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Tém tit: Dya trén ly thuyét nhan dang xa hoi va mo hinh S-O-R, nghién cuu danh gid tac dong
ctia bon dinh dang noi dung dén cam xiic hodi niém va hanh vi chia sé cia thé hé 7 & Viét Nam.
Két qua tir 293 phan héi hop 1é cho thay, video va hinh anh la hai dinh dang anh huwéng manh
nhat dén cam xiic hodi niém; dong thoi, cam xic nay tac dong tich cuc dén hanh vi chia sé ngi
dung trén mang xd hdi. Qua dé, nghién ciru ham y cdc don vi truyén thong, cac bao tang va di
tich lich sir nén wu tién khai thac cac dinh dang noi dung truc quan két hop yéu to hodi niém,
nham gia tang twong tdc va khd néng tiép cdn cong chiing tré trong thoi dai moi.

Tir khéa: Déi moi truyén thong lich sit, marketing hodi niém, hanh vi chia sé ni dung, nén tang so,
ly thuyét nhan dang xa hoi, mo hinh S-O-R

Innovating Communication of Historical Content in the Digital Platforms:
The Role of Nostalgia Marketing

Abstract: Based on Social Identity Theory and the S-O-R model, this study examines the impact
of four content formats on nostalgic emotions and sharing behavior among Vietnamese Gen Z.
The results from 293 valid responses indicate that video and images are the two formats that most
strongly influence nostalgic emotions; in turn, these emotions positively affect users’ content-
sharing behavior on social media. These findings confirm that nostalgia marketing is not only
an emotional trigger but also represents an innovative approach to communicating historical
content, aligning with the preferences and information consumption patterns of younger
generations. Accordingly, the study suggests that communication organizations, museums, and
historical sites should prioritize the use of visually oriented content formats combined with
nostalgic elements to enhance engagement and expand their reach among young audiences in
the digital era.

Keywords: [nnovating historical communication, nostalgia marketing, content sharing
behavior, digital platform, social identity theory, S-O-R model.

1. Giéi thiéu

Su trdi didy manh mé ctia méi truong s6 da 1am thay doi can ban cach thirc con ngudi tiép can va lan
toa thong tin. Mang xa hoi tré thanh khong gian trung tdm cua hoat dong tiéu thy va chia s¢ ndi dung,
dic biét dbi voi giGi tré - nhom cong chung vira tiép nhan, vira chi dong kién tao va phan phéi thong tin.
Trong bdi canh do, truyén thong vé van héa lich sir d01 mit v6i thach thirc dang ké. Cac noi dung lich
sir thuong mang tinh triru tuong, nhiéu dit liéu va gin voi qua khir xa x6i, do d6, kho canh tranh trong
moi truong sb6 von wu tién tde do, tinh truc quan va trai nghiém cam xtc. Viét Nam s hitu nén van hoa
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lau doi va di san phong phu duoc luu truyén qua nhiéu thé hé - diéu nay dat ra yéu cau cap thlet vé viéc
can doi méi hudng tiép can truyén thong c6 kha nang dem qua khir dén gan hién tai, tao két ndi cam xtic
va khuyén khich hanh vi chia sé tu nguyén ciia gii tré.

Marketing hoai niém tro thanh mot hudng tiép can tiém niang. Khac véi cac chién luoc dya trén
thong tin thuan tiy, cac hoai niém goi lai nhitng ky rc mang tinh biéu tuong, trai nghiém tap thé da an
sau trong nhan thirc xa hoi (Ju va cong su, 2016). Nhleu nghién ctru khang dinh, hoai niém la mot ngudn
lyc tam ly gitp cung ¢ cam nhan vé y nghia cudc song, gia ting cam giac thudc vé va tang cuong su
gan két xa hoi (Hartmann va Brunk, 2019). Marketing hoai niém hoan toan cé kha nang chuyén hoa cac
cau chuyén quéa khir thanh cam xtc sdng dong, tir d6, thuc day ca nhan chia sé ndi dung lich str.

Marketing hoai niém da dugc nghién ctru va ing dung rong rii, chi yéu thong qua giac quan trong
moi truong vat 1y: dich vu trai nghiém du lich, nha hang, khach san, giai tri hay xay dung thuong hiéu.
Tuy nhién, trong moi trudng so, viéc khai thac marketing hoai niém trong cac hoat dong truyén thong
van con tuong doi han che va chua dugc nghién ctru day di. N luc sir dung yéu t hoai niém  trong moi
truong phi vat Iy nay van chua dugc quan tdm va 1y giai rd rang bang cac gia thuyét cu thé vé khoa hoc
hanh vi (Mukhopadhyay, 2024).

Xuét phat tir khoang tréng nay, nghién ctru nhim xac dinh tac dong cua céac kich thich marketing
hoai niém theo ting dang thirc ndi dung trén nén tang mang xa hoi dén cam xtc hoai niém va hanh vi
chia sé ndi dung lich su cuia nguoi tré.

2. Co sé 1y thuyét va gia thuyét nghién ciru

2.1. Co 56 Iy thuyét

Cam xuc hoai niém va marketing hoai niém

Hoai niém (nostalgia) dugc dinh nghia 1a mot “trang thai cam xtic gfm lién véi sy hodi tudng vé qua
khir” (Pearsall, 1998) hay “ndi nh¢ thdm dam tinh cam d6i v6i nhitng trai nghiém da qua cta chinh ca
nhan ” (Routledge va cong sy, 2008). Tuy nhién, cac nghién ctru sau ndy cho rang, hoai niém khong nhat
thiét xuét phat tr trdi nghiém cta cé nhan trong qua khir, ma con c6 thé duoc khoi goi tur ky uc tap thé
hodc nhitng hinh dung vé mét thoi ky chua timg trai qua, day duge xem nhu mot nhu ciu tm 1y mang
tinh ndi tai, chi quan va sau sic (Chen va cong su, 2014; Wang, 2023). Piéu nay ciing dugc nhiéu hoc
gia nhan manh réng, vi€c trai qua truc tiép mot giai doan lich sir khong phai 1a diéu kién bat budc dé
hinh thanh cam xtc hoai niém (Holak va cong sy, 2008) ma c6 thé duoc khoi goi thong qua cac kich
thich mang tinh biéu tuong, vin héa hoic truyén thong, vbn tai hién va dién giai lai nhimg gia tri cua
mot thoi da qua (Hungenberg va cong su, 2020). Trén nén tang do, cam xuc hoai niém dan duoc str dung
nhu mot cach tiép can mang tinh chién Iuge, dugc sir dung nham khai thac nhitng cam xuc nay thong
qua viéc 16ng ghép cac yéu td quen thudc tir qua khir vao cac chién dich marketing (Srivastava va cong
su, 2025). Cui (2015) dinh nghia, marketing hoai niém 1a mgt k¥ thuat marketing nham khoi €01 cam
xtc noi ngudi tiéu ding thong qua viée tich hop c6 chu dich nhimng yéu t6 goi nhé vé qua khir vao hoat
ddong marketing nham kich thich cam xtc tich cuc va thiic day hanh vi.

Dang thirc ni dung va hanh vi chia sé ngi dung

Noi dung trén mang xéa hoi dugc hiéu la cac thong tin va san pham truyén thong do ca nhan hoic to
chuc phan ph01 trén cac nén tang truc tuyén, voi ddc trung n6i bat 1a kha ning tao ra moi truong tuong
tac hai chleu gilta nguoi san Xudt va nguoi tiép nhan ndi dung (Trigina va cong su, 2025). Trong ky
nguyén sb, nhiéu nghién ctru nhin manh vai tro cta dinh dang ndi dung (video, hinh anh, vin ban...)
nhu mot yéu t6 then chdt trong truyén thong. Theo Okat va Solak (2020), dinh dang ndi dung bao gém
céc thanh t6 d6 hoa va hinh anh dugc ing dung rong rii trong marketing va xay dung thuong higu. Mdi
dinh dang mang lai loi thé truyén tai riéng, va viéc két hop linh hoat cac hinh thic nay giup gia ting strc
hap din, nang cao hidu qua truyén thong va tdi wu hoa trai nghiém nguoi dung (Utari va cong su, 2021).

V& hanh vi chia sé noi dung, Hao Lin va cong su (2024) cho rﬁng, “Trén cdc trang mang xa hoi, cdac
hanh vi nhw déing tdi théng tin, binh ludn va chia sé rong rdi déu dwoc coi la hanh vi chia sé thong tin,
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qua dé truyén tai nhitng ndi dung hitu ich dén nguwoi khdc.”. Mac du ton tai nhiéu cach tiép can khac
nhau nhung diém chung déu nhin manh vai tro truyén tai néi dung mang tinh déi thoai va chtrc ning
xa hoi - chirc nang gin két, duy tri cic mdi quan hé (Jennifer Ihm va Eun-mee Kim, 2018). Thong qua
viéc lya chon va chia sé ndi dung, ngudi dung khing dinh ban sac ca nhan, thé hién su dong thuan hoic
phan bién trude cac nodi dung dugc dé cap (Boyd va Ellison, 2007).

Ly thuyét kich thich - phdan wng (SOR)

Nghién ctru van dung mé hinh 1y thuyét Kich thich - Chu thé - Phan tng (Stimulus - Organism
- Response - SOR) cuia Mehrabian va Russell (1974) dé tim hiéu co ché anh hudng cua kich thich
marketing cam xuc t61 hoai niém va hanh vi chia sé n6i dung. Theo do, kich thich (Stimulus) Ia cac kich
thich ngoai canh tir méi truong va ndi dung truyén thong tac dong ti qua trinh xur ly thong tin; Chu thé/
co thé (Organism) dai dién cho trang thai ndi tai vé nhan thirc va cam xtic ctia chu thé sau khi tiép xtic
v6i kich thich; va phan timg (Response) 1a cac phan hdi hanh vi cu thé, tiéu biéu 1a hanh vi tuong tac va
chia sé ndi dung trén mang xa hoi.

Ly thuyét nhgn dang xa héi (SIT)

Thuyét Nhan dang xi hoi cua Tajfel va Turner (1985) khang dinh, ban sic ca nhan khong chi hinh
thanh tir dic diém riéng 1¢ ma con dugc kién tao thong qua viéc ty nhan di¢n 1a thanh vién ctia cdc nhém
xa hoi. Theo do, ca nhan c¢6 xu hudng dinh nghia ban than dua trén nhom ma ho thude vé, nhu thé hé
hodc cong ddng van hoa cé chung trai nghiém (Tajfel, 1981). Trong bdi canh hoai niém, cam xdc nay
gitip cting ¢ ban sic dua trén di san va ky tc chia sé (Brown va Humphreys, 2002), tir 46 gia ting gia
tri cdm nhén va tao dong luc cho cac hanh vi tuong tac (Richins, 1994; Reed, 2002).

2.2. Gid thuyét nghién ciru

Sw anh hwong cua cdc kich thich hoai ni¢m toi cam xuc hoai niém

Trong bdi canh truyén thong sd, kich thich trong mé hinh S-O-R dugc hiéu 1a cac dang kich thich
da phuong tién c6 kha ning tac dong dong thoi 1én cac giac quan. Theo Budi Sunars va cong su (2023),
cac kich thich dit trong moi trudng mang xa hoi ndy thudng ton tai dudi bon dang thirc chinh, gom hinh
anh, video, van ban va do hoa thong tin (infographic) - mdi loai kich thich déu c6 kha nang tac dong dén
qua trinh xur Iy thong tin cua néo b, qua do kich hoat nhiing phan ng cam xuc ¢ nguoi tiép nhan. Néu
nhu hinh anh cho phép con nguoi lién két truc tiép cac ¥ niém, cam xuc va ky trc v6i nhiing trai nghiém
da c6 trong qua khir thi video dugc xem 1a mot dinh dang truyén thong giau tinh biéu dat hon nho kha
nang két hop dong thoi hinh anh dong, 4m thanh, nhip diéu va do6i khi 13 10i thoai (Chang 2013; Childers
va cong su, 1985). Hay noi cu thé hon, cac video hoai niém duoc thiét ké nham muc dich khoi go1nhiing
cam xtc, ndi nhé thong qua viée tai dung va nhic vé cac lat cit cia qua khir (Li va cong sy, 2023). Bén
canh d6, 46 hoa thong tin mang lai sy ¢6 dong thong tin nhung van duy tri tinh tham my, nho d6 giap
truyén tai y nghia mot cach truc quan, gitp ngudi xem két ndi voi cac chu dé lich str (Polman va Gebre
2015). Trong khi d6, van ban khoi goi cam xuc hoai niém theo co ché tuong thuat dua trén ky tc cua
nguoi doc thong qua viéc mo ta chi tiét noi dung, sir dung tir ngir giau hinh anh va 16i hanh vin, tham
chi cac yéu t6 nhu phong chit cling gop phan anh huong to1 trai nghiém ctia nguoi doc.

Véi su khac biét trong co ché goi nhé, mdi loai ndi dung co thé tao ra muc do tac dong khong gidng
nhau den cam xtc hoai niém cua ngudi xem. Didu ndy ma ra co s& dé nhom nghién ciru dé xuét cac gia
thuyét vé muc do anh hudng riéng biét cua timg dang thirc ndi dung ddi voi cam xtc hoai niém, cu thé:

HI: Marketing hoai niém qua hinh danh c6 anh huwéng dén cam xiic hodi niém

H2: Marketing hoai niém qua video c6 anh huéng dén cam xiic hodi niém

H3: Marketing hoai niém qua infographic c¢é anh hieong dén cam xiic hodi niém

H4: Marketing hodi niém qua van ban c6 anh hwéng dén cam xiic hodi niém

Méi quan hé gifa cam xiic hoai ni¢m (0) va hanh vi chia sé néi dung (R)

Trong bdi canh nghién ciru nay, khai niém cam xac hoai niém dugc khoi goi tir nguoi ding mang
xa hoi thong qua céc kich thich marketing hoi niém ma ho di tiép xtic. Duéi goc nhin ciia thuyét nhan
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dang x3 hoi, co ché nay c6 thé duoc 1y giai & chd, khi noi dung hoai niém khoi goi nhitng ky @rc va gia
tri mang tinh tap thé, ca nhan c6 xu hudng ciing c¢b ban sic xa hoi ctia minh thong qua viéc thé hién sy
ddng cam va chia sé ndi dung (Tajfel & Turner, 1985). Hanh vi chia sé vi thé khong chi don thuan 1a
phan g cam xuc, ma con 1a phuong tién dé ca nhan khang dinh sy gan két véi nhom xa hoi va tai dinh
vi ban than trong cong ddng truc tuyén. Brown va Humphreys (2002) ciing nhdn manh rang, hoai niém
g6p phan ctng cb ban sic ca nhan dya trén di san va ky e dugc chia sé véi cac thanh vién khac trong
nhom xi hoi. Khi ban sac nay dugc khoi goi, gia tri cam nhan d6i v6i doi twong lién quan ciing gia tang
(Richins 1994), tir d6 tao thém dong luc cho hanh vi tiéu dung hoac hanh vi tuong tac (Reed, 2002).

Hon nita, c6 nhiéu nghién ctru chirng minh rang, cam xtc va hanh vi chia sé ndi dung trén mang xa
hdi c6 mdi quan hé mat thiét (Zheng et al. 2022; Martel, Pennycook, and Rand 2020; Peters, Kashima,
and Clark 2009). Ttr ¢6, nhom nghién ctru dé xuat gia thuyét:

H5: Cam xuc hoai niém anh hwong toi hanh vi chia sé ngi dung

Hinh 1. M6 hinh nghién ctru

Marketing Hoai ni¢m qua 7
hinh dnh
Marketing Hoai niém H2 HS
qua video
Cam xuc hoai niém Hanh vi chia sé ndi dung
Marketing Hoai niém
qua infographic H3
Marketing Hodi ni¢ém
qua van ban H4

Nguon: Nhém nghién ciru dé xudt, 2026

3. Phuwong phap nghién ctru

Nghién ctru ap dung phuong phéap dinh luong, bat dau bang khao sat so bd nham kiém dinh d6 tin
cdy va tinh nhit quan ndi tai cta cac thang do qua bang hoi truc tuyén. Giai doan so b nay dugc thuc
hién voi 148 nguoi thude thé hé Z nham danh gia mirc d6 phi hop cua cac bién quan sat. Két qua cho
thdy tat ca cac nhan t6 déu dat hé sb Cronbach’s Alpha > 0,8 va hé sb twong quan bién tong déu vuot
ngudng 0,3, dap tng yéu cau vé do tin cdy dé tiép tuc khao sat chinh thirc. Giai doan tiép theo, dit
lidu dugc thu thap qua khao sat truc tuyén trén cac nén tang mang xa hoi pho bién dbi véi gidi tré nhu
Facebook, Instagram, Threads va TikTok, st dung phuong phap léy mau phi xac suét thuan tién. 293
quan sat hop 1& dugc sir dung cho cac phén tich tiép theo.

4. Két qua nghién ctru

4.1. Kiém dinh @6 phui hop ciia mé hinh

Nghién ctru tién hanh dénh gia mirc d6 phti hop tong thé ctia mé hinh cau tric thong qua mot s chi
s6 phd bién: Chi-square (CMIN); Bac tu do (df), CFL, GFL, TLI va RMSEA. Két qua kiém dinh mirc d6
pht hop mé hinh cho thiy mé hinh cau trac dé xuat phu hop t6t khi cac chi sé kiém dinh déu dat ngudng
tiéu chuan (Bang 1).
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Bang 1. Két qua kiém dinh d9 phui hop ciia mé hinh

Chisd Danh gia
CMIN/DF 2,281 Tot(<5)
GFI 0,834 Chap nhan dugc (~ 0,9)
CFl 0,924 Tot(>0,9)
TL 0,918 Tot(=0,9)
RMSEA 0,066 Chép nhan dugc (< 0,08)

Nguon: Tong hop két qua ciia nhém nghién ciru, 2026.
4.2. Kiém dinh d¢ tin cdy, dp héi tu va gid tri phan biét ciia thang do.

M5 hinh do luong dugc danh gia thong qua cac chi s6 d tin cay va gia tri hoi tu, bao gém Cronbach’s
Alpha, D¢ tin cdy téng hop (Composite Reliability - CR) va Phuong sai trich trung binh (Average
Variance Extracted - AVE). Cac thang do duoc chap nhan khi Cronbach’s Alpha > 0,6; CR >0,7; va AVE
>0,5. Két qua cho thay tit ca cac bién tiém an (VID, IMG, INF, TEX, EMO, POS) déu dép tng tiéu chi
vé d0 tin cay va gia tri hoi tu. Bén canh do, gia tri phan bi¢t ctia bg thang do duogc kiém dinh bflng chi sd
HTMT véi ngudng chip nhin < 0,9. Két qua cho thiy cac ciu tric trong mé hinh dat gia tri phan biét,
khang dinh tinh tach biét va khong tring ldp vé mat khai niém (Bang 2).

Bang 2. Két qua d tin ciy, do hdi tu va gia tri phan biét ciia thang do

Cronbach’s Alpha | CR AVE EMO IMG INF POS TEX VID
EMO | 0,938 0,929 0,771
IMG | 0,809 0,909 0,624 0,298
INF 0,890 0,891 0,621 0,424 0132
POS | 0,832 0,931 0,772 0,477 0.219 0,457
TEX | 0,901 0,901 0,644 0,087 0,624 0,096 0,074
VID 0,917 0,925 0,674 0,730 0,298 0,455 0,475 0,045

Nguon: Tong hop két qua ciia nhém nghién ciru, 2026
4.3. Kiém dinh gid thuyét

Chi s6 R-square (R2) thé hién mirc d6 giai thich ctia mé hinh ciu trac dbi voi phuong sai cta bién
phu thudc. Tir bang két qua, c6 thé thiy, mo hinh nghién ctru ciru marketing hoai niém bao quat t6i
48,5% sy thay ddi cua bién trung gian EMO - mdt Kkét qua tiém can ngudong dugc cho la rat tt 12 0,5
(Gupta, Stead, and Ganti 2024)

Déi véi bién phu thuoc POS, muc do giai thich dat 20,1%, tuy khong 16n nhung van phi hop trong
bbi canh nay do hanh vi dang tai ni dung trén mang xa hoi chiu tac dong ciia nhiéu yéu té: ca nhan (Wu
2021), xa hoi (Jia 2024) hay cong nghé (Wang 2022). Trén co so d6, nghién ctru tiép tuc sir dung mo
hinh céu trac SEM dé kiém dinh cac gia thuyét va cho ra két qua nhu Bang 3.
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Bang 3. Kiém dinh gia thuyét nghién ciru

Gia thiét (Hs) B GiatriT Giatri P Két qua
H1 IMG = EMO 0,237 3,471 0,001 Chap nhan
H2 VID— EMO 0,693 10,916 0,000 Chap nhan
H3 INF = EMO 0,195 2,038 0,042 Chép nhan
H4 TEX = EMO 0,029 0,384 0,701 Bac b
H5 EMO — POS 0,428 8,104 0,000 Chap nhan

Nguon: Tong hop két qua ciia nhém nghién ciru, 2026

Trong md hinh nghién ciru, ¢ thé thay bén gia thuyét H1, H2, H3, H5 dugc chap nhan va mot gia
thuyét H4 bi bac bo. Cu thé hon, mbi quan h¢ tdc dong tir TEX — EMO c6 chi ) gia trip1a 0,701 - chi
s6 nay 16n hon 0,05 quy dinh cho thay cac 1/4 bién doc lap khong c6 mbi quan hé véi bién trung gian.
Céc chi sb gia tri p ctia cac gia thuyét con lai déu nho hon 0,05 - dat muc y nghia thong ké 95%.

5. Thao luin va ham y

5.1. Thdo lugn

Két qua nghién ctru cho thiy cac dinh dang noi dung truc quan chiém wu thé trong viéc khoi goi
cam xuc trén mang xa hoi, khi ba gia thuyét (H1, H2, H3) lién quan dén kich thich marketing hoai ni¢ém
¢6 chira yéu to dugc chap nhan. Diéu nay khang dinh hinh anh c6 kha ning goi 1én cam xuc hoai niém
manh mé hon so v6i van ban thudn tay, déng thoi ciing ¢b va bo sung cho phat hién cta Poretski va cong
su (2019) rang, ndi dung c6 hinh anh mang tinh kham phé cao hon so v&i ndi dung chi gém chir viét.

Trong ba dang thirc, yéu t6 marketing hoai niém qua video 1a dang thirc c¢6 tac dong manh nhat dén
cam xuc hoai niém véi mire d6 anh huong dat ti 69,3% - cao gap ba 1an so véi hinh anh va d6 hoa thong
tin. Diéu nay c6 thé duoc 1y giai boi video 1a mot dang thirc ¢ kha nang kich hoat nhiéu giac quan khac
nhau (Schultz, 2017) va c6 muc do sinh dong cao hon dang ké so voi hinh anh hodc vin ban (Dardis va
cong su 2016). Theo do, marketlng hoai niém qua hinh anh duoc cho rang, ¢ tic dong 23,7% tdi cam
xuc hoai niém; diéu nay ciing c6 va mo rong cac két luan trong nhitng nghién ctru trude day, von chi ra
rang, hinh anh c6 xu hudng kich hoat cam xtic ciia ngudi xem (Uhrig va cong su 2016). Bén canh do,
cung la dang thirc hinh anh dang tinh, nhung dang thirc 6 hoa thong tin c6 mirc d6 tac dong téi cam xtic
hoai niém thp hon so véi hinh anh. Ly do 13 hinh anh mang yéu t6 hoai niém duoc sir dung qua nhiéu
hodc qua rd rang, ngudi xem co thé nhan biét rd tinh “dan dung” thay vi trai nghiém that va diéu nay
lam giam tinh chan thyc (Marchegiani va Phau, 2013) - thtt duoc ky vong & nhitng ndi dung vé chu dé
lich str, tir d6 khién cam xuc hoai niém bi suy yéu. Cudi ciing, yéu t6 marketing hoai niém qua vin ban
khong ghi nhan tac dong dén “cam xtc hoai niém”. Piéu nay hé 16 su thay doi trong trai nghiém cua
nguoi dung mang xa hdi tai Viét Nam, thay vi tdp trung vao van ban, con nguoi ngay cang thich nghi véi
giao dién do hoa va vin héa man hinh cam tng tran ngap cac hinh thirc biéu tuong (Kendall va cong su,
2013). Trong moi truong sb tran ngdp cac dang thirc ndi dung, vin ban trd nén kém hiéu qua hon trong
viéc kich hoat cam xtic so véi cac dang thirc c6 su hd tro vé mit thi giac, dac biét 1a cam xtc hoai ni¢ém
von doi hoi su €01 m¢ nhanh, manh va mang tinh trai nghiém.

Bién phu thudc “Hanh vi dang tai” chju anh huong twong dbi 16n tir bién trung gian “Cam xtc hoai
niém”, voi mic tac dong 1a 48,2%. Két qua nay dong nhét vé6i sy khing dinh mdi quan hé tac dong cua
cam xuc toi hanh vi dang tai noi dung trén mang xa hoi trong nhidu nghién ctru trude d6. Nghién ciru
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ctia Yanxia Lu (2022) dya trén mo hinh SOR két hop véi Iy thuyét xtr kép, nhan manh riang, cam xic co
kha ning anh huong dang ké dén hanh vi chia sé thong tin. Cu thé, nguoi ding khi trai qua cam xuc tich
cuc thudng c6 xu huéng duy tri trang thai cam xtc hién tai bang cach chia sé ndi dung mang tinh xéac
thuc cao, tich cuc hodc truyén cam hing, qua d6 cung cb két ndi tich cuc vdi cong dong.

5.2. Ham y

Két qua nghién ctru khong chi cung cip co so thuc tién cho viéc d6i méi hoat dong truyén thong
cac ndi dung lich sir trong bbi canh chuyén doi s6, ma con mang lai nhitng ham y quan tri c6 gia tri cho
cac don vi san xudt va phan phéi noi dung lich st (nhu co quan truyén thong, nha xuét ban, nén tang sd)
trong viéc thiét ké thong diép, lua chon dinh dang ndi dung va khai thac yéu td cam xtic nhim gia ting
murc d twong tac va chia sé cua cong chiing trén cac nén tang s6. Bén canh do, két qua nghién ctru c6
thé duoc ung dung vao chién lugc truyén thong ctia cac di tich van héa - lich sir, bao tang, khu du lich
di san va cic co quan quan 1y vian hoa tai Viét Nam, gop phan nang cao hiéu qua lan toa gia tri lich st
trong moi truong tryc tuyén.

Trudc hét, can uu tién dau tu vao video ké chuyén véi cau triic ngan gon, nhip nhanh cho nén tang
nhu TikTok va phién ban chuyén sau hon cho YouTube. Noi dung nén két hop chat liéu lich sir (hinh anh
tu liéu, 101 ké, Am nhac truyén théng) véi yéu tb hién dai (remix, goc nhin duong dai, cau hoi goi mo)
dé tao su giao thoa gitra qua khtr va hién tai. Vi cac dang thirc hinh anh, can xay dung h¢ théng nhan
dién thi giac thong nhét cho di tich trén cac nén tang sd; chu trong tai hién bdi canh chan thuc nhung xir
1y tham my theo phong cach hoai niém hién dai nham tang kha ning chia sé va tai sang tao (UGC). Tiép
d6, d6 hoa thong tin nén duoc thiét ké theo hudng dong thoi gian rd rang, dit liéu co dong, tiéu dé ngan
gon, t6i wu cho théi quen tiép nhin nhanh cta nguoi tré.

Nhin chung, d6i méi truyén thong lich sir khong chi ndm & viéc thay doi dinh dang, ma con ¢ tu
duy chuyén dich tir “truyén dat” sang “twong tac” va “dong sang tao”. Cach tiép can nay gop phan ting
cuong lan toa gid tri di san, dong thoi tai hién lich st nhu mot phan noi dung séng dong, thu hut trong
doi song s cua thé hé tre.
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