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NHAN THUC CUA DU KHACH VA TRAI NGHIEM VOI VOI
TRONG DU LICH TAI TAO: TRUGNG HQP CONSERVE
NATURAL FOREST, THAI LAN VA BAI HOC GOI MO
CHO VIET NAM

Visitor perceptions and elephant experiences in regenerative tourism:
the case of Conserve Natural Forest, Thailand, and insights for Vietham

TA HOANG THUY TRANG

ghién cieu dinh tinh nay phdn tich néi dung theo chi de doi véi 234 danh gid ciia
,N du khdch va phén tich ngi dung hinh anh d@oi véi 334 birc anh do du khdch tao ra
nham kham pha cac thuc hanh du lich tdi tao tai Conserve Natural Forest ¢ Thai Lan. Két
qud cho thay du khdch nhdn thirc ro rang vé gid tri xa hoi, cam xiic, chire néng, tri thike va
hanh phuc, dac biét la qua nhitng twong tdc ton trong va mang tinh gido duc voi voi,
dwoc mé ta la bién doi va giau tinh dgo dicc. Cdc hdu qua sau chuyén di phan anh y dinh
hanh vi manh mé, bao gom mong muon quay lai diém dén va truyén miéng tich cuc
(WOM), gan lién véi nhitng moi lién két cd nhan c6 y nghia nhw theo déi dw dn trong cdy
va gdn bé cam xiic véi voi. Két qud nghién ciru ham y, cac diém den 6 thé phat trién trai
nghiém du lich tdi tao bang cdch long ghép gid tri van héa va bao ton. Nhitng trdi nghiém
nay gop phan thiic ddy thdi do bao vé méi trweong va ting cwong si gan két cong dong.

Tw khoa: du lich tdi tao, gia tri cam nhdn, phdn tich noi dung theo chu e, phdn tich
noi dung hinh anh.

his qualitative study employed thematic content analysis of 234 tourist reviews

and visual content analysis of 334 user-generated photos to explore regenerative
tourism practices at Conserve Natural Forest in Thailand. The findings indicate that
visitors clearly perceived social, emotional, functional, epistemic, and well-being values,
particularly through respectful and educational interactions with elephants, which were
described as transformative and ethically meaningful. Post-trip consequences reflect
strong behavioral intentions, including the desire to revisit the destination and provide
positive word-of-mouth (WOM), often linked to meaningful personal connections such as
following treeplanting projects and forming emotional bonds with elephants. The study
result imlpies that destinations can enhance regenerative tourism experiences by
integrating cultural and conservation values. Such activities contribute to fostering pro-
environmental attitudes and strengthening community engagement.
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