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ADbUONGPAI

LICH 8U THUAT NGU THUONG HIEU CA NHAN
VA CHIEN LUOC THUONG HIEU CUA NGHE ST QUOC TE

LE THI THOA*

Tém tit: Nén cong nghiép gidi tri trén toan thé gidi dang phdt trién véi toc dp chong mat va ngay cang
chiém vi tri quan trong trong nén kinh té ciia cac quoc gia. Trong d6, cdc ngdi sao gidi tri, ddc biét la cdc
ca st dang ngay cang hoan thién hon quad trinh xdy dung thwong hiéu ca nhin d@é gén két vo"i khan gid va
dé thanh céng hon trong nén cong nghiép gidi tri. Bai viét tdp trung kham pha nguon goc, y nghta cua
thirong hiéu ca nhan doi véi nghé siva sau dé tap trung vao nhitng phiong phép va chién lwoc truyen thong
hiéu qua dé nghé st xday dwng va phdt trién thmmg hiéu cd nhan cia minh trén pham vi quoc té. Téc gid
cung nhdn manh tam quan trong cia viéc truyen thong xady dwng thwong hi¢u ca nhdn cho ca st va cung
cap cdc phwong phdp, mé hinh va chién lrgc dé nghé si cé thé tan dung truyén théng nham dat dwoc thanh
cong trong sy nghiép cua minh.

Tir khoa: thuong hi¢u ca nhan, nghé si, chién luoc truyén thong x4y dung thuong hi¢u ca nhan, mé hinh
xdy dung thuong hi¢u ca nhan, hinh anh ca nhan.

Abstract: The global entertainment industry is experiencing unprecedented growth, playing an
increasingly significant role in national economies. Within this industry, entertainers, especially musicians,
are continually refining their personal branding strategies to foster deeper connections with their audiences
and achieve greater success. This article delves into the origins and significance of personal branding for
artists, followed by an exploration of effective communication methods and strategies for artists to cultivate
and develop their personal brands on a global scale. The writter emphasizes the critical role of personal
branding communication for musicians, providing methodologies, models, and strategies that artists can
leverage to propel their careers forward.

Keywords: personal brand, artist personal branding communication strategy, personal branding model,
personal image.

aylor Swift voi téng tai san 1,1 ty USD, dugc
ménh danh 13 “cd mdy in tién” ciia showbiz,
1a ngdi sao ca nhac so hiru lugng fan bang gia nira
dan s6 nudc My, 1a don bay kinh té cho nhiéu quc
gia nho cac show ca nhac tri¢u d6... Trong khi do,
ban nhac BlackPink duéi quyén Cong ty quan 1y YG
Entertainment khong chi ndi tiéng ma con gat hai
duoc téng tai san 1én t6i 62 triéu USD, tat ca cac dém
nhac ¢ Bic My, chau Au va chau A déu luén trong
tinh trang “chay vé”... Day la hiéu tng dang kinh
ngac tur viéc xay dung thuong hi¢u ca nhan cta cac
ca s nham két n6i v6i cong chung, ngudi ham mo.
Tu nhitng hién tugng d6, cac nha nghién ctru
qudc té da nguge thoi gian tim lai nguon gdc khai
niém “thuong hi€u ca nhan” cung cac khai niém co

*Ths, Trwong Khoa hoc lién nganh va Nghé thuat - Dai hoc Quéc gia Ha Noi

lién quan dé di dén mot dinh nghia chung nhét vé
“thuong hi¢u ca nhan”.

Nguon gbc thuat ngir thuwong hiéu cd nhin

Y tuéng vé thuong hiéu ca nhan dugc manh nha
hinh thanh tor giai doan 1829-1837 khi Amos
Kendall tién hanh thay d6i hinh tugng ctia Tong
thong Andrew Jackson truéc cong chung. Amos
Kendall vén 12 mot nha béo ndi tiéng, sau d6 6ng
duoc Téng théng Andrew Jackson bd nhiém vao vi
tri mgt thanh vién quan trong trong ndi cac Hoa Ky.
Tir nhitng chinh sach, y tuéng va cic bai phat biéu
ctia Tong théng, Amos Kendall “phu phép” thanh
hang loat bai bao dang tai rong rai trén cac phu’ong
tién truyen thong dai chiing, nang cao danh tiéng cia
Téng théng nhu mot nha tri thire dang kinh trong.
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Amos tyr tay chip bt cac thong diép hing nam cia
Téng thong gui toi Quoc hdi. Sau nay, ong ciing la
tac gia chinh viét sach vé cudc doi cua Tong thong
Andrew Jackson.

O giai doan sau, Ivy Lee phat trién truyén thong
danh tiéng cho cé& nhan béng vi€c cai thién hinh anh
trude cong chiing (thuong hié¢u ca nhan) cho 6ng trum
dau mo John D. Rockefeller. Thang 12-1914, Ivy Lee
duogc gia dinh Rockefeller moi 1am nguoi dai dién,
giai quyét cac van dé ma gia dinh tai phiét nay dang
vudng phai sau nhitng chi trich cua bao chi va cac
cong nhan cong ty dau mo va nhién ligu. Khi do,
ngudi lao dong 6 at dinh cong doi ting luong, pha
phéach nha may, dung cu lao dong... Ivy Lee nham
chirc trong bdi canh gia dinh Rockefeller dang phai
tra gia cho hang loat sai 1am khi sir dung binh linh dé
dan ap cudc dinh cong, nhimg cudc biéu tinh phan dbi
John D. Rockefeller n ra. Trong béi canh do, Ivy Lee
chu truong xay dung mot hinh anh hoan toan mai cho
John, x6a bo di hinh anh cua nha tai phiét lanh lung,
khic nghiét va kiéu ngao thay vao d6 1a hinh anh cia
mot ngudi biét quan tim, mau ngudi ciia gia dinh va
la m§t nguoi 1am tir thién hao phong. Nho do, ong da
thanh cong ruc rd trong viéc thay doi dinh kién cia
du luan vé 6ng trim ddu mo nay.

Danh nhiéu nim nghién ctru va thyc hanh nghé
nghiép vé xay dung thuong hiéu ca nhén, tac gia
Stefan Scheidt khing dinh rang khai niém nay lan
dau xuit hién véi tu cach hoc thuat vao nim 1969
trong cu6n sach cua Kotler and Levy, nhung mai dén
tan sau nay, trong khoang 10 nam tr¢ lai day, gidi
khoa hoc méi dic biét quan tim dén viéc xay dung
thuong hiéu ca nhéan (personal branding) khién hién
tuong duong dai nay tré nén phd bién.

Nhiéu chuyén gia khac cho rang, thuét ngit thirong
hiéu ca nhdn duge cho 1a bt ngudn tir bai bao ciia
Tom Peters ném 1997: The Brand called you
(T hwo‘ng hiéu vay goi ban). Trong bai bao Tom chi
ra rang hinh mau clia cac quy tic moi vé xdy dung
thuong hiéu & cip do cong ty va ca nhan.

Trong cudn Be Your Own Brand (Hay la thuwong
higu ciia riéng ban), xuét ban lan dau nam 1999, cac
tac gia David McNally va Karl Speak da viét:
“Thuong hiéu cta ban la nhan thirc hoac cam xuc,
duogc duy tri bdi ai do khong phai 1a ban, mo ta toan
b trai nghiém khi c6 mbi quan hé voi ban”.

Nha nghién ciru Ashutosh Garg (An D9) nhan
manh quan diém: Khong c6 ai trén thé gioi giong
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nhau v& moi mat. Thuong hi€u ca nhan cua ban da
duoc dang ky dudi tén ciia ban va duge cép bang
sang ché cho ¢4 tinh cta ban mic du ¢6 thé c¢6 hang
tram nguoi mang cung tén. Viéce tao dung, xay dung
va phat trién thuong hiéu c4 nhan hoan toan nam
trong tay ban. Nguoc lai, viéc pha hiy hay lam suy
giam thuong hiéu ca nhan ciing chi ndm trong tay
ban. Thuong hiéu ca nhan 1a ban chit cua ciu
chuyén doc d4o ctia riéng mdi ngudi, thuong hiéu ca
nhén néu rd tAm quan trong cua viéc dau tu mot cach
khon ngoan va nhat quan vao ca tinh ciing nhu tén
tudi cia chinh minh: “Hay nhé rang, di san duy nhét
mdi ngudi dé lai trén thé giGi 1a chinh ban than
chung ta”.

Cic 1y thuyét va mé hinh vé truyén thong
thwong hiéu

Tuy nhién, cac cong trinh nghién cru mang tinh
han 1am vé thuat ngit nay van con roi rac va it oi,
van thiéu ca vé 1y thuyét bén viing, khung va mo
hinh nghién ctru, nhét 1a cho muc dich hoc thuat.

Mot s6 thuat ngir dugc st dung nhu cum tir thay
thé 14 hinh dnh cd nhéan (personal image), thirong
hiéu con nguwoi (human brand), xdy dung thuwong
hiéu ban than (self-branding), tiép thi ban thdn
(self-marketing, personal marketing) hodc tinh
nguoi cua doanh nghiép - thuwong hiéu (corporate
personhood)... Cac thut ngit nay déu hudng dén cac
yéu té nhu déng goép ca nhan, huéng dén cong
ching, nhan manh sy khac biét, tap trung vao su
nghiép, muc tiéu thuong mai hoa.

Hinh anh ca nhan: Nam 2014, tac gia Susan
Chritton dua ra khai niém nay trong cudn
Personal branding for Dummies (Xdy dung
thwong higu cd nhin cho ngwoi méi bit diu)
nhu sau: “Hinh anh cd nhan cua ban 1a dinh cao
cua nhiing gi ban ndi, cach ban ndi, hanh dong,
ngdn ngit co thé, cach chai chudt va cach ban in
mic. Hinh anh cua ban 1a tat ca nhitng cach ban
thé hién ban than”. Cu thé 1a thuong hi¢u ca nhan
dugc hiéu 1a tong hop tat ca nhiing 4n tugng, niém
tin va tri gidc ma con ngudi ta nhin nhan vé mot
¢4 nhan nao d6. N6i mot cach cu thé, lam thuong
hiéu ca nhan 1a tit ca nhirng gi ma moi ngudi nhin
nhan duoc ¢ ban vé ngoai hinh, 16 séng, tinh
cach, cac gia tri ma ban da dong gop cho xa hoi.
Cach ban an mic, giao tiép, di ding... dan hinh
thanh nén thuong hi¢u ca nhan cua ban trong suy
nght cua nguoi khac.
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Quan tri hinh anh: Sonia Dubey Dewan trong
cubn The role of personal image in personal
branding (Vai tro ciia hinh anh cd nhdn trong xdy
dwng thwong hi¢u cd nhdn) di viét: Quan 1y hinh
anh la tao ra mot hinh anh ca nhan va chuyén nghiép
chan thyc, phit hop, hap dan va co6 gia ca phai chang,
nang cao sy tu tin, uy tin, nang lyc va nang suit cua
mot nguoi dong thoi gop phan tiép tuc thanh cong.
N6 bao gém su hiéu biét vé& ban than, so thich, s&
thich va khong thich, tinh cach, vai tro va muc tiéu
dat dugc bang cach st dung 3 ngudn luc ciia quan
ly hinh anh. Twr do, tac gia dua ra b tiéu chi cac
ngudn lyc ABC ciia hinh anh ca nhén, d6 1a chir viét
tat ciia appearance - behavior - communication (dién
mao - hanh vi - truyén théng). Ba ngudn Iyc nay két
hop hoan hao giira muc tiéu, wéc mo, tinh cach, gia
tri va 16i séng cua chung ta, gitip chiing ta tao ra mot
hinh anh dich thyc vé ban than.

Theo cudn sach Me 2.0 - 4 steps to building your
future (Téi 2.0 - 4 budc dé xdy dung twong lai ciia
ban) cua tic gia Dan Schawbel, viéc truyén thong
xay dung thuong hiéu ca nhan rit quan trong. Cong
viéc nay bao gom quy trinh 4 budc rd rang, d6 la
phat hién, tao lap, truyén thong, duy tri thuong hi¢u
c4 nhan va két qua ma ban dat duoc khi st dung ké
hoach. Tac gia dic biét nhdn manh, xay dung hinh
anh ca nhan can phai biét phat huy toi da cong cu
truyén thong xa hoi (MXH).

Thuat ngit thuong hiéu ca nhan va cac tir dong
nghia thuong dugc sir dung ma khong c6 bat ky
dinh nghia 13 rang hodc nhat quén nao, dan dén sy
mo ho. Tuy nhién, viéc nghién ciru sdu hon vé cac
dinh nghia s€ xac dinh dugc mot sb diém chung va
dé xuat mot cach tiép can mang tinh khai niém dua
trén 3 tru cdt cua tam giac: Thur nhdt, ca nhan co6
thuong hiéu s& mang lai diéu gi. Thir hai, tp trung
vao cong chiing hodc cac nhom muc tiéu cu thé va
nhan thtc cia ho vé thuong hi¢u va cac lién tudng
thuong hi¢u. Thur ba, sy khac biét hoa xuét hién
dudi dang san phém cudi cung va su khac biét, ddc
déo so voi dbi thu.

Vé khung 1y thuyét, cac hoc gia qudc té d& cap
dén cac 1y thuyét va nguyén tic xay dung thuong
hiéu theo cach hiéu cua ho vé thuong hiéu ca nhan,
chang han nhu mé hinh gid tri thirong hiéu dua trén
khach hang cua Keller (1993), y tuong vé gia tri
thwong hiéu con ngudi hodc mo hinh thiét 1ap cac
diém khac biét va diém tuong dong (Keller va cong
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su, 2002). Tuy nhién, xay dung thuong hiéu ca
nhan dugc cho 1a mdt linh vuc lién nganh, doi hoi
cach tiép can rong hon vé cic 1y thuyét va khai
niém co ban, ma trude hét 1a cac Iy thuyét dic biét
tir tam 1y hoc dugc sir dung dé danh gia cong bang
céc thanh phan “ca nhan” hodc “con ngudi”. Vi
valy, cdc nha nghién ciru con sir dung 1y thuyét gin
b6, 1y thuyét tu quyét, Iy thuyét phan bo, 1y thuyét
ban sic xa hoi, 1y thuyét st dung tin hiéu, 1y thuyét
chu trac..

Trong do dang chu y 1a 1y thuyét ban sic xa hoi.
Theo d6, con ngudi thé hién tu cach thanh vién trong
mot nhom xa hoi cu thé bang cach lién két ban than
v6i thuong hi¢u ca nhan, tir d6 tao ra ban sdc x4 hoi.
Viéc tu phan loai thanh mot nhom dong vai tro ty
xac dinh dd giup cac ca nhan hiéu duogc thé gidi
(Tajfel va Turner, 1985; Hogg va cong su, 1995). Su
gan két chat ché véi nhom phai di doi voi danh gia
tich cyc vé nhom (Leary va Tangney, 2012). Do do,
cong chung bi thu hut bdi cac nhitng nguoi c6 “su
twrong dong” v6i con ngudi thyc té hodc 1y tudng cua
ho (Madrigal va Chen, 2008; Carlson va cdng su,
2009; Fink va cong su, 2009). Vi vay, theo Carlson
va Donavan (2013) cong chung bi thu hiit boi nhiing
ngucn ndi tiéng dugce coi la gidng véi con ngudi thue
té hodc con ngum ly tuong cua ho. Ho dong cam vai
nhing nguoi ndi tiéng vi ho duoc 001 1a biéu tuong
clia cac nhom tham chiéu mong muén va viéc gén
lién voi cac thudc tinh cach thuong hiéu cta nguoi
ndi tiéng co thé nang cao hinh anh ban than cua ho.

Nguoc lai véi cac hinh anh thuong hi¢u ca nhan
truyén thong d6, doi khi su ndi loan lai tré thanh
thuong hiéu con ngudi co co hoi doc dao, duy nhét
dé tao su khac biét thanh cong, chéng han nhu nhiéu
ngudi ndi tiéng va van dong vién rat duoc cong
chung yéu thich vi hinh anh tiéu cuc vé “trai hu”
hoac “gai hu” (Burton va cong su, 2001).

Tac gia Stefan Scheidt da tién hanh nghién ciru
518 cudn sach, bai bao, tham van 7 chuyén gia dé di
dén dinh nghia: “Xay dung thuong hiéu ca nhan” 1a
toan bo qué trinh thiét 1ap, duy tri va phét trién
thuong hi€u con nguoi cia mot ca nhan.

Xac dinh va danh gia ty trong cac thanh t6 trong
viéc xdy dung thuong hi€u ca nhan thanh cong,
Harvey J. Coleman trong cuén Empowering Yourself,
the organization game revealed (Trao quyén cho
chinh minh, tro choi té chirc dwoc tiét 1) da dé
xuit ra mo hinh P.LLE bao gom 3 yéu t cdu thanh
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cuia thwong hiéu ca nhan: Performance - Hiéu suit:
nhiing gi ban lam (chiém 10%), Image - Hinh anh:
ngudi khac nghi gi vé ban, cach ban phong chiéu
ban than (chiém 30%) va Exposure - Hién thi: kha
ning hién thi cia ca nhan trong va ngoai to chiic
(chiém 60%).

Phuong phap va chién luge xay dung thwong
hi€u ca nhan

Trong nhiéu ndm qua, cac hoc gia da tién hanh
nghién ciru tai liéu két hop khao sat, phong van sdu,
thdng ké noi dung va quan sat, ho da dic két dugc
mot s6 phuong phap, quy trinh va chién lugc xiy
dung thuong hi¢u ca nhan hiéu qua.

Nhin tir goc do thuong mai, Gary Vaynerchuk da
duc rat kinh nghiém xay dung thuong hi¢u ca nhan
tir hang chuc ngudi c6 anh huong va doanh nhan noi
tiéng thanh céc bai hoc dé cac ngh¢ si, ca st hoc hoi.
Gary phan tich: cdc nén tang truyén thong xi hoi 1on
hién nay khuéch dai thuong hiéu ca nhan cua minh
trén cac nén tang truyén thong, du cho ho 1a mot
nguoi tho sira 6ng nudce hay 1a cac van dong vién
truot bang chuyén nghiép. Tac gia dua ra 161 khuyén
ca vé mat 1y thuyét va chién thuat vé cach tré thanh
nhan vét hot nhat trén cac nén tang cii nhu Twitter,
Facebook, YouTube, Instagram, Pinterest va
Snapchat; nén tang podcast nhu Spotify,
Soundcloud, iHeartRadio va iTunes; va cic nén tang
md&i ndi khac nhu Musical.ly.

Mark Hughes, “cha d¢” ctia Buzz marketing (tiép
thi lan truyén), ¢ mo ta 6 dang Buzz marketing - day
cling la cong thuc tao nén thanh cong khi xay dung
hinh anh cho cac nghé si showbiz My, tiéu biéu la
ca s Britney Spears va chuong trinh American Idol:
taboo (diéu cAm ky), unusual (chuyén bét thuong),
remarkable (déng chu y), outrageous (tdo bao),
hilarious (hai hudc), secret (bi mat).

Theo kinh nghiém tir Han Qudc ctia nha nghién
ctru Kim Mikyung, mé hinh xay dung chién lugc
xdy dung thuong hiéu ca nhan duoc phat trién theo
4 budc: phan tich gia tri thwong hiéu ca nhan, xay
dung ban sdc thuong hi¢u ca nhan, dinh vi thuong
hiu ca nhan, quang ba thuong hiéu ca nhan.

Dé xay dung va phat trién thwong hiéu c4 nhén,
truyén thong trén MXH déng vai trd quan trong, dic
biét d6i vai linh vuc nghé thuat biéu dién noi chung
va cac nghé si ndi riéng.

Nha nghién ctru Nancy K. Baym di tién hanh
phong véan 36 nhac si dé hiéu cach ho nhin nhéan su
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twong tac va mdi quan hé véi cong chiing truc tuyén.
Céc cudc dbi thoai nay cho thiy cac nhac si tng xur
v6i cong chiing, nguoi hdm mo theo cach xdéa nhoa
ranh gidi mo nhat gitra ngudi hdm mo va ban be. Ho
xac dinh cach tuong tac tryc tuyén mang lai sy tuong
thudng cho cac nhac si cling nhu nang lyc vuot qua
céc thach thirc ca nhan. Céc nhac si can bang nhiing
cang thang nay thong qua mot loat chién lugc tiry
thudc vao nhu cau bao vé ban than, nhitng nguoi
than yéu cua ho va sy chinh truc ciia nhirng nguoi
kém quyén lyc hon ho. Nhiéu nhac si di tham gia
MXH va tig xur, giao tiép véi cong ching mot cach
binh dang.

Nha nghién ctu Miss B van Rensburg da do
luong thye nghiém giad tri thuong hi¢u cua mot
nghé si biéu dién & Nam Phi. Nam 2018, tac gia
tién hanh khao sat dinh luong thong qua 352 bang
cau hoi danh cho nguoi hdm md cia nghé si Nam
Phi d6 va tim ra phat hién quan trong nhat, do la
gia tri thuwong hi¢u ddi véi cac ngh¢ si phu thude
vao long trung thanh véi thuong hiéu, nhan thirc vé
thuong hi¢u, hinh anh va trai nghiém thuong hi¢u
cling nhu sy hai 1ong vé thuong hiéu cua cong
ching. Trong d6, MXH c6 anh huéng rat 16n dén
nhitng yéu t6 nay.

Cong trinh Truyén théng Mang xi hi, Tiép thi
va Ca si Opera cia Jennifer Jones di sdu phan tich
céc hot trend gan ddy, cac phuong tién truyén thong
xa hoi, ky thuat tiép thi va cach thtrc xay dung
thuong hi¢u thanh cong. Tac gia da hé 16 cac ky nghé
tan dung cic nén tang truyén thong MXH dé xay
dung “tinh cach ky thuat $6” va tao ra luong khan
gia tuong tac. Phuong thirc nay ciing dugc cac doanh
nghiép va Nha hat Opera van dung cho chién lugc
tiép thi va truyén thong xa hoi dé nang cao nhan thirc
vé thuong hiéu, xdy dung mang ludi va tao ra co hoi
mdi cho céc ca si opera.

Nhan thay viéc xay dung thuong hiéu ca nhan
cho nghé si ¢ thé gip nhiing rao can baoi vi tri dia
ly, @6 1a sy chénh 1éch giira cac nghé si ¢ cac thanh
phd 16n va cac nghé si ¢ tinh 1é, 2 tac gia Marc
Verboord va Sharon van Noord da nghién ctru xem
viéc ap dung truyén thong MXH liéu c6 thé lam
giam su bit binh ddng nay cho cac nghé si. Qua do
ludng va phan tich, cic nha nghién ciru thay rang:
céc nghé si dén tir nhiéu thanh phd trung tim hon
¢6 co hoi dugc ca gidgi chuyén mon va cong ching
cha y, quan tdm va yéu thich hon trén cac phuong
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tién truyén thong chinh thong so v&i cac nghé si
dén tir cac thanh phd ngoai vi. Tir d6, cac nha
nghién ciru dé xuat cac nghé si can xdy dung nguoi
ham mo trén cac phuong tién truyén thong MXH
nhu Facebook, Twitter hodc MySpace nhiam bu dip
cho mot phan sy bat binh ddng nay.

Nhu vay, xay dung thuong hi¢u ca nhan cho nghé
st trén mang xa hoi dong vai tro quan trong trong
viéc tao dung hinh anh va dinh vi ctia ngh€ si trong
1ong khan gia. MXH cung cap cac cong cu va chién
lwoc dé nghé si giao luu, twong tac véi cong ching,
quang ba am nhac va tao dung thuong hi€u ca nhan.
Tuy hién nay di c6 mot s6 nghién ciru vé cha dé nay,
nhung chua thyc sy mang tinh hé théng VA van con
nhiéu khoang trong ca vé 1y thuyét va thyc tién. Vi
viy, viéc tiép tuc nghién ctru va phan tich cac khia
canh khac nhau s& dong gop vao su hiéu biét va phat
trién ciia xay dung thuong hiéu ca nhan cho céc ca
s trong tuong lai, ddc biét la ¢ Viét Namm

LTT

Tai liéu tham khao

1. Stefan Scheidt, Carsten Gelhard, Jorg Henseler, Old
Practice, but Young Research Field: A Systematic Bibliographic
Review of Personal Branding (Thuwc hanh cii nhung linh vuc
nghién ciku méi: Panh gid thw muc cé hé thong vé thwong hiéu
cd nhén), Tap chi Frontiers in Psychology, thang 8-2020.

2. Graeme Turner, Understanding Celebrity (Hiéu nguwoi
néi tiéng), Nxb Sage, 2004.

3. Hogg, M. A., Terry, D. J., White, K. M., 4 tale of two
theories: a critical comparison of identity theory and social
identity theory (Cau chuyén vé hai ly thuyét: so sanh quan
trong giika ly thuyét bin sic va Iy thuyét bin séic xi héi), 1995,
psycnet.apa.org.

4. Leary, M. R., Tangney, J. P., Handbook of Self and
Identity (S6 tay vé tw nhin nhin bin thin va xdc dinh danh
tinh), Nxb Guildford, 2012.

5. Madrigal, R., and Chen, J., Moderating and mediating
effects of team identification in regard to causal attributions
and summary judgments following a game outcome (Hié¢u vrng
diéu chinh va trung gian ciia vi¢c xdc dinh nhom lién quan
dén cic dinh gid nhan qud va phdn dodn tém tit sau két qua
tré choi), Tap chi Sport Management, s 22, 2008.

6. Carlson, B. D., Donavan, D. T., Cumiskey, K. J,
Consumer-brand relationships in sport: Brand personality and
identification (Méi quan hé giita nguwoi tiéu dung va thuwong
hiéu trong thé thao: Tinh cdch va nhdn dién thwong hiéu),
Tap chi Retail Distribution Management, 2009.

o

ADUONGDPAL

7. Carlson, B. D., and Donavan, D. T., Human brands in
sport: athlete brand personality and identification (Thuwong
hiéu con nguoitrong thé thao: tinh cich va nhdn dang thuong
higu ciia vin dpng vién), Tap chi Sport Management, sb 27,
2013, tr.27.

8. Burton, R., Farrelly, F. J., Quester, P. G, Exploring the
curious demand for athletes with controversial images: a
review of anti-hero product endorsement advertising (Khdm
phd nhu ciu to mo vé cdc vin dgng vién c6 hinh anh gay tranh
cdi: ddnh gid vé quing cdo chirng thue sin phim phin anh
hiing), Tap chi Sports Marketing and Sponsorship, s 2, 2001.

9. Harvey Coleman Empowering Yourself: The
Organizational Game Revealed (Trao quyén cho chinh minh, tro
choi té chive dwgc tiét 1§), Nxb Coleman Management Assocs,
1996, tr.21.

10. Gary Vaynerchuk, Crushing It!: How Great
Entrepreneurs Build Their Business And Influence-And How
You Can, Too (Crushing It!: Cach cdc doanh nhén vi dai xdy
dung doanh nghiép va tam dnh hwong ciia ho - Va ban ciing
6 thé lam nhw viy), Nxb Harperbusiness, 2019.

11. Mark Hughes, Buzz marketing: Get People To Talk
About Your Stuff (Tiép thi lan truyén: Khién mei nguwoi néi vé
sin phédm ciia ban), Nxb The Penguin Group, 2021.

12. Kim Mikyung, The Personal Branding Strategy for
Effective Construction of Personal Image (Chién lwoc xdy
dwng thwong higu cd nhin dé xdy dwng hinh dnh cd nhén
higu qud), Tap chi Journal of Fashion Business, tap 15, s6 5,
2011, tr.87-102.

13. Nancy K. Baym, Fans Or Friends?: Seeing Social
Media Audiences As Musicians Do (Ngwoi hdm m¢ hay ban
bé? Hay xem khdn gid truyén thong xa héi nhw cic nhac st
da lam), Tap chi Audience & Reception Studies, thang 5-2011.

14. Miss B van Rensburg, Measuring Brand Equity Of A
Performing Artist: A New Instrument (Do lwong gid tri thwong
higu ciia mt nghé si biéu dién: Mt cong cu méi), tap 15, Tap
chi The Retail And Marketing Review, s6 2, 2019.

15. Jennifer Jones, Social Media, Marketing, and the
Opera Singer (Phuwong tién truyén thong xa hoi, tiép thiva ca
si Opera), ProQuest LLC 2016 - Arizona State University, 2016.

16. Marc Verboord, Sharon van Noord, The online place of
popular music: Exploring the impact of geography and social
media on pop artists’ mainstream media attention (Dia diém truc
tuyén ciia nhac dai ching: Khim phd tic dpng ciia dia Iy va
phuwong tién truyén thong xa hoi dén sw chi y cviia phwong tién
truyén thong chinh thong déi véi nghé si nhac pop), Tap chi The
International Journal of Media and Culture, 2016.

Ngay Toa soan nhan bai 25-12-2024; Ngay phan bién, danh
gia, swa chita: 6-1-2025; Ngay duyét dang 8-1-2025.

Sb6 593
Thang 1-2025



