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Nghién ciu nay nhdam muc dich phan tich dnh huong ciia cdc yéu t6
than tuong dén sw chd}? nhdn dai s thuong hiéu do cua thé hé Gen
Z tai Thanh phé Ho Chi Minh, thong qua hai hanh vi chinh la y dinh
theo déi va truyén miéng dién tir (eWOM). Dua trén viéc img dung
mé hinh PATER va Iy thuyét ton tho than tiwong, nghién ciru da siv
dung phuong phdp dinh leong véi 307 phiéu khdo sdt tiv cic doi
twong Gen Z. Két qud cho thay cdc ddc tinh ciia dai sir thieong hiéu
ao co tac dong tich cuc dén ca ¥ dinh theo doi va eWOM. Cu the, yéu
16 6 anh hwomg manh nhdt dén khoang cach tam 1y xd héi la mike
do lién quan ciia dai sir thiong hiéu do véi san pham/thwong hiéu (B
=0.460, p = 0.000, f* = 0.291). Ngodai ra, y dinh theo doi ciing co tac
dong ding ké dén hanh vi truyén miéng dién tir (B = 0.563). Tuy
nhién, mét s6 gia thuyét dé bi bdc bé, bao gom téc dong cia s ding
tin dén truyén miéng dién nr (f = 0.092, p = 0.135, 2 = 0.011), tc
dong cvia sirc hdp dan dén khodng cdch tam b xa hoi (f = -0.003, p
= 0.950, 2 = 0.000) va tdc dong ciia mirc dd noi tieng den truyén
migng dién tr (f = -0.101, p = 0.083, f* = 0.012). Nhitng phat hi¢n
nay khéng chi mé rong co sé Iy thuyét vé tiép thi bang nguoi anh
huwong do trong boi canh Viét Nam, ma con cung cdp cdc ham ¥
quan tri thiét thue givip cde thirong hiéu tiép can Gen Z hiéu qud hon.

ABSTRACT: This study aims to analyze the influence of idol factors
on the acceptance of virtual brand ambassadors among Generation
Z consumers in Ho Chi Minh City, examining two key behaviors:
following intention and electronic word-of-mouth (eWOM). Applying
the PATER model and idol worship theory, the research utilized a
quantitative approach with 307 survey questionnaires from a Gen Z
sample. The results indicate that the characteristics of VIs positively
influence both following intention and eWOM. Specifically, the most
significant factor affecting social psychological distance was the
relevance of the virtual brand ambassador to the product/brand (f =
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psychological distance;
Structural

(SEM).

equation

0.460, p = 0.000, £ = 0.291). Additionally, following intention had a
modeling  significant impact on eWOM behavior (f = 0.563). However, several
hypotheses were rejected, including the effect of trustworthiness on

eWOM (6 = 0.092, p = 0.135, = 0.011), the effect of attractiveness
on social psychological distance (f = -0.003, p = 0.950, £ = 0.000),
and the effect of popularity on eWOM (B = -0.101, p = 0.083, f* =
0.012). These findings not only extend the theoretical framework of
virtual influencer marketing in the Viemamese context but also

provide practical managerial implications for brands to more

effectively engage Gen Z.

1. PAT VAN PE

T trude dén nay, nguoi ndi tiéng thuong
duoc lya chon lam dai st thuong hiéu dé truyén tai
théng diép tiép thi [33]. Su phat trién cua cong
nghé truyén thong da md rong hinh thic nay sang
tiép thi bang nguoi co anh huong [9], gan day 1a
ngudi anh huong ao, mot khai niém ngay cang phd
bién [48]. Céc thwong hiéu 16n nhu Balmain, KFC,
LVMH, Nike, Samsung, Netflix va Mini da lan
luot hgp tac voi cadc nguoi anh hudng ao (Virtual
Influencer — VI) [42], [55]. Dai st thuong hi¢u 4o
mang lai nhiéu loi ich nhu tiét kiém chi phi, d&
kiém soat va tranh dugc bé bdi c4 nhan [47], dong
thoi 6n dinh hon vé thoi gian vi hoat dong cta ho
duoc kiém soat toan dién [52]. Tai Viét Nam,
nguoi anh huong o va dai st thuong hiéu o van
chua phé bién. Vi du, Téc Tién Clear Head (phién
béan 4o cua ca si Toc Tién) méi dat khoang 3.500
luot theo ddi, thdp hon nhiéu so voi nguoi anh
huéng 40 quéc t& nhu Lu (6,2 triéu) hay Miquela
(2,8 tri€u). Thi truong thuong mai dién tir Viét
Nam ting truéng manh, dy kién dat quy mo 52 ty
USD vao nam 2025, véi toe do tang truong 29%
[57]. Thé hé Z - v6n quen thudc véi cong nghé va
moi truong ao - dugc danh gia la nhom muc ti€u
tiém nang cho hoat dong tiép thi bang nguoi dnh
huong a0 [58], [59]. Nghién ciru vé& ngudi anh
hudng 4o tai Viét Nam van con han ché, lién quan
dén chu dé nay, tic gia Nguyén Hong Quin va
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cong su [1], nhic dén nhiéu yéu t6 ctia nguoi co
stic anh huong anh huong 1én kha nang nhén dién
thuong hiéu cua cong ching nhu d9 tin cay, suc
hiy dén, sy phi hop voi thuong hiéu, danh tiéng. ..
Cac bién trong nghién ciru ton tai riéng 1¢, khong
nam trong mot khung 1y thuyét cu thé, chua nhic
dén thai d va hanh vi chap nhan cila cong ching
muyc ti€u. Theo Connors & Spangenberg [53] lai
khang dinh, mét thuong hiéu s& dugc nhan dién tt
hon khi khoang cach tam 1y xa hoi giita ngudi ndi
tiéng va dbi twong cong ching dugc cai thién.
Trong s6 cac nghién ctru hién tai, chua c6 nghién
ctru nao khai thac khoang cach tam ly xa héi nhu
mdt yéu td trung gian giita ngudi ¢6 sic anh
hudng va su chap nhan nguoi ¢6 stc anh huong do
cta cong ching. Vi vay, nghién ciru sit dung mo
hinh 1y thuyét PATER lam r anh huéng cta hinh
anh nguoi ndi tiéng dén viéc chdp nhan dai s
thuong hiéu a0 trong nhom Gen Z tai Thanh phé
HO Chi Minh, théng qua hai hanh vi chinh: Y dinh
theo dbi va truyén miéng dién tir, voi vai trod trung
gian cua khoang cach tdm ly xa hoi, qua do gop
phan mé rong co s6 1y thuyét vé nguoi anh huong
4o trong bdi canh Viét Nam va cung cép dit liéu
thyc tién cho cac nghién ctru tiép theo. Nghién ctru
cung cip moét khung phan tich chi tiét, giup cic
nha quan Iy dua ra quyét dinh chinh x4c hon khi
can nhéc sir dung dai st thuong hiéu o, dac biét
trong viéc thu hep khoang cach tim 1y véi déi
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twong khach hang muc tiéu, bién nguoi anh huong
4o thanh mot cong cu tiép thi manh mé va hi¢u qua
hon, diéu nay rat quan trong dé thu hut Thé hé Z,
mot nhom dbi tuong khach hang tiém ning, thuc
day ho theo ddi va tao ra higu tmg truyén miéng
dién tr tich cuc.

2.NOI DUNG

2.1. Co sé' ly luan

Nguoi anh huong 4o dugce tao ra tu sy két
hop gitra dd hoa may tinh va tri tu¢ nhan tao [54],
¢6 ngoai hinh va cau chuyén giéng con ngudi
[46], khong bi gioi han vé tudi tac, strc khoe hay
hinh thé, c6 thé thuc hién céc nhiém vu va cur xr
nhu ngudi s¢ hitu mong mudn [36], [49]. Nguoi
anh huong ao ciia ngudi ndi tiéng 1a phién ban
Al cua ho, c6 kha ning giao tiép va sir dung
ngdn ngir giéng dén 95% so voi ban gdc trén
mang xa héi, vi du nhu Téc Tién Clear Head 1a
phién ban do cua ca si Toc Tién cé kha nang
twong tac gidng ngudi that [54]. Khai niém dai str
thuong hiéu 4o (dai st thuong hiéu 40) di xuat
hién tir viéc sir dung nguoi noi tiéng, sau do dén
Influencer va gid day la nguoi anh hudéng ao [49].
Trong nghién cuu nay, dai sit thuong hiéu ao
duoc hiéu 1a nguoi anh hudng 4o mang hinh anh
clia nguoi ndi tiéng duoc sir dung 1am dai sir cho
cac chién dich quang céo, nham thu hat khach
hang, dac biét 1a Gen Z. Viéc sir dung nguoi anh
hudng 4o gitp tan dung thanh cong sin cé cua
nguoi ndi tiéng, tiép can dé dang dén ddi twong
ngudi hAm md, md rong sy anh huong cua ho.

Pé giai thich mbi twong quan giita cac dic
tinh cua dai st thuong hiéu a0 va sy chip nhan
cua cong chung gen Z, nghién ctru nay ap dung
va tich hop mé hinh PATER [23] va Iy thuyét
Tén tho Than tiegng [15]. M6 hinh PATER bao
gébm nam khia canh chinh: Muc d6 nbi tiéng
(Popularity): Pugc xac dinh qua lugng nguoi
ham mg, thanh tich, hinh anh cong chung va
kha ning 1a hinh mau cho ngudi khac; Stc hip
dan (Attractiveness): Phy thudc vao vé ngoai
clia ngudi noi tiéng nhu goi cam, thanh lich,
dep, va 1a biéu tugng phong cach; Su dang tin
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(Trustworthiness): Lién quan dén su trung thuc,
chan thanh va kha nang thuyét phuc; Chuyén
mon (Expertise): Panh gia dua trén trinh do,
kinh nghiém va kién thirc ctia nguoi ndi tiéng;
Cudi ciing nhung khong kém phan quan trong -
Mtrc d0 li€n quan (Relevance): Xem xét su lién
quan giita ngudi nodi tiéng va san pham/thuong
hiéu, cling nhu mdi quan hé y nghia giita
ching. Cac dic diém vé nguoi noi tiéng trong
mo hinh PATER ciing dugc nhic dén trong 1y
thuyét vé ton tho than tuong [15], theo d6 than
tugng la nguoi cod tai nang, thanh tich hoac
ngoai hinh dugc céng nhén va tén vinh. Ton
tho than tuong 1a viéc ngudng mo mot nhan vat
Iy tuong, toan nang va dang yéu [16]. Sy ton
thd bao gdm sy ngudng mo, khao khat va say
mé [28], [44]. Cac nghién ciru trude day chi ra
rang ton tho than twong c6 anh huong tich cuc
dén hanh vi c4 nhan [51]. Nhu vay, cau héi dat
ra 13 liéu mot than twong 13 nhan vat 40 mang
dﬁy du céac dic tinh duoc ké dén trong mo6 hinh
PATER cua Gupta va cong sy cd dugc cong
chung cong nhan va tén vinh nhu khang dinh
trong 1y thuyét ton thd than twong hay khong?
Trong mdi quan hé giita nguoi anh hudng
40 va ddi tuong tiép nhan, mot sd nghién ciru
cho rang khoang cach xa hoi 1a yéu té trung
gian quan trong anh huéng dén kha niang chip
nhan cua khach hang d6i voi nguoi anh hudng
a0 [35]. Khoang cach tdm ly xa hoi 1a mdt khai
ni€m phan anh cdch mot ca nhan danh gia muc
d6 gan giii hay xa cach trong quan hé xi hoi,
bao gdbm cam giac vé& su gin két, tuong tac,
quen thudc va lién quan véi nguoi khac [50].
Sands va cong su [48] chi ra ring nguoi anh
hudng ao thuong bi xem 1a cé khoang cach tam
ly x4 hdi xa hon nguoi that. Trong hoat dong
ching thyc thwong hiéu, cic dic diém nhu do
tin cay, stc hép dan, chuyén mon va sy phu
hop véi san pham c6 thé anh huong dén khoang
cach nay [12], [13], [14]. Ngoai ra, long hdm mo
va sy ton tho than tugng ciing gop phan thu hep
khoang cach giita nguoi him md va nguoi ndi
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tiéng, dac bi¢t khi thuong hi€u st dung hinh anh
ctia ngudi noi tiéng lam dai st [14]. Nghién ciru cho
rang khi dai sir thuong hiéu 40 mang vé ngoai clia
nguoi ndi tiéng, ho c6 kha ning anh huong dén
khoang cach tdm ly xa héi cta ngudi hdm md
Gen Z thong qua cac yéu t6: Do tin cdy, stc hap
dan, muc do ndi tiéng va su lién quan véi thuong
hiéu. Tt co s6 Iy thuyét nay, Chang t6i d& xudt
nam gia thuyét chinh nhu sau:

Hla: Sy dang tin cua dai st thuong hiéu
40 c6 tac dong dén khoang cach tam 1y xa hoi.

H2a: Strc hap dan cua dai st thwong hiéu
40 c6 tac dong dén khoang cach tam Iy xa hoi.

H3a: Mtc d6 ndi tiéng cta than tugng co
tac dong dén khoang cach tam Iy.

H4a: Mtrc d6 lién quan cua dai st thuong
hiéu 40 v6i san pham/thuong hiéu co tac dong
dén khoang cach tam 1y xa hoi.

Y dinh theo ddi 1a mt trong nhimg két qua quan
trong cta tiép thi ngudi anh huong, bén canh truyén
miéng dién tir - mot hinh thirc truyén thong tiép thi qua
Internet, bao gdm nhiing danh gi4 tich cuc hodc tidu
cuc tir khach hang tiém nang [48], [3]. Theo Berger
[7], truyén miéng dién tir 1a sy chia sé tin tirc, tin don
hodc trai nghiém trén mang xa hoi, trong khi Hoffman
& Fodor [29] dinh nghia truyén miéng dién tir bao
g0m ca luot thich, binh luan, hogc chia s¢ bai ding.

Sur d4ng tin 13 yéu t6 quan trong dbi voi ngudi co
anh huong nhu nghé si, blogger, YouTuber - nhiing
nguoi cd lugng nguodi hdm mo 16n [32]. Ngoai ra, sy
dang tin cta than tuong ciing anh huong dén mic do
tin tudng vao nhan vat do, khi nguoi ham md co xu
huéng tin tuéng vao than trong va nhimg gi lién quan
dén ho thong qua s ton thd [22], [31], [45]. Pang cha
¥, niém tin vao ngudi anh huong 4o con anh hudng
dén truyén miéng dién tir trong céc hoat dong chimg
thuc thuong hiéu [37]. Do do, nghién ctru cho ring s
dang tin ctia dai str thuong hiéu a0 ¢6 anh huong dén y
dinh theo ddi va truyén miéng dién tir cia ngudi ham
md. Tir do, hai gia thuyét duoc phat biéu nhu sau:

Hl1b: Sy dang tin cua dai st thuong hi€u
40 c6 tac dong dén y dinh theo doi.
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Hlc: Sy dang tin ctua dai st thuong hi€u
40 c6 tac dong dén truyén miéng dién tu.

Sirc hap dan ciia nguoi anh huong ao dén tir
ngoai hinh 4n tuong, sy doc dao, cam giac bi an va
tinh sang tao trong cach ké chuyén, giup ho khac
biét so vdi dai st thuong hiéu phién ban ngudi that
[17]. M6t s nghién ctru da chimg minh stic hap dan
ctia nguoi anh hudng 4o 1a dong lyc quan trong thiic
day y dinh theo ddi va tao ra truyén miéng dién tir tir
ngudi theo ddi [17], [38]. Nghién ciru cho rang vé
ngoai gidng than tuwong cod thé khién dai sur
thwong hiéu 4o trd nén hip dan hon va anh
hudng tich cuc dén y dinh theo d&i ciing nhu
truyén miéng dién tir ctia nguoi ham mo. Cac
gia thuyét duoc phat biéu nhu sau:

H2b: Strc hip din cua dai st thuong hiéu
40 c6 tac dong dén ¥ dinh theo dai.

H2c: Stc hap dan cua dai st thwong hiéu
40 c6 tac dong dén truyén miéng dién tu.

Mirc d6 ndi tiéng ctia than twrong duge xem
13 yéu t6 c6 thé gia ting gia tri cho thuong hiéu va
anh huong dén hanh vi tiéu dung [30]. Tiép thi
bang ngudi anh hudng ao dang trd thanh xu
hudng méi trong truyén thong - quang cdo, tuy
nhién tai Viét Nam, vin hoa “cudng” nhan vt 40
chua phé bién, nén viéc xdy dung mot nguoi anh
huong a0 hoan toan méi doi hoi nhiéu thoi gian
va cong stic dé tao cau chuyén va duy tri hoat
dong. Do d6, sir dung hinh mau nguoi ndi tiéng
gitp tan dung danh tiéng sin co, d& dang tiép can
ngudi hdm mo va gia tangy dinh theo
d3i 13n truyén miéng dién t [56]. Nghién ciu
cho ring mirc d6 ndi tiéng cua than twong anh
huéng dén y dinh theo ddi va truyén miéng dién
tir cia nguoi ham mo. Hai gia thuyét nghién ctru
duoc phat biéu nhu sau:

H3b: Mirc do nbi tiéng cua thin tuong co
tac dong dén y dinh theo di.

H3c: Murc d6 ndi tiéng cua than tuong co
tac dong dén truyén miéng dién tu.

Mot nguoi anh hudng do khi dong vai tro
dai st thuong hiéu can thé hién su phu hop véi
cc tinh nang cta san pham, nhiéu thuong hiéu da
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lya chon cac nguoéi anh hudng ao c6 murc do lién
quan cao dé dai dién nham thu hut khach hang
[43], [20]. Nghién ciru trude dy cho thay su phi
hop giita nguoi chimg thyc va san pham/thuong
hi¢u s& nang cao thai d§ cua nguoi tiéu dung [41],
dong thoi anh huong tich cuc dény dinh theo
ddi va truyén miéng dién tir[19], [47]. Nghién
ctru cho ring mirc do lién quan cua dai st thuong
hiéu a0 véi thuong hiéu/san phim co tic dong
dén hanh vi cia nguoi ham mo. Hai gia thuyét
nghién ctru duoc phat biéu nhu sau: H4b: Mirc
d6 lién quan cua dai st thuong hiéu o véi san
pham/thuong hiéu c6 tac dong dén ¥ dinh theo
doi. H4c: Muc d6 lién quan cua dai st thuong
hiéu a0 véi san pham/thuong hiéu co6 tic dong
dén truyén miéng dién tur.

Khoang cach tam 1y xa hdi dugc xac dinh la
yéu t6 trung gian quan trong anh hudng dén y dinh
theo doi va truyén miéng dién tir d6i voi nguoi anh
huong 4o [48]. Cu thé, khi khoang cach nay giam,
muc do tin tuong, y dinh theo doi va truyén miéng
dién tir co xu hudng tang lén. Kim [35] ciing khang
dinh rang khoang cach xa hdi cang gan, ¥ dinh chép
nhén cang cao. Tur d6, nghién ctu nay ky vong
kham pha trong bdi canh Viét Nam va dé xuat rang
khoang cach tam 1y xa hoi gitra dai str thuong hiéu
40 va ngudi him md c¢6 anh hudng dén y dinh theo
ddi va truyén miéng dién tir ciia Gen Z, dé xuét hai
gia thuyét dugc phat biéu nhu sau: H5a: Khoang
cach tam 1y xa hoi c6 tac dong dén ¥ dinh theo
doi. H5b: Khoang cach tam ly xa hdi co tac
dong dén truyén miéng dién tu.

Khi nguoi hdm md Gen Z theo doi dai sur
thuong hi¢u do hodc tai khoan mang xa hdi cua
ho, ho s& tiép can cic ndi dung ma dai su
thuong hi€u ao chia sé. Khi do, trang mang xa
hoi cua dai stir thuong hi€u 4o tr¢ thanh mot nén
tang dé nguoi theo ddi thao luan va chia sé y
kién vé thong tin duoc dai st a0 cung cap [10],
[11]. Piéu nay gop phan gia ting tdm anh
huéng va kha ning lan truyén cia truyén miéng
dién tir. Nghién ctru cho rang y dinh theo doi
dai str thwong hiéu 4o c6 tac dong tich cuc dén
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truyén miéng dién tir ciia ngudi ham mo. Gia
thuyét duoc phat biéu nhu sau: H6: Y dinh theo
ddi co tac dong dén truyén miéng dién tir
2.2. Phwong phap nghién ciru

Nghién ctu ap dung phuong phap dinh
luong. Mau duoc thu thap thuan tién vdi 307 phiéu
khao st trén d6i tuong GenZ dang sinh song, hoc
tap tai Thanh phé H6 Chi Minh bao gém 74.9%
nit va 25.1% nam; do tudi chi yéu tir 19-22
(67.8%), da sb cac dap vién 1a sinh vién dai hoc
(77.2%). Cac thang do phuc vu cho nghién ctiu
duoc ké thira tir cac nghién ctru trude: Cac thang
do Sy déang tin (DT), Stic hdp dan (HD), Tinh
chuyén mén (CM), Mtc do ndi tiéng cia than
tuong (NT), Muc do lién quan cua dai st thuong
hiéu 40 v6i san pham/thuong hidu (LQ) cta Gupta
va cong su [23]; Thang do Y dinh theo d&i (TD)
duoc chinh stra dua trén thang do gdc cuia Sands
va cong su [48], Belanche va cong su [4], [5],
Casalé va cong su [9]; Thang do Truyén miéng
dién tor (TM) dugc tham khao va chinh sira tir cac
nghién ctru cua Sands va cong su [48], Kim & Ko
[34], va Loureiro va cong sy [39]. Cac thang do
ndy duoc dich tir tiéng Anh sang tiéng Viét va diéu
chinh cho phu hop bdi canh nghién ciu tai Viét
Nam, thiét ké & dang thang do Likert 5 mic do.
Thang do tiéng viét duoc su gop ¥ chinh sira va
thong qua ctia 5 chuyén gia nghién ciru truyén
théng. Cac thang d6 duoc sir dung dé thiét ké bang
hoi, trai qua phong van nhom véi 10 dbi tuong
genZ dé dam béo tinh 16 rang, d& hiéu, xtc tich cia
cong cu thu thap dir liéu. Mot khao sat dinh lugng
s0 bd duoc thuc hién dé kiém tra do tin cdy thang
do, loai cac bién xu trudc khi thyc hién khao sat
chinh thirc. Toan bd qua trinh thiét ké cong cu thu
thap dir liéu dugc thuc hién theo quy trinh thu thap
dit liu cho nghién ctru dinh luong [2]. Phiéu khao
sat dugc thu online va thu thép truc tiép tai cac khu
vuyc tap trung dong sinh vién. Dir li€u va mo6 hinh
cau trac tuyén tinh SEM duoc xir ly bang phan
mém SPSS 20 va Smart PLS 4.0.
2.3. Két qua va thao luin
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Két qua danh gia mo hinh do ludng cho thay
cac thang do déu dat do tin cay voi Cronbach’s
Alpha va hé sé tin cay tong hop (CR) déu vuot
ngudng 0.7 [21], [24]. Gia tri héi tu cling dugc
dam bao khi AVE cua tat ca cac thang do déu 16n
hon 0.5 [26]. Gia tri phan biét dugc danh gid qua
tiéu chi HTMT (Heterotrait-Monotrait). Theo
Hair va cong sy [25], tinh phan biét dugc dam

béo khi khoang tin cady cia HTMT khong chira
gia tri 1. Két qua cho thay tat ca hé s HTMT déu
nhd hon 1, va cac khoang tin cdy bootstrap (2.5%
- 97.5%) khong chua gia tri 1, qua d6 xac nhan
tinh phan biét gitrta cac khai niém mdt cach co y
nghia thong ké. Tém lai, cic thang do duoc sir
dung da dat yéu cau vé do tin cdy, gia tri hoi tu va
gia tri phan biét.

Bang 1. Bang tong hop cac két qua ctia mé hinh do luong

Bibn tidm & Bié " Gia tri hfi tu - Convergent D6 tin cay Gia tri phan biét —
(Latl::llt ;f:;i::)lle) (lIennd;lcl:::)lrssi)i ’ Validity ciia thang do | Discriminant Validity
HE¢ so tai (Outer Loadings) >0.7 | AVE > 0.5 |Cronbach's Alpha > 0.7
DT1 0.865 0.72 0.87
DT2 0.847
DT
DT3 0.855
DT4 0.826 0.675 0.762
HD3 0.84
HD HD4 0.872
HDS5 0.747
KC1 0.897 0.795 0.871
KC KC2 0.874
KC3 0.904
LQl 0.877 0.785 0.863
LQ LQ2 0.901
LQ3 0.881
NT1 0.765 0.611 0.873
NT2 0.848
NT3 0.807
NT
NTS 0.731
NT6 0.751
NT7 0.782
TDI 0.922 0.828 0.896
TD TD2 0.915
TD3 0.892
™I 0.807 0.712 0.865
™2 0.87
™
T™3 0.871
T™M4 0.826
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Bang 2. Bang tong hop két qua nghién ctru

Gia ‘. ) Hé s6 | Gia tri | Hésdanh | Mitcdd (Mircddanh| .
P Moi quan hé . o i Ket luan
thuyét B |pvalue| huéngf# | taicdong | hwéng f*
Hla |Su déang tin — Khoang cach tim lyxa hdi | 0.189 | 0.005 0.053 ok ok Chép nhan
Hilb |Su déng tin — Y dinh theo doi 0.203 | 0.001 | 0.053 ok k ok Chép nhan
Hlc |Su dang tin — Truyén miéng dién tir | 0.092 | 0.135 0.011 NS * Béc bo
H2a |Suhip din — Khoang cach tim Iy xahdi |-0.003| 0.95 0 NS * Bac bd
H2b |Sw hip din — Y dinh theo doi 0.113| 0.02 0.02 * * Chép nhan
H2c |Su hap din — Truyén miéng dién tir | 0.114 | 0.017 | 0.02 * * Chép nhan
H3a |Mue d0 noi titng cua thin tugng —| 5, | 0.084 | % | ChAp nhan
Khoang céach tdm ly xa hoi
Mirc d6 ndi tiéng cia than t Y .
H3b |, o ¢ nottieng cua Man Wong = 1 g 103] 0.045 | 0.012 * * | Chépnhan
dinh theo doi
Mirc do ndi tiéng cia than t
Hac | ¢ 00 ot Heng cta thall Wohg =1 4 101| 0.083 | 0012 | NS * Bac bo
Truyén miéng dién tir
Haq |MUc 40 lién quan cta dai st thuong| ) ol 0291 | *#% | Chdp nhan
hiéu a0 — Khoéang céach tam ly xa hoi
Mtc d6 lién quan cia dai st thuong
H4b |hiéu a0 véi san pham/thuong hiéu — Y| 0.266 | 0 0.07 ok k % Chép nhan
dinh theo doi
Miic d9 lién quan cua dai st thuong hi¢u
H4c |40 v6i san pham/thuong hiéu — Truyén| 0.17 | 0.007 | 0.027 *ox *ox Chép nhan
miéng dién tir
H5a |Khoang cach tim Iy xi hoi — Y dinh theo ddi | 0.389 | 0 0.139 ok k % Chép nhan
Khoang cach tam 1y xa hoi — Truyé
Hsb | o oang cach i iy xa hot = HUYEM 6 002 0.975 0 NS x Béc b6
miéng dién tir
H6 |Y dinh theo d&i — Truyén miéng diéntir | 0.563 | 0 0.326 ok bk Chép nhan

M5 hinh cdu tric dugc danh gia dya trén méi
quan hé gitta cac bién, hé s xéc dinh R2 hé s tac dong
£ va kiém dinh da cong tuyén thong qua chi sb VIF.
Gié tri VIF dudi 3 cho thiy khong xay ra hién tuong da
cong tuyén, dam bao do tin cay cho viéc kiém dinh cac
gia thuyét nghién ctru [27]. Phan tich Bootstrapping voi
5.000 mau lap lai tir c& mau géc 307 duogc thuc hién
nham kiém tra y nghia thong ké ctia cic mdi quan hé
trong mo hinh. Két qua cho thiy ¢6 11 trén 15 mbi
quan hé c6 ¥ nghia thong ké (P-value < 0.05). Cu thé,
ba yéu t6 tac dong dén khoang cach tim Iy xa hoi (KC)
theo thir tur giam dan gdm murc d6 lién quan cta dai sir

Nguoén: Nhém tdc gid
thuong hiéu (LQ: 0.460), mirc d6 ndi tiéng cta thin
tuong (NT: 0.252) va su dang tin (DT: 0.189). Nam
yéu t6 anh huong dén ¥ dinh theo ddi (TD) 1a KC
(0.389), LQ (0.266), DT (0.203), sirc hip dan (HD:
0.113) va NT (0.103). Trong khi d6, truyén miéng dién
tir (TM) chiu anh huong béi TD (0.563), LQ (0.170) va
HD (0.114). Panh gia hé sb xac dinh R? cho thay tat ca
gi4 tri déu 16n hon 0.50, phan anh mic d6 dy béo tot
ciiamd hinh [23]. Tuy nhién, hai mbi quan hé khong c6
tac dong dang ké 1a HD — KC va KC — TM. Ngoai
ra, mot s6 tic dong chi ¢ mirc yéu hoéc nho, bao gé)m:
DT — KC, TD (0.053), DT — T™M (0.011), HD —
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TD, ™ (0.020), KC — TD (0.139), LQ — TD
(0.070), T™ (0.027), NT — KC (0.084), TD, TM
(0.012). Nguoc lai, tac dong ctia TD dén T™ dat mirc
trung binh véi hé s 0.326.

Nghién ctru nay khing dinh vai tro ciia cac
yéu td cta ngudi co siic anh hudng duge nhic
dén trong nghién ctru cia Nguyén Hong Quan
[59], trong sy hop nhat véi khung 1y thuyét kinh
dién vé ngudi c6 sic anh huong PATER. Dong
thoi, tim hiéu rd hon vé su lién quan cua cac yéu
t6 trong mo hinh PATER véi khoang cach tam ly
xa hoi, dugc Connors, S., & Spangenberg [53]
nhic dén véi vai trd thich ddy nhan dién thuong
hiéu. Két qua thuc nghiém xac nhan ba gia thuyét
Hla, H3a va H4a. Gia thuyét Hla cho thiy sy
dang tin cta dai st thuong hi¢u do (DT) c6 anh
huong tich cuc dén KC (B =0.189, p=0.005, 2=
0.053), phu hop véi khang dinh cta Sands va
cong su [48]. Nho s¢ hitu ngoai hinh cua than
tuong va sy ton tho tir fan, dai st thuong hiéu ao
tré nén dang tin cay hon, tr 46 thu hep khoang
cach tam 1y xa hoi. Gia thuyét H3a khang dinh

Cic yéu té cia PSTH do

mirc d9 ndi tiéng clia than tugng (NT) ciing anh
huong tich cuc dén khoang cach tim 1y xa hoi
KC (B = 0.252, p = 0.000, 2 = 0.084). Két qua
nay déng thuan voi nhan dinh cua Belch va Belch
[6] rang muc d ndi tiéng cua thin tugng lam
tang do tin cdy cla ngudn thong tin, tir do rut
ngin khoang cach xa hoi gitra dai str thuong hiéu
40 va nguodi ham mo. Gia thuyét H4a cho thiy
muc d6 li€én quan gitra dai st thuong hi¢u ao voi
san pham/thwong hiéu (LQ) c6 tac dong manh
nhit dén khoang cach xa hoi (B = 0.460, p =
0.000, 2 = 0.291). Phat hién nay phu hop véi
Breves va cong su [6], cho rang sy phu hop giita
nguoi chiig thuc va thuong hiéu 1am ting hi¢u
qua quang cdo va giam khoang cach xa hoi, bat
ké dai st thuong hiéu 13 ngudi that hay 4o.
Nguoc lai, gia thuyét H2a bi bac bo. Dt liéu cho
thay sirc hap dan cua dai st thuong hiéu o (HD)
khong anh huong dén KC (B = 0.003, p = 0.950,
2 = 0.000), phu hop véi khing dinh ciia Kim
[35], dong thoi phan anh sy xa la v6i hinh tuong
4o trong van hoa Viét Nam hién nay [56].

Y dinh theo doi

Sy dédng tin

(Trustworthiness)

Sire hiip déin

(Attractiveness)

Mikc dd ndi tiéng
ciia thin tuong
(Popularity of the celebrity)

Mirc d lién quan

gitra DSTH do véi

sin phim/thwong hi¢u
(Relevance of

the virtual brand amt s

H1b: 0.001 (0.053) ** _
o (Intention to follow)
002 3
;00285 . (R?=0.553)
)
‘.\Q.“ g\m\
Sl &
S S
W S
Al HSa: 0,000 (0.139) **
wy S
.0gy Khodng cich

H2,

__ 053 A s pAl
0950 0055 DN tam ly xa héi
000) (g5~ 3 s
S) (Social Psychological

«x (97€°0) 000°0 :9H

ors
to the product/brand)

o n.\a:u.mm(n.ow;:\u Distance)
o’ )
o8 (R?= 0.588)
. AW
< 1
%, HSb: 0.975 (0.000) (NS)}
e |
2 2,
2 NES
K2 N2, A aa
7( ,0 2 /,,0 2 Truyén miéng
N7 8
”’"Ie % di¢n tu
(eWOM) |
Hdc: 0.007 (0.027) * (R’=0.565)

Hinh 1. Két qua phén tich mé hinh céu triic

Nguon: Nhém tac gid

Gidi thich: (1) Hla 0.005 (0.053): Gia thuyét Hla co gia tri p — value 12 0.005 va hé so anh huong o =0.053;
(2) NS (nonsence) khong c6 ¥ nghia thong keé; vt <0.02: tic dong yéu; ** 0.02 <= P <(0.15: tac dong nho;

**x0.15 <= ¢ <0.35 tac dong trung binh; (3) Mili tén cang dam thé hién murc anh huéng cang 16n. Nét dit

Nam gia thuyét Hlb, H2b, H3b, H4b, H5a
duoc ch?ip nhan. Pau tién, DT tac dong tich cuc
dén TD (B = 0.203, p = 0.001, 2 = 0.053), phu
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thé hién khong co tac dong
hop véi Fabilia [22], Park va cong su [45], Jeon
& Kim [31], khing dinh su dang tin 13 yéu to
cbt 15i trong y dinh theo ddi. HD ciing anh
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hudng tich cuc d&én TD (B =0.113, p = 0.020, 2
= 0.020), khop véi nhan dinh cua Cho [17],
rang sy thu hut tir ngoai hinh cta dai st thuong
hiéu ao kich thich hanh vi theo déi. Du tac
dong yéu, NT van c6 anh huong dén TD (p =
0.103, p = 0.020, > = 0.012), do dai st thuong
hiéu a0 thuong khai thac hinh mau than tuong
that [56]. Nghién ctru dé xudt can khao sat
thém trong twong lai dé cing cb két luan. LQ
anh huong rd rét dén TD (B = 0.266, p = 0.000,
2 = 0.070), phu hop véi De Cicco va cong su
[19], cho thdy mirc do lién quan cao thuc day
hanh vi theo ddi. Cudi cung, KC c6 tac dong
manh dén TD (B = 0.389, p = 0.000, 2 =
0.139), déng thuén véi Sands va cong su [46],
rang KC thép thuc ddy su két nbi va theo doi
dai str thuong hiéu ao.

Ba gia thuyét Hlc, H3c, H5b bi bac bo.
DT khong anh huong dén T™M (B = 0.092, p =
0.135, 2 = 0.011), trai voi Cho [17] va Lee &
Kim [37]. Nguoi tham gia khao sat cho ring
dai st thuong hiéu ao khong du dang tin dé
kich thich hanh vi chia sé truyén miéng dién tu.
Tuong tw, NT khong tic dong dén TM (B = -
0.101, p = 0.083, 2 = 0.012), khong phu hop
v6i Manchanda va cong su [40]. Két qua phan
anh su khac biét bdi canh vin hoa anh hudng
dén muc do lan truyén thoéng tin. KC ciing
khong anh huéng dén T™M (B = -0.002, p =
0.975, 2 = 0.000), phu hop véi Sands va cong
su [48], do nguoi khao sat chua c6 co hoi
tuong tac du dé xay dung long tin va hanh vi
chia sé truyén miéng dién tur. Nguoc lai, ba gia
thuyét H2c, H4c va H6 duoc ch?ip nhan. HD ¢6
tac dong tich cyc dén TM (B = 0.114, p =
0.017, £2=0.020), phu hop véi Lou va cong su
[36]. Ngoai hinh hip din cua dai st thuong
hiéu 4o khoi goi hanh vi truyén miéng dién tir
tor nguoi hdm mo. LQ cling cé anh huong tich
cuc dén TM (B = 0.170, p = 0.007, f2 = 0.027),
phu hop voi Qian va cdng su [47], vi su phu
hop v6i thuong hi¢u lam tang thai d6 tich cuc
va thic day truyén miéng dién tr. Cudi cing,
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TD c6 anh huéng dang ké dén T™M (B = 0.170,
p = 0.007, 2 = 0.027), phu hop vadi Casald va
cong su. [10], [11], khrflng dinh r:fmg khi nguoi
dung c6 y dinh theo doi, ho s€ c6 xu hudng
chia sé nhiéu hon vé dai st thuong hiéu ao.
3. KET LUAN

Thong qua khao sat thuc nghiém, day la
mot trong nhitng nghién ctru dau tién tai Viét
Nam, st dung mé hinh PATER dé lam sang to
mbi quan h¢ gitra dai st thuong hiéu 4o va
hanh vi cia Gen Z. Cu thé, nghién ctiru da xac
lap rang khoang cach tam 1y xa hoi déng vai trd
trung gian thuc ddy sy chip nhin cia cong
chung genZ ddi voi dai su thuong hi¢u 4o, chiu
tac dong dang ké boi cac yéu td ciia ngiroi co
strc anh huéng dugc dé cap dén trong mé hinh
PATER. Trong céc yéu t6 6, mirc d6 lién quan
¢6 mirc anh huong manh mé nhat dén khoang
cach tam 1y x4 hoi. Dong thoi, nghién ciru cling
khiang dinh y dinh theo ddi va truyén miéng
dién tir 1a nhitng biéu hién cu thé cua viéc chép
nhan dai st thuong hi€u 4o, hanh vi truyén
miéng dién tr chiu tac dong mot cach manh mé
bdi y dinh theo doi dai st thuong hiéu 1a nguoi
c6 strc anh hudng o tai Viét Nam. Bbn yéu t6
cua dai su thuong hi¢u a0 dugc xac dinh la cé
tac dong dén y dinh theo ddi (gdm: Su dang tin,
strc hdp din, muc d6 ndi tiéng va muc do lién
quan voi san pham/thuong hiéu), trong khi hai
yéu td (strc hap dan va mirc do lién quan) anh
hudng dén truyén miéng dién tir. Ngoai ra, mot
s6 yéu tb tac dong gian tiép thong qua vai tro
trung gian cua khoang cach tam 1y xa hoi, va y
dinh theo ddéi ciing dugc xac nhan cé anh
huong dén truyén miéng dién tir. Nghién ciru
cling cho thiy mdi quan hé giira cac yéu t6 cua
dai st thuong hiéu ao voi y dinh theo doi va
truyén miéng dién tir, qua d6 dé xuit mot s6
chién lugc thuc tién gitp cac thuong hiéu
thwong mai dién tir thu hut Gen Z va thuc day
truyén miéng dién tir hiéu qua.

Tuy nhién, nghién ctu van ton tai mot )
han ché nhit dinh. Khai niém dai st thuong
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hiéu 40 méi chi duge tiép cén tir gboc d6 ngudi
noi tiéng, trong khi van con cac dang ngudi anh
hudng 4o khac chua dugc khai thac. Mac du
phat hién muc d6 ndi tiéng co anh huong dén
truyén miéng dién tir, nhung tac dong nay chua
rd rang va can dugc nghién ctru sau hon. Bén
canh do, phuong phéap léy mau thuin tién tai

Thanh phé H6 Chi Minh han ché kha nang khai
quat hoa két qua; dbi tuong khao sat chu yéu la
sinh vién nén chua phan anh day du dac diém
cta Gen Z. Cac nghién ctru trong tuong lai nén
mo rong pham vi dia 1y, da dang héa ddi tugng
khao sat dé hiéu rd hon phan ung ddi voi dai st
thuong hiéu ao.
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