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TAC DONG CUA TIEP THI NGUOI ANH HUOGNG
PEN Y DINH MUA SAM CUA THE HE Z
TREN TIKTOK SHOP TAI VIET NAM

Impact of influencer marketing on the purchase intention of Generation Z
on Tiktok Shop in Vietham
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ghién ciru nay tdp trung vao viéc xdc dinh cdc yéu 16 cdu thanh cua tiép thi
,N nguoi anh hwong (bao gom chuyén gia va nguoi noi tleng) va danh gia tac dong

riéng 1é ciia tieng yéu té dén y dinh mua sam cia nguwoi tiéu ding thé hé Z trén TikTok Shop
tqi Viét Nam thong qua su dung mé hinh TRA. Cdc két qua tir nghién ciru s€ cung cdp
nhitng théng tin hitu ich vé tic dong cua tiép thi nguoi anh hwéng doi véi hanh vi tiéu
dung cua thé hé Z trén TikTok Shop tai Viét Nam.

T khoa: tiép thi nguoi anh hwéng, y dinh mua, mé hinh TRA, thé hé Z, TikTok Shop.
his article focuses on identifying the components of IM (including experts and
celebrities) and evaluating the individual impact of each element on the purchase

intentions of Generation Z consumers on TikTok Shop in Vietnam using the TRA model. The

results from the study will provide helpful information about the impact of IM on the
consumption behavior of Generation Z on TikTok Shop in Vietnam.
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1. D3t van dé

Hoat dong marketing gilt vai tro then
chét trong sy phat trién va thanh cong cta
doanh nghiép, gép phan truc tiép thiic day
hiéu qua kinh doanh théng qua viéc hiéu 1&
va dép ng nhu cdu cta ngudi tiéu dung.
Khi bdi canh thay d6i véi cic bién sé moi
xuét hién, marketing ciing diéu chinh theo,
cu thé mot sd cong cu cili duoc cai tién hoac
thay thé bang céng cu méi. Tiép thi nguoi
anh hudéng la mdt cong cu mdi, thé hién
hi¢éu qud manh mé& va dugc xem la hién
tugng trong marketing, thu hit sy quan tam
nghién ciru vé vai tro va anh hudng cia né
trong nhiéu béi canh khac nhau.
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Tiép thi ngudi anh hudng 1a hoat dong
st dung ngudi anh huong dé truyén tai
thong diép va quang ba san pham, dich vu
ciia doanh nghiép dén véi ddi twong muc
tiéu. Nguoi anh hudng cd kha ndng anh
huong dén quyét dinh mua hang cua ngudi
khac nhd quyén han, kién thirc, vi tri hodc
mbi quan hé ctia ho voi nguoi theo doi ho
(Johansen va Guldvik, 2017). Theo Hiép hoi
Marketing Truyén miéng (WOMMA), tiép
thi nguoi anh hudéng la viée xdc dinh céac
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