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CHIEN LUQC XANH VA KHA NANG TIEP CAN THI TRUONG
QUOC TE CUA DOANH NGHIEP DET MAY VIET NAM:
VAI TRO TRUNG GIAN CUA POI MGI SANG TAO SINH THAI
VA TAC PONG PIEU TIET CUA AP LUC THE CHE

From green strategies to international market access: the mediating role
of eco-innovation and moderating effect of institutional pressure
in Vietnamese apparel and textile industry

TRAN XUAN PHUC
NGO THI NGOC ANH
PO ANH PUC

ghién cuu nay kham pha méi quan hé giita cdc chién lwgc xanh va kha ndng tiép

cdn thi trieong quoc té ciia doanh nghiép dét may Viét Nam, voi vai tro trung gian
ciia doi moi sang tao sinh thdi va tac dong diéu tiét cia dp liwc thé ché. Dua trén khung Iy
thuyét tich hop tie Iy thuyét thé ché, ndng lwc dong va quan ly chudi cung vng xanh, nghién
curu thu thap dit lieu tir 305 doanh nghiép dét may xudt khdu va dp dung phwong phdp
PLS-SEM. Két qud cho thdy chi ¢6 cdc chién heoc xanh chit dong (hop tdc chién lege va quan
Iy rii ro) tac dong tich cuwc dén d6i méi sang tao sinh thdi, trong khi chién lwgc tudn thi khong
co tdc dong dang ké. Poi méi sang tao sinh thdi dong vai tro trung gian hoan toan chuyen hoa
cdc chién lioc xanh chu dong thanh kha nang tiép cdn thi truong quoc té. Ap hc thé ché vira
tic dong truec tiép dén doi moi sinh thdi, vira ting cuong hidu qua cia cdc chién heoe chi
dong. Nghién ciru dong gop vao ly thuyet bang cdch phdn biét tac dong cua cdc logi chién
ligre xanh va lam ré co ché chuyén doi tiv chién hege thanh loi thé canh tranh quéc té.

Tw khéa: dp luc thé ché, dét may, déi méi sang tqo sinh thdi, thi truong quoc té.

his research examines how green strategies affect international market access in

Vietnamese apparel and textile firms through eco-innovation and institutional
pressure. Using data from 305 exporting apparel and textile enterprises and PLS-SEM
analysis, we found that only proactive strategies (green cooperation and risk management)
positively impact eco-innovation, while compliance strategies do not. Eco-innovation fully
mediates the relationship between proactive strategies and international market access.
Institutional pressure both directly affects eco-innovation and strengthens the effect of
proactive strategies. The research contributes by distinguishing impacts of different green
strategies and revealing how environmental strategies transform into international
competitive advantage.
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