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CAC NHAN TO ANH HUGNG T6I GIA TRI THUONG HIEU
CUA CAC DOANH NGHIEP BAN LE HANG TIEU DUNG
TREN DPIA BAN THANH PHO HO CHi MINH

Factors affecting the brand value of consumer goods retail businesses
in Ho Chi Minh City, Vietham

PHAM HUNG CUONG

ohién citu nay phdn tich cdc yéu té dnh hwong t6i gid tri thwong hiéu cua cdc

doanh nghiép ban lé hang tiéu dung trén dia ban Thanh phé Ho Chi Minh théng
qua khao sat bon chudi siéu thi la Co. opmart Winmart, Megamarket va Bach Hoa Xanh,
Két qud phan tich dinh luwong cho thay c6 nam nhan té (nhdn thirc thuong hiéu, chat luong
cam nhdn, long trung thanh véi thwong hiéu, thdi dg véi thwong hiéu, sw gdn b voi
thwong hiéu) anh hwong t6i gid tri thuwong hiéu cua cdac doanh nghiép nay. Dya trén cdc
yéu té anh huéng do, nghién cvru dwa ra mot sé khuyén nghi nham ndng cao gid tri thuwong
hiéu ciia cdc doanh nghiép bdan 1é hang tiéu ding ¢ Thanh phé Ho Chi Minh.

T khéa: doanh nghiép bdn 16, hang tiéu diing, nhan t6 anh hwong, gid tri thiwong hiéu.

his research analyzes the factors affecting the brand value of consumer goods
@retail businesses in Ho Chi Minh City, Vietnam, by surveying four supermarket
chains, including Co.opmart, Winmart, Megamarket, and Bach Hoa Xanh. The
quantitative analysis results show that five factors (brand awareness, perceived quality,
brand loyalty, brand attitude, and brand attachment brand) affect the brand value of these
businesses. Based on those findings, the research offers some recommendations to enhance

the brand value of consumer goods retail businesses in Ho Chi Minh City.
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1. Pit van dé

Trong nhitng nam vira qua, nén kinh té
Viét Nam da hdi nhdp siu rong vao nén
kinh té thé gidi. Viéc thuc thi cac cam két
v6i To chire Thuong mai Thé gidi (WTO);
thuc hién cac hi€p dinh thuong mai tu do,
va 1a thanh vién ciia Cong ddong Kinh té
ASEAN (AEC) d3 m¢ ra co hdi lén cho céc
doanh nghiép Viét Nam trong vi¢c tham gia
kinh doanh trén thi truong toan cau, dong
thoi, cac tip doan ban 1¢ trén thé gidi ciing
cd co hoi tham gia kinh doanh trén thi
treong Viét Nam. Sy phat trién manh mé
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ctia nén kinh té Viét Nam dugc minh chimg
& rang nhét thong qua viéc Viét Nam la
mét trong nhiing quoc gia hiém hoi tang
truong duong GDP bat chap su khung
hoang cta nén kinh té thé giéi do anh
huong cua dai dich COVID-19 vdi muc
tang 2,91% nam 2020 va 2,58% nam 2021.
Véi su ting truong kinh té 4n tugng trong
cac nam vua qua, Viét Nam dudng nhu 1a
vu tién hang dau cua cac tdp doan nudc

Pham Hung Cuong, PGS.TS., Truong dai hoc Ngoai
thuong Co s& 2 tai Thanh pho HO Chi Minh.
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