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Tom tat

Khi sw canh tranh trong marketing ngay cang khoc liét, trng dung tri tué nhan tao (Al)
trong hoat ddng Marketing ctia cac doanh nghiép da ndi Ién nhw mét xu huwéng khéng thé
bé qua, mang dén loi thé vwot troi cho doanh nghiép. Tr khd nang tw dong héa cac quy
trinh phirc tap dén phan tich di¥ liéu chuyén sau, Al khéng chi gitp doanh nghiép hiéu rd
hon vé khach hang ma con ca nhan hda trai nghiém, t6i wu hoa chién dich va gia tdng dang
ké ty I& chuyén dbi. Tuy nhién, khi Al len 18i vao cdng viéc hang ngay ciing tao ra khéng it
thach thirc. Bai viét phan tich thyc trang cla viéc ing dung Al trong hoat ddng marketing
cua doanh nghiép & Viét Nam hién nay, danh gia nhirng co hdi va thach thirc ma né mang
lai, tr d6 dwa ra nhirng dinh hwéng hanh trinh chuyén déi khi (rng dung Al trong hoat déng
marketing tai doanh nghiép.

Twr khéa: Al; hoat dong marketing; co hdi va thach thire.
Abstract:

As competition in marketing becomes increasingly fierce, the application of artificial
intelligence (Al) in the marketing activities of businesses has emerged as an indispensable
trend, bringing outstanding advantages to businesses. From the ability to automate complex
processes to in-depth data analysis, Al not only helps businesses better understand
customers but also personalizes experiences, optimizes campaigns and significantly
increases conversion rates. However, when Al infiltrates daily work, it also creates many
challenges. The article analyzes the current status of Al application in marketing activities of
businesses in Vietnam today, assesses the opportunities and challenges it brings, and
thereby provides orientations for the transformation journey when applying Al in marketing
activities at businesses.

Keywords: Al; marketing activities; opportunities and challenges.
sy phat trién khéng ngirng cta Al. Viéc ap
1. AT VAN BE dung Al trong kinh doanh khéng con la tam
Bbi canh kinh doanh dang trdi qua mét  nhin twong lai niva; d6 la thuc té hién tai voi
sw chuyén dbi dang ké, dwoc thuc diy bdi  tiém nang cach mang héa moi khia canh
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hoat dong, tw tiép thi va dich vu khach hang
dén phat trién s&n phdm va hau can. Trong
thoi dai cdng nghé 4.0, Al dang duoc (rng
dung réng rai trong nhiéu linh vwc, trong d6
c6 marketing. 'ng dung Al vao marketing
mang lai nhiéu lgi ich cho doanh nghiép,
giup t6i wu héa cac hoat dong marketing,
tiép can khach hang hiéu qua hon, tang
doanh thu va tiét kiém chi phi. Tuy nhién,
theo théng ké hién tai mdi cé 18% cac
doanh nghiép dang (ng dung Al dé& thau
hiéu khach hang cta minh [1]. Nhing
doanh nghiép tién phong nay dang thu thap
di¥ liéu, ca nhan hoéa trai nghiém va tao ra
cac chién dich marketing hiéu qua hon bao
gio hét. Vay tai sao lai cé sy chénh léch I&n
nhuw vay? Liéu viéc rng dung Al co thyc sw
la mot co hoi d& bt pha hay lai 18 mot
thach thirc khé vwot qua? Nhirng phan tich
duéi day sé danh gia vé co hoi va thach
thirc cua viéc rng dung Al trong hoat dong
marketing cia doanh nghiép hién nay.

2. TONG QUAN VE Al MARKETING

* Khai niém: Al Marketing la viéc ap
dung tri tué nhan tao vao cac hoat déng
quang cao, tiép thi nhdm tw dong hoa, ca
nhan hod, hé tro quéa trinh sang tao cling
nhw t6i wu hiéu suéat 1am viéc [2].

Al Marketing giup ngu®i dung cé thé hiéu
réo hanh vi clia khach hang, dy doan duwoc
hanh déng va thwc hién cac chién luvoc dap
&ng nhu cau khach hang muc tiéu mét cach
hiéu qud va thic ddy sw phat trién cla
doanh nghiép.

* Xu hwong Al Marketing

Trong bdi canh céng nghé phat trién
nhanh chéng, xu huwéng Al marketing dang
tré thanh yéu td thiét yéu trong chién lwoc

tiép thi ctia doanh nghiép. Dw¢i day la cac
xu hwéng ndi bat trong Al marketing:

- Tri tué nhan tao téng quat (AGI).

Tri tué nhan tao téng quat (AGI) dwoc dw
doan sé c6 mot vai trd quan trong trong
twong lai cia marketing. AGI khéng chi giup
tw déng hdéa cac quy trinh ma con c6 kha
nang hiéu va phan tich hanh vi ngudi tiéu
dung & mrc 6 sau hon. Theo nghién ctru
to Gartner, dén nam 2025, hon 80% twong
tac voi khach hang sé dwoc xi ly béi cac
céng nghé Al, cho thdy sw chuyén minh
manh mé trong cach thirc doanh nghiép tiép
can va twong tac véi khach hang [3]. Viéc
ap dung AGI trong marketing sé cho phép
cac doanh nghiép tao ra cac chién dich
quang cao ca nhan hoa va téi wu héa hiéu
suat mot cach hiéu qua hon.

- Marketing tw ddng hda hoan toan.

Marketing tw dong héa dang tr& thanh xu
hwéng cha dao, voi nhiéu doanh nghiép ap
dung Al dé t6i wu hoéa quy trinh lam viéc.
Cac cbng cu ty déng hoa hién nay cho phép
quan ly cac chién dich marketing tir viéc gl
email dén tdi wu héa quang céo trén mang
xa héi. Theo bao cao tr McKinsey, hon
65% doanh nghiép da &rng dung Al vao cac
hoat ddng marketing, cho thay sw can thiét
phai tich hop cong nghé nay dé nang cao
hiéu qua va tiét kiém chi phi. Ty dong hoéa
khéng chi gitp gidm thiéu 16i do con nguoi
ma con tang cwong kha nang dy doan xu
hwéng tiéu dung, tr d6 diéu chinh chién
lwoe kip thoi [3].

- Tich hgp Al v&i loT trong marketing.

Sw két hop gitra Al va Internet of Things
(IoT) s&€ m& ra nhirng co héi md&i trong
marketing. Viéc tich hop Al véi loT cho
phép doanh nghiép thu thap dir liéu tw
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nhiéu nguén khac nhau, phan tich hanh vi
ngwoi tiéu dung theo thdi gian thye va dwa
ra cac quyét dinh nhanh chéng. Vi duy, cac
thiét bi théng minh cé thé cung cap thong tin
vé théi quen tiéu dung cta khach hang, to
doé giup doanh nghiép tao ra cac chién dich
quang cao phu hgp va ca nhan héa hon. Sy
phét trién nay khéng chi mang lai lgi ich cho
doanh nghiép ma con cai thién trai nghiém
ctia khach hang théng qua nhirng dé xuét
va dich vu dwoc ca nhan hoa.

3. CO HOI VA THACH THUC KHI NG
DUNG Al TRONG HOAT DONG
MARKETING DOANH NGHIEP

3.1. Thwc trang tng dung Al trong
marketing

3.1.1. Thuec trang str dung Al trong cbng
viéc cla cac marketer

Trong nhi*ng ndm gan day, Al Marketing
da tré nén ngay cang phd bién va thay déi
cach thirc hoat doéng clia nganh marketing,
mang dén nhiéu co hdi va thach thirc méi.
Theo nghién cru ctia McKinsey, hon 65%
doanh nghiép trén toan thé gi¢i da wng
dung Al vao cac hoat ddng marketing tw 1€n
chién lwgc, quan tri cho dén thwc hién.

Theo bao cao cua HubSpot, Al dang
mang dén mot lan séng ddi méi tich cuwc
cho nganh marketing. Phan 1&6n céac
marketer (68%) khang dinh Al da dong gop
dang ké& vao sy tang trwdng cla céng ty.
Bén canh dd, 69% cho rang Al gitp ca nhan
héa trai nghiém khach hang hiéu qua hon,
va 70% danh gia cao kha nang tang cwong
sy hop tac gilra cac nhém cha Al. Nhirng
lgii ich trén dwoc phan anh rd nét trong cong
viéc hang ngay cua cac marketer. Nh& cé
Al, hon 70% sb ngudi dwoc khao sat tiét
kiem dwoc nhiéu thdi gian hon cho cac

cong viéc thu cong, thay vao dé tap trung
vao nhirng nhiém vy mang tinh chién lwoc
hon. Tham chi, 68% cho biét Al da thuc day
sy phat trién nghé nghiép cta ho [2].

Nghién ctru tir LinkedIn ciing chi ra rang
hon 58% marketer chuyén nghiép san sang
st dung coéng cu Al dé hé tro cbng viéc
hang ngay, cho thdy su tang trwdng manh
mé trong viéc tich hgp Al vao cac hoat déng
marketing. Bén canh doé, theo khao sat cua
HubSpot, 77% marketer cho biét Al giip ho
tao ra ndi dung ca nhan hdéa hon va cai
thién trai nghiém khach hang téng thé [4].

Theo théng ké, c6 5 cébng cu Al dwoc cac
marketer wa chuéng nhéat trong ndm qua
bao gbm: chatbot (35%) dé cung cép phan
hdi nhanh chéng va ca nhan héa cho khach
hang; cac nén tdng CRM va marketing
dwoc tang cwong Al (25%) nhw HubSpot,
giup quan ly khach hang hiéu qua hon; cac
cobng cu nang suat (23%) gitp tw dong hoa
cac tac vu hang ngay; cong cu tao hinh anh
(23%) giup thiét ké cac tai lieu trwc quan
nhanh choéng; va céng cu tao van ban (22%)
gilip tao ndi dung chat lwong cao mét cach
hiéu qua [2].

Tai Viét Nam, theo khao sat ciia Coéng ty
Cé phan Misa — mét trong nhirtng cong ty
céng nghé hang dau Viét Nam, duwoc thuc
hién b&i 360 nha tiép thi, v&i sw dai dién cla
cac nha lanh dao, quan ly, chuyén gia va
chuyén gia SEO. Trong s cac nha tiép thi
nay, 247 ngudi lam viéc cho cac thwong
hiéu co it hon 50 nhan vién, nhung cling co
sy dai dién tét t cac nha tiép thi tai cac
cong ty c6 hon 100 nhan vién (84 ngudi).
Ciing trong sb hon 300 chuyén gia tiép thi
nay, co trén 85% sb ngudi duoc hdi co st
dung Al dé cai thién hiéu suéat lam viéc cua
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ho. V& cach ma céac nha tiép thi st dung Al
tai noi lam viéc, ing dung phd bién nhat Ia
tao ndi dung, dwoc 87% nguwdi khao sat dé
cap dén va cac rng dung phd bién cla Al,
bao gém: hoat déng nghién ciru tir khoa
(42%), truydn thong xa hoi (39%), tiép thi
qua email (39%) va ghi chu (36%). Nhirng
nguwdi tham gia khao sat da dwa ra cau tra
i rd rang vé loi ich I&n nhat khi st dung Al
tai noi lam viéc 1a viéc tiét kiém thoi gian.
Gan 64% da trai nghiém loi ich cla viéc s
dung Al dé tao ra moi tht tiv kich ban email
dén 1&i thé nguyén trong dam cuwdi. Pa sb
cho thay mét niém tin manh mé vao hiéu qua
ctia Al va kha nang t6i wu hoa quy trinh [5].

Mot khdo sat khac tir Neil Patel cho théy
37% cac marketer lo ngai vé viéc thiéu ky
nang can thiét dé tan dung tdi da cac cong
cu Al [4]. Biéu nay nhin manh tdm quan
trong cua viéc nang cao ky nang va dao tao
lién tuc cho cac marketer dé thich nghi voi
céng nghé mai... Tuy nhién, Al khéng thé
hoan toan thay thé yéu t6 con nguwoi trong
marketing sb. Viéc tao ra ndi dung va chién
lwgec mang tinh nhan van van can sy sang
tao va hiéu biét sau sic tlr cac marketer. Al
c6 thé hd tro va nang cao hiéu qua, nhung
yéu té con ngwdi van 1a khong thé thiéu.

3.1.2. Mot sb tng dung phé bién cia Al
Marketing hién nay

Viéc rng dung Al trong nhiéu linh vuc
cta cudc sdng da khéng con xa la va dac
biét trong marketing, Al dong vai tro then
chét trong viéc thuc day sw phat trién va téi
wu hoa chién lvgc quang cdo. Dudi day la
nhirng rng dung Al phé bién hién nay:

- Tra ctru théng tin: Al giup tra clru va
phan hdi théng tin moét cach nhanh chéng.
Nh& vao kha nang xtr ly ngén nglr ty nhién,

cac chatbot Al va tro' ly 4o c6 thé trd 16i cac
cau hdi cua khach hang theo th&i gian thyec,
hé tro hiéu qua trong viéc cung cip théng
tin s&n phadm, hwéng dan s dung va giai
dap thac méc ma khéng can sw can thiép
clia con nguoi.

- Sang tao néi dung: Al cé kha nang tw
déng tao ra cac ndi dung chéat lwong, bao
gdm van ban, hinh anh va video, gitp doanh
nghiép duy tri lwgng ndi dung déu dan va hap
dan. Véi sw tro gitp cha Al, qua trinh san
xuat néi dung tré nén nhanh chéng va tiét
kiém chi phi hon, ddng thoi van ddm bdo tinh
sang tao va sy phu hop v&i tirng déi twong
khach hang.

- Phén tich di¥ liéu khéach hang: Al hd tro
phan tich hanh vi va s& thich cua khach
hang, tlr 6 giup doanh nghiép hiéu ré nhu
cau cla trng nhém dbéi twong. Nho vao
kha nang x& ly khéi lwgng di liéu Ion, Al
giup doanh nghiép xay dwng hd so khach
hang chi tiét, qua d6 cé thé tao ra nhirng
chién Iwoc marketing va thong diép ca
nhan hoéa dé tang sy hai ldng va git chan
khach hang.

- Al trong email marketing automation: Al
giup tw déng hoa email marketing mét cach
hiéu qua bang cach phan tich hanh vi va s&
thich clia khach hang dé gri cac email ca
nhan héa. Céng nghé nay co thé ty dong toi
wu héa néi dung, thoi gian g, va tiéu dé
email hdp dan dé t d6 tang ty 1& m& va
chuyén d6i. Nhé kha nang du doan hanh vi
nguwdi dung, Al hd tro doanh nghiép duy tri
sw két ndi va xay dwng long trung thanh tw
khach hang.

- Al trong quéng céo cé nhan héa: Ung
dung Al trong quang cao giup doanh nghiép
tao ra cac chién dich quang céo duoc ca
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nhan hoéa, phu hgp véi tivng khach hang.
Coéng nghé nay s dung di¥ liéu d& phan
tich va dy doan s& thich, nhu cau cua
nguoi tiéu dung, tr d6 hién thj cac ndi dung
quang cdo dung nguwdi, ding thoi diém.
Nh& do, doanh nghiép cé thé tang hiéu qua
quang cao, giam chi phi va cai thién trai
nghiém ngw&i dung.

3.2. Co héi va thach thirc khi rng
dung Al trong hoat déng marketing cua
doanh nghiép

3.2.1. Co hdi khi trng dung Al trong hoat
doéng marketing doanh nghiép

Al dang m& ra nhitng co héi Ién cho
doanh nghiép trong viéc ti wu hoéa chién
lwgc marketing va nang cao trai nghiém
khach hang. Viéc ng dung Al trong
Marketing khéng chi gidp tiét kiém chi phi ma
con mang lai hiéu qua vwot tréi trong viéc
tiép can va chuyén ddi khach hang. Duwdi
day la nhirng co hdi khi irng dung Al trong
hoat ddng marketing cta doanh nghiép:

- Céac chinh sach khuyén khich, hé tro
phat trién ng dung Al cda nha nwéc doi véi
cac doanh nghiép. D& khuyén khich va hé
tro doanh nghiép &ng dung tri tué nhan tao
(Al), Nha nwéc Viét Nam da ban hanh nhiéu
van ban quan trong nhuw:

Quyét dinh sbé 127/Qb-TTg ngay
26/01/2021 ban hanh "Chién lvoc québc gia
vé nghién ctu, phét trién va &ng dung Tri
tué nhan tao dén nadm 2030". Chién lwoc
nay dat muc tiéu dwa Viét Nam vao nhém 4
quéc gia ddn ddu ASEAN va nhom 50 quéc
gia hang dau thé gidi vé Al vao nam 2030.

Quyét dinh sbé 699/QPb-BTTTT ngay
03/05/2024, B6 Thong tin va Truyén thdng
phé duyét "Ké hoach hanh déng nam 2024
trién khai Chién lwoc phat trién (ng dung

Tri tué nhan tao dén nam 2030". Ké hoach
nay dat ra cac muc tiéu cu thé cho nam
2024, nhw: 30% dich vu céng truc tuyén
toan trinh &ng dung Al hé tro doanh nghiép
va ngudi dan; 20% dé thi ng dung Al gidi
quyét it nhat mot van dé bac thiét cta xa
héi; Tbi thiéu 100 can b, chuyén gia duoc
dao tao vé Al tng dung; 20% co quan nha
nwdc cap bd, tinh mé di liéu va cung cép
dir lieu mé theo quy dinh.

Cong dién sé 103/CB-TTg ngay
07/10/2024, Tha twéng Chinh phl yéu cau
B& Thong tin va Truyén théng, phéi hop voi
B6 Khoa hoc va Cbéng nghé, xay dwng thé
ché quan ly Al tai Viét Nam. Trong tam la xay
dwng quy tac dao dirc, khung quan tri, quan
ly rdi ro, thdm dinh, danh gia san pham va hé
théng tiéu chuan, quy chuan vé Al.

- Uhg dung Al marketing mang lai nhiing
loi ich to I6n cho doanh nghiép:

+ Téi wu chi phi va thoi gian.

Al c6 kha nang tw déng hda nhiéu tac vu
[3p di 1ap lai nhw phan tich dir liéu, gi
email marketing, va quan ly quang cao.
Diéu nay khong chi giup tiét kiém dang ké
thdi gian ma con gidm thiéu sai sét do con
ngu®i, cho phép nhan vién tap trung vao
cac codng viéc sang tao va chién lwoc hon.
Theo mot nghién ctru, cac doanh nghiép st
dung Al c6 thé tiét kiem téi 30% chi phi
marketing nh& vao viéc tdi wu héa ngan
sach quang cao va loai bo lang phi vao cac
kénh khéng hiéu qua.

+ Tang hiéu qua tiép can khach hang.

Al trong marketing giup tang hiéu qua
tiép can khach hang nhd vao kha nang
phén tich hanh vi va di liéu ngwdi dung chi
tiét. Bang cach s dung Al, doanh nghiép
c6 thé xac dinh chinh xac hon cac dic diém
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cla tirng nhom khéach hang tiém nang va
tiép can ho qua cac kénh phi hop nhét.

Al ciing hé tro ca nhan hoa ndi dung theo
thoi gian thue, giri dén khach hang théng diép
phl hop vao dung thoi diém, tang kha nang ho
sé chil y va phan héi tich cwc. Ngoai ra, Al con
tdi wu hoa cac chién luwoc quang céo trén
nhiéu nén tdng, dam bao théng diép cla
doanh nghiép xudt hién truéc mét nhing
ngudi co kha nang quan tm nhét, gidp tang
hiéu qua tiép can va tao dwng méi quan hé
chat ché véi khach hang.

+ Cai thién ty |& chuyén dbi.

Ung dung Al trong marketing giGp cai
thién ty 1& chuyén ddi nhd kha ndng phan
tich di liéu sau va téi wu hoa trai nghiém
khach hang. Al c6 thé thu thap, x& ly va
phan tich hanh vi ngwoi dung tlr nhiéu
ngudn, gitp doanh nghiép hiéu ré hon vé s&
thich va nhu cau cda trng nhom khach
hang. Tw d6, Al hé tro ca nhan héa noi
dung va dé xuét sdn phdm phu hop véi
tirng déi twong.

Ngoai ra, Al con ty dong hda quy trinh
cham so6c khach hang qua cac cong cu nhw
chatbot va email marketing ty doéng, dam
bao phan hdi nhanh chong va lién tuc. Diéu
nay khong chi gitp khach hang cam thay
dwoc quan tdm ma con tang kha nang quay
lai mua hang, nang cao ty lé chuyén dbi cho
doanh nghiép.

3.2.2. Thach thtre khi ting dung Al trong
hoat dong marketing doanh nghiép

Mé&c du lgi ich tiém nadng cla Al la khéng
thé ph nhan, nhung cac doanh nghiép van
phai déi mat véi mot sb thach thire khi khi
ng dung Al trong hoat déng marketing
doanh nghiép. Sau day la nhirng thach thic
chinh ma doanh nghiép c6 thé dbi mat:

- Thach thirc vé chi phi va trién khai.

Viéc trién khai tri tué nhan tao vao hoat
dong tiép thi co thé ton kém, doi hoi phai
dau tv vao co s& ha tang cdng nghé hién
dai nhw may chd manh mé, Iwu trir dam
may va cac cong cu cao cap. Ngoai ra, cac
doanh nghiép can doi ngd nhan vién lanh
nghé dé van hanh va bao tri hé théng. Viéc
nay bao gébm: thué chuyén gia di liéu, ky
sw Al hodc td chirc dao tao ndi bd, dan dén
chi phi van hanh tang cao.

- Qua phu thudc vao Al: Sy tw dong hoa
manh mé cé thé lam giam di tinh nhan van
trong twong tac voi khach hang. Khach hang
ngay cang mong muén cac twong tdc mang
tinh ca nhan va cam xuc hon, diéu ma tri tué
nhan tao khéng phai luc nao cling dap ng
dwoc. Mot chatbot c6 thé xtr ly cac cau hdi cor
ban nhwng khé tao dwng méi quan hé sau
sac voi khach hang nhw nhan vién hé tro
thwe sw. Vi vay, cac doanh nghiép can két
hop déng thdi tw duy nhan tao va con nguoi
dé tao sw can bang gitra tw déng hdéa va
twong tac ca nhan.

- Cong nghé tich hop phire tap.

Viéc tich hop tri théng minh nhan tao vao
hé théng hién tai cla doanh nghiép khéng
phai luc ndo ciing dé& dang. D& hoat dong
hiéu qua, doanh nghiép cin ddm bao bd xw
ly théng minh dwoc két ndi lién mach voi
cac hé thdng hién tai nhw: CRM, nén tang
thwong mai dién tl, hodc phan mém quan
ly chién dich tiép thi.

Tuy nhién, cac céng nghé cii hoac thiéu
tinh nang tich hop thuwdng gay ra tré ngai,
yéu cau doanh nghiép phai tai cau tric hé
thédng hodc dau tw vao cac gidi phap cong
nghé mai. Qua trinh nay khong chi doi hoi
thoi gian va nguén lwc, ma con cé thé gay
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ra khé khan trong viéc duy tri hiéu qua hoat
ddng sau khi tich hop.

- Bbi canh thay ddi ctia cac chién lwoc va
kénh tiép thi.

Trong khi cac chién lwoc va kénh tiép thi
lién tuc thay dbi, cac doanh nghiép can
thich wng v&i cac xu hwéng va céng nghé
tdi tdn nhat dé& duy tri sw phu hop. Tuy
nhién, tbc d6 phat trién nhanh chéng cua
cac tién bd cong nghé co6 thé dat ra nhirng
thach thirc trong viéc tich hop Al vao cac
chién lwoc va kénh tiép thi hién cé. Diéu
nay doi hdi dau tw ca vé tai chinh, thoi gian
va ngudn lyc dé ddm bdo ludn theo kip cac
xu huwédng maoi.

Ung dung Al trong Marketing khéng chi
gilp doanh nghiép nang cao hiéu qua, ca
nhan hoéa trai nghiém khach hang ma con
m& roéng thi trwong va téi wu hoéa quang
cdo. Dé tan dung tdi da, doanh nghiép can
linh hoat ap dung cac giai phap phu hop,
két hop cdng nghé véi yéu td con nguoi dé
dat dwoc thanh céng bén virng.

4. GIAI PHAP ’'NG DUNG Al TRONG
HOAT DONG MARKETING CUA DOANH
NGHIEP

Pé (ng dung Al vao marketing hiéu qua,
doanh nghiép can xay dwng mét 16 trinh cu thé:

- Xac dinh muc tiéu rd rang: Trwdc khi
bat d4u, doanh nghiép can xac dinh rd muc
tiéu mudn dat dwoc véi Al Marketing. B6 cé
thé Ia tdng doanh thu, cai thién trai nghiém
khach hang, mé réng thi trwong, hay don
gian chi la tang cwdng twong tac véi khach
hang. Muc tiéu cang rd rang, chién lwoc
cang hiéu qua.

Bén canh d9, viéc xac dinh cac chi s6 do
lwdng hiéu qua (KPI) nhw ty 1& chuyén déi,
doanh thu trung binh trén khach hang, sb

lwong khach hang mai... sé giup doanh
nghiép danh gia dwgc sy thanh cdng cua
chién dich.

- Thu théap va phén tich di¥ liéu: D& liéu
la nén tang ctia Al Marketing. Doanh nghiép
can xay dwng mét co s& dir liéu khach hang
day du va chinh xac, bao gébm théng tin ca
nhan, lich s giao dich, hanh vi trén
website... Viéc thu thap va td chirc div liéu
mot cach hé théng sé gitp Al hiéu rd hon vé
khach hang.

Sau khi thu thap day da div liéu, doanh
nghiép sé si¢ dung cac cong cu phan tich
d liéu chuyén dung nhw Google Analytics,
Adobe Analytics... dé& tim kiém nhirng
insights gia tri, tv d6 dwa ra nhirng quyét
dinh kinh doanh sang subt.

- Tim hiéu va lya chon coéng cu Al phu
hop: Cé nhiéu céng cu Al Marketing khac
nhau trén thi trwong. Doanh nghiép can tim
hiéu kj vé& cac coéng cu nay dé lwa chon
dwoc Al phu hop véi nhu cau va kha nang
cta minh. Tuy thuéc vao quy mé va muc
tiéu, quy doanh nghiép co thé lwa chon cac
céng cu nhw:

+ Cong cu tw dong héa marketing bang
Al: Marketo, HubSpot, Pardot... giup tw
dong héa cac quy trinh marketing, tiét kiém
th&i gian va nhan lyc.

+ Cbng cu phan tich dir liéu: Google
Analytics, Adobe Analytics... gilp phéan tich
hanh vi khach hang, do ludng hiéu qua chién
dich.

+ Cbng cu chatbot: Chatfuel, ManyChat...
giup twong tac véi khach hang moét cach tw
doéng, 24/7.

+ Cb6ng cu quang cao: Google Ads,
Facebook Ads... gitip nhdm muc tiéu quang
cao dén dbi twong khach hang tiém nang.
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- Xay dwng di¥ liéu: Doanh nghiép can
thu thap va phan tich dir liéu marketing mét
cach hiéu qua dé Al c6 thé dua ra cac quyét
dinh chinh xac.

- Th&r nghiém va danh gia: Doanh nghiép
nén thir nghiém cac giai phap Al trwdc khi
trién khai trén quy mé Ién. Diéu nay sé giup
doanh nghiép danh gia hiéu qua cla cac
gidi phap trwéc khi dwa ra quyét dinh trién
khai trén quy mé I&n.

5. KET LUAN

V&i sy phat trién ctia cong nghé Al, viéc
rng dung Al vao marketing ngay cang tr&
nén phé bién. Viéc &ng dung Al vao
marketing mang dén nhiéu loi ich cho
doanh nghiép, giup t6i wu héa ngudn luc
marketing, tiét kiém chi phi va tang hiéu qua
kinh doanh. Doanh nghiép cé thé tan dung
tiém nang cta Al Marketing dé ti wu thoi
gian lam viéc, nang cao hiéu suét cong viéc
va tang cwong trai nghiém khach hang. Cac
chinh sach cta nha nwéc hién nay cling tao
diéu kién va khuyén khich doanh nghiép
wng dung Al trong hoat déng. Tuy nhién,
viéc rng dung Al marketing cda cac doanh
nghiép cling con g&dp rat nhiéu khé khan
thach thirc khién cho cac doanh nghiép
chwa thé phat huy hiéu qua Al marketing.

THONG TIN TAC GIA:
Nguyén Thj Thay
Trwong Dai hoc Sao Bé
Email: nqguyenthuyl1216@gmail.com
Dién thoai: 0978936919

Bai viét da dwa ra mot s6 giai phap dé tan
dung co hdi va khéc phuc nhirng thach thirc
trong *ng dung Al marketing cia doanh
nghiép trong giai doan hién nay.
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