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MARKETING DIA PHPONG
VA SU GAN KET MARKETING DIA PHUONG
TRONG PHAT TRIEN KINH TE VUNG

NGUYEN LAN HUONG

Géan 3 thép nién qua, “Marketing dia phwong” da duwoc nhdc nhiéu tai céc quéc
gia dang phét trién. Thuc té, trén thé gidi, hinh thai marketing dia phuong da
xuét hién va phét trién tir nhitng thé ky trudc va da trai qua céc giai doan khéac
nhau vé tinh chét I&n phuong phép tiép can. Qua viéc tim hiéu marketing dia
phuong, bai viét cho thdy marketing dia phuong can duoc xem la thanh phén
quan trong va la mot cong cu chién lwoc trong viéc dat duworc tinh canh tranh va

phaét trién kinh té céc dia phuong.

1. LICH SU PHAT TRIEN CUA
MARKETING DIA PHUONG

Theo Braun (2008, tr. 29), viéc nghién
ctru marketing dia phwong xuéat hién
lan ddu nam 1981 trong mét nghién
clru vé marketing thanh phé tai Ha Lan
cta Apeldoorn. Nam 1988, Ashworth
va Voogd mé ta marketing thanh phd
nhw “la mét qua trinh, theo dé cac
hoat dong cua dia phwong bam sat
nhu ciu cta khach hang muc tiéu dé
tdi da hda hiéu qua chlrc nang xa hoi
va kinh té cta khu vuc phu hop voi
bat c& muc tiéu nao da dwoc xac
dinh” (dan theo Braun, 2008, tr. 33).
Nam 1990, Meer da lam ré hon khai
niém trén khi xac dinh marketing thanh
phd hwéng téi viec phat trién mot
thanh phd hai hoa, cé thé dap tng
nhu ciu cla nhirng ngudi st dung
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khac nhau nhw ngudi dan, doanh
nghiép va du khach théng qua cung
tng cac chirc nang do thit". Tuy nhién,
ké tlr nam 1990, khi Kotler va cong sw
(1993) dung thuat nglr “marketing dia
phwong” trong 4n phdm clGa minh, t
“‘marketing dia phwong” thwdng xuyén
duwoc st dung. Rainisto (2003, tr. 58)
da trich dan email clia Kotler nhw sau:
“T6i tin rang t6i la ngudi dau tién s
dung thuat nglr ‘marketing dia phwong’.
T6i da st dung ‘dia phwong’ thay vi
bé hep né trong marketing thanh phé,
marketing vung, marketing qubc gia.
Tw ‘dia phwong’ bao ham tat ca”.

Xem xét lai lich sir marketing dia
phwong & cac nwdc phuwong Tay,
Ward trong Selling Place: The Marketing
and Promotion of Towns and Cities
1850-2000 (1998) nhan ra 3 giai doan
chinh: giai doan dau tién la giai doan
thwc dan nbéng nghiép. Trong giai
doan nay, viéc chao ban dia phwong
va xuc tién thanh 1ap nhirng thanh phd
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dé phuc vu cac khu dinh cw méi gitr
vai tro trung tdm. Cac hinh thirc quang
céo va hoat dong xuc tién duoc s
dung dé thu hat cw dan khai hoang
dat mai; giai doan thiy hai 1a giai doan
chao ban cuta cac khu du lich hoac thu
hut cw ngu & cac vung ngoai 6. Trong
thé ky XIX, hoat ddng thu hut du lich
va nghi duwdng gia tang do sy phat
trién tAng I&p thuwong lwu véi trao lwu
trwdng gia va xu hwéng da dang dé
thi chirc nang da lam cho cac chic
nang do thi tré& nén rd rang; giai doan
thir ba xay ra tai cac thanh phd céng
nghiép trong thoi ky dinh tré cda hau
céng nghiép héa & nhiéu thanh phd.
O giai doan ba, viéc chao ban va xuc
tién thanh phd da tré& nén phd bién,
cling nhw tré& thanh bd phan quan
trong trong nhitng nd lwc cla céac
thanh phd dé tim kiém cac ngudn luc
m&i thay thé nhirng gi da méat, noi
cach khac dé giup gidi quyét “cudc
khiing hoang dé thi”.

Xét vé cac nghién ctru marketing dia
phuwong, Kotler va céng sw (1999; dan
theo Rainisto, 2003, tr. 59) cho rang
nghién ctru marketing dia phwong trai
qua 3 thé hé: xuc tién dia phuong,
chao ban dia phwong va marketing
dia phwong. Chung cung cip nhing
gidi thich co ban vé& marketing dia
phuong.

Xuc tién dia phwong dwoc nghién ctru
kha sém. Trong cudn Lam thé nao dé
xuc tién cdng dong va phét trién céng
nghiép, 1938, McDonald d& dé cap
van dé nay. Gold va Ward (1994),
Holcomb (1993) khi nghién ctru hinh

anh cua dia phwong trong cac thanh
phé hau céng nghiép da két luan rang
nhirng thanh phd hwéng dén hinh anh
ky nghi cho phép sw canh tranh vé
khach hang dia phwong. Gold va
Ward cling cho rang trong xuc tién dia
phwong, phan 1&n cac hoat déng
dwoc tap trung vao viéc thu hut nguoi
dinh cw hay cac trang web ban thi tran
tiém ndng nhw l1a mét moén bat dong
san gia hoi. Trong giai doan nay, cac
van ban tap trung chd yéu vao céac
khu du lich va dan cw ngoai 6. Dia
phwong ci “marketing” hinh anh ciing
nhw phan anh nhitng thay ddi chung
cla x& hoi- kinh t& va chinh tri thoi
gian do'?.

Pbéi véi “chao ban dia phuong’,
Ashworth va Voogd (1990) dwa ra
nhirng phuwong phap marketing khac
nhau trong quy hoach do thi khu vuc
coéng. Kearns va Philo (1993; dan theo
Rainisto, 2003, tr. 60) trong Selling
Place da ban vé xuc tién do thi théng
qua: nghé thuat cong cdng va cac |é
héi; thanh phé nhw 1a thi d6 van héa;
kha nang tao mét hinh anh tap trung
vao cac diém tham quan van héa.
Nhin chung Ashworth va Voogd
(1990), Kotler (1993), Rainisto (2003),
Norizan (2012) déu md t& marketing
dia phwong l1a hoat dong thwce tién cua
viéc chao ban dia phuwong, diéu nay
dwa dén nhirng cach thirc khac nhau
ma & dé co quan nha nuwédc va tw
nhan, gébm chinh quyén dia phuong
va doanh nghiép dia phwong thwdng
xuyén lam viéc, cong tac, phan dau dé
“chao ban” hinh anh cia mét vung dia
ly dac biét dwoc goi la “dia phuwong”,
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dé lam cho dia phwong hdp dan déi
v@i cac doanh nghiép, v&i khach du
lich va tham chi déi voi ngwoi dan cua
dia phwong.

Péi voi marketing dia phwong, muc
tiéu va hoat dong dwoc chia lam ba
giai doan phat trién. Trong giai doan
dau, cac dia phwong thu hat moi loai
hinh cdng nghiép. Giai doan th& hai
hwéng dén mét sb nganh cong nghiép
nhat dinh va cai thién co s& ha tang.
Giai doan hién nay la canh tranh, chon
loc va tw duy thich hop. Cac quan
niém thanh phan chién lwoc, vi tri
chién Iwoc va sy khac biét cha dia
phuvong dwoc quan tam dac biét
(Kotler va céng sw, 1999; dan theo
Rainisto, 2003, tr. 61).

Twong wng véi cac giai doan phat
trién cla viéc nghién clru marketing
dia phwong, dinh nghia vé marketing
dia phuong ciling rat da dang va co sy
ké thira. Ashworth va Voogd (1994, tr.
41; dan theo Rainisto, 2003, tr. 63) da
dinh nghia nhw sau: “Marketing dia
phwong 13 tién trinh ma & doé nhirng
hoat déng cla dia phwong gan giii voi
nhirtng nhu ciu cta khach hang muc
tiéu. Muc dich 1a t6i da héa hiéu qua
hoat déng xa hdi va kinh t& cta khu
vire phu hop véi nhivng muc tiéu rong
mé& da dwoc thiét 1ap”. Dinh nghia trén
da duoc Kotler va cong sw (1999, tr.
125; dan theo Norizan, 2012, tr. 25)
lam rd hon khi xac dinh: “Ké hoach dia
phwong thwdng lién quan dén sy thda
man nhu cau cla thj trwéng muc tiéu.
Ké hoach sé thanh cong khi thda man
2 théng sb6 chinh: (1) Sw hai ldng cla

cac doanh nghiép va cw dan tw viéc
mua hang hdéa va dich vy ma dia
phuwong cung cép, (2) Sw théa man
mong dgi cua thi tredng muc tiéu tiém
nang (doanh nghiép va khach dén
thdm) véi diéu kién hang héa va dich
vu ma dia phwong cung cap la nhirng
cai ma ho mong wéc co”. Bén nam
2002, Kotler va Gertner (dan theo
Braun, 2008, tr. 35) da c6 dinh nghia
cd6 dong nhuw sau: “Marketing dia
phuwong la thiét ké dia phwong dé dap
trng cac nhu cau cla thi trwong muc
tieu. D& thanh cong & van dé nay,
ngwdi dan va doanh nghiép déu phai
dwoc hai long véi cong dong cla ho
va sy mong doi cua du khach va cac
nha dau tw phai dwoc dap ing”.

Viéc nghién ctru marketing dia phwong
dién ra trong bdi canh dd thi kha phat
trién. O Hoa Ky, Kotler va cong sw
(1993) da nghién ctru marketing dia
phuwong bang cach nhac dén nhirng
giai doan khac nhau cua viéc phat
trién san pham lién quan t&i cac thanh
phd va cho rang cac dia phwong can
thdng qua k& hoach chién Iluoc
marketing c6 thé ap dung cho hau hét
cac cong dong. Ong va cong sw cling
bd sung nhirng y twdng cho marketing
dia phwong qua khung “Cac cép do
marketing dia phwong” (Levels of
marketing place). Trong bdi canh chau
Au, Helbrecht (1994, tr. 528-529) dé
xudt modt mo hinh md ta tién trinh
marketing dia phwong v&i tén goi la
“marketing thanh phd”: “Marketing
thanh phd la thuat ngir chwa dung cho
phwong phap chién lwoc dung trong
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chinh sach phat trién dia phwong- noé
cho phép mét cach tiép can méi trong
viéc 1ap ké hoach chién lwoc & khu
vwc cdng. Marketing thanh phd cho
phép mdt mirc d6 méi vé chat trong
cac chinh sach phat trién dia phwong
¢ phwong dién toan dién, sang tao va
linh hoat. Ngudn lwc méi & dang y
twdng, vén va kién thirc dia phwong
dwgc huy dong cho chinh sach cua
dia phwong. Bang cach nay, marketing
thanh phd cho phép mét cach tiép can
chién lwoc dé 1ap ké hoach cong trong
hop tac vé&i khu vec tw nhan”. Cac
nghién ctru tr Chau A (Teo va Huang,
1995); Chau Au (Van den Berg va
céng sy, 1995); Chau Phi (Marks,
1996); va Bac My (Judd va Fainstein,
1999) da dé cap nhirng van dé cu thé
cla db thi - thanh phd trong marketing
dia phwong®.

Céac nghién clru trén cho thay ngoai
viéc ng dung marketing dia phuwong
trong béi canh dé thi kha phd bién, thi
nhirng bdi canh nghién ctu khac nhau
da giup cac hoc gia dwa ra nhirng khai
niém khac nhau, nhirng cap d6 khac
nhau, nhirng khia canh khac nhau
trong nghién clu marketing dia
phuwong trong sy lién quan chat ché
dén marketing thanh phé. Sy quan
tam hoc thuat va thwc tién trong
nghién clru marketing dia phwong
ngay cang tang do marketing dia
phwong dwoc nhin nhan cé vai tro
quan trong cho viéc khéi phuc khu vyc
dé thi va su thinh vwong kinh té.

2. MARKETING DIA PHUONG VA
PHAN KHUC THI TRUONG

Theo Norizan (2012), Rainisto (2003)
va Kotler (1993), marketing s&n pham
va dich vu khéng chi la nhiém vu cta
bd phan marketing ma 1a cta tat ca
cac thanh vién trong doanh nghiép;
twong tw nhw vay, trong marketing dia
phwong can phai co sw hién dién va
nd lwc cha tat ca cac bén lién quan
nhw co quan nha nwéc va tw nhan,
chinh quyén dia phwong, cong doéng
doanh nghiép va cw dan.

Céac hoc gid déu cho rang hiéu biét
nhu cau va mong muén cla khach
hang la trung tam cda khai niém
marketing. Weilbacher (1993), Kotler
(1997) nhét tri rang viéc giai quyét cac
van dé cua khach hang bang cach san
xuét cac san pham gia tri gia tang la
mdi quan tdm chinh cho tat ca cac
hoat déng tiép thi; twong tw, trong
marketing dia phwong, hiéu nhu cu
va mong mudn cla khach hang tao
diéu kién cho viéc cung cép cac san
phdm dia phwong phu hop véi nhu
cau cla khach hang dia phwong. Cu
thé hon, dia phwong phai cé kha ndng
xac dinh, tao ra va truyén dat cac tinh
nang d&c biét cia minh va loi thé
canh tranh hiéu qua cho khach hang
muc tiéu (Kotler, 1993); dia phwong
phai tim nhitng phuwong phap dé tré
nén khac biét va dinh vi ban than cho
khach hang muc tiéu (Kotler va déng
nghiép, 1999; Nasar, 1998; Kotler va
Gertner, 2002); dia phwong c6 thé
dwoc ban trén thi trwdng théng qua
cac hinh anh riéng biét cho thj trwo'ng
muc tiéu cu thé (Nasar, 1998; Kotler
va Gertner, 2002) .
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Theo nhiéu nha nghién ctu nhw Van
Den Berg va dong nghiép (1990),
Ashworth va Voogd (1994), ban chét
cu thé clia marketing dia phwong néu
so v&i marketing truyén thdng |a cac
san phém dwoc ban ra c6é cac tinh
nang déc dao can thiét ngay tir dau.
Ngoai ra, Smyth (1994) nhdn manh
tinh chat ndng dong cla dia phwong
tao ra b&i sy phat trién thwéorng xuyén
va bién déi, chung thay ddi cac tinh
nang can thiét cla sadn pham dia
phwong trong viéc cung cép cho thi
trwdng muc tieu®.

Kotler va cong sw (1993, tr. 24; dan
theo Rainisto, 2003, tr. 38) nhan dang
bén thi trwéng muc tiéu chinh cua
marketing dia phwong, do la (1) khach
dén tham; (2) cw dan va nhirng ngudi
lao déng; (3) thwong mai va cbng
nghiép; (4) thi treong xuét khau.

(1) Khach dén tham: nhitng nguoi
tham vi muc dich cdng viéc va khdng
vi muc dich céng viéc.

(2) Cuw dan va nhirng ngu&i lao déng:
chuyén gia, lao déng c6 ky nang,
nguoi lam viéc tr xa (teleworker), cac
ca nhan giau cé, nha dau tw, doanh
nhan, lao ddng phé théng.

(3) Thwong mai va céng nghiép: céng
nghiép nang, céng nghiép l&p rap
sach, cong nghé cao, cong ty dich vy,
cha doanh nghiép.

(4) Thi trwong xudt khau: nhirng dia
phwong khac trong thj trwdng ndi dia
va thi truéng qubc té.

Ashworth va Voogd (1994; dan theo
Norizan, 2012) cho rang nhirng thi
trwdng muc tiéu khac nhau mudn st

dung san pham dia phwong cho cac
muc dich khac nhau; khach hang “dia
phwong” so sanh cac khia canh |gi
thé va bat loi cla cac dia phwong dé
chon lya dia phwong phu hop.

Mé& réng quan diém cuia Kotler (1993)
va Ashworth (1994), Braun (2008, tr.
55-59) da lién két cac nhom khach
hang dia phuwong voi méi tredng
mong doi dé giai thich sw hap dan cla
dia phwong: (1) Méi trwong hap dan
ddi voi cw dan la nha & va méi trwong
truc tiép; viéc lam, diéu kién gido duc,
diéu kién giai tri, gia dinh va bé ban,
nhirng diéu kién khac; (2) Méi trwdng
hap dan dbi v&i cong ty la dia diém,
cac toa nha, méi trwong truc tiép (sw
hién dién cua cac dich vy chirc nang,
dich vu hé tro hoat ddong, khu cong
nghiép, khéng gian toa lac...); nhan
vién; khach hang va khach hang mai;
nha cung cép; tai chinh; cac dbi tac; (3)
Mbi trwérng hap dan déi voi khach dén
tham 1a ché Iwu trd va méi trwong truc
tiép; cac co s van hoa; cac co s& vui
choi giai tri; co s& mua sé&m; dich vu
an udng, co hoi kinh doanh; (4) Mbi
trwdng hap dan dbi véi nha dau tw 1a
b4t dong san hap dan; méi trwong
sébng; méi trwéng kinh doanh; méi
trwong tham quan.

Trong cac nghién clru cua minh,
Kotler va cong sw cho rang do khéng
moét dia phwong nao manh hon dia
phwong khac vé moi phwong dién nén
cac nha marketing phai chon mét sb
thi trwéng muc tiéu va tap trung nguén
lwc cha dia phwong minh dé cung cap
gia tri cho thj trw&ng muc tiéu da chon.
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Tuy nhién, cac dia phwong thwdng
khong xac dinh dwgc nhom muc tiéu,
diéu nay dan dén sy tap trung khéng
ro trong viéc dwa ra cac théng diép
marketing cla dia phwong.

3. QUY TRINH MARKETING DIA
PHUONG VA CONG TAC THIET KE
DIA PHUONG.

Ashworth va Voogd (1990) dwa ra moét
qua trinh phirc tap cua marketing dia
phwong gébm: (1) phan tich thi trwong;
(2) xay dwng cac muc tiéu va chién
lwgc quy hoach; (3) xac dinh marketing
hén hop vé mat dia ly; (4) xay dwng
va danh gia. Theo Haider (1992),
marketing dia phwong nén la mét qua
trinh 5 hoat déng: (1) phan tich cac co
héi thi trwdng; (2) nghién cu va lya
chon thj trwdng muc tiéu; (3) thiét ké
chién lwgc marketing; (4) lap ké hoach
cac chwong trinh tiép thi; (5) t6 chirc
va nb lwc xuc tién thi trwong. Twong
tw nhw vay, Fretter (1993) dwa ra bay
yéu td6 can thiét cla marketing dia
phwong: (1) tdm nhin; (2) hiéu ban
than minh; (3) xac dinh khach hang
cua dia phwong; (4) thich nghi va cai
tién san pham dap (ng cac nhu cau
khach hang cua dia phwong; (5) biét
déi tha canh tranh cda dia phwong; (6)
tim thdy mét diém thuwc sw khac biét;
(7) c6 tiéng noi (truyén tai dwoc thong
diép)®. Kotler va cong sw (1997, tr. 90;
dan theo Norizan, 2012, tr. 33-34) d&
gi¢i thiéu quy trinh marketing dia
phwong nhw sau: “quy trinh bao gém
viéc phan tich cac co héi marketing,
phat trién cac chién lwgc marketing,
lBn k& hoach cac chuwong trinh

marketing, va quan ly cac nd luc
marketing”.

Chét loc tlr cac quan diém cla cac hoc
gia di trwoc, Fretter (1993), Kotler va
ddng nghiép (2002), Rainisto (2003)
déu théng nhét rang qua trinh marketing
dia phwong bat dau vai viéc phan tich
chién lwoc clia dia phwong cung véi
tam nhin va tuyén bé s ménh. Cac
hoc gia cling dé& nghi phan tich ma tran
SWOT dé lam rd6 dwgc diém manh,
diém yéu, co hoi va thach thire la nhitng
budc dau cha quy trinh marketing dia
phwong (dan theo Rainisto, 2003, tr.
36; Van, 2010, tr. 64).

Ashworth va Voogd (1994; dan theo
Rainisto, 2003, tr. 37-38) khi nghién
cru quy trinh marketing da trinh bay
cac yéu tb clia quy trinh tir quan diém
cla cac nha san xuét, thi trwdng va
ngwdi tiéu dung, do la: ngudn lwc
(resources); san pham; cac chién luoc
va bién phap marketing; khach hang;
phan khuc; va chién lwoc. Nhirng yéu
t6 nay phirc tap va cé su khac biét so
véi marketing truyén théng. Su khac
nhau nay quyét dinh cac dac diém
rieng biét cua marketing dia phwong
hon la sy chuyén giao don gian cda
ky thuat. Marketing dia phwong c6 thé
bao gdbm viéc chao ban mét géi lwa
chon cac diéu kién thuan lgi hodc ban
toan bé dia phuwong théng qua cac
hinh anh lién két v&i no. Cac dia
phuvong dwoc ban cho nhidu nguoi
(“multisold”) nhw cac san pham téi
nhiéu nhém khac nhau cla nguoi tiéu
dung va khach hang cho cac muc dich
khac nhau. Ashworth va Voogd cling
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cho rdng méi trwéng chinh tri anh
hwédng dén quy trinh quyét dinh cua
dia phwong; cac td chirc cong va tw
nhan co thé 14 nhirtng ngwoi san xuat
chung cac san pham dia phwong.

V& tao ra san phdm dia phwong, Kotler
va cong sw (1993, tr. 20) d& dé nghi
thiét ké cla cac dia phwong phai thda
man dwgc nhirng khach hang then
chét. Marketing dia phwong, bao gébm
4 hoat ddong nong cbt sau day: “(1)
thiét ké sw tron 1an hai hoa nhirng tinh
nang va dich vu cta cdng déng; (2)
Thiét 1ap nhirng déng co hap dan cho
khach hang hién tai va tiém nang s
dung hang hoéa va dich vy cua dia
phwong; (3) Chuyén giao cac san phadm
va dich vu dia phwong hiéu qua va theo
cach dé tiép can; (4) xuc tién nhirng
gia tri va an twong dia phwong sao cho
ngwdi dung tiém nang nhan thirc duoc
loi thé dac trung cla dia phuong”.
Kotler va déng nghiép (1999, tr.125;
dan theo Norizan, 2012, tr. 34-35) da
gidi thiéu 4 khia canh cua cac khoan
dau tw cai thién khd nang sbng, kha
nang dau tw va kha nang thdm viéng:
1) Dia phwong nhw mot nhan vat: dia
phwong can mét thiét ké ting cuwong
strc hdp dan va phat trién day da chat
lwong thAm my va gia tri.

2) Dia phwong nhw 1a méi trwong cd
dinh: can phat trién va duy tri mét co
s& ha tang co ban ma né dich chuyén
con ngwdi va hang hoa theo nhirng
cach twong thich véi méi trwong tw
nhién.

3) Dia phuwong nhw mét nha cung cap
dich vu: cung cép céac dich vu co ban

v&i chét lwong dap ng dwoc nhu cau
cua ca doanh nghiép va cong chung.
4) Bia phwong nhw la noi nghi ngoi va
giai tri: can cé mot loat diém 16i cudn
(diém tham quan) ngu®i dan ban dia
va du khach.

Theo Kotler va cong sy (2002; tr. 177;
dan theo Rainisto, 2003, tr. 40),
marketing dia phwong can thanh cong
trong ca cac ky nang chién luvoc va ky
nang thao tac. Dwa trén kha nang
thwe hién cac ky nang nay, bén loai
pham tru dia phwong dwoc xac dinh
doé la: “ngwdi thua cudc” (losers),

‘ngudi banh trwdng” (expanders),
“ngwdi lam that vong” (frustrators),
‘con bac” (gambler). “Nguw&i thua

cudc” dé cap dén nhirng dia phwong
yéu ca kha nang chién lwoc va kha
nang thwc hién; “ngwdi banh trudng”
dwgc danh gia cao trong kha nang
chién lwoc va thuc hién; “ngudi lam
that vong” cé kha nang chién luoc tét
nhung lai khuyét trong kj ndng thuc
hanh; “con bac’ lién quan dén dia
phuong cé kha nang chién lvoc kém
nhwng v&i sy may man, 1am viéc tich
cwe, co thé nhan dwoc mot sb thanh
céng ngén han. Kotler va déng nghiép
cho rang qua trinh marketing dia
phwong nén két hop can bang cac nd
lwe chién lwoc va thwe hién dé dinh vi
dia phuwong trong pham tru “ngudi
banh truéng”.

4. MARKETING BIA PHUONG TRONG
PHAT TRIEN KINH TE VUNG

Theo Ashwosth va Voogd (1994),
Kotler cung cdng sw (1993), marketing
dia phwong la tap con cla phat trién
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dia phwong (dan theo Norizan, 2012,
tr. 40). M6t sd hoc gid nhw Ashworth
va Voogd (1990); Kotler va cdng sw
(1993) coi marketing dia phuwong la
phwong tién dé& gidi quyét “khing
hodng ddé thi” & cac thanh phd hau
cbng nghiép tai cac nwdc phat trién
nhirtng nam 1970. Smyth (1994),
Healey (1997) da dé& cap marketing
dia phwong va dé thi trong sy phat
trién va tai tao do6 thi (dan theo
Norizan, 2012, tr. 25). Helbrecht (1994;
dan theo Norizan, 2012, tr. 27) cho
rang marketing la phwong phap chién
lwgc dung trong chinh sach phat trién
dia phwong. Metaxas (2002; dan theo
Norizan, 2012, tr. 40) dé cap dén anh
hwédng cua marketing dia phwong nhw
mot cdng cu dé phat trién kinh té noi
dia. Kotler va déng nghiép (1993),
Norizan (2012), va Tho (2002) da
khdng dinh marketing dia phuong co6
moét vi tri quan trong trong md hinh
phat trién cGa nhiéu quéc gia.

Dé marketing dia phwong thanh cong,
dong goép néng cao swc canh tranh,
phat trién kinh t& dia phwong, Kotler
va déng nghiép (1993, tr. 23-28) ciing
dé nghi: (1) c6 mét nhom lap ké hoach,
(2) marketing cac yéu tb nhw co s& ha
tang, cac diém tham quan, hinh anh
va chét lwong cudc séng, con nguoi;
(3) xac dinh thi trwong muc tiéu.
Nhom ké hoach phai nhan ra nhitng
diém manh, diém yéu, nhitng co hoi
va thach thirc chinh cua dia phuwong
va phat trién tdm nhin dai han c6 tinh
kha thi.

Con dbi voi Rainisto (2003, tr. 68) dé
nang cao kha nang déng goép cua

marketing dia phwong trong phat trién
kinh t& dia phwong phai xem
marketing dia phuwong nhuw la mét
chién lwoc trung tdm trong cac quyét
dinh cda minh, va tat ca cac bén tham
gia trong cac chwong trinh marketing
dia phwong phéi chdp nhan cac muc
tiéu chung cua chuong trinh. Rainisto
(2003, tr. 216-223) duwa ra tam yéu td
thanh céng ciia marketing dia phwong
c6 lien quan dén phat trién dia
phuwong. Chung la:

1) Nhém Ké hoach: Marketing dia
phuwong can cé mét nhém lap ké
hoach nhw la mot t& chirc phdi hop.
Sw tham gia cGa cong ddng doanh
nghiép vao t6 chirc sé& giup cho
chwong trinh marketing dia phwong
thanh céng hon.

2) Tam nhin va phan tich chién lwoc:
viéc phan tich chién lwoc, xem xét
nhirtng diém manh, diém yéu, co hoi
va thach thirc cia dia phwong la can
thiét cho thanh céng cla cac chwong
trinh marketing dia phwong trong méi
trwdng canh tranh. Sy két hop nhiéu
tam nhin 14 rat can thiét trong viéc mé&
rong quan diém va phong ngira rii ro
théng qua nhirng ké hoach dy phong.

3) Nhan dang dia phwong va hinh anh
dia phwong: dia phwong phai phat
trién hinh anh thwong hiéu da duoc
biét dén dé canh tranh & cac khu vuc
chwa biét nhiéu dén thwong hiéu. Tinh
chan thuc- trwdng thanh cla cac yéu
t6 tao nén hinh anh thwong hiéu cta
dia phwong phai hién dién trudc khi
hoat ddng truyén théng chinh dwoc
thwe hién. Cac thwong hiéu chinh va
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cac thwong hiéu phu cia moét dia
phwong phai phu hop v&i nhau va
cing phu hop v&i nhitng gi dia
phwong cung cip. P& xay dung
thwong hiéu thanh céng, tat ca cac
bén lién quan phai tham gia vao qua
trinh xay dwng thuwong hiéu.

4) Sy cOng tac khu vyrc cong va tw: sy
thanh céng trong quan hé dbi tac cong -
tw la rat quan trong cho sw thanh cong
lau dai cua marketing dia phwong. Sy
hd tro tir khu vwe tw nhan sé dwa dén
sw tin cay, ké hoach, dinh huéng két
qua va su hoan thién nhiéu hon.

5) Thdng nhét chinh tri: néu khéng co6
thdng nhét chinh tri va tinh nhét quan,
sy thanh cb6ng cla chwong trinh
marketing sé khong thé dat duoc.
Théa thuan gitra cac bén lién quan vé
cac muc tiéu va chién lwoc chung 1a
rat quan trong cho sy thanh coéng cua
cac chuwong trinh marketing dia phwong.

6) Thi trwong toan cau va Phat trién
dia phwong: cac diéu kién bén trong
cia dia phwong phai dat yéu cau
trwdc khi dia phwong mé réng sw
cung cép trén toan ciu. Sw cung cép
cua dia phwong phai chuyén nghiép
va phu hop voi thye tién dinh hwéng
gia tri khach hang québc té dé tén tai
trong sy canh tranh toan cau. Dija
phwong phai theo dudi tinh toan cau
trong muc tiéu va dinh vi.

7) Quy trinh kiém tra dw phong: kiém
soat cac tac déng tiéu cwc bén ngoai
va dat cau hdi “Cai gi sé xay ra sau
khi chung ta dat nhirng muc tiéu do”
trwdc khi thwc hién tién trinh
marketing sé giup cho dia phwong cé

nhitng k& hoach dy phong cé ich.
Quan ly tbt 1a cbt yéu cho sy ton tai.
8) Lanh dao: l&nh dao chuyén nghiép
la can thiét.

Nhw vay, nhitng yéu té dé thanh cong
cla Rainisto cé thé dwoc coi nhw 1a
mot I&i gidi thich chi tiét chién lwoc
clia Kotler d& marketing dia phwong
thanh coéng. Théng qua chién lwoc
marketing thanh cong, dia phwong
nang cao dwgc siwc canh tranh, tir do
phat trién kinh té. Cac yéu td khac, ma
cac nha nghién ctru xem nhuw dong
gop cho sw thanh cong trong marketing
dia phwong va phat trién dia phwong,
la: dé dang tiép can thi trwong, khach
hang; két ndi giao théng v&i cac thanh
phd khac ca trong nuwdc va quéc té;
chat lwong vién théng; chinh séach
thué (cac khuyén khich tai chinh); chét
lwong cudc sdng cho ngudi lao ddng;
moi trwong sdng khong 6 nhiém; phat
trién kinh té trong diém (Gold va Ward,
1994; Clark, 2002; dan theo Noriza,
2012, tr. 51). Lién két tién trinh marketing
dia phwong chién lwoc véi nhivng
thach thi'c ma cac dia phuwong phai
ddi mat, Kotler va déng nghiép (1993,
tr. 81-98) tin rang trién trinh marketing
dia phwong chién lvgc c6 thé dwoc
st¢r dung dé& khoéi phuc cac thi trén,
thanh phd, khu vwc va qubc gia; qua
trinh nay c6 hiéu quéd trong hau hét
nhi*ng noi ma ca cac td chirc va nhivng
thi tuc co tham gia trong viéc ra quyét
dinh vé twong lai ctia dia phuong.

M6t bai hoc tlr viéc nghién clru phat
trién cac dia phwong la khong cé giai
phap nhanh chéng dé dat duwgc thanh
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céng. Mét quan diém va mét tm nhin
dai han 1a rat quan trong. Hoat déng
marketing dia phwong thanh cbng
trong phat trién kinh t& cia mot sb
ving va moét sé nuwdc khdng co tai
nguyén thién nhién déi dao nhw Nhat
Ban, Han Quéc, Singapore, Hongkong,
la cac qudc gia va dia phwong trén da
c6 nhirng quan diém ma&i vé phat trién
kinh t&. Chién lwoc phat trién kinh té
da bién thanh chién lwgc marketing
dia phwong manh mé, phuc tap va
m& réng nham tang stre canh tranh.

5. KET LUAN

Khai niém marketing dia phwong
dwoc bat ngubn tr marketing thanh
phd. Marketing dia phwong da trai qua
3 giai doan: xuc tién dia phwong, ban
dia phwong va marketing dia phwong.
Cing nhw marketing san pham,
marketing dia phwong cling can bam
sat nhu ciu, mong wéc cua thi trudng
muc tiéu. Cac nghién clru vé marketing
xac dinh khach hang muc tiéu dia
phuong cho thdy nhu ciu, mong wéc

CHU THICH

khac nhau ctia mdi nhém. Vi khéng ¢
dia phwong nao hon dia phwong khac
vé moi linh vwec nén céac dia phuong
phadi can nhéc chon Iwa thi trwong
muc tiéu phu hop, tr do tap trung
ngudn lwc thu hat khach hang dia
phwong muc tiéu. D& qua trinh
marketing dia phwong thanh coéng,
qua trinh marketing phai thyc hién
toan dién va doi hoi tw tham gia cla
tdt cd cac bén lién quan. Quy trinh
marketing phai bao gébm phan tich co
hoi, phat trién cac chwong trinh
marketing, nd lwc quan ly marketing,
trong do chién Iwoc marketing dia
phwong can dwoc xay dwng dwa trén
viéc phan tich chién lwoc phét trién
cua dia phwong va ma tran SWOT.

Céc nghién ctru cling cho thay marketing
dia phwong la thanh phan quan trong
trong phat trién dia phwong; marketing
dia phwong dwoc xac dinh nhw la mot
cbng cu chién lwoc trong viéc dat
dwoc tinh canh tranh va phat trién
kinh té dia phwong. O

M Cac cong trinh ctia Ashworth va Voogd (1998) va Meer (1990), dan theo Braun, 2008, tr.
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@ Cac cong trinh trong doan nay dwoc dan theo Rainisto, 2003, tr. 59-60.
@) ™) ©) Cac cong trinh trong doan nay dwoc dan theo Norizan, 2012, tr. 26-28, tr. 29-30, tr.
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© Cac cong trinh ctia Haider (1992) va Fretter (1993) dwoc din theo Van, 2010, tr. 63.
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