri s6 P < 0,05.

Bang 3. Két qua kiém dinh KMO va Bartlett trong phén tich EFA

Kiém dinh Muc dich Két qua RCM
KMO Danh gia sy thich hop ciia phan tich nhan t6 0,957

Bartlett Danh gia tuong quan gilra cac bién quan sat - Thongkéy*  14.972

trong nhan to - Bac ty do 1.653

-Triso P 0,000

Nguon: Tinh toan cua nhom tac gida

Trong qua trinh phan tich EFA, 58 bién quan sat déu thoa mén diéu kién hé sd tai
nhan t6 > 0,5, vi vay, cac bién quan sat nay sé dugc su dung cho cac phan tich tiép
theo. K&t qua h¢ so tai nhan to cta cac bién dugc hién thi & Bang 4.
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Trong lan hai phan tich EFA, nhom tac gia thu duogc: (i) Chi s6 KMO = 0,957
> 0,5 ham ¥ rang diéu kién du dé phan tich nhan t6 da dwoc théa man; (ii) Tri s6 P
ctia kiém dinh Bartlett < 0,05 ching to giita cac bién c6 su twong quan va diéu kién
can cho phén tich nhan té dat yéu cau. Két qua phan tich ghi nhan 12 nhém nhan t6
dugc trich tai Eigenvalues = 1,019 va tong phuong sai trich = 72,893% > 50%, tirc
12 nhém bién gidi thich dugc 72,893% bién thién cua cac bién quan sat. Tom lai,
cac bién quan sat duoc phan vao 12 nhan t6 vdi hé so tai nhan té da thoa man diéu
kién phan tich EFA.

4.4 Phén tich nhan té khing dinh CFA

Nham danh gia tac dong giita cac nhan td trong mo hinh nghién ctru, nhom
tac gia s dung phan tich bang mé hinh ciu tric. Theo d6, cac chi s A%/df, CFI,
RMSEA va PCLOSE phai thoa man ngudng chap nhan thi mé hinh méi dugc xem
1a trong thich (Hair & cong su, 2010). Ddi chiéu két qua véi ngudng chudn, céc tac
gia két luan mo hinh ciu tric tuong thich tét véi dit liéu diéu tra (Bang 5). Ngoai ra,
két qua kiém dinh hiép phuong sai va twong quan? v6i hé sb twong quan < 1, kiém
dinh hiép phuong sai va tuong quan giira cip bién déu co ¥ nghia thong ké cho thay
céc nhan to trong mo6 hinh dat dugc gia tri phan biét.

Bang 5. Két qua kiém dinh mirc dd phi hop ciia mé hinh céu triic

AMdf CFI RMSEA  PCLOSE
Ngudng chip nhan <3 >0,9 <0,08 > 0,05
Két qua mo hinh 1,780 0,917 0,053 0,064

Nguon: Tinh toan cua nhom tac gia

Tiép d6, d6 tin cay tong hop (CR) duoc dung dé danh gia do tin cdy cliia md
hinh do luong, theo do, gia tri CR cua ting bién can > 0,7. Tinh hop I¢ cia m6 hinh
duoc két luan dua trén xem xét tinh hoi tu va phan biét ctua dir licu: (i) Vé tinh hoi
tu, phuong sai trich (AVE) tdi thiéu phai dat 0,5; (ii) V& tinh phan biét, can bac hai
phuong sai trich (VAVE) ctia mdi bién (gia tri in ddm nam trén dudng chéo ma tran
tuong quan) can 16n hon hé sb twong quan cua bién xem xét v6i cac bién con lai
(Hair & cong su, 2010). Két qua danh gid mirc d6 hoi tu va phan biét dbi véi mo
hinh tai Bang 6 cho thiy mé hinh cdu triic phi hop va dang tin cdy.
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4.5 Két qua mé hinh cdu tric tuyén tinh va binh ludn

Bang 7. Két qua mé hinh céu tric tuyén tinh

. . A . 2 X A

Moi quan h¢ chu§|131 héa csl?;:?l Triso P hiéulthinh glli.etﬂ:ﬁ;:t
IEV — CRE 0,141 0,056 ok 0,524 Chép nhan
EX — CRE 0,208 0,060 ok Chap nhan
TRUST — CRE 0,217 0,063 ok Chap nhan
PA — CRE 0,109 0,051 ok Chap nhan
SIM — CRE 0,090 0,053 0,087 Béc bo

INF — PARA 0,211 0,049 ok 0,451 Chap nhéan
PF — PARA 0,189 0,043 ok Chap nhan
EX — PARA 0,119 0,042 ok Chap nhan
TRUST — PARA 0,174 0,040 ook Chap nhan
PA — PARA 0,069 0,032 ook Chap nhan
SIM — PARA 0,084 0,031 ook Chép nhan
SA — PARA 0,150 0,038 ook Chap nhan
INVOL — PUR 0,069 0,060 0,252 0,478 Béc bo

CRE — PUR 0,181 0,064 ook Chép nhan
PARA — PUR 0,721 0,090 ok Chap nhan

Chu thich: **, *** tyong wng voi mirc y nghia la 5% va 1%.
Nguén: Tinh todn ciia nhom tac gia

Két qua mo hinh cau trac tuyén tinh (Bang 7) cho thay:
Tin nhiem

Nghién ctru xac nhan c6 4 nhan td co tac dong tich cuc to1 tin nhiém cua nguoi
anh huong (CRE), do la: gia tri thong tin - gidi tri (IEV), nang lyc chuyén mon
(EX), su tin cdy cta ngudi tiéu dung (TRUST) va an tuong ngoai hinh (PA), véi
cac gia tri B 1an luot dat 0,141, 0,208, 0,217 va 0,109. Trong khi d6, tic dong cua
su twrong dong (SIM) t6i su tin cdy cua ngudi tiéu dung (TRUST) khong c6 y nghia
théng ké (do tri s6 P> 0,05). Nhu vay, tai mtrc y nghia 5%, cac gia thuyét H1, H2,
H3, H4, H5 duoc chéip nhan, trong khi H6 bi bac bo.
Twong tac xa hoi

Tuong tac xa hoi (PARA) chiu tac dong boi 7 nhan t6 gdm sy cong bang vé mat
thong tin (INF), sy cong bang trong viéc dua ra ¥ kién (PF), ning lyc chuyén mén
(EX), su tin cay cua nguoi tieu dung (TRUST), an tuong ngoai hinh (PA), sy tuong
dong (SIM) va ning luc giao tiép xa hoi (SA). Theo do, tai mirc y nghia 5%, nghién

2 Bang két qua s& dugc cung cap néu doc gia cd yéu cau.
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clru x4c nhan tat ca cac nhom bién déu cé tac dong tich cuc dén tuong tac xa hoi,
trong d6, sy cong bang vé mit thong tin c¢6 tac dong 1on nhat véi gia tri p dat 0,211.
Cac gia thuyét H9, H10, H11, H12, H14 va H15 vi vay duoc chép nhan.
Y dinh tiéu ding

Két qua mo hinh cho thiy c6 hai nhan t6 1a tin nhiém cta nguoi anh hudng
(CRE) va tuong tac xi hoi (PARA) tac dong cung chiéu t6i v dinh tiéu dung cua
nguol tré (PUR) v6i B lan luot dat 0,181 va 0,721, trong khi tic dong dén tir sy 16
cubn cua ngudi anh huong (INVOL) khong c6 ¥ nghia thong ké.

4.6 Théo lugn két qud

Két qua md hinh vé co ban nhat quan véi cac 1y thuyét dugce tham khao, ngoai
trir bién su cong bang trong phan phdi théng tin (DF) va su cong bang trong giao
tiép (INTERF) (trich xuét tir Yuan & Lou, 2020) bi loai khéi md hinh do khong dat
yéu cau phan tich EFA. Cac phat hién dang cha y gdm: sy twong dong (SIM) khong
anh huong toi do tin nhiém ctia ngudi anh huong (CRE) va su 16i cudn (INVOL),
va dong thoi ciing khong anh hudng toi ¥ dinh tiéu dung (PUR). Két qua nay c6 su
khac biét so v6i cac nghién ctru trude xut phat tir viée dic diém mau nghién ctiu
gan voi gioi tré tai khu vuc Chau A dang phat trién khong c6 nhiéu tvong dong véi
d6i tuong nguoi tiéu dung dugc khao sat tai Hoa Ky nhu trong cac nghién ctru cta
Lou & Yuan (2018) va Lou & Kim (2019).

Su tin cdy cua nguoi ti€u dung va nang luc chuyén moén dugc xac dinh la hai
nhan t6 c6 tac dong rd rét ti tin nhiém ctia ngudi anh huong. Dudi tic dong cua
tién bo cong nghé 4.0 va sy phat trién cua mang xa hdi, nang lyc chuyén moén cua
ngudi anh hudng tré tudi duge huong loi rat nhiéu so voi cac thé hé trude trong viée
khai pha va phat trién, song song d6 1a nhirng thuan loi trong viéc tiép can thong tin
sO da dang trén kénh truyén thong ctia nguoi anh huong dan t6i viée dinh hinh su
tin cdy thong qua lich sir twong tac. Cong hudng hai yéu té quan trong trén da gitp
cho ngudi anh hudng nang cao tin nhiém cho minh. Déi voi bién twong tac x3 hoi,
su cong bang vé mat thong tin co tac dong manh nhat trong viéc thuc day tuong
tac gitta nguoi anh huong va nguoi theo ddi ho. Piéu nay dudng nhu kha phu hop
trong bdi canh ky nguyén s6 hién nay khi ngudi theo ddi tré co quyén tiép can ludng
thong tin tir ngudi anh hudng mot cach cong bang (theo cac kénh khac nhau). Qua
qué trinh trai nghiém va danh gia chat luong trai nghiém, sy tin tuong ting budc
duoc tao dung, dan t&i hé qua tan suit va mic do tuong tac gitta ho va nguoi anh
hudng ting dan theo thoi gian. Mit khac, twong tac xa hoi ciing 1a bién sd tac dong
manh nhét ti y dinh tiéu dung thyc phidm ctia ngudi dung tré. Két qua nay co dugce
mot phﬁn do tac dong cua viéc tiép can thong tin cia nguoi theo doi, cu thé khi moi
truong cong bang thong tin danh cho nguoi theo ddi duge cai thién, su twong tac
giita ho va ngudi anh hudng ciing theo d6 ting 1én, theo d6 tiéu ding thuc pham
trong gidi tré cling duoc hudng loi tir co ché nay.
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5. Két luan va khuyén nghi

Dua trén 1y thuyét cc nhan té anh huong dén hanh vi nguoi tiéu dung, bai viét
dé xuat mo hinh dénh gia tac dong cac yéu t6 thudc vé ngudi anh huong téi y dinh
tiéu dung thuc pham ctia nguoi tré. Qua khao sat thuc té va phan tich dir liéu, nghién
ctru xac dinh dugc cac nhan t6 va mirc d6 anh huong ciia chung téi tin nhiém cia
nguoi anh hudng, tuong tac xa hoi gitra nguoi anh hudng véi nguoi theo doi, va
quan trong nhét 13 téi ¥ dinh tiéu dung thyc pham. Két qua nghién ctru cho thy c6
hai nhén t4 chinh tac dong dén y dinh tiéu dung ctia gidi tré 1a mirc do tin nhiém va
tuong tac xa hoi cta nguoi anh hudng. Theo d6, dé thic day ¥ dinh tiéu dung qua
kénh nay, bai viét d& xuat mot sé khuyén nghi sau:

Thir nhdt, nang lyc chuyén moén 1a mot trong nhitng khia canh ma nguoi anh
huong can chi trong dé cing ¢ uy tin. Dé tao dung 1ong tin tir phia ngudi theo dai,
ngudi anh huong can dau tu, trang bi cho minh kién thirc chuyén mén ciing nhu
kinh nghi€ém sau rdng trong linh vuc ma ho chuyén trach.

Thir hai, chat luong thong tin dugc danh gia c6 tac dong manh mé t&i tin nhiém
ngudi anh huong. Do d6, cac nén tang xa hoi phd bién nhu YouTube, Instagram,
Facebook... co thé ap dung chinh sach kiém duyét chit ché cac ndi dung ding tai.
Nguoi anh hudng ciing can phai duge giam sat va chiu trach nhiém vé tinh chinh
xéac va trung thyc cua thong tin ho truyén tai téi cong dong. Ngoai ra, 16ng ghép
thong diép vao bai viét ciing 1 cach 1am hitu hiéu giup ting gia tri giai tri cho bai
viét va video cua ngudi anh hudng.

Thir ba, ngudi anh huong c6 thé 1ap thém mot website riéng cho phép nguoi theo
ddi dé lai ¥ kién binh luan vé ndi dung bai viét va video. Thong qua website nay,
ngudi anh hudng c6 thé nim bit tong thé y kién ngudi theo ddi danh cho minh. Tao
1ap website danh cho ngudi theo ddi ciing gop phan gitip ciing ¢b uy tin cia nguoi
anh huong. Pinh ky, ngudi anh hudng ciing c¢6 thé md cac cude khao st nho trén
trang ca nhan dé c6 dugc nhitng danh gia khach quan vé noi dung sang tao ctia minh
cling nhu y kién phan hdi dé cai thién hon nita chat luong thong tin truyén tai.

Thir tr, dé lam tang su 161 cudn cua nguoi anh huodng va ndi dung s6 ho tao ra,
viéc dam phan voi cac nhin hang dé mang tdi cho khan gia chuong trinh khuyén
mai cho céc san pham minh danh gia ciing 1a mot cach dé thu hat thém nhiéu ngudi
xem dén vé6i kénh ctia ngudi anh huong. Nhat quan trong phong cach song ngoai
doi véi trén mang xa hoi, dong thoi khong nging cai thién vé dep ngoai hinh va déi
moi phong cach truyén thong ciing 1a nhiing goi ¥ khong toi dé nang cao stic hut
cua nguoi anh huong.
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