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LONG TRUNG THANH VOI THUONG HIEU XANH CUA
NGUOI TIEU DUNG THUC PHAM, PO UONG

Green brand loyalty of food and beverage consumers

PHAM HUNG CUGNG
MAN NGOC LIEN

ghién citu nay phan tich cac yéu t6 anh huong dén long trung thanh voi thuong
hiéu xanh doi voi nguoi tiéu dung thuc pham, do uong. Khao sdt trén 219 nguoi

tiéu ding va sw dung mo hinh cdu triic tuyen tinh, nghién ciru da do dwoc anh huong cua
bon nhdn to: chdt heong cam nhdn, niém tin, sy hai long, rui ro cam nhdn. Yeu to chdt
liwong cam nhdn cé vai tro ddc biét nhat khi vira tdc déng truc tlep lén cdc yéu té niém tin,
sw hai long va rui ro cam nhdn, vira ¢é anh huéng truc tiép dén long trung thanh voéi
thwong hiéu xanh théng qua ba yéu t6 trung gian ké trén.

Tir khéa: chat lwong cam nhdn, niém tin, sw hai long, rui ro cam nhdn, Thanh ph5 Hé
Chi Minh.

he article analyzes the factors affecting green brand loyalty among food and

beverage consumers. By surveying more than two hundred customers and
leveraging the structural equation model, it estimates the influences of four critical
factors: perceived quality, trust, satisfaction, and perceived risk. Perceived quality plays a
critical role as it directly affects the trust, satisfaction and perceived risk, and also directly
affects green brand loyalty through the three intermediate factors mentioned above.

Keywords: perceived quality, trust, satisfaction, perceived risk, Ho Chi Minh City.

1. Gioi thi¢u

Théi quen tiéu dung xanh ngay cang
dugc ua chudng hon bao gio hét va Viét
Nam ciing khéng nim ngoai dong chay
nay. Theo két qua khao sit cua Nielsen
Viét Nam, cac thuong hi¢u c6 cam két
“xanh” va “sach” ¢6 téc do tang trudng an
tuong dat 4%/nam. Riéng nganh hang thuc
pham va nudc giai khat da dat muc ting
truong tir 2,5-11,4% so vdi toan thi trudong.
Pic biét, cac thuong hiéu cé cac cam két
va tuyén bd lién quan dén tiéu dung xanh
hodc tinh bén viing dd ghi nhan muc ting
doanh s6 1én dén bdn 1an so véi cac doanh
nghiép cung nganh ma khoéng cd cic cam
két nay.
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Trén thé gidi di co nhiéu nghién ciru vé
long trung thanh vé§i thuong hiéu xanh dudi
nhiéu géc d6 khac nhau, trong d6 ndi bat 1a
cdc nghién clru cua Delmas va Burbano
(2011), Lobo va Leckie (2017). O Viét
Nam, mét s6 nghién ctru ¢6 lién quan trong
linh vuc nay bao gébm Nguyén Thi Thu
Huong va Lé Viét Anh (2024), HO6 Thi
Thao Nguyén va cong su (2024).

Khéi niém long trung thanh véi thuong
hi€u xanh dugc mo rong tir khai niém long
trung thanh véi thuong hi€u. Dua trén quan

Pham Hung Cuong, PGS.TS.; Min Ngoc Lién;
Truong dai hoc Ngoai thuong Co s II Thanh pho
Ho Chi Minh.

113



