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TOM TAT

Nghién citu ndy tdp trung phdn tich cdc yéu té anh hwong dén y
dinh mua hang lap lai cua sinh vién tai Truong Dai hoc Ky thudt -
Céng nghé Can Tho doi véi cac san pham trén TikTok (TikTok Shop).
Nghién ciru dwoc thuc hién thong qua mot khao sat voi 202 quan sat
hop 18, sir dung phicong phéap chon mau thudn tién. DiF liéu thu thép
dige di dwoc phan tich trén SPSS 27 va AMOS 22 dé xdc dinh cdc yéu
16 chinh thic ddy ¥ dinh mua hang lap lai. Két qua cho thdy sw hai
long (SHL) va gid tri cam nhdn (GTCN) la hai yéu t6 anh hwéng truc
tiép dén ¥ dinh mua hang ldp lai (MLL), trong khi sw tin cdy (STC)
khong co y nghia trong mé hinh nay. Tir nhitng ket qua nghién cuu, tac
gia da néu lén mot so giai phap thzet thue dé nén tang TikTok va cdc
doanh nghiép kinh doanh trén nén tang ndy cé thé cdi thién va téi wu
héa cdc yéu t6 trén, tir d6 gia tang ty 1é mua hang ldp lai cia nguoi

tiéu dung.

1. PAT VAN PE

Trong thoi ky phat trién manh mé cua
cong nghé, cac nen tang video ngin nhu
TikTok dang bung nd v6i lwong nguoi dung
khong 10. TikTok tai Viét Nam khong chi la
nén tang giai tri ma con 1a kénh mua sim tiém
nang voi lwgng nguoi dung ngay cang tang.
Theo sd li¢u tir Statista (2024), tinh dén thang
7 nam 2024, TikTok c6 khoang 1,1 ty nguoi
dung trén toan thé gioi. Tai Viét Nam, sb
nguodi dung TikTok tinh dén thang 1 nam
2024 dat khoang 67,7 tri¢u, tang gén 18 triéu
so voi nam trude do6. Riéng tai Viét Nam,
trong quy 3 ndm 2023, hon 81% nguoi dung
thudc thé hé Gen Z (sinh tir 1997 dén 2006)
sir dung TikTok, cho thdy nén tang nay rét
ph bién trong gidi tré (Statista, 2024).

TikTok Shop, tinh nidng thuong mai di¢n
tir trén TikTok, gitp tiép can ngudi tiéu ding
khi ho dang xem n¢i dung giai tri, tao trai

nghi¢m mua sim thuén tién va kich thich mua
hang qua livestream, danh gid san phdm va
khuyén mai. TikTok Shop chiém 16% thi
phén thuong mai dién tu tai Viét Nam trong
quy 3 nam 2023, tré thanh mdt trong nhitng
nén tang ban hang truc tuyén hang dau
(Statista, 2023). Pén quy 2 nim 2024, 42%
nguoi Viét Nam mua sdm trye tuyén trén san
thwong mai dién tir di thyc hién mua sim qua
TikTok (Statista, 2024).

C6 thé nhan thiy rang, nhu cau mua sim
trén TikTok dang tdng cao, tao ra nhiing co
hoi 16n cho cac doanh nghiép trong nudc.
Céc thuong hiéu c6 thé tan dung sirc hut tir
cic video ngin dé tiép can khach hang
nhanh chong va hi¢u qua hon, déac biét la thé
hé tré, von quen thudc v6i nhitng xu hudng
moi tu TikTok.

Tur nhitng 1y do trén, viéc danh gia cac yéu
t6 anh huong dén viéc mua hang lap lai trén
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TikTok 13 can thiét. Viéc hiéu 1o cac yéu td
anh hudéng dén hanh vi mua hang lip lai trén
TikTok s& giup céc doanh nghiép cai thién
cach tiép can khach hang, t6i wu hoa chién
luoc tiép thi nhim ning cao hiéu qua tiép can
va duy tri mdi quan h¢ 1au dai v6i khach hang.
Vi trong mot thi truong canh tranh cao nhu
hién nay, viéc chi dung lai & mot 14n mua sdm
khong du dé dam bao sy phat trién bén ving
cua doanh nghiép.

2. KHUNG LY THUYET VA MO
HINH NGHIEN CUU

2.1. Y dinh mua l3p lai

“Mua hang lap lai” 1a hanh vi nguoi ti€u
dung quay lai mua cing san pham hodc dich
vu tir mot doanh nghiép sau lan dau tién. Mua
lap lai tir cing nha cung cp dé cap dén viéc
khach hang tiép tuc mua hang tir mot doanh
nghiép hodc nén tang ma ho di ting giao
dich, bat ké san pham cé gidng nhau hay
khong (Oliver, 1999). Nguoc lai, mua lai cung
san pham nhan manh vao viéc khach hang
chon mua lai chinh x4c mot mat hang, du co
thé tir cac nha cung cip khac nhau (Sweeney
& Soutar, 2001).

Theo Oliver (1999), mua hang lap lai lién
quan dén "hanh vi tiéu dung mang tinh lién
tuc va kién dinh cta nguoi tiéu dung, noi ho
duy tri mbi quan hé vé6i san phim, thuong
hiéu hodc nha cung cip qua thoi gian". Dbi
voi Kotler va Keller (2016), mua hang lap lai
1a mot trong nhitng chi s quan trong ciia long
trung thanh khach hang, biéu thi su hai long
clia nguoi tiéu dung ddi voi trai nghiém mua
sdm trude d6, va thé hién su tin tudng vao
chat lugng san phdm hodc dich vu.

Theo Hellier va cong su (2003), y dinh
mua hang 1dp 1a sy danh gia tich cuc cac hoat
dong da dugc thuc hién trude do, dé tir do,
nay sinh y dinh khién khach hang sin sang
mua lai. Khi y dinh mua lai hinh thanh, khach
hang ¢6 xu hudng tiép tuc mua dé dap ung
nhu cdu, cho thdy su hai long, tin tuéng va
kha nang trung thanh vdi thuong higu.
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Day 1a mot yéu td quan trong trong nghién
ctru hanh vi tiéu dung, vi n6 phan &nh muc do
hai 1ong va su tin tuéng cia khach hang dbi
v6i san pham hodc dich vu, tir d6 c6 thé du
doan kha nang khach hang quay lai mua hang.

2.2. Thuyét hanh dong hop Iy (TRA)

Matthew va cong su (2004) cho ring:
Thuyét hanh dong hop 1y (TRA) nham giai
thich mdi quan h¢ giita thai do va hanh vi
trong hanh dong cua con nguoi. Thuyét nay
du doan hanh vi ca nhan dua trén thai do, y
dinh va ky vong vé két qua ctia hanh vi.

Thuyét hanh dong hop 1y c¢6 2 thay doi
quan trong. Thir nhat, b6 sung khai niém y
dinh hanh vi dé tap trung vao du doan hanh vi
thay vi thai d; thir hai, dung thai do va chuan
muc chu quan dé dy doan y dinh, cho théy ca
cam nhan ca nhan va ap luc xa hdéi déu anh
huéng dén hanh vi (Huyén, 2022).

Nhin chung, Thuyét hanh déng hop 1y giai
thich rang hanh vi con nguoi duge quyét dinh
chi yéu boi y dinh hanh vi — tirc 1a mic d
san sang thyc hién hanh vi cia mot nguoi. Y
dinh nay dugc hinh thanh tur hai yéu t6 chinh:
thai do d6i véi hanh vi va chuan muc chii
quan. Thai d¢ 1a cam nhan tich cuc hodc tiéu
cuc vé hanh vi, dua trén ky vong két qua.
Chuan myc chi quan 1a 4p lyc xa hoi tir nguoi
than, ban bé. Theo TRA, néu mot nguoi co
thai do tich cuc va nhan théy sy ung ho tu xa
héi, y dinh thyc hién hanh vi s¢ manh hon,
dan dén kha nang cao hanh vi s€ dugc thuc
hién (Fishbein, 1975).

2.3. Sy hai 1ong (SHL)

Theo Oliver (1997), su hai long dugc dinh
nghia la cam giac cua khach hang khi so sanh
ky vong ciia ho véi trai nghiém thyc t& ma ho
nhan dugc tir mot san phflm hodc dich vu. Khi
trai nghiém vuot qua ky vong, khach hang sé
cam thay hai long va nguoc lai. Cac nghién ctru
trudc day da st dung sy hai long nhu nhiing
bién doc 1ap quan trong nhét dbi véi ¥ dinh lap
lai (Liém, 2023). Sy hai long 1a mic d§ cam
nhén ctia ho sau khi so sanh hiéu suét (hoic két
qua) thuc té ma ngudi ding cam nhan duoc so
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voi mong dgi cua minh (Kotler, 2016). Khi
khéch hang cam thay hai long véi san pham
hodc dich vy, ho ¢6 xu huéng quay lai va tiép

Niém tin déi véi
thugc tinh san pham

Do lwong niém tin déi
véi nhimg thude tinh cia
san pham

Niém tin vé nhimg nguoi
anh hwrong sé nghi rang
t6i nén hay khong nén \

mua san pham \ .
Chuan

chu quan

Do hrdng niém tin
d6i voi nhimg lh_u()c tinh |~
cua san pham

tuc giao dich véi cong ty d6, thé hién qua sy trung
thanh va y dinh mua 1ap lai (Anderson, 1993).
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Hanh vi
thue sur

Hinh 1. Thuyét hanh dong hop Iy (TRA)

2.4. Sy tin cay (STC)

Mot trong nhitng mdi quan tdm chinh ddi
v6i sy phét trién thanh cong cta thuong mai
dién tir 1a van d@ long tin (Falahat, 2019). Mirc
do tin cay cao co lién quan dén muc do st dung
ngay cang tang, do do, sy tin cdy vao trang
web/ctra hang truc tuyén c6 thé co tac dong truc
tiép dén viéc sn sang mua lai tir cing mot trang
web/ctra hang truc tuyén (Hiéu, 2020). Sy tin
cdy cua khach hang d6i véi mot ctra hang truc
tuyén déng vai tr6 quan trong trong viéc xay
dung mdi quan hé lau dai va thuc diy cac hanh
vi mua hang. Khi ngudi tiéu ding cam thay tin
tuong vao website, ho co6 xu huéng mua sim
thuong xuyén hon va dénh gia tich cuc vé cira
hang d6 (Gefen, 2000).

2.5. Gia tri cim nhian (GTCN)

Mot trong nhimg nghién ciru dau tién vé
gid tri cam nhé@n khach hang la ctia Zeithaml
(1988). Tir két qua nghién ctru ong da rat ra 4
dinh nghia vé gi tri: (1) Gi4 ca thap; (2) Tat
ca nhitng gi khach hang muén trong mot san
pham; (3) Chét luong khach hang nhan duoc
véi gia ma ho da tra; (4) Nhitng gi khach hang
nhén dugc so vdi nhiing gi ho bo ra. Zeithaml

Ngu&n: Fishbein, (1975).

(1998) ciing cho ring gia tri cam nhan cia
khach hang 1a sy dénh gia téng thé cua ho vé
loi ich ma san phém hodc dich vu mang lai so
v6i chi phi ho phai bd ra. Khi gia tri cam nhan
cao, khach hang s€ c6 xu hudng trung thanh
va mua sim lai (Minh, 2015) Sweeney va
Soutar (2001) ciing c6 quan diém tuwong tu kh1
cho rang gi tri cam nhéan anh huong truc tiép
dén viéc khach hang cé tiép tuc st dung san
pham/dich vu va c6 gioi thiéu cho ngudi khac
hay khong.

2.6. M hinh va gia thuyét nghién ciru

Hla

4
77 5
w2

—_—»

H3c

Sur tin cay

Y dinh mua lap lai

Sur hai long

H3a ‘

Gia tri cam nhan

Hinh 2. M6 hinh nghién ctru dé xuat

Dua trén cac nghién curu trude day va muc
tiéu bai nghién ctru, nhom tac gia dé xuat mo
hinh nghién ctru gom 4 yéu to nhu sau:
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Hla: Sy hai long c6 mbi twong quan véi
su tin cay.

H1b: Sy hai 1ong c¢6 mbi tuong quan véi ¥
dinh mua lap lai.

H2: Sy tin cdy c6 mdi twong quan voi y
dinh mua Iap lai.

H3a: Gi4 tri cam nhan c¢6 mdi twong quan
vé&i su hai long.

H3b: Gia tri cdm nhan c6 mdi tuong quan
vOi su tin cady.

H3c: Gi4 tri cam nhan c¢6 mdi twong quan
v6i y dinh mua hang 1ap lai.

3. PHUONG PHAP NGHIEN CUU VA
MAU DU LIEU

3.1. Dir liéu nghién ciru

Dir liéu so cép dugc thu thap thong qua
Google Forms, v6i vi¢e khao sat cac sinh vién
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tai Truong Pai hoc Ky thudt - Cong ngh¢ Can
Tho bﬁng phuong phap chon mau thuan tién.
Céc thang do trong nghién ctru duoc ké thira
tir cac nghién ctru trude d6, nham dam bao
tinh khoa hoc va d¢ tin cdy khi thuc hién do
luong. Thoi gian khado sat kéo dai tor ngay
18/10/2024 dén ngay 01/12/2024 va thu vé
dugc 202 phiéu hop 1& dwa vao phan tich.
Thong tin thu thap dugc ma hoa, 1am sach va
nhap dir li¢u dua vao phan tich k¥ thuat.

3.2. Po hrong cac bién nghién ciu

Nghién cuu str dung thang do Likert 5 mirc
do, tir 1 dén 5 tuong ung véi Rat khong dong y
dén Rat ddng . Cu thé, thang do hoan chinh
bao gom 20 bién quan sat dinh luong dugc ciu
thanh tir 3 bién doc 1ap va 1 bién phu thudce ké
thtra tir nhitng cong trinh nghién ctu trudc:

Béng 1. Xay dung thang do

STT Ky hi¢u Nhin tb Tic gid
Sw hai long
1 SHLI TO} hai long v6i chat lugng san pham ma t6i da
nhan duogc
) SHI2 Trai nghiém mua hang cua t6i khi mua hang trén
TikTok Shop la tich cuc Chiu (2012); Goh
3 SHL3 San pham ma t6i da mua trén TikTok Shop dap tng  (2016); Kuo (2013);
hoac vuot qua mong doi cua to1 Saleem (2014); Ali
T6i cam thay hai long vai dich vu (cham s6c¢ khach (2018)
4 SHL4 \ Al Tae gm A
hang, hau mai,. .) ma t61 da nhan ) )
To6i cam thay rang t6i da nhan duoc gia tri tot tur sO
5 SHLS  .x . .~ .. ) 2
tién to1 da chi cho san pham
Sw tin cay
Toi tin rang TikTok Shop cung cap san pham diung
1 STCl1 . .
nhu quang cao
5 STC2 T6i tin rang san pham trén TikTok Shop c6 chat
lugng phu hgp véi gia tien Falahat (2019);
3 gpc3  Toitin rang TikTok Shop s& tiép tuc cung cip san Fleming (2007);
pham v&i chat lugng on dinh trong twong lai El-Masri (2017);
To6i cam thay yén tam khi mua hang trén TikTok Escobar-Rodriguez
4 STC4
Shop (2014)

T6i s& khong ngan ngai mua hang trén TikTok

5 STC5  Shop trong tuong lai
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STT Ky hi¢u Nhén tb Tic gia
Gia tri cAm nhan
1 GTCNI T6i cam thiy sb tién t6i da bo ra tuong ximg voi gia
tri ma to1 nhan dugc tir san pham trén TikTok Shop
> GTCN2 Toi cam théy hai long voi cac quyén loi bd sung
(nhu hoan tlen d6i tra hang) trén TikTok Shop
To6i ngh1 ring mua cac san pham trén TikTok mang McDougall (2000);
3 GTCN3 lai nhiéu lgi ich hon so véi cic san pham & cac Khalifa (2007); Uzir
kénh truyén thdng (cho, ctra hang) (2021); Wu (2014);
4 GICN4 T6i cam thay cac chuong trinh khuyén mai hodc uu Li(2010)
dai cua TikTok Shop la hap dan
T6i tin rang gia tri cam nhan cua toi vé san pham
5  GTCNS5 trén TikTok Shop s& anh huong dén quyét dinh mua
hang cua t6i trong tuong lai
Y dinh mua lip lai
1 MLLI T6i s& tiép tuc mua cac san pham trén Tik Tok
trong tuong lai gdn
) MLL? T6i cam thay hai long voi trai nghiém mua sim
trude ddy va mudn tiép tuc mua hang
3 MLL? T61 nghi ngay cac san pham trén TikTok Shop khi Oliver (1999);
lai ¢6 nhu cau Kotler (2016)
To6i coi TikTok Shop 1a su Iya chon dau tién cho
4 MLL4 . X a . .
cac quyet dinh mua hang trong tuong lai
5 MLLS Toi sin sang gidi thi¢u cho ban be, ngudi than mua

hang trén TikTok Shop

3.3. Phuwong phap xic dinh ¢& miu

Theo Hair va cong su (2014), kich thude
mau tdi thiéu 1a 50, véi muc 1y twong tir 100
tré 1én dé dam bao do tin cdy. Ty 1é mau so
v6i bién quan sat thuong 1a 5:1 hodc 10:1,
trong do ty 1€ 10:1 hodc 15:1 giup tang do tin
cay cua phén tich.

Trong nghién clru nay, ty le 10:1 dugc ap
dung, voi 4 nhom nhan t6, mdi nhom co 5
bién quan sat, nén ¢ mau tdi thiéu can thiét Ia
100 (Halr Va cong sy, 2010). Bai nghién cu’u
nay co6 sb cau tric tiém an 1a 4 nhom Va moi
nhém c6 5 bién quan sat. Vi vay, sé luong
mau ti thiéu dé phan tich mé hinh cau triic
SEM la 100.

Qué trinh khao sat thu dugc 472 phan hoi,
sau khi loai bo cac cau tra 161 khong hop 1€,
con lai 202 phan hdi hop 18. S6 mau nay dap
{mg yéu cau cho phan tich nhan t6 kham pha
(EFA) va mé hinh cdu tric tuyén tinh (SEM).
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Cac mau bi loai bo thuong 1a do dap vién
chon toan by mét phuong an, tra 161 qua nhanh
hodc c6 diu hiéu khong trung thuc. Ngoai ra,
mot s6 phan hdi ¢ gia tri qué cao hodc qua thap
s0 voi phan bb chung co thé giy sai léch két qua
phan tich, lam giam d¢ tin cdy ciia mo hinh,
méo m6 két qua va anh huong dén tinh chinh
xé4c ctia nghién ciru. Viée loai bé cic mau nay
giup dam bao dit liéu dau vao co chit lugng tot
hon, tir 6 nang cao dg tin cay va y nghia cua
cac két qua phan tich.

3.4. Phwong phap xiwr ly dir liéu

Qué trinh phan tich, xu 1y dit liéu gdm 6
phan: (1) M3 hoa dir liéu va mé ta miu khao
sat, (2) Kiém dinh do tin cdy cua thang do
(théng qua cac hé sd Cronbach's Alpha), (3)
phan tich nhan t6 kham pha (Exploratory
Factor Analysis — EFA), (4) Phan tich d6 tin
cdy tong hop (Composite Reliability — CR) va
phuong sai trich trung binh (Average Variance
Extracted — AVE), (5) phén tich nhan t§ khing
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dinh (Confirmatory Factor Analysis — CFA),
(6) mo hinh cau trac tuyen tinh (SEM).

4. KET QUA NGHIEN CUU VA
THAO LUAN

4.1. Théng ké mé ta miu nghién ciru

Nghién ctru da thuc hién khdo sat sinh
vién dang theo hoc tai truong Pai hoc Ky

KHOA HOC XA HOI - KINH TE

Thuat Céng Nghé Cén Tho. Trong sO 472
phiéu khao sat thu v€, c6 nhieu mau khao sat
c6 cau tra 101 khong dat.

Sau khi kiém tra tac gia da loai bo 270 ban
tra 101 khong hop 1¢, cudi cung c6 202 ban
dugc st dung dé dua vao phan tich dir liu.
Két quia miu nghién ctu thu dugc trinh bay
tai bang 2.

Bang 2. Thong ké mé ta cac dac diem cia dir liéu nghién ciru

Chi tiéu S6 lwgng Ty 18 (%)
Giéi tinh

Nam 73 36,2
Nir 129 63,9
Tong cong 202 100,0
Nim

Nim 1 38 18,8
Nim 2 43 21,3
Nim 3 41 20,3
Nim 4 80 39,6
Tong cong 202 100,0

Duya vao bang 2 cho thdy, V& giéi tinh, nir
gii chiém ty 1é cao hon nam gidi (63,9% va
36,1%). Xét vé nam hoc, hau hét cac sinh vién
trong mau 14 sinh vién nim 4 (39,6%), trong
khi ty 1¢ sinh vién ndm 1, ndm 2 va nam 3 lan
luot 1a 18,8%, 21,3% va 20,3%.

4.2. Kiém dinh dd tin cdy caia thang do
Cronbach Alpha

Qua phan tich d6 tin cdy thang do bang hé
s6 Cronbach’s Alpha thang do cho 3 thang do

ctia bién doc 1ap va 1 thang do cua bién phy
thudc. Két qua phén tich & Bang 3 cho thay tat
ca cac thang do c6 hé sb Cronbach Alpha dat
yéu cau (trong khoang tir 0,7 trd 1én).

Hé s twong quan bién tong cua hau hét
céc bién quan sat déu dat yéu cau (tir 0,5 tro
1én) ngoai trir STC3 (0,417) vi vy, bién nay
s& bi loai trong cac phan phan tich tiép theo.

Bang 3. Két qua kiém dinh d tin ciy ciia thang do

Bién quan sat

Twong quan bién tf)ng

Alpha néu loai bién nay

Thang do "Su hai long", Cronbach's Alpha = 0,790

SHL1 0,559 0,754
SHL2 0,554 0,756
SHL3 0,593 0,743
SHL4 0,583 0,746
SHLS5 0,559 0,753
Thang do "Sw tin cdy", Cronbach's Alpha = 0,787
STC1 0,559 0,749
STC2 0,596 0,737
STC3 0,417 0,790
STC4 0,673 0,709
STC5 0,578 0,743
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Thang do "Gia tri cdim nhdn", Cronbach's Alpha = 0,786

GTCNI1 0,546 0,751
GTCN2 0,582 0,740
GTCN3 0,560 0,747
GTCN4 0,574 0,742
GTCNS 0,551 0,750
Thang do "Y dinh mua I3p lai", Cronbach's Alpha = 0,847
MLL1 0,662 0,815
MLL2 0,627 0,824
MLL3 0,710 0,801
MLLA4 0,687 0,812
MLLS5 0,615 0,826

Nhiing bién quan sat con lai trong thang
do déu dat yéu cau, cho thay cac bién nay déu
c6 dong gop mot phan trong viée do ludong
cho cac bién nghién ctru. Vi viy thang do cua
cac bién nghién clru déu dat do tin cay can
thiét va 1a co s& cho cic budc phan tich can
thiét tiép theo.

4.3. Phén tich nhan t6 kham phi — EFA

Két qua KMO va kiém dinh Bartlett cho
thdy: Kiém dinh Bartlett dat yéu cau (Sig. =
0,000), tirc 1a cac bién quan sat c6 twong quan
voi nhau. Hé s6 KMO dat 0,827 1a tot, cho
thdy phan tich EFA 1a phu hop véi dit liéu
nghién clru.

Biang 4. Két qua phén tich nhén t6 kham pha EFA

Rotated Component Matrixa

Components

MLL1 0,823
MLL3 0,763
MLL2 0,757
MLLS5 0,737
MLL4 0,720
SHLS5
SHL3
SHL1
SHL4
SHL2

GTCN2

GTCN5

GTCN4

GTCN3

GTCN1
STC2
STC4
STCS
STC1

Hé s6 KMO
Sig
Téong phwong sai trich
% phuwong sai tich liy

0,753
0,734
0,707
0,705
0,694
0,753
0,745
0,729
0,673
0,636
0,801
0,790
0,744
0,695
0,827
0,000
1,428
59,251

4.4. Phan tich d tin cdy tong hop (CR)
va phwong sai trich trung binh (AVE)

H¢ 'sé Eigen\{alue dat 1,428 va dung lai ¢
nhan to tht 4. Tong phuong sai trich dat yéu
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ciu véi 59,251%. Diéu nay cho thay 4 nhan
t trich dugc 59,251% phuong sai cia bién
quan sat.

Heé s6 tai (Factor loading) ¢ bang ma tran
xoay vOi phép xoay Varimax déu dat tir 0,6
tré 1én, cho théy trong s6 déu dat mac tt va
céc nhan t6 déu dat gia tri phan biét. Két qua
chi tiét duoc thé hién & bang 4.

Theo s6 lidu dugc tong hop & bang 5, gia
tri CR cua y dinh mua ldp lai, su hai long, gia

KHOA HOC XA HOI - KINH TE

tri cam nhén va sy tin cdy lan luot la: 0,872,
0,842, 0,834 va 0,843. Cac gia tri ndy déu dat
yéu ciu dd duara (0,7 < CR <0,9).

Déi voi gia tri AVE cua cac thang do y
dinh mua lap lai, su hai long, gia tri cam nhan
va sy tin cdy lan luot 1a: 0,578, 0,516, 0,502
va 0,575. Céc gia tri nay ciing dat yéu cau da
dé ra (AVE > 0,5). Véi két qua phén tich nay,
mo hinh dat du tiéu chuan dé thyc hién phan
tich cac bude tiép theo.

Bang 5 . Két qua kiém dinh CR va AVE

Céu tric Hé s6 tai Cronbach's alpha CR AVE
Y dinh mua lip lai (MLLL)
MLL1 0,823
MLL2 0,763
MLL3 0,757 0,847 0,872 0,578
MLL4 0,737
MLLS5 0,720
Sw hai long (SHL)
SHL1 0,753
SHL2 0,734
SHL3 0,707 0,79 0,842 0,516
SHL4 0,705
SHLS5 0,694
Gia tri cim nhén (GTCN)
GTCN1 0,753
GTCN2 0,745
GTCN3 0,729 0,786 0,834 0,502
GTCN4 0,673
GTCN5 0,636
Sw tin cdy (STC)
STC1 0,801
STC2 0,790
STC3 0.744 0,787 0,843 0,575
STC4 0,695

4.5. Phén tich nhan t6 khang dinh (CFA)

O bang 6, cc chi sb trén déu co gia tri
dugc thoa man voi diéu kién cia mo hinh nén
mod hinh tam duogc chap nhan. Vi vay, co thé

danh gia mo hinh nghién ctru phu hop véi dir
liéu thi truong. Két qua phan tich CFA cho
thdy trong sb cac bién quan sat c6 ¥ nghia
thdng ké véi pvalue < 0,05.

Biang 6. Két qua phan tich CFA

CMIN/DF GFI

TLI rho2

CF1 RMSEA P

1,39 0,91 0,946

0,954 0,044 ,001

Cu thé:

- Chi s Chi-square/df = 1,390 < 3 cho thay
mo hinh rét tot, pht hop véi dit liéu thuyc té.

- Chi s6 GFI = 0,910 vuot qua ngudng
0,90, thé hién d6 phu hop chung ctia mé hinh
vo1 dir liéu.
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- Chi sé CFI = 0,954 cao hon muc tiéu
chuéan 0,90, kh'fmg dinh mirc do phu hop rat
t6t ctia mo hinh.

- Chi s6 TLI = 0,946 dat yéu cau vi c6 gia
tri = 1, chi ra mirc d§ cai thién phu hop cua
mo6 hinh so v4i mo hinh co sé.

- Gia tri RMSEA = 0,044 < 0,08, dap g
tiéu chi cho thdy mé hinh khop voi dit liéu &
miurc chép nhin duoc.

4.6. Phan tich mé hinh ciu tric tuyén
tinh (SEM)

Két qua phan tich SEM & bang 7 cho thiy
¢6 2 mbi tac dong gitra GTCN (Gia tri cam
nhéan) véi SHL (Sy hai long) va STC (Su tin
cdy) voi MLL (Y dinh mua 1ap lai) khong co
¥ nghia théng ké do gia tri P 16n hon 0,05
(0,078 va 0,244). Cac mbi tac dong con lai
déu ¢ y nghia do gi tri P déu nho hon 0,05.

Bing 7. Két qua ki¢m dinh cic gia thuyét

Moi quan hé Estimate
SHL <--—- GTCN 0,130
STC <--- SHL 0,456
STC <--- GTCN 0,280
MLL <--- SHL 0,441
MLL <--- STC -0,118
MLL <-—-- GTCN 0,490

S.E. C.R. P Label
0,074 1,765 0,078  par 19
0.112 4,079 *kek par 16
0,085 3,309 HAK par 18
0,122 3,613 S par 17
0,101 -1,166 0,244  par 20
0,101 4,844 Fkok par 21

M6 hinh dit ra ban dau, c6 5 gia thuyét:

- Gia thuyét Hla: Sy hai long c6 mbi
twong quan vaéi sy tin cdy.

- Gia thuyét Hlb: Sy hai long c¢6 mbi
teong quan véi y dinh mua 1ap lai.

- Gia thuyét H2: Sy tin cdy c6 mdi tuong
quan v6i y dinh mua lap lai.

- Gia thuyét H3a: Gia tri cam nhan ¢6 mdi
quan h¢ twong quan véi sy hai long.

- Gia thuyét H3b: Gia tri cdm nhan c¢6 mdi
quan hé twong quan véi sy tin cay.

- Gia thuyét H3c: Gia tri cam nhan co
mbi quan hé twong quan véi y dinh mua
hang lap lai.

Tuy nhién, gia thuyét H2 va H3a da bi bac
bd. Viéc loai bé H2 (Su tin cdy) dan dén hé
qua 1a gia thuyét Hla va H3b ciing mat di y
nghia trong mo hinh nay. Véi két qua trén, co
thé két luan nhu sau:

- Gia thuyét H1b: Sy hai long c6 tac dong
cung chiéu v6i y dinh mua 13p lai.

- Gia thuyét H3c: Gia tri cam nhan cé
tac dong cung chiéu voi ¥ dinh mua hang
lap lai.

5.KET LUAN

Két qua phan tich dir liéu cho thiy su hai
long va gid tri cam nhan c6 tac dong tich

Nguon: Két qua phan tich dit liéu trén AMOS

cuc va dang ké dén ¥ dinh mua hang lip lai.
Tuy nhién, trong mé hinh phén tich cau tric
SEM, mbi quan hé giita sy tin cdy va y dinh
mua hang 1ap lai khong dat y nghia thong
ke, diéu nay dit ra cau hoi vé vai tro cia yéu
td nay trong bdi canh thuong mai dién tu
trén TikTok.

Nhiéu nghién ctru trudc ddy cho thiy su
tin cay anh huong manh dén y dinh mua hang
lap lai. Két qua nghién ctru c6 thé khéc biét do
dic thu cua TikTok Shop, noi quyét dinh mua
hang khéng chi dya vao niém tin ma con bi
anh hudng boi yéu t6 cam xuc, trai nghiém thi
gidc va hiéu Gmg xa hoi, nhu video hdp dan,
KOL/KOC, va cac chuong trinh Flash Sale
hay Livestream giam gia. Do d6, trong nghién
clru ndy, sy tin cdy co thé khong phai yéu to
chinh thiic ddy y dinh mua hang lap lai trén
TikTok Shop. Thay vao d6, cac yéu t6 nhu:
gia ca, khuyén mai, ndi dung sang tao, tac
dong tir KOL/KOC va yéu td giai tri ¢ thé
dong vai tro quan trong hon.

Bién s vé su tin cay can duge danh gia
lai dé phan anh chinh xac vai tro cia né trong
pham vi nghién ctru nay. Can xay dung thang
do chi tiét hon dé dinh lwong muc do tin
tuong, bao gém tinh trung thuc, minh bach
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giao dich va cam két chit luong. Bong thoi,
can phan tich m01 quan hé gian tiép glua su
tin cdy va cac yéu td khac anh huong dén y
dinh mua hang lap lai. Viéc diéu chinh va mo
rong pham vi danh gia khong chi gitip lam rd
hon tac dong cua sy tin cdy ma con cung cap
nhirng goc nhin toan dién hon vé hanh vi
mua sdm tryc tuyén trén TikTok Shop, tir d6
gitp doanh nghiép xdy dung chién lugc tbi
wu dé duy tri va gia ting 10ng trung thanh cua
khach hang.
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EVALUATION OF FACTORS AFFECTING REPEAT PURCHASE INTENTION
ON TIKTOK AMONG STUDENTS OF CAN THO UNIVERSITY OF
TECHNOLOGY

ABSTRACT

This study focuses on analyzing the factors influencing the repeat purchase intention of students at can
tho university of regarding products on tiktok shop. The research was conducted through a survey with
202 valid samples, using a random sampling method. the collected data were analyzed using SPSS 27
and AMOS 22 to identify the main factors driving repeat purchase intention. The results show that
satisfaction and perceived value are the two factors directly affecting repeat purchase intention, while
trust plays an indirect role in promoting this intention. Based on the research findings, the authors
propose practical solutions for tiktok and businesses operating on this platform to improve and optimize
these factors, thereby increasing the repeat purchase rate among consumers.

Keywords: CTUT, Can Tho, repurchase intention, student, theory of reasoned action - (TRA).
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