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Tém tit: Thuong mai dlen t (TMDT) dang dan thay doi théi quen mua sam ciia ngieoi
tieu dung. Ngu"m mua sam triec tuyén cé thé tim kiém va lwa chon hang héa, dich vu ¢
bdt ky quoc gia nao trén thé gidi. Nhitng thay doi nay mang lai nhitng co héi lom cho cdc
doanh nghiép, ddac biét la cac doanh nghiép co quy mo nho va viea (DNNVV) ¢ Viét Nam
trong viéc khai thac TMDT nhu mot cong cu hiéu qua de tang cuong sw hién dién hinh
danh ciia san pham, dich vu va thirong hiéu ciia doanh nghiép trén khéng gian mang. Badi
viét tdp trung lam ro thuc trang ap dung TMDT nham nhdn dién thwong hiéu cua cac
DNNVV trén khong gian mang tai Viét Nam, nhan dinh nhitng thach thirc ma cac DNNVV
dang phdi déi mdt trong viéc dp dung va thic hién TMPT dé ning cao nhdn thirc va
quang ba thwong hiéu. Trén co sé dé, bai viét dé xudt gidi phdp gitip cdc DNNVYV ting
cwong nhdn dién thwong hiéu khi ap dung TMDT.
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Abstract: E-commerce is gradually changing shopping habits of consumers. Online
shoppers are free to search and add to cart any goods and services from any country in
the world. These changes have brought great opportunities for enterprises, especially
small and medium-sized enterprises (SMEs) in Vietnam, in exploiting e-commerce as
an effective tool to boost their products, services and brands in cyberspace. The article
focuses on clarifying the current situation of applying e-commerce to identify the brands
of SMEs in cyberspace in Vietnam, and the challenges that SMEs are facing in doing so
to improve their brand awareness and promotion. On that basis, it proposes solutions to
help SMEs promote brand recognition when applying e-commerce.
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Ap dung thuong mai dién hi...

1. Pat van dé

Hién nay, sir dung kénh TMDT hay céac
trang mang xa hoi dé xay dung thuong hiéu
dang 1a hudng di méi cia cac DNNVYV tai
Viét Nam. Piéu nay khong chi giap doanh
nghiép xay dung thuong hi¢u thanh cong,
hi€u qua ma con tiét kiém nhiéu chi phi. Mot
thuong hi¢u manh sé tao dugc niém tin cta
nguoi tidu dung dbi véi san pham, tir d6 thic
day tiéu thy hang hoa, thu hat khach hang
tiém nang va gia ting loi nhudn, diéu nay
vira thic day doanh nghiép phat trién, vira
g6p phan phat trién kinh té - xa hoi. Pic biét,
trong bdi canh canh tranh toan cau, thuong
hiéu dong vai tro vo cung quan trong vi day
khong chi 1a tai san cua doanh nghi¢p ma
con 1a mét phan cua tai san quéc gia.

Theo Hi¢p hoi Marketing My, khai
niém thuong hi¢u duoc hiéu 1a: Mot cai tén,
thuat ngir, du hiéu, biéu tuong hoic thiét
ké hodc su két hop cua chung, nham xéc
dinh hang hoa hodac dich vu ciia mdt ngudi
ban hoac mot nhdm ngudi ban va phan biét
ching véi cac d6i thi canh tranh (American
Marketing Association, 1960). Theo Hautz
va cac cong su (2013: 343), thuong hi¢u
duoc coi la mdt qué trinh xa hoi lién tuc.
Gié tri thuong hiéu do do6 “cling dugc tao ra
thong qua cac mdi quan hé mang va tuong
tac xa hoi gitra h¢ sinh thai cua tat ca céc
bén li€n quan” (Merz et al., 2009). Pac
diém cua thuong hiéu c6 thé c6 chirc ning,
hop ly, htru hinh, nhung ciing mang tinh
biéu tugng, cam xuc, hoac vo hinh (Kotler
va Keller, 2012: 263).

Trén thyc té, sau khi khach hang tiép
xuc v6i thuong hiéu, ho bit dau hinh thanh
nhén thtrc, thai d6 va ca nhitng cam xuc ddi
v6i thuong hiéu. Néu khach hang bit dau
mbi quan hé¢ mua hang v6i mét thuong hiéu,
ho s€ tro thanh mot trong nhitng khach hang
cua thuong hi¢u do. Viéc khach hang mua
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hang nhiéu lan d6i vi mot thuong hiéu tirc
1a ho da c6 1ong trung thanh ddi véi thuong
hi¢u do. Sy trung thanh cua khach hang
thuong duoc coi 1a mot trong nhiing dong
luc chinh tao ra lgi nhuén cho bat ky doanh
nghiép nao, va “gilr khach hang” ludén l1a vu
tién (Alrubaiee, Al-Nazer, 2010). Do do,
mudn tiép can véi khach hang, c6 dugc su
hai long va trung thanh cua khéach hang thi
cac doanh nghiép can ting cuong diém tiép
xuc thuong hiéu v6i khach hang.

Véi loi thé vuot troi khong bi gioi han
vé khong gian va thoi gian, TMDT chinh 14
congcuy dé cac DNNVV tich cuc va chu dong
trong viéc tiép can khach hang trén pham
vi toan ciu, ting cudng nhéan biét thuong
hi¢u cho khach hang trén khong gian mang.
Dic biét, nhitng loi thé cia TMPT d6i voi
cac DNNVYV trong viéc st dung cong ngh¢
c6 thé thic ddy dong tién, ting ning suat,
va thi truong dugc mo rong hon thong qua
viée tiép can nguoi tiéu dung méi (Beatty,
Shim & Jones, 2001). Bén canh d6, TMDT
con tao nén tang cho cac DNNVV cung cap
san pham va dich vu khach hang t6t hon
(Mazikana, 2019) cling nhu cai thién hi¢u
qua cham soc khach hang.

pé ap dung hi€u qud viéc nhan dién
thwong hi¢u trén khong gian mang, céac
DNNVYV phai lva chon céch thuc &p dung
TMDT nham tdi wu hoa cong cu tim kiém
cho nguoi tiéu dung, mang lai gia tri cao
cho doanh nghiép. Trong cac cong cu
TMDT, viéc tao dung website 1a mot trong
nhitng budc dau tién tham gia vaio TMDT
cua cac DNNVV. Khi xdy dung website,
tén mién ma doanh nghiép chon c6 thé gitp
doanh nghi¢p déy manh viéc nhan dién
thuong hiéu trén khong gian mang. Khi
doanh nghi¢p c6 sy hi¢n dién truc tuyén
chinh thirc v6i mot tén mién tiéu chuin,
tuc 1a doanh nghiép da dam bao kha nang
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tiép can cao t6i khach hang. Bén canh do,
doanh nghiép co thé da dang héa viéc ap
dung TMDT nhiam quang ba san pham trén
nhitng kénh tryc tuyén, trang mang xa hoi.
Va khi d6, nén tang TMDT s& gép phan
dang ké vao su nhan biét cua khach hang
cho san phém, dich vu cua doanh nghiép.
2. Thuwe trang ap dung thwong mai dién
tir nham nhan dién thwong hiéu cia cac
doanh nghiép nhé va vira tai Viét Nam
Sau 5 nam thuc hién Ké& hoach téng
thé phat trién TMPT giai doan 2016-2020
(dugc Thu tuéng Chinh pht ban hanh kém
theo Quyét dinh s6 1563/QD-TTg ngay
08/6/2016), nam 2019 1a nim danh dau sy
phat trién ciia TMDT tai Viét Nam. Vi tdc
d6 tang truong cao ctia nén kinh té, GDP
nam 2019 dat 7,02%, TMBDT gop phan quan
trong trong viéc thiic day thuong mai trong
nude va qudc té, dic biét giap cac DNNVV
day manh va nang cao hiéu qua hoat dong
san xuat kinh doanh trong béi canh hoi nhap
va cudc Cach mang Cong nghiép lan thir
tu (Cuc Thuong mai dién tr va kinh té sd,
2020). Theo Sdch trang Thwong mai dién
tir Viét Nam 2020, nam 2019 c6 dén 77%
ngudi dung Internet tham gia mua sam tryc
tuyén it nhat mot 1an trong nam, 45% ngudi
dung Internet cho myc dich tim kiém thong
tin mua hang, vai ty 1€ nguoi dl‘mg c6 thoi
lu’ong truy cédp Internet tu 3 5 tleng/ngay
1én dén 30%. Gia tri mua sim truc tuyén
ctia nguoi tiéu dung dudi 1 triéu dong va tir
1-3 triéu dong chiém ty 1& cao nhét 1a 26%,
tir 3-5 triéu dong chiém 23%, trén 5 triéu
ddng chiém 25% (Cuc Thuong mai dién tir
va kinh té 6, 2020). Két qua nay cho thiy,
ngdy cang c6 nhiéu ngudi tiéu dung sin
sang tham gia va yéu thich mua sim truc
tuyén. Day ciing 1a dau hiéu tich cuc ddi
vOi su phat trién TMDT tai Viét Nam. Theo
bao cdo cua Hi€p héi Thuong mai dién tir
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Viét Nam - VECOM (2020), nam 2019 co
42% doanh nghiép str dung mé hinh B2C
(Business to Consumer - Doanh nghi¢p
to1 Khach hang) tham gia khdo sat da xay
dung website, khong thay doi nhiéu so véi
ndm 2018 (44%), nam 2017 (41%) va ndm
2016 (43%). Pa s6 cac doanh nghiép nay
chu trong nhiéu hon tGi viéc cham soc, cap
nhat théng tin trén hé thong website cta
minh. Cu thé, 47% doanh nghiép cho biét
thudng xuyén cap nhat thong tin hiang ngay,
23% cap nhat hang tuan. Diéu nay chimg
to cic doanh nghiép da quan tim hon dén
viéc cham soéc hinh anh, thuong hi¢u cua
minh, sin sang ting cudng nhiéu hon cac
hinh thtrc kinh doanh truc tuyén.

Theo két qua khao sat cia Cuc Thuong
mai dién tir va kinh té s6 (2020), ndm 2019,
cac kénh mua sdm truc tuyén duogc doanh
nghi¢p khai thac kha da dang va duoc nguoi
mua sim truc tuyén sir dung phd bién gdm:
website (52%), dién dan va mang x3 hoi
(57%), cac ung dung danh cho thiét bj di
dong (goi tat 1a tng dung di dong) (57%)
va cac kénh khac (2%). Béanh gia ciia doanh
nghiép vé hiéu qua cao ctia hoat dong TMDT
qua céc hinh thtrc, dimg dau 1a mang xa hoi
voi ty 1€ 1a 40%, tiép theo 1a san giao dich
TMDT (26%), ung dung di dong (20%) va
website ctia doanh nghiép (19%). Cac sd
liéu nay cho thdy, mang xa hoi ngay cang
dong vai trd quan trong dbi véi viéc nhan
dién thuong hi¢u doanh nghi¢p, dac biét voi
dac diém cla gidi tré ngay nay 1a ngay cang
gia tang thoi gian tuong tac voi nhau trén
cac dién dan va mang xi hoi thi nén tang
nay vira gitip doanh nghiép ting doanh s,
vira thu hat khach hang, dong thoi tao 4n
tuong t6t, lan toa thong tin vé thuong hiéu
doanh nghiép t6i khach hang thong qua cac
trai nghi¢m thu vi dugc cap nhat lién tuc
trén cac khong gian mang nay.
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Danh gia thuc trang 4p dung TMDT
nhim nhan dién thwong hiéu cua céac
DNNVV, két qua khao sat cua Dé tai cho
thiy, chi c6 29,5% doanh nghiép chua xiy
dung thuong hi€u trén khong gian mang.
Diéu nay khang dinh nhan thic cta nha
quan tri & cac DNNVV vé viéc ap dung
TMDT trong xdy dung thuong hiéu ngay
cang duoc nang cao.

Pé thuc day viéc xay dung thuong hiéu
trén khong gian mang, cac DNNVV da tap
trung ddy manh viéc dau tu nang cap ha
tang cong nghé nham dam bao thong tin
va giao dich cua khach hang dugc an toan,
gdp phan nang cao 1ong tin ctia khach hang
ddi véi hoat dong truc tuyén cua cac doanh
nghiép, tuy nhién mic dau tur nay chua
tuong xtng v4i tiém nang phat triéen TMDT
va kinh té s6 ciia Viét Nam. Xét vé mirc dau
tu, xay dung va van hanh website/trng dung
di dong trén tong von dau tu TMDT cta
doanh nghiép thi c6 t61 60% doanh nghiép
tham gia khao sat cita VECOM nam 2020
cho biét trong nim 2019 méi dau tu dudi
20% trong tong ngan sach dau tu vé TMPT
(gidm 2% so v61 nam 2018), 30% doanh
nghiép da dau tu tir 20-50% ngan sach va
méi c6 10% doanh nghiép dau tur trén 50%
ngan sach chung cia TMDT (VECOM,
2020). C6 thé thay, phan 16n doanh nghiép
van chua thyuc sy chu trong vao viéc dau tu,
xdy dung va van hanh website/ung dung di
dong. Xét vé quy mo doanh nghiép, nhom
doanh nghiép 16n ¢6 ty trong dau tu vao
viéc xdy dung va van hanh website/ing
dung di dong chiém da s6 dao dong tir 20-
50% trong tong sd von dau tu cho TMDT
(46% doanh nghiép 16n); con nhom céc
DNNVYV, da sb déu dau tu & mirc dudi 20%
(63% doanh nghiép) (VECOM, 2020). Pau
tu cho ha ting cong nghé thong tin (CNTT)
ciia doanh nghiép vé nhan su va dao tao
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nim 2018 chiém 18%, ty 1& nay nim 2019
14 21% (Cuc Thuong mai dién tir va kinh té
s6, 2020). Theo cac chuyén gia trong linh
viuc TMDT, thyc té ngudn nhan lyc nganh
TMDT can c6 kién thtc rong trong nhiéu
linh vuc nhu kinh té, cong ngh¢ thong tin,
quan tri va ngoai nglr nén doi hoéi thoi gian
dao tao dai; ngudi hoc can duoc cung cp
kién thire vé cac nghiép vu kinh doanh qudc
té, mé hinh kinh doanh dién tir, cach lap ké
hoach va phat trién chién lugc TMDPT, cac
kién thtrc vé quan tri kinh doanh, dic biét 1a
cac nghi¢p vu TMDT va tng dung CNTT
dé phuc vu cho cong viéc (Hoang Thi Thay,
2019).

Co cdu dau tu cho ha ting cong nghé
thong tin cua doanh nghiép c6 su chuyén
dich sang chu trong dau tu cho nhén sy va
dao tao, voi ty 1& dau tu nam 2019 ting
3% so v6i nam 2018, d3 khic phuc dan
han ché cua doanh nghiép do thiéu nhan
su chuyén trach co du k§y ning can thiét
vé TMDT. Ngoai ra, su chuyén dich hoat
dong dau tu ndy con gop phan ning cao
hinh anh thuong hiéu, két nbi voi khach
hang muc ti€u thong qua website va cac
mang xa hdi nhu Facebook, Instagram va
Twitter. Nhirng mang xa hdi nay s€ cung
cap cho cac doanh nghiép ndi chung va
ddc biét la cac DNNVV ndi riéng cac cong
cu can thiét dé tiép can khach hang muc
tiéu, tu do6 gitp tang luu lugng truy cép
vao website cua doanh nghiép cling nhu
tang doanh thu ban hang. Trong s& 700
DNNVYV duoc khao sat, c6 490 doanh
nghiép (chiém 70%) c6 ¥ dinh dau tu, phat
trién thém TMDT trong vong 2 nim tdi.
Trong khi d6, van c6 khodng 30% DNNVV
dugc khao sat khong co6 y dinh dau tu,
phat trién hoat dong TMDT néi chung
trong thoi gian toi ciing nhu dau tu, phat
trién hoat dong nhan dién thuong hiéu cua
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doanh nghiép trén khong gian mang noi
riéng. Trong cac DNNVV ¢6 y dinh dau tur
phat trién TMDT, hoat dong ma cac doanh
nghiép quan tim nhat 1a xay dung website
TMBT, tiép dén 1a phat trién ngudn nhan
lyc TMDT, xay dung bd nhan dién thuong
hi¢u trén khong gian mang, hoat dong xay
dung ung dung ban hang trén thiét bi di
dong, va cudi cung la trién khai cac hoat
dong ban hang trén san TMDT do bén thir
ba cung cip (Xem: Hinh 1).

Nhu vay, mac du DNNVV da nhén thuce
duogc vai tro cua viéc ap dung TMDT trong
viéc xay dung thuong hiéu trén khong gian
mang nhung ¥ dinh dau tu vao hoat dong
xay dung bd nhéan dién thuong hiéu trén
khong gian mang méi chi chiém 43,4%
DNNVYV dugc khao sat. Ciing theo két qua
khao sat cua Dé tai, cac DNNVV di xdy
dung bd nhan dién thuong hiu trén khong
gian mang tap trung cha yéu vao cic nén
tang website 1a 90,5%, trong d6 Facebook
la 52,7%, Google 1a 20,2%, Instagram la
11% va cac nén tang khac 13 0,9%.

Nguyén nhan cua viéc c6 it DNNVV
xay dung bd nhédn dién thuong hiéu trén

Thong tin Khoa hoc xa héi, s6 7.2021

khong gian mang la do viéc ap dung TMDT
cta doanh nghiép chua cao va chua hi¢u
qua. Piéu nay duoc 1y giai boi diéu kién
xdy dyng va phat trién thuong hiéu sb cia
cac DNNVV con han ché, cu thé la:

Thir nhat vé ngudn nhéan lyc, dé xay
dung thuong hiéu manh va dugc nhan dién
murc do cao doi hdi doi ngti 1anh dao/quan
ly/nhan vién ciia doanh nghiép can nhan
thirc ddy di1 vé tim quan trong ctia thuong
hiéu sb dé dam bao su théng nhét vé& nhan
thirc va hanh dong; hinh thanh d¢i ngti nhan
su chuyén trach véi chuyén mon va ky nang
gin v6i CNTT va TMDT. Trong khi do,
Viét Nam dang thiéu hut lao dong c6 chat
luong cao va day du ky ning vé TMDT,
s6 doanh nghiép gap kho khin trong viéc
tuyén dung lao dong c6 k¥ ning vé TMDT
va CNTT lén t61 30%, ty 1€ doanh nghiép
c6 can bo chuyén trach vé TMDT chi chiém
27% va da s6 1a cac doanh nghiép c6 quy
md 16n (Cuc Thuong mai dién tir va kinh té
56, 2020).

Thir hai, thuong hiéu s6 duge xay dung
song hanh véi qua trinh chuyén dbi s6 nén
cling doi hoi su dau tu cho cac hoat dong

Hinh 1. Cac hoat dong DNNVYV c6 y dinh diu tw, phat trién TMDT trong vong 2 nim t6i
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xdy dung va trién khai chién lugc thuong
hiéu s6, nhan su, mua thiét bi, phﬁn mém,
tao 1ap va truyén thong thuwong hiéu sé va
cac hoat dong khac (Nguyén Hong Quan,
2020). Tuy nhién, cac doanh nghi¢p Viét
Nam, dic biét la cac DNNVV, bi han ché
vé tai chinh nén chua du strc ddu tu ngudn
kinh phi 16n trong dai han dé x4y dung duoc
thuong hi¢u sb, bén canh do, con khong it
lanh dao DNNVV c¢6 quan niém rang viéc
xay dung thuong hiéu 1 tén kém, lang phi
va chi phu hgp vdéi nhitng doanh nghiép c6
quy mo 16n.

Ngoai ra, viéc sé hitu cac nén tang
cong nghé phuc vu hoat dong san xuat kinh
doanh cua cac DNNVV con han ché dan
dén nhitng kho khan trong viéc xdy dung
b nhan dién thuong hiéu trén khong gian
mang cua doanh nghiép. Két qua khao sat
ctia Dé tai cho thay, chi c6 78% DNNVV
su dung website TMDT cho hoat dong
san xuat kinh doanh, 21% doanh nghiép
sir dung ung dung ban hang trén thiét bi
di dong, 38,5% doanh nghiép sir dung nén
tang ban hang qua mang xa hoi; 17,3%
doanh nghiép su dung san TMDT do bén
thit ba cung cip, va sir dung nén tang khac
chiém khoang 1,2%.

Thit ba, thuong hiéu s6 dugc hinh
thanh trén nén tang CNTT va TMDT. Cac
phuong tién dién tr va vién thong, phan
mém 13 diéu kién can dé thuong hiéu sb
duoc tao 1ap, hién dién, luu trir va két ndi,
viéc dau tu co sé ha téng ludn 1a tién dé
quan trong dé xay dung thuong hiéu trén
moi trudng sb (UNCTAD, 1996). Co
cAu dau tu cho ha tang CNTT cua doanh
nghiép nam 2018: phan cimg 39%, phan
mém 29%; nam 2019, cic ty 18 nay lan
luot 1a 40% va 25% (Cuc Thuong mai
dién tir va kinh té sb, 2020). Xu huéng
dau tu nay cho thiy, doanh nghiép van
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dang chul yéu chd trong phan clng trong
ha tang CNTT nén chua dap tmg duoc day
du, toan dién xu hudng cua thi truong, yéu
cau cua khach hang.

Thit tw, hé théng thong tin thuong
hi¢u gitp doanh nghié¢p do luong va danh
gia dugc hiéu qua cua viée dau tu thuong
hi€éu mot cach ty dong. HE théng thong
tin thuong hiéu 1a co s& dé phan tich dit
li¢u, tim toi va dua ra giai phap phu hop
va hudng phét trién thuong hiéu. Déi véi
cac doanh nghi¢p c6 quy mo 16n, khi van
hanh mot hé thdng cong kénh hon ludn
can sy hd trg manh mé tir cong nghé,
thong qua cac hé théng phan mém quan
1y nhu Phan hé quan tri ngudn nhan sy
(HRM), Phan hé quan 1y chudi cung ting
(SCM), Phan h¢ quan ly quan h¢ khach
hang (CRM) hay Hé thong quén tri nguon
luc doanh nghiép (ERP). Nam 2019, 99%
doanh nghiép c6 quy mé 16n sir dung phan
mém ké toan tai chinh, trong khi d6 ty 18
nay & cic DNNVV la 88%. Bdi voi cac
ph'?ln mém khéc, su chénh 1éch gitra nhom
doanh nghi¢p c6 quy mo 16n va DNNVV
con cao hon nhiéu, dic biét véi cac phﬁn
mém nhu: ERP (40% doanh nghiép co
quy mo 16n st dung, DNNVV chi khoang
14%); CRM (48% so voi 26%); SCM
(53% so voi 23%); HRM (82% so voi
52%). Nhu viy, xét vé quy md doanh
nghiép, nhom doanh nghiép 16n st dung
cac phan mém quan 1y nhiéu hon so véi
nhém DNNVV nén thwong hiéu sb cua
cac doanh nghiép 16n dugc xay dung bai
ban, kha nang nhan dién tot hon so véi cac
DNNVV (VECOM, 2020).

3. Két ludn

Hién nay, theo két qua khao sat cua
Pé tai, hau hét cac doanh nghiép déu co
hiéu biét vé mdi quan hé giira TMDT va
nhan dién thuong hi¢u, 70% cac DNNVV
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duoc khao sat cho biét s& dau tu va ap dung
TMDT trong 2 nam tdi. Pay 1a tin hi¢u tich
cuc vi néu doanh nghi¢p trién khai tot viéc
ap dung TMDT va xay dung thuong hi¢u
s6 thi s& lam gia tang muc dO nhan dién
thuong hiéu, tir d6 gitip khach hang co thé
thoa méin va gin bo voi thuong hiéu hon.
C6 thé noi, TMPT gitip cac DNNVV dé
dang hon trong viéc tiép can khach hang,
dap tng dugc nhu cau cua nhimg khach
hang wa thich mua sdm truc tuyén hoiac
mua sim qua cac ung dung trén thiét bi di
dong; voi sy trg giup cua tu dong hoa va
ho6 so khach hang phong pht, DNNVV c6
thé cung cép trai nghiém truc tuyén duoc
ca nhan hoa cao cho khach hang TMDT;
TMDT gitp doanh nghi¢p m¢ rdng khach
hang nhd vao cac cong cu tim kiém, dé
dang giir lién lac v6i khach hang va kich
hoat cac chuong trinh giam gi4, chién dich
xuc tién thuong mai véi chi phi trién khai
thip. Véi nhitng loi ich ma TMPT mang
lai, dac biét viéc lam tiang sy nhan dién
thuong hi¢u doanh nghi¢p trén khong gian
mang, cic doanh nghiép Viét Nam noi
chung va DNNVV noi riéng cin nhan thirc
dung tdm quan trong cia TMPT va nhanh
chong ap dung TMDT dé gia ting su nhan
di¢n thuong hi€u doanh nghiép, day chinh
la cong cu canh tranh hi¢u qua va cé gia tri
st dung lau dai cho cic DNNVV o
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