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TIEP THI QUAN HE CONG CHUNG (MPR)
TONG QUAN CO SO LY LUAN

MARKETING, PUBLIC RELATION (MPR) — THEORETICAL BASIS IN GENERAL
TRINH VIET DUNG™ va NGUYEN HOANG MAI™

TOM TAT: Tiép thi (Marketing) va quan hé céng ching (Public Relations - PR) 1a hai
khdi niém luén phat trién song hanh & ca khia canh Iy thuyét va thuc tién. Trdi ngiege véi
nhitng quan diém cho rang tiép thi va quan hé cong ching hodan toan tdach biét, nhiéu hoc
gid lai thdy rang tiép thi va quan hé céng chiing can dwoc tich hop véi nhau. Piéu nay dan
dén sw xudt hién mot thudt ngir moi: tié'p thi quan hé cong chung, goi tat la MPR
(Marketing Public Relations). Muc tiéu ciia bai viét nay la dwa ra cdi nhin cu thé hon vé
vai tro ciia quan hé céng ching tir hai khia canh 1y thuyét khdc nhau, quan hé céng chiing
don thuan la mét céng cu truyén théng va quan hé cong chiing véi tw cach cho cdc muc
dich tiép thi. Bai viét ciing phdn tich vai tré cia quan hé céng chiing théng qua cdc tai liéu
va nghién civu hién nay. Cudi cung, bai viét xdc dinh nhitng thiéu sot cia cdc nghién ciru
hién tai va dé xudt hiréng nghién civu tiép theo.

Tir khod: tiép thi, quan hé cong ching, tiép thi quan hé cong chiing.

ABSTRACT: Marketing and Public Relations — PR are concepts which go together in both
aspects of theory and reality during the progress of development. Contrary to the notion
which assumes that marketing and public relation are completely separate, many scholars
find that marketing and public relation need to be integrated. This leads to the occurrence
of a new term: marketing public relations, so called MPR. The target of this paper is to
give a more specific view on the role of public relation from two different theoretical
perspectives, public relation is simply a communication tool and public relation is for
marketing purposes. This also analyses the role of public relation through recent materials
and studies. Lastly, the paper defines the inadequacies of recent research and suggestions
for further research.
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1. MOT SO KHAI NIEM chiing (PR). Theo d6, hai khai niém nay

Mo6i truong kinh doanh va truyén  can phai dugc phan biét rach roi hay sé tich
thong thay ddi lién tuc nhu hién nay da ddn  hop véi nhau vi mét nd lyc chung 13 van dé
dén nhidu tranh luan xung quanh hai khdi  can giai quyét. Bén canh nhimng quan diém
niém tiép thi (Marketing) va quan hé cong cho rang tiép thi va quan hé coéng ching
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hoan toan tach biét, nhiéu hoc gia lai thay
rang tiép thi va quan hé cong ching cin
dugc tich hop vé6i nhau [6]. Pidu ndy din
dén su xuét hién mot thuat nglt mdi, tiép thi
quan h¢ cong chung. Thuat ngtr ndy dugc
gi6i thiéu va 1a két qua cua nd luc dé phan
biét gitra quan hé cong chung néi chung va
quan hé cong chung cho cac muc dich tiép
thi [8, tr.5-24].

Trong khi cac cudc tranh bién gilra cac
hoc gia trén phuong dién 1y thuyét van
dang tiép dién thi sy tich hop cua quan hé
cong ching va cac chirc ning tiép thi van
dién ra nhiéu nim qua trong thuc té cta céc
t6 chirc. Tiép thi quan hé céng ching duoc
coi 1a mot cach tiép can lién nganh giira t6
churc va cong chung véi cac lgi ich tich hop
tir nhiéu cong cu khac nhau. Mot khao sat
tham do méi day da chi ra rang, cic cong ty
hang tiéu dung nhanh (Fast Moving
Consumer Goods - FMCG) tai Anh dang
cit giam ngan sach quang céo dé chi dung
cho tiép thi quan hé cong chung, vi mong
muén dat dugec mot stic manh téng hop 16n
hon. Sy xuat hién cua tiép thi quan hé cong
chung, hay noi cach khéac 1a khai thac su
két hop cta cac cong cu khac nhau trong
hdn hop xuc tién duoc coi 1a mot su thay
d6i quan trong dbi véi cac cong ty trong
bbi canh kinh doanh ddy bién dong hién
nay.

1.1. Quan h¢ cong ching (PR)

Hoc gia Cutlip dinh nghia quan hé
cong chang (PR) la “cdc chirc nang quan ly
dwoc xdc dinh, thiét lap de duy tri cac moi
quan hé déi bén cing cé loi gitta mét t6
chiec va cdac nhom cong chung khdac nhau”
[2]. K& tir khi xuét hién, dinh nghia vé quan
hé cong chung di dugc sira doi va diéu
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chinh theo d& nghi ctia nhidu hoc gia khac
nhau. Nghién ctru nay st dung dinh nghia
ctia Cutlip dé tap trung vao cic muc tiéu co
ban nhét cia thuc hanh quan hé cong chung
1a xay dung mdi quan hé véi cong chung.
1.2. Tiép thi

Tiép thi dugc dinh nghia 13 “qud trinh
quan ly voi muc tiéu thoa man khach hang
trén co sé lau dai dé dat dwoc muc tiéu
kinh #6 ciia t6 chirc. Trach nhiém co ban
cua Marketing la xay dung va duy tri thi
truong cho cdc san phém hodc dich vu cua
mét to chire” [1, tr.219-225]. Dinh nghia
trén cho thiy nén tang chung cho cac hoat
dong tiép thi 1a dat duoc muc tiéu cia to
chic bang cach tin dung cic cong cu
truyén thong khac nhau.
1.3. Tiép thi quan hé cong chiing

Dinh nghia c¢6 dong nhét vé tiép thi
quan h¢ cong chiung duogc dua ra bdi hoc
gia Harris. Theo do, “MPR la qua trinh ldp
ké hoach, thuc hién va danh gid cdc
chwong trinh chiéu thi va théa man nhu cau
cua nguoi tiéu dung thong qua cdc cong cu
truyén thong dang tin cdy cia cong ty va
san pham cia ho véi cdc nhu cdu, mong
muén, moi quan tém va loi ich cia nguoi
tiéu dung” [4, tr.13]. Cac nghién clru trudc
d6 cho thay rang tiép thi quan hé cong
chung ndi 1én nhu mot két qua cua sy tich
hop giita tiép thi va quan hé cong chung.
Tiép thi quan hé cong chung 1a mot thuat
nglt m&i cho viée thuc hanh quan hé cong
ching trong cac to chirc chir khong phai 1a
mot khai niém hoan toan mai.
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2.COSO LY THUYET
2.1. Quan h¢ cong ching don thuin la
cong cu truyén thong ciia cac to chirc

Tiép thi va quan hé cong chung 1 hai
cong cu vo cing quan trong ddi voi bat ky
mdt to chirc hay doanh nghiép. Tir géc nhin
cua cac hoc gia, quan hé cong ching va
tiép thi 1a hai khai niém hoan toan khéac
nhau. O khia canh hep hon, tiép thi 1 cong
cu ban hang trong khi quan hé cong chung
1a cong cu bao chi tuyén truyén. Nhiéu hoc
gia lap luan rang quan hé cong chung la
cong cu truyén thong cia cac to chirc, quan
hé cong chung st dung céc chién thuat
khac nhau dé giri mot thong diép nhat quan
dén v6i cong ching. Truyén thong va giao
tiép dong vai tro rat 16n trong viéc xdy
dung va duy tri cdac mbi quan hé, vi vay,
khi ndm vitng cong cu quan hé cong ching
truyén thong va cac cong cu quan 1y, to
chttc hay doanh nghiép c6 thé phat trién
hi€u qua hon viéc tuong tac vdi cong chung
ctia ho. Hoc gia Kitchen di chi ra rang, cac
t6 chirc va cong ty can phai khai thac nhiéu
hon céc chirc nang cua quan hé cong chiing
dé xay dung “mdi quan hé doi bén déu hai
1ong”, nhét 1a ddi véi cong ching, vi chinh
cong chung 1a mot trong nhimng yéu td anh
huong dén sy thanh bai cua bat ctr doanh
nghiép nao [5, tr.53-75].

Khi xem xét su phat trién cta quan hé
cong chung, cac hoc gid Grunig va Hunt da
dua ra bén md hinh giai thich viéc thuc
hanh quan hé cong chiing trong cac to chirc
[3]. Cac mo hinh di cung cap mot khuon
khd dé phan loai viéc thyc hanh quan hé
cong chung. Tuy nhién, dudi tic dong va
su thay ddi lién tuc cua cac yéu t6 moi
truong hién nay, cac to chirc can dap tng
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yéu cau thyc tién va giai quyét tot hon mdi
quan tim véi cong ching cua ho. Két qua
13, mot md hinh khong thé bao gom tét ca
cac kiéu thuc hanh quan hé coéng ching
duogc thuc hién boi cac t6 chic. Nhu vay,
cac mod hinh ndy can dwgc tai khai niém
hba dé c6 thé dai dién cho tat ca cac hinh
thirc thyc hanh quan hé cong chung.
2.2. Quan h¢ céng chiing kiéu méi déng
g6p cho muc tiéu tiép thi cia to chirc

Bac thay vé tiép thi Philip Kotler tir 1au
da dat ra cau hoi, lidu tiép thi va quan hé
cong chung nén dugc xem 1a dong minh
hay dbi thi ctia nhau. Ong ciing dé xuat
nim mo hinh minh hoa cho cic mbi quan
hé c6 thé c6 giita tiép thi va quan hé cong
chang [7, tr.13-20]. Trong d6, m6 hinh B
“Chtrc nang cua tiép thi va quan hé cong
chung 13 binh dang nhung chdng chéo 1én
nhau”. M6 hinh nay c6 thé xem 1a minh
hoa cho tiép thi quan hé cong ching sau
nay.
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Hinh 1. Nam mé hinh minh hoa méi quan hé giira
quan hé cong chlng va tiép thi

M6 hinh nay ciing dugc nhidu nha
nghién ciru 4p dung. Mot trong s6 d6 da
nhan xét rang, “PR va Marketing hop tdc
véi nhau bang cdch xdy dung cdc moi quan
hé voi nguoi tieu dung, khach hang, nha
phdn phéi, va cac bén hitu quan khéc théng
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qua cac hoat dong nhuw tai tro, xdy dung
hinh anh thwong hiéu va quan hé voi gioi
truyén thong” [10]. Két qua 13, cong cu tiép
thi quan hé cong chung c6 thé mang toi
nhiéu loi ich cho cic doanh nghiép bang
cach tang cuong uy tin cua ho, cling nhu sy
tin cdy tur phia khach hang, va nhu vay, c6
thé duy tri mdi quan hé 1au dai véi ho.

Gia thuyét dat ra cho nguyén nhan dan
dén su tich hop giita quan hé cong chiing
va tiép thi 1a do “su thay doi ciia cong nghé
thong tin” [9, tr.39-146]. Trong nhitng nam
90 cta thé ky XX, cic cudc cach mang
cong nghiép dan duoc thay thé boi cac cudce
cach mang cong nghé thong tin ma két qua
la viéc twong tac gilra cac doanh nghiép va
cong ching da trd nén chat ché hon. Do d6,
cac cong cuy tiép thi phai thay d6i déang ké
dé dap ung nhu cau ngdy cang cao cua
truyén thong dai ching. Bac biét, muc tiéu
ctia cac chién dich truyén thong can tap
trung nhiéu hon vao khach hang thay vi san
pham cua cong ty nhu trude ddy, va cac
kénh giao tiép ciing thay ddi tir cac phuong
tién truyén thong truyén théng sang cac
kénh giao tiép méi hon trén mang Internet.

Tir géc nhin cua truyén thong doanh
nghiép, rd rang quan hé céng chung dong
mot vai trd0 quan trong. Va trong thoi dai
cong nghé théng tin phat trién nhu hién
nay, cac hoc gia nhdn manh rang quan hé
cong chiang c6 “gia tri dang ké vé mat tiép
thi”.
cong chung ma két qua 1a cong cu tiép thi

Sy tich hop cua tiép thi va quan hé

quan hé coéng chung ra doi, cho thiy su
quan tdm dén nhing loi ich cua viée xay
dung mdi quan hé cua khach hang. Tiép thi
quan h¢ cong chung 1a mot cong cu dinh
huong khach hang, phu thudc vao viéc céac
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t6 chirc can phat trién giao tiép hai chiéu dé
hiéu rd nhu cau cta khach hang va tim cach
dap Gmg nhimg nhu cau dé. Bén canh do,
trong thé ky XXI, viéc nang cao phuong
tién truyén thong xa hoi (Social media) va
tiép thi lan truyén (Viral marketing) s& doi
hoéi hiéu qua cao hon nita tir cong cu tiép
thi quan h¢ cong chiing.
3. NHAN XET
3.1. Nhiing thiéu sét ciia cac nghién ctru
hién tai

Céc tranh luan vé mdi twong quan giita
hai khai niém tiép thi va ~quan hé cong
chung da duogc giai quyet trong nhleu
nghién ctru. Tuy nhién, rat it trong sb do
tryc tiép thao luan vé sy tich hop giira tiép
thi va cac cong cu khac, dac biét 1a cong cu
quan hé cong chung. Ngoai ra, thudt ngitr
tiép thi quan h¢ cong chung chua dugc
nghién ctru nhiéu, chi mot vai bai bao dé
cap dén van dé nay va xem do6 1a mot khai
niém quan trong can dugc tim hiéu thém.

Cac khai niém quan h¢ cong ching va
tiép thi can dugc giai thich chi tiét hon
trong mdi quan hé véi cac cdng cu xlic tién
chiéu thi va cac cong cu truyén thong khac.
Hon nira, cac hoc gid va cac chuyén gia
quan hé cong chung can xac dinh cu thé
hon sy tich hop gifra tiép thi va quan hé
cong chung. Nhu vay, day 1a van dé can
duoc dat ra cho cac nghién ctru trong twong
lai dé hiéu r6 hon va tich hop duoc cac khai
niém nay.
3.2. Ung dung thue tién

Trong béi canh truyén thong thuong
xuyén thay ddi nhu hién nay, noi khach
hang giit vi tri trung tAm, céc t6 chirc phai
quan 1y cac cong cu truyén théng ciia minh
mot cach hi¢u qua hon dé co thé canh tranh
va ton tai. Chién luoc truyén théng noi
chung doi hoi sy twong tac chat ché gilra
cac bén hitu quan. Nhu vay, cong ching
moéi nhan dugc thong diép nhat quan thong
qua cac kénh théng tin nhu ho mong mudn.
Hién nay, su thanh cong cuia mét ké hoach
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truyén thong khong thé duoc cdu thanh tir  quan hé cong chung 1a mot giai phap hoan
mot cong cu don 1¢ ma doi hoi su tich hop  toan kha thi.
cua cac cong cu khac nhau, ma tiép thi
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