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ABSTRACT

Awareness precedes action. One must become aware of
something before attending to it (Graziano & Webb, 2015), and
then to actions. Similarly, a full awareness of the circular
economy (CE) could help make its implementation in an
economy more efficient. However, up to now in Vietnam, CE is
still a new concept, and there have not been many studies
investigating the public’s awareness of CE, especially among
young people. This study, using descriptive statistics with 226
survey samples of economics students at Can Tho University of
Technology, will describe the current awareness of young
people about CE. The results show that young people's
awareness of CE is still quite low. In addition, green purchases
(one of the identifying signs of CE) among young people are not
vet popular and depend heavily on price factors. These results
may provide good indicators to competence agencies in
attempts to raise awareness and responsibility of young people
about CE.

1. INTRODUCTION

adopted a Circular Economy strategy to

The term “circular economy” was first
used in Western literature in the 1980s
(Pearce & Turner 1990). Then, economies
around the world have adopted the Circular
Economy in their sustainable development.
For example, the German government enacted
“the Closed Substance Cycle and Waste
Management Act” in 1996, which provided a
closed cycle waste management and ensured
environmentally compatible waste disposal
(Su et al. 2013). Also, the Japanese
government established a comprehensive
legislative system to promote the creation of a
recycling-oriented society through Eco-town
projects in 1997 (Dong et al., 2016; Berkel et
al., 2009). The Chinese government has

decouple economic growth, resource use, and
environmental degradation since around the
2000s (Geng et al., 2016; Liu et al., 2009).

Not surprisingly, the circular economy is a
very new concept in Vietnam (Nguyen et al.,
2022). Following Germany and Japan - the
pioneers in systematic efforts to implement
the CE (The World Bank, 2009), the
Vietnamese government signed “The Circular
Economy Development Project in Vietnam”
in 2022. And the Government has just been
filing the Regulatory Sandbox of the Project.
Therefore, the public awareness of CE is still
elementary in  Vietnam.  Vietnamese,
especially young customers, have noted green
purchasing (Hoang & Nguyen, 2013; Nguyen
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et al., 2017), but they still do not adequately
understand CE development.

The entities related to CE development
consist of the government, enterprises, and the
public, and the awareness of those entities in
promoting CE is important while putting CE
into practice (Xue et al., 2010). Valuable
studies related to people's environmental
awareness have been carried out by
researchers in different countries, but few
empirical studies focused on people's CE
awareness (Guo et al.,, 2017). In Vietnam,
many studies have focused on environmental
awareness, green purchases, or waste
management (Nguyen, 2012; Nguyen et al.,
2019; Le et al., 2019; Nguyen, 2023;
Schneider et al., 2017). There were also
papers on CE and sustainable development,
and most of the papers researched the factors
affecting the disclosure of sustainable
development (Le et al., 2019) analyzed the
impact of enterprises of the circular economy
practices (Chowdhury et al., 2022), introduced
CE form of enterprises (Clube & Tennant,
2021; Tran et al., 2022), and recommended
suitable mechanism or comprehensive
legislative system to implement CE practices
(Herrador et al., 2023; Phan et al., 2023). So
far, little research on public awareness,
especially young people’s awareness, of CE
development has been conducted in Vietnam.

Using descriptive statistics and
comparative analysis, this research offers an
overview of the awareness of young
Vietnamese about CE development. We
conducted a survey on economic students of
Can Tho University of Technology (CTUT).
The results (through 226 surveys) showed that
young people's awareness of CE was quite
low, only 11.06% of young people heard,
understood, and knew clearly about CE, while
48.23% heard but were not very interested in
CE. In addition, the survey results showed
that green purchase (one of the identifying
signs of CE) among young people was not yet

popular and depended heavily on price
factors. These results may provide good
indicators for competence agencies in
attempts to raise awareness and responsibility
of young people about CE.

Papers of public attitude or awareness of
CE have been conducted around the world.
For example, Vagner (2021) identified the
awareness and behavior of the population of
Slovakia concerning the circular economy.
They surveyed a random sample of 830
respondents. They concluded that the
environmental awareness of CE in Slovakia is
low, and they should learn from the
neighboring countries about this concept.

Almulhim and Abubakar (2021) aimed to
understand public awareness and attitudes to
CE transition in Saudi Arabia. They did a
cross-sectional, snowball-sampling-method
survey with 402 residents of the Dammam
Metropolitan Area. The questionnaire was
composed of eight closed-ended questions
with an open-ended question to solicit
additional information and consists of three
sections: assessing public attitude towards
CE part, uncovering public behavior, and
inquiring about respondents’ demographic
details. The results indicated that the
respondents had little understanding of the
CE concept due to limited awareness of the
topic. Moreover, they found that the
respondents’ level of awareness regarding
the CE transition was positively related to
their level of education.

Krajnc et al. (2022) evaluated young
people’s awareness and attitudes towards the
CE and the Green Deal (GD) in Europe. They
collected by surveying 286 young people from
five European countries. The research
framework in the paper was closely related to
the nine priorities of the EU’s GD:
biodiversity, farm-to-table, sustainable
agriculture, clean energy, sustainable industry,
construction and reconstruction, sustainable
mobility, pollution reduction, and climate
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action. The analysis showed that young
people believed in the principles and priorities
of CE but did not receive enough support to
participate and implement the priorities
actively. Moreover, young people approached
the CE from different angles and showed
responsible behavior in everyday life, had
already heard about the CE’s goals and action
plan, but had been unable to reason, think, and
evaluate in an entrepreneurial way when
linking the CE to business opportunities.

There are also research papers on attitude
or awareness toward CE that were conducted
in Portuguese, UK, Ireland, and Lithuanian.
They all used questionnaires which were
composed of specific models. The results
showed that respondents became more aware
of CE and CE practices.

Meanwhile, although green economy
research is increasingly focused on Vietnam
(Bang et al., 2023; Dat et al.,, 2023; Nguyen,
2023), literature about CE is not abundant and
papers about public awareness of CE are rare.
Searching results for the phrase of words
“circular economy awareness in Vietnam” on the
ProQuest database yields few papers about CE.

Nguyen et al. (2022) presented the current
situation of CE inquiry and the
implementation of CE in some industrial
branches in the world and Vietnam. Currently,
Vietnam does not have a legal framework for
the circular economic development, nor does
it have a set of criteria to identify, evaluate,
summarize and provide an accurate
classification of the development level of the
CE. Therefore, it is necessary to research and
promote the implementation of the CE for the
sustainable  growth and a  protected
environment in Vietnam.

Tran et al. (2022) documented the factors
that impact willingness to participate in the
circular economy in Vietnam. They surveyed
431 people in Hanoi and its surrounding
provinces with a questionnaire measuring the
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respondents’ level of agreement to participate
in the circular economy. They used the
structural equation model (SEM) to analyze
the data and test the complex relationships
between the variables in the model. They
found that attention to the environment, and
attitude towards intention are the factors that
have a strong impact on willingness to
participate in the circular economy. They
suggested that policymakers in Vietnam need
to pay more attention to people’s groups such
as family, friends, and mainstream media, and
need to distinguish population groups
according to different criteria comprising
occupation, education level, and age to assess
people’s willingness to participate in the CE.

So far, papers about CE and public
awareness of CE in Vietnam are still limited.
We, through this paper, wish to enrich the
literature on public awareness of CE in
Vietnam.

2. METHODOLOGY AND DATA
SAMPLE

2.1. Methodology

The authors used a survey questionnaire to
collect data describing the overview of
Vietnamese youth's awareness of CE
development. This article aims to study the
understanding, attitudes, and behaviors of
young people about CE development.
Therefore, the authors designed a
questionnaire following the structure in the
research of Xue et al. (2010), Liu et al.
(2009), Liu and Bai (2014), and Guo et al.
(2017), but restructured the questions to suit
the Vietnamese environment. Then, the
authors conducted statistical analysis to
describe the current state of young people's
awareness of CE.

To study the awareness of CE among
young people in Vietnam, the authors chose
Vietnamese university students as the research
subject. The average age of university
students in Vietnam was from 18 to 22 years
old, which was suitable to represent the youth
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age. More specifically, the authors conducted
the survey with students studying economics
at (CTUT). Economic students have several
chances to learn about CE’s concepts, green
economy, and related terms. So they should
have known about CE more than the others.
Thanks to the level of awareness of
economics students about CE development,
we can infer the level of awareness of the
youth (and others) of Vietnamese in general.

In this study, the authors conducted both
qualitative ~ and  quantitative  research.
Qualitative research allowed the authors to
shape the questionnaire, and quantitative
research helped the authors to understand the
current situation. Regarding qualitative
research, the authors drafted the questionnaire
according to Xue et al. (2010), Liu et al.
(2009), Liu and Bai (2014), and Guo et al.
(2017), and adjusted the questions considering
some studies on CE in Vietnam such as
Herrador et al. (2023), Tran et al. (2022), and
Tran et al. (2023). Then, the authors sent the
draft to two economic experts working at the
Institute of Socio-Economics of Can Tho

City, and two random students, asking them to
answer the survey to get their opinions on the
structure of the questionnaire, English
terminology in Vietnamese. The authors
revised the questionnaire based on the
feedback of the experts and students. Next,
the authors conducted a preliminary study by
randomly sending the questionnaire to 20
students. The authors received 12 respondents
and continued to edit the questionnaire into
the final version.

Then, the authors conducted a quantitative
study (main survey) with economics students
at (CTUT). The authors used a convenience
sampling method to conduct the survey, in
which the sample subjects were selected
mostly from economic students studying at
CTUT based on the ease of access of the
research subjects, instead of randomly
selecting from the entire population. The
students  participated in the survey
independently, and their response process was
not supervised.

2.2. The data sample

Table 1. Demographic statistics

Questions Frequency Percent (%)
Gender Male 53 23.45
Female 173 76.55

Secondary school 0 0.00

Education College 1 0.44
Undergraduate 225 99.56

Single 226 100.00

. Married 0 0.00
Married Student 222 97.37
Career Others 4 2.63
Have no income 107 47.34

0-4 million VND 100 4424

5-9 million VND 18 7.96

Income 10-14 million VND 1 0.88
15-19 million VND 0 0.44

15-19 million VND 0 0.44

Note: This table presents the demographic information of the respondents. The sample has 226
respondents in total. The percentages are calculated by dividing column 3 by 226. VND is Vietnam Dong.
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Research data was collected from January
1 to May 30, 2024. The survey questionnaire
was randomly sent to 500 economics students
at CTUT via students’ e-mail. A total of 230
responses were received back (the response
rate was 46%). After the screening, we
obtained 226 appropriate responses. The
demographic statistics of the data sample are
presented in Table 1.

Table 1 presents the demographic
information of the respondents. The study
sample has a total of 226 responses, of which
the majority of the respondents are female
(76.55%); all are single and most of them are
students (99.56%). Regarding to educational
level of the survey respondents, 225
respondents are undergraduates or students.
As they are students, most of the respondents
choose no income (about 47%), or low
income of less than 4 million VND/month
(about 44%).

3. RESULTS AND DISCUSSION
3.1. The young’s understanding of CE

Table 2 presents the respondents’
understanding of CE. For question 1.1, while
only 11.06% of the respondents understood
well about CE, about 48.23% of the
respondents said they had heard about CE but
did not care about it. Another 40.71%
believed that they had no information about
CE (33.63%) or had no information about it
and did not care about it (7.08%). This result
was similar to some other studies. For
example, Liu et al. (2009) concluded that
surveyed people had limited awareness and
poor understanding of CE.

For questions 1.2 and 1.3, we tested if the
respondents were familiar with "3R", an
important term of CE including Reducing,
Reusing, and Recycling. Although more than
55.58% of the respondents thought they had
not heard of “3R”, most of the respondents
correctly chose the components of “3R”. The
statistical results showed that 70%, 48.3%,
and 40.4% of the respondents chose
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Recycling, Reusing and Reducing
respectively as “3R”. We could infer from the
results that the respondents might have heard
of the concept “3R” and its components but
not cared about it.

Question 1.4 presents that most of the
students understand the important role of CE
development. Answering “Why should we
develop CE?”, 78.30% of the respondents
chose “Energy-saving and environmental
protection”, 56.10% of them chose “Reducing
costs”, and 30% of them chose “The
obligation of the national policy. So, in the
perception  of  young  people, the
implementation of CE in the economy was not
only due to the inevitable needs of the
development trend but also due to the
requirement of the competence agencies. This
proves the important role of competence
agencies in developing CE.

Finally, question 1.5 presents the channels
through which the students got information
about CE. The results showed that most of the
students used the internet for information
(77.8%). This channel dominated the other
channels such as “Radio and TV?”,
“Newspaper and Magazine”, or “Conversation
with friends”, accounting for 37%, 33.9%, and
30% respectively. Besides, not many students
read “Government Documents” or “Public-
service Announcements” for CE information
(13.9% and 9.1% respectively). This suggests
that competence agencies need to diversify
the distribution means of information
specialized in national laws, regulations,
decrees, and so forth to reach young people
rather than just paper documents.

The results showed that economics
students at CTUT, who had many chances to
get familiar with circular economy terms,
had rather poor awareness of CE. Then, we
could infer that the awareness and
understanding of CE among young people,
who had few opportunities to learn about CE
terms, possibly even lower. However, we
hope that the awareness and understanding of
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CE among businesses operating in the market
is higher, as they are the ones directly

affected by the Government's

economic policies.

green

Table 2. The respondents’ understanding of CE

Question Frequency Percent (%)
Hear/understand/know well about 25 11,06
circular economy

1.1. Have you ever Have heard but not much interest in

: 109 48,23
heard/understood/known  circular economy

about the circular Have no information about the circular

0 76 33,63
economy? economy
Have no information and no interest in 16 708
green economy-circular economy ’
1.2. Have you ever heard Yes 100 44,42
of "3R"? No 126 55,58
) Recycling 161 70,00

1.3, What do you think Reusing 111 48,30

"3R" is in the circular .

Reducing 93 40,40
economy? (Choose three

answers) Reproduce 63 27,40
Redesign 29 12,60

. Energy—savmg and environmental 180 78.30

1.4. According to you, protection

why should we develop ~ Reducing costs 129 56,10

CE? (Choose three The obligation of the national policy 69 30,00

answers) Public appealing 64 27,80
Having no idea 28 12,20
Radio and TV 85 37,00

1.5. By which method do  Newspaper and Magazine, etc. 78 33,90

you usually get Government Documents, etc. 32 13,90

information about CE? Conversation with friends, etc. 69 30,00

(Could choose more than  Internet 179 77,80

one answer) Public-service Announcement 21 9,10
Others 43 18,70

Note: This table presents the respondents’ understanding of CE. The sample has 226 respondents
in total. The percentages are calculated by dividing column 2 by 226.

3.2. The young’s attitude to CE

Table 3 presents the respondents’ attitude
towards CE development. We have 5 questions
in total to understand the students’ attitude.

The practical application of a circular
economy has many facets. Vertically, it
involves enterprises, industrial parks, and

102

regions (cities, cross-cities, provinces, and so
on). Horizontally, it includes industries, urban
infrastructures, the cultural environment, and
the social consumption system (Bilitewski,
2008). Obviously, putting CE into practice
can create barriers. Some important barriers
are listed in question 2.1.
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The results of question 2.1 show that
according to students, the main barriers to CE
development included "Lack of public
awareness" (70.90%) and "Lack of financial
support" (40%). Barriers such as "Lack of
legislation", "Lack of technology", "Lack of
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punishment" and the like are equally
important, making up around 30%. This result
suggests that current policymakers should pay
attention to promoting public awareness of
and financial support for CE development.

Table 3. The respondent's attitude to CE

Question Frequency Percent
(%)
. Lack of public awareness 163 70,90
2.1. In your OpIION, 1 ack of financial support 92 40,00
whatare the main —y ) oy of Jegislation 76 33,00
barriers for CE
development Lack of techno?o.gy 73 31,70
(Choose three Lack of supervision 38 16,50
answers)? Lack of encouragement 66 28,70
Lack of punishment 54 23,50
2.2. Would you like ~ Yes 220 97,35
to do garbage
classification? No 6 2,65
2.3. Do you usually  Offen 140 61,95
classify the Sometimes 26 38,05
garbage?
2.4.Have youbeen Yes 211 93,36
known “green
products”? No 15 6,64
2.5. What are the Manufacturer's commitment 61 26,99
signs helping us Advertising, communication from manufacturer 52 23,00
identify “green Information on product packaging 97 42,93
products”? Other 16 7,08
2.6. How much Unwilling to pay more 28 12,39
more money are you  About 105% of ordinary products’ price 111 49,12
willing to pay for About 110% of ordinary products’ price 42 18,58
“green products” About 115% of ordinary products’ price 14 6,19
(i.e. “energy-saving 1t does not matter
products™)
compared to 31 13,72
ordinary products?
2.7. In your opinion, Executing compulsory regulations 59 26,11
what could be the Setting government macro-control policy 53 23,45
most effective Promoting public awareness 94 41,59
methods to push CE  Has no idea
development? 20 8.85

(Choose one answer
only)

Note: This table presents the respondents’ attitude to CE. The sample has 226 respondents in total. The

percentages are calculated by dividing column 2 by 226.
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Waste classification is one of the
important awareness in CE development.
According to  Giusti  (2009), waste
classification has been discussed and
practiced in some countries for many years.
Question 2.2 and 2.3 were designed to
understand young people's views on garbage
classification. The result showed that 97.35%
of students would like to classify garbage
every day. However, in question 2.3, only
61.95% of respondents regularly classified
waste. So, it indicates that young people
understand the importance of waste
classification in daily life, but there is still a
gap from awareness to action. It may be
because the conditions for implementing
waste classification in Vietnam have not been
properly supported, especially the poor
infrastructure.

Questions 2.4 and 2.5 ask whether young
people are aware of green products on the
market. The results showed that 93,36% of the
respondents knew about green products.
Specifically, 42.93% of the respondents used
information on the product packaging to

identify green products, 26.99% used
information through government
commitments to manufacturers, and 23% used
information from manufacturers'

advertisements and communications.

The government (2021) mentioned in
Vietnam's "National Strategy on Green
Growth for the 2021-2030 period and Vision
to 2050", green products include products
with recycled ingredients, environmentally
friendly products and services, products of
biological origin, energy and water saving
products, vehicles using alternative fuels, and
products using renewable and alternative
energy, replacing native toxic substances in
dangerous oxidizing chemicals. In general, the
price of green products is more expensive due
to the strict requirements in their production
process. Therefore, consumers in general may
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not be willing to purchase green products
when comparing their prices.

Question 2.6 measured the acceptable
price of green products that young people in
Vietnam can afford. The results showed that
49.12% of the respondents were willing to
pay 5% more for green products, while
12.39% of the respondents were not willing to
pay more for them. In addition, 13.72% of the
respondents did not care about the price of
green products.

So far, although the surveyed students
knew about green products, they paid less
attention to purchasing green products in their
consumption behavior. In general, students'
green shopping behavior is influenced by the
price of green products. For example, students
only bought recycled products at low prices or
did not pay more for green products.

In addition, when answering which
methods could effectively promote CE
development (question 2.7), 41.59% of the
students chose to raise public awareness of

CE. Besides, the options "Executing
compulsory  regulations"” and "Setting
government macro-control policies"
accounted for 26.11% and 23.45%,

respectively. The results suggested that it was
necessary to increase the public understanding
of CE and promote green consumption trends.
Also, regulation makers should take a role to
attract the participation of the entire society,
from central to local levels, businesses and
citizens, civil society organizations and
research agencies, and so on.

3.3. The young’s behavior toward CE

Table 4 presents the behavior of young
people towards green products and green
consumption. Question 3.1 presents the
number of green products purchased by young
people. 28.32% of the respondents did not buy
any green products in the survey month.
Another 70% of the respondents bought at
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least one green product in the survey month.
However, the number of green product
consumption was still quite low, only 7.08%
of students bought more than 6 green products
in the survey month.

The statistical results of questions 3.2 and
3.3 showed that students did not prioritize
green products in their consumption behavior.
Up to 65.49% of the students considered the
type of products to decide whether to choose
recycled products instead of non-recycled
ones. In addition, 53.54% of the students said
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"Do not bring shopping bags" when shopping,
meaning that students had not built green
consumption behavior in daily life.

Meanwhile, green purchasing in some
other research was more optimistic. For
example, Liu et al. (2009) did a survey of
people in Tianjin, China, and found that over
75% of the respondents said they would like
to buy green products while this number in a
similar survey in Shijiazhuang, China was
nearly 50%.

Table 4. The respondents’ behavior toward CE

Question Frequency  Percent (%)
0 64 28,32
1 40 17,70
3.1. How many green 2 45 19.91
3 35 15,49
products do you buy
this month? 4 16 7,08
5 7 3,10
6 3 1,33
Above 6 16 7,08
No, I have a negative attitude towards 14 6.19
3.2. Do you prefer to such goods, and I never buy them ’
buy recycled products I don't pay attention to the origin of
24 10,62
over non-recycled the product
products? It depends on the type of product 148 65,49
Yes, I always buy such products 40 17,70
3.3. Do you usually Yes 105 46,46
carry your own
shopping bag when No 121 53,54
going shopping?
Yes, but need financial support 75 33,19
3.4. Do you think we Yes, but not in the near future 40 17,70
should develop green Yes 100 4425
economy/circular I don't know 10 4,42
economy? No, because economic factors are 1 0.44

more important

Note: This table presents the respondents’ behavior toward CE. The sample has 226 respondents in
total. The percentages are calculated by dividing column 2 by 226.

Regarding the necessity of CE, 44.25% of
the respondents affirmed that the economy
should be developed toward a green economy
and circular economy. The other 33.19% stated
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that CE should be developed with financial
support. About 18% of the respondents
perceived that the circular economy should be
developed but not in the near future.
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Shortly, the results in Table 4 show that
the intention to consume green products was
still low. Therefore, we need more campaigns
for green products to promote consumption
intentions.

4. CONCLUSION

With rapid industrialization, Vietnam is
facing many challenges of resource depletion,
pollution, environmental degradation, and
climate change. Both resource scarcity and
resource efficiency have challenged the
country's sustainable development. In such
circumstances, the circular economy could be
adopted as a national development strategy. In
such a circular economy, methods that help
optimize the use of energy, water, and natural
resources could be provided. However, the
circular economy is a new concept in
Vietnam, and public awareness of this concept
is quite low.

The results of this study showed that a
majority of young people had poor awareness
and an understanding of CE and its
importance to economic development. Even, a
number of the respondents were not interested
in CE.

Although getting notices about green
products, young consumers were not willing
to buy green products at higher prices. Green
purchase among young people also depended
on the price of the product. 12.39% of
respondents answered that they did not want
to pay more for green products. However, an
optimistic sign was that nearly 50% of the
students were willing to pay 5% more for
green products.

The results also showed that the main
barriers to CE development were inefficient
awareness from the public in general and
young people in particular, and lacking
financial support. This implied that we should
initially increase people’s understanding, and
then implement financial support policies to
relevant entities to develop the CE in Vietnam.

The findings from this study may give
suggestions to policymakers on raising
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awareness and responsibility of young people
to EC. Then, future research can focus on

clarifying public policies for circular
economic development in Vietnam.
References
Almulhim, A. L., Abubakar, 1. R. (2021),
“Understanding Public Environmental
Awareness and Attitudes toward Circular
Economy Transition in Saudi

Arabia”, Sustainability, 13(18), 10157.

Bang, N. H., Nga, P. T. H., Le, T. D.
(2023), “Environmental policy affecting the
development of green banking and green
economy: A case study in Vietnam”, Revista
de Gestao Social e Ambiental, 17 (4), 1-15.

Berkel, R. V., Fuyjita, T., Hashimoto, S., &
Geng, Y. (2009), “Industrial and urban
symbiosis in Japan: Analysis of the Eco-Town
program 1997-2006, Journal of
Environmental Management, Volume 90,
Issue 3,1544-1556.

Bilitewski, B. (2008), “From traditional to
modern fee systems”, Waste Management,
28(12), 2760-2766.

Chowdhury, S., Dey, P. K., Rodriguez-
Espindola, O,. Parkes, G., Nguyen, T. A. T.,
Dang, D. L., Tran, P. H. (2022), “Impact of
Organisational Factors on the Circular
Economy PractiKTTHs and Sustainable
PerformanKTTH of Small and Medium-sized
Enterprises in Vietnam”, Journal of Business
Research, 147, 362-378.

Clube, R. K. M., & Tennant, M.
(2021), “Social inclusion and the -circular
economy: The case of a fashion textiles
manufacturer in Vietnam”, Business strategy
& development, 5(1), 4-16.

Dat, P. T., Le, T. T. H. (2023), “Factors
Affecting the Green Economy Based on the
Attraction of Foreign Direct Investment in the

Context of Climate Change,
Vietnam”, Montenegrin Journal of
Economics, 19 (1), 31-41.

Dong et al, (2016), “Mesozoic
intracontinental orogeny in the Qinling
Mountains, central China”, Gondwana

Research Volume 30, 144-158.

CAN THO JOURNAL OF SCIENCE AND TECHNOLOGY - No.05 - February, 2025



Geng, Y., Sarkis, J., Ulgiati, S. (2016),
“Sustainability, well-being, and the circular
economy in China and worldwide”,
ScienKTTH, 6278 (Suppl.), 73-76.

Giusti  (2009), “A review of waste
management practices and their impact on
human health”, Waste management, 2009.
Volume 29, Issue 8, P 2227-2239.

Government (2021), “National Strategy on
Green Growth for the 2021-2030 period and
vision to 20507, 1658/Qb-TTg.
https://vanban.chinhphu.vn/

Graziano, M. & Webb, T. (2015). The
attention schema theory: a mechanistic
account of subjective awareness. Frontiers in
Psychology. 06. 500.
10.3389/fpsyg.2015.00500.

Guo, B., Geng, Y., Sterr, T., Zhu, Q., &
Liu, Y. (2017), “Investigating public
awareness on circular economy in western
China: A case of Urumqi Midong”, Journal of
Cleaner Production, 142, 2177-2186.

Herrador, M., Tran, D., Dinh, T., Le, T. H.
& Katarzyna, L. (2023), “The Unique Case
Study of Circular Economy in Vietnam
Remarking Recycling Craft Villages”, SAGE
Open. 13.10.1177/21582440231199939.

Hoang, V. H. & Nguyen, P. M. (2013),
“Environmental Awareness and Attitude of
Vietnamese Consumers Towards Green
Purchasing”, VNU Journal of Economics and
Business, 29(2), 129-141.

Krajnc, D., Kova'ci’c, D., Zunec, E.,
Brglez, K., Kova'ci’c Lukman, R. (2022),
“Youth Awareness and Attitudes towards a
Circular Economy to Achieve the Green Deal
Goals”, Sustainability, 14, 12050.

Le, A. N. H., Tran, M. D., Nguyen, D. P.,
& Cheng, J. M. S. (2019), “Heterogeneity in a

dual  personal  values—dual  purchase
consequences—green consumption
commitment framework™, Asia Pacific

Journal of Marketing and Logistics, 31(2),
480-498.

Le, A. T, Phan, T. H., Nguyen, X. H., &
Vo, V. N. (2019), “Research on Factors

CAN THO JOURNAL OF SCIENCE AND TECHNOLOGY - No.05 - February, 2025

SOCIAL AND ECONOMIC SCIENCES

Affecting the Disclosure of Sustainable
Development Report: Experimental at Vietnam
National Petroleum Group”, Asian Economic
and Financial Review; 9 (2), 232-242.

Liu, Q., Li, H. M., & Zue, X. L. (2009),
“A survey and analysis on public awareness
and performance for promoting circular
economy in China: A case study from
Tianjin”, Journal of Cleaner Production.
17(2), 265-70.

Liu, Y., & Bai, Y. (2014), “An exploration
of firms’” awareness and behavior of
developing circular economy: An empirical
research in China”, Resources, Conservation
and Recycling, 87, 145-152.

Nguyen, M. D. (2012), “Environmental
awareness of Vietnamese citizens: a case
study in Binh Duong and Vinh Phuc
province”, Vietnam Journal of Agricultural
Science, 9(2), 210-219.

Nguyen, M. T. T. Nguyen, L.
H., and Nguyen, H. V. (2019), “Materialistic
values and green apparel purchase intention

among young Vietnamese consumers”, Young
cnimare IN (AN DINA DA

o auyen, D. D. (2023). “Evaluating the
Consumer  Attitude and Behavioral
Consumption of Green Products in
Vietnam”, Sustainability, 15 (9), 7612.

Nguyen, S. T.,Pham, A. T. (2022),
“Research and development of circular
economy model for industrial producing
enterprise in Vietnam”, NeuroQuantology, 20
(11), 6648 - 6652.

Nguyen, N. & Lobo, A. & Nguyen, B.
(2017), “Young consumers' green purchase
behaviour in an emerging market”, Journal of
Strategic Marketing. 26.

Pearce, D. W. & Turner, R. K. (1990).
Economics of Natural Resources and the
Environment, Hemel Hempstead: Harvester
Wheatsheaf. Baltimore: Johns Hopkins
University Press, America.

Phan, V.P. (2023), “Is a Circular Economy
Model for a Developing Country Feasible? A

107



SOCIAL AND ECONOMIC SCIENCES

Discussion from the Perspective of Mekong
Delta of Vietnam”, Circular Economy and
Sustainability.

Schneider, P.; Anh, L. H., Wagner, J.,
Reichenbach, J., & Hebner, A. (2017), “Solid
Waste Management in Ho Chi Minh City,
Vietnam: Moving towards a Circular
Economy?”, Sustainability, 9, 286.

Su, A. H., Geng, Y., Yu, X. (2013), “A
review of the circular economy in China:
moving from rhetoric toimplementation”,
Journal of Cleaner Production 42:215-227.

Tran, T. V., Phan, H. T.,, Le, T. T. A, &
Trang, M. T. (2022), “Evaluation of Factors
Affecting the Transition to a Circular
Economy (KTTH) in Vietnam by Structural
Equation Modeling (SEM)” Sustainability, 14
(2), 613.

Tran, T. K., Nguyen, K. Q., Le, Q. C. &
Nguyen, T. T. H. (2023), “Linking circular

economy model and green supply chain

practices to shape environmental
performance: case of Vietnam”,
Environmental Science Pollution

Research. 30, 94594-94610.

The World Bank (2009). Developing a
Circular Economy in China: Highlights and
Recommendations. The World Bank Report,
Sustainable Development Department,
Washington, D.C.

Vagner, L. (2021), “Public awareness of
circular economy: Case of the Slovak
Republic” Ekonomicko-Manazerske
Spektrum, 15(1), 97-110.

Xue et al.,, (2010). Survey of officials’
awareness on circular economy development in
China: Based on municipal and county level.
Resources, Conservation and Recycling, 2010.

THU'C TRANG NHAN THU'C CUA NGUOI TRE VE KINH TE TUAN HOAN:
NGHIEN CU'U POI VOI SINH VIEN KINH TE TRUONG PAI HQC
KY THUAT - CONG NGHE CAN THO

TOM TAT

Nhan thirc la budce khéi dau dan dén hanh dong cua cac chu thé ¢ lién quan ddi véi mét van dé
khoa hoc, tuy nhién cho dén nay ¢ Viét Nam chwa c6 nhiéu nghién ciru tim hiéu vé nhdn thirc ciia cong
dong vé kinh té tuan hoan (KTTH), ddc biét la trong gidi tré. Nghién ciru ndy, sir dung phwong phdp
théng ké mé ta véi 226 mau khao sdt sinh vién nganh kinh té cia trwong Pai hoc Ky thudt - Cong nghé
Can Tho, sé mé ta thuc trang nhan thire ciia gidi tré vé KTTH. Két qua cho thdy nhén thike ciia gidi tré
vé KTTH con kha thip. Ngodi ra, két qud khdo sat ciing cho thdy hanh vi mua sim xanh & giGi tré ciing
chira phé bién va phu thuéc nhiéu vao yéu té gid ca. Nhitng két qua nay c6 ¥ nghia quan trong doi véi
viéc phat trién KTTH va trién khai cdc chuong trinh KTTH, dac biét la cac chién dich nang cao nhdn
thitc va trach nhiém ciia gidi tré vé KTTH.

Tir kKhéa: Gidi tré, kinh té an hodan, nhén thire, Viét Nam
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