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ANH HUONG CUA XU HUONG TREN TIKTOK PEN HANH VI TIEU
DUNG CUA SINH VIEN: NGHIEN CUU TRUONG HQP TAI
PAI HOC KHOA HQC XA HQI VA NHAN VAN
VA PAI HOC KINH TE, PAI HQC QUOC GIA HA NOI

Nguyén Lé Thity Duwong'’

Tém tit: Trong béi canh chuyén doi so, TikTok ngdy cang tré thanh nén tang cé anh
hieong ding ké dén hanh vi tiéu ding ciia gidi tré, ddc biét la sinh vién. Duwa trén dir liéu
khao sat 393 sinh vién Truong Dai hoc Khoa hoc Xa hoi va Nhan van (DHKHXH&NYV) va
Truwong Dai hoc Kinh té (PHKT) thudc Pai hoc Quoc gia Ha Noi (PHOGHN), bai viét phén
tich anh hieong ciia cdc xu huéng trén TikTok dén hanh vi tiéu ding thong qua phwong phdp
dinh heong két hop dinh tinh. Téac gid van dung mé hinh kich thich — chii thé - phan vmg
(S-O-R) nham xem xét téc dong ciia cdc yéu 16 kich thich nhw néi dung video, nhitng nguwoi
¢6 anh huwéng (KOL/KOC), truyén miéng dién i, dp hec dong dang va yéu té van héa so,
trong d6 hiéu img “so bi bo 16" (FOMO) déng vai tro trung gian. Két qua cho thdy hanh
vi tiéu ding theo xu hudng cia sinh vién c6 xu huéng gia tang, thé hién qua mirc dé tham
gia mua sam va hanh vi mua mang tinh béc dong; dong thoi, ni dung video, anh huwéng xa
héi va FOMO dwoc xdc dinh la nhitng yéu 6 tac dong dang ké dén hanh vi tiéu ding. Trén
co s6 do, bai viét dé xudt mét s6 ham ¥ thuc tién va quan tri nham dinh hwong hanh vi tiéu
diing hop 1y va hé tro doanh nghiép xdy dung chién lwoc marketing sé hiéu qua trén TikTok.

Tir khoa: Hanh vi tiéu dung theo xu hwong, hi¢u ung “so bi bo 16", nhitng nguwoi anh
huwong, sinh vién, TikTok.

Abstract: In the context of accelerating digital transformation, TikTok has emerged
as a dominant socio-digital platform that profoundly shapes consumer behavior among
young people, particularly university students. Drawing on survey data from 393 students
at the University of Social Sciences and Humanities and the University of Economics,
Vietnam National University, Hanoi, this study examines the influence of TikTok-driven
trends on student consumption behavior using a mixed-methods approach. Grounded in
the Stimulus-Organism-Response (S-O-R) framework, the study investigates how platform-
based stimuli-including video content, influencer marketing (KOL/KOC), electronic word-
of-mouth (eWOM), peer pressure, and digital cultural factors-affect behavioral responses,
with Fear of Missing Out (FOMO) conceptualized as a key mediating mechanism. The

1 Ctr nhan, Truong ST quan Khong quan.
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findings reveal that trend-driven consumption is increasingly prevalent, characterized by
heightened engagement with trending products and a growing tendency toward impulsive
purchasing. Notably, video content, social influence, and FOMO are identified as significant
drivers of consumer behavior. This study contributes to the literature by extending the
S-O-R framework in the context of platform-based consumption, highlighting a shift from
socially driven consumption toward content- and experience-oriented behavior. It also offers
practical implications for fostering responsible consumption and designing more effective

digital marketing strategies on TikTok.

Keywords: Trend-driven consumption, Fear of Missing Out, influencers, university

students, TikTok.
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1. Pit véan dé

Trong bbi canh chuyén doi sb, cac nén
tang mang xa hoi dang tai cau trac khong gian
tiéu dung theo hudéng tich hop giira truyén
thong, twong tac xa hdi va thuong mai. Pac
biét, sy phat trién cta TikTok nhitng nam
gan day da tao ra mot moi truong tiéu dung
moi, trong do nd1 dung khong chi dong vai
trd cung cap thong tin ma con truc tiép kich
hoat hanh vi mua siam thong qua co ché lan
truyén nhanh va ca nhan hoa cao.

Khac véi cac nén tang truyén thong,
TikTok thic ddy mot dang tiéu ding mang
tinh “theo xu huong”, khi nguoi tiéu dung
quyét dinh mua sim khong hoan toan dua
trén nhu cdu c4 nhan ma chiu anh hudng
manh tr cac tin hiéu xa hoi va dong chay
ndi dung trén nén tang (Vrontis va cong su,
2021). Trong bdi canh d6, hanh vi tiéu dung
cua sinh vién khong chi phan anh cua céc
yéu t6 marketing ma con gin véi cac co ché
x3 hoi, noi hanh vi tiéu dung dugc “hién thi
hoa” va lién tuc chiu su giam sat, so sanh tu
cong dong.

Tai Viét Nam, cac cong trinh nghién
ctru hién c6 chu yéu tiép can hanh vi tiéu
dung trén TikTok theo hudéng thuong mai
dién tir (Tik Tok Shop) hodc hanh vi mua sam
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bbc ddng, tap trung vao cac yéu td kich thich
tirc tho1 nhu khuyén mai, livestream hoac
ddc diém san pham. Cach tiép can nay, du co
gia tri trong viéc giai thich cac phan Gng tiéu
dung ngan han, song c6 xu hudng gian luge
hanh vi tiéu dung thanh két qua cta cac kich
thich thuong mai don 1€, tr 6 chua phan
anh day du tinh chat lan truyén, tinh xa hoi
va tinh qua trinh ctia hanh vi ti€u dung theo
xu huéng trong moi truong nén tang so.
Bén canh d6, mic du da c6 nhiéu
nghién ctru vé hanh vi tiéu dung trén mang xa
hoi, song phan 16n cac tiép cin van ding lai
& viéc phan tich cac yéu t6 anh hudng riéng
1¢ hoac y dinh mua hang, trong khi chua ly
giai day du co ché chuyén hoa tir “fiép xiic
voi xu hwong” sang “hanh vi tiéu dung cu
thé”. Pic biét, cac nghién ctru hi¢n nay con
thiéu mot khung phan tich tich hop c6 kha
ning két ndi dong thoi ba chiéu canh cbt
16i: (i) ndi dung va thuat toan nén tang, (ii)
tuong tac xa hoi va chuén muc cong déng,
va (iil) céc trang thai tdm ly trung gian cia
ca nhan. Sy thiéu ving cach tiép can tich hop
nay khién viéc giai thich hanh vi tiéu ding
trong moi truong sé van mang tinh phan
manh va chua phan anh day du tinh da tang
cua hién tugng. Ngoai ra, cac nghién ctru so
sanh gitra cac nhom sinh vién theo gidi tinh
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va moi truong hoc thuat con tuong dbi han
ché, dic biét trong bdi canh hai nhom nganh
c6 dac trung khéac nhau nhu khoa hoc xa hdi
va kinh té, noi ¢6 thé ton tai su khéc biét vé
nhan thirc, hé gia tri va hanh vi tiéu dung.

Pé khic phuc nhimg khoang tréng
nay, nghién ctru tiép can theo khung phan
tich “Stimulus - Organism — Response”
(S-O-R) nham 1y giai co ché chuyén hoa tir
cac yéu t kich thich trong méi trudong sd
dén hanh vi tiéu dung thong qua vai tro trung
gian cua céc trang thai tdm ly. Theo mo hinh
S-O-R do Mehrabian va Russell (1974) dé
xuat, hanh vi cta c4 nhan (Response) la
két qua cua su tac dong tir cac yéu to kich
thich bén ngoai (Stimulus) thong qua cac
trang thai ndi tai ciia cd nhan (Organism).
Trong 46, “Organism” khong chi duoc hiéu
theo nghia sinh hoc 1a “co thé séng”, ma
dugec mo rong dé chi cac trang thai tim 1y
bén trong nhu nhan thie, cdm xuc va phan
ung cua ca nhan trudce cac kich thich tir moi
truong (Mehrabian & Russell, 1974, Eroglu
va cong sy, 2001). Cach dién giai nay da
duoc st dung rong rai trong cac nghién ctru
hanh vi ti€u dung, dac biét trong bdi canh
mdi truong so.

Trong bdi canh nén tang TikTok, cac
yéu t6 kich thich khong chi gii han & thong
tin san phdm ma con bao gdm ndi dung
truyén thong, tuong tac xa hoi va anh hudng
tir cong dong truc tuyén. Cu thé, cac yéu td
nhu ndi dung video, truyén miéng dién tu
(eWOM), anh huong xa hdi va vian hoa sd
dugce xem 13 nhitng yéu t6 c6 kha ning thu
hat sy chu y, dinh hinh nhan thic va kich
thich hanh vi ti€u dung (Lou & Yuan, 2019,
Vrontis va cong su, 2021). Pong thoi, vai tro
cua KOL/KOC trong viéc tao dung niém tin
va lan téa xu hudng ti€éu dung ciling da duogc
khang dinh, dic biét trong mdi truong mang

xa hdi noi ngudi ti€u dung c6 xu hudng tin
tudng cac ca nhan gan giii hon so v&i quang
céo truyén thong (Djafarova va Rushworth,
2017, Ki va Kim, 2019).

O cap d6 tam ly (Organism), hoi chimg
FOMO dugc xem la mdt trang thai trung
gian quan trong, phan anh nhu cau két nbi
x4 hoi va ndi lo bi b 1§ cac trai nghiém cua
nguoi khac (Przybylski va cong su, 2013).
Trong mdi truong TikTok, noi cac xu hudéng
duoc lan truyén nhanh chong, FOMO c6 xu
hudng gia ting, qua d6 thiic day hanh vi tiéu
dung mang tinh bdc dong va theo trao luu.
Bén canh d6, cac yéu to xi hoi va van hoa
cling gop phan “hién thi héa” hanh vi tiéu
dung, 1am gia ting ap lyc dong thuan va xu
hudng tiéu dung theo dam dong.

Trén co s¢ do, nghién ciu nay duoc
dinh vi voi ba dong goép chinh. Thir nhdt,
nghién cuu tai dinh vi hanh vi tiéu dung
trén TikTok tir cach tiép can “mua sdm boc
dong” sang “tiéu ding theo xu huéng”, qua
d6 nhan manh ban chit xa hoi va tinh qua
trinh ctia hanh vi trong méi trudng nén tang.
Thir hai, nghién ctru phat trién mot khung
phan tich tich hgp dua trén mo6 hinh S-O-R,
cho phép két ndi dong thoi cac yéu td nodi
dung, x4 hoi va tdm 1y nham giai thich co
ché hinh thanh hanh vi tiéu ding mét cach
toan dién hon. Thir ba, nghién ctru cung cp
bang chimg thyc nghiém so sanh giita cac
nhém sinh vién thudc hai moéi trudong hoc
thudt khac nhau, gop phan bo sung hiéu biét
vé su khac biét trong hanh vi tiéu ding s6
tai Viét Nam. Déng thoi, trén co so khao sat
393 sinh vién tai Truong Pai hoc Khoa hoc
Xa hoi va Nhan vain (DPHKHXH&NV) va
Trudng Pai hoc Kinh t& (PHKT) thudc Pai
hoc Quéc gia Ha Noi (PHQGHN), voéi dit
liéu duoc xir Iy bang phin mém SPSS két
hop phan tich dinh tinh, nghién ctru dé xuat
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mo hinh tich hop, trong d6 cac yéu td kich
thich tor moéi truong TikTok (Stimulus) tac
dong tryc tiép dén hanh vi tiéu dung theo
xu hudng (Response), dong thoi tac dong
gian tiép thong qua trang thai tim 1y trung
gian 1a FOMO (Organism). Cach tiép cén
nay khong chi gop phan lam rd co ché van
hanh cta hanh vi ti€u dung trong moéi truong
TikTok ma con m& rong pham vi rng dung
cua mo hinh S-O-R trong nghién ctru hanh vi
tiéu dung trén cac nén tang so.

2. Phuwong phap nghién ciru

Bai viét str dung phuong phap nghién
ciru dinh lugng, thu thap dir li¢u so cép
thong qua bang hoi ¢6 ciu trac voi thang do
Likert 5 diém. Ddi tuong khao sat 1a sinh
vién Truong PHKHXH&NV va Truong
DHKT thuoc PHQGHN v6i phuong phép
chon mau thuan tién két hop phan tﬁng. Dur
liéu dugc thu thap tir thang 12/2025 dén
thang 01/2026, voi 393 phiéu hop 18. Cac
thang do dugc ké thira va diéu chinh tir cac
nghién ciru trude. Dir liéu duge xir 1y bang
phﬁn mém SPSS 23.0 nham kiém dinh d6 tin
cdy, phan tich nhan t6 va danh gia cac mdi
quan h¢ trong mé hinh nghién ctru.

3. Két qua va ban luin

Két qua khao sat cho thdy mau nghién
clru ¢6 su phan bd tuong dbi can bang vé
gi6i tinh, trong d6 nir chiém 51,4% va nam
chiém 48,6%. Vé mdi truong hoc thuat, sinh
vién Truong PHKHXH&NV chiém 51,1%,
trong khi Truong DHKT chiém 48,9%, dam
bao tinh so sanh giira hai nhoém ddi tugng
nghién ctru. Xét theo nam hoc, sinh vién
nam 2 chiém ty 1€ cao nhét (67,9%), phan
anh nhom déi tuong c6 muc do st dung
mang xa hoi va tham gia vao cac hoat dong
tiéu dung truc tuyén cao (Hinh 1).
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Hinh 1. Théng tin chung vé nguoi tra 19i
Don vi tinh: %

46
N 16
489 115 N

51.1 679

= Truong PHKHXH&NV Treomg PHKT sNaml Nam2 Nam3 Nam4
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Hinh 1.3. Giéi tinh Hinh 1.4. Thoi gian st dung Tiktok

Nguon: Két qua phdn tich s6 liéu ciia tac gia, 2026

Vé hanh vi sir dung TikTok, két qua
cho thay phan 16n sinh vién st dung nén tang
nay voi tan suit cao, trong d6 khoang 46,9%
sinh vién str dung TikTok tir 2 dén dudi 3 gio
mdi ngay (Hinh 1.4). Diéu nay khang dinh
TikTok khong chi 1a nén tang gidi tri ma con
tr¢ thanh mot khong gian ti€u dung quan
trong d6i v4i gidi tré. Pong thoi, hon 70%
sinh vién cho biét d timg mua san pham
theo xu hudng trén TikTok tir 3 1an tro 1én,
cho thay hanh vi tiéu ding theo trao luu da
tr& nén phd bién va mang tinh lap lai.

Hinh 2. Sinh hoat phi va mirc d§ chi tiéu trung
binh moi thang trén TikTok
Don vi tinh: %

= Duéi 200.000d - 200.000 — dudi 500.000d

»Dusi2tridu -2 triéu—4 tridu

4trigu — 6 triéu - Trén 6 triéu 500.000 — dui 1.000.000d * Tir 1.000.000d tré lén
Hinh 2.2. Mikc d@9 chi tiéu trung binh mgi thang
trén TikTok

Hinh 2.1. Sinh hoat phi hang thing

Nguon: Két qua phan tich sé liéu cua tac gia, 2026
Xét vé mure chi tiéu, hon 46,9% sinh

vién chi ttr 500.000 dén dudi 1.000.000 dong/
thang cho cac san pham theo xu hudng, trong
khi khoang 21,9% chi tiéu trén 1.000.000
ddng. Két qua nay phan anh xu huéng gia
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tang chi tiéu cho cic san pham mang tinh
xu huéng (trend-driven consumption), dong
thoi cho thdy hanh vi tiéu dung nay khong
con mang tinh ngau nhién ma da tré thanh
mot phan trong cau trac chi tiéu cua sinh
vién.
Bing 1. Nhiing loai san pham Anh/Chi da mua
theo xu hwéng trén TikTok trong 3 thiang gan day
Pon vi tinh: %

Trwong

Trwong PHKT
PHKHXH&NV

Nhirng logi sin phim da mua theo xu hwing
trén TikTok trong 3 thing gin day

Nam Nir Nam Nir

My pham (son, kem chong ndng, cushion, dudng

9,1 93,1 10,9 90,0
da...)

Thai trang (quan 4o, vay, phu kién...) 20,2 88.2 239 89

Do gia dung nho (dén ngu, do decor, may khuéch
wn...) 13,1 49,0 152 48
an...

Do cong nghé — phu kién dién tir (tai nghe, mic thu
o 55,6 245 68,5 29
am, den livestream...)

San pham cham séc sitc khoe — lam dep (vitamin,
i . i A R 20,2 65,7 26,1 64
thye pham chire nang, dau géi, body mist...)

San pham thi cong / d6 handmade 16,2 49,0 6,5 39
D6 an — d6 udng theo trend 12,1 59.8 18,5 63,0
Sach, v, van phong pham 333 57.8 14,1 34

Cac “trend” ngan han (binh nudc trend, tii hot
21,2 539 32,6 58

trend, vong ¢ trend TikTok...)

Nguon: Két qua phdn tich s6 liéu ciia tac gia, 2026
Két qua nghién ctru ciing cho thay,
trong mau khdo sit, sinh vién nit c6 xu
huéng tiéu ding manh ddi v6i cac san pham
my pham, thoi trang va chiam soc c4 nhan
(trén 80-90%), trong khi sinh vién nam tap
trung vao cac san pham cong nghé va phu
kién dién tur (trén 55-68%). Piéu nay cho
thdy hanh vi tiéu dung theo xu huéng trén
TikTok c6 thé khong chi chiu tac dong cta
n6i dung nén tang ma con gan véi dic diém
gidi va nhu cau c4 nhan.

Cung véi d6, két qua khao sat vé
ngudn thong tin trudc khi mua cho thay, noi
dung TikTok dong vai tro trung tdm trong
viéc dinh hudéng hanh vi tiéu dung. Ty 1¢
sinh vién cho biét bj anh hudéng boi viéc
san pham “xudt hién nhiéu trén TikTok” va
“video hdp dan” chiém ty 1& cao (trén 70%
& nhém nir), trong khi yéu t6 FOMO va su to
mo ciing ¢6 anh huong déang ké. Pong thoi,
cac ngudn thong tin nhu binh ludn cia ngudi

dung that va KOL/KOC dugc danh gia 1a
dang tin cdy, cho thdy vai tro cta truyén
miéng dién tr (eWOM) trong moéi trudng sb
ngay cang gia tang.

Bang 2. Thong tin tham khao trwéce khi quyét
dinh mua sian pham theo xu huéng
Pon vi tinh: %

Trwong
PHKHXH&NV
Nam N Nam Nir
Thay san pham xuat hién nhiéu trén TikTok, | 36.4 78.4 348 | 74,0
cam giac “dang hot”.

Théng tin tham khio trwéc khi quyét dinh Trwong PHKT

mua sin phim theo xu hwéng

KOL/KOC review rat thuyét phuc. 19,2 74,5 16,3 68
Ban bé cia Anh/Chi dang sit dung san pham d6. | 28,3 58.8 25,0 52
So bi “bo 16 trend” (FOMO). 14,1 63.7 12,0 59

Gia dang ré hodc c6 ma giam gia khi livestream. | 21,2 559 293 64

Video quang cdo hap dan, hop “gu”, hop phong | 28,3 72,5 27,2 70

cach.
San pham hiru ich, ding nhu cau ngay hic xem. 414 62,7 457 66
Livestream tao cam giéc tin twong hon. 333 53,9 359 60,0

Review cua nguoi dung that (User-generated | 51,5 68.6 511 63
content) khién toi yén tam.
To mo mudn thir san pham dang hot. 22,2 60.8 19.6 55,0
Bi kich thich boi sy khan hiém (chi con vai| 20,2 49 26,1 54

chiéc, flash sale).
San pham mang phong cach pht hop hinh anh | 26,3 67,6 239 62,0

cua toi.

Nguon: Két qua phan tich s6 liéu ciia tac gia, 2026
O goc d6 thang do, nghién ctru xac

dinh cic bién dwa trén khung 1y thuyét
S-O-R nham giai thich hanh vi tiéu ding
theo xu hudéng trén TikTok. Trong do, cac
bién doc 1ap (Stimulus) duoc ké thira tir cac
nghién ctu trude va phu hop véi dac trung
tiéu dung trén TikTok (Lou & Yuan, 2019,
Vrontis va cong su, 2021), gdm: ndi dung
video (VID), nhiing nguoi c6 anh hudng
(KOL/KOC), anh huong xa hoi (SOC) va
van hoa sb (CUL), phan anh cac yéu tb
truyén thong va xa hoi trong méi truong nén
tang. Bién trung gian (Organism) la FOMO,
dai dién cho trang thai tam ly “so bi bo [6°”,
dong vai tro lién két giira kich thich va hanh
vi (Przybylski va cong su, 2013) va bién phu
thudc 1a hanh vi tiéu dung theo xu hudng.
Mo hinh duge xay dung theo hudng cac yéu
t6 kich thich tac dong truc tiép va gian tiép
(thong qua FOMO) dén hanh vi tiéu ding,
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phan anh sy tuong tac gitra moi trudng s6 va
yéu t6 tam 1y - xa hoi.

Xét & goc do mo ta, cac yéu tod trong
mo hinh nhin chung c6 xu hudng anh huong
dén hanh vi tiéu dung theo xu huéng, tuy
nhién mac do va chiéu tac dong co sy khac
bi¢t gitta cac nhém. Pac bi¢t, & nhom nix
sinh vién, cac yéu t6 nhu nodi dung video,
KOL/KOC va anh hudéng xa hoi co gia tri
trung binh cao hon so v6i nhoém nam, phan
anh mic d6 nhay cam 16n hon ddi véi cac
yéu to cam xtic va xu hudng tiéu ding. Pang
cht y, FOMO thé hién muc do tac dong rd
rét, dac bi¢t trong cac tinh huéng lién quan
dén khuyén mai, khuyén mai gi6i han theo
thoi gian (flash sale) hodc san pham dang xu
huodng ti€éu dung thinh hanh (hot trend), cho
thdy trang thai tim 1y nay dong vai trd quan
trong trong viéc chuyén hoa tir nhan thirc
sang hanh vi mua.

Bang 3. Anh huéng ciia cac yéu to6 dén hanh vi tiéu
dung theo xu hwéng trén TikTok ciia sinh vién

Hé 56 Beta chwa chuin Hé s6 Beta
Yéu td héa chuin hoa t P
B Sai 56 chuin Beta

Hé sb chan 1,395E-015 ,022 ,000| 1,000
Pai dién nhitng ngudi c6 anh

-,261 ,127 -,261| -2,054| ,041
hwong (KOL/KOC)
Néi dung video (VID) 873 028 ,873|30,780| ,000
Anh huéng xa hoi (SOC) 649 215 -.649] -3,018| ,003
Hiéu ting “so bi bo 157

,780 207 ,780| 3,770| ,000

(FOMO)
Van hoa s6 (CUL) ,206 316 ,206|  ,652| 515
R=0,897, R Square=0,805, Adjusted R Square=0,803, F=319,988, sige=0,000

Nguon: Két qua phan tich s6 liéu ciia tac gia, 2026

Két qua hdi quy trong Bang 3 cho thiy
mo hinh nghién ctru c6 d¢ phu hop cao (R?
=0,805), phan anh kha nang giai thich manh
clia cac bién doc 1ap ddi v6i hanh vi tiéu
dung theo xu hudng trén TikTok cua sinh
vién. Cu thé:

Thir nhat, ndi dung video (VID) 1a yéu
td ¢co tac dong manh nhét dén hanh vi tiéu
dung theo xu hudng (B = 0,873, p < 0,001).
Két qua nay khang dinh vai tro trung tim ctia
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ndi dung trong mai truong TikTok, noi hanh
vi tiéu dung khong con xuat phat chil yéu tir
nhu cau hay thong tin san pham, ma duoc
kich hoat bdi trai nghiém ndi dung mang
tinh giai tri, tryc quan va c6 kha nang lan
truyén cao. Piéu nay pht hop vdi cac nghién
cuu trude (Lou & Yuan, 2019, Vrontis va
cong su, 2021), khi cho réng gia tri ndi dung
va tinh hip din cua thong diép truyén thong
1a yéu t6 cdt 16i thuc ddy hanh vi tiéu dung
trong moi truong sb. Tuy nhién, trong bbi
canh TikTok, vai tro cua ndi dung khong chi
dimng & viéc “thuyét phuc” ma con dong vai
trd “kich hoat hanh vi”, thong qua co ché
lap lai, d& xudt thudt toan va hiéu ung thi
giac.

Thir hai, FOMO c6 tac dong tich cuc
va ¢ y nghia théng ké (B=0,780,p <0,001),
cho thay trang thai tam 1y nay dong vai trd
trung gian quan trong trong viéc chuyén hoa
tir kich thich sang hanh vi. Két qua nay phu
hop véi nghién ctru cua Przybylski va cong
su (2013) va cac nghién ciru gan day tai Viét
Nam vé hanh vi tiéu dung trén mang xa hoi,
khi FOMO dugc xac dinh 1a dong lyc thuc
day hanh vi mua mang tinh béc dong. Tuy
nhién, khac voi cac nghién ctu trude, két
qua nghién ctu nay cho thiy FOMO con
dong vai tro trong viéc duy tri va tai tao hanh
vi tiéu dung theo xu huéng, thong qua ndi
lo bi “tut lai phia sau” trong dong chay ndi
dung va trai nghi¢m xa hoi trén Tik Tok.

Thir ba, dang chu y, hai bién KOL/
KOC (B =-0,261, p = 0,041) va anh huong
xd hoi (SOC) (B = -0,649, p = 0,003) déu
¢6 tac dong 4m nhung c6 ¥ nghia thong ke.
Két qua nay c6 su khac biét so voi nhiu
nghién cuu trudc, trong d6 anh hudng cua
nguodi c6 anh hudng va ap luc xa hoi thuong
dugce xac dinh 1a yéu t6 thuc day hanh vi
tieu dung (Djafarova & Rushworth, 2017,
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Ki & Kim, 2019). Piéu nay phu hop véi boi
canh TikTok hién nay, sinh vién c6 xu hudéng
“mién nhiém twong d6i” voi cac tac dong
mang tinh truc tiép tir KOL/KOC hodc ap
lwc x3 hoi truyén thdng, do su bio hoa cua
ndi dung quang cdo va sy gia tdng nhan thirc
phan bién. Thay vi tin vao chu thé truyén tai
(who), nguoi ti€u dung tré cd xu hudng tin
vao trai nghiém ndi dung (what and how),
dac biét 1a cac video mang tinh chan thyec,
ngau nhién hodc do ngudi dung tao ra (user-
generated content).

Thir tur, d6i v6i bién anh huéng xa hoi
(SOC), hé s6 am cho thdy mot xu hudng
dang chu y: hanh vi ti€éu dung theo xu hudéng
trén TikTok khong con phu thudc manh vao
ap luc dong ding theo nghia truyén théng,
ma mang tinh ¢4 nhan hoa cao hon. Noi cach
khéc, sy “xd hoi hoa” hanh vi ti€u dung trén
TikTok khong dién ra thong qua tuong tac
tryc tiép giita c4 nhan voi ca nhan, ma dugc
trung gian hoa thong qua thuat toan va dong
ndi dung, tao ra mdt dang “ap luc xa hoi
gidn tiép”. Diéu nay giup 1y giai vi sao bién
SOC mang hé s6 4m trong mo hinh.

Thir nam, bién van hoéa sb (CUL)
khong c6 ¥ nghia thdng ké (p = 0,515), cho
thdy yéu té nay chua dong vai tro rd rét trong
viéc giai thich hanh vi tiéu dung theo xu
huéng trong mau nghién ctru. Pidu nay co
thé xuét phat tir viéc van hoa sb 1a mot khai
niém mang tinh nén tang va dai han, trong
khi hanh vi ti€u dung theo xu hudng trén
TikTok lai mang tinh ngén han, linh hoat va
phu thudc manh vao ndi dung cu thé.

Nhin chung, xét dudi goc do khung ly
thuyét S-O-R, két qua nghién ciru cho thiy
mot co ché chuyén hoa rd rang. Cac yéu tb
kich thich tr méi truong TikTok, dac biét la
ndi dung video, khong chi tac dong truc tiép
dén hanh vi tiéu dung ma con kich hoat trang

thai tam ly FOMO. Chinh trang thai FOMO
dong vai tro nhu mot “b6 khuéch dai tam
ly”, lam gia tdng cuong do phan tng hanh
vi, tur viéc chi tiép xtc vo1 ndi dung dén
viéc tham gia vao hanh vi tiéu dung theo xu
huéng. Dong thoi, sy suy giam vai tro cta
KOL/KOC va anh huong xa hoi cho thiy
mot su chuyén dich trong co ché S-O-R: tir
mo hinh “Kich thich — Anh hwéng xd héi
— Phan ung” sang mo hinh “Kich thich
(Noi dung) — Trang thai tam ly (FOMO)
— Phdn 1ng”. Piéu nay phan anh su thay
d6i céu trac caa hanh vi tiéu dung trong moi
truong nén tang sd, noi ndi dung va thuat
toan dan thay thé vai tro ciia cac tac nhan xa
hoi truyén thong.

4. Két luan va dé xuét

Két qua nghién ctru cho thiy co ché
tac dong cia TikTok dén hanh vi tiéu dung
theo xu hudng cua sinh vién thong qua viéc
tai céu trac mo hinh theo huéng “Kich thich
(noi dung) — Trang thai tam ly (FOMO) —
Phdn #ng”. Cu thé: hanh vi tiéu dung trén
TikTok khong con duge dan dit cha yéu boi
anh huong xa hoi tryc tiép, ma dang chuyén
dich sang co ché tiéu dung dua trén ndi
dung va thuat toan. Diéu ndy ham y mot sy
tai cau tric trong mo hinh S-O-R, trong do
FOMO khong chi dong vai tro trung gian ma
trg thanh diém trung tam chi phéi cuong do
va tinh 13p lai cua hanh vi tiéu dung theo xu
huodng.

Tir két qua nghién ctru néu trén, tac gia
dé xuit mot s6 ham ¥ quan tri va chién lugc
nhu sau:

Thit nhdt, doanh nghiép can diéu chinh
chién lugc tir phu thudc vao nhitng nguoi ndi
tiéng (KOL/KOC) sang tap trung phat trién
ndi dung c6 kha nang kich hoat FOMO, gia
tang tinh cdm xtc va cd nhan hoa, qua do
thuc day hanh vi tiéu ding cia sinh vién
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trong moi truong nén tang.

Thir hai, can ting cudng gido duc k¥
ning tiéu dung s cho sinh vién, gitp sinh
vién nhan dién va kiém soét cac tac dong tam
Iy tir nén tang, ddc biét nhu FOMO, nham
han ché hanh vi tiéu dung thiéu kiém soat.

Thir ba, cac nghién ciru tiép theo nén
mé rong pham vi mau, dong thoi tich hop
thém cac bién trung gian nhu cam xtc, niém
tin hodic ban sic c4 nhan, cling nhu khai théac
dit liéu hanh vi thuc té dé kiém dinh sau hon
co ché tic dong trong bdi canh kinh té sd.

Mot cdch tong quat, nghién ciu cho

thdy hanh vi tiéu dung trén TikTok cua
sinh vién khong chi 1a phan ung trudc cac
kich thich truyén thong, ma 1a két qua cua
su tuong tac phuc hop gitta ndi dung, thuat
toan va trang thai tdm ly ca nhan trong moi
truong nén tang sd. Qua do, két qua nghién
ctru gop phan tai dinh vi cach tiép can hanh
vi tiéu dung trong ky nguyén sd, chuyén tir
mo hinh “anh huwong xa hoi” sang mo hinh
“tam Iy - thuadt toan”’, m& ra huéng nghién
ctru méi vé co ché hinh thanh hanh vi tiéu
dung trong nén kinh té nén tang./.
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