'\

Tap chi Quan ly & Kinh (é Quoe (é
V. \KIN?ILIALNQISO( lh

Trang chu: http://tapchi.ftu.edu.vn

50177 2025

ANH HUONG CUA CAM NHAN BAT DINH DEN HANH VI MUA SAM
NGAU HUNG: VAI TRO PIEU TIET CUA NIEM TIN VE
CUOQC SONG SAU CAI CHET

Nguyén Vii Hing
Pai hoc Kinh té Quéc dan, Ha Noi, Viét Nam

Nguyén Van Anh!
Hoc vién Cong nghé Buu chinh Vién thong, Ha Noi, Viét Nam

Lé Thi Thu Mai
Pai hoc Kinh té Quéc dan, Ha Noi, Viét Nam
Ngay nhéan: 04/04/2025; Ngay hoan thanh bién tap: 12/05/2025; Ngay duyét dang: 26/08/2025
DOI: https://doi.org/10.38203/jiem.vi.042025.1276

Tém tit: Ngh1en clru giai thich vai tro diéu tiét cua nlem tin vé& cudc song sau cai chét dbi voi
tac dong ctia cam nhan bét dinh toi hanh vi mua sam ngau hing. Dt liéu tir 410 nguoi tiéu dung
tai Ha Noi dugc phén tich bang phan mém SPSS 22. Két qua cho thdy cam nhan bat dinh vé ban
thén va Ve vai tro xa hdi ctia ban than s& khién cdc cd nhan c6 xu huong thue hién cac hanh vi mua
sam ngau htng. Tuy nhién, nlem tin vé cudc song sau cai chet dong vai tro diéu tiét, lam giam tac
dong ctia cam nhan bat dinh vé ban than va hanh vi mua sam ngau himg. Nguoc lai, mem tin nay
lam tang tac dong cuia cam nhan bat dinh vé vai tro xa hoi ciia ban than t6i hanh vi mua sim ngau
hing. Tur do, bai viét gop phan mo rong goc nhin cua cac ly thuyet vé bit dinh ban sic, , gidm thiéu
bét dinh va Iy thuyet quan ly ndi s¢ nham 1am rd co ché dan dén hanh vi mua sam ngau htng khi
d6i mat voi bat dinh. Két qua nghién ciru ciing gitip dwa ra mot s6 ham ¥ chinh sach cho nguoi
tiéu dung va nha quan ly.

Twr khoa: Hanh vi mua sam ngau hung, Cam nhan bat dinh vé ¢4 nhan, Cam nhén bat dinh vé vai
tro x4 hoi ciia ban than, Niém tin vé cudc sdng sau cai chét

THE IMPACT OF PERCEIVED UNCERTAINTY ON IMPULSIVE BUYING
BEHAVIOR: THE MODERATORING ROLE OF AFTERLIFE BELIEF

Abstract: This study examines moderating role of the Afterlife Belief on the relationship
between perceived uncertainty and impulsive buying behavior. Data collected from a survey of
410 participants in Hanoi were analyzed using SPSS 22. The findings reveal that perceived self-
uncertainty and social uncertainty positively impact impulsive buying behavior. However, afterlife
belief'is found to negatively moderate the relationship from perceived self-uncertainty to impulsive
buying behavior while positively moderate the relationship from perceived social uncertainty to
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the behavior. These findings extend the theories of uncertainty-identity, uncertainty reduction, and
terror management theory by clarifying the mechanisms from uncertainty to impulsive buying
behavior. Practically, these findings offer policy implications for consumers and policy makers to
solve the related issues.

Keywords: Impulsive Buying Behavior, Perceived Self-Uncertainty, Perceived Social Uncertainty,
Afterlife Belief

1. Gioi thiéu

Bit dinh dugc xem 12 mot trang thai tim ly duoc déc trung boi sy nghi ngd, thiéu
kién thtrc vé nhiing gi s€ xay ra trong tuong lai (Toma & cong su, 2012) Con nguoi s&
c6 nhiing cam nhan bat dinh 14 nhiimg déanh gia chu quan V€ X4c xuat, rui ro hay két qua
du k1en gan lién v6i nhitng bét dinh noi tai thudc vé cac van dé cia mdi ca nhan hoic
cac bat dinh khach quan dén tir moi tru:ong bén ngoai nhu thién tai, khung hoang kinh
té (Ulkumen & cong su, 2016) Khi cam nhén vé sy bat dinh trong tuong lai, con nguoi
thuong s& gin bat dinh véi nhitng diéu tiéu cyc, rui ro hodc thach thire (Thau & cong su,
2007; Toma & cong su, 2012). Trong nhiéu trudng hop khi d6i mat véi bdi canh va trang
thai bat dinh duoc xem la tiéu cyuc, vi du nhu dai dich Covid-19, con nguoi ¢6 xu hudng

thyc hién hanh vi mua sdm ngau himg (Iyer & cong su, 2020; Li & cong su, 2020; Nacem,
2020).

_Tuy nhién, cac nghlen cuu vé m01 quan hé glua cam nhan vé bat dinh va mua sam
ngau htng cho két qua chua thong nhéit. Phan 16n cac nghién ctru cho rang khi d6i mat v6i
bat dinh, con ngudi thudng roi vao trang thai tiéu cuc, mat kha ning kiém soat (Koffman
& cong sy, 2020; Marzo & cong sy, 2021) va do d6 ¢6 xu hudng mua sam ngau hung
(Delorme & cong sy, 2004; Weiss & cOng su, 2012) Thuc té cho thdy khi d6i mat bat
dinh, khong phai ca nhan nao cung nay sinh hanh vi mua sim ngiu htng. Jin & cong su
(2021) chi ra moi nguoi co thé c6 xu hudng tiét kiém phong ngua cho tuong lai hon 1a
mua sam trong bbi canh bat dinh cta dai dich Covid-19. Wang & cong su (2021) cho thay,
du trong bbi canh bat dinh nhu dai dich Covid-19, nhiing nguoi tranh cyc doan va tim
kiém su hai hoa s& khong mua sim ngau hing. Bén canh do, khi d6i mat véi cac bat dinh,
con ngu’0’1 c6 thé van dung nhung hleu biét, kién thirc, thé gioi quan van hoa, ton gido san
c6 cua ban than dé ly giai nguon goc nguyen nhan, mirc 6 bat dinh, mirc 6 nguy hiém
vaanh huong dén c4 nhan tir d6 c6 thé co cac cam xuc lam giam hay thuc day hanh vi mua
sam ngiu himg (Cakanlar & Nguyen, 2018; Chen & cOng sy, 2021; Czarnecka & cong
su, 2020; Kacen, 2002). Vi Vay, mot s6 nghlen ctru cho rang can tiép tuc c6 cac 1y giai sau
thém vé mit ly thuyet d6i voi .anh huong cua cac yeu t van hoa, ton gido ndi chung dén
mdi quan hé gura cam nhan vé sy bt dinh va hanh vi mua sim ngiu htng (Kacen, 2002;
Mathras & cong sy, 2016a).

Pé lam rd mdi quan hé gitra bat dinh va hanh vi mua sim ngau hung, nghlen clru ndy
ly gidi co ché tac dong cua tung loai cam nhén vé su bat dinh noi tai cua cd nhan dén hanh
vi mua sim ngau hing. Ngoai ra, nghlen ctru cling 1am o mot. 50 yeu t6 thudc linh vuc
van hoa, ton gido anh huong dén moi quan hé gitta cam nhan vé sy bat dinh va mua sam
ngau hing.

Bai viét nay bao gom 6 phan Sau phan gioi thidu, phan 2 trinh bay téng quan nghién
clru va phat trién gia thuyet nghién ctru. Tiép theo, phan 3 1am rd phuong phap nghlen
ctru. Phan 4 dua ra két qua nghién ciru. Phan 5 thao luan két qua nghién ctru. Cudi cung,
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phan 6 dua ra két ludn.
2. Tong quan nghién ctru va phat trién gia thuyét nghién ctru
2.1 Hanh vi mua sim ngéu hirng va cam nhdn vé sw bt dinh

Hanh vi mua sam ngau hing duoc coi hanh vi mua sim khong co ké hoach hoic mua
sam theo cam tinh (Stern, 1962). Rook (1987) cho rang mua sam ngau himg con lién quan
dén trai nghiém théi thic mua ngay lap tuc nay sinh bat ngo manh mé va thuong khong
thé cudng lai duogc. Dac bi€t, khac voi hanh vi mua sam c6 ké hoach doi hoi ‘mot qua trinh
tim kiém thong tin ton thoi g1an dé dua ra quyét dinh hop 1y, hanh vi mua sim ngdu hing
thuong khong co ke hoach va tu phat (Piron, 1991; Stern, 1962). Trong cac nghién ctru
hién nay, cac yéu td dan dén hanh vi mua sdm ngau hung c6 thé duoc phén chia thanh 05
nhom bao gdm: nhém céc thude tinh ciia cic ca nhan nhu tinh cach bic dong, tudi tac,
gidi tinh (Helmers & cong sy, 1995, Rawhngs & cong sy, 1995; Weun & cong su, 1998);
nhom cac yéu tb tinh hudng thuc day hanh vi nhu sy san c6 cua thoi gian, tién bac hodc
cac sy kién kich hoat hanh vi mua sam bbc dong (Mian, 2023; Pham & cong su, 2024;
Phung & cdng su, 2023); cac yéu to van hoa anh huong dén hanh vi (Iyer & cong su,
2020; Redine & cong su, 2023; Yu, 2022). Nhu’ng nam gan day, huéng nghién ctru vé cac
yeu t6 lién quan dén hanh vi mua sam ngiu himg va cam xuc tiéu cyc nhu s¢ hai, cang
thang va lo ldng khi di mat voi sy bat dinh dang rat duoc quan tdm do anh hudng cia
nhitng sy kién nhu dai dich Covid-19 (Chiu & cong su, 2022; Gupta & cong su, 2021;
Naeem, 2020).

Trong khi do, cac nghién ctru vé cam nhan sy bat dinh tur goc dd tAm 1y hoc thuong coi
su bat dinh 1a trang thai nhan thue, cdm giac chu quan danh gia vé nhung gi c6 thé xay ra
trong tuong lai ctia cac su kién klch thich cy thé, goi 1én phan Ung cam xuc va anh huong
dén hanh vi (Anderson, 2019; Reisenzein, 2006). Su cam nhan Ve su bét dinh cta ca nhén
nhin nhéan dudi géc d6 nhan thuc dugc chia 1am hai loai bao gdm cam nhan bat dinh vé
ban than va cam nhén bat dinh vé vai tro xa hoi ciia ban than (Hogg, 2007; Hogg, 2016).

Khi mot ngum cam nhan bat dinh vé ban than (Self-Uncertainty), ho chua c6 dinh
nghia rd rang vé ban sic ca nhan rang ho 1a ai, tinh cach cta minh ra sao hay vi tri ctia
minh trong thé gioi nay la g1 (Grant & Hogg, 2012; Hohman & Hogg, 2015). Trong khi
d6, cam nhan bat dinh vé vai trd x4 hdi cta ban than (Social-Uncertainty) la bat dinh lién
quan dén cac chuan muec, gla tri va thude tinh cta ban sac xa hoi va cam giac cua mot
ngudi khong chic chin vé vi tri ciia minh trong t6 chuc xi hoi (Hogg, 2016; Hogg &
Terry, 2000; Wagoner & cong su, 2017) Céc t6 chirc & day c6 thé 1a g1a dinh, truong hoc,
cdc co quan, to chuc ton gido, qudc gia, co chung céc chuan muec, gia tri va thudc tinh,
nhing yéu t6 s& anh huong dén cach suy nghi, cam xtc hay hanh vi cia ca nhan trong to
chure (Abrams & Hogg, 1988).

Céc loai cam nhan vé sy bat dinh c6 thé nay sinh boi nhiéu nguyén nhén nhu kinh
té xa hoi bi blen dong, cai cach cua chinh phu, noi chién, di cu, thién tai, mit viéc lam,
ly hén hodc tudi vi thanh nién hodc bt cr nguyén nhan nao khién c4 nhan ngh1 vé
nhing diéu ho cam thiy khong chic chan vé chinh minh, cudc séng hay twong lai cua ho
(Wagoner & cong sy, 2017). Céc ly thuyet nhu ly thuyet bat dinh ban séc (Uncertainty
Identity Theory) va thuyét ndi Y nhu:ng diéu chua biét (Fear of Unknown Theory) déu
thong nhét chi ra rang nhimg yéu t6 cam nhan vé sy bat dinh déu gin véi cac triéu chiung
tam 1y tiéu cuc (Hogg, 2007; Hogg, 2016), cu thé 1a dau kho (distress) (Jonas & cong su,
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2014). Hai ly thuyet nay déu ly giai ring nhitng diéu chua biét hodc nhitng bat dinh noi
chung déu khién con ngudi cam thay dau kho khi khong thé kiém soat duoc nhirng gi s&
xay ra, tir 6 phat sinh dong luc manh mé& tim ra cac giai phap nham giam bét trang thai
tam ly tiéu cuc nay.

Dua trén cac 1y thuyét ndy, cac nghién ctru vé hanh vi mua sam ngiu hu’ng lap luan
rang, khi roi vao trang thai tm ly tiéu cyc nhu dau kho, cac ca nhan s& gia ting hanh
vi tiéu dung ngau hirg nhu mot cach thae dé giai toa tim ly (Verplanken & Sato, 2011;
Weiss & cong su, 2012) Cam nhan vé bat dinh co thé dan t6i hanh vi mua sim ngiu
himg. Vi véy, cac gia thuyét nghién ciru duoc dé xuat nhu sau:

HI: Cam nhdn bat dinh vé ban than ¢é moi quan hé tich cwc voi hanh vi mua
sam ngdu hung.

H2: Cam nhan bat dinh vé vai tro xa hgi cua ban than cé moi quan hé tich cuc
voi hanh vi mua sam ngdu hing.

2.2 Vai tro cua niém tin vé cudc song sau cdi chét

Cac nghlen cuu hi¢n nay chu yeu dang ly giai duoc m01 quan h¢ truc tiép tir niém tin
ton gido noi chung véi céc hanh vi tiéu dung nhu mua sim ngau hing (Habib & Bekun,
2021; Kacen & Lee, 2002; Maryati & cong su, 2021), lya chon mua sam (Cosgel &
Mlnkler 2004) hay tiéu thu hang xa xi (Gelger—Oneto & Minton, 2019). Trong do, niém
tin vao cudc séng sau cai chét (ALB) ¢o vi tri rat quan trong trong h¢ thong tu tudng van
hoa, tén gido cung d3 bat dau duoc quan tdm nhung chua dugc kiém dinh thuc tién trong
mdi quan hé vai cac hanh vi tiéu ding cy thé (Mathras & cong su, 2016b).

Niém tin vao cudc séng sau cai chét (ALB) duoc coi la mgc dinh trong nhén thire cua
m01 nguoi, du ho theo ton gido hay khong (Berlng, 2002). Yéu t6 nay xuat hién xuyén
sudt trong cac hé tu tuong, van hoa cia loai ngum (Glmenez 2005; Stewart-Williams,
2015). Theo ban nang, con ngudi c6 thé tin vao thé gisi bén kia (Harrls & Astuti, 2006),
vé sy ton tai cac mdi quan hé xa hoi (Hodge, 2011) sau khi con nguoi chét vé mt vat ly
(Allportt 1966; Becker, 1971; Bering, 2008; Wilson, 2002). Nlem tin vao cudc song sau
cai chét (ALB) dé cap dén viéc mot ngucn ¢6 tin rang cudc sdng s& tiép tuc sau khi chét
hay céi chét chdm dirt moi cudc song mai mai (Osarchuk, 1973).

Cac nghién ciru hanh vi hién tai lién quan dén ALB cung da chi rd ALB c6 thé anh
huong dén d6i pho tam 1y va tham chi diéu chinh hanh vi cua con ngum truge nhimg
suy ngh1 va cam xuc khong mong mudn (Berman, 1973). Cu thé, khi moi ngu:m tin rang
c¢6 cudc sdng sau cai chét, ho s& tu diéu chinh nhitng hanh vi vi ky, lam viéc t6t nhiéu
hon (Alcorta & Sosis, 2005; Berlng & cong sy, 2005; Johnson & Kriiger, 2004). Ngoai
ra, cung voi h¢ tu tuong, ALB ¢6 thé anh huong den muc tiéu, cac tiéu chuan khién con
ngudi ting cudng tu kiém soat ban than trudc mot s6 hanh vi tiéu dung (Aldwin & cong
su, 2014; Bahl & cong su, 2013; Mathras & cong su, 2016b; Ndubisi, 2014).

Trong nghién ctru nay, ALB dugc cho 1a co s¢ hinh thanh nhung suy nghi vé sy hién
sinh, ni so chét, niém tin rang co hay khong cudc sdng sau cai chét va didu nay cling
duoc chung minh la nhirng thach thirc vé nhan thuc (Men21es & Menzies, 2020) khién
con ngudi ndy sinh tdm 1y tiéu cyc. Nhung ALB v6i niém tin vao Chua hay cac dang linh
thleng c6 thé mang lai hy vong gitip con nguoi vuot qua dau kho khi ddi mat véi cai chét,
cac mdi de doa tinh mang, boi ho tin sau khi chét c6 thé duoc tai sinh (Becker, 1971;
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Wilson, 2002). Bac biét, tam linh va ton glao con gop phan gitup con ngudi diéu chinh
ban thén trude cam do cua hanh vi mua sam ngau hing (Maryatl & cong sy, 2020). Vi
vay, yéu tb nlem tin vé cudc song sau cai chet (ALB) gop phan ly giai rd vé co ché tac
dong cta cac yéu td dén hanh vi mua sim ngiu htng khi con nguoi d6i mat voi bat dinh.

Nghren cltru nay cho rang ALB ¢ vai tro diéu tiét mdi quan hé tir cac yeu t6 bat dinh
dén hanh vi mua sam ngau htg theo cac cach khac nhau. Thir nhat, khi d6i mat v6i cam
giac cam nhan bat dinh v€ ban than, con nguoi s€ phat sinh co ché doi pho nham giam bat
dinh thong qua viéc gin két v6i nhitng nhom c6 tinh gan két cao nhu gia dinh, ban be dé
dinh danh ca nhan thong qua cac nhom (Hogg, 2000). Vi vay, nhitng ngudi cang tin ring
cudc song sau cai chét 12 moi thtr s& cham dut tat ca (Rose & O’Sullivan, 2002), nhiing
yéu t6 vé ban sic c4 nhén, tinh cach hay vi tri ctia ¢4 nhan trong thé gii nhu ton tai & dang
linh hdn bt tir, ciing khong con quan trong nén khong pha1 d6i mat hay suy ngh1 vé anh
hudng ctia cam nhén bat dinh vé ban than. Khi d6i mat véi bat dinh, con ngudi ndi chung
luén hudng den dinh danh tich cuc vé ban than (Stillman & Baumeister, 2009). Nguoc
lai, khi khong can pha1 ban khoan xem xét dinh danh cua ban than s& dién ra nhu thé nao
sau khi chét, con  nguoi s€ bot dau khé va glam tac dong dén hanh vi mua sim ngau hung
Ngoai ra, khi niém tin vé& cudc sdng sau cai chét 1a moi thtr s& chidm dit, con nguoi uu
tién hién tai hon (Carstensen & cong su, 1999) dé dang trai nghiém nhirng hoat dong von
phai kim nén vi gin lién v&i nhitng rao can vé dao duc, thai do, kiém soat nhan thic cua
dinh danh ban than nhu ruou bia hay an ubng vo do. Cac nghién ciru trudc day cling da
minh ching rang nhiing hanh vi khong phu hop nhu trén khién moi nguor do dau kho hon
(Hagger & cong su, 2007) vi vay ¢ thé giam tac dong den hanh vi mua sim ngiu htng.
Tur nhitng 13p ludn trén, gia thuyét nghién ctiru duoc dé xuat nhu sau:

H3: Khi mirc dg niém fin vao cugc song sau cdi chet glam tac dong tich cuc
tir cam nhdn bdt dinh vé ban than dén hanh vi mua sam ngau hiing sé giam di.

Dor v6i nhitng nguoi c6 niém tin rang cudc song sau cai chét 1a moi thtr s& cham dut,
cac mdi quan hé x3 hoi cung khong con ton tai c6 thé gia ting cam giac dau khé. Cu thé,
cac nha nghién ctru da gii thich rd yéu t6 xa hoi v6 cung quan trong dbi véi con ngudi va
yeu t6 ALB cling mang ban chat xa hoi, 1a niém tin, 13 nhitng gi con ngu(n tudng tuong
vé nguoi da khuat nhu mot thuc thé xa hoi theo cach tiép tuc thyc hién cac nghia vu xa
hoi dang dién ra véi nhitng nguoi khac (Hodge 2011). Mot sé nghién ctru da chi ra khi
d6i mat voi su dau kho, chinh hi vong vé viéc duge doan ty ciing nhitng ngudi than yéu
& kiép sau sé g1am bot tam 1y tiéu cyc (Flannelly & cong su, 2008; Flannelly & cong sy,
2006). Nhu vay, néu khong tin ring con dugc doan ty, cam g1ac dau kho vi cam nhan bat
dinh vé vai tro x4 hoi cta ban than co thé tang 1én. Con ngudi s& cang gia tang hanh vi
mua hang nham giai toa tam ly va cam xuc tiéu cyc. Tir nhiing 14p luén trén, gia thuyét
nghién ctru duoc dé xuat nhu sau:

H4: Khi murc do mem tin vao cugc Song sau cdi chét giam, tac dong tich cuc tu
cam nhdn bat dinh vé vai tro xd héi cia ban than dén hanh vi mua sam ngau
hung sé tang lén.

Mo hinh nghién ciru c6 thé tém tit trong Hinh 1.
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Niém tin v€ cudc song sau

cai chét
Céam nhén bt dinh v& H3 - H4 +
ban than
H1+
\ Hanh vi
mua sim
__— ngau himg
oy —
Cam nhén bét dinh v Hi+ —
vai tro xa hoi cia ban
than

Nguon: Pé xudt ciia nhém tac gia
3. Phwong phap nghién ctru
3.1 Xdy dung thang do

Thang do Likert dugc su dung dé do luong tat ca cac yéu t6 véi 1 1a Hoan toan khong
dong y dén 7 1a hoan toan dong y. Nhung ngu(n tham gia khao sat duoc hoi vé cam giac
hién tai ctia ho vé bat dinh vé ban than va vé vai tro xa hoi. Ba chi bao vé bét dinh Ve ban
thén dugc diéu chinh tir thang do trong nghién ctru cua Hohman & Hogg (2015). Bon chi
bao vé sy cam nhan bat dinh vé vai tro x4 hoi ciia ban than duoc diéu chinh tir thang do
trong nghlen ctru Wagner & cong su (Wagoner & cong su, 2017). Céc chi bao lién quan
to1 sy cam nhén bat dinh vé vai tro xa hoi ctia ban than da duoc diéu chinh dé tap trung
vao mdi quan hé twong hd v4i cac nhom than thiét bao gdm gia dinh va nhitng ngudi than
(Hogg, 2016).

Thang do vé niém tin vé cudc sdng sau cai chét s& chim dut gdm ba chi bao: hai chi
bao vé niém tin chét 1a hét trong thudc do cua Rose & O’Sullivan (2002), mot chi bao
tir thang do cua Hallberg dugc dung dé do luong nlem tin sau cai chét 1a cham dut tat ca
(Hallberg, 2004). Trén thuc te vi cac thang do cho niém tin Ve thé g10’1 bén kia noi chung
va cho bién lién quan dén niém tin sau cai chét 1a chAm dut tit ca noi riéng chua duoc cac
hoc gia trudc day thong nhét va st dung rong rdi, nén phai chon céac ciu hoi co cung y
nghia tir cic nghién ctru khac nhau dé tang cuong kha nang kiém tra do tin cay cua thang
do. Ca ba chi bao déu cing chung y nghia vé viéc cac c4 nhan quan niém rang sau cai chét
moi thr s& chim dat (Osarchuk, 1973).

Thang do hanh vi mua sim ngau nhién dugc diéu chinh trong cac nghién ctru trude
déy (Hausman, 2000; Li & cdng sy, 2020; Rook & Fisher, 1995) Thang do nay duoc st
dung do luong céac khla canh thai d6 ctia c4 nhan vé hanh vi mua hang ngiu nhién, lién
quan dén xu huéng mua hang mot cach tu phat, thiéu suy nghi va ngay 18p tirc cua ngudi
tiéu ding (Fenton-O’Creevy & Furnham, 2020). Noi dung thang do chi tiét trinh bay tai
Bang 1.

3.2 Boi canh nghién ciru
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Muc dich chinh cua nghlen clru nay 1a xem xét hanh vi mua sam ngiu nhién cta nguoi
tiéu dung khi d6i miat véi cac cam nhan vé sy bat dinh trong b01 canh Viét Nam. Dac biét,
giai doan Covid-19 di anh huong dang ké den hanh vi mua sam ngau nhién cua nguoi
dan Viét Nam. Viét Nam duogc xem xét la quoc g1a dang phat trién ghi nhan su gia ting
ctia hanh vi mua sam ngiu nhién trong thoi gian gan day (Pham & cong su, 2024; Xiao
& cong su, 2020).

3.3 Thu thap dir liéu

Dt 1iéu nghién ctu dugc thu thap thong qua khao sét truc tuyén vao thang 10 nim
2023 tai Ha N9i, noi c6 du cac tiéu chi cua mot bbi canh nghién ctru pht hop véi hanh
vi mua sam ngau hung (Nguyen & cong su, 2016) Nghlen ctru dugce thyce hién trong boi
canh sau dai dich Covid-19, tai Viét Nam, moi nguoi phai dbi mat voi nhiéu thay doi va
som thich nghl v6i nhiing 10a1 hinh truc tuyén nhu mua sim truc tuyén, lam viéc hay hoc
tap truc tuyén (Nguyen, 2021; Tien & cdng sy, 2021). Thoi diém nay, ngudi dan ciing coi
mé va san sang thye hién cac hoat dong qua mang nén phuong phap khao sat truc tuyén
rat thuan tién.

Nghién cau str dung phuong phap ldy mau c6 chu dich trong tru’ong hop khong co
khung chon mau cy thé. Theo Gorsuch (1983), kich thuéc mau can it nhat phai gap 5 lan
SO lu:ong cac bién quan sat nham dam bao tinh chinh x4c va tin cay cua nghién ctru. Vi
vay, v6i 16 bién quan sat trong md hinh nghién ctru, kich thude mau t6i thiéu can c6 1a
90 quan sat. Tuy nhién, vi m6 hinh bao gém ca cac bién tuong tac, dé tang kha nang tim
thay mdi quan hé trong thuc té, 500 bang khdo sat tryc tuyen duoc gui dén cac cu dan sinh
song tai cac khu d6 thi thong qua sy hd trg ctia cac ban quan 1y toa nha va khu do thi tai
hai quan c6 dan s6 16n nhét tai Ha Noi (Gso, 2019) Theo bao cao cua Tong cuc Théng ké
Viét Nam, cdc quan nay thudc cac vung d6 thi mi mo rong va dang phat trién cua Ha Noi
v6i co cdu dan sé da dang vé d6 tudi, thu nhap, dia viva nghé nghiép (Hong & cong su,
2023). Mau dap vién tir nhirng khu vyuc nay du kién rat da dang va s& dai dién cho ngudi
tiéu dung tiéu biéu tai thanh ph Ha Noi. Trong vong 01 thang, 496 phiéu cau hoi da dugc
dién nhung chi c6 410 phiéu duoc hoan thanh day du, quy mé mau trong nghién curu nay
1a du dé phan tich (Hair & cong su, 2006). Cac truong hop co dit liéu L khong day du hoic
12 ngoai 1€ da duoc loai bo. Sau qua trinh sang loc, 410 phiéu phan héi hop 1& duoc dugc
giit lai dé tién hanh phan tich.

Két qua cho thay vé trinh d6 hoc van, hon 90% ngu:m duoc hoi cho biét c6 trinh do
trung cap, cao dang, dai hoc tré 1én. Nhém tudi chu yéu dudi 30 tudi chiém hon 50%
tong sd ngum tham gia khao sat, dai dién cho dic diém nhan khau hoc x4 hoi cua Viét
Nam la dan so0 tré, luc luong ti€u dung 16n manh (Cho & cdng su, 2014) Két qua khao
sat cho thay ty 18 gidi tinh ctia nguoi tham gia khao sat kha chénh léch, voi khoang 64,1%
1 ntr va 33,4% la nam. Trong cac nghién ctru hién c6 da nhan manh su khac biét vé g10'1
trong cac hanh vi mua sam, dac biét nir giéi mua sam ngiu himg nhiéu hon nam gidi
(Coley & Burgess, 2003; Nguyen & cong su, 2016). V& thu nhap trung binh, khao sat ghi
nhén 21,7% nguoi tham gia cé thu nhap dudi 5 triéu VND/thang, 28% c6 thu nhap trong
khoang 5-10 tri¢u VND/thang, 18,8% c6 thu nhap tir 15-20 triéu VND/thang, 20% c6 thu
nhap tir 20 triéu VND trd 1én. Vé t1nh trang hon nhén, 52,4% da két hon, 43,4% chua két
hon va dbi tuong da ly hon chiém 4,1%. Nhu vay, mau khao c6 kha nang dai dién cho
tong thé ‘nguoi tiéu dung hay thuc hién mua sam tai cac thanh thi. Chi tiét thong tin vé
nhan khau hoc ctia khao sat dugc thé hién trong Bang 1.
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Bang 1. Thong tin vé nhan khau hoc ciia miu khao sat

Bién Hang muc S6 lwong Ty 1€ (%)
Gidi tinh Nir 263 64,1
Nam 137 334
Khac 10 2,4
Tubi Duéi 19 tudi 4 1,0
19 - 24 tudi 122 29,8
25 - 29 tudi 79 19,3
30 - 34 tudi 156 38,0
35 - 39 tudi 30 7,3
Trén 39 tudi 19 4,6
Trinh d6 hoc van Cép 3 13 32
Trung cép, cao dang 28 6,8
Pai hoc 294 71,7
Thac si 68 16,6
PhD 2 0,5
Khac 5 1,2
Thu nhap Duéi 5 triéu dong 89 21,7
5- 10 triéu dong 115 28,0
10 - 15 triéu dong 77 18,8
15 - 20 triéu dong 47 11,5
20 - 30 triéu dong 41 10,0
Trén 30 triéu dong 41 10,0
Tinh trang hon nhan D két hon 215 52,4
Chua két hon 178 434
Ly hon 17 4,1

Nguon: Tong hop ciia nhém tac gia
4. Két qua nghién ciru

Trong nghién ctru nay, phan tich nhan t6 kham phé (EFA) vo6i phép quay Varimax da
dugc tién hanh dé kiém tra tinh xac thuc céc thang do. Phan mém SPSS 22 duoc str dung
dé phan tich dit liéu thu thap. D¢ tin cdy cua thang do duge danh gia thong qua cac gia tri
Cronbach’s Alpha (Bang 2). Két qua cho thay hé sé Cronbach’s Alpha ctia cac bién trong
mo hinh déu & mirc 16n hon 0,8 nén cac thang do déu dap tng diéu kién (Hair & cong su,
2006). Trong khi do, két qua phén tich EFA cho thay thang do dam bao tinh xac thuc hoi
tu va phan biét. Cu thé, hé¢ so6 KMO bang 0,769 cao hon ngudng t6i thicu 0,5 trong khi
kiém dinh Bartlett c¢6 gi tri p-value nhé hon 0,01.
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Bang 2. H¢ thong cic thang do, hé s6 tai va dd tin ciy

A A A . ~ % ... Cronbach’s A
Nhan to Bién quan sat He¢ so tai Alpha Nguon
qu hiéu rat ro ve tinh cach cua 0.836
minh (R)
Cam nhan Téi hidu 16 vi tr of inh tré
bt dinh vé 101 hiéu rd vi tri cia minh trén ) ¢ Hohman &
c4 nhan the gidi nay (R) 0,822 Hogg, 2015
Toi c6 thé miéu ta rd rang ban
than minh 1a ai néu dugc yéu 0,845
cau (R)
T6i cam thdy bat dinh vé vi thé
hay vai tro cua toi doi voinhiing 0,845
nguoi than thiét
Toi cam théy bat dinh vé su gfm
két trong moi quan hé cia minh 0,878
Cam nhan Vo1 nhitng nguoi than thiét
A, o2 1 A Wagoner
batdinh vé Téi cam thdy bat dinh vé vé A
Do 0,914 & cong su,
valrtro xa  nhimng gia tri, niém tin, chuan 0.880 2017
hoi muc x3 hoi ma ban va ho da dat ’
ra va duy tri tur trudc to1 gio
T6i cam thdy bat dinh vé su
khac biét hinh anh hay vi thé xa
Ar o 12 .. 0,853
hoi ctia minh véi nhitng nguoi
khac
L TO} s€ yén nghi vinh vién sau 0.817 Rose &
Niém tin khi chét S .
vé cube O’Sullivan,
PO Tét ca y thic s& vinh Vlel’l két 2002; Hall-
song sau 0,879 0,815 )
Sk thuc, sau khi con nguoi chét berg, 2004;
cai chét
Osarchuk,
Toan b thé gioi cua toi s€ cham 0.860 1973
dut, sau khi toi chét ’
Gan day, toi luon bi thdi thac
phai s¢ hiru san phdm nao d6 0,848
ngay sau khi t61 nhin thay n6 Hausman,
Hanh vi Gan déy, t6i ludn bi thoi thuc 20095 Li
muasim  mua sim nhimg sdn pham von 0914 & cong su,
ngiu himg  khong ¢6 ké hoach, thim chica 0,927 2020; Rook
nhitng san pham toi trude do & Fisher,
chua hé mu6n mua 1995
Gan day, t6i luon cam thiy thoi 0,932

thac phai tiéu dung

Chui thich: R-dda ma hoa nguoc khi phan tich.
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Nguon: Tong hop ciia nhém tdc gia

Pé klem dinh céac gia thuyet cac nhan to cam nhén bat dinh vé ban than, cam nhan
bat dinh vé vai trd x4 hoi cia ban than va niém tin vé cudc séng sau cai chét duoc dua vao
mo hinh hoi quy voi vai tro la céac bién doc 1ap (Két qua udc lu:ong 1). Sau d6, m6 hinh
h01 quy dugc bo sung bién tuong tac gitta cam nhén bat dinh vé ban than cung Niém tin
vé cudc song sau cai chét dé kiém dinh H3 (Két qua udc lugng 2). Cudi cling, md hinh
hoi quy dugce bd sung blen tuong tac glua cam nhan bét dinh vé vai tro x4 hoi ciia ban
than va niém tin rang vé cudc séng sau cai chét dé kiém dinh H4 (Két qua udc luong 3) .

Gia tri VIF cao nhit 12 2,1 & cac md hinh cho thay két qua khong bi anh hudng boi da
cong tuyen (Cohen & cong su, 2014). Cac gia thiét vé sai s6 cia mo hinh hoi quy vé co
ban déu dugc dam bao v4i mot nghién ctru khao sat va khong ¢6 nhiéu cac bién doc 1ap.
R? clia cac phuong trinh tir 12,7% dén 13,9%, 1a mirc chap nhan dugc véi cac nghién ctru
trong khoa hoc xa hoi.

Ket qua cho thiy cam nhan bat dinh vé ban than c6 anh hudng tich cuc dén hanh vi
mua sim ngau hung (B co gla tri 1a 0,117, p-value nho hon 0 05) Cam nhén bat dinh vé
vai tro xa hoi ciia ban than c6 mbi quan he tich cyc dén hanh vi mua sim ngau hu’ng B
c6 gia tri 1a 0,249, p-value nho hon 0,001) (M6 hinh 2). Vi vay, HI va H2 dugc ung ho.

Trong M6 hinh 2 va 3, blen nhan giita cam nhan bat dinh vé ban than cung niém tin
vé cudc sdng sau cai chét c6 mdi quan hé ti€u cuc véi hanh vi mua sim ngau hung (Bco
gia tri 1a -0,101, p-value nho hon 0,05). Blen nhén gifra cam nhén bat dinh vé vai tro xa
hoi cua ban than cung niém tin vé cudc sdng sau cai chét co mdi quan hé tich cuc véi mua
sim ngau himng (B co6 gia tri 1a 0,112, p-value nho hon 0,05) (Bang 3). Vi vay, H3 va H4
dugc ung ho.

Bang 3. Két qua hdi quy véi hanh vi mua hang ngiu hirng 13 bién phu thudc

Bién doc lap Két qua Kétqua Két qua
woce lwgng  wéce lwgng wde lwgng
1 2 3

Gi6i tinh (Nir=1; Khac=0) -0,003 -0,005 -0,004
Tinh trang hon nhan (Két hon=1; Khac=0) -0,120%* 0,096 -0,117
Hoc véan (Tt Pai hoc tré 1én=1; Khac=0)  0,094**  0,104%* 0,108
Cam nhan bat dinh vé ban than 0,117%* 0,88 0,127%%*
C:élm nAhén bat djnh vé vai trd xa hoi cta 0.249%+% (0 255%%+ 0,221 %%
ban than
Niém tin vé cudc séng sau cai chét 0,095%* 0,076 0,115%*

Cam nhan bat dinh vé ban than cta ban

n A e A A (. 4k -0,101**
than x Niém tin v€ cudc song sau cai chét
Cam nhan bat dinh vé& vai tro xd hoi x 0,112%*
Niém tin vé cudc song sau cai chét
R? 0,127 0,136 0,139
R>diéu chinh 0,110 0,117 0,119
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Ghi chii: *¥*, ** biéy thi mirc Y nghia twong g 1% va 5%.
Nguén: Tong hop ciia nhém tac gia

Ngoai ra, cac yéu t6 vé nhan khau hoc bao gdbm g101 tinh, tinh trang hon nhén va trinh
dd hoc van dugc danh gia xem c6 anh huong hanh vi mua sim ngau himg khong. Két qua
tur Bang 3 cho thay yéu t6 gidi tinh khong c6 anh huong co ngh1a théng ké dén hanh vi
mua sam ngau htng. V& tinh trang hon nhan, nguoi da két hon co xu huong it mua sam
ngau htng hon so voi nguoi chua két hon hodc ly di két qua cu thé véi gia tri p 12 -0,12
va p-Value nho hon 0,05. Trinh d6 hoc van tir dai hoc tr¢ 1én ¢6 anh hudng tich cyc dén
hanh vi mua sim ngau htng vé6i gia tri p 1a -0,094 va p-value nhé hon 0,05.

5. Thao luin két qua nghién ciru

Két qua cua nghién ctru da cho théy cam nhén cam nhén bat dinh vé ban than va cam
nhan bat dinh vé vai tro xa hoi cua cta ban than s& déu khién nguoi tiéu dung c6 xu hudng
thuc hién cac hanh vi mua sim ngau hu'ng Béi 1€, cling glong nhung yeu t6 bat dinh khac,
cam nhén bat dinh vé ca nhén va vai tro xa hoi s€ khién moi ngum 6 thém tam 1y tiéu
cuc nhu dau kho va mong mudn mua sam ngau himg nham gidi téa tam ly. Nhung két qua
cua nghlen ctru phu hop voi cac két qua trude day vé anh huong tiéu cuc cia cac yéu td
bat dinh v6i stic khoe tam 1y c4 nhan (Demerath, 1993; Gecas, 1991; Hogg, 2000; Hogg,
2007; Van den Bos, 2009).

Tuy nhién, khac véi nhiing nghlen cuu hién tai, nghlen ctru ndy phan tach hai yéu t&
cam nhén bét dinh vé ca nhan va cam nhéan bat dinh vé vai trd xa hoi ctia ban than trong
moi quan h¢ voi hanh vi mua sam ngau himg. Vi vay, nghién ctru lam r6 hon cach con
nguoi tiép can va phan ung trude ting loai bat dinh (Sorrentino & Roney, 2013).

Bang viéc phan tach hai yeu t6 cam nhén bat dinh nay, két qua cho thay ngoal vai tro
tac dong truc tlep, niém tin vé cudc song sau cai chét con ¢o vai tro diéu tiét mbi quan hé
gitta cam nhan bét dinh vé ¢4 nhan, cam nhén bat dinh vé vai tro x4 hoi ctia ban thén dén
hanh vi mua sim ngau himg nhung theo hai chiéu huong nguoc nhau. Trong d6, niém tin
vé cudc song dong vai tro dleu tlet nghich chiéu mbi quan h¢ gitra cam nhén bat dinh vé
ban than va hanh vi mua sim ngau hung Nguoc lai, ni€m tin vé cudc song dong vai tro
dleu tiét thuan chiéu mbi quan hé giita cam nhan bat dinh vé vai trd va hanh vi mua sim
ngau htng.

Nghlen ctru ¢6 dong gop ca vé mitly thuyet va thyc tién. Ve ly thuyet két qua nghién
ctru dd gop phan mo rong goc nhin cua ly thuyét bat dinh ban sic va ly thuyet glam thiéu
bat dinh, trong d6 hanh vi mua sim ngau himg dugc coi la mot cach giup giam thiéu
nhiing bat dinh cta ban than va cam nhan bat dinh vé vai tro xa hdi cua ban than. Ngoai
ra, nghién ctru da khang dinh anh huong truc t1ep va vai tro diéu tiét ctia niém tin vé cudc
song sau cai chét d6i voi hanh vi mua sam ngau himg, gop phan bd sung cho 1y thuyét
quan ly ndi so, g1a1 thich co ché ma con nguoi van dung thé gi61 quan cua ban than bao
gom niém tin vé€ cugc séng sau cai chét dé suy ngdm nhirng van dé cua ban than trudce
nhiing yeu t6 bat dinh hay su dau kho (Greenberg & cong su, 2020). Két qua ciing cung
6 cho céac nghién ctru trude day dé 1am 16 co ché con ngudi hay bi thoi thuc boi hanh
vi mua sam ngau htng dé 1am diu bt su dau kho (Graell & cong sy, 2020; Hakansson,
2020) Cu01 cung, nghlen ctru da 1am rd thém vé hudng nghlen ctru vé mbi quan hé giira
cac yéu t van hoa, ton gido trong thé gidi quan ctia con ngudi voi hanh vi tiéu dung, cu
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thé 13 hanh vi mua sim ngﬁu hl'Ing (Mathras & cong sy, 2016a). Trong do, yéu t6 van
hoa, ton glao trong thé giG1 quan von hay xuat hién trong céac nghién ciru vé vin hoa, xi
hdi la ni€m tin vé€ cudc song sau cai chét déa duoc dat trong b01 canh nghién ctru dé thay
c6 méi lién hé tac dong dén hanh vi mua sim ngau hung Két qua khang dinh thém cho
dong nghién ctru lién quan cac yéu t6 vin hoa, ton giao anh huong dén hanh vi mua sam
ngau hung.

Vé thuc tién, nghlen ctru ¢6 nhimg ham y cho ca ca nhan ngudi tiéu dung va nha
quan ly. B6i véi cac ca nhan, cam nhén bat dinh vé ban than hay cam nhén bat dinh vé
vai tro xa hoi cua ban than ciing s€ khién ho d& nay sinh théi thiic mua sim ngau hing,
dan dén ganh nang vé mit tai chinh (Llao & cong sy, 2009). Chinh vi vy, khi nay sinh
nhitng cam nhan vé su bat dinh, moi ngudi nén hudng dén nhiing hoat dong hodc phuong
phap tinh than hd trg tich cuc dé tranh bi thoi thuc boi mua sim ngau himg. Day cling
1& mot phuong phap tinh thin ma moi ngudi cam nhén bat dinh vé ban than ¢6 thé tham
khao thuc hién dé tranh dugc sy thoi thic cua mua sam ngau himg. Khi nghi dén chét 1a
hét, moi nguoi s& dé bi anh huong ciia mua sim ngau hung hon. Dic biét, ddi voi nhung
ngum dang thiy cam nhan bat dinh vé vai tro xa hoi cua ban thén, lai thém suy nghi vé
cudc song 1a hiru han, chét s& chim dut tit ca, xu hudéng mua sim ngau hing s& cang lom.
Chinh vi vay, moi nguoi c6 thé chuyén huéng suy ngh1 tich cyc hon hay tham gia cac tri
liéu tam Iy khac dé khong bi thoi thuc thue hién hanh vi mua sam ngau himg. Két qua dac
biét ¢ ¥ nghia cho mdi c4 nhan khi di mat v4i cac tinh huong ma su bét dinh ting cao
(Shiu & cdng sy, 2011), nhu trong dai dich Covid-19, nhiing bat dinh phat sinh trong m01
c4 nhan hay cac mdi quan hé xa hoi dién ra xung quanh dudi x4 hoi ma ap luc cude song
ngay cang gia tang (Naeem, 2020; Sheth, 2020). Viéc ap dung két qua nghién ctru bao
gom tap trung chuyen hu:ong suy ngh1 tich cyc dé tranh bi anh huong tac dong cuia mua
sdm ngau hirng von dugc coi la hanh vi mua sam gy anh hudng tiéu cuc dén cac ca nhan,
ganh nang tai chinh hay sy hi tiéc sau mua hang (Fenton-O’ Creevy & cong su, 2018;
Fenton-O’Creevy & Furnham, 2020) s€ 1a goi m¢ hitu ich cho moi cé nhan, dac biét trong
mai trudng ma cac nha tiép thi, cac doanh nghiép lién tuc c6 cac chiéu thic gia tang sirc
mua hang cua khach hang (Gu & cong su, 2021).

V& mit quan 1y, cac co quan, t6 chirc can c6 nhirng chinh sach, cic hoat dong quan
tam dén stc khoe tim 1y ciia moi ngudi, ddc biét trong cac tinh hudng bat dinh c6 thé xay
ra. Boi anh huong cua bét dinh khong chi dung & tac dong tiéu cuc dén suc khoe tam ly
cia mdi ¢4 nhan, con gy anh huong den hanh vi mua sam ngiu himg, vn dugc coi la
anh huong tiéu cuc dén doanh nghiép, t6 chirc hay Nha nudc.

Mic du cac gia thuyét nghién ctru dugc tng ho, nghién ciru niy cung con mot s han
ché. Thir nhat nghlen ctru sir dung dir liéu cho céc ca nhan ty bao céo nén thé lam phat
sinh_cac van dé vé sai s6. Céac nghlen cltru trong tuong lai ¢6 thé sir dung da dang cac
nguon dir liéu khac nhau bao gdm ca ngudn khach quan hon, dé giam thiéu sai s6 c6 the
xdy ra. Bac biét, cac nghién cuiru trong tuong lai ¢o thé do tac dong cua hanh vi mua sim
ngau hung trén cac mat hang nhat dinh hodc hanh vi mua sim ngiu hting trén nén tang da
dang nhu tryc tuyen tai ctra hang dé co thé danh gla khai quat hon céc yéu t6 anh hudng
dén hanh vi nay. Cu01 cing, mic du niém tin vao cudc song sau cai chét da duoc xem xét
dudi goc do 1a yéu tb van hoa va ton gido trong thé gi0i quan cua cac ca nhan, cac nghién
clru trong twong lai co thé phat | trién va kiém tra cac bién twong tu khac hoic kiém tra duéi
gdc do doi sanh da dang cac nén vin hoa, cac ton giao khac nhau.
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6. Két ludn

Nghlen clru nay cho thay vai tro dleu tiét quan trong cua mem tin vé cudc song sau cai
chét 1én moi quan hé tir cdm nhan bat dinh t61 hanh vi mua sam ngau hu’ng Dac biét, tac
dong dicu tlet nay dlen ra theo hai chiéu hudng nguoc nhau d6i voi mdi loai cam nhan bat
dinh, cho thay su can thiét phai c6 cach nhin chi tiét vé cac loai cam nhén bat dinh khac
nhau khi déi mit véi cac sy kién nhu dai dich Covid-19. Vi Vay, két qua nghlen cliru co
dong gdp quan trong vé 1y thuyét va gop phan dua ra cac ham y chinh sach c6 lién quan.

Loi cam on: Nghién ctru nay dugc tai trg boi Quy Phat trién khoa hoc va cong nghé Qudc
gia (NAFOSTED) trong d¢ tai ma s6 502.02-2021.02.
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