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CAC NHAN TO ANH HUONG DEN Y DINH
MUA XE PIEN CUA NGUGI TIEU DUNG TAI HA NOT'

Factors affecting Hanoi consumers’ intention to purchase electric vehicles

NGUYEN PHUONG THAO
TRAN THI MY ANH
BUINHAT HUY

PHAM THI THANH

ghién ciru nay phdn tich cdc nhan 10 tdc dong téi ¥ dinh cia ngwoi tiéu ding khi

mua sdam xe dién tai Thanh phé Ha Noi. Nghién ciru khao sat 102 ca nhan hién tai
dang sinh song tai Ha Noi va sir dung phirong phap hoi quy binary logistic de danh gid xdac
sudt xay ra cdc y dinh va cdce chiéu hiedng, mike do, kénh tdc déng cuia cdc Yéu té anh hwong
dén y dinh mua xe dién. Két qua mé hinh hoz quy cho thdy cdc yéu 16 tic dong ¢ mike cé Y
nghia la: nhdn thirc vé méi truong va do z‘uoz ciia nguoi dwoc khao sdt. Trong do, do tuoi
clia cdc quan sat ting 1én 1 don vi thi xdc sudt xay ra y dinh mua sé giam di 0,935 lan. Khi
kha néng nhdn thire cdc loi ich vé méi trong ciia quan sdt tang lén 1 don vi thi xdc sudt xay
ra y dinh mua tang lén 8,580 lan. Tir d6, nghién ciru dwa ra mot sé kién nghi doi véi Chinh
phii va doanh nghiép nham tang quyét dinh mua sam xe dién cia ngudi tiéu ding.

Tw khoa: xe dién, hanh vi nguoi tiéu diing, Ha Noi.

his article analyzes the factors influencing consumer intentions to purchase electric

vehicles in Hanoi. The research surveyed 102 individuals currently residing in
Hanoi and employed binary logistic regression to evaluate the probability of intentions and
the directions, magnitudes, and channels of the factors affecting the intention to purchase
electric vehicles. The regression model results indicate that the significant factors are
environmental awareness and the age of the respondents. Specifically, for each unit increase
in age, the probability of purchase intention decreases by 0,935 times and for each unit
increase in environmental awareness, the probability of purchase intention increases by
8,580 times. Based on these findings, the study provides several recommendations for the
government and businesses to enhance consumer decisions to purchase electric vehicles.
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1. Giéi thiéu

Trudc céc tac dong ctia bién ddi khi hau
va hau qua do 6 nhiém méi trueong, lua
chon xe dién thay cho xe sir dung nhién li¢u
héa thach dang dan tré thanh mot xu huéng
moi trén thé gidi. Xe dién 1a xe sir dung
dién 1am nhién liéu chinh, thay thé toan bo
hoic mot phan dong co chay bing xing
hodc diesel (US Department of Energy,

108

2023). Xe dién dugc thiét ké phuc vu cho
nhi€u myc dich st dung, bao gom: xe buyt
dién, tau dién cao tdc, 6 t6 dién, xe may dién,

Nguyén Phuong Thao, ThS.; Tran Thi My Anh, ThS.;
Bui Nhat Huy; Pham Thi Thanh, ThS., Vién Kinh té
Viét Nam.

* Bai viét la san pham ciia dé tai co s¢: “Céc nhén t&
anh huong dén quyét dinh mua xe dién ciia nguoi tiéu
dimg Viét Nam: truong hop Thanh phd Ha Noi”.
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