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Tongtit:
m thiee 1a yéu t6 quan trong trong viéc tao nén ban sdc van hod va sirc hdp
Adén cho du lich am thuwe. Thanh phé Ho Chi Minh (TPHCM) la mét diém dén
thu hiit khéach du lich am thiee véi sy da dang va phong phii trong cdc mon
an ddc trung. Theo thong ké ciia S¢ Du lich TPHCM nam 2019, déng gop ciia nganh
du lich chiém 12,3% GRDP, tuwong dicong véi 141 nghin ty dong. Trong d6, doanh thu tir
khach quéc té chiém gdn 68,12%, tang 10,6% so voi nam trudc. Du lich am thue vira la
cong cu thiic dcfy du lich, vira kéo dai thoi gian luu tru cua du khdch, dac biét tao ra sy
déc ddao cho diém dén. Két qua nghién ciru cdc yéu té anh huong dén hoat dong quang
ba du lich am thuc tai TPHCM cho thdy: Vin héa am thie dia phiong (véi 1 = 0,401),
Gia ca dich vu (f°3 = 0,339) co dnh hieong 1om nhat va Hoat dong qudng bd (c6 74 =
0,264), Chdt lwong dich vu du lich am thue (f°2 = 0,181) déu anh hwong dén hoat dong
quang ba du lich am thuc tai TPHCM. Trén co so nghién citu thu’c tiién, cdc yeu 16 anh
hieong dén hoat déng quang bd du lich am thiee TPHCM bai viét da dé xudt 04 ham y
gidi phdp ning cao hoat dong quang ba du lich am thue TPHCM, VN.
Tir khéa: Du lich, dm thwe, du lich dm thwc, TP Ho Chi Minh

Abstract:

The cuisine is an important factor in creating cultural identity and attractiveness
for food tourism. Ho Chi Minh City (HCMC) has become an attractive destination
for culinary tourists with the diversity and abundance of typical dishes. According
to statistics of Ho Chi Minh City Department of Tourism in 2019, the contribution of
the tourism industry accounted for 12.3% of GRDP, equivalent to 141 trillion VND.
In which, revenue from international visitors accounted for nearly 68.12%, up 10.6%
over the previous year. Culinary tourism is both a tool to promote tourism and prolong
the stay of tourists, especially creating a uniqueness for the destination. The results of
research on factors affecting culinary tourism promotion activities in Ho Chi Minh City
show that: Local culinary culture (with p’1 = 0.401), Service prices (f’3 = 0.339 ) has
the greatest influence and Promotion activities (with ’4 = 0.264), Quality of culinary
tourism services (f’2 = 0.181) affect the promotion of culinary tourism in Ho Chi Minh
City. HCM. On the basis of practical research, the factors affecting the promotion of
culinary tourism in Ho Chi Minh City, the article has proposed 04 implications for
solutions to improve the promotion of culinary tourism in Ho Chi Minh City, Vietnam.

Keywords: Travel, food, culinary tourism, Ho Chi Minh City.

70 PHAT TRIEN & HQI NHAP S 70 (80) - Thang 05 & 06/2023




