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TAC PONG CUA BAN LE PA KENH TiCH HQOP
TGI HANH VI MUA TRUC TUYEN:
NGHIEN CUU TRUGNG HQP SINH VIEN VIET NAM

Impact of omnichannel retailing on online buying behavior:
a case study of Vietnhamese students

CHU BA QUYET

VU QUYNH ANH
NGUYEN THI LAN CHINH
NGUYEN HA CHI

ghién cuu nay trinh bay tdc dong cua bdn lé da kénh tich hop toi hanh vi mua

triec tuyén cua sinh vién Viét Nam. Sir dung cdc 1y thuyét nén vé hanh vi TRA,
TPB va UTAUT, nghién citu xdy ding mé hinh cdc nhdn t6 tdc ddng téi y dinh mua va
hanh vi mua truc tuyén. Két qua nghién curu chi ra rc%ng, cdc nhan té tinh hitu ich, tinh
lién mach, tinh linh hoat va tinh dé sir dung c6 tdc dng tich ciee t6i ¥ dinh mua; nhén
thire rui ro tdc dong tiéu cuc 101 y dinh mua va y dinh mua tac dong tich cuc toi hanh vi
mua triee tuyén ciia sinh vién; tir d6, bai viét dwa ra cdc khuyén nghi doi véi nha ban 1é
da kénh tich hop.

Tir khéa: y dinh mua, tinh hitu ich, tinh lién mach, tinh linh hoat, tinh dé sir dung, nhdn
thire rui ro.

his research presents the impact of omnichannel retailing on the online
@purchasing behavior of Vietnamese students. By inheriting popular behavioral
theories of TRA, TPB, TAM and UTAUT, the study constructs a model of factors affecting
purchasing intention and online purchasing behavior. The results determine that the
factors usefulness, seamlessness, flexibility, and ease of use have a positive impact on
purchase intention, risk perception factors have a negative impact on purchasing intention,
and purchasing intention has a positive impact on students' online purchasing behavior.

Keywords: purchase intention, usefulness, seamlessness, flexibility, ease of use, risk
perception.

1. Pat van dé

Nguoi tiéu ding ngay cang cd nhiéu
cach Iwa chon mua sim, vi nhu mua tai cira
hang, mua qua sb hotline, mua tai san giao
dich thuong mai dién tir, hoac dat mua qua
mobile app. Cac nha ban 1¢ ciling st dung
nhiéu kénh khac nhau dé twong tac vdi
nguoi tiéu ding, nhu cic ctra hang truyén
théng, website, mang xa hdi... Viéc nha
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ban 1é lya chon nhiéu kénh ban ¢ kha nang
tac dong 16n hon dén tiép nhan thong tin
ctiia khach hang va thuc day hanh vi mua
hang cua khach hang (Goi¢ va cdng su,
2022). Sy bung nd thwong mai dién tir da

Chir Ba Quyét, TS.; Vii Quynh Anh; Nguyén Thi
Lan Chinh; Nguyén Ha Chi, Truong dai hoc
Thuong mai.
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