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ANH HUONG CUA CHUYEN GIAO KIEN THUC VA KE THUA
DPEN KET QUA POI MGI SAN PHAM
CUA CAC DOANH NGHIEP GIA DINH G CAN THO'

Effects of intergenerational knowledge transfer and succession
on product innovation performance of family businesses in Can Tho, Vietham

_ VOVANDUT
LU NGUYEN THANH HIEU

dc doanh nghiép gia dinh dong vai tro quan trong trong viéc thiic ddy ting truong

kinh té, trong do doi méi sang tao 1a yéu to then chot nham duy tri kha nang tqo ra
gid tri va loi thé canh tranh. Mt trong nhitng yéu té quyet dinh s truong ton cua cdc
doanh nghiép nay la quda trinh chuyén giao kién thirc va ké thira lién thé hé, dam bao duy
tri tri thike cot 16i va tinh lién tuc trong ‘quan ly doanh nghiép. Nghién ciru phan tich anh
huong cia chuyén giao kién thirc va ké thira doi véi két qua doi mdi san pham cia cdc
doanh nghiép gia dinh. Dit liéu khao sat dwoc thu thap tir 91 doanh nghiép gia dinh tqi
Can Tho (cii), trong giai doan 2021 - 2023. Ap dung phiong phdp hoi quy binh phirong
nhé nhat tong qudt, nghién ciru cho thay méi quan hé tich cuc gitta chuyén giao kzen thurc
lién thé hé va két qua doi méi san pham Pac biét, y dinh ké nhiém la mét yéu té quan
trong cé tdc déng tiéu cwc va tich cuc dén két qua doi méi san pham.

Tw khoa: chuyen giao kién thirc lién thé hé, ké thira, déi moi san phém, doanh nghiép
gia dinh.

amily businesses play a crucial role in driving economic growth, with innovation

being a key factor in sustaining value creation and competitive advantage. One of
the decisive factors for the survival of these businesses is the process of knowledge transfer
and succession between generations, ensuring the continuity of core knowledge and
leadership. This study analyzes the impact of knowledge transfer and succession on
product innovation outcomes in family businesses. Survey data were collected from 91
family businesses in former Can Tho, Southwestern Vietnam, during the period 2021-2023.
Using the Generalized Least Squares regression method, the study found a positive
relationship between intergenerational knowledge transfer and product innovation
outcomes. Notably, the intention to succeed is a significant factor that has both negative
and positive impacts on product innovation outcomes.
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