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TAC DONG CUA CAC YEU TO PEN GIA TRI CHUYEN BAY
CUA CAC HANG HANG KHONG VIET NAM

Impact of factors on domestic flight value of Viethamese airlines

LE THI ANH

ai viét nay nghién ciru tdc dong cia cdc yéu (6 dén gid tri bang tién doi voi
%chuyén bay cua cdc hang hang khong néi dia Viét Nam dwa trén s6 liéu thu thdp
tir trang web cuia 16 chire Skytrax. Két qua nghién citu cho thdy, mét ty 16 1on hanh khdch
xép hang chat lwong dich vu cho chuyén bay ciia cdc hang hang khong o mikc thap; ty lé
hanh khdch xép hang chdt heong dich vu ¢ mitc cao khd khiém ton. Trong khi dé, chdt
lwong dich vu ciia chuyén bay ¢ tic déng tich cwc dén dinh gid bang tién doi véi chuyén
bay cua cac hang hang khong Viét Nam. Hanh khdch cang danh gid cao chat lwong va
dich vu, mirc danh gia vé gid tri bang tién cho chuyén bay cia hiang hang khong ciing
cang cao. Két qua nay cé thé hiwu ich cho cdc hdng hang khéng noi dia Viét Nam trong
chién liwgc cai thién chdt heong ciia cdc dich vu ciia hang nham nang cao gid tri cia hing
ter do thu hut va giit chan khdch hang.

T khoa: hoi quy logit thit bdc, gid tri bang tién, chdt heong dich vu.

his article aims to examine the impact of various factors on the monetary value

@’ of flights operated by Vietnamese domestic airlines, based on data collected from

the website of an organization named Skytrax. The research findings indicate that a large

proportion of passengers rate the service quality of airline flights at a low level, while the

proportion of passengers rating service quality highly is relatively modest. Meanwhile,

flight service quality has a positive impact on the monetary valuation of flights operated by

Vietmamese airlines. Passengers who provide higher ratings for quality and service also tend

to give higher ratings for the monetary value of airline flights. These findings are expected to

be useful for Vietnamese domestic airlines in their strategic efforts to improve service
quality, enhance their value, and ultimately attract and retain customers.

Keywords: order logit regression, monetary value, service quality.

1. Gioi thleu

Nén kinh té ngdy cang phat trién, nhu
cau di lai trén khip thé gidi cia con nguoi
cling gia tang, nhimg dich vu van chuyén
hanh khach tir d6 ciing phat trién nhanh
chéng & hau hét cac loai phuong tién. Hang
khong véi loi thé van chuyén nhanh chong,
tan sudt cac chuyén bay cao, gia vé cac
hing hang khéng ciing c6 nhiéu phan khuc
khac nhau, dap ing nhu cau di lai ctia nhidu
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tang 16p trong xi hoi. Cung véi d6, thi
truong hang khong dan dung thé giéi da
nhanh chéng phuc hdi va ¢o su ting trudng
ngdy cang nhanh vé luong khach sau dai
dich COVID-19. Tuy nhién, thi truong
hang khéng cua Viét Nam van chi nim
trong “ving triing” cia phuc hdi. Cu thé,
theo Cuc Hang khong Viét Nam, van chuyén
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