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TAC PONG CUA BINH LUAN TRUC TUYEN,
SU QUAN TAM TGI MOI TRUONG VA THAI bO DEN Y PINH
MUA XE O TO PIEN TAI VIET NAM

Impact of online reviews, environmental concern, and attitude on electric car
purchase intention in Vietham

NGUYEN THI HOANG YEN

ghién ciru nay van dung moé hinh S-O-R (kich thich bén ngoai - tam ly bén trong

- hanh vi phéan 1img) d@é kiém dinh tac dong cia binh ludn triee tuyén (yéu to kich
thich bén ngodi), sw quan tam t&i méi trieong va thdi do (véu t6 bén trong) dén y dinh mua
xe 0 t6 di¢n cua nguoi tiéu dung Viét Nam. Dir lieu dwoc thu thdp tuw 305 nguoi tiéu dung
thong qua khao sat tryc tuyén va phan tich bang mé hinh cdu tric tuyén tinh, két qua cho
thdy ca ba yéu té déu anh hwong ding ké dén y dinh mua, trong dé sw quan tam téi moi
truong la yéu té co tac dong manh nhat. Binh ludn truc tuyén khéng chi tac ddng triee tiép
dén y dinh mua ma con anh hwong gidn tzep thong qua thai do va sw quan tdm toi moi tru'ong,
phan anh vai tro da chiéu ciia yéu 16 nay trong hanh vi tiéu dimg 6 16 dién. Nghién clu gop
phan moé rong g dung mé hinh S-O-R trong linh viee tiéu dimg bén vieng tai cdc nén kinh
1é dang phdt trién, dong thoi cung cdp ham y quan trong cho truyén théng, chinh sdch va
doanh nghiép trong viéc thic dcfy hanh vi tiéu dung xe dién tai Viét Nam.

T khoa: 6 16 dién, binh ludn truc tuyén, quan tam t6i méi trieong, mé hinh S-O-R.

his study applies the Stimulus-Organism-Response (S-O-R) model to examine the

impact of online reviews (external stimulus), environmental concern, and attitude
(internal factors) on Vietnamese consumers’ intention to purchase electric cars. Data were
collected from 305 consumers via an online survey and analyzed using structural equation
modeling. The results indicate that all three factors significantly influence purchase
intention, with environmental concern exerting the strongest effect. Online reviews not only
have a direct impact on purchase intention but also exert indirect effects through attitude
and environmental concern, highlighting the multifaceted role of this factor in electric
vehicle consumer behavior. The study contributes to the growing application of the S-O-R
framework in sustainable consumption research in developing economies and offers
important implications for communication strategies, public policy, and business practices
to promote electric vehicle adoption in Vietnam.
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