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�EV��DF���This� study� aims� to� analyze� factors� a�ecting� the� consumer� loan� decision� of�

individual�customers�in�Can�Tho�City.�The�research�data�was�collected�from�350�customers�

conducting� transactions� at� various� banks� in� Can� Tho� city.� The� reliability� of� the� research�

was� tested�using�Cronbach’s�alpha�coe�cient,�and�exploratory�factor�analysis�and�multiple�

regression�were� employed� to� identify� factors� in�uencing� individual� customers’� decisions� to�

apply�for�consumer�loans.�Estimated�model�results�showed�that�factors�such�as�bank�brand,�

bank�sta�,�service�quality,�and�loan�interest�rates�positively�correlate�with�individual�customers’�

decisions�to�apply�for�consumer�loans�in�Can�Tho�City.�Among�these�factors,�the�bank’s�brand�

was�the�most�in�uential�factor�in�individual�customers’�decisions�to�apply�for�consumer�loans.�

.H��R�GV:�Factor,�decision,�consumer�loan,�individual�customers,�Can�Tho�City.
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�XULQJ�WKH�UHFHQW�SHULRG��WKH�RYHUDOO�

economy�of�Vietnam�and�speci�cally�Can�

Tho� city� has� faced� speci�c� di�culties�

IROORZLQJ� WKH� RXWEUHDN� RI� WKH� �RYLG����

SDQGHPLF��%DVHG�RQ�HFRQRPLF�DQG�VRFLDO�

GHYHORSPHQWV� QDWLRQZLGH�� ERWK� FHQWUDO�

DQG� ORFDO� VHFWRUV� KDYH� MRLQHG� KDQGV� WR�

FRQWULEXWH� WR� WKH� FRXQWU��V� GXDO� JRDOV� RI�

�ghting� the� pandemic� and� promoting�

VRFLR�HFRQRPLF� GHYHORSPHQW�� $PRQJ�

WKHVH� VHFWRUV�� WKH� EDQNLQJ� LQGXVWU��

has� signi�cantly� contributed� to� the�

FRXQWU��V�GHYHORSPHQW��7KURXJK�EDQNLQJ�

DFWLYLWLHV�� FDSLWDO� IURP� YDULRXV� VRXUFHV�

LV�DFFXPXODWHG�DQG� UHGLVWULEXWHG� WR�PHHW�

VRFLHW��V�QHHGV��WKHUHE��IDFLOLWDWLQJ�PRUH�

signi�cant� socio-economic� development.�

7KH� SULPDU�� IXQFWLRQ� RI� EDQNV� LV� FUHGLW��

DQG� WKURXJK� FUHGLW� DFWLYLWLHV�� LGOH�

funds� are� allocated� to� ful�l� the� capital�

UHTXLUHPHQWV� RI� HFRQRPLF� HQWLWLHV� LQ�

SURGXFWLRQ�DQG�EXVLQHVV�RSHUDWLRQV�ZLWKLQ�

VRFLHW��� WKHUHE�� HQKDQFLQJ� WKH� RYHUDOO�

EDODQFH� RI� SURGXFWLRQ� DQG� EXVLQHVV�

DFWLYLWLHV�� ,Q� WHUPV� RI� FUHGLW�� LQGLYLGXDO�



��

FXVWRPHUV� KDYH� PXFK� ORZHU� WUDQVDFWLRQ�

YROXPHV� WKDQ� FRUSRUDWH� FXVWRPHUV��

+RZHYHU�� LQGLYLGXDO� FXVWRPHUV� DFFRXQW�

IRU�D�VXEVWDQWLDO�SURSRUWLRQ�RI�WUDQVDFWLRQ�

TXDQWLW��� 5HFRJQL�LQJ� WKH� FUXFLDO� UROH�

RI� FUHGLW� IRU� LQGLYLGXDO� FXVWRPHUV� DV� D�

product�that�generates�signi�cant�income�

IRU�EDQNV�� IRUPDO�FUHGLW� LQVWLWXWLRQV�KDYH�

EHHQ� VWULYLQJ� WR� LPSURYH� WKH� TXDOLW��

RI� WKHLU� FUHGLW� SURGXFWV� DQG� VHUYLFHV�

WR� DWWUDFW� FXVWRPHUV�� WKXV� HQKDQFLQJ�

WKHLU� FRPSHWLWLYHQHVV� ZLWK� RWKHU� EDQNV��

�XUUHQWO��� FRQVXPHU� ORDQV� SULPDULO��

WDUJHW�LQGLYLGXDO�FXVWRPHUV�DQG�FRQVWLWXWH�

a� signi�cant� portion� of� banks’� product�

o�erings.�The�challenge�lies�in�how�banks�

FDQ�DWWUDFW�LQGLYLGXDO�FXVWRPHUV�WR�FKRRVH�

their�institution�for�borrowing,�speci�cally�

IRU� SHUVRQDO� FRQVXPSWLRQ� QHHGV�� :KLFK�

factors� in�uence� the� decision-making�

SURFHVV� RI� LQGLYLGXDO� FXVWRPHUV� LQ� �DQ�

7KR� �LW�� ZKHQ� LW� FRPHV� WR� FRQVXPHU�

ORDQV�� 7KHUHIRUH�� WKLV� VWXG��� �)DFWRUV�

In�uencing�the�Decision-Making�Process�

RI� ,QGLYLGXDO� �XVWRPHUV� 5HJDUGLQJ�

�RQVXPHU�/RDQV�LQ��DQ�7KR��LW����DLPV�

WR�FRQWULEXWH�WR�FRQVXPHU�OHQGLQJ�JURZWK�

LQ��DQ�7KR��LW��� WKHUHE��IRVWHULQJ�EHWWHU�

ORFDO�VRFLR�HFRQRPLF�GHYHORSPHQW�

,,��/L�HUD��UH�5HYLH�

������KHR���RI��RQV��H���HQGLQ��

DQG��HKD�LR�

$FFRUGLQJ�WR�.LHX���������FRQVXPHU�

OHQGLQJ�DLPV�WR�PHHW�WKH�H�SHQGLWXUH�DQG�

KRXVHKROG�FRQYHQLHQFH�QHHGV�WR�LPSURYH�

SHRSOH�V� OLYLQJ� VWDQGDUGV�� %RUURZHUV�

DUH� LQGLYLGXDOV� ZLWK� VWDEOH� EXW� QRW� KLJK�

LQFRPHV�� SULPDULO��FRQVLVWLQJ�RI� VDODULHG�

HPSOR�HHV� ZLWK� VWDEOH� MREV�� DQG� WKH�

QXPEHU�RI�FXVWRPHUV�LV�FRQVLGHUDEOH��7KH�

GHFLVLRQ�PDNLQJ� SURFHVV� RI� LQGLYLGXDO�

borrowers�is�in�uenced�by�various�factors�

WKDW� OHDG� WR� GHFLVLRQ�PDNLQJ� EHKDYLRXU��

7KH� 7KHRU�� RI� 3ODQQHG� %HKDYLRU� �� 73%�

�$M�HQ���������GHYHORSHG�IURP�WKH�7KHRU��

of� Reasoned� Action� -� TRA� (Ajzen� &�

)LVKEHLQ���������DUJXHV�WKDW�EHKDYLRXU�FDQ�

EH�SUHGLFWHG�RU�H�SODLQHG�E��WKH�LQWHQWLRQV�

�PRWLYDWLRQV�� WR� SHUIRUP� WKDW� EHKDYLRXU��

,QWHQWLRQV� DUH� LQIHUUHG� IURP� IDFWRUV� DQG�

PRWLYDWLRQV�WKDW�LPSDFW�EHKDYLRXU�DQG�DUH�

de�ned�as� individual�e�orts�to�engage�in�

WKDW� EHKDYLRXU� �$M�HQ�� ������� 7KH� 73%�

VWDWHV� WKDW� KXPDQ� EHKDYLRXU� LQWHQWLRQV�

DUH� SUHGLFWHG� E�� �DWWLWXGHV� WRZDUG� WKH�

EHKDYLRXU��VXEMHFWLYH�QRUPV��DQG�SHUFHLYHG�

EHKDYLRXUDO� FRQWURO��� 7KHVH� LQWHQWLRQV�

DQG�WKH�SHUFHSWLRQ�RI�EHKDYLRXUDO�FRQWURO�

account�for�signi�cant�variations�in�actual�

EHKDYLRXU�� $WWLWXGHV�� VXEMHFWLYH� QRUPV��

DQG� SHUFHLYHG� EHKDYLRXUDO� FRQWURO� DUH�

SULPDULO�� DVVRFLDWHG� ZLWK� EHOLHIV� DERXW�

EHKDYLRXU�� QRUPV�� DQG� FRQWURO� RYHU�

behaviour.�According�to�Ajzen�&�Fishbein�

��������YDULRXV�VRFLR�GHPRJUDSKLF�IDFWRUV�

VXFK� DV� VRFLHW��� FXOWXUH�� SHUVRQDOLW��� DQG�

external� circumstances� in�uence� these�

EHOLHIV�

������HOH�DQ�����GLHV

5HJDUGLQJ� WKH� LVVXHV� RI� SHUVRQDO�

ORDQV� DQG� FRQVXPHU� OHQGLQJ�� VHYHUDO�

H�SHULPHQWDO�VWXGLHV�KDYH�EHHQ�FRQGXFWHG�

ERWK� GRPHVWLFDOO�� DQG� LQWHUQDWLRQDOO�� WR�

identify�the�factors�in�uencing�customers’�

ORDQ� GHFLVLRQV�� 6RPH� UHOHYDQW� VWXGLHV�

FRQGXFWHG�LQ�WKH�SDVW�FDQ�EH�VXPPDUL�HG�

DV�IROORZV��5HKPDQ�HW�DO���������H�DPLQHG�

WKH�EDQN�VHOHFWLRQ�SURFHVV�RI�FXVWRPHUV�LQ�

Pakistan,�which�was�in�uenced�by�several�

GHFLVLRQ�PDNLQJ� IDFWRUV�� 7KHVH� IDFWRUV�

LQFOXGHG� FXVWRPHU� VHUYLFH�� FRQYHQLHQFH��

LQWHUHVW� UDWHV�� LQWHUQDO� EDQN� HQYLURQPHQW�

DQG� LPDJH�� RQOLQH� WUDQVDFWLRQ� V�VWHPV��

DQG� WUDQVDFWLRQ� HQYLURQPHQW�� 7KH�

DQDO�VLV� LQGLFDWHG� WKDW� FXVWRPHU� VHUYLFH��

FRQYHQLHQFH�� RQOLQH� WUDQVDFWLRQ� V�VWHPV��
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and� transaction� environment� in�uenced�

FXVWRPHUV�� EDQN� VHOHFWLRQ�� $GGLWLRQDOO���

Diep� and� Huy� (2014)� identi�ed� the�

factors� in�uencing� the� bank� selection� of�

LQGLYLGXDO� FXVWRPHUV�� ZKLFK� LQFOXGHG�

product� bene�ts,� convenience,� tangible�

facilities,�bank�sta�,�bank�reputation,�the�

in�uence�of�others,�and�marketing.

)XUWKHUPRUH�� 1DP� DQG�9DQ� �������

showed�that�product�bene�ts�had�the�most�

VXEVWDQWLDO� LPSDFW� RQ� EDQN� VHOHFWLRQ��

followed� by� bank� sta�,� bank� reputation,�

FRQYHQLHQFH�� WDQJLEOH� IDFLOLWLHV�� WKH�

in�uence�of�others,�and��nally,�marketing.�

1JDL�DQG�7DL��������FRQGXFWHG�D�VWXG��RQ�

the�factors�in�uencing�the�loan�decisions�

RI�LQGLYLGXDO�FXVWRPHUV�DW�%,�9�7Uj�9LQK�

%DQN��7KH�DQDO�VLV�UHVXOWV�VXJJHVWHG�IRXU�

initial�factors�that�statistically�signi�cantly�

a�ected� customers’� loan� decisions:� bank�

EUDQG�� ORDQ� SURFHGXUHV�� LQWHUHVW� UDWHV��

and� service� sta�.� According� to� Chau� et�

al.� (2020),� factors� in�uencing� the� loan�

GHFLVLRQV� RI� LQGLYLGXDO� FXVWRPHUV� DW� WKH�

,QYHVWPHQW�DQG��HYHORSPHQW�-RLQW�6WRFN�

�RPPHUFLDO� %DQN� �� +DX� *LDQJ� %UDQFK��

LQ� GHVFHQGLQJ� RUGHU�� LQFOXGHG� VHUYLFH�

TXDOLW��� ORDQ� LQWHUHVW� FRVWV�� EDQN� EUDQG��

ORDQ�SURFHGXUHV��DQG�FRQYHQLHQFH��$W�WKH�

VDPH� WLPH�� �KX�HQ� ������� DQDO��HG� WKH�

factors� in�uencing� customers’� consumer�

ORDQ�GHFLVLRQV�DW�$JULEDQN��D�1DQJ��7KH�

DXWKRU�V� UHVHDUFK� PRGHO� ZDV� EDVHG� RQ�

WKH� WKHRUHWLFDO� IRXQGDWLRQ� RI� $M�HQ� DQG�

)LVKEHLQ� �������� 5HVXOWV� LQGLFDWHG� WKDW�

DOO�VL��IDFWRUV�� LQFOXGLQJ�ORDQ�FRQGLWLRQV��

LQWHUHVW� UDWHV�� SURFHGXUDO� SURFHVVHV��

EUDQG�DQG�UHSXWDWLRQ��VHUYLFH�FDSDELOLWLHV��

DQG� FXVWRPHU� FDUH� SROLFLHV�� SRVLWLYHO��

in�uenced� customers’� consumer� loan�

GHFLVLRQV� DW� $JULEDQN� �D� 1DQJ�� +DL�

DQG� +RDQJ� ������� FRQGXFWHG� D� VWXG�� WR�

identify� the� factors� in�uencing� the� loan�

GHFLVLRQV� RI� LQGLYLGXDO� FXVWRPHUV� DW� WKH�

-RLQW�6WRFN��RPPHUFLDO�%DQN�IRU�,QGXVWU��

DQG� 7UDGH� RI� 9LHWQDP� �� :HVW� 6DLJRQ�

Branch.� In�uencing� factors� included�

SULFLQJ�SROLFLHV��EUDQG��WDQJLEOH�IDFLOLWLHV��

FXVWRPHU� FDUH� SROLFLHV�� DQG� ,QWHUQHW�

EDQNLQJ�V�VWHPV�

,,,��5HVHDUFK�0H�KRGRORJ�

������HVHD�FK��RGHO

%DVHG�RQ� WKH� WKHRUHWLFDO� IRXQGDWLRQV�

RI�EHKDYLRXU�E��$M�HQ�DQG�)LVKEHLQ��������

DQG�WKH�WKHRU��RI�SODQQHG�EHKDYLRXU��73%��

E��$M�HQ���������WKLV�VWXG��DOVR�GUHZ�XSRQ�

the��ndings�of�Ngai� and�Tai� (2019),�Chau�

HW�DO�����������KX�HQ��������� DQG�+DL� DQG�

+RDQJ���������7KH�SURSRVHG�UHVHDUFK�PRGHO�

FRQVLVWV�RI�VL��IDFWRUV�WKDW�KDYH�WKH�SRWHQWLDO�

to�in�uence�the�consumer�loan�decisions�of�

LQGLYLGXDO�FXVWRPHUV�LQ�WKH�DUHD�RI��DQ�7KR�

�LW���7KHVH�IDFWRUV�DUH�DV�IROORZV�

Figure�1:�Proposed�theoretical�research�model

Source:�Compiled�by�the�author,�2023
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������QDO�VLV��H�KRG

7KH�PXOWLSOH�OLQHDU�UHJUHVVLRQ�PHWKRG�

was�employed�to�examine�the�in�uence�aim�

of�this�study�is�to�analyze�factors�a�ecting�

WKH� FRQVXPHU� ORDQ� GHFLVLRQ� RI� LQGLYLGXDO�

FXVWRPHUV� LQ��DQ�7KR��LW���7KH� UHVHDUFK�

GDWD� ZDV� FROOHFWHG� IURP� ���� FXVWRPHUV�

FRQGXFWLQJ� WUDQVDFWLRQV� DW� YDULRXV� EDQNV�

LQ� �DQ� 7KR� FLW��� 7KH� UHOLDELOLW�� RI� WKH�

UHVHDUFK�ZDV�WHVWHG�XVLQJ��URQEDFK�V�DOSKD�

coe�cient,�and�exploratory�factor�analysis�

DQG� PXOWLSOH� UHJUHVVLRQ� ZHUH� HPSOR�HG�

to� identify� factors� in�uencing� individual�

FXVWRPHUV��GHFLVLRQV�WR�DSSO��IRU�FRQVXPHU�

ORDQV�� (VWLPDWHG� PRGHO� UHVXOWV� VKRZHG�

WKDW� IDFWRUV� VXFK� DV� EDQN� EUDQG�� EDQN�

sta�,� service� quality,� and� loan� interest�

UDWHV� SRVLWLYHO�� FRUUHODWH� ZLWK� LQGLYLGXDO�

FXVWRPHUV��GHFLVLRQV�WR�DSSO��IRU�FRQVXPHU�

ORDQV�LQ��DQ�7KR�FLW���$PRQJ�WKHVH�IDFWRUV��

the� bank’s�brand�was� the�most� in�uential�

IDFWRU�LQ�LQGLYLGXDO�FXVWRPHUV��GHFLVLRQV�WR�

DSSO�� IRU� FRQVXPHU� ORDQV��2QH� RI� IDFWRUV�

RQ�FRQVXPHU� ORDQ�GHFLVLRQV� RI� LQGLYLGXDO�

FXVWRPHUV� LQ� �DQ� 7KR� �LW��� ,Q� WKLV� FDVH��

WKH�UHVHDUFK�PRGHO�LV�SUHVHQWHG�LQ�HTXDWLRQ�

IRUP�DV�IROORZV�
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:KHUH��<�LV�WKH�GHSHQGHQW�YDULDEOH�

UHSUHVHQWLQJ� FRQVXPHU� ORDQ� GHFLVLRQV��

<� LV� PHDVXUHG� E�� WKH� DYHUDJH� YDOXH� RI�

REVHUYHG� YDULDEOHV� RI� WKH� ��RQVXPHU�

/RDQ��HFLVLRQ��IDFWRU�

)��� )��� ����� )N� DUH� LQGHSHQGHQW�

YDULDEOHV� GHULYHG� IURP� WKH� H�WUDFWHG�

IDFWRUV� �N� FRUUHVSRQGV� WR� WKH� QXPEHU� RI�

HOHPHQWV��

�
�
�UHSUHVHQWV�WKH�HVWLPDWHG�YDOXH�RI�

<� ZKHQ� DOO� N� LQGHSHQGHQW� YDULDEOHV� �)��

KDYH�D�YDOXH�RI���

�
�
�� �

�
,…,� ß

N
� DUH� WKH� UHJUHVVLRQ�

coe�cients.

������HVHD�FK��D�D

)RU� VWXGLHV�XVLQJ� WKH�()$�DQDO�VLV�

PHWKRG�� WKH� PLQLPXP� VDPSOH� VL�H� LV�

UHFRPPHQGHG� WR� EH� ���� ZLWK� D� UDWLR� RI�

REVHUYDWLRQV� WR� YDULDEOHV� RI� ���� �7KR��

������ +DLU� HW� DO��� ������� PHDQLQJ� WKDW�

HDFK� YDULDEOH� VKRXOG� KDYH� DW� OHDVW� ��

REVHUYDWLRQV��7KHUHIRUH��ZLWK����REVHUYHG�

YDULDEOHV� �FRPSULVLQJ� ��� REVHUYHG�

YDULDEOHV� EHORQJLQJ� WR� �� IDFWRUV� RI�

WKH� LQGHSHQGHQW� YDULDEOH� JURXS� DQG� ��

REVHUYDWLRQDO� YDULDEOHV� EHORQJLQJ� WR�

WKH� IDFWRU� RI� WKH� GHSHQGHQW� YDULDEOH��

FRQVWUXFWHG�LQ�WKH�TXHVWLRQQDLUH�UHJDUGLQJ�

WKH� VFDOH� RI� FRQVXPHU� ORDQ� GHFLVLRQ�

PDNLQJ�E��LQGLYLGXDO�FXVWRPHUV��WKLV�VWXG��

QHHGV� WR� EH� FRQGXFWHG� ZLWK� D�PLQLPXP�

VDPSOH� VL�H� RI� ���� ���� REVHUYDWLRQV��

+RZHYHU�� WR� HQVXUH� UHSUHVHQWDWLYHQHVV��

WKLV� VWXG�� VXUYH�HG� ���� FRQVXPHU� ORDQ�

FXVWRPHUV� DW� EDQNV� ZLWK� D� ODUJH� QXPEHU�

RI� WUDQVDFWLRQV�� DV� IROORZV�� 1LQK� .LHX�

�LVWULFW� ����� REVHUYDWLRQV��� %LQK� 7KX��

�LVWULFW� ���� REVHUYDWLRQV��� �DL� 5DQJ�

�LVWULFW�����REVHUYDWLRQV���2�0RQ��LVWULFW�

���� REVHUYDWLRQV��� 7KRW� 1RW� �LVWULFW� ����

REVHUYDWLRQV��� DQG� 3KRQJ� �LHQ� �LVWULFW�

���� REVHUYDWLRQV��� 7KH� FRQYHQLHQFH�

VDPSOLQJ� PHWKRG� ZDV� XVHG� WR� GLUHFWO��

LQWHUYLHZ�FXVWRPHUV�ZKR�FDPH�WR�FRQGXFW�

WUDQVDFWLRQV�DW�WKH�VHOHFWHG�EDQNV�WKURXJK�

D�SUH�GHVLJQHG�TXHVWLRQQDLUH�

,���5HVHDUFK�5HV�O�V

����� ��SOR�D�R��� )DF�R�� �QDO�VLV�

�HV�O�V

$IWHU�FRQGXFWLQJ�WKH�PHDVXUHPHQW�

VFDOH�YDOLGDWLRQ�XVLQJ��URQEDFK�V�DOSKD�

coe�cient,�out�of�the�initially�proposed�
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���REVHUYHG�YDULDEOHV�LQ�WKH�LQGHSHQGHQW�

YDULDEOH� JURXS�� ��� REVHUYHG� YDULDEOHV�

PHW�WKH�VWDQGDUG��7KH�YDULDEOH�/2$,5��

ZDV� H�FOXGHG� GXH� WR� LWV� �URQEDFK�V�

$OSKD�DIWHU�H�FOXVLRQ�EHLQJ�KLJKHU�WKDQ�

the�Cronbach’s�Alpha�coe�cient�of� the�

/RDQ�,QWHUHVW�5DWH�VFDOH���7KH�UHVXOWV�RI�

IDFWRU� URWDWLRQ� IRU� WKH� ��� VWDQGDUGL�HG�

REVHUYHG� YDULDEOHV� DUH� SUHVHQWHG� LQ�

7DEOH���EHORZ�

Table�1:�Factor�Rotation�Results

2EVHUYHG�
YDULDEOHV

)DF�RUV
)� )� )� )� )� )�

/2$3� �����
/2$3� �����
/2$3� �����
%$1%� �����
%$1%� �����
%$1%� �����
%$16� �����
%$16� �����

%$16� �����
,1)3$� �����
,1)3$� �����
,1)3$� �����
/2$,5� �����
/2$,5� �����
6(54� �����
6(54� �����
6(54� �����
(LJHQYDOXH�� �����
�XPXODWLYH������ �����
.02 �����
6LJ��%DUWOHWW�V�7HVW�RI�6SKHULFLW� �����
1 ���

Source:�Data�analysis�based�on�a�survey�of�350�customers�in�Can�Tho,�2023.

7KH�IDFWRU�URWDWLRQ�UHVXOWV�VDWLVI��WKH�

FRQGLWLRQ� WKDW� DOO� IDFWRU� ORDGLQJV� H�FHHG�

����� 7KH� .DLVHU�0H�HU�2ONLQ� �.02��
PHDVXUH� RI� VDPSOLQJ� DGHTXDF�� LV� �������

more�signi�cant�than�0.5.�The�signi�cance�

YDOXH��6LJ���RI�%DUWOHWW�V�WHVW�LV��������ZKLFK�

LV� OHVV� WKDQ� ������� LQGLFDWLQJ� WKH� IDFWRU�
VWUXFWXUH�LV�VXEVWDQWLDO��7KH�WRWDO�YDULDQFH�

H�WUDFWHG� LV� �������� ZKLFK� H�FHHGV� WKH�

PLQLPXP� WKUHVKROG� RI� ����� 0RUHRYHU��

WKH� HLJHQYDOXH� FULWHULRQ� VKRZV� WKDW� WKH�

VL�WK�IDFWRU��)����)���FDQ�EH�UHWDLQHG�DV�LWV�
HLJHQYDOXH���������LV�JUHDWHU�WKDQ���

%DVHG�RQ�WKH�IDFWRU�URWDWLRQ�UHVXOWV�

LQ� 7DEOH� ��� LW� FDQ� EH� REVHUYHG� WKDW� VL��

QHZ� IDFWRUV� KDYH� HPHUJHG�� DQG� WKH� WRWDO�

QXPEHU�RI�REVHUYHG�YDULDEOHV�LV����

)XUWKHUPRUH�� DQ� H�SORUDWRU�� IDFWRU�

DQDO�VLV� RQ� WKH� GHSHQGHQW� YDULDEOH�

��RQVXPHU� /RDQ� �HFLVLRQ�� ZDV� DOVR�

FRQGXFWHG��7KH�DQDO�VLV�UHVXOWV�LQGLFDWHG�

WKDW� DOO� IRXU� REVHUYHG� YDULDEOHV�� �/����

�/�����/����DQG��/����FRQYHUJHG�LQWR�

a� single� factor,� and� the� test� coe�cients�

PHW�WKH�IDFWRU�URWDWLRQ�UHTXLUHPHQWV�



��

�������O�LSOH��LQHD���H��HVVLRQ��HV�O�V

$IWHU�H�WUDFWLQJ�WKH�IDFWRUV��)����)���

DQG� WKH� �RQVXPHU� /RDQ��HFLVLRQ� IDFWRU�

�<��� WKH� LQGHSHQGHQW� YDULDEOHV� �)�� �� )���

ZHUH� LQFOXGHG� LQ� WKH� UHJUHVVLRQ� PRGHO�

XVLQJ� WKH� (QWHU� PHWKRG�� 7KH� HVWLPDWHG�

UHVXOWV�RI�WKH�PRGHO�DUH�SUHVHQWHG�LQ�7DEOH�

��EHORZ�

Table�2:�Regression�Model�Estimation�Results

�DULDEOHV % %H�D 6LJ� �,)
)���/RDQ�SURFHGXUHV� ����� ����� ����� �����
)���%DQN�EUDQG� ����� ����� ����� �����
F3�(Bank�sta�) ����� ����� ����� �����
F4�(In�uence�from�people�around) ����� ����� ����� �����
)���/RDQ�LQWHUHVW�UDWHV� ����� ����� ����� �����
)���6HUYLFH�TXDOLW�� ����� ����� ����� �����
�RQVWDQW ����� ����� �����
6LJ��) �����
$GMXVWHG�5�6TXDUH����� �����
1 ���

Source:�Data�analysis�based�on�a�survey�of�350�individual�customers�in�Can�Tho,�2023.

7R� HQVXUH� WKH� DSSURSULDWHQHVV� RI�

WKH� PRGHO� XVHG�� WKH� DXWKRU� FKHFNHG� IRU�

YLRODWLRQV�GXULQJ� WKH� UHJUHVVLRQ�DQDO�VLV��

)RU� H�DPSOH�� WKH� PXOWLFROOLQHDULW��

SKHQRPHQRQ� ZDV� H�DPLQHG� WKURXJK� WKH�

Variance� In�ation� Factor� (VIF).� The�

9,)�YDOXHV�IRU� WKH�LQGHSHQGHQW�YDULDEOHV�

LQ� 7DEOH� �� UDQJH� IURP� ������ WR� �������

DOO� EHORZ� �� �WKH� QHFHVVDU�� FRQGLWLRQ� LV�

9,)� �� ����� 6LPXOWDQHRXVO��� WKH� �XUELQ�

:DWVRQ� YDOXH� RI� WKH� PRGHO� LV� �������

IDOOLQJ�ZLWKLQ�WKH�VDIH�UDQJH������G ������

�� ���� LQGLFDWLQJ� WKDW� WKH�PRGHO� GRHV� QRW�

H�KLELW� DXWRFRUUHODWLRQ��$GGLWLRQDOO��� WKH�

model� has� a� signi�cant� level� of� sig.� =�

0.000,� it� is� smaller� than� the� signi�cance�

level� α� of�1%,� indicating� that� the�model�

is�statistically�signi�cant�at�the�1%�level.�

$GMXVWHG�5�6TXDUH�LV��������VKRZLQJ�WKDW�

WKH�LQGHSHQGHQW�YDULDEOHV�H�SODLQ��������

RI�WKH�YDULDWLRQ�LQ�FRQVXPHU�ORDQ�GHFLVLRQV�

RI�LQGLYLGXDO�FXVWRPHUV�LQ��DQ�7KR��LW���

7KH� HVWLPDWLRQ� UHVXOWV� LQ� 7DEOH� ��

VKRZ�WKDW�IRXU�RI�WKH�VL��YDULDEOHV�LQFOXGHG�

LQ�WKH�UHVHDUFK�PRGHO�KDYH�D�VWDWLVWLFDOO��

signi�cant� impact� on� the� consumer� loan�

GHFLVLRQV�RI�LQGLYLGXDO� FXVWRPHUV�LQ��DQ�

7KR� �LW��� 7KHVH� YDULDEOHV� LQFOXGH� )��

(Bank� brand),�F3� (Bank�sta�),�F5� (Loan�

LQWHUHVW� UDWHV��� DQG� )�� �6HUYLFH� TXDOLW����

These�variables�have�a�signi�cant�impact�

at�the�1%�level�(since�the�signi�cance�level,�

Sig.,� is� less�than�α�=�0.01).�Additionally,�

WKHVH�YDULDEOHV�KDYH�D�SRVLWLYH�LPSDFW�RQ�

FRQVXPHU� ORDQ�GHFLVLRQV��7KHVH� UHVHDUFK�

�ndings�are�consistent�with�the�hypotheses�

DQG� VLPLODU� WR� WKH� UHVXOWV� RI� SUHYLRXV�

VWXGLHV�� VXFK� DV� 1JDL� DQG� 7DL� ��������

�KDX�DQG�FROOHDJXHV���������DQG�+DL�DQG�

+RDQJ���������7KHVH�VWXGLHV�DOVR�VKRZHG�

that� bank� brand� positively� in�uences�

LQGLYLGXDO� FXVWRPHUV�� FRQVXPHU� ORDQ�

GHFLVLRQV�

0RUHRYHU��WKH�EDQN�V�VHUYLFH�TXDOLW��

KDV�EHHQ�GHPRQVWUDWHG�WR�KDYH�D�SRVLWLYH�

FRUUHODWLRQ�ZLWK�FRQVXPHU�ORDQ�GHFLVLRQV�

��KDX� HW� DO��� ������� )XUWKHUPRUH�� RWKHU�

VWXGLHV�KDYH�IRXQG�WKDW�ORDQ�LQWHUHVW�UDWHV�



��

and� bank� sta�� positively� correlate� with�

FRQVXPHU� ORDQ� GHFLVLRQV� �1JDL� DQG� 7DL��

������� 2Q� WKH� RWKHU� KDQG�� WKH� YDULDEOH�

“Loan� Procedures”� has� a� signi�cance�

OHYHO� �6LJ��� RI� ������� ZKLFK� LV� JUHDWHU�

than� α� =� 10%.� Similarly,� the� variable�

“In�uence� from� people� around”� has� a�

signi�cance�level�of�0.209,�greater�than�α�

 ������7KHUHIRUH��WKHVH�WZR�YDULDEOHV�DUH�

not�statistically�signi�cant�in�this�research�

PRGHO�

���&R�FO�VLR�

7KH� PXOWLSOH� UHJUHVVLRQ� PRGHO�

UHVXOWV� VKRZ� WKDW� FXVWRPHUV�� FRQVXPHU�

ORDQ� GHFLVLRQV� LQ� �DQ� 7KR� �LW�� DUH�

in�uenced�by�factors�such�as�Bank�Brand,�

Bank� Sta�,� Service� Quality,� and� Loan�

Interest� Rate.� Based� on� these� �ndings,�

SROLF�� LPSOLFDWLRQV� DUH� SURSRVHG� WR�

HQKDQFH�FRQVXPHU�OHQGLQJ�RSHUDWLRQV�IRU�

LQGLYLGXDO�FXVWRPHUV�LQ��DQ�7KR��LW��

���V�O��� D� EDQN�V� EUDQG� LV� DQ�

DGYDQWDJHRXV� IDFWRU� LQ� DWWUDFWLQJ�

FXVWRPHUV�� $� EDQN� ZLWK� H�WHQVLYH�

H�SHULHQFH�LQ�OHQGLQJ�DQG�RWKHU�VXSSRUWLYH�

VHUYLFHV�ZLOO�HVWDEOLVK�WUXVW�DQG�FUHGLELOLW��

ZLWK� QXPHURXV� FXVWRPHUV�� 7KURXJK� WKH�

EDQN�V� EUDQG�� PDQ�� SHRSOH� UHFRJQL�H� LW�

DV�DQ�LQVWLWXWLRQ�ZLWK�VWUHQJWKV��SURPSWLQJ�

VRPH�FXVWRPHUV�WR�VHHN�RXW�WUDQVDFWLRQV�

��F���O��� EDQN� HPSOR�HHV� PXVW�

SRVVHVV� HWKLFDO� VROLG� YDOXHV�� H�FHOOHQW�

professional� quali�cations,� and� a�

professional� working� style� for� e�ective�

FRPPXQLFDWLRQ� DQG� DGGUHVVLQJ� FXVWRPHU�

LQTXLULHV�

�����O��� VHUYLFH�TXDOLW�� LV�D� FUXFLDO�

IDFWRU�LQ�FXVWRPHU�UHWHQWLRQ��*RRG�VHUYLFH�

TXDOLW��ZLOO� QRW� RQO�� SULRULWL�H� FXVWRPHU�

XVDJH� EXW� DOVR� KDYH� WKH� SRWHQWLDO� WR�

JHQHUDWH� UHIHUUDOV� WR� LQGLYLGXDOV� ZLWK�

VLPLODU�QHHGV�

Fourthly,� EHVLGHV� UHJXODU� LQWHUHVW�

UDWHV�� EDQNV� FDQ� XVH� SURPRWLRQDO� DQG�

SUHIHUHQWLDO� LQWHUHVW� UDWH� SROLFLHV� IRU�

XQWDSSHG� SRWHQWLDO� FXVWRPHU� VHJPHQWV��

6XFK�SROLFLHV�VWLPXODWH�SRWHQWLDO�FXVWRPHU�

QHHGV�

,Q� FRQFOXVLRQ�� XQGHUVWDQGLQJ� DQG�

DGGUHVVLQJ� WKH� IDFWRUV� RI� EDQN� EUDQG��

bank� sta�,� service� quality,� and� loan�

LQWHUHVW� UDWH� DUH� HVVHQWLDO� IRU� LPSURYLQJ�

FRQVXPHU�OHQGLQJ�SUDFWLFHV�IRU�LQGLYLGXDO�

FXVWRPHUV�LQ��DQ�7KR��LW���,PSOHPHQWLQJ�

WKH� SURSRVHG� SROLF�� LPSOLFDWLRQV� FDQ�

FRQWULEXWH� WR� WKH� RYHUDOO� VXFFHVV� RI�

FRQVXPHU�OHQGLQJ�RSHUDWLRQV�DQG�FXVWRPHU�

VDWLVIDFWLRQ�
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