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MOI QUAN HE GIUA HINH ANH QUOC GIA, HINH ANH
PIEM DEN DONG CO DU LICH, THAI PO POl V(fI DIEM DEN
VA RUI RO CAM NHAN TRONG LUA CHON PIEM DEN CUA
DU KHACH QUOC TE TAI PONG BANG SONG CUU LONG

Relationship between country image, destination image,
travel motivation, attitude toward the destination, and perceived risk
in international tourists’ destination choice in the Mekong Delta, Vietnam

NGUYEN ANH LOI
NGUYEN QUOC NGHI
NGUYEN THI LE HUONG

ohién civu néay phdn tich moi quan hé giita hinh anh quoc gia, hinh anh diém dén,

dong co du lich, thai do va rui ro cam nhdn trong lia chon diém dén ciia du khdch
quoc té tai dong bang song Cuu Long. Sur dung ly thuyet Pay - Kéo, Iy thuyét hanh vi c6 ké
hoach va ly thuyet nhdn thirc rui ro, nghién cuu klem dinh mé hinh bang PLS-SEM véi 696
du khdch quoc té. Két qua cho thdy, hinh anh quoc gia ¢6 anh hwéng tich cwe dén hinh anh
diém dén, dong co du lich va quyét dinh du lich. Hinh anh diém dén va dong co du lich tac
dong manh mé dén thdi dé va quyét dinh du lich, trong khi thdi do tich cuc thiic ddy hanh vi
lira chon diém dén. Pdc biét, riii ro cam nhdn c6 tac dong tiéu cyc va diéu tiét suy giam cdc
moi quan hé nay. Nghién ciru dong gop ly thuyet vé hanh vi du lich, dong thoi dé xudt ham
¥ chinh sdch nham thu hit du khdch quoc té.

Tur khéa: hinh anh quoc gia, hinh anh diém dén, dong co du lich, thdi d¢ doi véi diém
den, rui ro cam nhan, sy lya chon diem den, dong bang song Cuu Long.

his study analyzes the relationship between country image, destination image, travel

motivation, attitude, and perceived risk in international tourists’ destination choice
in the Mekong Delta, Vietnam. Using the Push-Pull Theory, the Theory of Planned Behavior,
and the Perceived Risk Theory, the study tests the model through PLS-SEM with data from
696 international tourists. The results indicate that country image positively influences
destination image, travel motivation, and travel decisions. Destination image and travel
motivation strongly impact attitude and destination choice, while a positive attitude
enhances travel decisions. Notably, perceived risk has a negative effect and moderates these
relationships by weakening their impact. This study contributes to tourism behavior theory
and offers policy implications for attracting international tourists.
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