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ANH HUGNG CUA GIA TRI CAM NHAN DEN Y DINH
TIEP TUC SUDUNG THUONG MAI PHAT TRUC TIEP

Impact of perceived values
on continuous usage intention of livestreaming commerce

NGUYEN HUU KHOI

ghién citu nay dong go’p vao viéc xdy dung va kiém dinh dnh hm}ng cua cdc khia
canh khdac nhau cua gla tri cam nhdn, gom gia tri chirc nang, gla tri cam xuc, gia
tri xd hoi, gid tri diéu kién va gid tri tri thirc cua ngum tiéu dimg dén y dinh tlep tuc su
dung thu'ong mai phdt truc tlep So vdi cdc nghién citu trudc ddy, nghién ciru nay b6 sung
thém gid tri diéu kién va gid tri tri thirc, hinh thanh khung kién thirc toan dién hon vé gid
tri cam nhdn trong boz canh thirong mai phdt truec tiép. Két qua kiém dinh gia thuyet bang
ky thudt mé hinh cdu triic binh phwong bé nhat bdan phan (PLS-SEM) trén mdu gom 266
nguwoi tiéu dimg cho thdy, cdc gia tri cam nhan déu c¢é anh hwong tich cuc dén y dinh tzep
tuc sir dung thirong mai phat triee tiép. Tie két qua nghién ciru, mét sé ham y hoc thudt vé
vai tro cua gid tri va ham y quan tri gia tang cam nhdn gid tri dwoc dé xuat.
Tir khoa: gid tri chirc ndng, gid tri cam xiic, gia tri xd hoi, gid tri diéu kién, gid tri tri
thike, Y dinh tiép tuc sir dung.
his study contributes by developing and testing the influence of different aspects of
perceived value, including functional value, emotional value, social value,
conditional value, and epistemic value, on continuous usage intention of livestreaming
commerce (LC). Compared to previous studies, this research adds conditional value and
epistemic value, forming a more comprehensive framework of perceived value in the
context of LC. The hypothesis testing results, conducted using partial least squares
structural equation modelling (PLS-SEM) on a sample of 266 consumers, indicate that all
perceived values positively impact continuous usage intention of LC. Based on the
research findings, several academic implications regarding the role of perceived values
and practical implications for enhancing perceived value are proposed.

Keywords: functional value, emotional value, social value, conditional value, epistemic
value, continuous usage intention.

1. Giéi thiéu

Thuong  mai  phat truc  tiép
(livestreaming commerce - LC) dang trd
nén phd bién trén toan thé gii (Chen va
cong su, 2024; Zhou va Huang, 2023), bao
gdm ca Viét Nam (Khoi va Le, 2023; Khoi
va cong su, 2023). pé thuong mai phat truc
tiép phat trién bén vitng, mot trong nhiing
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yéu to quan trong 1a duy tri ngudi ding,
thiic day ho tiép tuc sir dung hinh thirc
thuong mai nay trong hoat dong ti¢u dung
(Hou va cong su, 2019; L1u va cong su,
2023). Gi4 tri cam nhan c6 tiém nang 13 yéu
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