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Tém tit: Bai viét nghién civu co ché tac dong ciia marketing-mix xanh dén quyét dinh mua ciia khdch
hang trong boi canh cdc khdach san xanh tai TPHCM. Trén co sé tong quan tai liéu trong va ngodi nudc,
nghién ciru nhan dién khodng trong hoc thudt lién quan dén viéc xem xét, dong thoi day di cac thanh phan
marketing-mix xanh va vai tro trung gian cia cdc yéu to tam Iy hanh vi nhw y thirc tiéu ding bén viing,
hanh phuc chu quan va hinh anh thwong hiéu khach san. Su dung phwong phap nghién ciru dinh tinh, nhom
tac gid tién hanh phong van sau 8 chuyén gia gom cdc nha khoa hoc trong linh viee marketing xanh va lanh
dao khdach san xanh da dat chitng nhan ASEAN. Dir li¢u dwoc phan tich theo phwong phdp phan tich ngi
dung, tir d6 rit ra cdc chii dé chinh phan dnh quan dzem ciia chuyén gia vé tinh phit hop ciia mé hinh nghién
ciru, co ché tac dong gitta cdc bién va cdc yéu t6 béi canh ddc thi cua thi triong khach san xanh tai
TPHCM. Két qua cho thdy marketing-mix xanh co6 anh hiong truc tiép va gidn tiép den quyet dinh mua,
thong qua viéc nang cao nhdn thirc ben vitng, gia tang trdi nghiém tich cye va ciing ¢o niém tin thwong
hiéu. Cdc phat hién ciing cho thdy yéu té van héa, xd hdi va khung chinh sdch dong vai tro quan trong trong
viéc dinh hinh hanh vi tiéu dung xanh. Trén co so do, nghién ciru dé xudt cdc ham y quan tri cho doanh
nghiép va khuyén nghi chinh sach cho co quan quan 1y nham thiic ddy phat trién bén vimg nganh Khdch
san tai Viet Nam.

Tir khéa: marketing xanh, marketing-mix xanh, quyét dinh mua, khach san xanh, tiéu ding bén vimng.

Abstract: This study investigates the mechanisms through which the green marketing mix influences
customers’ purchase decisions in the context of green hotels in Ho Chi Minh City, Vietnam. Drawing on a
review of domestic and international literature, the study identifies a research gap concerning the
simultaneous, comprehensive examination of all green marketing mix elements and the mediating roles of
psychological behavioral factors such as sustainable consumption awareness, subjective well-being, and
hotel brand image. Employing a qualitative design, the authors conducted in-depth interviews with eight
experts, including scholars in green marketing and executives from ASEAN-certified green hotels. Data
were analyzed using content analysis, yielding key themes that capture experts’perspectives on the suitability
of the research model, the mechanisms of influence among variables, and context-specific factors
characterizing the green hotel market in Ho Chi Minh City. The findings indicate that the green marketing
mix exerts both direct and indirect effects on purchase decisions by enhancing sustainable consumption
awareness, enriching positive customer experiences, and strengthening brand trust. The results also highlight
the critical roles of sociocultural factors and the policy framework in shaping green consumption behavior.
Based on these insights, the study offers managerial implications for businesses and policy recommendations
for regulatory authorities to promote the sustainable development of the hotel industry in Vietnam.

Keywords: green marketing, green marketing mix, purchase decision, green hotels, sustainable
consumption.
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1. Gidi thiéu

Trong bdi canh bién ddi khi hau, 6 nhiém méi
trudng va cac van dé toan cau lién quan dén phat
trién bén viing ngay cang trd nén cap bach, nganh
Du lich va Khéch san chiu sttc ép manh mé trong
viéc chuyén d6i mé hinh kinh doanh theo huéng
than thién moi truong. TP.HCM 14 trung tm kinh té,
du lich 16n nhét ca nude va dang hudng téi chién
lugc phat trién du lich bén virng, trong do khach san
xanh dugc xem la mdt cau phan trong yéu. Su
chuyén dich nay khong chi 1a yéu cau tir phia chinh
sach ma con xuét phat tir nhu cau va ky vong ngay

cang cao cua nguoi ti€u dung dbi voi nhitng san
pham, dich vu than thién v6i moi truong.

Marketing xanh v6i trong tam 1a viéc thiét ké,
truyén thong va cung tmg san pham dich vu gin véi
cac gia tri moi truong, tré thanh chién luoc quan
trong giup doanh nghi¢p khach san dap Gng xu hudng
nay. Trong d6, marketing-mix xanh (bao gém san
pham xanh, gia xanh, phan phi xanh va truyén thong
xanh) dong vai tro truc tiép trong viéc dinh hinh trai
nghiém va nhan thirc cua khach hang. Tuy nhién, cac
nghlen clru trude day vé mdi quan hé giita market-
ing-mix xanh va quyét dinh mua, déc biét trong bbi
canh khach san xanh ¢ Viét Nam, van con han ché ca
vé sb lugng va chidu sdu phan tich. Phan 16n cc cong
trinh tap trung vao mot hodc mét vai thanh phén mar-
keting-mix, hodc chi ly giai hanh vi tiéu dung tir gbc
d6 tam 1y ca nhan, trong khi chwa 1am rd co ché tac
dong téng thé tur nd lwc marketing xanh ctia doanh
nghiép dén quyet dinh mua cua khach hang.

Khoang trong nay dit ra yéu cau nghlen clru tich
hop cac yéu to marketing bén ngoai véi cac yéu to
tam 1y - hanh vi bén trong nguoi tiéu ding, nham hiéu
16 hon cach thirc va diéu kién dé marketing-mix xanh
tao ra anh hudng bén vitng. Bén canh do, bdi canh
dic thu cia TP.HCM, noi tap trung nhiéu khach san
dat chuan xanh ASEAN d tao ra méi truong nghién
ctru phong phu dé quan sat, phén tich va khai quat
hoa cac phat hién co gia tri Iy thuyét va thuc tién.

2. Tong quan nghién ciru va co sé 1y thuyét

Nghién ctru marketing xanh da duogc trién khai
rong rai trén thé gii dua trén cac 1y thuyét TPB,
TRA va VAB, nhan manh vai trod thai do, chuan muc
chil quan, kiém soat hanh vi, gi4 tri c4 nhan va niém
tin moéi truong trong hanh vi ti€u dung xanh. Tuy
nhién, phan 16n tiép can van thién vé goc d6 ca nhan,
trong khi tdc dong tu marketing-mix xanh (san
pham, gia, phan phdi, truyén thong) 1 yéu té dinh
huéng va duy tri hanh vi chua dugc lam r6. Céc
nghién ctru khach san cho thiy marketing xanh gitp
cai thién danh tiéng, ting 1ong trung thanh va mo
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rong thi phan. Phan tich thu muc (2004-2024) ghi
nhén 6 cum chu dé chinh, trong d6 linh vuc du lich,
khach san con it nghién ctru, tao khoang tréng hoc
thut. Dic biét, cic bién trung gian nhu ¥ thirc tiéu
dung bén virng, hanh phiic chu quan va hinh anh
thuong hiéu khach san chua dugc kiém chung rong
rdi & cac qudc gia dang phat trién. V& 1y thuyét,
nghién ctru két hop dao dic dirc hanh va mé hinh
nhén thure - tinh cam - hanh vi, cho phép giai thich
toan dién cach marketing xanh tac dong dén nhan
thirc, cam x@ic va hanh vi mua. Trong bdi canh
TP.HCM, noi chiu tac dong déng thoi cua toan cau
hoa va déc thu van hoa, xa héi, phuong phap dinh
tinh qua phong van chuyén gia dugc lya chon dé
phan anh sdu sic thuc tién dia phuong.

3. Phwong phap nghién ciru

Nghién ctu sir dung phuong phap dinh tinh voi
thiét ké nghién ctru kham pha, nham lam vy ché tac
dong cuia marketing-mix xanh dén quyét dinh mua
ctia khach hang trong bbi canh khach san xanh tai
TP.HCM. Cach tiép can dinh tinh cho phép thu thap
nhitng hiéu biét sau sic tir cic chuyén gia 1a nhiing
nguoi co kién thire, kinh nghiém thyc tién hoic hoc
thuat lién quan tryc tiép dén chu d& nghién ctru.

Phuong phap nghién ciru dinh tinh duge trién
khai théng qua phong van siu ban cdu trac. Hinh
thirc nay dam bao tinh linh hoat, vira tuan tha khung
ciu hoi chuan dé duy tri tinh nhat quan di liéu, vira
mé rong theo hudng dan ctia ngudi phong vin nham
khai thac thong tin chi tiét tir tng chuyén gia. Thiét
ké nghién ctru dua trén 3 nguyén tic: tap trung vao
cac khai niém c6t 16i trong md hinh nghién ctru; khai
thac bdi canh thuc tién cua nganh Khach san xanh
tai TP.HCM; kiém tra tinh phu hop, do ro rang va
mirc d6 bao quat ciia cac thang do duge d& xuat tir
tong quan tai lidu.

Mau nghién ctru gdbm 8 chuyén gia, dugc lya
chon theo phwong phap chon miu c¢6 chu dich nham
dam bao tinh dai dién vé chuyén mon va kinh
nghiém, gdbm: 3 nha khoa hoc ¢6 chuyén mén sau
trong linh vuc marketing xanh, hanh vi tiéu dung va
quan tri khach san, dd c6 cac cong trinh cong bd
quéc té lién quan. 5 nha quan 1y cdp cao tai cac
khéch san dat chiing nhan Khach san xanh ASEAN
nam 2023 tai TP.HCM, bao gém Caravelle, Rex,
Majestic, Grand va Continental.

Cac tiéu chi lya chon bao gom: it nhat 5 ndm kinh
nghiém trong linh virc chuyén mon lién quan, kién thirc
hoic thuc tién 4p dung marketing xanh va sin sang
tham gia phong van véi thoi luong i thiéu 60 phut.

B§ céu hoi phong van dugc x@y dung dua trén
khung 1y thuyét va két qua tdng quan tai liéu, xoay



quanh cac nhom ndi dung chinh: nhén thic va kinh
nghiém ciia chuyén gia vé marketing-mix xanh trong
nganh Khach san; danh gia tac dong cua ting thanh
t6 marketing-mix xanh (san pham, gi4, phan phdi,
truyén thong) den quyet dinh mua cta khach hang;
vai trd ctia cic yéu to trung gian (¥ thirc tiéu ding
bén vimng, hanh phiic chu quan, hinh anh thuong
hi¢u) trong mdi quan h¢ trén; cac yeu t boi canh va
diéu kién can thiét ¢ marketing-mix xanh | phat huy
hi€u qua tai TP.HCM. Céu hoi duge thiét ké mo,
khuyén khich nguoi tham gia chia s¢ vi duy, kinh
nghiém thyc tién va quan diém ca nhan.

Céc cudc phong van duoc tién hanh truc tiép tai
dia diém lam viéc ctia chuyén gia hodc qua nén tang
truc tuyén trong truong hop khong thé gap mat. Mdi
cudc phong van kéo dai tir 60-90 phut, duoc ghi 4m
toan bo (v6i su dong ¥ cua ngudi tham gia) va ghi
chép bo sung cac quan sat phi ngén ngir. Dir liéu thu
thap dién ra trong khoang tir thang 4 dén thang 6
nam 2025, dam bao tinh cap nhat va phit hop véi bdi
canh nghién ctru.

Dit lidu phong van dugce xir Iy theo phuong phap
phan tich noi dung dinh tinh véi sy két hop giita
phuong phap quy nap va dién dich. Budc dau, cac
tép ghi 4m dugc phién 4m diy du va kiém tra chinh
ta. Tiép theo, dix liéu dugc m3 hoa mé nham xéac dinh
cac don vi y nghia. Sau d6, cac ma dugc nhom thanh
cac chi dé phan 4nh cac khia canh chinh cua
marketing-mix xanh va co ché tac dong dén quyet dinh
mua. Qua trinh mi hoa dugc hd tro bang phan mém
NVivo 14 dé dam béo tinh hé thong va do tin cay.

Dé nang cao d¢ tin cdy va tinh hop 18, nghién ciru
ap dung cac k¥ thuat: triangulation - so sanh chéo dit
li¢u gitra cac nhém chuyén gia khac nhau; member
checking - giri ban tom tat két qua phan tich cho
ngudi tham gia dé xac nhan tinh chinh xac; peer
debriefing - thao luan v6i dong nghiép khong tham
gia nghién ctru dé danh gia tinh hop 1y ciia két qua.

4. Két qué nghién ciru

Phan tich dit liu tir 8 cudc phong van sau véi cac
chuyén gia cho thdy 4 nhém chu dé ndi bat lién quan
dén tac dong ctia marketing-mix xanh ddi véi quyét
dinh mua cta khach hang tai cac khach san xanh &
TP.HCM, gém: nhan thirc va thai do khach hang dbi
v6i marketing-mix xanh; vai trd ciia timg thanh t6
marketing-mix xanh; anh huong cta cac yéu t trung
gian; tac dong ciia bdi canh kinh té, xa hoi va chinh sach.

Nhén thirc va thdi d¢p khach hang déi véi
marketing-mix xanh

Céc chuyén gia déu nhat tri rang, khach hang tai
TP.HCM ngay cang quan tim dén yéu t6 “xanh” trong
dich vu luu tr, nhung muc d¢ nhan thirc con khong
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ddng déu. Mot nha nghién ciru marketing xanh nhan
manh: “Nguoi tiéu dung tré, dic biét 1a thé hé
Millennials va Gen Z, t6 ra nhay cam hon véi céac
thong diép bao vé moi trudng va san sang thir nghiém
dich vu xanh. Tuy nhién, nhém khach hang 16n tudi
hodc khach du lich cong vu van uu tién tién nghi va
gid ca hon 1a yéu t6 méi truong” (Chuyén gia N1).

Diéu nay phu hop véi 1ap luan cia 1y thuyét nhan
thirc - tinh cam - hanh vi (CAB model), rang nhan
thire 1a bude khoi dau dinh hudng thai d6 va hanh
vi, song muc d§ anh hudng phu thudc vao gia tri va
nhu cau ca nhan.

Vai tro ciia tirng thanh té marketing-mix xanh

San pham xanh

Hau hét cac chuyén gia cho rang, san phidm xanh
bao gém co so vat chit, dich vu va trai nghiém than
thién moi trudng 13 yéu tb nén tang thuyét phuc khach
hang. Mot quan 1y khach san nhan xét: “Néu chi truyén
thong ma khong thuc sy cung cép dich vu xanh, khach
s& som nhén ra va danh mét niém tin. Chung toi dau
tu vao hé théng tiét kiém nang lugng, tai st dung nudc
va giam thiéu nhua ding mét 1an va diéu nay nhan
duoc phan hoi tich cyc” (Chuyén gia QL2).

Gid xanh

Gia ca duge xem 1a yéu té nhay cam, boi dich vu
xanh thuong di kém chi phi van hanh cao hon. Tuy
nhién, chuyén gia cho rang, khach hang sin sang tra
thém néu nhén thay gia tri trong ximg. “Quan trong
1a minh bach v& 1y do gia cao hon - vi du chi phi dau
tu cong nghé tiét kiém nang luong va cho khach thay
ho dang dong gép vao bao v¢é méi truong” (Chuyén
gia NV2).

Phdn phoi xanh

Heé théng phan phdi xanh bao gdm viéc tdi wu hoa
chudi cung mg va hop tac vai ddi tac bén viing. Mot
quan ly khach san chia s¢: “Chung t6i vu tién mua
nguyén liéu tir nha cung cip dia phuong dé giam khi
thai van chuyén bay cing la diém cong trong mit
khach hang quoc te t&” (Chuyén gia QL4).

Truyén thong xanh

Truyén thong dong vai tro then chdt trong viéc
nang cao nhan thirc va thuyét phuc khach hang. Cac
chuyén gia nhin manh viéc sir dung kénh truc tuyén
va mang xi hoi dé lan toa thong diép. “Khong chi
quang cao, ma con can ké cau chuyén thuong hiéu
gan voi hanh trinh xanh. Diéu nay tao cam xic va
su gan két” (Chuyén gia NV3).

Anh hwong ciia cdc yéu 10 trung gian

Y thike tiéu diing bén viing

Y thirc tiéu ding bén viing dong vai trd chét xuc
tac gitta marketing-mix xanh va quyét dinh mua.
Mot nha nghién ctru nhan dinh: “Marketing xanh c6
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thé khoi goi va cling co ¥ thire nay, nhung can lién
tuc nhic nhé va cung cip thong tin cu thé dé khach
cam thdy ho dang tao ra khac biét” (Chuyén gia N4).

Hanh phuc chu quan

Mot s6 chuyén gia dé cip dén viéc khach hang
cam théy hai long, tham chi tu hao khi st dung dich
vu xanh. “Trai nghi€ém xanh mang lai cam giac minh
dang lam diéu ding, diéu nay gan voi cam xuc tich
cuc va tang kha nang quay lai” (Chuyén gia QL1).

Hinh anh thuwong hiéu

Hinh anh thuong hiéu xanh dugc cing c6 qua trai
nghiém tich cuc, gitp duy tri long trung thanh. “Mot
khi thuong hiéu gan lién véi trach nhiém méi truong,
khach hang s& dé dang lya chon lai ma khong can so

sanh nhiéu” (Chuyén gia QL3).

Tdc dpng ciia boi cinh kinh té, xd hoi va
chinh sach

Céc chuyén gia déu dong thuan rang, yéu t6 bdi
canh dong vai tro quan trong trong vi¢c hinh thanh
va duy tri hiéu qua marketing xanh. Sy hd tro cua
chinh quyén, tiéu chuan héa ching nhan xanh va xu
hudng toan cau hoa tiéu ding bén viing duoc xem
1a dong luc thic day. “Néu chinh sach hd trg, vi du
giam thué cho khach san dat chtiing nhan xanh, thi
d6ng lyc dau tu s& cao hon va tac dong lan tda manh
hon” (Chuyén gia NV1).

Ngoai ra, cac yéu t6 kinh té nhu thu nhap binh
quén, téc do tang trudng du lich va nhan thire xa hoi
v€ bao vé moi truong anh huong truc tiép dén kha
nang chi tra va san sang mua dich vu xanh.

5. Thao luin

Két qua phong van chuyén gia cho thiy, tic dong
ctia marketing-mix xanh dén quyét dinh mua khach
san xanh tai TP.HCM la mdt qua trinh da téng, chiu
anh huong boi nhan thic, cam xtc, gia tri ca nhan
va bdi canh kinh té, x3 hoi. Nhan thirc khach hang
khac biét theo nhan khau hoc, nhung con chiu tac
dong boi mue do tiép xuc thong tin va trai nghiém
dich vy, goiy can c4 nhan hoa thong diép marketing.
Céc thanh té marketing-mix xanh c¢6 anh hudng
khong ddng déu: san pham gifr vai tro trung tam,
truyén thong 1a chat xtc tic, gia va phan phdi
chi hd tro, trong d6 tinh minh bach gitip tranh
“greenwashing”. Ngoai ra, ¥ thirc tiéu ding bén
viing, hanh phuc chi quan va hinh anh thuong hiéu
dong vai tro trung gian, m¢é rong mo hinh CAB khi
cho thdy marketing xanh kich hoat cam xic tich cuc
va niém ty hao dao duc. Bdi canh chinh sach va vin
hoéa dia phuong, nhu chiing nhin ASEAN Green
Hotel Standard va dinh hudng du lich bén viing, tao
nén tang thuan loi cho doanh nghiép. Nghién ciru
dong gop bang viée xay dung khung khai niém tich
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hop 4 thanh t6 marketing-mix xanh véi yéu td tam
1y - hanh vi va bdi canh, khic phuc han ché cua céac
nghién ctru trude von chi tap trung vao mot vai thanh
t6 riéng 1é.

6. Him y quan tri

Poi véi doanh nghiép khdach san xanh

Trude hét, cac khach san can xem san phém xanh
1a yéu t6 ¢dt 18i ctia chién lugc marketing. Viée dau
tur vao co s ha tﬁng va dich vu than thién moi trudng
nhu hé thong tiét kiém ning lugng, xir Iy nude thai
tun hoan, str dung vat liu tai ché khong chi tao gia
tri thyec ma con 1a nén tang dé truyén thong thuyét
phuc khach hang. Mét khi trai nghiém cta khach
hang phan anh ding cam két xanh, hinh anh thuong
hiéu s& duoc cung ¢ bén ving.

Thr hai, truyén thong xanh cﬁn duogc thiét ké
minh bach, chan thuc va giau tinh ké chuyén. Doanh
nghi€p nén chia s¢ qua trinh chuyén d6i xanh, minh
ching bang s6 lidu cu thé va ké nhirng cau chuyén
gin voi cong dong dia phuong. Didu nay khong chi
tao cam xuc tich cyc ma con giup khach hang nhan
thirc 6 gia tri ho dong gop khi lua chon dich vu xanh.

Thu ba, gia xanh can duoc dinh vi hop 1y, gin
lién véi gia tri gia tang vé moi tnrorng va trai nghlem
Doanh nghiép c6 thé ap dung chién luge gia phan
tang hodc két hop wu dai phi tai chinh dé tao cam
giac “duoc nhiéu hon” cho khach hang. Minh bach
1y do gia cao hon dich vu thong thuong ciing 1a cach
nang cao sy chap nhan.

Thu tu, phan ph01 xanh cAn mé rong theo hudng
hop tac vi cac nén tang dat phong tryc tuyén c6 cam
két bén vimng, dong thoi duy tri chudi cung tng dia
phuong dé vira giam tac dong moi trudng, vira hd
trg kinh té cong dong. Piéu nay gitip gia ting tinh
xéc thuc cta thuong hiéu va cung cb sy khac biét so
vé6i doi th.

Poi véi co quan qudn 1y va nha hoach dinh
chinh sdch

Chinh quyén TP.HCM va céc co quan du lich cAn
ban hanh cac chinh sach khuyén khich manh m& hon
cho khach san ap dung tiéu chuan xanh, nhu uu dai
thué, hd tro vay von 13i suit thap, hoac trg cap mot
phan chi phi chimg nhan quéc té. Ngoai ra, can ¢
chién dich truyen thong cong dong quy md 16n vé
tiéu dung bén viing, két hop giira gido duc va quang
b4, nhim ning cao y thirc ciia nguoi dan va du
khach. Khi nhan thirc xa hoi tang, cac hoat dong
marketing xanh cua doanh nghiép s€ dugc hudng
ung manh mé hon.

Mot yéu t6 quan trong khac 1a tiéu chudn hoa va
giam sat: cac ti€u chuén xanh can duoc théng nhét,
minh bach va di kém co ché kiém tra dinh ky, tranh



tinh trang doanh nghi€p ap dung hinh thuac
“greenwashing”. Viéc cong bd danh sach khach san
xanh duoc ching nhén s& giup tao niém tin va thuc
déy canh tranh lanh manh.

Déi voi hop tdc quoc té va mang ludi nganh

Cac khach san nén tich cuc tham gia mang ludi
khach san xanh ASEAN va c4c t6 chirc du lich bén
vimng qudc té, vira dé trao d6i kinh nghiém, vira tan
dung co hoi quang ba thuong hi¢u ra thi truong toan
cau. Hop tac qudc té ciing giup cap nhat cong nghé
va tiéu chuan méi, dam bao doanh nghiép khong bi
tut hdu trong bdi canh canh tranh toan cau.

7. Két luan

Nghién ciru nay da khing dinh dugc vai trd ctia
marketing-mix xanh trong viéc thic day quyét dinh
mua cta khach hang, ddng thoi cung cép bang ching
thuc tién va ham y quan trj rd rang cho ca doanh
nghiép va co quan quan ly. Trong bdi canh toan cau
hoa va bién doi khi hau, chién lugc marketing xanh
khong chi 1a lua chon chién lugc ma con la yéu cau
tat yéu dé nganh Khach san phat trién bén viing va
¢o trach nhiém véi xa hoim
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